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4. If this amendment requires the filing of a document or documents, please list -
Attachment 1 -- List of services provided to foreign principal Canadian Tourism Commission (CTC) for the period from January through
June 2005.

Attachment 2 - List of expenses incurred on behalf of CTC for the period from January through June 2005.
Attachment 3 -- List of fees and expense reimbursements received from CTC during the period from January through June 2005
Attachment 4 -- April 2005 Amended Service Contract
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The original Supplemental Statement for this period did not disclose the Canadian Tourism
i (Item 11)

Commission as a foreign principal serviced during this period in response to Item 9
services engaged in

or the

or expenses incurred on behalf of CTC or fees and
expense reimbursements received from CTC during this period

(Item 15),
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EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of petjury that he/she has (they have)
read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the

undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form Registration
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature) (Type or print name under each signature')
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1 This statement shall be signed by the individual agent, if the registrant 1s an individual, or by a majority of those partners, officers, directors or persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf.



ATTACHMENT 1

.
Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Weber Shandwick performed the following activities on behalf of the CTC January 2005

“Good Morni America”
Ice Hotel/Québec

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

5.9 million

Herald Interactive is the online publisher of the
Boston Herald's Web site, as well as sites for five
other dailies (Daily News Tribune, MetroWest Daily
News, Milford Daily News, Daily News Transcript
and The Daily Item) and more than 85 weeklies in

Eastern Mass.

Agency working with senior editor Tom Rose on a
series of articles highlighting the Niagara region.
Tom scheduled to travel April 18-22. Agency
coordinating logistics with editor and partner.

Chicago Tribune
(circ. 680,850)

Contributing writer Terri Stat scheduled to visit
Langdon Hall in Ontario Feb. 25-27, 2005. Agency
coordinating logistics with Terri and partners.

The Cincinnati Enquirer
(circ. 192,246)

Agency working with Dan Armitage on train-in/fly-
in trip to Misaw Lake Lodge in Ontario next August
for a family travel feature for The Cincinnati

Enquirer. Agency awaiting feedback from partner
and will forward proposal to CTC when itinerary has
been decided.

Sports Illustrated

Agency scheduled to speak with representatives in
late February.
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Weber Shandwick
Canadian Tourism Commission
January ~ June 2005 Status Report

Agency coordinated site inspection with Y. Gentil,
director and artistic director from Ice Hotel to
determine layout of set and secure final permission
from Mayor’s office. Liaised with Y. Gentil and
GMA producer to determine final production costs
based on the prop list required by Ice Hotel. Visited
“Good Morning America” site of build night before show to observe process.

(viewership: 5.9 million)
' Ice Hotel segments aired on Jan. 18 across both
hours of GMA programming. Segments included
weather from Tony Perkins, visits from Charlie
Gibson, Diane Sawyer and Robin Roberts as well as
two segments incorporating b-roll of the actual
hotel.

Spoke with production coordinator for new fly
fishing/adventure travel show sold to U.S. cable
network soon to be disclosed — likely ESPN2.
Company is putting together a selection of ideas for
shows to research, develop and present to network
for approval. Research and forward ideas on
fishing/adventure experiences at Nimmo Bay and
Manitoba lodges. Sourcing b-roll.

Agency continuing to follow up with show’s
producers for potential 2005 on-location filming.

““Adventure Fly Fishing”

“Regis and Kelly” Agency is also assisting Carol Horne from PEI to
(viewership: 5 million) pitch show with hopes of Kelly including Anne of
Green Gables book on show. Agency putting
together basket of Anne treats and drafting an
appropriate pitch letter.

Agency assisting Carol Horne from PEI with a pitch

“Oprah” to the show to get Anne of Green Gables books
included in the popular Book Club.
Brainstorm to develop spring editorial segments for
KTLA.

KTLA-TV (Fox)




Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Agency continuing to conduct outreach to targeted
list of journalists for the newspaper, magazine,
broadcast and Internet panels as well as keynote
speaker and has expanded list to include new targets.

MMO5 Ongoing conference calls .with cl'ient to discuss
New York. NY panels, attgndees, etc. Media conﬁ.m_led to Flate by
’ agency include: Judy Lowe, Christian Science
Monitor; Jane Levere, Freelancer for NY Times,
etc.; Fran Golden, Boston Globe; Debby Beece,
Oxygen; Ed Salvato, Planet Out; Pavia Rosati, Daily
Candy; Matt Link, Out Traveler; Curve

The Badger Briefs Agency liaised with partners to gather story ideas for
Quarterly E-Newsletter upcoming issue, currently, under review.
Agency had been in touch with Jayne Lloyd-Jones
re. a winter FAM trip with Sea to Sky Adventures,
Sea to Sky Potential FAM Trip however, Jayne would prefer to do something in the

summer since Sea to Sky’s launch date has been
postponed. Agency to forward proposal to CTC.
Agency provided recommendations on b-roll shot
list; Monica liaising with Fred Wallace on b-roll
project.
Agency provided inclusions for the CTC’s Monthly
Newsletter, which consisted of blurbs on our current

B-roll Recommendations

CTC Monthly Newsletter
projects and accompanying artwork.
Agency forwarded monthly cost breakdown to CTC
as well as hard copy clip mailing to partners.
LUCE Burelles Clipping Service Agency worked with partners who were interested in

Joining the clipping service providing sample charts

and iraihs as well as information on billini.
Agency participated on conference call with client to

MMO5 .
discuss progress and next steps.




Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Agency followed tailored story ideas with

conversation w/ Rogers & Cowan to develop
publicity ideas leveraging the debut of show’s
second season and also the final season of Queer As
Folk. Will work with R&C moving forward to create
event based on CTC approval.

Discussed w/ R&C and Showtime sponsorship
“The L. Word” opportunities with existing events. Reviewed press
kit and all media clip reports from season one
events. Drafted overview memo for CTC based on
initial conference call with Showtime and proposal
for sponsorship at two monetary levels. Proposal
covered supporting events in both NY and LA.
Discussion with CTC and follow up call w/
Showtime to negotiate options. Feedback forwarded
to CTC. Opportunity declined.

Agency secured promotion with Redbook magazine
(c. 2,360,218) to feature a Canada trip giveaway in
the April 2005 issue. The CTC, as well as the
Fairmont Whistler, will receive editorial coverage
and a photo inclusion in their 8-page giveaway
section. Readers can enter the trip give-away online
at www.redbook.com or send in a post card to the
magazine. Rebook is a monthly women's general
interest publication, with editorial coverage targeted
towards young married women.

The Fairmont Chateau Whistler is confirmed as the
hotel partner. All logos and copy points have been
sent to the magazine.

Redbook

Agency secured promotion with Self magazine (circ:
1,617,604) to feature a Canada trip giveaway in the
May 2005 issue. In this annual issue, Self will
feature a giveaway on every page from beauty
supplies to trips, and they are very interested in
featuring a Canada package. CTC secured the
Renaissance Skydome Hotel
in Toronto.

Self 1s a magazine written for active women ages 25
to 45 covering issues and images in the life of the
contemporary American woman.

Self




Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Sent images of Ski Canada PromoCups being used

PromoCup in New York City to client
. Agency liaising with CTC and contacts to finalize
T;s‘t{e oBf tl:e Nz;fxm sponsorship opportunity. Events to take place in
» Doston, spring 2005.
Agency following up with contact to arrange for a
spring PEI event/promotion to coincide with Taste
N‘;{th:)estlj:]m}f A of the Nation Boston.

Agency also coordinating with CTC for possible
events in NY and LA.

Crate & Barrel

Agency in contact with Boston store to determine
interest in doing an in-store event/promotion in the
spring in the Boylston store.

Cambridge Boat House

Agency in contact with Cambridge Boat House
contacts to determine feasibility of hosting a Canada
sailing day on the Charles in summer 2005.

Rockefeller Center Valentine’s Day

Agency continued discussion with Restaurant
Associates regarding Valentine’s Day Engagement
on Ice idea. Secured diamond from Canadia
diamonds in support of partnership. Agency
approached New York radio station Z100 to do
promotional mentions of event Rock Center to
broaden media exposure.

LA Marathon

Discussed promotional opportunities with LA office
and provided recommendation regarding CTC
participation.

Dunkin' Donuts

Discussed February "Love Latte" regional
promotion to coincide with Valentine's Day and new
latte product launch. Timing for opportunity did not
work -- will follow-up with Dunkin' Donuts team for

spring/summer New York promos.

Cendant

Provided additional recommendations to CTC
regarding promotional opportunity for Air Canada,
brought to CTC by Rogers & Cowan.

The Wedding Party

Agency met with representatives of local gay and
lesbian non-profit to discuss partnership for New
York gay pride parade in 2005. Partnership could
potentially include Canadian representation on
parade float, collateral, Web site and media pitching
of destination wedding story. Follow up to
determine interest continues.




Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Agency reviewed opportunity to provide show with
- trips for the “Pre-Marital Bootcamp,” episode in
which 3 couples put their relationships to the test

through a series of challenges (childcare, registering

Dr. Phil Show for gift, wedding planning, etc.) After each

(viewership: 5 million) challenge, the winning couple will be awarded a

prize. Unfortunately the time period was too short to

explore partnership but will keep in touch for future

opportunities.

Producers reviewing preliminary plans for season 4.
Provided producer with updated 2005 Clayoquot
The Bachelorette 4 (ABC) materials. The resort is closed for the season until
May 12th, but may be able to schedule a scout in
late April. Filming could take place in May/June
Reviewed last season’s exotic date episode and
The Bachelor 6 (ABC) provided CTC with total exposure time and media
value for placements for Vancouver and Whistler.
Discussed partnering with the launch of season 2
(begins airing Feb. 20, 2005). Sponsorship
opportunities opened up for the LA and NY markets.
Reviewed proposal w/ WS and CTC; ultimately
The L Word (Showtime) passed on opportunity due to costs and timing. Will
meet with Showtime in late February to discuss
partnering with season 3 (starts filming in June)
which could include storyline inclusion, season
launch activities, and DVD release.
Discussed with Showtime a possible partnership for
Queer As Folk (Showtime) final season which begins airing in 4th Quarter
(exact date and details still TBD).
KTLA'’s ad group contacted Tourism BC about ad
buy. Producer indicated that there is no interest
- right now in a location/in-studio segment about
KTLA (local affiliate) Canada within the first 3-4 months of 2005 as their
focus will be on local communities. Will follow-up
in early March.




Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Queer Eye For The Straight Guy (Bravo)

Reached out to show to explore possibility of a
“Queer Eye For The Canadian Guy” episode.
Waiting for response.

Joan of Arcadia (CBS)

Sent (1) Canada T-shirt and (1) Canada backpack for
ongoing prop use.

HitH

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

Weber Shandwick performed the following activities on behalf of the CTC February 2005

Agency working with senior editor Tom Rose on a
series of articles highlighting the Niagara region.
Tom scheduled to travel April 18-22.
Ontario Tourism and Agency submitted several
itinerary ideas to Tom. Both working to finalize
itinerary with Tom.

Chicago Tribune
(circ. 680,850)

Contributing writer Terri Stat visited Langdon Hall
in Ontario Feb. 25-27, 2005. Article slated for
April 10, 2005.

The Cincinnati Enquirer
(circ. 192,246)

Dan Armitage is scheduled to visit Misaw Lake
Lodge in Ontario in August for a family travel
feature. Agency and journalist have been in touch
with the Lodge. Dan will be driving with his family
so will not require air travel assistance.

Sports Illustrated

Agency pitching locations/ideas based on works of
Canadian artists to fit with established theme of next
swimsuit issue. Will meet with editor in April to
discuss further.

Lara Namaan
Freelancer

Agency forwarded information on the Canadian
Experience Travel Network to freelancer Lara
Namaan working on an education travel piece for a
top daily newspaper.




