U.S. Department of Justice

Supplemental Statement
Washington, DC 20530

of 1938, as amended

Pursuant to Section 2 of the Foreign Agents Registration Act

OMB NO.1124-0002
S

~ For Six Month Period Ending ?/}DA F

fnsert date)

I - REGISTRANT

1. (a) Name of Registrant (b) Registration No.

— f
(c) Business Address(es) of Registrant

30/ & STESK
Y/ MM /o0,

2. Has there been a change in the information previously furnished in connection with the following

(a) If an individual:

)

e
s

i
- & o
F ]
(1) Residence address(es) Yes [] No [J f-; oor
(2) Citizenship Yes OJ No [J L3
(3) Occupation Yes [ No [J E:i 0
R
(b) If an organization: : “
(1) Name " Yes [J No E/ '; =2
(2) Ownership or control Yes No LV =
(3) Branch offices Yes [] No g/ e W
: : < -
(©) Explain fully all changes, if any, indicated in items (a) and (b) above. =
IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4 AND 5(a).
3. If you have previously filed Exhibit C', state wheth\(,er anyd:hanges therein[%av/eec'curred during this 6 month reporting period.
€s No

If yes, have you filed an amendment to the Exhibit C?

Yes [ No [J

If no, please attach the required amendment.

DC 20530.)

Formerly CRM-154

FORM NSD-2
SEPTEMBER 2007
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4. (a) Have any persons ceased acting as partners, offic ré, directors or similar officials of the registrant during this 6 month reporting
period? Yes [ No @/ ' ‘ '

If yes, furnish the following information:

Name Position Date connection ended

(b)) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?

Yes [J No
If yes, furnish the following information:
"Name - _ Residence Citizenship Position Date
address assumed

5.(a) Has any person named in item 4(b) rendered serviees directly in furtherance of the interests of any foreign principal?
' Yes [ No D/

If yes, identify each such person and describe his service.

(b) Have any employees or individuals, who have filed a short form registration statement, terminated their employment or
connection with the registrant during this 6 month reporting period? Yes [] No [}
If yes, furnish the following information:

Name Position or connection Date terminated

(c) During this 6 month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or
secretarial, or in a related or similar capacity? Yes [] No

If yes, furnish the following information:

Name Residence Citizenship Position Date
address assumed

6. Have short form registration statements been filed by all of the persons named in Items 5(a) and 5(c) of the supplemental statement?

Yes [ No J Kj//}

If no, list names of persons who have not filed the required statement.
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II - FOREIGN PRINCIPAL
7. Has your connection with any foreign princjpal ended during this'6l month reporting period? :
‘ Yes No (J
If yes, furnish the following information:
Name of foreign principal Date of termination

Ullens (onter oF &WVW | 12/0 7

8. Have you acquired any new foreign principal?® during this 6 th reporting period?
. Yes [J No [Z)wn

If yes, furnish the following information:

Name and address of foreign principal _ Date acquired

9. In addition to those named in Items 7 and 8, if any, list foreign principals? whom you continued to represent during the 6 month
reporting period.

flidee— Moottrf A. 3 -
Z@H Thval Ar//;/z_r %am‘f/y)wda st 4 Inetfosl-

)
Awnaien —T oudisr 304/9 o

10. EXHIBITS A AND B

(a) Have you filed for each of the newly acquired foreign principals in Item 8 the following:
Exhibit A? Yes [ No O K/ / 4)
Exhibit B* Yes [} No [
If no, please attach the required exhibit.

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you
represented during the 6 month period? Yes [ No
If yes, have you filed an amendment to these exhibits? Yes [ No [

If no, please attach the required amendment.

2 The term “foreign principal” includes, in addition to those defined in Section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly supervised, directed,
controlied, financed, or subsidized in whole or in major part by a foreign government, foreign political party, foreign organization or foreign individual. (Sec Rule 100(a) (9).) A registrant who
represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he is not entitied to claim exemption under Section 3 of the
Act. (See Rule 208.)

3 The Exhibit A, which is filed on Form NSD-3 (Formerly CRM-157), sets forth the information required to be disclosed concerning each foreign principal.

4 The Exhibit B, which is filed on Form NSD-4 (Formerly CRM-155), sets forth the information concerning the agreement or understanding between the registrant and the foreign principal.
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II - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 7, 8, and 9 of this statement? - Yes lﬂ No [

If yes, identify each such foreign principal and describe in full detail your activities and services:

)/’ng A-trAedle)

12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity” as defined below?
Yes- [ No E/m
If yes, identify each such foreigh principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates and places of delivery,

names of speakers and subject matter.

13. In addition to the above described ac>tivities, if any, have you engaged in activity on your own behalf which benefits any or all of

your foreign principals? Yes [] No

If yes, describe fully.

5 The term “polincal activities” means any activity that the person engaging in believes will, or that the person intends to, n any way influence any agency or official of the Government of the
United States or any section of the public within the United States with reference to formulating, adopting or changing the domestic or foreign policies of the United States or with reference to the

political or public interests, policies, or relations of a government of a foreign country or a foreign political party.
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IV - FINANCIAL INFORMATION
14. (a) RECEIPTS -MONIES

During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, or 9 of this

statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or money

either as compensation or otherwise? Yes E/ No [

If no, explain why.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies®.

