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"'A‘*\.%S. Department of Justice Exhibit A to Registration Statement

Washington, DC 20530 Pursuant to the Foreign Agents Registration Act of
1938, as amended

INSTRUCTIONS. Furnish this exhibit for EACH foreign principal listed in an initial statement and for EACH additional foreign principal acquired
subsequently. The filing of this document requires the payment of a filing fee as set forth in Rule (d)(1), 28 C.F.R. § 5.5(d)(1). Compliance is
accomplished by filing an electronic Exhibit A form at http://www.fara.gov.

Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq.,
for the purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this
information is subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours of the
Registration Unit in Washington, DC. Statements are also available online at the Registration Unit’s webpage: http://www.fara.gov. One copy of
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The
Attorney General also transmits a semi-annual report to Congress on the administration of the Act which lists the names of all agents registered under
the Act and the foreign principals they represent. This report is available to the public in print and online at: http:/www.fara.gov.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington,
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1. Name and AddressZERegis rapt ' 2. Registration No.
Jor & TSP ML A 0020 /IHL 5

3. Name of Foreign Princip - 4, Principal Address of Forei rincipal ‘c.;:
Mﬁulﬂf W/j/;//‘”mo // 4424% f}; : &

Nebutrons Gwﬁwéoﬁ £ {:Z;y Z/Mo/ﬁ’/ /14/@?'

5. Indicate whether your foreign principal is one of the following: )
Q’ézign government C’D
[0 Foreign political party ok
[J Foreign or domestic organization: If either, check one of the following:
O Partnership O Committee
(] Corporation ' O Voluntary group
[0 Association y [0 Other (specify)

{0 Individual-State nationality L

6. If the foreign principal is a foreign government, state:

a) Branch or agency represented by the registrant A/ W (‘ég ,/L/ & LO A@Dp)

b) Name and title of official with whom registrant deals

Uohawts Mdim

7. If the foreign principal is a foreign political party, state:
a) Principal address

b) Name and title of official with whom registrant deals

¢) Principal aim
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8. If the foreign principal is not a foreign government or a foreign political party:
a) State the nature of the business or activity of this foreign principal.

b) Is this foreign principal:

Supervised by a foreign government, foreign political party, or other foreign principal
Owned by a foreign government, foreign political party, or other foreign principal
Directed by a foreign government, foreign political party, or other foreign principal
Controlled by a foreign government, foreign political party, or other foreign principal
Financed by a foreign government, foreign political party, or other foreign principal

Subsidized in part by a foreign government, foreign political party, or other foreign principal

Yes [J No [
Yes (] No O
Yes [(J No (]
Yes (J No O
Yes [J No [
Yes ] No [

9. Explain fully all items answered "Yes" in Item 8(b). (If additional space is needed, a full insert page must be used.)

10. If the foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other

foreign principal, state who owns and controls it.

EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the

information set forth in this Exhibit A to the registration statement and that he/she is familiar with the contents thereof and that such

contents are in their entirety true and accurate to the best of his/her knowledge and belief.

Date of Exhib’it A |Name and Title Signature
Wil | puise [éw ot Q/ﬁgu /CL o
T / g ﬂj(’;' (,/ /
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N ‘?J.S. Department of Justice Exhibit B to Registration Statement

" Washington, DC 20530 Pursuant to the Foreign Agents Registration Act of
1938, as amended

.3

INSTRUCTIONS. A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral agreement
with his foreign principal, including all modifications of such agreements, or, where no contract exists, a full statement of all the circumstances by
reason of which the registrant is acting as an agent of a foreign principal. Compliance is accomplished by filing an electronic Exhibit B form at

http://www farg.gov.

Privacy Act Statement. The filing of this document is required for the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 ef seq.,
for the purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide

the information is subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours of the
Registration Unit in Washington, DC. Statements are also available online at the Registration Unit’s webpage: http://www.fara.gov. One copy of
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The
Attorney General also transmits a semi-annual report to Congress on the administration of the Act which lists the names of all agents registered under
the Act and the foreign principals they represent. This report is available to the public in print and online at: http://www.fara.gov.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, including the
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington,
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1. Name of Registrant 2. Registration No.
Hese FoP e V4
3. Name of Foreign Principal

Mlhiver badetis + fablie felidios *

Check Appropriate Box:

(200 2

4.@/\4 agreement between the registrant and the above-named foreign principal is a formal written contract. If this boxiis

checked, attach a copy of the contract to this exhibit. )

e 3

5.0 There is no formal written contract between the registrant and the foreign principal. The agreement with the above-rcé)med
foreign principal has resulted from an exchange of correspondence. If this box is checked, attach a copy of all pertinent
correspondence, including a copy of any initial proposal which has been adopted by reference in such correspondence.