Weber Shandwick
Canadian Tourism Commission
January - June 2005 Status Report

“Adventure Fly Fishing”

Company is putting together a selection of ideas for
shows to research, develop and present to network
for approval. Research and forward ideas on
fishing/adventure experiences at Nimmo Bay and
Manitoba lodges. Sent b-roll.

Miles Ahead Jazz Radio & Listen Here!

Agency discussing interest in live broadcasts from
Montreal Jazz Festival with Chicago and nationally
syndicated jazz radio programs.

Ellen DeGeneres Show

Agency worked with producers to secure interest in
doing a trip giveaway with Canada for future shows.
Agency worked with CTC and confirmed interest
from Marriott Hotels.

Currently awaiting b-roll footage from Marriott’s
_ public relations firm in order to have show run
footage during giveaway.

KTLA-TV (Fox)

MMO5
New York, NY

Brainstorm to develop spring editorial segments for
KTLA.

Agency finalizing panelists for the newspaper,
magazine, and Internet panels as well as keynote
speaker. Ongoing conference calls with client to

discuss panels, attendees, etc. Media confirmed to
date by agency include: Judy Lowe, Christian
Science Monitor; Jane Levere, Freelancer for NY
Times, etc.; Fran Golden, Boston Herald; Debby
Beece, Oxygen; Ed Salvato, Planet Out; Pavia
Rosati, Daily Candy; Matt Link, Out Traveler;
Frances Stevens, Curve; Peter Frank, Men’s Journal;
Sean Greene, Away.com

Inside Out Newsletter

Agency provided inclusions for Inside Out,
commenting on current media trends.

Sea to Sky Potential FAM Trip

Agency had been in touch with Jayne Lloyd-Jones
re. a winter FAM trip with Sea to Sky Adventures,
however, Jayne preferred to do something in the
summer since Sea to Sky’s launch date was
postponed.

CTC approved summer press trip. Agency
organizing conference call with Sea to Sky t

discuss logistics. :




Weber Shandwick
Canadian Tourism Commission
. January — June 2005 Status Report

The Badger Briefs
Quarterly E-Newsletter

Agency distributed the second issue of the Badger
Briefs on February 10. Highlights included stories
on Canadian wine, new direct flight to Mont
Tremblant, Vancouver restaurants, cultural travel at
Nimmo Bay Resort, Canadian fashion, diamonds
and more. To date, over 25 percent of recipients
have opened the newsletter (approx. 150 media) and
out of that number, 42 percent have returned to the
newsletter once more, including top tier newspapers
and magazines. Agency forwarded report to CTC on
February 16.

Agency also sent note to partners about the Badger
Briefs and forwarded both issues. Feedback from
partners has been very positive. Currently liaising
with partners to obtain information for May issue.

Central Park Conservancy

Review of CTC Patagonia opportunity for potential

Agency forwarded proposal for CTC to sponsor
either the Central Pack Conservancy’s Fishing
Jamboree or fishing season. Call with CTC to
gather feedback and revisit specific issues and

questions with CPC. Met with development and
education contacts at CPC to discuss event and

explore avenues for additional exposure for Canada.
Call with CTC to discuss developments.

connections to Central Park opp.

LUCE Burelles Clipping Service

CTC, Weber Shandwick and DDB Meeting

Agency worked with partners who were interested in
joining the clipping service providing sample charts

| Agency attended meetig and brainstorm garng

Agency forwarded monthly cost breakdown to CTC
as well as hard copy clip mailing to partners.

_and

graphs as well as information on billing.

2005/2006 initiatives, CTC plan for 2008. WS

Feb. 14-15 rev1ewe'd client llS't and sister agency list to
determine potential promotional partners.
MMO5 Agency participated on conference call with client to

discuss progress and next steps.




Weber Shandwick
Canadian Tourism Commission
January ~ June 2005 Status Report

Agency secured promotion with Redbook magazine

(c. 2,360,218) to feature a Canada trip giveaway in
the April 2005 issue. The CTC, as well as the
Fairmont Whistler, will receive editorial coverage
and a photo inclusion in their 8-page giveaway
section. Readers can enter the trip give-away online
at www.redbook.com or send in a post card to the

Redbook magazine. Rebook is a monthly women's general
interest publication, with editorial coverage targeted
towards young married women.

The Fairmont Chateau Whistler is confirmed as the

hotel partner. All logos and copy points have been

sent to the magazine. Agency to approve mock ups
and copy before issue goes to print.

Agency secured promotion with Self magazine (circ:
1,617,604) to feature a Canada trip giveaway in the
May 2005 issue. In this annual issue, Self will
feature a giveaway on every page from beauty
supplies to trips, and they are very interested in
featuring a Canada package. CTC secured the
Self Renaissance Skydome Hotel

in Toronto.

Self is a magazine written for active women ages 25
to 45 covering issues and images in the life of the
contemporary American woman. All logos and copy
points have been sent to the magazine.

Agency coordinating logistics with TON contacts
and CTC. Discussing opportunities to increase
Canada’s exposure, such as having a presence at the

Taste of the Nation VIP reception (casino themed). Boston event taking
New York and Boston place on April 7 and New York event taking place
on May 11.

CTC decided not to sponsor TON Los Angeles.
Agency in touch with regional contacts to do a New

England promotion in May. Agency schedule to
Whole Foods meet with Whole Foods on March 9.

Agency also reaching out to New York contacts.

10



Weber Shandwick
Canadian Tourism Commission
January - June 2005 Status Report

Crate & Barrel

Agency in contact with Boston store to determine
interest in doing an in-store event/promotion in the
spring in the Boylston store. Agency awaiting
response from store.

Cambridge Boat House

Agency in contact with Cambridge Boat House
contacts to determine feasibility of hosting a Canada
sailing day on the Charles in summer 2005. Agency

awaiting response from contact.

Rockefeller Center Valentine’s Day

Agency continued discussion with Restaurant
Associates regarding Valentine’s Day Engagement
on Ice idea. Secured diamond from Canadia
diamonds in support of partnership. Agency
approached New York radio station Z100 to do
promotional mentions of event Rock Center to
broaden media exposure. Ultimately decided against
promotion due to lack of ROL

Dunkin' Donuts

Continuing to pursue opportunities with WS client.
Researching summer initiatives with appropriate
tie-1ns. ‘

Cendant

Provided additional recommendations to CTC
regarding promotional opportunity for Air Canada,
brought to CTC by Rogers & Cowan.

The Wedding Party

Agency followed up with representatives of local
gay and lesbian non-profit to discuss partnership for
New York gay pride parade in 2005. Partnership
could potentially include Canadian representation on
parade float, collateral, Web site and media pitching
of destination wedding story.

11




Weber Shandwick
Canadian Tourism Commission
January - June 2005 Status Report

The L Word (Showtime)

Met with Showtime to discuss partnering with
season 3 which could include storyline inclusion,
season launch activities, and DVD release. New
season starts taping May 9th. Showtime executive
will reach out to producers to explore feasibility.

Queer As Folk (Showtime)

Will revisit promotional opportunities for final
season in 3rd Quarter (Show will launch in 4th
Quarter).

Queer Eye For The Straight Guy (Bravo)

Reached out to show to explore possibility of a
“Queer Eye For The Canadian Guy” episode.
Followed up again, still waiting for response.

Sent (2) Canada T-shirts and (2) Mounties for

Kojak (CBS) :
ongoing prop use.
Pitched producer to return to Canada for season 8.
Producer liked idea and is interested in Quebec City,
Amazing Race 8 (CBS) Montreal, Toronto and/or Niagara Falls. CTC

reaching out to partners to secure interest. Filming
would happen between June — August.

Liiiiid

Weber Shandwick performed the following activities on behalf of the CTC March 2005

12




Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

Agency working with senior editor Tom Rose on a
series of articles highlighting the Niagara region.
Tom scheduled to travel April 18-22.

Chicago Tribune

Contributing writer Terri Stat visited Langdon Hall
in Ontario Feb. 25-27, 2005. Article slated for

(circ. 680,850) April 10, 2005.
Agency pitching locations/ideas based on works of
Canadian artists to fit with established theme of next
swimsuit issue. Will meet with editor in April to
Sports Hlustrated discuss further.

Suggestions for artists and locations range from the
Group of Seven impressionists to Frank Gehry’s
architecture in Ontario.

New York Times Syndicated

Miles Ahead Jazz Radio & Listen Here!

Agency forwarded information on Canada fly-
fishing schools to Everett Potter for upcoming
column on fly-fishing in North America.

Agency discussing interest in live broadcasts from
Montreal Jazz Festival with Chicago and nationally
syndicated jazz radio programs. Evaluation in
progress. Numbers on reach and audience returned
for consideration of proposal.

Ellen DeGeneres Show

Agency in process of pitching Canada, USA concept

Agency sent final Marriott proposal to Ellen Show
for possible inclusion in future shows.

to show producers. Follow up continues.

VH1 Top 20 Video Countdown

Speaking with producer about potential to film show

in Canada. Reviewed production requirements. Will
speak again in June when Canadian host’s contract
is up for renewal.

13



Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Tourism Yukon will be hosting a unique event this
summer known as Ride 2005. It involves a
motorcycle ride and trip on a steam engine on one of
. . the last narrow gauge railroad routes left in the
The Tonight Show with Jay Leno world,
Agency worked to research hiatus schedule of the
Jay Leno show to evaluate pitching potential.
Agency and Tourism Yukon crafting pitch.
Spoke with producers about story ideas in Canada.
. Reviewed specifics and outline of requirements for
Food Network “Recipe for Success™ show. Agenlz:y to edit and forward to CTC team for
review and ideas. '

Reviewed information, researched Celine media

mentions with Chrysler. Met with Hanes PR/ad team

Celine Dion Press Conference to discuss past ad laungh campaigns. Discussed With

Susan on call and provided verbal recommendations

and first impressions. Will await more details from
CTC.

Reviewed note from Susan with outline of
assignment and discussed via phone. Met with
internal team to discuss prelim ideas and review

New Concept: $1 Million Idea branding document. Setting agency “big brain”
brainstorm for April 13. Sent info to Octagon New
York (events company), setting up early April

conference call to develop ideas.

Provided Susan with updates for Jean report.
USS. TV Advertising Reviewed TV spot. ad buy to' res.earch potential for
pitch promotions or editorial segments.
Agency assisting Marla with theater event the week

Edmonton Dinner of Media Marketplace. Conference call to discuss
scheduled for early April.

Non-traditional Partnership Grid

14



Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Agency following up with all panelists with Canada
questionnaire and confirmation letters. Ongoing
conference calls with client to discuss panels,
attendees, etc. Panelists confirmed to date by
agency include: Judy Lowe, Christian Science
Monitor; Jane Levere, Freelancer for NY Times,
MMO5 etc.; Fran Golden, Boston Herald; Debby Beece,
New York, NY Oxygen; Ed Salvato, Planet Out; Pavia Rosati, Daily
Candy; Matt Link, Out Traveler; Frances Stevens,
Curve; Peter Frank, Men’s Journal; Sean Greene,
Away.com

Agency in the process of following up with NY
media to encourage registration.

Taste of Canada Event at MMO05 Agency hand-address all invitations and mailed.

Inside Out Newsletter Agency proyided inclusions for‘ Inside Out,
commenting on current media trends.

CTC approved summer press trip with Sea to Sky.

Sea to Sky Potential FAM Trip Agency working with Sea to Sky regarding potential
dates of trip.
The Badger Briefs Liaising with partners to obtain information for May
Quarterly E-Newsletter issue.

Agency forwarded proposal for CTC to sponsor
either the Central Pack Conservancy’s Fishing
Jamboree or fishing season. Call with CTC to
gather feedback and revisit specific issues and

questions with CPC. Met with development and

Central Park Conservancy education contacts at CPC to discuss Ie)vent and
explore avenues for additional exposure for Canada.
Call with CTC to discuss developments.

CTC declined opportunity as not sufficient ROL

. Agency sent a top line b-roll recommendation to
B-roll recommendations ) .
CTC to consider for upcoming shoot.
Worki it i
PR contract ing with Norm LeVoguer to negotiate contract,

terms and billing rates.