Date " From whom Purpose

Ser A9 deq

Amount

Total

(b) RECEIPTS - FUND RAISING CAMPAIGN

During this 6 month reporting period, have you received, as part of a fund raising campaign’,_any money on behalf of any
foreign principal named in items 7, 8, or 9 of this statement? Yes [ No [:l/aﬂ _

If yes, have you filed an Exhibit D# to your registration? Yes [] No [

If yes, indicate the date the Exhibit D was filed. Date

(¢) RECEIPTS — THINGS OF VALUE

During this 6 month reporting period, have you received any thing of value® other than money from any foreign principal
named in ltems 7, 8, oré%s statement, or from any other source, for or in the interests of any such foreign principal?
Yes [ No .

If yes, furnish the following information:
Name of | Date Description of

foreign principal received thing of value Purpose

6, 7 A registrant is required to file an Exhibit D if he collects or receives contributions, loans, money, or other things of value for a foreign principal, as part of a fund raising campaign.
(See Rule 201(e).)

8 An Exhibit D, for which no printed form is provided, sets forth an account of money collected or received as a result of a fund raising campaign and transmitted for a foreign principal.
9 Things of value include but are not fimited to gifts, interest free loans, expense free travel, favored stock purchases, exciusive rights, favored treatment over competitors, “kickbacks,” and the like.
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15. (a) DISBURSEMENTS -~ MONIES
During this 6 month reporting period, havé you

(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7,8, 0r
9 of this statement? Yes [2/ No [J

(2) transmitted monies to any such foreign principal? Yes IQ/ No [

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, mcludmg
monies transmitted, if any, to each foreign principal.

Date To whom Purpose : ' Amount

S Ao

Total
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(b) DISBURSEMENTS - THINGS OF VALUE v :
During this 6 month reporting period, have you disposed of anything of value'® other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in Items 7, 8, or 9 of this statement?
Yes [J No ’

If yes, furnish the following information:

Date Name of person On behalf of Description of thing Purpose
disposed © to whom given what foreign principal of value

(©) DISBURSEMENTS - POLITICAL CONTRIBUTIONS
During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any
other person, made any contributions of money or other things of value'' in connection with an election to any political office,

or in connection with any primary election, copvention, or caucus held to select candidates for political office?
Yes [ No [Q/w .

If yes, furnish the following information:

Date Amount or thing ~ Name of , Name of
of value political A candidate
organization ‘

like.

10, 11 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors, “kickbacks” and the
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V - INFORMATIONAL MATERIALS

16. During this 6 month reporting period, dig.you prepare, disseminate or cause to be disseminated any informational materials **?

Yes [ No | :

IF YES, RESPOND TO THE REMAINING ITEMS IN SECTION V.

17. Identify each such foreign principal.

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials? Yes [ No [

If yes, identify each such foreign principal, specify amount, and indicate for what period of time.

19. During this 6 month reporting period, did your activities in preparing, disseminating or causing the dissemination of informational
materials include the use of any of the following:

[0 Radioor TV [0 Magazine or newspaper [ Motion picture films [J Letters or telegrams

broadcasts articles
[J Advertising campaigns (] Press releases [0 Pamphlets or other publications  [] Lectures or speeches
[ Internet [0 Other (specify)

20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of the
following groups: -

(0 Public officials ~ : (O Newspapers . [ Libraries
[ Legislators [0 Editors [ Educational institutions
[ Government agencies {1 Civic groups or associations ‘ [J :Nationality groups '

[0 Other (specify)

21. What language was used in the informational materials:

[0 English (3 Other (specify)

22. Did you file with the Registration Unit, U.S. Department of Justice a copy of each item of such informational materials
disseminated or caused to be disseminated during this 6 month reporting period? Yes [ No [J

23. Did you label each item of such informational materials with the statement required by Section 4(b) of the Act?

Yes [ No [

12 The term informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, including that published by means of advertising, books,
periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials disseminated by an agent of a
foreign principal as part of an activity in itself exempt from registration, or an activity which by itself would not require registration, need not be filed pursuant to Section 4(b) of the Act.
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+ VI- EXECUTION

In accordance with 28 U.S.C. §1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they
have) read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the
contents thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except
that the undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form
Registration Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature ) _ (Type or print name under each signature®)

Joforfos _ PbE

JE
—.
/P&/L/ 'l/»/,J Ceo
. 4
O
T3 This statement shall be signed by the individual agent, if the registrant 1s an individual, or by a majonty of those partners, oftficers, directors or persons performing similar fi i the i 15 an of;

except that the organization can, by power of attormney, authorize one or more individuals to execute this statement on its behalf.



UNITED STATES DEPARTMENT OF JUSTICE
FARA REGISTRATION UNIT
NATIONAL SECURITY DIVISION
WASHINGTON, D.C. 20530

NOTICE

Please answer the following questions and return this sheet in triplicate with your
‘Supplemental Statement:
1. Is your answer to Item 16 of Section V (Informational Materlals —page 8 of Form NSD-2,

formerly Form CRM 154 Supplemental Statement):

YES or NO X

(If your answer to question 1 is “yes” do not answer question 2 of this form.)

