OMB NO. 1124-0002; Expires February 28, 2014
U S. Department of Justice Supplemental Statement
Pursuant to the Foreign Agents Registration Act of

Washmgton, DC 20530
: 1938, as amended
X
For Six Month Period Ending 07/31/12

(Insert date)

I- REGISTRANT

1. (a) Name of Registrant (b) Registration No.

JAMAICA TOURIST BOARD 2360

(c) Business Address(es) of Registrant
5201 BLUE LAGOON DRIVE

SUITE 670
MIAMI, FL 33126

2. Has there been a change in the information previously furnished in connection with the following?

(a) If an individual:

(1) Residence address(es) Yes [ No [J

(2) Citizenship Yes [1 No [

" (3) Occupation Yes (] No O
(b) If an organization:

(1) Name Yes [] No

(2) Ownership or control Yes [] No

(3) Branch offices Yes ] No X

(¢) Explain fully all changes, if any, indicated in Items (a) and (b) above.

[

oD ()

' s o
e

L] Ty

] 7

et 2]

_ IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3,4, AND 5(a).
3. If you have previously filed Exhibit C!, state whether any changes therein have occurred during this 6 month repomng:genod :

R

.o

Yes [ No [J ’
If yes, have you filed an amendment to the Exhibit C? Yes [J No [ 55)3

NIy

If no, please attach the required amendment.

1 The Exhibit C, for which no printed form is provided, consists of a true copy of the charter, articles of incorporation, association, and by Taws of a registrant that 1s an
organization. (A waiver of the requirement to file an Exhibit C may be obtained for good cause upon written application to the Assistant Anomey General, National Security

Division, U.S. Department of Justice, Washington, DC 20530.)

Formerly CRM-154 . ’ * FORMNSD-2
’ Revised 03/11



(PAGE 2)

4. (a) Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting period?
Yes [ No

If yes, furnish the following information: v
Name . Position Date Connection Ended

1 (b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?

Yes [] No K]
If yes, furnish the following information:

Name : . Residence Address Citizenship Position Date Assumed

5. (a) Has any person named in Item 4(b) rendered services directly in furtherance of the interests of any foreign principal?
Yes [J No K] :

If yes, identify each such person and describe the service rendered.

i (b) During this six month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered
‘ or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or
secretarial, or in a related or similar capacity? Yes [] ~ No

Name ' Residence Address Citizenship Position Date Assumed

(c) Have any employees or individuals, who have filed a short form registration statement, terminated their employment or_
connection with the registrant during this 6 month reporting period?  Yes (1 "No
If yes, furnish the following information:

Name _ Position or Connection Date Terminated

(d) Have any employees or individuals, who have filed a short form registration statement, terminated their connection with any foreign
principal during this 6 month reporting period?  Yes [] No X

If yes, furnish the following information:

Name Position or Connection _ Foreign Principal Date Terminated

6. Have short form registration statements been filed by all of the persons named in Items 5(a) and 5(b) of the supplemental statement?

Yes [] No ]
If no, list names of persons who have not filed the required statement.
N/A ’
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Il - FOREIGN PRINCIPAL

7. Has your connection with any foreign principalv ended during this 6 month reporting period? ~ Yes [] No
If yes, furnish the following information:
Foreign Principal . Date of Termination

8. Have you acquired any new foreign principal(s)? during this 6 month reporting period? Yes [ No
If yes, furnish th following information: ' '

Name and Address of Foreign Principal(s) Date Acquired

9. In addition to those named in Items 7 and 8, if any, list foreign principal(s)? whom you continued to represent during the 6 month

reporting period.

N/A

10. (a) Have you filed exhibits for the newly acquired foreign principal(s), if ahy, listed in Item 8?

Exhibit A3 Yes [ No UJ
Exhibit B* Yes [ No I ' -
~ br. i
. s . oy 73
If no, please attach the required exhibit. | N / H = =2
(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you _(CPZ ;%
represented during this six month period? » - Yes 1 No [ — *J
If yes, have you filed an amendment to these exhibits? Yes (1 No (I -
If no, please attach the required amendment. A ' gi: o
(@]
g

.-

B

2 The term "foreign principal" includes, in addition to those defined in section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly
supervised, directed, controlled, financed, or subsidized in whole or in major part by a foreign government, foreign political party, foreign organization or foreign individual. -
(See Rule 100(a) (9)). A registrant who represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he
is not entitled to claim exemption under Section 3 of the Act. (See Rule 208.)

3 The Exhibit A, which is filed on Form NSD-3 (Formerly CRM-157) sets forth the information required to be disclosed concerning each foreign principal.

4 The Exhibit B, which is filed on Form NSD-4 (Formerly CRM-155) sets fourth the information concerning the agreement or understanding between the registrant and the

foreign principal.
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I - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 7, 8, or 9 of this statement? Yes X No O

If yes, identify each foreign principal and describe in full detail your activities and services:

Jamaica Tourist Board conducted sales calls on travel agents, tour operators and incentive houses. The Board also visited
airlines and group planners to encourage and educate their employees on travel to Jamaica. Educating these groups will
ensure a better understanding of the destination product, thereby assisting the agent or planner in closing a sale for a
client’s vacation or group incentive meeting in Jamaica. Destination training was also conducted in-house to reservation
agents at various tour operator offices and airline call centers,

The Board participated in trade and consumer shows during this 6-month period and travel agents were hosted at
seminars and blitzes throughout the United States to update them on the product. Agents were also hosted on
familiarization (Fam) trips to Jamaica to educate them on the hotels and attractions being marketed to visitors in the resort
areas of Montego Bay, Ocho Rios, Negril, Port Antonio, Kingston and the South Coast.

Jamaica brochures, DVD's and/or videos were distributed at all events listed on the CALENDAR OF ACTIVITIES attached.