Agency forwarded monthly cost breakdown to CTC
as well as hard copy clip mailing to partners.
LUCE Burelles Clipping Service Agency worked with partners who were interested in
joining the clipping service providing sample charts
and graphs as well as information on billing.

15



Weber Shandwick
Canadian Tourism Commission

January — June 2005 Status Report

March 4 Branding Meeting

Susan and Greg reviewed new CTC branding,

direction and ad campaign plans with team.
Brainstormed promotional ideas, developed list of
promos to pursue. Agency followed up with detailed

recap including next steps.

Jeremy Maunder Meeting . Agency met with Jeremy in New York to review all
aspects of CTC/WS public relations activities,
current projects and promotions.
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Match.com and eHarmony.com

Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Researched preliminary stats and demographics for
both companies. Developed concept for “Date-
Cation” promotion with Match.com. Per client

request, researched additional information re:
eHarmony; agency to pursue partnership. In
discussion with Spark PR, agency for eHarmony, re:
possible partnerships.

LA Festival of Books

Researched and provided vendor and location
recommendations for DDB bookmark distribution
initiative.

Promotions Overview

Spoke with Aurea Crotty and Molly Scotchmer
regarding upcoming spring promotions. Sent
detailed overview of new initiatives.

Pontiac Solstice

Agency spoke with PR contact for Pontiac regarding
possible tie-ins for new car launch. In discussion.

1040 Tax Day Promotion

Agency developed and submitted promotion/contest
idea surrounding U.S. tax day, April 15. CTC
declined participation at this time.

Redbook

Agency secured promotion with Redbook magazine
(c. 2,360,218) to feature a Canada trip giveaway in
the April 2005 issue. The CTC, as well as the
Fairmont Whistler, will receive editorial coverage
and a photo inclusion in their 8-page giveaway
section.

The Fairmont Chateau Whistler is confirmed as the
hotel partner. All logos and copy points have been
sent to the magazine.

Issue hit newsstands at the end of March. Agency to
secure and forward copies to the CTC and Fairmont
‘Whistler.

Self

Agency secured promotion with Self magazine (circ:
1,617,604) to feature a Canada trip giveaway in the
May 2005 issue. In this annual issue, Self will
feature a giveaway on every page from beauty
supplies to trips, and they are very interested in
featuring a Canada package. CTC secured the
Renaissance Skydome Hotel
in Toronto.

Self 1s a magazine written for active women ages 25
to 45 covering issues and images in the life of the
contemporary American woman. All logos and copy
points have been sent to the magazine.
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Taste of the Nation _
New York (May 11) and Boston (April 7)

Agency coordinating logistics with TON and CTC.
Discussing opportunities to increase Canada’s
exposure.

Whole Foods

Agéncy secured New England promotion with
Whole Foods in June 2005. Currently discussing
logistics with CTC.

Crate & Barrel

Agency secured in-store promotion the week before
TON Boston (April 7) to highlight Canadian chefs.
Currently discussing logistics with CTC.

Cambridge Boat House

contacts to determine feasibility of hosting a Canada

Agency in contact with Cambridge Boat House
sailing day on the Charles in summer 2005.

In the process of following up with contacts.
Awaiting response.

Dunkin' Donuts

Continuing to pursue opportunities with WS client.
Researching summer initiatives with appropriate
tie-ins.

The Wedding Party

The L. Word (Showtime)

Agency followed up with representatives of local
gay and lesbian non-profit to discuss partnership for
New York gay pride parade in 2005. Partnership
could potentially include Canadian representation on
parade float, collateral, Web site and media pitching
of destination wedding story.

Currently in discussions with Showtime executive
regarding the opportunity to be involved in Season
3 of The L Word to feature inclusion of Canada
within an episode. Also discussing promotion with
the website to mention that the show films in
Vancouver and tagging [.-Word box sets; hosting
screening parties in select markets; and having a
presence at the new season premiere. New season
starts taping May 9th.

Queer As Folk (Showtime)

Will revisit promotional opportunities for final
season in 3rd Quarter (Show will launch in 4th
Quarter).

Kojak (CBS)

Sent 2 additional “Mounties” as requested by
production. Will speak to production about possibly
shooting a Canada episode.
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Amazing Race 8 (CBS)

Continued negotiations to have production film in
Quebec City, Montreal, Toronto and/or Niagara

Falls. R&C and CTC working with CBS to resolve

outstanding issues with the NDA for Ontario. R&C

starting to plan for creative scout in mid-May and a

tech scout in mid-June. Filming will likely begin end
of July. This season will feature teams of four (a

family).

H#

‘Chicago Tribune — April 10, 2005
e Langdon Hall, Ontario

Weber Shandwick performed the following activities on behalf of the CTC April 2005

680,850

participation in TON Boston

Sports Illustrated
(circ. 59 million, swimsuit issue only)

n/a
“Nitebeat with Barry Nolan” — April 5, 2005
s Chef segment promoting Canadian cuisine and 2 million households n/a
Canada’s

Agency had call with swimsuit edition editors re.
Canadian locations for consideration. Theme for
issue shifted from art to islands and Cape Breton and
New Brunswick (Hopewell Rocks) were pitched as
locations. Magazine interested in locations and
requested additional information/research on
locations, average air and sea temperatures.

Canadian locations did not make final cut for 2006
issue. Agency will follow up with editors and offer
location scout.

Premier Essentials Magazine

Agency spoke with publication launching in May for

Forwarded story angles/ideas including Nimmo Bay

affluent men, 30-49. Magazine will have a travel
section and will look for stories not already told by
other publications, travel off the beaten path, etc.

cultural travel and Uncommon Journeys dog
sledding.

Philadelphia Inquirer
(circ. 361,000)

Agency fielded inquiry regarding travel to Ontario
for Shaw and Stratford Festivals to produce theatre
story for Arts section of paper. Initial follow up to
determine scope of request and possibility for travel

mentions/inclusions. Writer will try to secure
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Curve
(circ. 68,000)

Agency discussed lesbian travel angles for Canada
beyond major pride festivals including Winnipeg
and angles that would motivate more women to visit
Montréal. Forwarded information on Casting For
Recovery and the program extension in Canada.
Will follow up to develop future opportunities that
would add value to partners’ existing media plans.

Herald Interactive

Mother’s Day Segment

(Seven million page views/
1.6 million unique visitors per month)

“The Elleh DeGeneres Show”

Senior editor Tom Rose traveled to the Niagara
region April 18-22. A series of articles highlighting
the Niagara region are slated for mid-May (before
Memorial Day weekend).

Pitched Canada and Las Vegas / Celine Dion visit to
producers. Segment would take entire show on a
surprise visit to Canada. Coordinated with CTC to
secure air from Air Canada. Due to logistics,
segment was not possible. Working with producers
on concept for September sweeps.

Miles Ahead Jazz Radio & Listen Here!

Agency evaluated proposal, markets and audience
for jazz programs interested in attending Montréal
Jazz Festival. Markets not a true fit for CTC
strategic plan, but topline of opportunity sent to
Susan Iris for recommendation on forwarding to
partners. Background and proposal sent on to
Montréal for consideration.

Agency forwarded background/suggestions to
Rogers & Cowan for use in discussing storyline

“Sean Across America”

“The L. Word” inclusion of Vancouver in episode. Notes included
suggested locations on Vancouver Island and
neighborhoods within the city.
Agency in discussion with MSNBC meteorologist to
MSNBC visit Whistler June/July 2005. McLaughlin

periodically broadcasts from locations with an
interesting event, news or history creating segments
that fold in both tourism and news messages.

“The Tonight Show with Jay Leno”
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The Badger Briefs
Quarterly E-Newsletter

Agency liaised with partners to obtain information
for May issue. In the process of drafting copy.

MMO05
April 18-20, 2005
New York, NY

Agency followed up with all panelists with
questionnaire and confirmation letters. Drafted
charts with questionnaire information and suggested
bringing sample publications to distribute to partners
at panels. Panelists secured by Agency included:
Judy Lowe, Christian Science Monitor; Fran
Golden, Boston Herald;, Ed Salvato, Planet Out;
Dannielle Romano, DailyCandy; Matt Link, Out
Traveler; Frances Stevens, Curve; Sean Greene,
Away.com.

Ongoing conference calls with client to discuss
panels, attendees, etc. Agency followed up with NY
media to encourage registration.

Agency assisted with pre-event logistics on Saturday
and Sunday before MMOS5. Entire team was on-site
to assist Monica with coordination of event.

Taste of Canada Event at MMOS

Agency assisted with event set up and goodie bags.
Entire team attended to assist with coordination of
event.

Edmonton Media Dinner

Agency assisted Marla with theater event the week
of Media Marketplace. Agency representative
attended the event.

New Brunswick Dinner in New York City

Agency met with Helen and VIA Rail
representatives to discuss upcoming NYC dinner
with Premier and Condé Nast outlets. Agency
submitted list of media for possible inclusion in
event.

Worked with S. Iris and Ottawa office to finalize
PR Contract
contract {(complete).
. . Coordinated with DDB to review spring niche
Spring Campaign

market ads.

New Concept: $1 Million Idea

Held agency-wide brainstorm to develop several
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concepts and presented top three to Susan, Greg and

Jean. Participated in conference calls with Octagon,
a marketing and event production firm to discuss
additional thoughts surrounding notion of Royal

Canadian train coming to Grand Central.
Participated in calls with Grand Central operations
to discuss likelihood of bringing Royal Canadian to
Grand Central in the fall.

Equality Forum

Agency drafted short releases highlighting Canadian
recognition at event and the breadth of travel
experiences for gay and lesbian visitors. Produced
press kits and shipped to Philadelphia for use at
event.

Sea to Sky Potential FAM Trip

Agency working with Absinthe’s public relations
agency to coordinate press trip September 14-17,

International Conference on Culinary Tourism

Agency drafted and distributed media alert
highlighting Canadian chefs’ participation in cook-
off at conference in San Francisco. Pitched regional

food media to attend luncheon event.

Meetings and Incentives List

Agency created and qualified meeting and incentives
trade list for CTC. Forwarded to Susan Iris.

LUCEBurelles Clipping Service

" Media Relations Sub-Committee Meeting

Agency forwarded monthly cost-breakdown to CTC
-~ as well as hardco clip ailin to partners.

o gency attended metin olloi Media

eHarmony.com

April 20, 2005 Marketplace in New York. CTC presented new
New York, NY brand strategy to partners.
CTC/DDB/WS Meeting Prep and program review for multi-agency meeting

in New York on May 3.

Continued discussions with eHarmony public
relations agency.

Taste of the Nation Boston
April 7, 2005

Agency coordinated promotion logistics as well as
chef itineraries and media opportunities. Agency
secured chef segment on “Nitebeat with Barry
Nolan” to promote Canadian cuisine and
participation on TON Boston event; also secured
travel editors from the Boston Herald and Christian
Science Monitor to attend as CTC guests.

Agency secured opportunity for chef to participate
in a USA/Canada Chef Cook-Off at the event to
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increase exposure. Agency representative was on-
site at the event to assist with set up, break down,
etc.

Taste of the Nation New York
May 11, 2005

Agency coordinating logistics with TON and CTC.
Investigating media opportunities to increase
Canada’s exposure.

Crate & Barrel
(Boston flagship store)

Agency secured in-store promotion the week before
TON Boston (April 7). Promotion included in-store
posters highlighting Canada’s participation in Taste
of the Nation, USA/Canada cook-off and trip
giveaway.

Whole Foods

“The L. Word” (Showtime)

Agency secured New England promotion with
Whole Foods in June 2005. Agency working with
CTC to secure partners; potential partners include

PEI, Toronto, Fairmont and Jackson-Triggs.

