U.S. Department of Justice Amendment to Registration Statement
Washington, DC 20530

Pursuant to the Foreign Agents Registration Act of 1938, as amended

Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 ef seq., for the
purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the Attomey General under this
Act is a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit in Washington, DC.
Statements are also available online at the Registration Unit's webpage: http://www.fara.gov/. One copy of every such document, other than informational
materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and copies of any and all documents are routinely made
available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to

Congress on the Administration of the Act which lists the names of all agents registered under the Act and the foreign principals they represent. This report
is available to the public in print and online at: http://www.fara.gov/.

OMB NO. 1124-0003

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average 1.5 hours per response, including the time for
reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of
information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this

burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, DC 20530; and to the
Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1. Name of Registrant

' 2. Registration No.
CMGRP, Inc. d/ba/ Weber Shandwick i 3911

3. This amendment is filed to accomplish the following indicated purpose or purposes:

[C] To give a 10-day notice of change in information as required by Section 2(b) of the Act.
To correct a deficiency in

[ Initial Statement

£ Wd 62 AONOI0Z
éu‘vmsmwsemsa

.
‘2

X] Supplemental Statement for the period ending December 31, 2006

0€
4N

Pt

[ other purpose (specify):

1

[T To give notice of change in an exhibit previously filed.

4. If this amendment requires the filing of a document or documents, please list -

Attachment 1 — List of services provided to foreign principal Canadian Tourism Commission (CTC) for the period from July through
December 2006.

Attachment 2 - List of expenses incurred on behalf of CTC for the period from July through December 2006.
Attachment 3 - List of fees and expense reimbursements received from CTC during the period from July through December 2006.

5. Each item checked above must be explained below in full detail together with, where appropriate, specific reference to and identity of the °
item in the registration statement to which it pertains. (If space is insufficient, a full insert page must be used,)

The original Supplemental Statement for this period did not disclose the Canadian Tourism
Commission as a foreign principal serviced during this period in response to Item 9, or the
services engaged in

(Item 11) or expenses incurred on behalf of CTC (Item 15),

or fees and
expense reimbursements received from CTC during this period.

Formerly CRM-158 FORM NSD-5
September 2007



EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have)

read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the
undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form Registration
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature)
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(Type or print name under each signature')
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1 This statement shall be signed by the individual agent, 1f the registrant 1s an individual, or by a majority of those partriers, oflicers, directors or persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf.



ATTACHMENT 1

Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

Weber Shandwick performed the following actzvttteson behalf of the CTC for the month of July:
Core Public Relations |
Medla Placements

%i Circulation/

_ L . Audience Reach
CBS “Early Show” (Saturday Edition) 3,818,430
July 1, 2006

. Estimated Ad Value

$691,440
Canada Day segment

Fox & Friends 1,122,938
July 21, 2006

$355,847
Curling segment

ok

-
-

Fox & Friends.com 4,062,271
July 2006

Mention of curling segment

'Media Outreach

Lo ¢30/G

Tribune Media Services

Agency talked with freelancer photgr Bherts
(c. n/a)

Diana & Gene Korte on their IPT request to

Churchill. Agency will submit request to CTC
shortly.

e

Agency developed and distributed creative summer
pitch/mailing to top 50 media who opened the spring
issue of Badger Briefs. Sample media included
“Take your European vacation in Canada this | short-lead outlets such as USA Today, New York
summer...” Times, Boston Globe and other top-tier outlets

Agency will follow up with editors and monitor for
_| coverage.

Creative Mailing

_Special Projects

ency liaised with CTC and pnes on trip
itinerary/accommodations. Trip itinerary includes

stops on Cape Breton Island, Toronto, Banff, Yukon
and Vancouver.

Media Expedition Trip , Agency drafted proposal for CTC with trip
Sept. 14-19, 2006

recommendations including invitation and other
creative concepts.

Agency worked with vendor on evite design and
concept and liaised with CTC’s procurement dept

and air charter company to finalize private jet
agreement.




Weber Shandwick
Canadian Tourism Commission
July - Dec. 2006 Status Report

1

Orbitz Vancouver SMT

CTC/Tourism Vancouver approved Agency
proposal. Agency assisted Tourism Vancouver in
coordinating with Orbitz. Expected shoot date:
August 17.

Hairstylist Influencer Program

Agency in the process of liaising with American
Airlines corporate to potentially obtain tickets for
the trips (NY and LA).

Electronic Press Kit

Agency working with Weber Shandwick’s Web
Relations group to revise EPK; CTC in the process
of reviewing press kit releases. Upon approval,
Agency to finalize EPK.

Brand Declarations

Agency drafted and distributed June (top festivals)
and July (distinct brunch spots) brand declarations to |
approved media list. Agency drafted August
declaration. Agency to monitor for coverage.

BurellesLuce Clipping Service

i Meeﬁngs/Conference Calls

WS/CTC Conference Call
July 10, 2006

’ an

| Agency and CTC participated on conference call to

Agency forwarded monthly cost breakdown to CTC
and distributed clipping via digital service to CTC
Dartners.

discuss next steps re: the Media Expedition trip in
September.

WS/CTC/BC/Vancouver Conference Call
July 19, 2006

Agency participated on conference call with CTC
and partners to discuss Orbitz SMT proposal.

WS/CTC/ IDA Bryant Park Meeting

Agency and CTC held meeting with IDA to discuss

July 26, 2006 next steps re: Bryant Park.

CTC/Amex Meeting Agency participated on meetings with CTC/Amex to
[ July 27, 2006 discuss existing partnership/future opportunities.

WS/CTC Meeting Agency met with E. Flach in New York for an

July 28, 2006 update meeting and discussed upcoming projects.

WS/Partners Media Expedition Conference
Calls

Agency participated on several conference calls with
partners in planning for the September trip.

WS/DDB Conference Calls

Promotions/Special Events/
“Marketing Partnerships

Sports Illustrated

Agency participated on bi-monthly update
conference calls with DDB.

Agency worked with Nova Scotia partners to
finalize SI trip details July 21-23. SI contact was
impressed with the white sand beaches. Agency and
partners worked with the Region of Queens
Municipality to provide a tour guide for White Point
Beach and Carter’s Beach.