2. Do you disseminate any material in connection with your registration:

YES s Upr rNO
[ nci
(If your answer to question 2 is “yes” please ??ward for‘our review copies of all material mcludmg
films, film catalogs, posters, brochures, press releases, etc. which you have disseminated durmg the
past six months.) : -

[t — /O/LL/O/

Signature Date

Bh L
Please type or print name of
Signatory on the line above

(o0

Title



U.S. Department of Justice

National Security Division

Washington, DC 20530

THIS FORM IS TO BE AN OFFICIAL ATTACHMENT TO YOUR CURRENT SUPPLEMENTAL
STATEMENT - PLEASE EXECUTE IN TRIPLICATE

SHORT-FORM REGISTRATION INFORMATION SHEET

SECTION A

The Department records list active short-form registration statements for the following persons of your
organization filed on the date indicated by each name. If a person is not still functioning in the same capacity

directly on behalf of the foreign principal, please show the date of termination.

Short Form List for Registrant: Ruder Finn, Inc.

Last Name

First Name and Other Names Registration Date Termination Date Role
Bloomgarden Kathy 04/09/1986
Donovan Eve Gallaudet 10/29/2002
Essen Jennifer 10/28/1999
Ferris Robert D. 11/01/1993
Kalson David 04/27/2000
Katzive David H. 04/27/1990
Moaney Gail L. 04/29/1998 _
Polskin Philippa 05/03/1993 - N
. : b A
Smirnoff Susan Charles 08/04/1980 LB
Walton Franklin J. 04/27/1990 R
Schubert Michael 04/24/1997 < B
o ==
[HA
o =
o
§ o4
2w
c: ———
=
it



RUDER FINN, INCORPORATED
Schedule of Publications on Behalf of Air France

For six month period ending September 2008

Description of Publications By Whom Written, By Whom By Whom
Edited or Prepared Printed, Distributed
Produced,
Published

Terminal 2e: Successful Launch of
Air France and Skyteam’s New
Boarding Satellite

Written by: Air France
Approved by: Air
France

Distributed by:
Ruder Finn, Inc.

Cannes Film Festival 2008 -
Air France Rolls Out the Red Carpet
at Paris-Orly Airport

Written by: Air France
Approved by: Air
France

Distributed by:
Ruder Finn, Inc.

Air France Takes Delivery of lts
50th Boeing 777

Written by: Ruder Finn
Approved by: Air
France

Distributed by:
Ruder Finn, Inc.

Air France Begins Serving Pointe-
Noire (Republic of the Congo) By
Airbus A330-200

Written by: Air France
Approved by: Air
France

Distributed by:
Ruder Finn, Inc.

Air France Now Offers
Complimentary Chauffeur Services
for First or Business Class \
Passengers Traveling To and From
London

Written by: Air France
Approved by: Air
France

Distributed by:
Ruder Finn, Inc.

Air France Sponsors Bastille Day
Rally & Rendez-Vous In
New York City

Written by: Air France
Approved by: Air
France

DistébuteA by:
RudBy Fu?i% Inc.
m

=

Every Week on
Corporate.Airfrance.Com
Story of Air France In Pictures

Written by: Air France
Approved by: Air
France

w D
Distriputed by:
Rudét: Fing, Inc.

o]

Air France Launches Electronic
Boarding Pass
On Mobile Phones

Written by: Air France
Approved by: Air
France

Distributedby:
RudegFint, Inc.

——

Air France Offering Unlimited
Double Miles

Written by: Air France
Approved by: Air
France

S oa
Distributed by:

,- Ruder Finn, Inc.

Describe fully all activities of Registrant during the period for or in the interest of

each foreign principal.

During the six months, Ruder Finn was.engaged in the following activities on

behalf of Air France:

1. Media Relations

2. Special Events/Gateway Launches

3. Press Trips
4. Crisis Communications
5. General Counsel
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AIR FRANCE :‘%
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AIR FRANCE OFFERING UNLIMITED DOUBLE MILES
Fantastic Mileage opportunity for Flying Blue Members to receive free domestic
tickets or upgrades

NEW YORK - September 25, 2008 — From now until December 15", 2008 members in Air
France’s Flying Blue frequent flier program will earn double Miles in Economy and Business
Class on select flights to and from France and the UK. This translates, for example, to
members more quickly earning enough Miles for a free economy class ticket within the U.S
on any Flying Blue airline partner or an upgrade on Air France. For more information about
this promotion and/or become a Flying Blue member, passengers can visit
www.airfrance.us.

Flying Blue members may earn double Miles when traveling on the following nonstop
routes:

Los Angeles (LAX) / London/Heathrow (LHR)

New York (JFK) / London/Heathrow (LHR)*

New York (JFK) / Lyon, France (LYS)*

Salt Lake City (SLC) / Paris/Charles de Gaulle (CDG)*

*Operated by Delta Air Lines

About Flying Blue

Members of Flying Blue can accrue and redeem Miles with Flying Blue, or with the mileage
programs of any of the SkyTeam Alliance members, including Delta Air Lines, Continental
and Northwest. With Air France and the SkyTeam Alliance, Flying Blue members earn
Miles to 744 different destinations and 151 countries.