12. During this 6 month reporting period, have you on behalf of any forelgn principal engaged in political activity® as defined below?
Yes [ No ¥

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery,
names of speakers and subject matter. : ‘

13. In addition to the above described activities, if any, have you engaged in activity on your own behalf which benefits your
foreign principal(s)? Yes [ No X

If yes, describe fully.

5 The term "political activity” means any activity that the person engaging in believes will, or that the person intends to, in any way influence any agency or official of the
Government of the United States or any section of the public within the United States with reference to formulating, adopting or changing the domestic or forelgn policies of the
United States or with reference to political or public interests, policies, or relations of a government of a fomgn country or a foreign political party.
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IV - FINANCIAL INFORMATION

14. (a)

(®

(©

RECEIPTS-MONIES ‘ :
During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, or 9 of this
statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or

money either as compensation or otherwise? Yes X No [1

If no, explain why.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies.®

Date - From Whom Purpose ’ Amount

FEBRUARY 1 - PLEASE SEE ATTACHED  GENERAL OPERATING EXPENSES
JULY 31,2012

$866,511
Total

RECEIPTS - FUNDRAISING CAMPAIGN
During this 6 month reporting period, have you received, as part of a fundraising campaign’, any money on behalf of any

"-foreign principal named in Items 7, 8, or 9 of this statement? Yes [J - No KI
If yes, have you filed an Exhibit D to your registration? ’ Yes (1 No [
It yés, indicate the date the Exhibit D was filed. Date

RECEIPTS-THINGS OF VALUE
During this 6 month reporting period, have you received any thing of value® other than money from any foreign principal
named in Items 7, 8, or 9 of this statement, or from any other source, for or in the interests of any such foreign principal?

Yes [ . No K
If yes, furnish the following information:

Foreign Principal Date Received Thing of Value

6,7 A registrant is required to file an Exhibit D if he collects or receives contributions, loans, moneys, or other things of value for a foreign principal, as part of a fundraasmg

campaign. (See Rule 201(e)).

8 An Exhibit D, for which no printed form is provided, sets forth an account of money collected or received as a result of a fundraising campaign and transmitted for a foreign
principal.

9 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors,
"kickbacks," and the like.
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15. (a) DISBURSEMENTS-MONIES
During this 6 month reporting period, have you
(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7, 8, or

9 of this statement? Yes No [
(2) transmitted monies to any such foreign principal? Yes [ © Noll

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal.

If yes, set forth below in the required detail and separately for each foreign prmmpal an account of such monies, including
monies transmitted, if any, to each foreign principal.

Date To Whom ‘ Purpose Amount
FEBRUARY 1 - SUNDRY ACCOUNTS OPERATIONAL EXPENSES
JULY 31, 2012 ' S
\
$875,550

Total
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- (b) DISBURSEMENTS-THINGS OF VALUE
During this 6 month reporting period, have you disposed of anything of value'? other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in ltems 7, 8, or 9 of this statement?

‘ ‘ Yes L] No X
If yes, furnish the following information:

Date Récipient Foreign Principal Thing of Value Purpose .

(c) DISBURSEMENTS-POLITICAL CONTRIBUTIONS
. During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any
_other person, made any contributions of money or other things of value'! in connection with an election to any political
office, or in connection with any primary election, convention, or caucus held to select candidates for political office?

Yes [ No
If yes, furnish the following information:

Date Amount or Thing of Value Political Organization or Candidate Location of Event

10, 11 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors,
"kickbacks" and the like.
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V - INFORMATIONAL MATERIALS

16. (a) During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational materials?'2
Yes No 1.
If Yes, go to Item 17.

(b) If you answered No to Item 16(a), do you disseminate any material in connection with your registration?
Yes [ No (1
If Yes, please forward the materials disseminated during the six month period to the Registration Unit for review.

17. Identify each such foreign principal.

JAMAICA TOURIST BOARD

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials? Yes [ . No

If yes, identify each such foreign principal, specify amount, and indicate for what period of time.

19. During this 6 month reporting period, did your activities in preparmg, dlssemlnatmg or causing the dissemination of informational
materials include the use of any of the following:

1 Radio or TV broadcasts [X] Magazine or newspaper L] Motion picture films {1 Letters or telegrams
Advertising campaigns ] Press releases ] Pamphlets or other publications X] Lectures or speeches
(1 Other (specify) : :
Electronic Communications

X] Email

[X] Website URL(s): WWWVISITJAMAICA COM

[ Social media websites URL(s): - '
L1 Other (specify)

20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of
the following groups:

[ Public officials ] Newspapers [ Libraries
[ Legislators [ Editors ' [ Educational institutions

{J Government agencies [ Civic groups or associations [J Nationality groups

K] Other (specify) TRAVEL TRADE AND CONSUMERS

21. What language was used in the informational materials:
X English 1 Other (specify) _SPANISH

22. Did you file with the Registration Unit, U.S. Department of Justice a copy of each item of such informational materials
disseminated or caused to be disseminated during this 6 month reporting period? Yes [ No Kl

23. Did you label each item of such informational materials with the statement required by Section 4(b) of the Act?
Yes [1 No [

12 The term informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, mcludmg that published by means of advertising,
books, periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials
disseminated by an agent of a foreign principal as part of an activity in itself exempt from registration, or an activity which by itself would not require registration, need not be
filed pursuant to Section 4(b) of the Act.


http://WWW.VISITJAMAICA.COM
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VI1- EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have) read
the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (thelr) knowledge and belief, except that the
undersigned make(s) no representation as to truth or accuracy of the information containe ¢ attached Short Form Registration
Statement(s), if any, insofar as such information is not within his/her (their) personal kngWvledge.

(Date of signature) (Prmt or type name %r“ ac;b jgnature or provide electronic signature')
/ AM ! 2~ _ //' ‘/

ra

Mok LA %Aws%)

13 This statement shall be signed by the individual agent, if the registrant is an individual, or by a majority of those partners, officers, directors or persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf.



