U.S. Department of Justice _ Exhibit A OMB No., 1050001

Washington, DC 20530 To Registration Statement
’ Under the Foreign Agents Registration Act of 1938, as amended

Privacy Act Statement, Every registration statement. short form repistration statement, supplemental statement, exhibit, amendment, dissemination report, copy of political
propaganda or ather document or information filed with the Attorney General under this act is & public record open to public examination, inspection and copying during
the posied business hours of the Registration Unit in Washington, 1D.C, One copy is antomaticaily provided to the Secretary of State pursuant to Section (b} of the Act,
and copies of such documents are routinely made available to other agencics, departments and Congress pursuant 10 Section 6tc) of the Act. Finally, the Attorney Genreral
transmits an annual report 1o the Congress on the Administration of the Act which lists the names of all agents and the nature, sources and content of the political propagan-
da disseminated or distributed by them. This report is available to the public.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the time for reviewing instruc-
tions. scarching existing data sources, gathering and maintaining the data needed, and completing and reviewing the coliection of information. Send comments regarding
this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chief, Registration Unit, Criminal Division,
U.S. Department of Justice, Washington, [2.C. 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, D.C. 20503.

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant  BUTsON~ Marsteller 2. Registration No.
1850 M Street, N.W,.
Washington, D.C. 20036 2469
3. Name of foreign principal Council of Saudi Chambers 4-A§’fi_n]f5"lgﬁaf§g€1)i’65§ ggfggeign principal
of Commeyce and Industry P.0. Box 16683..

Rivadh, Saudi Arabia

5. Indicate whether your foreign principal is one of the following type:

O Foreign government
O Foreign political party

£XForeign or O domestic organization: If either, check one of the following:

O Partnership O Committee .
{1 Corporation [} Voluntary group
£} Association [0 Other (specify) - .

O Individual—State his nationality _ . ..

6. If the foreign principal is a foreign government, state:
a) Branch or agency represented by the registrant.

b) Name and title of official with whom registrant deals.

. (R
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£2 '
7. If the foreign principal is a foreign political party, state: <l £y NI 4
A B o
a) Principal address Lo L
b) Name and title of official with whom registrant deals. L
¢) Principal aim '
Formerly OBD-67 FORM CRM-157
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8. If the foreign principal is not a foreign government or a foreign political party,

a} State the nature of the business or activity of this foreign principal

The Saudi Arabia Council of Chambers of Commerce and Industry.

b} Is this foreign principal

Owned by a foreign government, foreign political party, or other foreign principal ..............ccevnn. Yes 0 No E
Directed by a foreign government, foreign political party, or other foreign principal...........o.0vivvis. Yes 1 No EI"
Controlled by a foreign government, foreign political parly, or other foreign principal ................... Yes {1 No £1
Financed by a foreign government, foreign political party, or other foreign principal ..................... Yes O No ki
Subsidized in whole by a forcign government, foreign political party, or other foreign principal.......... Yes [1 No&d
Subsidized in part by a foreign government, foreign political party, or other foreign principal..........., Yes [0 No &l

9 Exp!aln fully all |lcms answercd “Yes” in llem 8( b) (If addmenai space is needea‘ a fuii insert page may be used.)

10. Ifthe foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other
foreign principal, state who owns and controls it.

Date of Exhibit A - 1 Namec and Title
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U.S. Department of Justice Exhibit B
Washington, DC 20530 To Registration Statement Appensal ;.‘fi?ii‘iil.‘.‘i.'; oo

Under the Foreign Agents Registration Act of 1938, as amended

_W

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of cach written agreement and the terms and conditions of cach oral
agreement with his foreign principal, including all motifications of such agreements: or, where no contract exists, a full statement of
all the circumstances by reason of which the registrant is acting as an agen of a forcign principal. This form shall be filed in triplicate
for cach forcign principal named in the registration stalement and must be signed by or on behalf of the registrant.