Weber Shandwick
Canadian Tourism Commaission
July — Dec. 2006 Status Report

Agency assisted DDB with execution of their
Chicago Test Campaign:
-Agency provided recommendation on best
possible vendor;
-Agency worked with DDB and marketing
company on budget details;
-Agency worked with DDB and marketing
company to hire and train phase 1 USB drop
street team and phase 2 murmur board
actors;
-Per DDB/CTC request, Agency
brainstormed additional on-ground tactics in
Chicago re.: the Test Campaign;
-Agency participated on several conference
calls with DDB and CTC;
-Per CTC request, Agency provided POV on
concept.

DDB Chicago Test Campaign

Execution dates: Phase 1 (July 25-27, Aug. 1-3),
Phase 2 (w/o Aug. 14 and Aug. 21)

Agency in the process of negotiating contract for
Bryant Park 2006-07 season. Held meeting with CTC and
Bryant Park to discuss next steps.

Agency recommended sponsorship of annual
convention of gay and lesbian journalists.
Forwarded specific recommendation on level of
NLGJA support and benefits for CTC review.

Client decided to not move forward with
opportunity.

Entertainment Marketing

Followed up with the CTC regarding trip give-away

Gy )
X-Men 3” (Fox) winner from Houston.




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

Promotions - Locations

_Outreach (Television)

1000 Places to See Before I Die” (Travel
Channel)

Reached out to production in regards to filming an
episode in Canada. Production is very interested in
filming on location in Canada. Production would
include two cast members and 12 crew members for
approximately eight days. Discussing opportunities
with the CTC. Provided CTC with available
shooting dates and possible locations.

“L Word” (SHOW)

Followed up with CTC regarding print ad
obligations for DVD release. Artwork is being
produced by Showtime and due to be delivered
middle of August.

“Whose Destination Wedding Is It Anyway?”’
(Style Network)

Followed up with production regarding filming an
episode in Canada. Production is still very interested
in a Canada destination for the Fall. Production
would need to film before the end of November.
Production is to provide information regarding the
pilot episode, cast and crew size, and number of
days needed.

HiH

Weber Shandwick performed the following activities on behalf of the CTC for the month of August:

_Core Public Relations
Media Placements

Orbitz Vancouver SMT - How to have an

international experience close to home

(Segments also featured Montréal)

August 17, 2006

o 22 total interviews (10 local TV and 12 local
radio)

Media Outreach

Tribune Media Services
(c.n/a)

Special Projects

Media Expedition Trip
Sept. 14-19, 2006

. Circulation/
+ Audience Reach

| Agency submitted request to CTC freelancer and

| request to Chrchill.

L Agency liaised with CTC and pannrn trip

1.8 million + 1 n/a

photographer Diana & Gene Korte on their IPT

itinerary/accommodations. Trip itinerary includes
stops on Cape Breton Island, Toronto, Banff, Yukon
and Vancouver.

Agency drafted and sent out evite invitation and
submitted request of creative gifts (iPods).

4




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

Agency liaised with CTC’s procurement dept. and
air charter company to finalize private jet agreement.

Agency assisted Tourism Vancouver in coordinating

Orbitz Vancouver SMT with Orbitz. Shoot date: August 17.
Agency recommended postponing September
The Badger Briefs distribution and drafting a “special issue” following

the Media Expedition trip highlighting destinations
visited.

Hairstylist Influencer Program

Agency/CTC decided to postpone trip until Spring
2007.

Electronic Press Kit

CTC in the process of reviewing press kit releases.
Upon approval, Agency to finalize EPK.

Brand Declarations

Agency drafted August declaration. Agency to
submit revised execution proposal and await client
feedback to recommence program.

BurellesLuce Clipping Service

Agency forwarded monthly cost breakdown to CTC
and distributed clipping via digital service to CTC
and partners.

T ———

CTC/WS Conference Call WS participated on call with E. Flach re: DDB’s
August 3, 2006 Chicago test campaign. '

WS/eBay Conference Call WS participated on conference call with eBay to
August 29, 2006 discuss opportunities during Bryant Park.
WS/CTC Conference Call WS participated on conference call with CTC re:
August 30, 2006 Bryant Park.

WS/Laura Serena Conference Call
August 31, 2006

WS participated on conference call with L. Serena to
discuss opportunities with Mission Hill Winery and
Canadian diamonds for Bryant Park.

WS/Partners Media Expedition Conference
Calls

Agency participated on several conference calls with
partners in planning for the September trip.

WS/DDB Conference Calls

Promotions/Special Events/

- Marketing Partnerships

DDB Chicago Test Campaign

conferencalls ith DDB.

Agency assisted DDB with execution of their

Agency participated on bi-monthly update

Chicago Test Campaign:
-Agency participated on several conference
calls with DDB and CTC;
-Per CTC request, Agency provided POV on
concept.
-Agency brainstormed possible ideas on




Weber Shandwick
Canadian Tourism Commission
July - Dec. 2006 Status Report

craigslist.com postings.
-Agency monitoring blogs, internet on
postings.

Execution dates: Phase 1 (July 25-27, Aug. 1-3),
Phase 2 (w/o Aug. 14 and Aug. 21)

Agency negotiated contract terms to include
“owning” the Café and tree and presented contract to

Bryant Park CTC. Agency coordinating all aspects of
partnership with CTC and Bryant Park.
Agency submitted potential opportunity to CTC
around the launch of Orvis’ Fifth Avenue store.
Orvis Opportunity postponed at the moment since Orvis

decided not to move forward with doing an event.
Agency to continue to follow up with Orvis to
uncover other promotional opportunities.

1000 Places to See Before I Die” (Travel

| Facilitated conference call with CTC, partners and

production to discuss logistics of location shot. CTC
working on itinerary for December shoot.
Negotiating trade out exposure and end credits for

Channel) CTC and partners. Production will film on location
in Vancouver, Victoria and Whistler the week of
December 10, 2006.
“L Word” (SHOW) Awaiting finalized contract from CTC to see what, if

any obligations the CTC has for the DVD release.

“Whose Destination Wedding Is It Anyway?”
(Style Network)

couple also interested in a Canada destination.