ATTACHMENT 14 (a)

RECEIPTS — MONIES: JTB Miami, FL

(6-month period ending JULY 2012)

DATE

FEBRUARY 2012
MARCH 2012
APRIL 2012
MAY 2012

JUNE 2012
JULY 2012

FROM WHOM

Jamaica Tourist Board
64 Knutsford Boulevard
Kingston 5

Jamaica, W.I.

PURPOSE

General Operating Expenses

A\

n

A\

A}

A\

A\

A\

A\

A\

A\

TOTAL

A\

A\Y

n

A\

A\Y

AMOUNT (US$)

166,059

211,549
16,281
256,439
41,778
174,405
$866,511



- ATTACHMENT 15 (a)

DISBURSEMENTS — MONIES: JTB Miami, FL

(6-month period ending JULY 2012)

DATE PURPOSE

AUGUST 2011 | General Operating Expenses
SEPTEMBER 2011 w n “
OCTOBER 2011 " n W
NOVEMBER 2011 oo » "
DECEMBER 2011 " n W
JANUARY 2012 " n w

AMOUNT (US$)

155,357
204,937
113,575
110,868
317,698
142,589
$1,045,024



’ . JAMAICA TOURIST BOARD - USA
CALENDAR OF ACTIVITIES
JULY 1 - AUGUST 31, 2012

LOCATION REGION RATIONALE RESPONSIBILITY. TARGETQTY TYPE

JTB "Jamalca in my Head" Home Based Agents Semlnar Cleveland OH-. T o.Feb-: ¢ ~Midwest. - This event will be- pan of a'series of sales calls and semmars desngned to keep Jama a top i . 3o Agents
v Sy L 2T L of mind.and 1o Boost winter business. . . Ty L L T L -
Bammore Bndal Showcase & Weddmg m Week Promotnon Balumore, MD 4-Feb Northeast Exceflent opportunity to promote brand Jamaica and i mcrease our weddlng and honeymoon Rogers 3000 Consumers
business.

- Train.and update reservation agents on the.destination produict.> 5 Wrigt Y4V AQ Agentst e
Opportunity to showcase Jamaica as a major golfing destination. Attendees will have the Holland 15000 Consumers
convenience of a travel agent and a tour operator available for on-site bookings.
" JTB will attend and provide entertainment for. this-annual event'which:is- the nations n
Ve, i consumer travel show ih overall attendance and on- snte booklngs ; - A SR A SRS
Northeast This event is being hosted by Caribbean Expo TV and will feature a wdeo presentatlon Woolcock 200 Consumers
highlighting the Caribbean culture and cuisine. There will be rum and tea tasting plus a
specral food demo by popular Jamalcan chef Warnck Mlller

e

Destination: Training:- Ritz Carlton'Regional- Reservation'Ctr *.Doral (Miami), EL "2 - 9-Feb: ' -
Seattle Golf and Travel Show Seattle, WA 2/10-12/2012

Woolcock?

DTN 22000 Aag-Conare

w
) ,Broward Commumty College as well as well known I|terary ftgures in'the oommunlty PR L
Opportunity to market the destination and capture this niche market. Christie 2000 Consumers
--Opportunity to.highlight Jamaica-as,a premier cruise and Sport fishing destination. . “Wrights -~y #1500 Consumers ;
Annual trade show presents opportunity to meet agents one-on-on and educate/update Christie 100 Agents
them on the Jamaica product
ouples Ftesorts WI|| |om JTB to: tra|n and. update agents at this agency«that»caters&to high »Sinclal

Chaneston, SC” “ 12-Feb
“Miami Beach; FL 52/16-20/2012; .7
204-2—Penmsula—Reund—Iable—Preeentatlen- CANX BY JTB Greensboro, NC

e

o thls annual travel extravaganza :,

Opportunity to promote the destination to Flonda S capltal CIty and home to several thousand anht

state employees and college students.

2012 Southern Bridal Shows . .~ -Savannah, GA; T . ~South ... Opportunity to'market:the destination and capture this'niche market.: ;i .- ; “Rogers . *2000: Congumers "

3rd Annual KLUV/Sharon Carr Travel Trade Show Dallas, TX 26-Feb Southwest Large consumer show organtzad by one of Dallas' top agents. Includes radro advemsmg Holland 2000 Consumers

: ' and tri giveaway opportunities. Show attracts consumers between the ages of 30-65 with .
dlsposable mcome ,

Southwest Participation:i .consumer-show.1o highli imaica as the premier-vacati 0 000:Constimers

2000 Consumers

North Flonda Travel Expo . 'l'allaha'ssee,' Fl_(

New York Times Travel Show 2012 New York, NY 3/2-4/2012 National With the planned 50th Independence Anniversary theme, the event presents an excelient i . 18500 Agents-Consumers
opportunity to create consumer awareness, reinforce Brand Jamaica and educate
consumer on the ease of getting to Jamaica. The show will be equipped with a booking
engme to enable attendees fo complete travel arrangements onsne

lEuropeandTravel Intf
20 .Pe’ninsula.ﬂ nd Table Presentati

Holland
s Wright 2

: educate/update the’ ton the Jamanca product




JAMAICA TOURIST BOARD - USA

CALENDAR OF ACTIVITIES

JULY 1 - AUGUST 31, 2012
ACTIVITY LOCATION DATE REGION RATIONALE RESPONSIBILITY TARGET QTY TYPE
2012 Peninsula Round Table Presentation ' Orlando, FL 7-Mar South Annual trade show event which presents an opportunity to meet agents one-on-oneand  Wright 100 Agents

educate/update them on the Jamaica product.
> 'Annual trade show which presents.opportunity. to meet agent S-one-on:
e educate/update them on the Jamarca produc