Currently in discussions with Showtime regarding
the opportunity to be involved in Season
3 of “The L Word” to feature inclusion of Canada
within an episode. Also discussing promotion with
the Web site to mention that the show films in
Vancouver and tagging L-Word box sets; hosting
screening parties in select markets; and having a
presence at the new season premiere. New season
will film May 31* thru December 2005.

“Queer As Folk” (Showtime)

Will revisit promotional opportunities for final
season in 3" Quarter (Show will launch in 4%
Quarter).

“Kojak” (CBS)

On hiatus will revisit in May

‘“Amazing Race 8” (CBS)

Continued negotiations to have production film in
Québec City, Montréal, Toronto and/or Niagara
Falls. R&C and CTC working with CBS to resolve
outstanding issues with the NDA for Ontario. R&C
starting to plan for creative scout in mid-May and a
tech scout in mid-June. Filming will likely begin end
of July. This season will feature teams of four (a
family). Liaised with Production and CTC to
schedule location scout, book flights, hotels and
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ground transportation for attendees. Secured NDA’s
from HRSDC and all necessary partners.

“Trippin” (MTV)

Spoke with producers about the possibility of
filming an episode on location in Canada. Sent CTC
tape of first episode to brainstorm Canada ideas.

HiHH

Weber Shandwick performed the following activities on behalf of the CTC May 2005

“Good aN York”

May 11, 2005

Chef segment promoting Canadian cuisine and
Canada’s participation in TON New York

(o]

New York Metro — May 11, 2005
Blurb promoting Canada’s participation in
_ TON New York

Spbrts Hlustrated
(circ. 59 million, swimsuit issue only)

300,000 n/a

Agency followed up with editors regarding offer of
Canada location scout. Awaiting feedback.

Philadelphia Inquirer
(cire. 361,000)

Agency working with contacts in Ontario and at
festivals to arrange journalist visit to Shaw and
Stratford Festivals to produce theater story for the
Atrts section of the Philadelphia Inquirer. Air travel
secured and itinerary and accommodation in
progress. Writer will try to secure secondary
assignment to cover travel angle.

24



Weber Shandwick
Canadian Tourism Commission
January — June 2005 Status Report

Curve
(circ. 68,000)

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

Agency developing specific story pitch and
promotional add-ons for review. Will follow up to
develop future opportunities that would add value to
partners’ existing media plans.

Senior editor Tom Rose traveled to the Niagara

region April 18-22. A series of articles highlighting

the Niagara region are slated for early summer.
Agency to continue following up with editor.

CruiseCritic.com
(12 million hits per month)

Writer Sarah Schlichter traveled to Montréal April
29-May 1 to do a story for the site’s “Beyond the
Sea: Port Mini-Breaks” section which offers
travelers advice on pre/post cruise add-ons. Article
to include travel options for couples, families and
Seniors.
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es Sw
Mother’s Day Segment

Brainstormed ideas and concepts for segment,
contest and “stunt” to air during September sweeps.

ke

Miles Ahead Jazz Radio & Listen Here!

Agency evaluated proposal, markets and audience
for jazz programs interested in attending Montréal
Jazz Festival. Markets not a true fit for CTC
strategic plan, but topline of opportunity sent to
Susan Iris for recommendation on forwarding to
partners. Background and proposal sent on to
Montréal for consideration.

Direct contact at Montréal Jazz Festival pursuing
opportunity directly with program.

“The L Word”

Agency forwarded background/suggestions to
Rogers & Cowan for use in discussing storyline
inclusion of Vancouver in episode. Notes included
suggested locations on Vancouver Island and
neighborhoods within the city.

Agency continues to support Rogers & Cowan
discussions with production company with
POV/suggestions as needed.

MSNBC
“Sean Across America”’

Agency in discussion with MSNBC meteorologist to
visit Whistler June/July 2005. McLaughlin
periodically broadcasts from locations with an
interesting event, news or history creating segments
that fold in both tourism and news messages.

Agency attempting to verify U.S. connection via
Olympic ski team member training in Whistler.

“The Tonight Show with Jay Leno”

Received final answer from “The Tonight Show” re:
Tourism Yukon / Ride 2005. Show is featuring a
U.S. motorcycle show in August and has declined
participation. Will revisit next year as they remain

tentatively interested.
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The Badger Briefs
Quarterly E-Newsletter

Ice Hotel

gency liaised with artn to obtain information

for Summer issue to be distributed on June 13.
Developing editorial/copy and collecting new
images for issue.

Agency invited Chefs Tim McRoberts and Craig
Youdale (who is also a sommelier) from the
Culinary Institute of Canada to become regular
columnists. The chefs will contribute insight about
Canadian cuisine and wine as well as recipes, tips,
etc.

Contacted representatives of new Ice Hotel in Sun
Peaks, BC. WS to develop media relations plan for
CTC,; pitching Canada as trendsetter, etc. for 2005
Ice Hotel “season.” Potential to make national news.

New Brunswick Dinner in New York City

Agency provided media list for NYC dinner with
Premier and Condé Nast outlets.

Alberta

Participated in conference call with Judy Rondeau
regarding opportunities for live remotes in Alberta
re: Calgary Stampede.

Grand Central: $1 Million Idea

Working with Royal Canadian Pacific and Grand
Central Station regarding logistics for fall 2005
event. Early June conference call with Grand Central
is scheduled; budgeting being developed.
Developing Vanderbilt Hall event/consumer
outreach concepts with Octagon. Next steps: update
to client mid-June, coordinate with DDB, outline
rough budgets by early July.

Sea to Sky Potential FAM Trip

Agency continuing to work with Absinthe’s public
relations agency to coordinate press trip September
14-17. Currently pulling together media list.

International Conference on Culinary Tourism

Agency drafted and distributed media alert
highlighting Canadian chefs’ participation in cook-
off at conference in San Francisco. Pitched regional

food media to attend luncheon event.

Evaluated post-event releases distributed by
participating entities to determine feasibility of
issuing a fourth release on behalf of CTC. Release
not recommended as there was not sufficient
material that had not been covered by previous press

releases.

LUCEBurelles Clipping Service

Agency forwarded monthly cost breakdown to CTC

as well as hard copy clip mailing to partners.
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Research and program development for Brand
Canada — core and niche programs. In-person
meetings with DDB on May 12 and May 25. Core
program presentation to Greg and Susan in New
York on May 31. Agency incorporating feedback
into updated plan. Researching costs for media
events, sponsorships and potential channel
development. Niche to be presented via conference

call first week of June.

No updates at this time; agency to discuss with DDB
to put through brand filter.

Milk

Further discussions with Milk team in Chicago
regarding potential for promotion aimed at women
25-45. Awaiting proposal from Milk.

The Body Shop

Original contact at The Body Shop changed focus;
agency secured Director of Marketing contact and
will move forward.

General Motors

Secured invitation to brainstorm with WS account
leaders for General Motors, discussed potential for
Cadillac Escalade and Chevy Yukon promotions.
Developed potential Yukon tie-ins for 2006, pending
_presentation to GM client.

Taste of the Nation New York
May 11, 2005

Agency coordinated promotion logistics with CTC,
collateral at event, chef itineraries and chef segment
on Fox’s “Good Day New York” to promote
Canadian cuisine and participation on TON New
York event.

Met with chefs Tim McRoberts and Craig Youdale
to discuss future CTC collaboration, especially with
The Food Network.

Agency secured the following media to attend the
event as CTC guests:

--Patty Neger, “Good Morning America”

--Christianna Reinhardt, Food Network

--Bob Jamieson, ABC Evening News

--Dorothy Robinson, METRO New York
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NewFest
NY Gay and Lesbian Film Festival

Agency secured opportunity for CTC to sponsor
annual GLBT film festival in New York. Worked
with CTC and Festival to coordinate graphics,
signage in venues and Canada presence throughout
festival. Working to determine specific films to
sponsor and leverage to collect contacts for database
through trip giveaway promoted during 10-day
event.

PlanetSpace

Reviewed news article about Canadian spaceship.
Not recommended for CTC promotional pursuit;
little connection to Canada for U.S. travelers.

Whole Foods

Agency secured New England promotion with
Whole Foods in June 2005.

Promotion postponed until further notice (by mutual
decision with CTC/WS and Whole Foods) due to
Whole Foods permanent ban on Canadian seafood in
response to baby seal clubbing issue. WS developed

internal memo for CTC to inform partners of
decision to cancel promotion at this time.

The L. Word (Showtime)

Discussed with Showtime possible story line
inclusions and relayed information to the CTC.
Followed up with Showtime concerning production
logistics, and CTC’s request for “L Word”
demographics. Waiting for CTC’s response to
Showtime’s request for media support for Canada
episode that will air in spring 2006.

Amazing Race 8 (CBS)

Forwarded all itineraries to Production for scout that
took place May 15™ through 22™. Reported to CTC
initial feedback from Production after first scout.
Liaising with Production and CTC to schedule
second location scout, booking flights, hotels and
ground transportation for attendees. Discussed with
Production crew size, travel days and Visa
information for Canada portion of actual filming.

Trippin’ (MTYV)

Waiting to hear back from the CTC regarding their
feedback after seeing the first episode of current
season.
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‘Sent four (4) posters and two (2) small standees to

The Sentinel (Warner Bros.) production for set dressing in Toronto, Canada
scenes.

HitH
Weber Shandwick performed the following activities on behalf of the CTC June 2005

News Bureau/Media Outreach

Agency worked with contacts in Ontario and at
festivals to arrange journalist visit to Shaw and
. . . ival
Philadelphia Inquirer Stratforfi Festivals to. producc? theate'r story for the
. Arts section of the Philadelphia Inquirer. Air travel
(circ. 361,000) .. .
secured and itinerary and accommodation complete.
Writer will try to secure secondary assignment to
cover travel angle.

Agency secured publication to attend the Calgary

Boston Herald . . .
(circ. 248,988) Stampede press trip in July. Partner handling
arrangements.
Per CTC request, provided content to Heather
Convene R » .
. Phelps to assist with writing an advertorial for the
(circ. 35,000) .
publication.

Editorial lunch with Matt Link. Discussed new Ice

Hotel in BC. Agency to forward information. Link

Out Traveler : ) . o i .

(circ.200,000) has asked assistance in identifying lesbian writers as
T magazine undertakes push to make the book truly

' co-gendered.

Per media query, provided content to freelancer

Maryann Hammers o o .
y Maryann Hammers to assist with writing article on
Freelancer 3 ) G

luxury camping for Frommer’s Budgetslrdizl.
= g
=
S 2
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Chris is a business correspondent for Copley News
Service and a travel columnist for Frequent Flyer

Chris Barnett (circ. 100,000). Agency has been in touch with Chris
Freelancer about several Canadian destinations. Chris is
particularly interested in Nelson, BC. Ongoing
follow up.

Lauren freelances for several magazines including
Luxury Travel Advisor, Travel + Leisure, Four

Lauren Price . .
Seasons and Ritz-Carlton magazines and others.

Freelancer Agency in touch with Lauren about various
Canadian destinations. Ongoing follow up.
Woman’s Day A mation destinations and story angles. Ongoing
(circ. 4,060,619)

follow up.

R
S50 Broadcast.

M £0adCcas

Frontiers North analyze request from broadcast
company. Liaised with partner and company to
provide feedback.

Platinum Television Group

Agency forwarded background/suggestions to
Rogers & Cowan for use in discussing storyline
inclusion of Vancouver in episode. Notes included
suggested locations on Vancouver Island and

“The L Word” neighborhoods within the city.

Agency continues to support Rogers & Cowan
discussions with production company
suggestions/locations tailored for specific characters.

The summer issue of The Badger Briefs was
distributed on June 13. To date, more than 130
media have reviewed news about Canada, including
top dailies, consumer and trade magazines and Web
sites. Agency currently working on analyzing data
gathered from the previous three newsletter issues
for a targeted creative mailing slated for July.
Agency secured DailyCandy to visit Montréal in
July. Currently liaising with CTC, partner and
journalist about trip logistics.