6. (] The agreement or understanding between the registrant and the foreign principal is the result of neither a formal written

contract nor an exchange of correspondence between the parties. If this box is checked, give a complete description below of
the terms and conditions of the oral agreement or understanding, its duration, the fees and expenses, if any, to be received.

7. Describe fully the nature and method of performance of the above indicated agreement or understanding.

/MC/ /{L&;/ji);./ ottt
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.~ 8. Describe fully the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal.

Schatene
Juliis Mlaiens

9. Will the activities on behalf of the above forei incipal include political activities as defined in Section 1(0) of the Act and in
the footnote below? Yes [] No D}PPT

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced
together with the means to be employed to achieve this purpose.

EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the
information set forth in this Exhibit B to the registration statement and that he/she is familiar with the contents thereof and that such
contents are in their entirety true and accurate to the best of his/her knowledge and belief.

] Date of Exhibit B Nameand T Signatur .

e @;@Zm ot Jtt [ o

Fobfnbte: Political activity as defined in Section 1{0) of the Act means any activi ich the personngaging in believes will, or that the person intends to, in any way influence
5% %blic%

any agency or official of the Government of the United States or any section of t ithin the United States with reference to formulating, adopting, or changing the
domestic or foreign policies of the United States or with reference to the politig Aipress, policies, or relations of a government of a foreign country or a foreign political

party.



Maldives
Maorketing & PR

CLorperatien

AGREEMENT FOR APPOINTING A PUBLIC REALATIONS COMPANY FOR
MMPRC

This-contract s made BY AND BETWEEN

maldives Marketing and Public Rélatibhs Corgoration having its registered office in H. Velaanaage,
4% Floor, Ameer shimed Ragu, Male’, 20094 Rapuu{sc for Maldives,.of the first part

AND

Ruder Finn Ine having its registered office in 301 £ 57 Street, New York NY 10024 of the second
part

WHEREAS the Maldives Marketing and Public. Relations Corporation of the Republic of maldives
{hereinafter refetred 1o as “MMPRC”) requires the services of an Agency to provide the services of
international public Relations Services

WHEREAS Ruder Finn Inc {hereinafter referred to as “the Agency™) has submitted a proposal to

MMBRC (hereinafter eferred to as “the Proposal” and attached hereto as Annex 2) offering to
provide the Services:and

WHEREAS MMPRC has decided 1o accept the offer contained in the Proposal, MMPRC herby appoints.
the Agency 1o provide the Services.

IT'I5 AGREED BY AND BETWEEN THE PARTIES AS FOLLOWS

The Agency shall carry qut the Services in accordance with the foliowmg_ terms and conditions:

1. Scope of Work
The following cutlines scope of work for 3 MONTHS based on MVWPRE goals and the activities

o

Objectives: , ,
1. imstild confidence onthe tourism industry of the Maldives.
Gain understanding and public acknowledgement of the-Maldives from the interationat commuriity.

Maidives governmient’s commitment 1o strengthening democracy and sustainable deveiopment.

b
3.
4. improve the image of Maldives

Activitiey:

1, Stratagic counset

Goal: Provide Maldives with advice and input to ensure 3 proactive and coordinated effort to effectively
reach all Key stakeholdérs. To-do it the Agency will have to work for a 3 month period and the work during
this periig should be carried out as follows

Months 1, 2;and 3
$  Agvise the povernment on its policy annduncernents and events on key stakeholder groups such as
edia, intsrnationd! dvernments and NGOs and help respond 1o ongoing developments
in foreuiating effective sirategies for key intérnational audiences

¢ Assist with the roll out of policy and other announcements to media, parliamentarians,
govesnment, NGDs and others

2. Hey message and storybook development

Goat: i}avma a consistent, factuldd and compelling narrative to shape all discossions with key
stakeholders. To do this Agency will:

fiPagy




Month T

»  Develop a ciré $61 of key messages including facts and proof points around the following:
o Lore platforms.of democracy and sustainable development, including goals and vision for
tha funire
o Eventssurrounding the recent inCidents in Maldives
Maidives.as a safe tourist destination
»  Prepere malerialsto address the key fssues
5 {estion and afewer docurment
o Fagr shest shestson topics sich as record on democracy and the environment
«  Begin 1o develop a storybook that. provides several different angles and storylines Yor use with
mediy, government, NGOs, acadendics and other; stakeholders, The goal of the stirybook is (o
;::rcmdea
T we Hey themes and story angles that will capture sustained attention, drive understanding
and enhante reputation

