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U.S. Department of Justice

Amendment to Registration Statement OMB NO. 1124-0003
Washington, DC 20530

Pursuant to the Foreign Agents Registration Act of 1938, as amended

et S —
Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq., for the
purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the Attorney General under this

Act is a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit in Washington, DC.
Statements are also available online at the Registration Unit's webpage: http://www.fara.gov/. One copy of every such document, other than informational
materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and copies of any and all documents are routinely made
available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to

Congress on the Administration of the Act which lists the names of all agents registered under the Act and the foreign principals they represent. Thls report
is available to the public in print and online at: http://www fara.gov/.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average 1.5 hours per response, including the time for
reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of
information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this
burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, DC 20530; and to the
Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1. Name of Registrant

2. Registration No.
CMGRP, Inc. d/b/a Weber Shandwick

3911

3. This amendment is filed to accomplish the following indicated purpose or purposes:

(] To give a 10-day notice of change in information as required by Section 2(b) of the Act.

] To correct a deficiency in

[} Initial Statement

e7:¢ W 22 AOHOIE

Supplemental Statement for the period ending June 1, 2002

[ other purpose (specify):

[ To give notice of change in an exhibit previously filed.

4. If this amendment requires the filing of a document or documents, please list -
Attachment 1 -- List of services provided to foreign principal Canadian Tourism Commission for the period from April through June, 2002

5. Each item checked above must be explained below in full detail together with, where appropriate, specific reference to and identity of the
itern in the registration statement to which it pertains. (If space is insufficient, a full insert page must be used,)
The original Supplemental Statement for this period did not disclose the Canadian Tourism

Commission as a foreign principal added during this period in response to Item 8 Due to the
passage of time the registrant does not have the original contract or records of funds received

from this foreign principal (Item 14), or expenses incurred on its behalf (Item 16), but has a
description of services provided (Item 11).
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EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have)
read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the
undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form Registration

Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Type or print name under each signature')

f/{ S,

Andrew J. Kameros

(Date of signature)
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I This statement shall be signed by the individual agent, 1f the registrant is an individual, or by a majority of those partners, officers, directors or persons performing simslar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf.



ATTACHMENT 1

Weber Shandwick performed the following activities on behalf of the CTC April 2002
Activity Status/Next Steps

Agency produced 700 rolodex cards for
press kits and media mailing, and currently
awaits shipment of letterhead to distribute
with introductory letter.

Rolodex Cards/Introductory Mailing

Agency drafted release on the Adirondack
train from New York to Montreal and
forwarded to client for approval.
Distribution pending on arrival of letterhead.

Adirondack Release

Agency drafted release on Collingwood farm
and restaurant and forwarded to client for
approval. Distribution pending on arrival of
letterhead.

Collingwood Release

Agency drafted press release announcing the
CTC's participation in the exhibition.

Sunset Celebration Weekend Press Agency liaised with client to develop

Release targeted media list and will coordinate with
the CTC regarding distribution.
Agency developed list of recommended
releases for the core press kit and forwarded
CTC Core Press Kit to agency for review. Agency gathered

information for inclusion in kits at Media
Marketplace and is currently drafting
' releaes.

Agency pitched Everett Potter on summer
travel to Canada and forwarded lead to J.
Rondeau for liaising with CTC partners.

Column to run in the next two weeks.

New York Times Syndicate

Agency pitched Doug Bleyer at the Rosie
O'Donnell Show regarding trip giveaways to
Canada, Mounties visiting the set, and Roots

gear for audience members. Show will
contact Weber Shandwick if they have an
opening for the trip giveaway.

The Rosie O’'Donnell Show




Lifetime Television '""Real Women, Great
Adventures''

Agency contacted Lisa Black at Lifetime TV
regarding trip giveaways for August show
called "Real Women, Great Adventures."
Lisa is interested in Canada's participation
and is forwarding details on opportunity.