Privacy Act Statement. Every reistration statement, short form registration statement, supplementsl statement, exhibit, amendment, dissemination repart, copy of political
propagands or other document or information filed with the Attorney Qeneral under this act is & public record apen to public cxnmination. inspection and copying tharing
the posted business hours of the Registration Unit in Washington, DXC. One copy is automaticatly provided to the Secretary of State pursuant to Scction 6{b) of the Act.
and copies of such documents are Toutinely made available to other ageacics, departments and Congress pursuant (o Section 6(c) of the Act. Finally, the Aunrney Genreral
transmiits &% annual report o the Congress on the Administration of the Act which lists the names of el apents and the nature, sources and content of the political propaganda
disseminated or distributed by them. This report is available 1o the public,

Public Reporting Burden. Public reporting burden for this collection of information is estimated 1o average .33 hours per response, including the tme for reviewing instruc-
fions, scarching existing duta sources., gathering and maintaining the data needed, and completing and reviewing the cotfection of information. Send comments geparding
this burden estimate or any other aspect of this collection of information, including supgestions for reducing this burden ta Chief, Registration Unit. Criminal Division,
U5, Department of Justice, Washington, DC. 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC., 20503,

T Name of Registrant Name of Forcign Principal
Burson-Marsteller Council of Saudi Chambers of
Commerce and Industry

Check_Appraprisic Boxes:

1.5 The agreement between the registrant and the ahove-named foreign principal is a formal written contract. If this box is checked,
attach three copies of the contract to this exhibit.

2.1 1 There is no formal written contract between the registrant and forcign principal. The agreement with the above-named foreign principal
has resulted from an exchange of correspondence. 1f this box is checked, attach three copics of all pertinent correspondence, in-
cluding a copy of any initial proposal whicli has been adopted by reference in such correspondence.

3,07 The agreement or understanding between the registrant and the forcign principal is the resuls of neither a formal written contract
nor an exchange of correspondence between the parties. If this box is checked, give a complete description below of the terms and
conditions of the oral agreement or understanding. is duration, the fees and the expenses, if any, (o be received.

4, Describe fully the nature and method of performance of the above indicated agreement of undcrs{ggdizﬁ;l
ST
Print advertising and public relations. %g

Formerly OHD-63 Frala CRM 155
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2.

5. Describe fully the activitics the registrant engages in or proposes to engage in on behalf of the above foreign principal.

Preparation and c¢xecution of newspaper and magazine advertising.
Placement of articles and publicity with the news media.

6. Will the activitics on behalf of the above foreign principal include political activities as defined in Section 1(0) of the Aci?
Yes [1 No¥L

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced together
with the means to be employed to achieve this purpose.

Date of Exhibit B Name and Title Signature

Y. q q > /?/C/ql,?f(,/ S,N,,;,//(,(///‘ /)
1-7 % Laec. U. /. <M/ ‘

- . T .
'Politica! aclivity as defined in Section 1(0) of e Act nicans the disseaiination of politica!l propaganda and any other activity whith the person engaging thesein belieses w

ot which b inteinds W, provail upon, indoctonete,
convert, induce, persuade. or in any other way influcoce any agency or official of the Goverament of the United States or any sevtion of the public within the United Stzves with reference wo fornwlating adogiing of changing
the donwestic of forcign policies of the United States or with reference to the political or public interests, policies, or relations of a governnent of » foreign country or a foreign palitice! parly

*U.B. GFO: 1607-312-352/61838
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September 15, 1993

Mr. Saoud Al-Saleh
General Manager

Ara Intemational
Riyadh,

Kingdom of Saudi Arabia

Dear Mr. Al-Saleh:

Attached is a copy of the revised contract, as per
instructions we received from Mr. Hayes.

Let me clarify for your accountants what we mean by
"intermal services" and "support services" and the amount we
estimate for each.

0 Internal expenses include, but are not limited to,
photocopies, long distance telephone, bulk mailings
and faxes. We estimate these will be approximately
eight percent (8%) of the total time charges, or
$34,000.00.

O Support services include, but are not limited to,
word processing and secretarial services and would
be approximately ten percent (10%) of the total
time charges, or $42,500.00.

You will, however, only be billed for the expenses
actually incurred. These will be carefully documented
and may actually turn out to be less than these
estimates.