Followed up with production regarding filming an
episode in Canada — production is interested in
filming in Canada provided they cast a wedding

Delivered 2 Mounties Standees for set dressing in
various scenes.




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

HHt

_Core Public Relations
Media Placements

i

CBS, The Early Show — September 22, 2006

e “All Access Tour” with Dave Price featured
winner live from Miami and discussed
Vancouver trip

Weber Shandwick performed the following activities on behalf of the CTC for the month of September:

" Circulation/ | Estimated Ad Value
+ Audience Reach |

I}
1L

The Washington Times — September 21, 2006

e Media Expedition print and online placement
featuring Toronto. Column also nationally
syndicated on Tribune Media (some of which
include Denver Post and Chicago Tribune)

The Washington Times — September 25, 2006

e Media Expedition print and online placement
featuring Cape Breton. Column also nationally
syndicated on Tribune Media (some of which
include Denver Post and Chicago Tribune)

_Media OQutreach

Media Expedition Trip
Sept. 14-19, 2006

gncy coordinated all spets with CTC and

3.8 million + $124,781.53
257,543 (print) n/a

225,000 (online)

257,543 (print) n/a

225,000 (online)

partners. Specifically, Agency worked on the
following items:

-Followed up on invite list

-Confirmed all attendees

-Coordinated travel with CTC re: out of town media
-Booked all car service

-Worked with partners to receive iPod podcasts
-Researched and loaded iPod media gift

-Worked with partners on all event details
-Worked with Blue Star to confirm all jet details
-Finalized itinerary for media and drafted welcome
letter

-Managed and traveled on Media Expedition
-Conducted wrap up for Media Expedition
-Contacted partners re: in-kind costs

Agency in the process of compiling wrap up report.

New York Times
(Sunday c. 1,683,855)

Agency received request from Michelle Higgins re:
upcoming article on passports. Agency forwarded
recommendation on how to proceed to CTC. CTC
handled internally.

7




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

Agency working with partners to obtain Canada

1,000 Places to See Before You Die Vol. 11 photographs for author of 1,000 Places to See
Before You Die.

_Special Projects

2007 PR Plan

Agency currently working on 2007 PR plan being
submitted to CTC in October.
CTC in the process of reviewing press kit releases.
Upon approval, Agency to finalize EPK.
WHTI Per CTC request, Agency provided ideas

surrounding WHTI as well as industry research.

Brand Declarations Program to be revisited in 2007 planning.
Agency forwarded monthly cost breakdown to CTC
and distributed clipping via digital service to CTC
and partners.

Electronic Press Kit

BurellesLuce Clipping Service Per CTC request, Agency began tracking WHTI
clips as a separate category under WHTI. Agency
awaiting CTC approval on $75US charge to set up
this service so clipping service can create a separate
category on the analysis reports.

Meetings/Conference Calls R
CTC/WS Conference Call WS participated on call with CTC re: Media

Sept. 1, 2006 Expedition.

g;l[‘)(tj.lvl\jsz(()i;;nference Call WS participated on call with CTC re: Bryant Park.
WS/CTC Conference Call WS participated on conference call with Bryant Park
Sept. 6, 2006 Ire: upcoming season.

WS/CTC Conference Call WS participated on conference call with CTC re:
Sept. 6, 2006 Media Expedition.

WS/CTC Meeting Agency and CTC met to discuss various initiatives.
New York Agency/CTC also met with Kayak re: future

Sept. 19, 2006 opportunities.

Agency met with PR representatives from BC and
M. Campbell-Hoppe to get an update on current
WS/CTC/BC Meeting initiatives and discuss future opportunities for
New York collaborating.

Sept. 20, 2006
Agency met with M. Campbell-Hoppe separately re:

MMO7.
WS/CTC Conference Call WS/CTC conference call with HBC/Gluckstein
Sept. 25, 2006 Home.

Agency participated on bi-monthly update

W5/Rogers & Cowan Conference Calls conference calls with Rogers and Cowan.

8



Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

WS/DDB Conference Calls

P:romotions/Special Events/
Marketing Partnerships

Bryant Park

Agency participated on bi-monthly update

conference calls with DDB.

Contract between CTC and BP underway. Agency
coordinating all aspects of partnership with Bryant
Park to ensure Canada message is prominent.
Agency also coordinating all aspects with CTC and
partners. Specifically, Agency is working on the
following items:

-Securing designer for café décor

-Securing designer for tree décor

-Securing chef/culinary expert for menu
-Coordinating/ programming activities during the
season

-Coordinating efforts with AMEX

-Coordinating all media efforts

Woman’s Day
(c. 4,015,392)

Per Travel Alberta’s request, Agency has been
pitching/coordinating “WD Giveaways” page trip
sweepstakes to Banff and/or Jasper. Issue date TBD.

1,000 Places to See Before You Die

Rogers & Cowan performed the following activities on behalf of the CTC for the month of September:

TBC to provide proposed itinerary to R&C to share
with production. Negotiating trade out exposure and
end credits for CTC and partners. Production will

_Placement (Film)

(Travel Channel) film on location in Vancouver, Victoria and Whistler
the week of December 10, 2006.
Reached out to production for interest in filming in
Amazing Race Canada during the next season. R&C will follow up
(CBS) with production in October after current season

wraps.

- elivere 3 Mountie Staes, hrts,

—_ 2
Drillbit Taylor Canada baseball caps and 1 Niagara Falls brochure
(Paramount) ..
for set dressing in travel agency scenes.

P.S. I Love You Delivered 2 Mounties Standees for set dressing in
(Independent) various scenes.

Be KindRevia D e o
(Independent) & prop y

Applicant.”




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

HH#

;'Core Publlc Relatlons R
Medla Outreach

Media Expedition Trip
Sept. 14-19, 2006

Weber Shandwick performed the followmg actzvztzes on behalf of the CTC for the month of October

' gey in the proces of compiling and sending '''''
recap report.

Slated articles include:

e Washington Times Travel Section (front page) —
Nov. 18, 2006
e Tribune Media Services — Dec. 1, 2006

The Ellen DeGeneres Show
(audience reach: 3 million viewers)

Agency uncovered an opportunity to participate on
Ellen’s “12 Days of Christmas” series. Client
passed due to high level of giveaway commitment.

