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UNITED STATES DEPARTMENT OF JUSTICE
WASHINGTON, D.C. 20530

TO REGISTRATION STATEMENT

‘B No. 43.R0216

Approval sxpires Oct. 31, 1881

5. Indicate whether your foreign principal is one of the following type:
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oZ A _‘r%
M — =
Under the Foreign Agonts Registration Act of 1938, as amended :'f:;"—% e ;?131
=7 D
I~
L w 2 rd
Furnish this exhibit for EACH foreign principal listed in an initial statement = @ 05
and for EACH additional foreign principal acquired subsequently, pe = @
- x > —
5
1. Name and eddress of registrant Marsteller Inc. doi ng business 2. Registration No.
as Burson-Marsteller, 1776 K Street, N.W., Washington, D.C. 2469
20006
3. Name of foreign principal 4. Principal address of foreign principal
U.S.S.R. Chamber of Commerce and Industry

Moscow

[X] Foreign government

[C] Foreign political party

[] Partnership

(] Committee
(] Corporation

] Voluntary group
[] Association

X] Other (specify)
[7] Individual - Stete his nationality

{_] Foreign or [ ) domestic organization: If either, check one of the following:

Governmental Department

6. If the foreign principal is a foreign government, state:

a) Branch or egency represented by the registrant.
Department of Soviet Exhibitions Abroad

b) Name and title of official with whom registrant deals.
Viadlen M. Lepeshkin
Deputy Chief

7. If the foreign principal is a foreign political party, state:
a) Principal address

N/A
b) Name and title of official with whom the registrani deals.
c) Principal aim

8. If the foreign principal is not a foreign government or a foreign political party,

a) State the nature of the business or activity of this foreign principal

N/A

TERMINATED
ODATE w~522



b) I this foreign principal
Owned by a foreign government, foreign political party, or other foreign principal ..... Yes [] No
Directed by a foreign government, foreign political party, or other foreign principal....Yes [{] No
Controlled by a foreign government, foreign political party, or other foreign principsl.. Yes [Y] No
Financed by a foreign government, foreign political party, or other forelgn principal...Yes ] No

Subsidized in whole by a foreign government, foreign political party, or other foreign
1048177 1 1 P Yes (] No

Subsidized in part by a foreign government, foreign political party, or other foreign
L4 T - Y .Yes [] No

o g O0ooand

9. Explain fully all items answered *‘Yes'' in [tem 8(b). (If additional space is needed, & full insert page may

be used.) To the best of our knowledge, the Department of Soviet Exhibitions
Abroad is directed, controled, and financed by the Soviet Union for the
purposes of holding trade and cultural exhibitions worldwide. This particular
exhibition in Los Angeles is part of an agreement between the U.S. State
Department and the Soviet government. In this connection, we are working in
cooperation and through the U.S5.-U.S.S5.R. Trades and Economic Council in

New York City.

10. If the foreign principal is an organization and is not owned or controlled by a foreign government, foreign
political party or other foreign principal, state who owns and controls it.

N/A
Date of Exhibit A Name and TitleFred Mickaelian,| Signatuyre - -
October 7, 1977 Jr. Vice President & Genera ""im,}J MQM,“ ?f, :
HMamager 77



- Eorm OBD-65

Siev, 42177
(Formerlv DJ- ?

R
R435
A
UNITED STATES DEPARTMENT 01 JUSTICE
Washinglon, D.C. 20530

EXUIBIT B

TO REGISTRATION STATEMENT '
Under the Foreign Agents Registration Act
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INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of cach written agreement dfid ghe=* ]
such agreements; or, where no contract exists, a full statement of all the circumstances, by rcason o
which the registrent is acting as en agent of a foreign principal. This form shall be filed in duplicate
the registrant.

<
teris and conditions of each oral agreement with his foreign principal, including all nodificattong of -3,
for each foreign principal named in the registration statement and must be signed by or on behalf of

tnamare

Name of Registrant

MQ.I“‘,S"“.‘.ID“ Twvr d[}i‘r:n hJIC“'iIrIPSQ AS

Name of Foreign Principal

1,858, Lhanber of Lonmerce and Indust

val Expires Oct, 31, 1081
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5. Describe fully the activities the registranl engeges in or proposes to engage in on behalf of the
above foreign principal. .

As outlined in the proposals (attachmenti A).

6. Will the activities on behelf of the above foreign principal include political ectivities as defined in
Section 1(o) of the Act?4/ Yes QX* 1N
If yes, describe all such political sctivities indiceting, snong other things, the relations, interests
<or policies to be influenced together with the means to be eémployed to echieve this purpose.