Per CTC request, assisted Susan Fekete from Travel
Alberta analyze media request.

The Badger Briefs
Quarterly E-Newsletter

DailyCandy
(Approx. 350,000)

CafeCentralTV.com
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Alia Akkam Agency responded to media query regarding
Freelancer : otential press trip for new spa website.

Senior editor Tom Rose traveled to the Niagara

Herald Interactive region April 18-22. A series of articles highlighting
(Seven million page views/ the Niagara region are slated for summer. Agency to
1.6 million unique visitors per month) continue following up with editor.

Writer Sarah' Schlichter traveled to Montréal April
29-May 1 to write a story for the site’s “Beyond the
Sea: Port Mini-Breaks” section which offers
travelers advice on pre/post cruise add-ons. Article
to include travel options for couples, families and
SEniors.

CruiseCritic.com
(12 million hits per month)

. Special Projects

Conference calls and discussions with Miss
Universe publicist regarding working together in
2005-2006. Miss Universe is from Canada.
Presented opportunity for Miss Universe to make
Miss Universe, appearance at Stampede event, organization not

Natalie Glebova interested in opportunity.

Agency to keep in touch with publicist regarding
other media and consumer event opportunities to
highlight Canada.

Worked with Travel Alberta tourism to support New
York Stock Exchange event in New York City on
June 17. Created media lists, pitched local and
national media, escorted talent to “Good Morning
America” morning of event and staffed the event at
the Exchange.

Calgary Stampede on
New York Stock Exchange

Agency also assisting Travel Alberta to recruit
media for July Calgary Stampede press trip.
Reviewed proposal from film company and

Mind’s Eye Entertainment researched background. Recommended not investing

in start-up show / pilot.

Agency discussed event with Film Commissioner

and then approached advertising trades, inviting

Alberta Film Commission Event them to attend. The reception was designed

primarily for cultivation of industry contacts rather

than a media event. Agency attended event.

Royal Canadian Pacific forwarded specs of train to

Grand Central: $1 Million Idea . WS and Grand Central Station. Agency discussed

‘ logistics and timing for fall 2005 event. Budgeting
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being developed, pending details regarding train at
Grand Central.

Grand Central Vanderbilt Hall event and consumer
outreach concepts reviewed with Octagon event
group — agency working with group on second draft
of event outline. Next steps: explore dates for train
and Vanderbilt Hall event, update to client in July,
coordinate with DDB, outline budgets.

Sea to Sky Potential FAM Trip

Agency continuing to work with Absinthe’s public

relations agency to coordinate press trip September

14-17. Currently awaiting feedback from Sea to Sky
representatives on final timing, etc.

LUCEBurelles Clipping Service

____Meetings/Conference Calls

Clipping Service / Overview Report

Agency forwarded monthly cost breakdown to CTC
as well as hard copy clip mailing to partners.

| requested, Wokig withLEurrllesto '
compile and analyze year-over-year coverage. In
progress.

CTC/DDB/WS
2006-2007 Program

Self
(circ. 1,617,604)

Continued program development for Brand Canada
core and niche programs.

Core program: Conference calls, feedback and
update with client and DDB throughout June.
Presented in Toronto June 29. Agency to make final
edits to program for early July.

Niche program: Presented via conference call. CTC
forwarded thoughts and recommendations. Agency
incorporating feedback into updated plan.

Agency liaised with magazine, CTC, partner and
prize winner to fulfill prize. Winner slated to travel
to Toronto in October.

Redbook
(circ. 2,360,218)

Agency liaised with magazine, CTC, partner and
prize winner to fulfill prize. Winner slated to travel
to Whistler in July.

History Channel

Agency had exploratory meeting with History
Channel regarding interest in developing a Canadian
alliance. Channel interested and willing to discuss
ideas at significantly lower cost than New York
partnership. Agency to develop some partnerable
ideas for further consideration.
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eHarmony.com

No updates at this time; agency to discuss with DDB
to put through brand filter.

Milk

CTC declined participation in promotion.

The Body Shop

Agency to contact Director of Marketing (new
contact) and re-pitch ideas. DDB suggested
reviewing background and evaluating benefits of
The Body Shop vs. Origins. Research in progress.

General Motors

Awaiting feedback from GM team re: potential for
Chevy Yukon 2006 promotions.

Macy’s

Agency researching opportunities for retail presence
in New York for 2006, but Macy’s interested in
exploring participation in their fall 2005 ski
promotion. Will meet with contacts in July to
brainstorm ideas.

Red Bull

Per request, researching background on company to
determine if good fit for CTC partnership. In
progress.

NewFest
NY Gay and Lesbian Film Festival

PRODUCT PLACEMENT OUTREACH
 (Television)

The L Word (Showtime)

| Liaisd between CTC d Showtime to outli a

‘Agency worked with CTC and Festival to coordinate
graphics, signage in venues and Canada presence
throughout festival. Attended all sponsored
screenings to make opening remarks and ensure
exposure. Collected contacts from trip giveaway,
notified winner of drawing and created a spreadsheet

of contact info collected.

deal memo in support of a Canada episode to air 1%
or 2™ Quarter 2006. Waiting for actual memo from
CTC. Provided Showtime with information
regarding possible locations, and preliminary
availability dates for location shoot. Storyline will
incorporate British Columbia as a destination when
a character decides to go on a retreat.

Amazing Race 8 (CBS)

fees, location contracts and trans

Liaising with Production and CTC to schedule
location shoot, booking flights, hotels and ground
transportation for attendees. Working with
Production and CTC regarding outstanding location
portation needs.
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The Sentinel (Warner Bros.)

Sent four (4) posters and two (2) small standees to
production for set dressing in Toronto, Canada
scenes.
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Cost/Act Code Desc

ATTACHMENT . 2

Vendor Name

Doc/Work D Invoi ced

HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare

HC_Cell Phone
HC_Cell Phone
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services

HC_Computer Supplies
HC_Computer Supplies

HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie

Jennifer L Maguire
Meaghan McGee
Meaghan McGee
Rene A Mack
Rene A Mack
Valerie S Edmonds

American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
Meaghan McGee

Jennifer L Maguire

Burrelle's Information ¢
Burrelle's Information ¢
Burrelle's Information !
Burrelle's Information ¢
Burrelle's Information ¢
Burrelle's Information ¢

Renata Hopkins

Deluxe Delivery Syster
Deluxe Delivery Syster
Deluxe Delivery Syster
Deluxe Delivery Systel
Deluxe Delivery Syster
Deluxe Delivery Syster
Deluxe Delivery Syster
Federal Express
Federal Express
Federal Express
Federal Express

2/14/2005
2/14/2005
6/29/2005
4/5/2005
4/5/2005
1/18/2005

3/1/2005

3/1/2005

3/1/2005

3/1/2005

3/1/2005
3/30/2005
3/30/2005
6/29/2005
6/29/2005
6/29/2005
6/29/2005
6/29/2005
5/30/2005
5/30/2005
5/30/2005
5/30/2005
6/29/2005

6/27/2005

1/1/2005
2/1/2005
3/1/2005
4/1/2005
5/1/2005
6/1/2005

6/2/2005

5/15/2005
6/5/2005
6/5/2005
6/5/2005
5/8/2005

6/12/2005

6/26/2005
1/3/2005

1/10/2005

1/17/2005

1/31/2005

227.86
227.86
126.91
645.03
-645.03
377.41
960.04
487.31
241.65
40

40
241.65
-224.4
240.15
553.52
553.52
940.74
40

40

40

300.1
512.7
140.08
512.37
4,699.39
17.62
17.62
2,573.29
2,707.81
2,594.52
2,426.99
4,072.94
2,929.03
17,304.58
23.32
23.32

8

8

26

6

8

8

20
46.56
92.88
18.36
18.48
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HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Facsimile
HC_Facsimile
HC_Factiva
HC_Factiva
HC_Factiva
HC_Factiva
HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Graphics
HC_Graphics
HC_leased & Rental C
HC_leased & Rental C
HC_leased & Rental C
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a

Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express

- Federal Express

Federal Express
Federal Express
Federal Express
RDS Delivery Service
RDS Delivery Service
UPS

UPS

UPS

Renata Hopkins

Kerry Cullen
Maureen Quigley
Valerie S Edmonds

Fathom Creative, Inc.

Rene A Mack
Rene A Mack

Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire

1/31/2005
1/24/2005
2/14/2005
2/7/2005
3/7/2005
3/7/2005
3/7/2005
2/28/2005
3/14/2005
4/4/2005
4/11/2005
4/11/2005
4/18/2005
4/4/2005
4/11/2005
5/2/2005
5/16/2005
5/30/2005
6/27/2005
6/13/2005
4/18/2005
1/31/2005
2/15/2005
6/6/2005
6/2/2005
6/11/2005

5/30/2005

4/30/2005
5/31/2005
6/30/2005

1/14/2005
1/14/2005
1/18/2005

4/22/2005

4/5/2005
4/5/2005

1/18/2005
4/6/2005
4/6/2005
4/6/2005

5/10/2005

5/25/2005

6/29/2005

128.87
6.88
21.43
4.62
5.76
24.73
90.02
18.15
7.64
54.63
17.85
46.24
2455
5.82
24.6
31.21
5.8
5.85
137.92
70.25
-24.55
32
36.95
21.09
21.09
16.46
1,096.14
20.5
20.5
18.88
7.08
2.36
28.32
65.12
97.56
92.22
254.9
287.5
287.5
108.82
-108.82
0

7.12
84.61
13.85
19.77
31.44
32.29
11.71



*

HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Office Supplies
HC_Parking
HC_Parking
HC_Parking

Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Kerry Cullen

Maureen Quigley
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Rene A Mack

Rene A Mack

Rene A Mack

Rene A Mack

Rene A Mack
Tuscany Corporate Ca
Tuscany Corporate Ca
Tuscany Corporate Ca

Bocca

Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Meaghan McGee
Renata Hopkins
Renata Hopkins
Tuscany Corporate Ca
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds

Kerry Cullen

Lisa DiStefano
Lisa DiStetano
Maureen Quigley
Maureen Quigley
Meaghan McGee
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds

Rene A Mack
Rene A Mack

6/29/2005
6/27/2005
6/27/2005
1/14/2005
4/16/2005
4/16/2005
4/16/2005
5/12/2005
5/12/2005
6/29/2005
6/29/2005
6/29/2005
6/29/2005
6/29/2005

4/5/2005
6/30/2005
6/30/2005
6/30/2005

4/5/2005

3/8/2005

5/3/2005

5/3/2005

5/31/2005
2/14/2005
3/9/2005
5/10/2005
3/11/2005
5/9/2005
6/2/2005
6/1/2005
4/19/2005
6/4/2005
6/4/2005
6/12/2005

1/14/2005
4/12/2005
4/12/2005
2/28/2005
4/16/2005
6/15/2005

6/4/2005

6/4/2005
6/12/2005

4/5/2005
4/5/2005

5.87
38.4
48.09
8.42
5.96
4.29
3.5
37.21
5.98
5.34
5.31
4.21
14.2
5.34
17.84
23.18
3.17
1.42
-17.84
193.56
189.98
167.75
971.97
112.1
76.9
42.93
401.02
205.08
14.07
94.76
65.71
59.97
111.63
70.2
30
1,284.37
16.29
24.97
15.88
205.04
148.8
44.77
10.81
16.77
54.07
537.4
5
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HC_Photocopying
HC_Photocopying
HC_Photocopying
HC_Photocopying
HC_Photocopying
HC_Photocopying
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Radio Production
HC_Radio Production
HC_Subscriptions
HC_Subscriptions
HC_Subscriptions
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC _Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC _Taxis

HC Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

Jennifer L Maguire
Jennifer L Maguire
Meaghan McGee
Meaghan McGee
Renata Hopkins

C2 Media.com

C2 Media.com

C2 Media.com

C2 Media.com

C2 Media.com
CluuDesign LLC
FedEx Kinko's

FedEx Kinko's
Millennium Promotione
Modernage Photograp
Modernage Photograp

Ellen Belford

Renata Hopkins
Renata Hopkins
Renata Hopkins

' American Broadcasting

Jennifer L Maguire
Meaghan McGee

Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Bens Luxury Car & Lin
Jennifer L Maguire

Jennifer L Maguire

Jennifer L Maguire

Jennifer L Maguire

Jennifer L Maguire

4/16/2005
4/16/2005
4/16/2005
4/16/2005
5/30/2005

5/13/2005
5/11/2005
6/13/2005
6/13/2005

6/7/2005
3/29/2005
4/16/2005
4/16/2005
4/15/2005

6/2/2005

6/3/2005

1/17/2005
5/9/2005
5/9/2005
5/9/2005

3/8/2005

6/29/2005
2/14/2005

1/31/2005
3/14/2005
2/28/2005
4/15/2005
4/30/2005
5/15/2005
5/15/2005
5/15/2005
5/15/2005
6/14/2005
6/14/2005
5/31/2005
6/30/2005
1/31/2005
1/31/2005
3/14/2005
1/18/2005
2/14/2005
2/14/2005
2/14/2005

4/6/2005

46.49

259.61
7.6
122.16
395.59
831.45
322

273

881

285
1,875.00
225

259.61
46.49
1,643.93
78.03
78.03
5,967.09
15.68

40.61
27.13
26.18
109.6
11,000.00
11,000.00
5.98
27.89
33.87
165.24
120.36
148.92
171.36
1,822.24
639.54
55.08
79.05
86.19

153.81
222.26
120.36
304.77
58.14
111.18
49

6

20

9

9

11



HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis

HC_ Taxis.