MR. FOOD

Agency submitted Canada b-roll and local recipes
for consideration on MR. FOOD’S “Dream
Destinations” segment during February 2007
sweeps. Follow-up continues.

(MR. FOOD is syndicated by CBS/King World to
affiliates in over 150 television markets across the
country; audience reach: 6 million daily.)

1,000 Places to See Before You Die Vol. I1

Agency following up with photographer to confirm
he has received all photos needed.

ASTA Magazine
(c. n/a)

2007 PR Plan

_Special Projects .- | N T
Agency currently working on 2007 PR plan.

Per client request, Agency gathered partner
information on eco-friendly options in Canada to
fill ASTA Magazine’s

Media Marketplace Media List

Agency developed media list of newspaper and
magazine travel/lifestyle editors for Media
Marketplace teaser mailing.

Electronic Press Kit

Agency in the process of editing and finalizing
releases approved by CTC.

BurellesLuce Clipping Service

! Megtmgs/Conference Calls

WS/ClOl CfrenCll S [ Ac met with sales epresenai from CD101

Agency forwarded monthly cost breakdown to CTC

and distributed clipping V1a digital service to CTC

and partners.

**Recent notes: Alberta is no longer participating,
and Saskatchewan recently joined.

Oct. 3, 2006 re: potential Bryant Park radio promotion.
1‘:;; SVCI;I:IE(X Meeting Rene Mack met with Barry Brown from AMEX to
Oct. 3, 2006 discuss opportunities at Bryant Park.

10



Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

WS/ Bryant Park Meeting Agency and Bryant Park met to discuss Bryant Park
New York café, PR and other initiatives |
Oct. 4, 2006 ’ '

l‘lsvé CY’I(;SI{{Bryant Park Meeting Agency, CTC, Bryant Park and designers met to
Oct. 5, 2006 discuss the Bryant Park café.

WS/GlucksteinHome Conference Call
Oct. 17, 2006

WS participated on conference call with
GlucksteinHome re: Bryant Park tree décor.

CTC/WS Conference Call . . )
Oct. 18, 2006 WS participated on call with CTC re: Bryant Park.
CTC/WS Conference Call - . _
Oct. 20, 2006 WS participated on call with CTC re: Bryant Park.

WS/GlucksteinHome/HBC Conference Call
Oct. 24, 2006

WS participated on conference call with
GlucksteinHome and HBC re: Bryant Park tree
décor.

WS/ Bryant Park Meeting
New York
Oct. 30, 2006

e Agency met with Bryant Park and Octagon re:
Bryant Park.

e Agency attended the Bryant Park Opening
Ceremony.

WS/Rogers & Cowan Conference Calls

Agency participated on bi-monthly update
conference calls with Rogers and Cowan.

WS/DDB Conference Calls

P:ly'ovliindt'iohsA/Spe«éial Events/
' Marketing Partnerships

Bryant Park

Agency participated on bi-monthly update
conferene calls wth DDB.

Contract between CTC and BP underway. Agency
coordinating all aspects of partnership with Bryant
Park to ensure Canada message is prominent. _
Agency also coordinating all aspects with CTC and
partners. Specifically, Agency is working on the
following items:

e Agency secured designers Steven Sabados and
Chris Hyndman of HGTV/Discovery Home
Channel to design Celsius; agency coordinating
all aspects between designers, BP, CTC and
DDB;

e Agency secured designer Brian Gluckstein to
decorate the tree; agency coordinating all aspects
between GlucksteinHome, HBC, BP and CTC;

11




Weber Shandwick

Canadian Tourism Commission
July — Dec. 2006 Status Report

Bryant Park (con’t)

e Agency secured Anita Stewart to be the culinary
advisor for Celsius; agency coordinating
relationship between Anita, BP and CTC. Anita
also to assist with menu for December 12'CTC
private event;

¢ Coordinating efforts with AMEX, which include
AMEX to provide six 20x30 framed
photographs for Celsius and use of their database
twice;

e Coordinating/programming activities during the
season, which will include liaising with partners
who purchase partner packages;

e Drafting all press materials/media messages.

o Agency developing issue of the Badger
Briefs highlighting Canada’s presence at
BP.

e Coordinating all media efforts with BP’s PR
team:

o The Pond received extensive media
coverage following the opening
ceremony on Oct. 30, 2007 totaling 1.4
million media impressions from local
broadcast stations including FOX, CBS,
ABC and CW.

Bryant Park Tree Lighting Ceremony

Celsius will be CTC’s VIP area at the ceremony.
Agency coordinating all aspects with CTC/Québec
and Bryant Park, including:

e Liaising with Yves Gentil and Québec consulate
officials on tree delivery and Quebec presence at
tree lighting;

e Liaising with BP on installation and tree
decorating;

e Coordinating day of agenda with BP and their
PR team;

¢ Coordinating with GlucksteinHome/HBC re:
their presence at the ceremony;

e Coordinating media efforts with BP and other
partners involved.

Woman’s Day
(c. 4,015,392)

Per Travel Alberta’s request, Agency pitched and is
coordinating upcoming “WD Giveaways” page trip
sweepstakes to Jasper. Issue date: March 2007.

12




Weber Shandwick
Canadian Tourism Commission
July - Dec. 2006 Status Report

V »Ent‘ertammeht Marketmg

._ Promotions - Locatlon Outreach ( Télevnsnon)

“1000 Places to See Before You Die”
(Travel Channel)

Rogers & Cowan performed the following activities on behalf of the CTC for the month of October:

e Reviewing proposed itinerary from TBC.

e Negotiating trade out exposure and end credits
for CTC and partners. Production will film on
location in Vancouver, Victoria and Whistler the
week of Dec. 10, 2006.

“Whose Destination Wedding is it Anyway?”’
(Style Network)

Discussing with production the possibility of CTC
support of an episode to be filmed in Canada.
Awaiting feedback from production to share with

. w CTC ————

Placement (Film)

“Jane Austin Book Club”
(Sony Classics)

Delivered (1) Mountie Standee (6) PURE Canada
magazines, (2) Flavors of Canada cook books and
(3) Canadian culinary books for scenes in the travel
section of a bookstore.