About Air France

Air France, winner of the Gold Award for Eco-Friendly Airline of 2008 in Travel Weekly’s
annual Magellan awards and recipient of Aviation Week & Space Technology’s "2006
Commercial Air Transport Laureate, was also recently named "Best Trans-Atlantic Airline"
for the third consecutive year by Global Traveler's Reader Survey and "2005 Airline of the
Year" by Air Transport World. The Air France KLM group operates more than 2,470 daily
flights out of Paris and Amsterdam to 242 destinations in 105 countries. Air France currently
operates from 15 U.S. gateways and provides service from 125 U.S. cities through code-
share agreements with SkyTeam partners Delta, Continental and Northwest Airlines. For
more information or to purchase tickets, visit www.airfrance/us, call 1.800.237.2747 or
contact your travel professional.

HHE#

U.S. Contacts:



Page 2 of 2

Karen Gillo Helen Ames
Air France U.S.A. Ruder Finn, Inc.
212-830-4356 212-593-6400

kagillo@airfrance.fr amesh@ruderfinn.com




RUDER FINN, INCORPORATED
Schedule of Publications on Behalf of EL AL Israel Airlines

For six month period ending September 30, 2008

Description of
Publications

By Whom Written,
Edited, or Prepared

By whom Printed
Produced, Published

By Whom
Distributed

EL AL Holds NRB
Board Meeting in
Nashville,
Tennessee

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc.

EL AL Israel Airlines

EL AL Flies Group
of Children from
Sderot to Poland

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc.

EL AL Israel Airlines

EL AL Opens New
Lounge at NWK for
Premium Class
Passengers

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc

EL AL israel Airlines

EL AL Marchers
Perform at Ramaz
Lower School Photo
Caption

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc

Ruder Finn, Inc

EL AL Summer
Air/Hotel Package
Release

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc

Ruder Finn, Inc

Nefesh B'Nefesh
15,000th Newcomer
Advisory

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc

Ruder Finn, Inc

EL AL and
American Airlines to
Launch Code share
Agreement -
Release

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc

Ruder Finn, Inc

EL AL Israel Airlines
Celebrates "Love In
the Air" — 39th
Anniversary of
Couple Who Met on
EL AL

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc

Ruder Finn, Inc

EL AL Israel Airlines
Releases 2008

Written by: Sedona
Fitzgerald. Approved

Ruder Finn, Inc

Ruder Finn, Inc




-

Second Quarter
Financial Results

by: Sheryl Stein

EL AL Announces
Almost 30%
Savings on
Business Class
Fares to Israel

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc

Ruder Finn, Inc

EL AL Israel Airlines
Joins Israel Cancer
Association Project

Written by: Sedona
Fitzgerald. Approved
by: Sheryl Stein

Ruder Finn, Inc

Ruder Finn, Inc

Describe fully all activities of Registrant during the period for or in the interest of each

foreign principal.

During the six months, Ruder Finn was engaged in the following activities on behalf of

EL AL Airways:

1. Media Relations

2. Special Events

3. Crisis Communications

4. General Counsel




-
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IT'S NOT JUST AN AIRLINE. IT'S ISRAEL.

Contact: Sheryl Stein, EL AL Israel Airlines, 212.852.0628, sstein@elalusa.com
Sedona Fitzgerald, Ruder Finn, 212.715.1548, fitzgeralds@ruderfinn.com

£of g’s&‘é

Pictured above: A sampling of the limited edition prints available to EL AL passengers onboard flights.

EL AL Israel Airlines Joins Israel Cancer Association Project
Limited Edition Art Prints by Well Known Israeli Artists Now Available for Sale In-Flight

New York, NY — September 11, 2008 — EL AL, Israel's national airline, is proud to announce a new
collaboration with the Israel Cancer Association (ICA) in the fight against cancer. Through November
of this year, EL AL passengers now have the opportunity to purchase limited edition, signed prints by
well known Israeli artists for a contribution of $180, which is less than the market value. All of the



proceeds are earmarked for Israeli cancer patients. EL AL passengers can view the original works of

art in the EL AL King David Lounge at Ben Gurion Airport in Tel Aviv.

Twelve well-known Israeli artists each donated one original artwork toward this effort. An exclusive
series of 60 prints were produced for each original piece of art. As part of the fundraising program,

EL AL is also showing a special in-flight film concerning the partnership and the organization.

EL AL CEO, Haim Romano stated, “| am proud of EL AL and our employees for joining in this
extraordinary project to benefit the Israel Cancer Association whose activities are funded mainly by
contributions. We hope that EL AL passengers will purchase these special works of art and, in doing

s0, help save lives.”

Israel's top artists have joined in the venture and contributed their work, including Menashe Kadishman,
Yosl Bergner, Meir Pichhadze, Yigal Ozeri, David Reeb, Zoya Cherkassky, Oded Feingersh, Joshua
Griffit and Uri Lifshitz. The families of the late artists Reuven Rubin, Nachum Gutman and Moshe

Castel have each donated one drawing from the estate of the artist.