HMonths 2 ond 3
« Ongoing development and refinement of key messages, materials.and storybook

Hedia

Goals: Develon & Coordinetéed and proactive approach 1o media relations that wills

Promote - balanced portrayal of Maldives
«  Eesurg insoouraties i foverage are corrected immaediately fo avold pick-up and further
dissemination
fiegin the prodess of developing rélationships with key journatists who are friendly and receptive
»  Provide svenues for proactively seeding positive stories

To-do this Agsncy will have to:

Mant& H
iitiate monitoring of média coverage on'a dally basis across the US and Europé (English language
sanications only and provide analysis imsztweg negative, neutral}
«  Sptoupa rapid fesponse systerm o immediately correct inaccuracies and help provide balance to
negative storles '
«  Develop 3 mediz Ust of the most influeatial outlets and journalists with whom to eogage,
targeting top ter media across the US, the UK and the major countries i the EU of importance
s the Maldives, List to include reporters covering the following beats:
o ieterpational affairs
o Eawvironmentssustainability
Travel and tolrism, '

-« Develop amediz planto %‘agﬁixgm key initiatives and upcoming milestones that can be used (o

create positive news. For example:
& Palicy-asnouncements
o Malorspeeches
o Kick off of key initiatives
0. Hediavisit o the Maldives
«  Cldentify 12 high -profile, credible and friendly journatists for 111 relationships
«  Evaluaie opportunitiés for placing an Qp-fds

\

Months 2 dhd 3
o Degolny monitoring of media coverage and rapid response in case of inaccuracies or negative
sories

«  Media outreach around key initiatives and milestones
o Urive positive coverage for the Maldives
o LooK w levarage outcomes from relationships with governments, academics and NGQO's
L mg& avtitional relationship bufiging meetings with friendly, high profile journalists
s Facliitate media access to Maldives
B A o 6o - Frelationship building meetings per month
«  Arrange oress tins 1o the Maldives for key media
o Folus on showcasing the Maldives as e safe tourist destination and promoting
siwironment work and-eco tourism.
o fowite 35 repofters  from top publications andior freelancers focused on travel and
tourismyangd/on environmental sustainability
o Al scheduls 1 preds triptotake place before the endof June

. Veizanangs
Tl 960832 32
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4. Stakeholder mapping-and engagement
Goals: Develop & strategy for identifying andiengaging stakeholders that will:
»  Rénww rhe Maldives image in major countries
«  Rallyanaitiance of support for the Maldives
»  Ensure s deeper aﬁﬁemtaaéing amangst international political audiences oo Maldives

To do*his Agency will have to:

Month 1

s Develop high level Stakendider mags:
) 1?% JK
= Anuta

¢ Lommonweilth countries
o i rétevant EU institutions
o Councll of Eorope; Europedn Commission, relevant commissioners and Departments.
European Partlament.
¢ Academic institutions, individuals and think tanks
o HGEDs
o Arrangs 101 meelings with influential and open minded potential chamipions across the
UK and relevant BU bodies
s Conduct titiat bﬁ&isﬁg‘s and discussions with'key academics
u Feedin ataderic arguments to thdte identified
¢ Alm o arrange 1-3 brisfings with academics
¢ Set up a rapid response System to immediately correct inaccuracies amongst key government,
acadenic and NGO stakeholder groups

thonths 2 and §
«  Deeglop deeper stakeholder mabs
¢ Tallor Key messages and materials for use with these groups and individuals
*  Arrange briefings 10 DUl links ‘at various. levels with the UK, US, Commonwealth and  major
Eurdnean governments

o Bolidsuphiort with selected HGOs
Afrgnge 101 bifefing meetings of Calls with top NGOs
s pinvioconduct 1-3 briefings
*  Exnandang mm‘sef bulid relationships with key academics
o Bulld on support toroll out supportive academic content Tor journals, op-eds and other
LOVETAGE
o Tafpel orestihg 147 additiong) relationships
«  Oetermine champions who are willing to speak publically on Maldives
«  Ungoing expculion of vapid response system o immediately-correct inaccuracies
#  Butle towards'a high level delegation visit to.the Maldives

2. Lommencement of Work

i cammence the services from 26 April 2012 for a period of I-months.