HiH

Weber Shandwick performed the followmg acttvmes on behalf of the C TC for the month of 0ctober

] Core _Publlc Relatloné N

Media Expedition Trip
Sept. 14-19, 2006

Agency in the process of compiling and sending
recap report.

Slated articles include:

e  Washington Times Travel Section (front page) —
Nov. 18, 2006
e Tribune Media Services — Dec. 1, 2006

The Ellen DeGeneres Show
(audience reach: 3 million viewers)

Agency uncovered an opportunity to participate on
Ellen’s “12 Days of Christmas” series. Client
passed due to high level of giveaway commitment.

MR. FOOD

Agency submitted Canada b-roll and local recipes
for consideration on MR. FOOD’S “Dream
Destinations” segment during February 2007
sweeps. Follow-up continues.

(MR. FOOD is syndicated by CBS/King World to
affiliates in over 150 television markets across the
country; audience reach: 6 million daily.)

1,000 Places to See Before You Die Vol. I1

Agency following up with photographer to confirm
he has received all photos needed.

ASTA Magazine

Per client request, Agency gathered partner

13




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2006 Status Report

(c. n/a)

Special Projects
2007 PR Plan

' ane’s request.

Agncy currently working on 2007 PR . 1l

information on eco-friendly options in Canada to

Media Marketplace Media List

Agency developed media list of newspaper and
magazine travel/lifestyle editors for Media
Marketplace teaser mailing.

Electronic Press Kit

Agency in the process of editing and finalizing
releases approved by CTC.

BurellesLuce Clipping Service

Meetings/Conference Calls
WS/CD101 Conference Call

gnc met with sales repretativ from CD101

Agency forwarded monthly cost breakdown to CTC
and distributed clipping via digital service to CTC
and partners.

**Recent notes: Alberta is no longer participating,
and Saskatchewan recently joined.

Oct. 3, 2006 re: potential Bryant Park radio promotion.

‘N‘;Sé@ﬁx Mecting Rene Mack met with Barry Brown from AMEX to
discuss opportunities at Bryant Park.

Oct. 3, 2006

1\\?;54 I;:,{-int Park Meeting Agency and Bryant Park met to discuss Bryant Park

Oct. 4, 2006 café, PR and other initiatives.

1‘\?:::(?;(5]? ryant Park Mecting Agency, CTC, Bryant Park and designers met to

Oct. 5, 2006 discuss the Bryant Park café.

WS/GlucksteinHome Conference Call
Oct. 17, 2006

WS participated on conference call with
GlucksteinHome re: Bryant Park tree décor.

CTC/WS Conference Call
Oct. 18, 2006

WS participated on call with CTC re: Bryant Park.

CTC/WS Conference Call
Oct. 20, 2006

WS participated on call with CTC re: Bryant Park.

WS/GlucksteinHome/HBC Conference Call
Oct. 24, 2006

WS participated on conference call with
GlucksteinHome and HBC re: Bryant Park tree
décor.

WS/ Bryant Park Meeting
New York ‘
Oct. 30, 2006

e Agency met with Bryant Park and Octagon re:
Bryant Park.
.o Agency attended the Bryant Park Opening
Ceremony.

WS/Rogers & Cowan Conference Calls

Agency participated on bi-monthly update
conference calls with Rogers and Cowan.

WS/DDB Conference Calls

Agency participated on bi-monthly update
conference calls with DDB.
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- Promotions/Special Events/

- Marketing Partnerships

Contract between CTC and BP underway. Agency
coordinating all aspects of partnership with Bryant
Park to ensure Canada message is prominent.
Agency also coordinating all aspects with CTC and
partners. Specifically, Agency is working on the
following items:

e Agency secured designers Steven Sabados and

Bryant Park Chris Hyndman of HGTV/Discovery Home
Channel to design Celsius; agency coordinating
all aspects between designers, BP, CTC and
DDB;

e Agency secured designer Brian Gluckstein to
decorate the tree; agency coordinating all aspects
between GlucksteinHome, HBC, BP and CTC;

e Agency secured Anita Stewart to be the culinary
advisor for Celsius; agency coordinating
relationship between Anita, BP and CTC. Anita
also to assist with menu for December 12 CTC
private event;

e Coordinating efforts with AMEX, which include
AMEX to provide six 20x30 framed
photographs for Celsius and use of their database
twice;

e Coordinating/programming activities during the
season, which will include liaising with partners

Bryant Park (con’t) who purchase partner packages;

e Drafting all press materials/media messages.

o Agency developing issue of the Badger
Briefs highlighting Canada’s presence at
BP.

e Coordinating all media efforts with BP’s PR
team: '

o The Pond received extensive media
coverage following the opening
ceremony on Oct. 30, 2007 totaling 1.4
million media impressions from local
broadcast stations including FOX, CBS,
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ABC and CW.

Celsius will be CTC’s VIP area at the ceremony.

Agency coordinating all aspects with CTC/Québec

and Bryant Park, including:

e Liaising with Yves Gentil and Quebec consulate
officials on tree delivery and Quebec presence at

tree lighting;
e Liaising with BP on installation and tree
Bryant Park Tree Lighting Ceremony decorating;
e Coordinating day of agenda with BP and their
PR team;

e Coordinating with GlucksteinHome/HBC re:
their presence at the ceremony;

¢ Coordinating media efforts with BP and other
partners involved.

Per Travel Alberta’s request, Agency pitched and is
coordinating upcoming ‘“WD Giveaways” page trip
sweepstakes to Jasper. Issue date: March 2007.

Woman’s Day
(c. 4,015,392)

_ Rogers & Cowan performed the following actzvmes on behalf of the CTC for the month of October:
_Entertamment Marketlng

i:Promotlons Locatlon Outreach (Televnslon)

Reviewing proposed itinerary from TBC.
e Negotiating trade out exposure and end credits

1000 Places to See Before You Die for CTC and partners. Production will film on

(Travel Channel) location in Vancouver, Victoria and Whistler the
week of Dec. 10, 2006.
Discussing with production the possibility of CTC
“Whose Destination Wedding is it Anyway?”’ support of an episode to be filmed in Canada.
(Style Network) Awaiting feedback from production to share with

LCIC.