HC_Taxis
HC_Taxis
HC_Taxis

Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Jennifer L Maguire
Kerry Cullen

Kerry Cullen

Lisa DiStefano
Lisa DiStefano
Maureen Quigley
Maureen Quigley
Maureen Quigley
Maureen Quigley
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Meaghan McGee
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Rene A Mack
Rene A Mack
Rene A Mack
Rene A Mack
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds

4/6/2005

4/6/2005

4/6/2005

4/6/2005

4/6/2005

4/6/2005
5/10/2005
1/14/2005
1/14/2005
4/12/2005
4/12/2005
1/14/2005
1/14/2005
2/28/2005
2/28/2005
2/14/2005
2/14/2005

3/9/2005
4/16/2005
4/16/2005
4/16/2005
4/16/2005
4/16/2005
4/16/2005
4/16/2005
4/16/2005
5/12/2005
5/12/2005
5/12/2005
6/15/2005
6/15/2005
6/15/2005
6/29/2005
6/29/2005
6/29/2005

5/9/2005

5/9/2005

5/9/2005

5/9/2005
5/30/2005

6/2/2005
2/19/2005

5/9/2005
6/30/2005

5/9/2005
1/18/2005
1/18/2005
1/18/2005
4/19/2005

11
11

11

11.3

15.86
48.16
9.5
12

14

13

32.8
25
33

22.2

-33

37.8



HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Video Production
HC_Video Production
HC_Video Production
HC_Video Production
HC_Video Production
HC_Wire Services
HC_Wire Services
HC_Wire Services
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Postage

SC_ Postage

SC_ Postage

SC_ Postage

SC_ Supplies

SC_ Supplies

SC_ Telephone

SC_ Telephone

SC_ Telephone

SC_ Telephone

SC_ Telephone
SC_Lexis/Nexis
SC_Lexis/Nexis
SC_Lexis/Nexis

Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds

Maureen Quigley
Meaghan McGee
Meaghan McGee
Rene A Mack

Bacon's Information, Ir
Bacon's Information, Ir
Bacon's Information, Ir
Bacon's Information, Ir

PR Newswire Associal
PR Newswire Associal

6/4/2005

6/4/2005
6/12/2005
6/12/2005
6/12/2005
6/12/2005
6/12/2005
6/12/2005

4/16/2005
2/14/2005
4/16/2005
6/30/2005

1/24/2005
1/20/2005

4/8/2005
5/18/2005

1/17/2005
1/18/2005

2/22/2005
5/18/2005
6/17/2005

2/25/2005
2/25/2005
3/31/2005
4/5/2005
4/6/2005
4/4/2005
4/15/2005
5/18/2005

4/18/2005
5/18/2005
6/17/2005

3/11/2005

2/22/2005
4/19/2005
5/18/2005
6/17/2005

3/31/2005
6/30/2005

5,149.92
4
18.02
4

3.92
29.94
72.79
270.2
192.29
165.14
700.42
225
225
450
43.05
99.4
51.8
194.25
50
18.75
106.25
107.5
103.75
200
2.5
6.25
595
4551
2.44
1.43
49.38
1.18
1.18
447 55
304.83
820.4
498.78
2,071.56
66.21
72.04
138.25



** WBS 103432-US12

HC_Accommodation
HC_Accommodation
HC_Airfare

HC_Airfare

HC_Airfare

HC_Airfare

HC_Airfare
HC_Airfare
HC_Computer Supplies
HC_Computer Supplies
HC_Express Deliverie
HC_Express Deliverie
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals-Client
HC_Meals-Client
HC_Office Supplies
HC_Office Supplies
HC_Parking
HC_Parking
HC_Parking
HC_Parking
HC_Parking
HC_Parking
HC_Press Kits
HC_Press Kits
HC_Printing
HC_Printing
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

Renata Hopkins

American Express
American Express
American Express
American Express
American Express

Renata Hopkins
Brattle Courier

Renata Hopkins
Renata Hopkins

Renata Hopkins
Renata Hopkins

Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins

Kendall Press
Kendall Press

Kendall Press-

Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins

Bens Luxury Car & Lin
Checker Cab Compan
Checker Cab Compan
Checker Cab Compan
Checker Cab Compan
Checker Cab Compan
Checker Cab Compan
Renata Hopkins

4/17/2005

1/31/2005
1/31/2005

3/1/2005
3/30/2005
4/27/2005

4/17/2005

4/30/2005

4/17/2005
4/17/2005

4/5/2005

4/17/2005

4/5/2005
4/5/2005
4/5/2005
4/5/2005
4/5/2005

4/6/2005

4/4/2005

4/1/2005
4/5/2005
4/5/2005
4/5/2005
4/5/2005
4/5/2005
4/5/2005
4/5/2005

3/14/2005
2/1/2005
3/10/2005
4/1/2005
4/19/2005
4/19/2005
5/6/2005
3/5/2005

54,807.96

888.87
888.87
40
100.08
40
240.15
240.15
660.38
28.85
28.85
27

27
39.33
5.43
44.76
278.35
278.35
75.32
75.32
15

12

15

5

13

60
292.95
292.95
113.4
113.4
175.35
107.1
11.99
74.97
17.29
26.24
5.99
4.36
423.29
175.44
35
27.5
53.45
54.05
20
10.9
26.01



HC_Taxis Renata Hopkins 4/5/2005 9.85

HC_Taxis Renata Hopkins 4/17/2005 4.2
HC_Taxis Renata Hopkins 4/17/2005 22.95

* HC_Taxis 439.35
HC_Travel Other Boston Coach Corp. 4/22/2005 507.91

* HC_Travel Other 507.91
SC_ Photocopying 2/17/2005 7.6
SC_ Photocopying 3/23/2005 3.4

* SC_ Photocopying 11
SC_ Postage 4/25/2005 109.65
SC_ Postage

5/23/2005 48.92
* SC_ Postage

158.57
** WBS 103432-US13 4,010.00
HC_Professional Serv Blue Sky Factory, Inc.  2/11/2005 350
HC_Professional Serv Blue Sky Factory, Inc.  6/15/2005 350
* HC_Professional Serv 700
** WBS 103432-USO01 700
HC_Express Deliverie Federal Express 6/24/2005 9.63
HC_Express Deliverie Federal Express 2/25/2005 4.56
HC_Express Deliverie Federal Express 3/25/2005 10.5
HC_Express Deliverie Federal Express 4/1/2005 24.96
* HC_Express Deliverie 49.65
SC_ Rent-Equipment 3/22/2005 100
*  SC_ Rent-Equipment 100

SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
* SC_ Telephone

3/22/2005 83.09
4/21/2005 207.74
5/24/2005 139.89
6/27/2005 44.85
6/27/2005 154.02

629.59
** WBS 120122-US25 779.24
e 60,297.20
*** Client Name Canadian Tourism Commission 60,297.20

Kk de kK

60,297.20
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2/24/2005
3/10/2005
3/10/2005
3/21/2005
3/28/2005
4/8/2005
4/25/2005
4/27/2005
5/5/2005
3/8/2005
5/13/2005

Total

40,749.93
152.65
8,522.31
4,322.65
48,180.23
42,000.00
4,353.75
4,167.00
203.30
4,341.37
4,344.07
230.65
42,000.00

259,132.57
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ATTACHMENT 4

CANADIAN CoMMISsION
Tourism CANADIENNE
COMMISSION

DU TOURISME

Agreement Number: 57092

Agreement between:

Canadian Tourism Commission
55 Metcalfe Street

Suite 600

Ottawa, ON

K1P 6L5

(hereinafter the “Comm_issioﬁ';)
AND

Weber Shandwick Worldwide
640 Fifth Avenue

New York, N.Y. -
10019

(hereinafter the “Contractor™)
Project Title: Public Relations & Related Services

WHEREAS the Commission wishes to procure and the Contractor is willing to sell certain goods and
render certain services in accordance with terms and conditions attached hereto.

NOW THEREFORE, in consideration of the promises and mutual covenants and agreements hereinafter
contained, and other good and valuable consideration (the receipt and sufficiency of which are hereby
acknowledged) the Commission and Contractor agree as follows:

Agreed to by

WEBER SHAND

Agreed to by
K WORLDWIDE

CANADIAN TOURISM COMMISSION

L G H‘cimann
Webec Shardwick
Fresden i Vo Sk

Signadre
René Mack

President, Travel Marketing Group / North America
EVP — General Manager Consumer Lifestyle Group

YI3fos—

Date

Michele McKenzie
President & Chief Executive Officer

AOROIDL
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L 33

SCHEDULE A
ADDITIONAL TERMS AND CONDITIONS

1. Project Technology

(a) The Contractor hereby assigns to the Commission, and warrants that it has the right to assign, all rights in
fhe copyright works, the designs and the inventions generated in connection with the Project as such copyright works,
designs and inventions (the "Project Technology") come into existence from time to time. The Contractor warrants
that all items delivered to the Commission in connection with the Project will be original work and as such will be
assigned to the Commission as Project Technology under the previous sentence.

(b} Subject to clause (c), the Contractor warrants that at the time the Project Technology comes into existence it
shall be free and clear of any ciaim, right or encumbrance that would interfere with the assignment under clause (a).

(c) If execution of a document of assignment is required with respect to any particular aspect of the Project
Technology, the Contractor shall execute, and cause all individuals who are involved in creating the Project
Technology to execute, such documents as may be necessary in order that the Project Technology may be fully and
effectively assigned to the Commission.

(d) The Contractor agrees not to make use of the Project Technology other than in carrying out the Contractor's
obligations under this Agreement.

(e) Without limiting the generality of clause (a), the Commission shall have the right to exhibit the copyright
works generated in connection with the Project (the "Project Copyrights”).

() ~ The Contractor shall obtain, from all individuals who are to be involved in creating the Project Caopyrights,
waivers of all moral rights in the Project Copyrights.