Wall Street Journal
(Circ. 1,820,525)

Agency identified lead with Michelle
Higgins regarding summer travel bargains,
and pitched deluxe packages for Knee Lake
Resort in Manitoba. Michelle was working
on an extremely tight deadline and the story

was cancelled at the last minute.

Wallpaper

Weber Shandwick travel team members met
with editor John Weich of Wallpaper
magazine and pitched a summer VJP trip to
Canada. At this time John is interested in
taking a trip in late summer/early winter.
Agency will continue to follow up with John
to arrange visit.

Bon Appetit
(Circe. 1,283,375)

Weber Shandwick secured and escorted Judd
Buchanan on editorial appointment with
editor-at-large Hugh Garvey. Hugh has
asked that Weber Shandwick follow up with
him to offer a few trip package ideas.

Men's Fitness
(Cire. 1,283,375)

Weber Shandwick secured and escorted Judd
Buchanan on editorial appointment with
travel editor Tom Weede, who has asked

Weber Shandwick to follow up with him to
offer story ideas.

Emily Kaufman, The Travel Mom

Weber Shandwick secured and escorted Jim
Watson on editorial appointment with family
travel writer/reporter Emily Kaufman, who
has asked for additional information on
family-friendly spots in Canada. Weber
Shandwick will coordinate a summer trip to
Canada for Emily.




Los Angeles Family
(Circ. 150,000)

Weber Shandwick secured and escorted Jim
Watson on editorial appointment with travel
editor Merry Potter, who has asked for
additional information on family-friendly

- experiences in Canada. Currently working

with Merry to provide information and
artwork for special July travel issue.

Architectural Digest
(Circ. 822,044)

Agency secured editorial appointment for
Jim Watson and Charles McDiarmid with
senior editor Gayle Rosenberg to discuss
upcoming renovations to the Wickanninish
Inn.

KTIA News (WB)

Agency secured and attended editorial
appointment with Jim Watson and
supervising producer Leilani Decena to
discuss potential week-long promotion
featuring Canada in the fall.

Food Network's ""Follow That Food''

Agency identified opportunity for a province
of Canada to host "Follow That Food" for a
segment on a food that is indigenous to
Canada, as well as chefs in several top
restaurants in the area. Agency is liaising
with production company and J. Rondeau to
confirm participation, timing and location.
At this time the production company has
expressed interest in Montreal.

Women's Health and Fitness(Circ.
100,000/Quarterly)

Agency liaised with J. Rondeau to pitch
Canadian celebrity hotels/spas to Megan
Fowler for inclusion in an article on celebrity
hot spots slated for July.

Co-op Satellite Media Tour

Agency outlined an opportunity for CTC
partners to participate in an Emily Kaufman
satellite media tour on "Best Family
Beaches" slated to air June 20. Agency
discussed in detail the opportunity with both
New Brunswick and P.E.I, and P.E.I. has
committed to participating in the tour.

"Survivor'' RFP

Agency forwarded cdpy of Survivor RFP for




Agency submitted rationale memo on the
CTC partnering with DuPont to host a joint
. summer press trip, including suggested
DuPont/Canada Press Trip timing, location, and target media. Agency

added press trip to participation kit for
partner buy-in.

Agency spoke with Jim Duplissie of L.L.
Bean, Inc. regarding a potential scouting trip
to Canada this summer for the cover issue of
L.L. Bean Traveler. Jim is interested in the
Banff area and agency is awaiting details of
trip to provide partners with information on

the opportunity.

L.L. Bean, Inc.

Agency forwarded memo outlining how a

B lles Clipping Service new clipping account would be structured
urrelies LApping S¢ and awaits client feedback before drawing up

ract.

R. Mack attended conference in Victoria,
B.C. And wrote and gave a presentation on
media trends to both the Advisory Board and

the Leisure Committee. Agency also
prepared but did not give a presentation on
its annual PR plan for the CTC.

CTC Advisory Board Meeting
and Leisure Committee Meeting
Victoria, B.C.