_Placement (Film) -~~~

Delivered (1) Mountie Standee, (6) PURE Canada
“Jane Austin Book Club” magazines, (2) Flavors of Canada cook books and
(Sony Classics) (3) Canadian culinary books for scenes in the travel
section of a bookstore.

HH

Weber Shandwick performed the followmg actzvmes on behalf of the CTC for the month of December:
- Core Public Relations
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Media Placements

- ! Circulation/

Audience Reach ___ PSmated Ad Value

Special Projects

" ncy distributed a special issue of the Badger

New York Magazine/newyorkmagazine.com — 1,089,873 (print) n/a
December 4, 2006 260,000 (online)
¢ Featured blurb on Bryant Park tree vs.
Rockefeller Center tree
METRO NY - December 7, 2006 139,193 n/a
e Brief on Brian Gluckstein/tree design
Staten Island Advance/statenislandadvance.com | 145,085 (print) n/a
— December 8, 2006 ' 225,000 (online)
» Featured description of Canadian tree, as well
as Gluckstein’s design concept and his
suggestions for improving tree decorations
Financial Times/FinancialTimes.com — 1,099,435 (print) n/a
December 9, 2006 250,000 (online)
* Brief on Brian Gluckstein/tree design
LX.TV - December 2006 (Broadband channel) n/a n/a
e Filmed holiday gift guide segment from
Celsius, with tree backdrop

The Badger Briefs Briefs highlighting Canada’s presence at Bryant
Park and Ontario Week activities.
Agency collaborating with CTC and DDB on 2007
2007 PR Plan planning; planning session taking place on January

4-5 in Toronto.

Electronic Press Kit

Agency coordinating the re-design of template to
reflect new branding.

BurellesLuce Clipping Service

Mectings/Conference Calls

WS/ Partner Conference Call

| Agency participted on conference call with

Agency forwarded monthly cost breakdown to CTC
and distributed clipping via digital service to CTC
and partners. ‘

Agency working with CTC and vendor to improve
service for partners in 2007. Currently reviewing
_ cnhanced service options with CTC.

Niagara Tourism to discuss Ontario Week at Bryant

Dec. 6, 2006
Park.

WS/ CTC Conference Call Agency partlclpateq on confqrence call with CTC to
discuss the electronic press kit.

Dec. 8, 2006

WS/CTC/Bryant Park CTC Media Event
New York

Agency members attended the CTC media event at
Celsius.
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Dec. 12, 2006

WS/CTC Meeting Agency/CTC/Ontario partners met to discuss
New York Ontario Week and 2007 opportunities.

Dec. 20, 2006 :

Agency participated on bi-monthly update
conference calls with Rogers and Cowan.
Agency participated on bi-monthly update
conference calls with DDB.

WS/Rogers & Cowan Conference Calls

WS/DDB Conference Calls

Promotions/Special Events/

_ Mal_{'keting Partnerships

Agency coordinating all aspects of partnership with

Bryant Park to ensure Canada message is prominent.

Agency also coordinating all aspects with CTC and

partners. Specifically, Agency is working on the

following items:

e Agency coordinating all aspects of Celsius and
skating pavilion temps;

o Agency interviewing, hiring and working
with Y. Nichie to train host temps;

o Agency working with HBC re: temp
uniforms;

o Agency supervising and assisting temps on a
daily basis;

e Agency coordinating all kiosk issues with Endai;

o Agency working with Endai on a daily basis
for upkeep of kiosks, training temps on
kiosks;

o Agency coordinating all details of messenger
service pick up and delivery of USB keys
from BP temps to Endai for sending
consumer photos;

e Coordinating efforts with AMEX, which include

use of their database for e-mail blasts (2);

o Distribution of Julib.com dedicated e-mails
slated for 12/14 and 1/11/07

e Agency working with BP on CTC invoices.
e Agency monitored all media coverage following

the tree lighting ceremony on Nov. 28, 2006.

Bryant Park

Bryant Park Tree Lighting Ceremony

Nov. 28, 2006 e Agency followed up with Bryant Park and all
vendors on tree lighting invoices.
CTC Media Event Agency worked with client and Precision on the
Dec. 12, 2006 following:
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Agency worked with CTC and Anita on her
attendance;

Agency invited media contacts to event;

Agency worked with partners on securing
giveaways (Quivik, Diamonds, Four Seasons);
Agency provided logos for Precision and worked
on signage for event;

Agency booked hotel for all CTC guests;
Agency worked with Mission Hill & Precision
on possible wine donation;

Agency worked with CTC to secure Mounties
for the event;

Agency escorted Mounties to event; attended
event;

Agency coordinated and mailed Anita’s books to
media as a thank you follow up.

Ontario Week
Dec. 17-20, 2006

Agency coordinated Ontario Week activities with
partners and Bryant Park on the following:

Musical Guest (Justin Hines)

o Agency worked with Justin’s PR contact on
schedule, audio equipment;

o Agency worked with BP on audio rental,
location of concert;

Chef

o Agency worked with BP on kitchen location,
food materials, utensils and delivery to
Celsius;

Mounties

o Agency worked with the CTC in
coordinating air/hotel/car service for
Mounties for the week;

o Agency met the Mounties on site for brief
training and check in on a daily basis;

Winter Festival of Lights Mascot

o Agency worked with partner on details of
sampling, shipping of costume and coloring
books;

o Agency worked with BP on how sampling
would occur, when, and where;

Ontario Week
(Con’t)

e Icewine tasting

o Agency coordinated sample distribution with
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wine vendor;

o Agency coordinated sample location and
delivery with BP and Celsius staff;

Ice sculptor

o Agency worked with BP on delivery and
location of daily ice blocks;

o Agency worked with sculptor on needs for
four carvings;

Ottawa Senators

o Agency worked with BP and partner on
location and type of samples;

Agency worked with vendor on artwork and

signage;

Agency worked with partners on Ontario b-roll

for Celsius;

e Agency worked with BP on location and city
approval of signage;

Agency worked onsite during Ontario Week to

supervise and assist in execution of all events.