The theme of the Soviet Exhibition is "the 60th Anniversary of the October
Revolution.” Like the US Bi-centennial exhibition in Moscow last year, the
purpose of the Soviet exhibition is to inform and influence attitudes and
opinions of viewers toward 1ife in the Soviet Union. Presumably the ultimate
objective is to expand on the idea of peace and friendship between the United
States and the Soviet Union.

Date of Exhibit B Neme and Title Signature
Fred Mickaelian, Jr.1Vicej,;;’ )' 12 .
October 7, 1977 : President and Genera o ,A}tq ?_‘,f . .
’ Manager besioeXeem 7

1/ political activity as defined in Section (o) of the Act means the dissemination of political propaganda and eny other
actlvity which the person engeging thercln believes will,"er which he Intends to, prevail upon, indoctrinetc, convert,
induce, persuade, of in any olther wey Influence ehy agengy o efficial of the Governnictt of the United States or any
section of the public within the Unhed Siates whh refercnce to formulating, adopling, or changlnf the domestic or foreign
policles of the United States or with reference 1o the political or public interests, policles, or reletions of & government
of a forelgn country or a forelgn politicel panty. '
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Trade and Economice Council, Inc.

ATTACHMENT

Mr.

Dear Mr.

On behalf of Mr. Lepeshkin, I want to inform you that,
~after a careful review of the different advertising/
public relations proposals given to vs for the Soviet
National Exhibition in Los Angeles, the USSR Chamber of
Commerce and Industry has decided to award the contract

Robert §. Trebus
Executive Vice President
Marsteller International
866 Third Avenue

New York, New York 10022

Trebus:

August 9, 1977

to the Marsteller organization.

It is our understanding that the program will be
developed by the Burson Marsteller office in Los Angeles
based on the revised proposal submitted July 25, 1977

that specified a total budget of $41,000.

We look forward to working with you in this very
important endeavor and are assured that you will help
us in every way to make it a major success.

VIS:jc
e N dd£’50;bf

280 Park Avenue, New York, New York 10017 212/490-85(40

Sincerely,

V. Sococor”

Viktor I. Scolodov

Project Manager

u/

F. MICkriEL 170,

3 Shevchenko Embankment, Moscow, USSH

AR

30 P

s 1evd

ot

¥
+

L ey
v JF:\,:»",N"&“.‘;.?-';_.

IV AR TP
SR e A e T g
,gqﬂ ﬁ‘n*"%’;;;.- RN

[ .

!
}
.

vy

»
(i ot
LGS

g




® ATTACHMENGT
W 9”

PROPOSED COMMUNICATIONS PROGRAM
for
RUSSIAN NATIONAL EXHIBITION

November 9 - 29, 1977
Los Angeles, California

Burson-Marsteller
Los Angeles
July 25, 1977




I.

o o

PUBLIC RELATIONS SERVICES

A.

Research, Coordination and Consultation

To include basic research with which to develop story ideas and
leads.

To develop information materials suitable for preliminary contact
with the news media.

To liase and coordinate with the client representatives in the
development and finalization of initial press announcement, develop-
ing story ideas and story clearance.

To identify suitable key personnel among the client organization
for participation in news media interviews, including radio and
TV talk shows.

To 1iase with news media in advance for the scheduling of interviews
and personal appearances.

To prepare stories, captions, fact sheets and a full range of infor-
mation materials for inclusion in the opening day press kit.

To coordinate with the client in the development of supplemental
invitation lists of selected guests for major receptions and
exhibitions.

To assist the client through general consultation for all public
relations aspects related to the planning and participation in the
Exhibition.

To explore possibilities for and arrange initial press conference
and liase with media and participants.

To Tiase with news media and to meet with and brief client repre-
sentatives in connection with press, radio and TV interviews.

To contact news media to stimulate press interest and attendance
at the opening day press conference.

To establish and operate a press center during the exhibition; to
Tiase with the client and his representatives and assist the press
in arranging coverage throughout this period.



I1.  ADVANCE PUBLICITY

A. Initial Press Announcement

It is imperative that the preliminary announcement date be fixed as
soon as possible. Participants should be identified and the venue

arranged if a press conference is considered desirable.

The consultancy would prepare and coordinate the preliminary press
release and explore the possibilities of a press conference to
announce plans for the Exhibition. This would include the possibility

of a joint announcement and participation by the Mayor's office.

Ideally, three or four pictures and a fact sheet on the Exhibition

should accompany the news release announcing the event.