The Agency sh

3. Paymentand terms of Payment

A5 compensation for our services the Agency will be paid 2 monthly retainer fee of $65,000 for an
agreed-upon SCOpE i i Baiizng of monthly retainer fee will be on the first day of each month,
and payable by the 307 &f the month in which it is billed. Agency will provide MMPRC with monthly
supporting documeniation indicating staff time incurred, along with a detalled activity report. A
first-month’s deposit equal'to one month’s monthly fee (565,000} will also be required and payable
upon this comract being fulty-exeruted £ signed. The deposit will be retuined within 30 days upon
terination of this agresment,

All amoustts due overforty five (45) days from invoice date shall bear interest from such 457 day at
the rate of oighteen percent (18%) per annum {(0r such lesser rate as may be the maximum
permissitle vate under applicable lawi. This charge shall be in addition to any other remedies we
may have with regpedt 1o tate payment

i Flogr Nenper ahmed Magu | Male 2%% ¢ Regy :::f mwmm
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i the.amounts due Agéncy shiould ever exceed $10,000 for over 60 days, Agency will have the option to
cease all work on'the account upon one day writtén ndtice sent by overnight mail to the above address
at any time on or gfteér the 60% day until the sccount is current.

without tmiting the foregoing, Agency feserves the right. in the case of any delinguency of Client’s
payments or any impatrment of Client’s creditworthiness, 1o change the requirements as 1o terms of
payment under this Agreement.

4. PaymentSchedule
Advance paymient By 30 April 2012 - This needs to be refunded to MMPRC as agreed in Clause 3 of

thisagréament, .
Following montily payments (26 Apfil - 25 July 2012) should be billed on the first date of the month

and shall be patd by 25 of the following month.

5. Outol Pockst expenses

in acdition o monthly professional fees, we estimate out-of-pocket expenses for the term of this
agresment 1o be in the region 6f $2,000. per month which will be billed as incurred. These
expenses would Include such ftems as telephone, local travel, media monitoring, mgymg, release
reproduction, postage, messengers, overnight delivery, etc. These éxpenses are to be billed
separately on or abgut the 207 of the following month. These invoices will be due 30 days after
the nvolce cote. Dversens travel tosts and event.costs {such as media briefings) are additional and
witt be budgeted separatély, and approved in advance by the MMPRC.

Aatl emounis dug over forty five 445).days from invoice date shall bear interest from such 45" day at
the rate of ¢ighteds percerit {18%) pef arnum {or such lesser rate as may be the maximum
permissiple rate nder applicablé law). This cHarge shall be in addition to any other remedies we
may have with IBspECLY lateBayrent, '

&, Fallure 1w Perform

I the event the Agency Tails 1o perford in acdordanceé with this Agreement, MMPRC has the right to
v within 10 days written notice to the Agency.

7. Staff working Hour Rates

&gﬁﬁc\f m“ mamiein rechrds of Al staft time work and ail out of pocket ekpenditures incurred on
benad of MueRC organization and will be prepared 1o supply redsonable supporting detall which
MMPRC may require

Malgives Agency Team Billing Rates

EMPLOVEED TITLEG S e i
thy Bloomgarden | CLED
) Chief Global Strategist
Hugh McKinney _ - Head of Parliamentary Affairs
Lauren Conen . Senior'Vice President
RELL Walsh  Vice President JAccount Manager
‘Noah Zachary | Account Executive

t reqmy sy cuttined above may Desubject fo modification based on client needs. Agency will
ddivionial resources-as required. The Agenhcy should not exceed the monthly expenses over

¥ unless Gme«f"wﬁe authorizZed by MMPRE (including the retainer fee, Out of pocket expenses,
tngFeesand-fees for or any other activities),

{Male’ 0SS | Rep. of taldives




in the event there Ereauestions by MMPRC 1o the validity of any charge or invoice, for any reason,
payment for ooly the portian under question may be delayed provided client requests further
expianation or documpentation in writing actuaily.received by Agency within twenty (20) days of invoice
receiol. I such anevent, Agencywill not charge & finance charge on said portion until 25 days after
AgenCy fesponds 1o theireguest for information.or documentation, MWPRC expressly do not agree that
the request or odlection to any Agénly Charge or invoice as aforesaid must be- in writing and that an
oral-or verbal request or sbiection will be of o forte or effect whatsoever nor is it to be relied upon
for any purposs,