Miri Ziv, CEO of the Israel Cancer Association noted, "EL AL's willingness to take part in the project
along with Israeli artists is truly inspiring. This is a wonderful opportunity for the commercial sector in

Israel to contribute to the community and we are grateful for this assistance.”

About EL AL

Celebrating 60 years of service, EL AL, Israel's national airline, offers the most nonstop flights between
New York (JFK/Newark) and Israel as well as the only nonstop service from Los Angeles. Worldwide,
EL AL flies to more than 40 destinations from Israel. Only EL AL has First Class service on nonstop
flights between the U.S.A. and Israel. The new EL AL code share agreement with American Airlines
provides passengers from 25 additional cities in North America more convenient travel to Israel. The
airline has annual revenues of about $1.93 billion and carries more than 1.8 million passengers
annually.

EL AL embodies Israel’s values of innovation and caring and the promise of a genuine Israeli welcome.
Your Israel experience begins with EL AL and warm Israeli hospitality. Israeli flight attendants will make
you feel at home, the best trained Israeli pilots will take you to and from Israel and passengers enjoy
enhanced in-flight dining with freshly prepared healthy meals.

For updated daily departure and arrival flight information, travelers can call (800) EL AL-747, 24 hours a
day, 7 days a week. For reservations, call EL AL at (800) 223-6700 or any travel agent or visit



www.elal.com, where travelers now also have the option of convenient, time saving online check-in for
flights departing EL AL gateway cities in North America.

EL AL. It's not just an airline. It's Israel.

HH#



For six month period ending September 30, 2008

RUDER FINN, INCORPORATED
Schedule of Publications on Behalf of Jamaica Tourist Board

Description of Publications

By Whom Written,
Edited, or Prepared

By whom Printed
Produced, Published | Distributed

By Whom

Tourism Minister Edmund
Bartlett On A Two-Week
Mission To Asia And the
Middle East

Ruder Finn

Ruder Finn

Ruder Finn

Two Luxury Jamaica Trips
Offered in New Promotion
With Glamorous Swimwear
Retailer Everything But Water

Ruder Finn

Ruder Finn

Ruder Finn

The Cosmos Align in Jamaica
with Auspicious 8/8/08
Packages to Help You Get
Lucky in Love

Ruder Finn

Ruder Finn

er Finn

- AONERL

Jamaica Day at South Street
Seaport in New York City
Kicks Off Summer and
Caribbean Heritage Month in
Style :

Ruder Finn

Ruder Finn

&lid

Ruyder Finn

ETTaY %Ql‘ l‘:‘\.-” QB:H/SBDI'HBO

LOAre
Gl

Jamaica Offers Easy Access
This Summer

Ruder Finn

Ruder Finn

Ruder Finn

Jamaica's Pepsi Jerk Festival
Celebrates All Things Jerk

Ruder Finn

Ruder Finn

Ruder Finn

JTB Voted Top Tourist Board
By Canadian Travel Agents for
3rd Year in Row

Ruder Finn

Ruder Finn

Ruder Finn

Jamaica’s Consul General
Announces Minister of
Tourism Ed Bartlett as
Keynote Speaker for
Independence Ball

Ruder Finn

Ruder Finn

Ruder Finn

Jamaica leads the Caribbean
category with greatest number
of hotels in Travel & Leisure's
World’ Best Awards Survey

Ruder Finn

Ruder Finn

Ruder Finn




Jamaica as Modern Bride Top | Ruder Finn Ruder Finn Ruder Finn
50 Honeymoon Destinations

American Airlines Increases Ruder Finn Ruder Finn Ruder Finn
Winter Service To Jamaica

Jamaica Tourist Board Unveils | Ruder Finn Ruder Finn Ruder Finn

New Website Design And
Features

Describe fully all activities of Registrant during the period for or in the interest of each

foreign principal.

During the six months, Ruder Finn was'engaged in the following activities on behalf of

Jamaica Tourist Board:

1. Media Relations

2. Special Events

3. Crisis Communications

4. General Counsel




Contact:

Helen Ames

212715 1646
amesh@ruderfinn.com

FOR IMMEDIATE RELEASE

JAMAICA TOURIST BOARD UNVEILS NEW WEBSITE DESIGN AND F@-\TQRES
Establishes Key Partnerships to Reach Broader Audiences and Increaseﬁ’{ls@lllty

;n 2
KINGSTON, JAMAICA - September 3, 2008 — Today, the Jamaica Tét’,lrlst:Board
unveiled its new VisitJamaica.com website during a global webcast live from Kigston,
Jamaica hosted by Minister of Tourism Edmund Bartlett and Director of T%yns__‘r__n Basil
Smith. Serving the needs of the modern and technicallyn savvy global t%ave‘l?ar, the
website will enhance each visitor's Jamaican experience before they arrive and make

trip planning and exploring completely interactive.