These expenses are fairly typical for the kinds of
activities involved in this program. If for any
unforeseen reason there is a need to incur any
unplanned major expense, we would consult with you
first to obtain your approval before proceeding to do
s0.

The total value of the contract (including these Ta
estimated figures with the understanding that they may
change) is $1,267,000.00.




Mr. Saoud Al-Saleh
Page 2

If you have any additional guestions regarding the
budgets and/or the contract, please let me know.

In closing, I'd like to underscore the need we
discussed with Mr. Hayes for a prompt sign—off on the
advertising if we are to hold the agreed-upon placement
deadlines,

As of now, the dates we are targeting for the national
and key market newspaper campaign are September 23rd
and 28th, We will send you a layout with copy and art
(photo) today. To ensure being in the newspapers on
September 23rd, we must commit to advertising space by
Friday, September 17th and ship materials by Monday,
the 20th. If we miss that deadline, we must comit to
the advertising space for the 28th by Thursday, the
23rd and ship materials by Friday, the 24th.

Obviocusly, we do not want to commit to space unless we
are certain the ad will run because we would be liable
for the costs in case of cancellation.

We would require payment for the advertising space at
the time of commitment to the media. The amount will
be determined when the final media plan is approved.
Again, if you have any questions, please let us know.

Best regards,

Anthony D. Bughes

ADH:ag
attachment

cc: John R. Hayes




Burson+Marstcller

o0y Park Avenue South
Mow Yok WY 100031066
219 (14,4000

September 15, 1993

Mr. Saoud Al-Saleh
General Manager

Ara International
Riyadh,

Kingdom of Saudi Arabia

pear Mr. hl-Saleh:

This letter constitutes the agreement between Ara

international on behalf of the Council of Saudi Chambers of
commerce and Industry,. Riyadh, Saudi Arabia ("client"), and
Burson-Marsteller ("B-M"), a division of Young & Rubicam LP,
regarding communications services provided to Client by B-M.

1. Services

a. Professional Services. AS requested by Client, B-M
will provide the professional public relations
services and advertising services as specified in
Attachment A, incorporated herein by reference.

b. Special Services. In addition to the professional
services specified in Attachment A, B-M may provide
additional services for projects and products as
requested by client. Before special gervices are
undertaken, Client and B-M will agree on how B-M
will be compensated.

2. Compensation

Client agrees to pay B-M for all costs incurred by B-M
in providing services requested by Client, as set forth
in this section and according to the billing procedures
in Section 3.

a. Monthly Billing Cycle. B-M will base its invoices
Sn a monthly billing cycle {(the "Billing Month")
running from the 16th day of the month through the
15th day of the next month.

b. Professional Public Relations Time Charges.
Services rendered by B-M employees tor C ient for
public relations will be billed on a fee basis as
specified in gection 3(a) below.

c. Out-0Of-Pocket Expenses. Client will reimburse B~M
without matkup for out-of-pocket expenses, including
travel-related expenses and the entertainment of
editorial and other parties whom Client has
requested B-M to entertain.,




Internal Expenses. Client agrees to pay B-M for
internal expenses incurred in servicing Client’s
account, Such expenses include but are not limited
to, photocopies, long distance telephone, bulk
mailings, supplies, and faxes.

Support Service Expenses. Support services rendered
by B-M employees for Client will be billed at the
hourly rates in effect during the Billing Month in
which services are rendered. Such services include,
but are not limited to, word processing and
secretarial.

3. Billing Procedures

a.

Payment Of Professional Public Relations Time Fee.
For the professional public relatlions services
specified in Attachment A, Client will pay B~-M as
follows:

$175,000 Due Immediately
8175,000 Due on or before October 15, 1993
$ 75,000 Due on or before November 15, 1993

Payment of the Advertising Services. Client agrees
to pay B-M the sums specified in Attachment A. B-M’s
advertising billings to Client are payable by Client
no later than the dates on which B-M must make
payments on Client’s behalf.

Payment of Expenses. On or about the end of each
month B-M will send Client an invoice for all
expenses incurred by B-M in providing services
requested by Client during the previous Billing
Month and in accordance with Attachment A.