Entertainment Marketing (R&C)
. Promotions — Location

“1,000 Places to See Before You Die”
(Travel Channel)

Rogers & Cowan performed the following activities on behalf of the CTC for the month of December:

utreach (Television)

Production filmed on location in Vancouver,
Victoria and Whistler the week of Dec. 10, 2006.
Production informed us that everything went
incredibly well and they received great footage of
Canada. They were extremely impressed with the
level of organization and professionalism from the
CTC and the location manager for TBC, Tom
Ryan.

Tentative launch date for the series is March 29,
2007. The Canada episode will be included in
the teaser trailer that The Travel Channel is
promoting at the Television Critics Association -
in January. Production is arranging to send us
copies of this trailer.

CTC has decided to waive the contract, but is
interested in getting sign-off from production
on the show’s ad value and amount of media
value exposure that Canada should be
receiving. Currently awaiting ad value from
The Travel Channel.
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“Married Away” AKA “Whose Destination
Wedding is it Anyway?”’
(Style Network)

Production filmed a couple’s wedding in Canada
for season 1 of the show. Production had

outreached to the Fairmont Hotel in Québec

directly for filming trade-outs and did not work
with the CTC. Production is very confident that
they will get picked up for season 2 and are very

excited about the possibility of going back to
Canada and working with the CTC moving
forward.
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Cost/Act Code Desc

ATTACHMENT 2

Vendor Name -

Doc/Work Da Invoiced

* %k

* %

sk ok

HC_Taxis
HC_Taxis
HC_Travel Other
HC_Travel Other
SC_Telephone
SC_ Telephone

WBS 134522-US12

HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Mileage
HC_Mileage
HC_Telephone
HC_Telephone
HC_Video Production
HC_Video Production
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Rent-Equipment
SC_ Rent-Equipment
SC_ Rent-Equipment
SC_ Rent-Equipment
SC_ Rent-Equipment
SC_ Rent-Equipment
SC_Rent-Equipment
SC_ Telephone

SC_ Telephone

SC_ Telephone

SC_ Telephone

WBS 134522-US25

Courier
Courier
Courier
HC_Accommodation
HC_Accommodation

Bens Luxury Car & Limo Service

Erin Migliore

Front Runner Delivery, Inc
Front Runner Delivery, Inc

Doug Looper
MCI Conferencing

Allied Media Productions

Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.

Lisa Parrin
Peter Campisi

9/30/2006
9/23/2006

7/20/2006

8/15/2006
9/30/2006

10/17/2006
9/1/2006
8/14/2006

7/31/2006
8/28/2006
11/27/2006
12/26/2006

7/31/2006
8/28/2006
9/26/2006
10/31/2006
11/27/2006
12/26/2006

7/31/2006

10/31/2006
11/27/2006

11/5/2006

11/26/2006

9/13/2006
9/23/2006

132.43
132.43
135
135
66.9
66.9

334.33

31.26
20.28
51.54
16.47
16.47
26.29
26.29
10.82
10.82
4
12.75
6

9
31.75
100
100
100
100
100
100
600
136.1
82.17
207.67
425.94

1,162.81

1,497.14

46

597
643
199.73
598.78
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HC_Accommodation
HC _Airfare
HC_Airfare
HC_Airfare

HC_Catering/Refreshm
HC_Catering/Refreshm

HC_Cell Phone
HC_Cell Phone
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Leased & Rental C

American Express
American Express

Bocca

Lisa Parrin

Bacon's Multivision

Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service

Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.
Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

Federal Express

UPS

UPS

UPS

UPS

UPS

UPS

UPS

UPS

Lisa Parrin
Renata Hopkins
Renata Hopkins

Peter Campisi

7/27/2006
7/27/2006

10/4/2006
10/11/2006

9/25/2006
7/21/2006
8/31/2006
9/30/2006
10/31/2006

9/24/2006
9/24/2006
11/12/2006
7/3/2006
7/3/2006
7/10/2006
7/3/2006
7/17/2006
7/17/2006
8/7/2006
7/24/2006
8/14/2006
10/16/2006
10/16/2006
10/16/2006
10/23/2006
11/6/2006
11/13/2006
11/27/2006
7/8/2006
7/15/2006
7/22/2006
7/29/2006
8/5/2006
8/26/2006
9/2/2006
10/9/2006

7/27/2006
9/14/2006

11/14/2006

9/23/2006

798.51
404.9
404.9
809.8
80.02
80.02

134.55

134.55

22091

3,021.49
2,633.09
2,455.42
2,794.04
11,124.95
8

23

6

7.88
22.7
45.06
49.54
6.28
11.41
5.9
2297
6.31
20.21
12.02
6.3
28.89
24.58
20.21
47.48
34.67
3.75
6.49
13.85
2.03
17.74
2.26
37.28

492.81

153.24
25.64

6.35

185.23

32.61



HC_Leased & Rental C
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Miscellaneous
HC_Miscellaneous
HC_Printing
HC_Printing
HC_Printing
HC_Printing
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Promotional Mater
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

Lisa Parrin
Peter Campisi
Renata Hopkins

Bocca

Jason's Catering

Lisa Parrin

Lisa Parrin

Peter Campisi

Renata Hopkins

Renata Hopkins

Renata Hopkins

Renata Hopkins

Tuscany Corporate Catering
Tuscany Corporate Catering

Mary Jean Day

Hornet Media
Hornet Media
Uline

Ginger Tiong
Ginger Tiong
Lisa Parrin

Lisa Parrin

Lisa Parrin

Lisa Parrin

Lisa Parrin

Lisa Parrin

Lisa Parrin

Lisa Parrin

Lisa Parrin

Lisa Parrin

Lisa Parrin
Renata Hopkins
Stephanie Borris
Stephanie Borris
Stephanie Borris

Bens Luxury Car & Limo Service
Bens Luxury Car & Limo Service
Bens Luxury Car & Limo Service
Bens Luxury Car & Limo Service
Bens Luxury Car & Limo Service
Bens Luxury Car & Limo Service