Created and designed by worldwide agency of record Draftfcb New York, the website is
a rebirth of Jamaica’s online brand presence and will offer a fresh look and feel focusing
on the country’s diverse attractions, activities and accommodations that range from
“Ritzy” to “Roadside.”

“The website is a great way for us to bring the array of Jamaican experiences to life. We
created useful tools, and new content as well as a rich, interactive experience on the
homepage that takes the user from “Ritzy” to “Roadside” in a flash,” said Joni Rentz,

Draftfcb Creative Director.

Visitors will be able to explore what Jamaica offers through an engaging and immersive
experience featuring the country’s people, culture, art, music, cuisine, history,
attractions and diverse range of accommodations. Greeted with an upbeat tempo
version of One Love, visitors will be invited to use the “slider” function which will guide

- more -



them through Jamaica’s “Ritzy” to “Roadside” offerjngs through a flash experience,
moving images and videos. Visitors will be invited to “flip” each image over to learn
more and to save their favorites in a personalized trip planning page called “My

Jamaica”. A feature will also allow them to email and share with friends and family.

The new VisitJamaica.com will boast other key features including improved
functionality, updated content, quicker response time, GPS tracking of favorite spots

and Google Maps.

During the webcast, Director of Tourism, Basil Smith, announced a new partnership with
Travelocity.com which will serve as the online booking engine for consumers wishing to

book vacation packages through the site.

To maintain momentum and to continually drive new audiences to connect with the
website, consumer promotions will be launched with Travelocity and luggage company
Eagle Creek as well as a promotion with Amazon.com and Universal Music promoting

Jamaica’s gift of music.

Director Smith noted, “At the most basic level, the new VisitJamaica.com is an improved
means to communicate with and educate travelers about the diversity and culture of
Jamaica. It will be a medium to reach the travel industry and influencers around the
world and to maintain Jamaica’s position as the premiere Caribbean tourism

destination.”

Mark Amorelli, Draftfcb Senior Vice President, Group Management Director, added,
“The new site will continue to bring Once you go, you know to life and give customers a
deeper understanding of Jamaica’s unique offerings. Our goal is to convert online

lookers to bookers.”

About the Jamaica Tourist Board

The Jamaica Tourist Board (JTB), founded in 1955, is Jamaica’'s national tourism
agency based in the capital city of Kingston. The JTB was declared the Caribbean’s
Leading Tourist and Convention Bureau by the World Travel Awards (WTA) for 2006
and 2007, while Jamaica earned the WTA's vote as the World's Leading Cruise



Destination, the Caribbean’s Leading Destination and the Caribbean’s Leading Cruise
Destination.

JTB offices are located in Kingston, Montego Bay, Miami, Toronto and London.
Representative offices are located in Disseldorf, Barcelona, Rome, Amsterdam and

Tokyo.

For details on upcoming special events, attractions and accommodations in Jamaica go
to the Jamaica Tourist Board’s Website at www.visitiamaica.com, or call the Jamaica
Tourist Board at 1-800-JAMAICA (1-800-526-2422).

Draftfcb

Launched in 2006, Draftfcb is a modern agency model for clients seeking creative,
accountable marketing programs that build business and deliver a high Return on
Ideas™. With more than 130 years of combined expertise, the company has its roots in
both consumer advertising and behavioral, data-driven direct marketing. The agency is
the first global, behavior-based, fully inclusive, highly creative and accountable
marketing communications organization to operate against a single P&L. The Draftfcb
network spans 97 countries, with more than 9,600 employees worldwide, and is part of
the Interpublic Group of Companies (NYSE: IPG). The agency’s global corporate
leadership team includes Howard Draft, chairman and CEO; Laurence Boschetto,
president and COOQO; Jonathan Harries, worldwide chief creative officer; and Neil Miller,
CFO. For more information, visit www.draftfch.com.
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Novartis International AG
P.0. Box

CH-4002 Basel
Switzerland
hitp://www.novartis.com

(> NOVARTIS

EMBARGOED untll 23 April 2008, 0715 C ET
Novartis announces 20% average reduction in price of malaria drug Coartem® to
further accelerate access in malaria-endemic regions

e Malaria affects 300 to 500 million people every year and is the biggest killer of children
in Africa - every 30 seconds a child dies of malarial?

o Coartem, a highly-effective artemisinin-based fixed-dose combination, produces cure
rates up to 95%34

e Since 2001, Novartis has provided more than 160 million treatments without profit to
those most in need

-

"
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e Price reduction made possible through efficiency gains in producing Coartem P
- laal —

v B

Basel, Aprll 23, 2008 — Novartis has announced a 20% average reduction in the ppce of
Coartem’ tablets (artemether/lumefantrine 20 mg/120 mg), the state-of-the-art artemismm..
based combination treatment (ACT) for malaria. Starting this Friday, which is World Mglarub
Day, this price reduction will increase access to Coartem for millions of malaria patlents“'
especially children in low income regions of Africa. ;

——

NN KOS

Malaria is a devastating disease that affects 300 to 500 million people each year and c‘a‘J‘lsegl
nearly a million deaths annually". Its toll is heaviest among young children and adolescents in
Africa, where it is estimated that a child dies of malaria every 30 seconds®. In addition to being
Africa’s leading childhood killer, malaria also devastates families by causing the deaths of an
estimated 10,000 mothers each year®.