2012 Peninsula-Round Table Presentation’ * -

Tampa FL: - 8Marz- 7 7 L South

100 Agents -

Seatrade - Cruise Shipping Miami Conference Mlamt FL 3/12-15/2012 South 10000 Agents-Consumers
JTB will partner with Ports Authority of Jamaica in presenting Destination Jamaica as the
— T . - premier cruise destination in the Caribbean. A mix of agents and consumers usually attend
Fuhjet,Vacationis Trade Show 2012« ", w4« ~ Dallas, TX - "= & 5 -12-Mar” - = . Southwest: ' . Support.of tour opérators annual show and opportunity to:update agents.._. “o iHolland 7 e, 1, L2560 Agents ..vy s o
Funjet Vacations Trade Show 2012 Houston, TX 13-Mar Southwest Holland 250 Agents
: Support of annual tour operator show and opportunity to update agents on the destination.
Opportunity to'promote.the new Vacation Express:charter, from
incinnati to MBJ 16 thie members. of.this group

Holtand 250 Agents
Support of tour operator annuaI show and opportunlty to update agents on the deshnahon

T » Hofland

i AR : R I R T e Sl . Pl T Yy Support of tour operators annual show nd opportunlty to update agents on the destlnatlon SR B R T A

Southeast Travel Show Charlotte, NC 3/16-18/2012  South Atravel show which attracts both agents and consumers in the Greenville, SC area. JTB  Christie 900 Agents-Consumers
will promote the destination during a live broadcast/interview with WSSL radio.

‘h|$ 2-day consumer/trade event is the Ieadtng travel showcase in the. Washmgton DC

250 Agents:

18/20 Rogers -

Travel & Adventuré Show 2012: - 17000 Agents-Consumers

< 4 . ooy . . e e e travel trade is expected to attend LT B " N S R ARy o F

Plantation, FL 17-Mar South Clarke 300 Consumers
This annual fundraiser is hosted by the Azan Family at their home in Broward. They receive

many items as donations which are sent to several orphanages in Jamaica. This event

provides an excellent opportunity to network and liaise with the diaspora in Broward County.

AJTB wrll showcase the destlnatlon the: bUIld brand awareness’ The event'is organrzed by

6th Annual "For Jamai'ca" Dinner Fundraiser

Travel Expo 2012

~JTB wil sponsor a "hole” at thls golf toumament glvmg the Board an opponunlty to promote “Christie 120 Consumers
this niche market and “Annie's Revenge" Golf Tournament scheduled for Nov this year.
Teams will consist of PGA club pros from clubs across the state of Georgia.

hlsﬁrs a consumer travel event whtch will offer a one-day shoppmg marketplace‘ where

Duiuth, GA

- Nutley

e N R - s about some of the unlque vacatlonaoptlons avallable to’ them R SRR
Miami Gardens, FL 24-Mar South Show support for this diaspora event and use opportunity to reach thls market in the South anht/Chase 600 Consumers
) FIortda area.

Nashville

. ,MBJ th|s summer " Also opportunlty to promote‘the' new Jarnaica Travel Spemalls ‘prograry




JAMAICA TOURIST BOARD - USA
CALENDAR OF ACTIVITIES
JULY 1 - AUGUST 31, 2012

RESPONSIBILITY TARGET QTY TYPE

£ LOCATION TE . .00 REGION - RATIONALE

Romance of the Caribbean Oriando, FL 31-Mar South This is a first event and the estimated attendarice is some 500 brides and over a thousand ~ Wright
consumers. Jamaica will promote this niche market as there is potential to increase the

weddlng and honeymoon business from the North FIonda area.

1700 Consumers

77350 Cosume

. . e Dawson/BuIIock :

. Annuai chanty event proc ! ds of WhICh benefit Jam ica chantles Attendee are’ members :
el R R R AR Gt Ly et W R I A ofxthe S0 Florida diaspora; corporate and diplomatlc communities. JJTB will sponsor1 table .
Liberty Travel Buzz Night Long Island/Queens, NY 4-Apr Northeast JTB will sponsor this Jamaica everning and use the opportunity to network with the agents of Stnclair
this key booking group and drive business summer 2012. Selected supplier partners will be
invited and given the opportunity to address the agents

American iami, FL-."

nds of Jamaica/South Florida . -~

GoGo

12 Woridwide Vacation Showe

Train and update the reservatlon agents at this tour operator‘s center

Destmatlon Tralnmg GoGo Fteservatlon Center
~JTB event deS|gned to push the Tiew Vacation Express summer charter from:Cincinnal

JTB Presentation/D ner-Show. -,

; LT " program will‘alsé be presented..-
Tempe, AZ 12-Apr West Tram and update reservation agents
Boston, M ; : > 7 - “Northeast - :

Holland 75 Agents

Destlnation Tralnmg US Airways Vacations Resv Center
: B + Woolcock 000 Consumers:

Joh‘ Hancock Sports & Fitnes EXpe

1 00000 Consumers

JChristne/McDerm

Ja-Ga (Jamaica-GaIveston) Reggae Festival Galveston, TX 4/13-15/2012 Southwest
The Family Events of Texas in conjunction with the Jamaica Foundation of Houston will
sponsor this free to the public, 3-day festival celebrating "all things Jamaican®. April 15 has
been proclaimed Jamaica Day by the Mayor of Galveston. The Jamaica Day is being
sponsored by JTB and will include media coverage, trip giveaways, a local reggae band and

top local Jamaican chef whlch have been sourced by the dlaspora organlzatlons in Texas

Jamaica Day*‘Southside:Hospital .

: he staff and vrsnors that us
»"We wrli have a dispiay tabie a

Incentiver i-iouse Presentatlon '
Incentive House Presentation ..,
2012 GoGo Worldwide Vacations Showcase

San Diego CA

.Los:Angeles,:CA fi s FAPLE A - e

Richmond, VA Northeast Senes showcase will prowde opportunlty to share |nformat|on on the tounsm product wnth

e — GoGo's top producing agents.