Alt press or oiner materials reloased on MWPRC's behalf by Agency will be submitted ta MMPRC for
approval ptior to release. MMPRC agree tw defend, indemnify and hold the Agency harmless against
any logs, Cost or expense: umiﬁdmg reastnable atmmeys foes) Agency may sustain or incur as a result
ofany clalm, su z{ ot ;mccmﬁmg made, brought or thigatened against Us arising out of i) any assertions
mace on MWMPRC's Behall I any material that Agency may prepare for MMPRC and/or in any public
f{?iai;iﬁ*‘% gifors that the Agency may.undentake for MMPRC and which MMPRC 3pprove before release;
() risss ¢ refudictions witich Agercy has brought 10 MMPRC attention where MMPRC has elected to
proceed o S the natufe.or use of WRPRCs products or sepvices, including without limitation any
azieg&a f;a et o I8 i MWPRE products or setvices, Client: obligations-under this section, include

- WAPRE 1o Agency-for all time charges and expenses (including reasonable attorney’s
sred by Agenty I connection with any sulipoena, discovery or demand or other
v & of laveor governmental inquity served upon Agency that relates, to work
y ;«.gwﬁg for the MWPRC, its ‘business or Its industry that arises out of any litigation,
provesdings o vestigetions IvhiVidy theWupRE,

B, Force Malsure

O&EEQUEN‘?' AL GR PU?\%ITWE DAMAGES OR LOST PROFITS UNDER Aﬁ\" TQRT
: ;{:; LIABILITY QR OTHER LEGAL'OR EQUITABLE THEQRY. ARISING OUT OF OR PERTAINING
10 ‘?%12 ‘”UE;%‘J T WMATTER OF THIS AGREEMENT, EVEN IF SAID PARTY HAS BEEN ADVISED OF THE
POSSIBAITY OF OR COULD HAVE FORESEEN SUCH DAMAGES,

Hothiag i ‘gzment shall be construed so as 1o.constitute either party as an agent.with authority
1o bind the othorexcept as may be specifically approved by the party 1o be so bound.

. f gu%ix ?*aw ;:a}ua any Eii.ticﬁ wmc}z shall have had the intention and effect of

maté*mzév inluring the ! wsmess fepﬁmﬁm ar gmﬁmcts of the other, whsc?s brea{:h or amon is not

at t&/‘

v Agency has no controt over information onge it has been issued to the media or
v. WGrcan Agency assure the use of any materdal by any medilim, or the accuracy of
;} _x:z« ,mms%es it s ungerstood and agreeci that Agency does not stipulate or

aver to thesbest of its ability to guard against any loss to-MMPRC through failure of
] w}mﬁy their commitients, but Agency shall not be. held responsible for any
. i tidn, nelther party shalt-be liable for any délay or faiture to carry or make
aste e services or perform its obligations hereuiider {other than the MMPRC’S

p&gz‘*"é:&z

nsi, if such delaysor fallure s due toany cause beyond its control, including without
imitation, labor diiputes) acts of God, acts: of terrorism or war, telecommunications, network or
powar faiures o ndrraptions, o fedhdnicetor elecurénic breakdowns.

. Vilaan
T Gl
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Agency shall take reasonable care to safegiard any of MMPRCr property entrusted to.its custody or
control.  However, Agencty shall not be held responsible for any loss, damage, destruction. or
unauthorized use of such property unless caused by Agency’s negligence -or willful misconduct,

All press releases; copy, and other creative materials or documents prepared, purchased or furnished
by Agenicy i cam@czﬁm with MMPRC account and paid for by MMPRC, and produced during the term
?’em:xf {onecively "Crealive Praducts™) shall be: deemed MMPRC property (subject, however, to any
third party vwhership sndior use timitats forisy,  Nomwithstanding the foregoing, to-the extent that
Creative Frodie 's gi@ w‘faz zf m%az*we z:maem “3”1(1 mat terials m existence gxriér"ta the execution of this

m{:«fjmmt ang, | %;Jfaws%ﬂ*s or eahamemw{s ther%f} shall remam me sole and exclusive preaerty of
Agency,

9 Configentiality
The ageogy shald notdisc f:ace% aﬁy'ii‘gfﬁz‘ma{"éh t’%*;at is ccﬁfz‘dentia{ in nature received from MMPRC or
any . WEher sl

directy bwolved in o r@%amd 1o ti‘ze %mces, whmh mciuﬁe members of the Ageﬂcy team

0. Jurisdiction
This agreerment shall be construediaccording th the-laws of the Republic of Maldives.

salf of the Maldives Marketing For and On Behalf of the Agency
A% s«{,fﬁm ﬁ’i;i}

M&‘} by Lot ACUngy Chzef Qisbai Strategist
NMHPRC Ruder Finn inc.

Dave: 26 Apet 2012
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