In a unique public-private collaboration with international organizations, Novartis provides
Coartem to the public sector without profit. Since 2001, Novartis has supplied more than 160
million treatments to malaria-endemic countries.

To ensure a dependable supply of Coartem and to meet rising demand, Novartis has invested
heavily to expand production capacity at state-of-the-art facilities in China and the United
States. The recent efficiency increases in producing Coartem mean that the public sector price
can now be reduced by an average of 20% compared to the 2007 price.

“We are pleased that Novartis is able to significantly reduce the price of Coartem which will
further improve access to Coartem for patients in developing countries, helping to save even
more lives. To date our ability to reliably supply significant quantities of our medicines has
helped us save approximately 450,000 lives,” said Dr. Daniel Vasella, chairman and CEO of
Novartis. “The effectiveness of Coartem made it the leading ACT medicine in malaria-endemic
countries.”

1/3
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The price reduction applies to all Coartem dosages including those for children and
adolescents, who account for nearly 75% of patients taking Coartem. With the new lower price
of USD o.37 for children’s doses®, countries will now be able to treat many more children than
before.

Coartem, the only fixed-dose ACT that has been approved by a stringent, internationally-
recognized health authority, is indicated for the treatment of acute uncomplicated falciparum
malaria, the most dangerous form of malaria. Coartem is highly effective and well-tolerated,
providing cure rates of up to 95% even in areas of multi-drug resistance**. Combining two or
more malaria drugs has the potential to prevent or delay the development of resistance.

Disclaimer

This release contains certain forward-looking statements that can be identified by the use of
forward-looking terminology, such as “to further accelerate,” “will,” “potential,” or similar
expressions, or by express or implied discussions regarding Novartis’ ability to satisfy Coartem
production requirements in 2008 or the future. Such forward looking statements reflect the
current views of the Company regarding future events, and involve known and unknown risks,
uncertainties and other factors that may cause the actual results with Coartem to be materially
different from any future results, performance, or achievements expressed or implied by such
statements. There can be no guarantee that Novartis will be able to achieve any particular
level of Coartem production in the future. Any such results can be affected by, among other
things, uncertainties regarding the timeliness of the orders to be placed for Coartem by the
ordering countries, uncertainties regarding the ability to obtain the necessary raw materials,
uncertainties relating to the performance of our suppliers, uncertainties relating to regulatory
actions or government regulation generally, including Good Manufacturing Practices
Regulations, as well as factors discussed in the Company’s Form 20-F filed with the US
Securities and Exchange Commission. Should one or more of these risks or uncertainties
materialize, or should underlying assumptions prove incorrect, actual results may vary
materially from those described herein as anticipated, believed, estimated or expected.
Novartis is providing the information in this press release as of this date and does not
undertake any obligation to update any forward-looking statements contained in this press
release as a result of new information, future events or otherwise.

About Novartis

Novartis AG (NYSE: NVS) provides healthcare solutions that address the evolving needs of
patients and societies. Focused solely on growth areas in healthcare, Novartis offers a
diversified portfolio to best meet these needs: innovative medicines, cost-saving generic
pharmaceuticals, preventive vaccines and diagnostic tools, and consumer health products.
Novartis is the only company with leading positions in these areas. In 2007, the Group's
continuing operations (excluding divestments in 2007) achieved net sales of USD 38.1 billion
and net income of USD 6.5 billion. Approximately USD 6.4 billion was invested in R&D
activities throughout the Group. Headquartered in Basel, Switzerland, Novartis Group
companies employ approximately 98,200 full-time associates and operate in over 140 countries
around the world. For more information, please visit http://www.novartis.com.

Novartis was named a Super Sector Leader by the Dow Jones Sustainability Index (DJSI) in
2007. In the same year, 66 million patients around the world benefited from Novartis
programs valued at USD 937 million. These initiatives range from drug donation and research
programs to combat neglected diseases like malaria, tuberculosis and leprosy in developing

* For children up to 15kg
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nations, to patient assistance programs that help cancer patients receive the most innovative

~and effective  treatments available. For further information, please consult

http://www.novartis.com.
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DATE FUNDS
RECETIVED
16-Apr-08
11-Jun-08
02-Jul-08
23-Jul-08
. 13-Aug-08
03-Sep-08
24-Sep-08

RUDER FINN, INC.
AMOUNTS RECEIVED FROM AIR FRANCE
FOR THE SIX MONTH PERIOD ENDED 09/30/2008

NAME OF FOREIGN PRINCIPAL FROM

WHOM RECEIVED PURPOSE AMOUNT

AIR FRANCE FEE 16,450.00
AIR FRANCE FEE 16,600.00
AIR FRANCE FEE 16,450.00
AIR FRANCE FEE 16,600.00
AIR FRANCE FEE 16,600.00
AIR FRANCE EXPENSES 148.28
AIR FRANCE FEE 16,600.00