Southeast ASTA Travel Show %y Mernphis TN , - South: 7Opporturity to network with:agents and maintairi Jamaica's presence.in the marketpiace

Travel Impressions/NACTA Dinner Presentation Wakefiled, MA 19-Apr Northeast T1 will partrier with NACTA (Natl Assn of Career Tvl Agts) to conduct an intimate training

session for their agents. JTB and SuperClubs have been invited to participate.

*JTB will partner with AJA’(AtIanta Jama can sn) a d host 2 booth 10, h|' i 'ht"Jamaica

oo S TR i ; . . J Iture 1o'the’ attendees at this, event

Majors Travel Consumer Expo 2012 Staten Island, NY 22-Apr Northeast Opportunity to market the destination and promote spnng/summer travei directly to this
agency's clientele in proximity to 2 major gateways (JFK & EWR).

* .- Annual show hich provrdes opportunlty to promote the | new Jamalca Travel Specia Y

o B g B T e e R PRI ; k . 5 ‘ program; - 4 R :

Destination Training - GoGo Worldwide Vacations Lake Success NY Northeast Train and update reservation agents at this tour operator‘s reservation center Sinclair

Collaborate Marketplace ; 5- Groups«: ..

%50, Inéentive.Planner-
250 Agents

:150 ‘Agents:":
25 Agents

10000 Consurnérs

FSA-Intematinal Heritage-Festival (Fulton Scie

Dobson 700 Consumers

i Mesqunta

"'Clév‘eland‘ OH-: Midwest

é’ Agents
500 Planners




JAMAICA TOURIST BOARD - USA
CALENDAR OF ACTIVITIES
JULY 1 - AUGUST 31, 2012

ACTWITY LOCATION DATE REGION RATIONALE RESPONSIBILITY TARGET QTY TYPE

Cruise3Sixty 2012 Ft. Lauderdale, FL 4/25-30/2012 South Wright/Hall 30000 Agents-Cansumer
Annual cruise show which attracts thousands of interested consumers as well as the travel
trade. Jamaica will be promoted as the premier cruise destination in the Caribbean.

Annual‘ showwhrch prowdes opportuntty 16 promote the.new Jamalca Travel s emahst Mesquita , .~

P'ﬂﬁbufgh’ P ~Midwest: T

< 450 Ag ‘nts

10 Agents
2. .45 Agents.
120 Agents

North Haven, CT A 25 Apr Northeast
CTO LongIsland: Chapter Dinner Presentation: =, -Long Island; NY: ;.50 » = Northeast
Travel Impressions Trade Shows Ft. Lauderdale, FL 25 Apr South

, Opportumty to share mtormatlon on the Jamalca tounsm product with Ti' s top producmg
agents.
The top‘Apple Vacatnons agents wull ﬂy trom the. Chucago gateway to Jamaxca foran; update B

B /Ftunaway Bay )

~ Atianta. GA
“Shellville,-GA
e i

Travel |mpresS|ons Trade Show
Fashion Cabaret 2012

Christie
"' Chrtstie 3

Jamarca s |ndependence X ¥ K
This is the largest one-day assoaatlon trade show in the DC area and brlngs together more

ASAE Sprintime Expo 2000 Planners

Bullock
than 2,000 meeting planners to network.
LITAA (Long Island Travel"Agents Assn) Trade' Show : ~.. Annualtrade showwhich:presents.an opportunity to.showcase:the destinationsproduct:-~ .- Sinclair, <.~ 0 +%.2 7 * 300 Trade

This event will be held at the Washington National Cathedral as part of the Jamaica 50 : Rogers 50000 Consumers ‘
Anniversary celebration. JTB will provide collateral material.
JTB will: sponsor a cockta|| reception: pnor to this’ Jamalcan pla ‘and:use op ortunity to

Flower Mart Consumer Extravaganza

“Ja ‘alca Farewell" Stage’Productro( Bucknor

Opportumty to promote the destlnatlon at this pre-openlng celebratlon for a new concourse
at the Atlanta Hartsfield Jackson Airport. JTB will sponsor a reggae band to entertain
approx. 3,000 expected guests.

The top Apple Vacatnons agents in'West' Mlchugan -and: Indl‘ na.st tes»wut ﬂy from the

Christie

“ AR o 3 2yearswdlbetargeted, o ox ] BTy el ohs
BAY TR"’S & DESTINATIONS TRAVEL & FAMILY FUN EXPO Hartford, CT 6-May Northeast This second annual event is owned and sponsored by CT1 Medla Jamalca will be Woolcock 6000 Consumers
positioned with Sandals Resorts and Sanditz Travel, a huge Jamaica producer an agency
chain based in the market. JTB will feature packages from TNT who will provide on site
booking capability.

Northeast Tram and update reservatlon agents on the destlnatlon at‘thls tour operators reservation
center

Northeast This event presents an opportunlty to promote the destlnatlon to attendees from the NY
metro area.
Northeast
JADE (Ja Assn of Miami-Dade Educators) Annual Banquet  Miami, FL 12-May South Support of this annual Awards Banquet & Dance as well as mamtarn Jamaica's presence in Wright 200 Consumers
the marketpiace especially for it's 50th Anniversary being celebrated this year. Opportunity
to network with diaspora.




’ Unlfest 201 2

Home Based Travel’Agents.Forum .,

LOCATION

MBHIOC]

“. National ;"

5/17-20/2012 l

JAMAICA TOURIST BOARD - USA

REGION

Midwest

CALENDAR OF ACTIVITIES
JULY 1 - AUGUST 31, 2012

RATIONALE

RESPONSIBILITY TARGET QTY TYPE
Sponsored pnmanty by the OSSN (Odtside- SalestSupport Network), this event prowdes an HoIIand/Chnstle :
opportunlty to méet one on one with home-based agents from Nevada and across’ the -
+ nation: JTB will sponsor Breakfast on. May 15:for approx. 700 agents '

on the destination.