April 11-12, 2002

Weber Shandwick met with L. Ayares of M.

Silver to discuss panel presentation on "Tips

from the PR Pros" to be given at Media
Marketplace.

Media Marketplace Planning Meeting
April 19, 2002

Agency sent three representatives to
participate in Canada Media Marketplace in
Pasadena, CA to meet with CTC partners in
order to gather information. Additionally,
agency secured and escorted Jim Watson and
Judd Buchanan on six editorial
appointments, and participated in a PR panel,
the U.S./Canada Media Relations
Subcommittee Meeting and a Rogers &
Cowan status meeting.
Lori Simpson and Tara Walls met with
. . Susan Iris, Mark Schwilden and Patrick
Rogel: & Cowan .Meetmg in Los Gedge of the CTC and Weber Shandwick to
ngelesApril 30, 2002 . . )
review status of entertainment marketing
outreach.

Canada Media Marketplace
April 28-30, 2002




"Tips from the PR Pros'' Panel Discussion
April 30, 2002

Weber Shandwick participated in a panel
discussion with L. Ayares of M. Silver to
offer tips on media relations and how best to
pitch different types of media.

Canada/U.S. Media Relations
Subcommittee Meeting
April 30, 2002

Weber Shandwick participated in
subcommittee meeting to discuss Weber
Shandwick's role in the CTC's new media
strategy for 2003.

ISM/Island Scene Magazine Meeting

Sunset Celebration Weekend

Agency arranged meeting with Gary
Leopold of ISM and Susan Iris/Mark
Schwilden of the CTC regarding creating a
Canadian magazine to take place May 7 in

New York.

Agency drafted release on the CTC's
participation at the Sunset magazine event in
Menlo Park. Release has been approved and

will be distributed by CTC. Agency also
developed list of local San Francisco/Silicon
Valley-based media to invite to CTC's media
breakfast prior to the festival.

Dunkin' Donuts

List of Canadian Celebrities

Agency met with the Dunkin' Donuts Weber
Shandwick team to discuss a summer
promotional opportunity with the Coolatta
product.

Per client request, provided CTC with a list
of top Canadian celebrities.

List of Target TV shows

Per client request, provided CTC with a list
of target TV shows for Fall 2002 season.

List of Canadian Productions

Per client request, provided CTC with a list
of film and TV shows currently shooting in
Canada (list to be updated in May).




Lori Simpson and Tara Walls participated in
Canada Media Marketplace from 9 a.m. to 6
p-m. for the April 29 partner briefings. On
April 30, conducted a meeting with Susan
Iris, Patrick Gedge, Mark Schwilden and
Weber Shandwick representatives to review
current and upcoming initiatives.

Canada Media Marketplace
April 28-30, 2002

Rogers & Cowan learned that X-Men II will
be set in Canada and offered to approach the
production company about a promotion with
the CTC. Per client request, R&C to gather
additional information on the strength of the
Canada tie-in before moving forward.

X-Men 11

Rogers & Cowan placed lifesize Mountie on
set of a travel agancy for "Judging Amy."
"Judging Amy'" (CBS) R&C to provide client with clip of episode #
23 "Nobody Expects the Spanish Inquisition”
after it airs in late May or early June.

Reached out to Leilani Decena regarding a
Canada trip giveaway on KTLA's
KTLA Trip Giveaway (WB) "Mindbenders" morning segment featuring
the Canadian Mounties attending Media
Marketplace.

Hi#

Weber Shandwick performed the following activities on behalf of the CTC May 2002
Activity Status/Next Steps

Agency coordinated with client to draft
CTC/Weber Shandwick Partnership release on the new partnership between the

Release - CTC and Weber Shandwick and distributed
to targeted media on May 20.

Agency distributed to approved list of U.S.

Rolodex Cards/Introductory Mailing media on May 22 and will conduct targeted
follow-up for VJP program.