Fayment Due Date. Client will pay B-M the amount of
each invoice on or before the end of the Billing
Month (the 15th day of the month following the month
the invoice is issued) unless advance payments to
third parties are regquired. In the case of advance
payments to third parties, Client will pay B-M
immediately upon presentation to Client of any third
party invoice.




e. Late Charges. If Client fails to make any payment
due under this Agreement within thirty (30) days
after it is due, Client will pay interest on the
amount due at the prime rate of interest charged by
The Chase Manhattan Bank, N.A., as of the day the
payment is due.

Ownership Of Materials

all slogans and publicity materials submitted to Client
by B-M while this Agreement is in effect are as between
B-M and Client, the Client’s property exclusively,
provided that the Client pays for the materials and,
before this Agreement is terminated, the Client either
uses the materials at least once or indicates in writing
to B-M its intention to use them. Otherwise, these
materials are as between B-M and Client, B-M’s property
exclusively.

Indemnification

a. Client’s Responsibility. Client is responsible
for the accuracy, completeness and propriety of
information that it provides to B-M concerning
Client’s products, services, organization and
industry. Client is responsible for reviewing
all publicity or other materials prepared by B-M
under this Agreement to confirm that all
representations, direct or implied, are
supportable by objective data then possessed by
Client, and to confirm the accuracy and legality
of the descriptions and depictions of the
products and services of Client and its
competitors.

Client will indemnify and hold B-M harmless from
and against all losses, damages, liabilities,
claims, demands, lawsuits and expenses,
including reasonable attorney'’s fees, that B-M
may incur or be liable for arising out of or in
connection with any of the fecllowing:

o any publicity or other materials prepared or
placed by B-M for Client, or other service
performed by B-M for Client;




o any alleged or actual defects in Client’s
products or services; or

o allegations that Client’s activities violate
or infringe upon the copyright, trademark,
patent or other rights of any third party, or
that Client’'s activities induce, promote or
encourage the violation of or infringement
upon the rights of any third party.

Client’s obligations under this section 5 shall
include payment for all time charges and
expenses (including reasonable attorney’s fees)
incurred by B-M in connection with any of the
following served upon B-M or any of its
affiliates:

o subpoena, discovery demand or other directive
having the force of law; or

o governmental inguiry the response to which is
voluntary and is not objected to by Client.

The terms and conditions of this section shall
survive the termination of this Agreement,.

b. Use Of Information By Third Parties. B-M has no
control over information once 1t has been issued
to the media or another third party. B-M cannot
assure the use of any material by any medium -
print or electronic, nor the accuracy of what
any third party publishes.

Confidentiality

B-M, on behalf of itself and its employees, hereby
covenants and agrees that it:

a.

shall exercise reasonable care and caution to keep
confidential any and all proprietary information
concerning Client’s business and operation which
becomes known to B-M by reason of the performance of
its services on Client’s behalf, and which
information is clearly marked "confidential" or
specifically identified in writing as confidential.
Proprietary information includes, but is not limited
to, corporate plans and strategies, new product
samples, specifications, formulations, and pricing
information;




shall not disclose any marked or identified
information to any person outside of the employ of
B-M, unless to do so is required in connection with
the performance of its services, and in such event
B-M hereby agrees to advise said third parties of
the confidential nature of said material; and

shall return to Client all such information then in
its possession at the termination of B-M’s services,
except that B-M shall be entitled to keep evidence
of its work product.

It is further agreed that none of the above shall apply to
the following:

a.

4.

information that ie in the public domain at the time
of disclosure to B-M or that enters the public
domain through no fault of B-M, or its employees;

information that is in the possession of B-M or its
employees at the time of disclosure to B-M;

information that B-M, or its employees, receive from
a third party under no obligation of confidentiality
to Client; and

compliance with any court order or other directive
having the force of law.

7. Other Rules Governing This Agreement

a.

Duration. This Agreement begins as of September 03,
1993 and continues for a period of three months,
unless terminated earlier by either Client or B-M.
To terminate, written notice must be given at least
60 days before the effective date of termination.
Client will pay for all charges incurred under this
Agreement up to the effective date of termination,
on that date, B-M will give or otherwise transfer to
client all property in B-M's possession that belongs
to Client, as provided by Section 4, and all
contracts for materials and services entered into by
B-M for Client.