The top Apple Vacations agents will fly from the Chicago gateway to Jamaica for an update Bucknor

12 Agents

".'‘Boston, M

Groups'-

s 'ThIS isa1- day meeting wrth pre-scheduled one-on-one apporntmentswnth quallfled

= Bullock 7

75 Rtanners.

‘t)cestination Weddings Expo

Queen, NY -

Nyortheast

Opportunlty to showcase Jamalca as the ldeal Iocation for destination weddrngs in th|s
market of "destination wedding seekers" looking specifically to book the Caribbean for their

wedding and/or honeymoon.

Sinclair

‘200A ’ Consumers

*A'One Love Rewards® Program-Dinne

-Part of a four prong approach

to'bolster, busrnessfrom therPHL gateway ThIS dinner will

=, Senior. ;*

Delta Airiines Block Party

Christie N

Consumers

Hoieymoon & Destination Weddin

swedding/honeymoon market to. over 1500 consumers.

Christie” 7 ...

' »+.1800  Consummers -

“South

Opportunity to reach the diaspora market at this event.

“Wright

10000 Consumers

"Northea:

JTB will-participate‘in this annual Jamaican & American Association ‘to showcase Jamatcas Dobs 'n
diverse product:with partrcuiar focus .on high end product and goli offenngs 3 S

150 Consumer

Destination Training.- Travel.Impressions, ;"¢

Atlanta, GA -

Destination Training - Vacation Express

hicago "~

Destination Tra|n|ng Airtran Alrllnes Reservatlon Ctr

e
West

HoIIand

25 Agents

2- Presentation to the membership of this association. ‘ _
MY ..« Northeast- ;4:..Train-and update the resefvation agents-at this:tour aperator's reservation center. Br.-.Seniof. - 40 Agents «. 77 sl
23-May South Train and update reservation agents on the destination product. Christie 15 Agents

*Midwe:

s™ Prcgram Dmne' .:ernl

o

Train and update the reservation' staff on the destlnatlon product

; =Part of.a four prong approach

to: boister busrness trom the PHL gateway R '|s' dinner. will:

Jamaica 50th Launch &‘éxh'ihitionv .

The Jamalcan Consulate in NY wrilhost this event to Iaunch Jamaicas 50th Anmversary ct NY team

Independence. Invited guests will include NY politicians, the diplomatic community, friends

of Jamaica and the diaspora.
products.

Jamaican companies have also been invited to display their

pian’golf travel to th

Premier.event’ targeting~ma;or incentlve travel'buye
‘e;.US/Canbbea

JTB/Apple Vacations Fam Trip

MBJ/OCJ/NEG

5/30-6/2/2012

Midwest

The top Apple Vacations agents in St. Louis will fly for the STL gateway to Jamaica for an

update on the destination.

Bucknor

12 Agents

Destination Training - Travel:impressions.

#Farmingdale;’NY.

rain and update the reservat

ion‘agents'at this:tour operator’s reservation center

Sinclair..

30.Agents:

19th Annual Incentive Invitational

San Antonio, TX

5/31 -6/3/2012

Groups B

This annual event is the premi
new business and foster/secu
challenging marketplace.

ere industry event which provides an opportunity to develop
re existing relationships in a highly competitive and

Bullock

500 Planners

Stoosh;Productions Jamaica Event *

" ;-Support.of diaspora community event..An evening of Jamaican entertainment.

Wright :

-~ 300 Consumers.

Georgia Caribbean Heritage Coalition

Atlanta, GA

destination.

Opportunity to reach the diaspora, provide support of this event, and promote the

Christie

500 Consumers




JAMAICA TOURIST BOARD - USA
CALENDAR OF ACTIVITIES
JULY 1 - AUGUST 31, 2012

LOCATION REGION RATIONALE RESPONSIBILITY TARGET QTY TYPE

Stoosh Production Jamaica Event : . . Plantation, FL. " " 3-Jun:- . " . 7 South ' : --Support diaspora comimunity event, -An evening of Jamaican entertainment. © -~ _ - -Wright -~ > ".. 350 Consumers -
JTB/Apple Vacations Fam MBJ/NEG 6/6-9/2012 - Midwest The top Apple Vacations agents in St. Louis will fly from the STL gateway to Jamaica for an Bucknor 12 Agents
update on the destination.
IAGTO North America - » [\ ..* -t %, 77 BioG,MS "V - " §/67/2012 - Groups - Inl event for golf tour operators: - = = .~ - o 4 . - Bullook. . . 250 Planners. . -
GoGo Worldwide Vacation Showcase Raleigh, NC 6-Jun South Series showcase will provide the opportunrty to share |nformat|on on the tounsm product to Christie 250 Agents
’ ; GoGo's top producing agents.
MLT-Vacations Travel Agenit Showcase.~ " "~ "~~~ " Houston,TX - . . - 6:Jun. . West -5+ . Support of tour-operator.show, and opportunity to-promote the:destination. ™~ <77~ Wrightv x5 100.Agents | T
JTB Site Inspection - MICE Market MBJ 6/7-1 1/2012 Groups Fam trip for qualified planners to leam about unique facilities from knowledgeable suppliers  Bullock/Clarke 30 Planners
in Jamaica.
2012 TravelAge West WAVE.Award - The JTB is:anominee in‘the writexin category of Most Supportive Tourist Board ang Wlll " Holland 300, Trade

JTB/US Airways Fam Trip NEG/S. Coast, Jamaica 6/10-14/2012 Northeast Agents’who are graduates on the Ja. Specnahst "Program wil ﬂy from the Phrladetphra " Senior 14 Agents
gateway to Jamaxca for an update on the destrnatton