TOTAL FUNDS RECEIVED 99,448.28



DATE FUNDS
RECEIVED

12-May-08
12-May-08
16-Jun-08
16-Jun-08

16-Jul-08

16-Jul-08
13-Aug-08
04-Sep-08
17-Sep-08

RUDER FINN, INC.
AMOUNTS RECEIVED FROM EL AL AIRLINES
FOR THE SIX MONTH PERIOD ENDED 09/30/2008

NAME OF FOREIGN PRINCIPAL FROM

WHOM RECEIVED PURPOSE AMOUNT

EL AL ATRLINES FEE 7,280.00
EL AL ATRLINES EXPENSES 1,013.94
EL AL ATIRLINES EXPENSES 2,959.64
EL AL AIRLINES FEE 7,280.00
EL AL AIRLINES FEE 7,280.00
EL AL ATRLINES EXPENSES 24491
EL AL ATRLINES FEE 7,280.00
EL AL AIRLINES EXPENSES 123357
EL AL ATIRLINES FEE 7,280.00
EL AL ATRLINES EXPENSES 3,5623.85
EL AL AIRLINES FEE 7,280.00

TOTAL FUNDS RECEIVED 52,655.91



DATE FUNDS
RECEIVED

07-Apr-08
01-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
28-May-08
02-Jul-08
02-Jul-08
02-Jul-08
02-Jul-08
02-Jul-08
02-Jul-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08

RUDER FINN, INC.

AMOUNTS RECEIVED FROM JAMAICA TOURIST BOARD
FOR THE SIX MONTH PERIOD ENDED 09/30/2008

NAME OF FOREIGN PRINCIPAL FROM

WHOM RECEIVED

JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD

- JAMAICA TOURIST BOARD

JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD

PURPOSE AMOUNT
EXPENSES 28,700.00
FEE 67,054.03
FEE 9,945.97
FEE 77,000.00
FEE 1423.26
EXPENSES 14,818.04
EXPENSES 524.76
EXPENSES 6,158.01
EXPENSES 1,108.88
EXPENSES 482.00
EXPENSES 3,744.95
EXPENSES 395.09
EXPENSES 2,309.47
EXPENSES 405.48
EXPENSES 11,060.90
EXPENSES 17.85
EXPENSES 18,530.16
FEE 75,576.74
FEE 551.97
EXPENSES 15512.32
EXPENSES 7,762.48
EXPENSES 400.15
EXPENSES 165.98
FEE 76,448.03
EXPENSES 14,804.62
EXPENSES 1,499.75
EXPENSES 2,263.93
EXPENSES 2,147.27
EXPENSES 3,204.64
EXPENSES 3,060.90
EXPENSES 2,976.00
EXPENSES 5,505.66
EXPENSES 1,680.29
EXPENSES 2,715.83
EXPENSES 1,647.70



06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
06-Aug-08
02-Sep-08
02-Sep-08
04-Sep-08
04-Sep-08
04-Sep-08
04-5ep-08
04-Sep-08
04-Sep-08
04-Sep-08
04-Sep-08
04-Sep-08
04-Sep-08
04-5ep-08
04-5ep-08
04-Sep-08
04-Sep-08
04-Sep-08
04-Sep-08
04-5ep-08
04-Sep-08
04-Sep-08
04-Sep-08
04-5ep-08
04-Sep-08
04-Sep-08
04-Sep-08
24-Sep-08
24-Sep-08
24-Sep-08
24-Sep-08

JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMATICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMATCA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMATICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD
JAMAICA TOURIST BOARD

FEE

EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
FEE

FEE

FEE

FEE

EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES
EXPENSES

2,670.29
14,664.85
842.27
415.35
2,635.79
1,072.64
857.99
1,411.00
5,993.26
39144
1,000.00
10,840.00
1,429.37
370.20
74,239.21
2,924.45
74,075.55
6,900.00
10,721.42
7,733.77
2,320.43
214.79
369.97
202.65
919.80
318.78
1,631.58
727587
9,930.83
260.60
10,947.66
2,592.09
1,510.42
2,520.67
1,170.42
798.73
33.00
2,633.29
399.29
8,203.36
1,472.50
4,848.86



TOTAL FUNDS RECEIVED 743,367.55



DATE FUNDS
RECEIVED

12-May-08

RUDER FINN, INC.

AMOUNTS RECEIVED FROM TOURISM DEVELOPMENT & INVESTMENT COMPANY

FOR THE SIX MONTH PERIOD ENDED 09/30/2008

NAME OF FOREIGN PRINCIPAL FROM

WHOM RECEIVED
TOURISM DEVELOPMENT & INVESTMENT CO.
TOURISM DEVELOPMENT & INVESTMENT CO.
TOURISM DEVELOPMENT & INVESTMENT CO.

TOTAL FUNDS RECEIVED

PURPOSE

AMOUNT

FEE & EXPENSES
FEE & EXPENSES
FEE & EXPENSES

62,000.00
42,000.00
42,000.00



RUDER FINN EXPENSES
April 1, 2008 — September 30, 2008

Air France - $779.15

El Al Israel Airlines - $9,630.73

Jamaica Tourist Board- $327,483.77

Novartis, A.G. -$0

Tourism Development and Investing Company (TDIC) — $200,687.46