Adirondack Release

Agency drafted release on the Adirondack
train from New York to Montréal and
forwarded to client for approval.
Distribution pending Montréal partner buy-
in.

Collingwood Release

Agency drafted release on Collingwood farm
and restaurant and forwarded to client for
approval. Distribution pending approval of
estimate.

CTC Core Press Kit

Agency drafted the following releases - Fact
Sheet, Provinces Overview, Family Travel,
Cuisine, and Value Travel to Canada - and

forwarded to client. Agency is in the process
of drafting six additional releases, including
Arts & Culture, Outdoor Adventures, Golf,

Spa, Ski and Getting Around Canada.

CTC Annual PR Initiatives

Emily Kaufman, The Travel Mom

As aresult of editorial appointments in L.A.,

Agency coordinated with client and
developed a chart of PR initiatives through

agency is working with Tourism PEI,
Tourism Montréal and Fairmont Hotels and
the CTC on a VJP for Emily Kaufman. An
itinerary has been developed and is currently
being finalized.

Los Angeles Family
(Circ. 150,000)

Agency liaised with Greg Keer, editor-in-

chief, who has decided to postpone his trip

for personal reasons. Agency is currently

working with Greg to secure new dates for
his trip.

Co-op Satellite Media Tour

Agency secured Prince Edward Island as a
participant in a "Best Beaches" satellite
media tour hosted by Emily Kaufman to air
on June 20. Agency liaised with Tourism
PEI and SMT production company to draft
Copy points.

Food Network's ""Follow That Food'

Gordon Elliot of "Follow That Food" is
interested in focusing on cranberries in the
fall. Agency researched Canada's cranberry
bogs and recommended that the show visit
British Columbia in October.




Elegant Bride(Circ. 142,408)

Agency identified an opportunity with Erinn
Bucklan, Travel Editor, for the VJP program.
Follow-up continues.

FOX's ""Good Day Live'"

Agency forwarded b-roll of New Brunswick,
Banff/Lake Louise, Edmonton and
Vancouver to FOX's national show "Good
Day Live" for June segment (Date TBD).

PBS' "Weekend Explorer"

Upon client request, agency reviewed
materials from Jeffrey Lehman of
Barnstormer Productions, who is the host
and producer of the PBS series, "Weekend
Explorer" and recommended against
pursuing the opportunity.

New England Sports Network's
"Qutdoor with Charlie Moore''

Agency is currently in communication with
Bob Sylvester, producer of "Outdoor with
Charlie Moore" for a possible golf or skiing
segment to be shot in Canada.

National Geographic Traveler.com

Agency pitched various travel packages to
the weekly online column "A-List: Deals and
Steals of the Week." -

KGO/ABC Channel 7
San Francisco

Agency forwarded media request for
accommodations in Whistler for Wayne
Freedman of KGO/ABC.

Chicago Sun-Times
(Circ. 487,480)

DuPont/Canada Press Trip

Agency forwarded client an "online auction”
opportunity with the Chicago Sun-Times for
ossible advertising consideration.

Agency drafted media list and invite and
forwarded to client for review. Once
approved, agency distributed the invitations
with Eagle Creek carrying bags and
Wigwam socks made of DuPont materials.
Follow up currently underway. NY Post and

Boston Herald have accepted to date.

L.L. Bean, Inc.

Agency spoke with Jim Duplissie of L.L.
Bean, Inc. regarding a potential scouting trip
to Canada this summer for the cover issue of
L.L. Bean Traveler. At this time, L.L. Bean
has decided to keep all photo shoots within
the U.S., but will be in touch if this policy

changes.




Burrelles Clipping Service

Agency awaits client feedback regarding clip
vendor contract.

Recommendation List for Fam Trips

Per client request, agency forwarded
recommendation list of potential fam trips
within Canada for Weber Shandwick team

members.

Tourism Québec

Agency forwarded media recommendation
list for upcoming press trip.