Jamaican Women.of Washington Rogers:

200 Consumers,

B

Fundralser ST L X R S T R
Fam trip for qualifted tatth based pIanners ) Ieam about umque factlittes from Bullock/Clarke 30 Planners
knowledgeable suppliers in Jamarca
+ Canadian Meeting & Incenti
esttnatron exposure “1 R B . N
Opportunlty to promote the new Trave| Specialist Program pnor to thts crulse enabllng Woolcock 80 Agents

agents to becormne certified and therefore qualified to enter and win an Al trip for 3 nts at

Bahia Principe. The drawing will take place aboard the M/V Samuel Clemens which will sail

from Rowes Wharf in Boston.
-~ Ziggy Marley will .goona muttr-crty tour of the U S. :and the JTB BDM:! S; ‘will geta
."photo opportuntty’wrth htm and a chance to lntroduce Zlggy on stage as well. as an

JTB Site Inspection - Faith Based market

The Ignlte Busnness & Events Expo I

800 Planngr.

a

JTB/PTANA/ASTA Summer Crutse =

Ziggy Marley 2012 Tou - Consumers

25 Trade

Atlanta, GA ‘
tlanta, G,

Destlnatton Trarnlng Arrtran Atrways Reservatlon Ctr

Tra|n and update airfine reservatlon agen S on the destinatton product
: j f’ rt Gallery erI host a Taste of Jamalca featuring Jamatcan photographer

Caribbean Heritage Month - Cultural Extravaganza Miramar, FL ) “1 5-Jun South Support of draspora event with emphasis on Jamaica's soth anniversary. JTB Ad will be Wright 2000 Consumers

placed in Journal

00-Consumer

Toliood:

Caribbean Heart Menders Gala ' Davie, FL 16-Jun " South Support offered to This association that handies one of the many outreach programs in Wilson . 300 Consumers
Jamaica. JTB supplied a gift basket for grveaway
£ JTB.will, partne with Jewel Dunns Rive showcase the desttnatlon at th|s cons |
Atlanta L : we gt

i Chiistie "+

Capsumers'




JAMAICA TOURIST BOARD - USA

CALENDAR OF ACTIVITIES
JULY 1 - AUGUST 31, 2012
ACTIVITY LOCATION DATE REGION RATIONALE RESPONSIBILITY TARGET QTY TYPE
Ziggy. Marley 2012 Tour New York, NY 17-dun Northeast Ziggy Marley will go on a multi-city tour of the U.S. and the JTB BDM's will get a photo Dobson Consumers
opportunity with him and a chance to introduce Ziggy on stage as well as an interview. JTB
will be involved across 14 cities, starting June 13-29, July 2-19 and August 31. Ziggy's tour
bus will feature a Jamaica "wrap" i.e. an image of an iconic attraction with the JTB logo/URL
i ‘ ’ painted on.
IncentiveTravel Exchange- ">~ *« . '.i. " -/Las Vegas, NV - .6/18-20/2012 . -, Groups® - Exclusive appointment-based incentive travel event that hosted buyers aftend.. * " "Bullock/Clarke - - _.~,__-100 Buyer: . .
Cruise World & Home Based Travel Agenl Show & Conf Seattle, WA 6/18-20/2012 West Opportunity to reach a large contingent of home based agents in one location and update  Holland 1500 Agents
o them on the destination.
AIBTM - et e e Baltimore, MD 0 6/19-21/2012 . Groups .- Exclusive appointment event with qualified buyers from the US, Canada and Europe. , -, - Bullock - ... . .-'3000 Buyer s i
MLT Vacatlons Travel Agenl Showcase Brookfield, IL 19-Jun Midwest Support of tour operator show and opportunity to promote the destination. Bucknor 100 Agents
NACTA (Nati Assoc of Certified Travel Agents) - - ... - Palm BeachyFL; .. - 19-Jun< - .7 . South - < Opportunity to promote the destination to the membership of NACTA. -, = - * o oWHght ST T T 80 Agentst <
Destination Training - Liberty Travel Woodbury, NY 20-Jun Northeast Train and update new employees at Liberty's Long Island/Queens Stores. Sinclair 20 Agents
2012 GoGo Worldwrde Vacallon Showcase Ot 20-Jun K jest. =" Series showcase will. prowde opportumty to share rnformallon on the tounsm product to e Me"e juita’ *«250 Agenls -

- GoGo's top productng agents,;

Englevvood, NJ

Northeast ] Ziggy Marley will go on a mullr-clty tour of lhe U S and the JTB BDM s erI get a pholo

opportumty wuth h|m and a chance lo lnlroduce nggy on slage as well asan lnteerew JTB

Zlggy Marley 2012 Tour Senior Consumers
opportunity with him and a chance to introduce Ziggy on stage as well as an interview. JTB
will be involved across 14 cities, starting June 13-29, July 2-19 and August 31. Ziggy's tour
bus will feature a Jamaica "wrap" i.e. an image of an iconic attraction with the JTB logo/URL
] N ‘ ) painted on. B
MLT Vacations Travel Agent Showcase™ ...~ - * " -“».Aflanta, GA >on21-dun - 2 R . 7% . Support of tour operator show and opportunity to promote the destination.” ™ > - <. .7 -, Christie” 7. =2 A00-Agents.t o
Destination Training - Country Place Travel Snellville, GA 22-Jun South Train and update Virtuoso travel agents on the destination product. Christie 4 Agents
Zlggy Marley 2012 Tour - . ' TR - east’ "-‘nggy Marley:will go-on a multi-city tour of the:U.S: and the JTB BDM's will get'a photo . Woolcock ’ - Consumers

Delta A|rl|nes Block Pany

‘Minneapolis,‘ MN

Mldvveet =

McDermolh

] Bndal Flhapsody Show

Duluth; GA”

Soi.jlh E '
i the Iargesl bndal show in: Georgla e

"One Love Rewards“ Program Dlnner Seminar Senes Philadelohia, PA 28Jun T N‘ortheastt - Part of a four prong approach to bolsler busmess lrom lhe PHL gateway ThIS dlnner wil

serve to engage the recent graduates of the JSP, congratulate them and also encourage

Senlor

25 Agents

them in their Jamaica business.
Northeast ”Zlggy Marley-wnll go ona multr-crty tour -ofithe U.S. and, lhe JTBvBDM‘ ] yvrll gel a photo

2nd Annual Canbbean Hentage Celebrallon

Brooklyn, NY .