2. Indemnity

(a) The Contractor shall at all times indemnify and render harmless the Commission, its directors, officers,

employees and any others for whom it may be responsible in law, from and against all losses, claims (including
claims made by the Contractor's personnel under worker's compensation legistation), demands, awards, judgments,
actions and proceedings by whomsoever made, brought or prosecuted

(i) in respect of loss of, damage to or destruction of property (including loss or damages sustained by
the Contractor),

(i) in respect of personal injury (including death),

i) resulting from breach of any of the warranties set out in this Agreement,

(iv) in respect of the use or disposal of anything furnished to the Commission pursuant to this

Agreement (including, without limitation, the use of the Project Technology), except insofar as the
losses, expenses or claims are directly and solely attributable to any maodifications made by the
Commission to the Project Technology, and

v) all associated costs and expenses (inciuding legal fees and disbursements)
suffered or incurred by the Commission

arising out of, attributable to or in any way connected with this Agreement and whether or not caused by the
Contractor's negligence, except to the extent to which such loss or damage has arisen out of the Commission's
negligence. The Commission shall be deemed to hold the provisions of this clause that are for the benefit of the
Commission, its directors, officers, and employees and any others for whom it may be responsible in law, in trust for
those individuals as third party beneficiaries under this Agreement.

(b) The liability of the Contractor to indemnify or reimburse the Commission under this Agreement shall not affect or
prejudice the Commission in the exercise of any other rights available to the Commission at law or in equity.

(c) The Contractor shall, at its own expense, procure and maintain any necessary insurance to fulfill its obligations
under this Agreement.

(d) The Commission shall defend, indemnify and hold Contractor harmless from and against any loss, damage
damage, liability, claim, demand, action, cost and expense (including reasonabie attorneys' fees and costs)
(collectively "Loss") resuiting from claims made against Contractor by any third party, including any governmental
entity, which arise out of or in connection with the Commission's obligations under Paragraph 25 below; information
or materials supplied by the Commission or a third party authorized by the Commission to Contractor;



AGREEMENT NO.: 57092

1. Weber Shandwick Worldwide the ("Contractor™) agrees to carry out the project (the "Project") described in
Schedule B in accordance with the terms and conditions of this Agreement for the Canadian Tourism Commission
(the "Commission”). The Project shall be carried out in close liaison with, and under the direction of, the Project
Authority, Susan lris or the authorized representative of the Project Authority.

2. The Project shall be carried out during the period that commences on March 1, 2005 and terminating on
February 28, 2008 (the "Term"). The Commission reserves the right to exercise two (2) twelve (12) month periods
from March 1, 2008 to February 28, 2009 and from March 1, 2009 to February 28, 2010 upon a ninety (90) day
notification to the Contractor. .

3. The Contractor acknowledges and agrees that it is the Contractor's responsibility to ensure, prior to
commencing work under this Agreement, that it fully understands the Commission's requirements for the Project.

4. The total liability of the Commission under this Agreement is subject to the payment provisions and the
reimbursement for expenses as set out in this Agreement, Fees and Expenses to be paid to the Contractor shall be
those set out in Schedule C.

5. The additional terms and conditions set out in Schedule A shall form part of this Agreement.

6. If there Is any conflict or inconsistency among the body of this Agreement and the schedules, the conflict or
inconsistency shall be resolved by interpreting these components of the Agreement in accordance with the following
order of precedence:

@) the body of this Agreement;
(ii) Schedule A;
(i) Schedule B;
(iv) Schedule C;
) and the remaining schedules equally.
7. This Agreement shall be interpreted in accordance with, and governed by, the laws in force in the Province

of Ontario.



as a result of any governmental investigation, proceeding or administrative hearing regarding the Services. The
Commission's indemnity abligations shall include, without limitation, payment to Contractor for any and all personnel
time incurred in connections with any such claim, suit, proceeding or subpoena based upon Contractor's then-current

hourly rates.
3. Payment Terms and Conditions

a) Notwithstanding any other provision of this Agreement, no payment will be made by the Commission for costs
incurred to remedy errors or omissions for which the Contractor is responsible or for work that is not performed to the
satisfaction of the Commission.

b) Unless otherwise expressly stated, all amounts set out in this Agreement are stated in, and shall be paid in, U.S.
dolars.

¢) The Commission will pay amounts owing to the Contractor under this Agreement by cheque to address
designated by the Contractor,

d) With respect to payments due under this Agreement, the Contractor shall submit involces in friplicate to the
Commission at the following address:

ACCOUNTS PAYABLE SECTION
CANADIAN TOURISM COMMISSION
55 METCALFE ST., SUITE 600
OTTAWA, ON. K1P 6L5

e} On all invaices submitted the Cantractor shall; (i} refer to Agreement No. 57092,

f) The Contractor shall submit an invoice for any payment, which shall be subject to the approval of the Project
Authority.

g) Payments shall be subject to the Fees, Qut-of-Pocket Expenses & Payment Provisions set out in Schedule C of
this Agreement.

4. Warranties Re Capacity, Standard of Work and Quality of items Delivered
The Contractor warrants: A

(a) that it has the status, capacity and authority to enter into this Agreement and that it is unaware of any facts that
would prevent it from fulfiling its obligations under this Agreement,

{b) that it is free of any contractual or statutory rights or obligations in favour of any third party that would prevent or
impair it from entering into or fulfilling its obligations under this Agreement,

{c) that by entering into this Agreement and fulfilling its obligations under this Agreement it will not knowingly be in
breach of any existing contract or any statute, law, rule or regulation of any federal, provincial or local government or
administrative agency,

(d) that it has the experience, expertise and resources necessary in order to fulfill its obligations under this
Agreement,

{e) that all work to be carried out by the Contractor under this Agreement shall be carried out in a competent manner

and meet or exceed the standards for such work as are generally acceptable in the industry, and
{f) that all items delivered by the Contractor under this Agreement will be of merchantable quality and fit for their

intended purpose.
5. Termination or suspension

The Commission or the Contractor may, by giving thirty (30) days notice in writing to the other, terminate or suspend
the work with respect to all or any parts of the Project not completed. in the event the Commission modifies or
cancels any plans or work in process, the Commission agrees to assume Contractor's liability for all authorized
commitments, to reimburse Contractor for all expenses incurred relating thereto, to pay Contractor any related
services charges in accordance with the provisions of this Agreement relating thereto, and to indemnify Contractor for
all claims and actions by third parties for damages and expenses that result from carrying out the Commission's
instructions.



All Projects completed by the Contractor before the giving of such notice shall be paid for by the Commission in
accordance with the provisions of the Contract and, for all Project work not completed before the giving of such
notice, the Commission shall pay the Contractor's costs as determined under the provisions of the Agreement and in
addition, an amount representing a fair and reasonable fee in respect of such Projects.

Payment and reimbursement shall be made only to the extent that it is established to the satisfaction of the Project
authority of the Commission that the costs and expenses were actually incurred by the Contractor and that the same
are fair and reasonable and are properly attributable to the termination or suspension of the work or the part thereof
so0 terminated.

Unless authorized in writing by the Commission, the Contractor shall not be entitled to be reimbursed any amount
that, taken together with any amounts paid or becoming due to the Contractor under the Agreement, exceeds the
Agreement price applicable to the work or the particular part thereof.

6. Obligation to Return the Commisslon ‘s Property

The Contractor agrees to return to the Commission, forthwith following a request from the Commission, all property of
the Commission, including without limitation, all documents, writings, illustrations, models, devices, records and
drawings, that was provided to the Contractor by the Commission for use by the Contractor in carrying out its
obligations under this Agreement.

7. No Publicity

The Contractor shall not refer, expressly or by implication, to the Commission or to this Agreement in any advertising
or other publicity release.

8. Confidentiality

The Contractor shall keep confidential all information received from the Commission and all Project Technology and
other information developed for the Commission in connection with this Agreement. The Contractor shall not use
such confidential information except as required to carry out its obligations under this Agreement.

9. Compliance with Law

The Contractor shall comply with all legislation directly or indirectly applicable to the performance of its obligations
under this Agreement,

10. Independency of Contractor

(a) The Contractor shalt provide the personnel and services required to carry out its obligations under this Agreement
as an independent contractor. There is no relationship of employment joint venture, partnership or agency between
the Commission and the Contractor. As between the Commission and the Contractor, all personnel provided by the
Contractor shall be and shall remain employees of the Contractor who shall be respaonsible for the arrangement of
substitutions, pay, supervision, discipline, unemployment insurance, workers' compensation, leave, income tax,
Canada or Quebec Pension Plan contributions and all other matters arising out of the relationship between employer
and empioyee.

(b) The Contractor shall indemnify the Commission and hold the Commission harmless with respect to all claims,
brought by any party, that are based on an employer — employee relationship arising out of the work to be performed
under this Agreement.

11. Walver

{a) No delay or omission by the Commission to exercise any right or power accruing upon any non-compliance or
defauit by the Contractor with respect to any of the terms and conditions of this Agreement shall be construed as a
waiver of such non-compliance or default.

{b) A waiver by the Commission of any breach of the terms and conditions of this Agreement shall not be construed
to be a waiver of any preceding or succeeding breach.

{c) The Commission shall not be deemed to have waived any matter under this Agreement unless the Commission
has given the Contractor a written notice that the Commission has waived the matter in question.



12.  'Time
Time shall be of the essence in this Agreement.

13. Enurement

This Agreement shall enure to the benefit of, and be binding upon, the successors and assigns of the Commission
and the Contractor respectively.

14, Severabllity

If any term of this Agreement is found to be illegal or unenforceable by a court of competent jurisdiction that term
shall be deemed severed from this Agreement.

15. Surviving Provisions

The terms and conditions of this Agreement relating to payments owing, indemnification, warranty obligations,
confidentiality, publicity, the Contractor's responsibility for costs incurred to remedy errors, and the Project
Technology shall survive the completion of the Project or termination of this Agreement.

16. Notice

For the purpose of this Agreement, any notices required to be given, may be personally delivered, sent by prepaid
registered post, or facsimile addressed to the Commission as follows:

CANADIAN TOURISM COMMISSION-55 METCALFE ST., SUITE 600-OTTAWA, ON.-K1P 6L5
and addressed to the Contractor at the address set out on page 1 of this Agreement.

Any notice sent by registered mail shall be deemed to have been received by the party to whom it was addressed on
the second mail delivery day following the day on which it was posted. Any notice sent by facsimile shall be deemed
to have been received by the party to whom it was addressed on the day following the day on which it was sent. No
Saturday, Sunday, or statutory holiday shall be considered a business day. Either party may change its notice for
addresses upon providing the other party of notice of such change. .

17. Force Majeure

Neither Party shall be liable for the late performance under this Agreement due to matters beyond that Party's control
preventing timely performance including, but not limited to, such matters as acts of God, strikes, riots, civil
insurrection or war. |if the Party prevented from performing under this Agreement on a timely basis immediately
notifies the other Party of the matter preventing its performance and the probable length of the delay, the time for the
postponing Party's performance under this Agreement shall be suspended for the duration of the matter. The
postponing Party agrees in such circumstances to use its best efforts to recover the time fost utilizing all resources
reasonably required in the circumstances, including obtaining suppliers or services from other sources if the same are
reasonably available.

18. Trademarks and Logos

(a) Subject to clause (b), the Contractor acknowledges that nothing in this Agreement shail be interpreted as granting
any license to the Contractor to use any of the Commission ‘s trade-marks or logos and any such use by the
Contractor is expressly prohibited.

(b) If the Commission gives the Contractor written instructions under this Agreement requiring the Contractor to
incorporate any of the Commission’s logos or trade-marks into a deliverable being produced by the Contractor, the
Contractor shall use the Commission’s logos or trade-marks for that limited purpose only.

(c) The Contractor shall not, in any promotional material, or other items used in the Commission’s operations and that
are primarily associated with the Commission adopt or use any mark, as a trade-mark or trade name, that includes
character strings, in lower case letters, in upper case letters or any other mark that consists of, includes, is confusing
with, or likely to be mistaken for, any of the Commission ‘s trade-marks,

19, Language

The Contractor and the Commission acknowledge that they have required this Agreement to be written in English.
Les parties aux présentes reconnaissent qu'elles ant exigé que la présente entente soit rédigée en anglais.