Canada Road Sign Rational Memo

Agency forwarded recommendation memo
on Canada road sign idea.

Golf Ball Rationale Memo

Agency/Client Meeting
New York, May 7

Agency forwarded recommendation memo
on golf ball idea.

Met regarding upcoming and pending
initiatives, billing procedures and partner
relationships in dealing with agency

initiatives.

ISM/Island Scene Magazine Meeting
New York, May 7

Agency met with Gary Leopold of ISM and
Susan Iris/Mark Schwilden of the CTC
regarding creating a Canadian magazine in
New York. CTC is currently bidding out
projects to vendors including ISM.

Yukon Press Trip Conference Call
Wednesday, May 29

Agency participated in conference call with
CTC and Yukon Tourism to discuss trip -
costs and allocations, and next steps for

media outreach.

Sunset Celebration Weekend

Agency drafted press release and media list
for event, distributed release and invitation
to all media via blast fax, conducted
extensive follow up to secure media for
gourmet Canadian breakfast, and developed
and produced 100 press kits for event. Also
liaised with partners to include additional
materials in kits before shipping to Menlo
Park.

RVC Canada in Halifax

Agency assembled 100 press kits for RVC
Canada event in Halifax.




Partner Recommendation List for
Promotions

Agency developed ideas for consumer
promotions with potential partners and

forwarded to the CTC for review and
feedback.

Los Angeles Editorial Appointments

Agency submitted a detailed summary of
each editorial meeting that Judd Buchanan
and Jim Watson participated in while in Los
Angeles for Media Marketplace.

New York City Event Space
Recommendation List

April 30th Meeting - Follow Up

Agency researched and compiled list of
possible NYC venues for off-site events
during Media Marketplace in 2003

Lori Simpson sent WS and CTC a timeline
for upcoming projects as discussed in the
April 30th meeting in Los Angeles. She and
Tara Walls have also followed up with
individual reps from Media Marketplace,
including those from Manitoba and Québec
City.

Cleared Canada Footage

"X-Men II" (20th Century Fox)

"Judging Amy" (CBS)

Per client request, provided CTC with a
breakdown of cleared footage criteria for use
in TV. After Susan Iris forwarded R&C's

request to Monica Campbell-Hoppé, Monica
forwarded the request to many of CTC's
partners, who then sent footage to R&C -
including Toronto Tourism and Tourism
PEIL

"X-Men II" is now in its second week of
production. Per client request, Tara Walls is
continuing follow up with both Fox and the
production to gain additional information on
the strength of the Canada tie-in before
moving forward.

signage was visible in the episode.

KTLA "Mindbender" Giveaway (WB)

Awaiting information from CTC re: dates for
"Canada Week" giveaways and prizes to be
awarded.




Lori Simpson and Susan Iris are working
with Beth Thompson and Kate Rogers to
coordinate the taping of an episode of "The
Amazing Race" in Alberta for the Fall 2002
TV season. Lori and Beth held conference
calls with the producers of the show and
Susan and Beth sent letters to them detailing
both the CTC and Alberta Film
Commission's desire to participate in the
show, and the clearances and incentives they
would offer to the production. Awaiting
response from the producers as to whether or
not Alberta is chosen as a destination for the
TV show.

"The Amazing Race' (CBS)

The production is filming an episode in the
next two weeks in which a couple of scenes
take place in an airport and possibly an
"Law & Order: Special Victims Unit" airplane. Rogers & Cowan has told the Set

(NBC) Decorator about its relationship with the
CTC, and is awaiting more information from
production as to specific needs and dates in
order to send appropriate product.

Hi#

Weber Shandwick performed the following activities on behalf of the CTC
Activity Status/Next Steps

L MJi_. AL IO e
Agency drafted release on the Adirondack train from
Adirondack Release New York to Montréal and will forward client list of
media and estimate for approval before distributing.