Agent/Client Relationship. 1In purchasing materials
or cervices on Client's behalf, B-M acts as Client’s
agent, and may state this relationship in contracts
and orders.




..

¢. Jurisdiction. This Agreement is governed by the
Taws of the State of New York and will be construed
accordingly.

d. Headings. Headings in this Agreement are for
reference only. 1In case of a conflict between a
heading and the content of a section, the content
controls the meaning.

e. Entire Agreement. This letter constitutes the
entire agreement with respect to the matters it
containg. It can be modified or amended only by a
written document, which is enforceable only if
signed by the party against whom enforcement is

sought.

B-M and Client indicate their acceptance of this Agreement
by having their respective duly authorized representatives
sign in the spaces provided below.

Sincerely yours,

BURSON-MARSTELLER

By: Date:

Title:

AGREED:

Ara International on behalf of the Ccouncil of Saudi Chambers
of Commerce and Industry, Riyadh, Saudi Arabla

By: Date:

Title:




Attachment A

KINGDOM OF SAUDI ARABIA MEDIA PLAN




MEDIA OBJECTIVES:

Rapidly create brcad awareness of the economic viability and
financial strength of the Kingdom of Saudi Arabia against a target
audience of coporate and political opinion leaders.

The message should effectively reach opinion and decision
influencers in the following key sectors:

Business
Government
Defense
Finance/Banking
Petroleumy/Petrochemical
MEDIA STRATEGIES:

Schedule advertising in three phases in order to sustain impact to
different segments of the target audience throughout the
communications period.

PHASE AUDIENCE TIMING MEDIA VEHICLES
I Corporate & Sept. 23 & "rhought Leader"
political Sept. 28-30 newspapers (e.g., WSJ,
opinion leaders New York Times and
Washington Post).
II Secondary U.S. October USA Today and daily
industrial metro newspapers in
market corp. diverse industrial
executives markets.
111 becision & November Narrowly-targeted
opinion magazines and
influencers in newspapers.

key sectors




PHASE I

Open a dialogue to a broad base of corperate and political opinion
leaders through an insertion in the Wall Street Journal on
September 23 - the day of the World Economic Congress meeting in
washington D.C. The meeting will be attended by over 2,000
business executives, institutional investors, ambassadors and
government ministers.

Repeat the full page advertisement in the Wall Street Journal on
September 28, to coincide with the first day of the IMF/World Bank
meeting in Washington D.C. Follow-up on the second day (September
29) in the washington Post and the last day (September 30) in the
New York Times.

# Cost
Ingertions Page B&W
Wall Street Journal 2X $229,210
washington Post ix s 94,036
New York Times 1x $106,596

TOTAL: $429,842




PHASE 11

In October, the advertising effort will focus on daily metro
newspapers in markets whose lead industry may provide future trade
ventures with the Kingdom of Saudi Arabia.

LEAD COST
MARKET INDUSTRY(S) NEWSPAPERS PAGE B&W
HOUSTON Qil/Petroleum Chronicle 5 22,993
BOSTON Hi-Tech Globe $ 29,888
CLEVELAND Steel Plain-Dealer §$ 23,220
SEATTLE Defense Times $ 22,043
PITTSBURGH Steel, Glass, Post-Gazette $ 17,368
Petroleum
ATLANTA Lumber, Hi-Tech Journal-Const. $ 29,075
ST. LOUIS befense, Post~Dispatch $ 16,065
Auto Production
BAKERSFIELD, CA 0il Petroleum Californian S 5,940
MINNEAPOLIS Hi-Tech, Star Tribune § 22,837

Medical Equipment
TOTAL: $189,429




PHASE III

During November, concentrate advertising awareness in highly
targeted publications that reach a narrow, influential audience of
top business decisionmakers and leaders in each of the five key
sectors.