20. Use of Materials By Third Partles.

After material has been issued by Contractor to the news media or to another third party, its use is no longer under
Contractor's control. Contractor cannot assure the use of news material by any news organization. Simitarly,
Contractor cannot control the form or manner of use by the news media or others of the material, including, but not
limited to, the accurate presentation of information supplied by Contractor.

21, Dutles On Third Party Contracts.

Contractor's agreements with the Screen Actors Guild ("SAG") and the American Federation of Television and Radio
Artists (" AFTRA ") provide for Contractor to be ultimately liable to performers for payments that may become due
because of use of Contractor-produced broadcast commercials by the Commission, its dealers, agents or employees
or by anyone else who obtained the Contractor-produced materials from The Commission (" The Commission

Representative”). '

Therefore, in the event Contractor provides broadcast advertising services to the Commission, The Commission will
defend, indemnify and hold Contractor harmless against any Loss Contractor may sustain resuiting from any claim,
suit or procegeding made or brought against Contractor for use of any Contractor-produced materials by a the
Commission Representative when such clalm, suit or proceeding arises out of Contractor's obligations under the
applicable SAG and AFTRA union codas or contracts retating to the production of commercials.

22, Fallure of Media and Suppliers.

Contractor shall endeavor to guard against any loss to the Commission as the result of the failure of media or
suppliers to properly execute their commitments, but Contractor will not be responsible for their failure.

23, Non-Solicitation.

During the Term hereof and for a six-month peried thereafter, The Commission shall not solicit, employ, or attempt to
employ (whether as employee, consultant or otherwise) any employee of Contractor without Contractor's prior written
cansent. If the Commission engages the services of an employee of Contractor during the Term hereof or six months
thereafter, The Commission agrees to pay Contractor a fee calculated as twenty percent (20%) of that person's
annual salary and any other compensation

24. Limitation Of Liability.

In no event whatsoever shall either party be liable to the other hereunder for any incidental, indirect, special,
consequential or punitive damages or lost profits under any tort, contract, strict liability or other legal or equitabie
theory arising out of or pertaining to the subject matter of this Agreement, even if said party has been advised of the
possibility of or could have foreseen such damages.

25. The Commission's Obligations

The Commission shall be responsible for the accuracy, completeness and propriety of: (a) information concerning the
Commission's organization, products, services and competitors' products and services; (b) any ideas or directions
provided to Contractor; (c} compliance with all securities laws and regulations and/or ali other industry laws and
regulations; (d) rights, licenses and permissions to use materials fumished to Contractor by the Commission or on the
Commission's behalf in the performance of this Agreement; and (e) the content of any press releases or other
disseminated statements approved by the Commission.

26. Miscellaneous

The application of the United Nations Convention on Contracts for the International Sale of Goods (the "Vienna
Convention™) is hereby expressly excluded.

27. Third-party sub-contractor

When working with a third-party sub-contractor(s), the Contractor shall not charge the Commission any mark-up on
the vendor invoice. )



28. Allowances

When benefits are derived from dealing with third-party vendors, the Contractor shall ensure that said benefits will be
redistributed directly to the CTC and wiil not benefit the Conftractor.

29. Sub-contracting

The Contractor shall not sub-contract any of the work without the prior written consent of Commission’s Project
Authority. In cases where the value of work proposed for subcontracting exceeds $5000 United States dollars, at
least three bids must be identified.

In addition, The Contractor agreses that it will not offer any work to any affiliates, agencies, operating groups,
subsidiaries either wholly or partially owned and/or independently operated associated with the Contractor’s parent
“the Interpublic Group of Companiss Inc" {(hereinafter “Interpubiic™). This list of firms shall include but shail not be
limited to, all those listed in the Interpublic's latest financial statements. In such instances, the relationship shall be
clearly identified in writing to the Commission’s Project Authority in advance to any work commencing, accompanied
by the supporting rationale for the potential use of the party.

30. Entire Agreement

(a) With respect to the subject matter of this Agreement, this Agreement constitutes the entire agreement between
the Contractor and the Commission. There are no agreements coilateral to this Agreement and the terms and
conditions of this Agreement shall supersede the terms and conditions set out on the Contractor's confirmation and
invoices. Without limiting the generality of the preceding sentence, no local, general or trade customs shatl be
deemed to vary the terms and conditions of this Agreement.

(b) This Agreement may only be amended by written agreement signed by the duly authorized representatives of the
Contractor and the Commission.



SCHEDULE B
DESCRIPTION OF THE PROJECT

Statement of Work

The Contractor shall generate coverage for Canada that showcases and enhances the key brand attributes in major
national US print media and on-line outiets, which would not otherwise be developed by the CTC and/or its partners.

Produce a list of targeted print, broadcast, and electronic outlets and define a specific plan and identify annual story
placement and ad value goals. Targets should identify new opportunities beyond the traditional travel media, and
potentially include content producers and distributors (television networks, production houses, etc.).

Develop and execute a minimum of one large-scale (value added media exposure greater than $1 million) non-
traditional partnership annually to generate media coverage, supplemental advertising, and consumer awareness, to
extend, expand and enhance the reach of the Canada brand, as well as advancing the scope of the CTC U.S.
marketing initiatives.

Create and produce 4-6 major integrated promotional events in CTC-identified U.S. target markets {including New
York, Boston, Los Angeles) targeted to the high-yield consumer or niche markets (ski, gay, high yield soft adventure),
during key campaign periods as identified by the CTC, which quantifiably extend brand awareness and broaden the
reach as well as support the in-market advertising and sales programs.

Develop and execute an integrated entertainment marketing outreach to film and television location managers and
producers. For story scripts and placement opportunities develop value-added promotions around release of major
movies or television broadcasts shot in Canada. !dentify quantifiable goalis.

Recommend a content distribution strategy designed to provide optimal coverage arld consumer access to deliver
key brand messaging and imaging through targeted partnerships with major content providers (broadcast and
electronic) in the U.S.

Handle media relations activities for CTC in the U.S. including:

Recruit top journalists from target list for individual and/or press trips to Canada;

Wirite, edit and disseminate press releases for Canada as warranted, and requested

Develop a recurring communications tool to provide the media with up to date story angles and information on the
Canadian tourism experience

Ensure strong, qualified media representation at the Canada Media Marketplace scheduled for May 2005 in New
York City and May 2006 in Los Angeles as well as subsequent Marketplace events in ensuing years during the
contract period;

Arrange media appointments in New York City and around other media initiatives for CTC executives and partners as
required; .

Update/maintain the database of journalists in conjunction with CTC software;

Generate ongoing, consistent coverage of Canada in major consumer travel media, consumer general interest media,
top travel trade media and meetings, conventions and incentive travel media;

Develop and support business/corporate messages that facilitate the growth of the Canada brand,

Develop an effective working rapport with the Canadian media relations partners; inciuding, but not limited to
participation in presentations for CTC sponsored industry meetings, as well as management of the clipping service
and summary reporting of the results. Contractor, in conjunction with the CTC will develop a list of services available
to partners and fulfill those requirements as requested.

As required, crisis planning/issues management in response to industry externalities

Clipping Services

Contractor will oversee provision of a clipping service to the Canadian Tourism Commission for the period of the
contract and ensure the foliowing



‘Streamline the reading instructions to include:

All U.S. national newspapers and magazines
Contractor will provide basic analysis for each clip which will include a listing in the monthly report

with the following information:

Organized according to province;

Date of publication;

Media outlet;

Frequency of publication;

Circulation for print media;

Length of relevant mention in column inches;

Dollar advertising equivalency;

Partial headline; and

Efficiency of media (impressions per story, by media type)

Delivery of a comprehensive clip report each month that would include the analysis report and hard copies of select
clips separated by province.

Monthly submission of breakdown of individual partner costs incurred
Option for a broadcast/video monitaring service for television coverage.
Reporting & Evaluation :

The Contractor shail provide monthly activity reports detailing activities and results, as well as a mid-year and year-
end review, noting specific values reached for each objective.



SCHEDULEC
Fees, Out-of-Pocket Expenses & Payment Provisions

The Contractor shall bill CTC on a monthly basis for professional services incurred during the previous and/or prior
months based on the following chart of hourly rates.

The Contractor's Affiliate (Rogers & Cowan) shall bill CTC on a monthly basis for Entertainment Marketing
professional services incurred during the previous and/or prior months based on the following chart of hourly rates.

Waber Shandwlck _ Team Member Title Blll Rate
Public Relations. ___|Rene Mack President $303/hr U.S. Funds
-~ |Jennifer Maguire Vice President $210/hr U.S. Funds
'Meaghan McGee lAccount Supervisor $140/hr U.S. Funds
Valerie Edmonds Senior Acct. Exec. $125/hr U.S. Funds
‘IRenata Bacellar Senior Acct. Exec. $125/hr U.S. Funds
TBD lAccount Executive $107/hr U.S. Funds
Kerry Cullen Asst. Acct. Exec. $70/hr U.S, Funds

iRogers & Cowan

Entertalnmient Tara Walls Executive VP/EM $279/hr U.S. Funds
[Market,l,ng Doug Looper Asst. Acct. Exec/EM $93/hr U.S. Funds
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The Contractor shall be reimbursed for out-of-pocket expenses relating to the requirements of this Agreement at cost
without mark-up or commission. The original invoices will include a summary of each charge incurred during the

previous month(s).

All documented out-of-pocket expenses (such as travel, postage, faxes, telephone) or costs incurred in producing
materials (such as press releases, stationery, photography, promotional give-aways) or subcontractors’ fees {such as
press clipping services) will be billed at the agency net cost with no mark-up or commission.

Other out-of-pocket expenses may include but are not limited to the following:

Artwork/Graphics/Photography
Copies/Photocopying/Distribution Services
Mailing/Postage/Messenger/Overnight

Advertising/Media Buys
Clipping Services/Monitoring
Honararium/Spokesperson

Courier/Shipping Mat Releases .
Media Training Photos/Reprints

Press Kits/Press Releases Print/Production

Radio News Releases Research

Special Event Services/Rentals
Telephone/Facsimile
Transportation/Meals
Video/Audio Duplication

Satellite Media Tours/Webcasts
Supplies

Travel incl. Airfare/Rail/l.odging/Ground
Video Production, including VNR, PSA
Wire Services

Travel Costs

if applicabie, all travel shall be in accordance with the Commission' s policy. All hospitality shall be in accordance with
the Commission's Hospitality Policy. Both policies are available through the Office of the Chief Financial Officer and
on the Commission's WEB site. Original receipts shall be submitted for all cost, except where otherwise stated. All
travel must have prior approval from the Project Authority,



. *

Media Costs

Media will be billed and the timing of the Commission's payments shall be in such a way as to ensure that the

Commission's payments will be received prior to or at the time the media commitment is made, régardless of when
the release of funds to broadcast stations and print publications is due and owing, unless the Commission has
established a credit line in excess of the total media buy. Original media billing will be based on the cost of the media
time or space ordered by Contractor on the Commission’ s behalf and will be adjusted to actual amounts once the
station/publication invoices have been received and processed.

Involeing

]

The Contractor shall invoice the Commission for Fees and the reimbursable expenses incurred by Contractor during
the previous and/or prior months, and any current outside vendor estimated or reconciliation amounts. Payment is
due within thirty (30) days of the Commission's receipt of Contractor's invoics. In the event payment is not timely
received, Contractor reserves the right to charge the Commission simple interest on any past due amounts computed
at 1 1/2% over the prime rate of interest in effect at Citibank, N .A., in New York City until such payment is received.
The Commission agrees to reimburse Contractor for any costs incurred (including reasonable attomeys' fees and
court costs) in connection with Contractor’s attempts to collect any sums that are over thirty (30) days past due. in the
event of a disputed charge, The Commission shall notify Contractor in writing of the disputed amount within thirty (30)
days of the invoice date, specifically identify the reason for the dispute, and pay all undisputed amounts owed while
the dispute is under negotiation.
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