Agency drafted release on Collingwood farm and
Collingwood Release restaurant and distributed to a list of targeted media
on June 2. '

Agency drafted additional releases including Arts &
Culture, Outdoor Adventures, Golf, Spa, Ski and
Getting Around Canada and forwarded to client for
approval. Awaiting feedback.

CTC Core Press Kit

Agency drafted release on top ten Summer and Fall
festivals and will forward to client for approval.

Top Ten Festivals Release




Emily Kaufman, '"The Travel Mom"'

Individual fam trip completed (June 20-25). Emily
is planning coverage of Montréal and Toronto for
the August issue of Los Angeles Family (Circ.
150,000).

CNN Headline News
(Cir. 324,000 viewers/daily)

As a result of editorial appointments in L.A., and
ongoing efforts for the individual fam, Emily
Kaufman "The Travel Mom" featured Canada during
an interview with CNN. Agency shared transcript
and tape of segment with the CTC.

Co-op Satellite Media Tour

| PEI participated in Emily Kaufman's "Best Beaches"

satellite media tour which aired on June 20. To date,
16 interviews have aired in top U.S. markets across
the country with a viewership of more than 600,000.
Agency continues to forward updated results.

Diversion
(Circ. 178,241)

Diversion has assigned freelancer Andy Bill to visit
the Yukon at the end of the summer. Agency is
currently liaising with Andy and will forward travel
request to the CTC.

Food Network's ""Follow That Food"'

Food Network would like to travel to Québec in the
fall and follow cranberries and is providing agency
with information on the number of crew and dates of
travel.

Silicon Valley/San Jose Business Journal
(Circ. 12,556)

Agency pitched Mountain Trek Fitness Retreat and
Health Spa to Janet Pak in response to a query for
information on healthy vacations.

Baltimore Sun
(Circ. 313,129)

Agency pitched the value of Canada to Eileen
Ambrose in response to a query for information on
inexpensive vacations.

Hartford Courant
(Circ. 194,526)

Agency pitched Prince Edward Island for
consideration in upcoming article on East Coast
beaches. Follow up continues.

Shape
(Circ. 1,580,655)

Agency pitched Canadian spas for consideration in
upcoming fall getaways article. Follow up
continues.

CNN Headline News
(Cir. 324,000 viewers/daily)

Agency pitched Mountain Trek Fitness Retreat and
Health Spa to Kat Carney in response to a query for
information on healthy vacations.

New England Sports Network's" Qutdoor with
Charlie Moore''(3.5 million households)

Agency forwarded rationale memo on TV show
"Outdoor with Charlie Moore" for a possible
segment to be shot in Newfoundland in August or
September. Awaiting dates from producer and will
forward to CTC with recommendation.




Good Housekeeping
(Circ. 4,527,447)

Agency forwarded a query to Lori Holland with
Fairmont Hotels for information on Fall weekend
getaways and special/value added packages offered
by hotel chains.

New York Times Syndicate

DuPont/Canada Press Trip

still had room/space for summer travelers in August.

Agency forwarded a request for information to
appropriate partners from Everett Potter looking for
hotels, resorts and adventure travel companies that

Agency has booked the Yukon press trip with five
freelancers on assignment for NY Post, Boston
Herald, Outside, Hooked on the Outdoors, Elle and
Shape. Agency also liaised with the CTC to arrange
flights for all journalists.

Burrelles Clipping Service

Agency awaits client feedback regarding clip vendor
contract. Agency is currently researching back
clipping/analysis services for the months of May and
June.

U.S. Media List

Agency developed U.S. media list concentrating
mostly on national and Northeast media for all
Canadian partners requesting media lists for fam
trips and will use during outreach.

American Association of Food Journalists

Agency provided CTC with information on the
upcoming convention in Vancouver, including
detailed itinerary, and provided recommendation on
how and when the Agency/CTC should interact with
the press.

Packages/Deals Memo

Agency/Client Conference Call
Monday, June 10

——

Agency forwarded a memo to recommended
partners requesting current and upcoming packages
and deals to assist in ongoing media outreach.