9/13/2006
9/23/2006
11/14/2006

9/20/2006
9/19/2006
7/18/2006
9/29/2006
9/23/2006
7/22/2006
9/14/2006
9/14/2006
11/14/2006
7/26/2006
11/29/2006

8/1/2006

8/14/2006
11/17/2006
7/18/2006

7/6/2006
7/6/2006
7/18/2006
7/18/2006
7/18/2006
7/18/2006
7/18/2006
9/13/2006
9/13/2006
9/13/2006
9/13/2006
9/13/2006
10/11/2006
7/12/2006
9/10/2006
9/10/2006
9/10/2006

7/31/2006
7/31/2006
9/14/2006
10/15/2006
9/30/2006
9/30/2006

32.61
162.34
40.24
54.33
256.91
105.35
272.27
250.25
67.03
138.73
13.08
55.04
32.01
89.75
73.92
95.37
1,192.80
534.93
534.93
1,200.00
500
113.89
1,813.89
27.19
193.09
22.98
129
73.12
75.99
192.11
15.99
0.42
0.42
5.92
52.02
33.81
4.95
16.32
1.03
1.03
845.39
124.34
863.23
1,703.24
313.84
230.31
1,196.60



* %

HC_Taxis

HC_Taxis Lisa Parrin
HC_Taxis Lisa Parrin
HC_Taxis Renata Hopkins
HC_Taxis Renata Hopkins
HC_Taxis Renata Hopkins
HC_Taxis

InterCall
Sprint Conferencing Services

HC_Telephone
HC_Telephone
HC_Telephone
HC_Video Dubs
HC_Video Dubs
HC_Video Monitor
HC_Video Monitor
HC_Video Production
HC_Video Production
HC_Video Production
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Postage

SC_ Postage

SC_ Postage
SC_Postage

SC_ Supplies

SC_ Supplies

SC_ Supplies

SC_ Supplies
SC_Telephone

SC_ Telephone

SC_ Telephone

SC_ Telephone

SC_ Telephone

SC_ Telephone
SC_Telephone
SC_Factiva
SC_Factiva
SC_Factiva
SC_Factiva

Bacon's Multivision

Bacon's Information, Inc.
Bacon's Multivision

WABS 134519-US12

Rainbow Video Duplicating Inc.

Bens Luxury Car & Limo Service 10/31/2006

9/13/2006
9/13/2006
7/22/2006
9/14/2006
11/14/2006

9/1/2006
7/24/2006

11/3/2006
12/1/2006

9/26/2006
7/12/2006

7/20/2006
8/25/2006
9/25/2006
10/23/2006
11/21/2006
11/20/2006

11/29/2006

7/21/2006
10/23/2006
12/21/2006

7/5/2006
7/21/2006
12/6/2006

7/20/2006
8/25/2006
9/25/2006
10/23/2006
11/21/2006
11/20/2006

9/30/2006
10/31/2006
11/30/2006

338.67
18.03
13.52
13
23.44
56
4,894.22
11.88
49.35
61.23
216.75
216.75
193.82
193.82
269.68
211.33
481.01
68.6
119
133
109.9
235.2
169.05
834.75
25
25
127.77
21.15
5.07
153.99
11.59
5.8
7.73
25.12

551.41

490.84

620.84
543.5

717.91

329.65

3,254.15
100.3

219.95
171.9

492.15

29,577.59



SC_ Photocopying
*  SC_ Photocopying

** WBS 134519-US01

Courier
Courier
Courier
Courier

*  Courier
HC_Artwork

*  HC_Artwork
HC_Clipping Services
HC_Clipping Services

*  HC_Clipping Services
HC_Express Deliverie
HC_Express Deliverie

*  HC_Express Deliverie
HC_Meals-Client
HC_Meals-Client

*  HC_Meals-Client
HC_Miscellaneous

*  HC_Miscellaneous
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis

*  HC_Taxis
HC_Telephone
HC_Telephone
HC_Telephone
HC_Telephone
HC_Telephone
HC_Telephone

*  HC_Telephone
HC_Travel Other

*  HC_Travel Other
HC_Video Dubs
HC_Video Dubs

*  HC_Video Dubs
SC_Factiva

*  SC_Factiva

**  WBS 151905-US12

*** Core Public

Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, inc.
Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.

C2 Media.com

Burrelle's Information Service
Burrelle's Information Service

Federal Express
Federal Express

Bocca
Jason's Catering

LOEB AND LOEB LLP

Bens Luxury Car & Limo Service
Bens Luxury Car & Limo Service
Bens Luxury Car & Limo Service

Stephanie Borris

InterCall
InterCall
InterCall
InterCall
InterCall
InterCall

Stephanie Borris

Bacon's Multivision
Bacon's Multivision

7/26/2006

12/17/2006
12/17/2006
12/10/2006

12/3/2006

12/31/2006

11/30/2006
12/31/2006

12/18/2006
12/18/2006

9/19/2006
10/4/2006

8/31/2006

11/30/2006
12/15/2006
12/31/2006
12/17/2006

12/1/2006
12/1/2006
11/1/2006
11/1/2006
10/1/2006
10/1/2006

12/17/2006

7/24/2006
7/5/2006

12/31/2006

0.1
0.1

0.1

32

54

6

26

118

203

203
2,671.75
2,692.79
5,364.54
19.9
12.82
32.72
84.76
272.27
357.03
84

84
767.45
435.28
351.49
12
1,566.22
41.69
16.13
11.24
86.41
43.22
8.89
207.58

2

2

269.68
269.68
539.36
163.05
163.05

8,637.50

38,215.19



HC_Express Deliverie

Federal Express
HC_Express Deliverie

* %

WBS 151906-US25

*** Rogers <(>&<)> Cowan Entertainment Marketing

***1 Client Name Canadian Tourism Commission

% % %k % %k

12/15/2006 48.15
48.15

48.15
48.15
39,760.48

39,760.48
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Date Receivi Amount Received

8/11/2006
8/15/2006
8/23/2006
8/23/2006
9/20/2006
11/9/2006
11/22/2006
12/27/2006
7/12/2006

Total

100
156,736.41
47,787.89
7,997.26
34,527.33
59,783.20
48,403.69
40,911.42
88,258.80

484,506.00

ATTACHMENT 3
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