# Cost
Insertions Page B&W

BUSINESS
The Economist 1X 511,600
Fortune 1X $37,130
International Business X $ 5,500
DEFENSE
Defense News 1X $ 5,000
Janes Defence Weekly ix $ 4,818
GOVERNMENT
National Journal 1x S 6,300
Roll Call 1x $ 4,550
PETROLEUM
011 & Gas Investor 1x 5 2,800
0il & Gas Journal 1x S5 4,740
FINANCE /BANKING
Global Finance 1xX $ 8,975
American Banker 1x S 4,316



NATICNAL NEWSPAPERS

The Wall Street Journal Issued = Daily Circulation 1,795,206

The Wall Street Journal is the single most important
business/financial publication in America - reaching the country’s
top executives, decision makers, opinion leaders and policy makers.

USA Today Issued = Daily Circulation = 1,839,951

USA Today is the nation’s only general-interest daily newspaper; it
is designed to serve the core news and information need of upscale,
time-pressed readers. Since the circulation is nationwide, it will

be read by top executives and opinion leaders in almost every city
in the U.S.



BUSINESS
The Economist Issued = Weekly Circulation = 225, 487

The Economist is a business news publication edited for senior
management and policy makers in finance, industry and government in
the United States and Throughout the world. It reports on and
analyzes world politics, business, economics and finance. The
readers are top business decision makers and opinion leaders who
need a wide range of information and views on world events. It has
the fastest growing circulation among the major weeklies in the
u.8.

Fortune Issued = Bi-Weekly Circulation = 700,465

Fortune is edited for top managers and covers successful
management strategies, new technologies, global challenges,
government policies, investment opportunities and new enterprises;
and on the larger economic, political and social trends that can
affect a company’s performance. \

International Business Issued = Monthly Circulation = 45,959

International Business is edited for senior managers of mid-gized
American companies who seek sales growth in the global marketplace.
Emphasis in on international trade, manufacturing, marketing,
technology and management.




DEFENSE

Defense News Issued = Weekly Circulation = 35,576

Defense News reports on Western Alliance defense policies,
legislation, budgets, programs and developments in the defense
industry. It is edited for members of Congress, U.S. and
international defense policymakers, military officials, and
industry executives concerned with defense and national security
matters.

Janes Defence Weekly Issued = Weekly Circulation = 20,614

Janes Defence Weekly provides the global defense industry,
government officials, and the military with a weekly brief on
aspects of defense. It provides an insight into politics,
strategy, tactics, equipment and current business dealings.



GOVERNMENT
National Journal Issued = Weekly Circulation = 5,971

The National journal is devoted to analysis and coverage of federal
government policy activity. It is written and edited for
policymakers and opinion leaders who shape, influence, and decide
government policy.

Roll Call Issued = 2X/Week Circulation = 14, 453

Roll Call is a newspaper that presents the news of Congress from
the insiders perspective. Its audience is Congress itself -
Senators, Representatives, as well as public affairs professionals
who keep up with Capitol Hill activity.




PETROLEUM/PETROCHEMICALS

0il & Gas Investor Issued = Monthly Circulation = 4, 470

0il & Gas Investor covers the money side of the 0il business for
top management, financiers and investors. Editorial content
includes news and analysis of petroleum investment, finance and
economics worldwide.

0il & Gas Journal Issued = Weekly Circulation = 41, 172

0il & Gas Journal is edited for operating and management personnel
of oil and gas companies worldwide. News articles give weekly
information and detailed interpretation of world developments. The
Journal covers drilling & producing, natural gas & gas processing,

pipeline & transportation, an refining & petrochemicals from a
worldwide perspective.




FINANCE/BANKING

Glcbal Finance Issued = Monthly Circulation = 55,112
global Finance is edited for the senior corporate financial

executives, money managers and bankers throughout the world who are
responsible for cross—border financial transactions.

American Banker Issued = Daily Circulation = 17,453

American Banker is edited for executives in banking and financial
services. Its editorial includes lending, money markets,
international banking, legislation, technology, mergers and
marketing.




BUDGET SUMMARY

Media

Phase I $429,842
Phase II 189,429
Phase ITI 95,729

TOTAL MEDIA: $715,000

Production: $ 50,500