Agency participated in conference call with client to
discuss current initiatives including press releases,
press trips and fam trips and meetings and
presentations.

Agency/Fairmont Hotels Lunch Meeting
Tuesday, June 11

Members of the Travel team participated in a lunch
meeting with Lori Holland from Fairmont Hotels &
Resorts.




Met regarding upcoming and pending initiatives,
Agency/Client Meeting role§ and responsibilities of team members,
Goldmine software/database and procedures and
New York, June 20 . L. . .
partner relationships in dealing with agency
initiatives/chart-sell in.
Ontario Trails Golf Tour Agency sent a representative to participate in the
Niagara Falls, June 21-22 press trip and meet with partners.
Ontario FAM trip Agency sent a representative to meet with partners
June 23-25 in Ontario, including Niagara region and Toronto.
Agency sent a representative to participate in the
Media Relations Sub-committee MeetingBanff, U.S./Canada Media Relations Subcommittee
June 25-28 Meeting and presented Weber Shandwick's media
plan for the CTC.

Agency forwarded additional comments to the CTC
for review and has obtained feedback on preferred
timing from Mark Schwilden. Agency is proceeding
with promotion outreach.

Partner Recommendation List for Promotions

Agency forwarded proposal memo on a partnership
Canada/Lycos Promotions with Lycos. Currently awaiting feedback from the
CTC.

R&C has continued to receive cleared television
Cleared Canada Footage footage from various Canadian territories - including
Tourism Canmore and Tourism of British Columbia.

Per Susan Iris, (5) Life-size Canadian Mounties and
(20) 12" Canadian Mounties will be sent to Lori
Simpson in July for future TV set dressing
opportunities.

Canada Set Dressing

Per Susan Iris, Canada-themed baskets (including
Canada baseball caps, coffee mugs, backpacks, polo
Canada Baskets shirts and 12" Mounties) will be sent to Lori
Simpson in July to accompany letters to the CTC's

target TV shows.




"X-Men II"" (20th Century Fox)

KTLA's "Mindbender' (WB)

Tara Walls has continued to follow up with Fox
regarding the strength of the Canada tie-in in "X-
Men II". Fox Production Resources will be viewing
the footage already shot sometime in the next two
weeks and we will pursue opportunities based on

ptember 23-27, 2002
for "Canada Week" on KTLA's "Mindbender".
Prizes will be determined by the CTC in July and
August.

"The Amazing Race'' (CBS)

Lori Simpson followed up with the producers of
"The Amazing Race" regarding the taping of an
episode of the show in Alberta for the Fall 2002 TV
season. The producers were impressed with the
letters submitted by the CTC and Alberta Film
Commission, and although they are unable to feature
Canada this season, they are interested in Canada
becoming one of the show's premier destinations
next season in 2003.

"Law & Order: Special Victims Unit" (NBC)

The production filmed an episode this month in
which a couple of scenes take place in an airport.
R&C sent assorted Canada posters to the Set
Decorator in New York. The Set Decorator used the
posters on set, and asked if she could keep them for
future opportunities. R&C will screen the airport
episode when it airs in the Fall and let the CTC
know of any exposure.

""Sex and the City'" (HBO)

Lori Simpson sent a letter to the Location Manager
of "Sex and the City", encouraging the production to
film an episode in Canada this season. Susan Iris
also forwarded a request from Tara Walls to the Bata
Shoe Museum in Toronto for shoe-themed posters
for the set. The posters will be sent to R&C at the
beginning of July, who will then forward them on to
the show.

"7th Heaven' (WB)

Lori Simpson spoke with the show's Propmaster

regarding upcoming opportunities for Canada set

dressing. The character of "Mary", portrayed by
Jessica Biel, will begin a career as a flight attendant
for Jet Blue Airlines this season. R&C will explore
future set dressing opportunities in airports and other
related areas and send appropriate product to the set.
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