B. News Releases

Beginning with the first formal announcement of the Exhibition,
certain news releases should be issued concerning important aspects
of the Exhibition. These news releases, totalling four to six, will
be issued to the Southern California media, with photographs where
appropriate as a means of building up visitor interest in advance
of the Exhibition. This includes special releases to ethnic papers

highlighting the Armenian and Ukrainian sections.

News releases could be developed at the time the Exhibition arrives
in the U.S.A., October 12, when major special events are announced,

such as entertainment, cultural events, etc.



C. Features
Special efforts will be made to get some feature stories in key
Southern California periodicals. Publications such as LOS ANGELES
Magazine, have long lead times, so work must begin immediately
after the initial announcement if we hope to interest them in a

story.

D. Other Announcements

We should obtain a listing in the events section of certain publi-
cations, such as the LOS ANGELES TIMES' Calendar and in LOS ANGELES

Magazine.

II1. RADIO AND TELEVISION PUBLICITY

Special efforts will be directed toward utilizing radio and television
for publicizing the Exhibition. Though we éan not guarantee results,
we believe six to eight interviews can be arranged on interview and

talk shows, such as:

"Nine in the Morning" -~ KHJ-TV
"Collage" -- KCOP-TV
"AM Los Angeles"” -- KABC-TV
"Sunday" -- KNBC
“Ben Hunter Show" -~ KITV
"Noontime" -- KNXT
"Forum" -~ KIIS
"Perspectives" -- KHJ




"Insight Out" -- KNX-FM
"The Michael Jackson Show" -- KABC
"The Mr. Blackwell Show" -~ KIEV

"Hi1ly Rose Open Phone Forum“-- KFI

This would include all preliminary contact with the media, liaison with
the c1ient-and follow-through to assist the client representative at the
time of the interview. Preliminary contact will be made following the
first press announcement and the arrival of client representatives.
Following identification of client interviewees, firm arrangements will
be made to schedule specific people on specific shows. Most interviews

will take place immediately prior to opening day and during the Exhibition.

Some local stations and networks will cover certain events because of

the newsworthiness of the Exhibition. However, to assure better coverage
by important stations in Southern California, a television film clip should
be produced and distributed. This will be directed towards news shows and
we believe could be well uséd by the stations. This would be distributed
the week before the Exhibition.. Both 30- and 60-second spots of 16mm film
can be developed and distributed to key stations. Client will provide

Burson-Marsteller with 16mm footage.

For events 1ike the opening announcement, the press preview, the opening
ceremonies and special events held during the Exhibition, live and video-

taped coverage will be invited.



IV,

VI. "

MAIN PR:3S CONFERENCE AND RECEPTION

The main press conference and reception would be held a day in advance
of the opening of the Exhibition and would include a special press kit,

press briefing and tour of the Exhibition.

The press invitation 1ist for the news conference would include from
50 to 75 media, covering Southern California daily newspapers, wire
services, radio and television stations and magazines. Costs for the

reception are part of a separate budget.

PRESS ROOM

We will need to provide facilities and supplies for the press during
the run of the Exhibition. The press room will be opened several days
in advance of the Exhibit's opening. Burson-Marsteller will staff
this facility during the period it is open. Refreshments should be

available, but should be part of a separate budget.

DIGRITARY RECEPTIONS

In addition to the press events, we recommend preview receptions for
important business, cultural and ethnic groups. The first would be
sponsored by the Host Committee the day prior to the opening. The
Council, the U.S. and Soviet Embassies also could participate with

possibly 300 to 400 in attendance. There could be a tour, a short

~ talk by two to three dignitaries and then a reception, the costs of

which are covered in a separate budget. Burson-Marsteller would review

invitation lists and make recommendations for invitees.



II.

II1.

Iv.

VI.
VII.

VIII.

Ix.

Estimated Expenses

Out-of-Pocket

BUDGET
Fee
Public Relations Services $26,000. 00
Advance Publicity
Initial Press Announcement
News Releases
Features
Other Announcements
Radio and Television
Interviews
TV Film Clip
Main Press Conference and Reception
Press Kit
Refreshments
Press Room _
Typewriters, supplies, telephones
Photography
News Releases
-VIP Receptions - Invitations and Refreshments
Local Travel, Telephone, Messenger Services
and Other Administrative Expenses
Press Entertainment
Contingency to Cover Miscellaneous Expenses
$26,000.00

$ 800.00
1,200.00
150.00

300.00
1,500.00

2,000.00

(separate budget)

1,500.00
2,000.,00

800.00

(separate budget)

2,500.00
250.00
1,000.00

$14,000.00