~JTB wil support vthrs draspora event sponsored by the Consulate General of Jamalca

~Dobson

200 Consumers

Newport Film Festival. Jamaica will have a reserved deck and 24 of our trave! agent
partners will be invited to join JTB. There will be an affluent, captive audience due to busy
weekend traffic as approx 50,000 people are expected to attend America's Cup racing
event.

Surf Fest Evént, Douglasville, GA *_~ JTB will partner-with Travel Escapes-Agency;and.a tour operator to'showcase the . :. “Christie.
U ) : W1 2 idestination and promiote the Makka Surfing‘eve Snitbeing held in' Jainai alaterthis‘year. N A SNSRI T L%
“Marley“ lhe movie Newport, RI 30-Jun Northeast - This movie will be shown at the Newport Yachting Center which is being hosted by the Woolcock 1000 Agents-Consumers




Grace Summer:Rhythms

.- LOCATION  *
~South Florida

JAMAICA TOURIST BOARD - USA
CALENDAR OF ACTIVITIES
JULY 1 - AUGUST 31, 2012

REGION RATIONALE
- A promotion with an mtensmed marketlng campaigh geared towards enhancing brand .
- exposure and creating a. tly away experience to Jamaica for 50 lucky winners, Brand
* Jamaica erI be promoted to-South Florida fesiderits giving. them: a chance to wina vanety of
prizes to lnclude airline dnd hotel packages to Jamarca, compllments of JetBIue and hote|

- partners Hot 105 FM will partner.with' JTB and Grace Foods. - ...

anht

RESPONSlBlLITY TARGETQTY TYPE

Ziggy Marley é012Tour w‘ — : Chicago, |L

20l

Midwest Ziggy Marley will go on a multi-city tour of the U.S. and the JTB BDM's wnl get a photo Bucknor
opportunity with him and a chance to introduce Ziggy on stage as well as an interview. JTB
will be involved across 14 cities, starting June 13-29, July 2-19 and August 31. Ziggy's tour

bus will feature a Jamaica "wrap" i.e. an image of an iconic attraction with the JT8 logo/URL

painted on.

Consumers

Consumers =0 +

Ziggy Marley 2012 Tour » Apple Valley, Mt\t ‘

5-Jul

Midwest Zlggy Marley WI|| go ona muItl crty tour of the U.S. and the JTB BDM s' will get a photo McDermoth

opportunity with him and a chance to introduce Ziggy on stage as well as an interview. JTB
will be involved across 14 cities, starting June 13-29, July 2-19 and August 31. Ziggy's tour
bus will feature a Jamaica "wrap" i.e. an image of an iconic attraction with the JTB logo/URL
painted on.

Ak
Consumers

Support for this'diaspora event under.the: patronage.of the Min:of Youth & Culture, k-
;"LisaiHanna-and opportunity to- promote the: destlnatlon

Opportunrty to support and maintain relations with our second Iargest tour operator partner  King

in the industry - Flight Center (GoGo).

= Agents who are graduates of the Jamalca Specrallst rogram_will fly-from.the PHL gateway Dobson “ N

West T

inner: Presentatmn T

“r

: '”Northeast :

Baltimore/Washington One Caribbean Carniv~* ’ B-alti'mor'e., MD

Northeast Sunset Resorts will partner wrth JTB at this dlaspora event and provrde a pnze trlp glveaway Rogers
to the lucky winner.

nggy Marley WIIl,go on.a multl-orty‘tour of the u.s: and the JTB BpM's wrll get.a’ photo ~+:Holland

iiggy Marley 2012 Tour ‘ ‘ Saratoga, CA

16-Jul

West nggy Marley will go on a multi-city tour of the U S. and the JTB BDM's will geta photo Holland

opportunity with him and a chance to introduce Ziggy on stage as well as an interview. JTB
will be involved across 14 cities, starting June 13-29, July 2-19 and August 31. Ziggy's tour
bus will feature a Jamaica "wrap" i.e. an image of an iconic attraction with the JTB logo/URL

Consumers

painted on.

Sup_ r Network) ’to Iunch Opportunrty tor update these agents (who work from home) n
. the destination as wett as highlight the benéfit of the Jamalca Travel Specrallst Programs;




. . . JAMAICA TOURIST BOARD - USA
. CALENDAR OF ACTIVITIES
JULY 1 - AUGUST 31, 2012

R

ACTIVITY LOCATION REGION RATIONALE
Jamaica Evening - Hudson Valley Travel Professionals Fishkill, NY - Northeast

RESPONSIBILITY TARGET QTY TYPE
JTB will sponsor this quarterly meeting which is a membership consisting of agency owners Dobson 20 Agents
only. Owners and staff including recent Jamaica Travel Specialist Graduates will attend

from the Mid Hudson Valley region.

oJamalca o Opaate on o

2nd Annuat Grace JaicJerk stll o Jaalca i . -JuI

Nrtheast

This event will provide an excellent medtum for the JTB to promo!e the destmatlon and 8000 Consumers
highlight various aspects of our very diverse culture. As a supporting sponsor, the JTB will

be included in media promotions on IRIE JAM Radio, WBLS, WNYZ, WPAT, WLIB &

WLMB, CIN TV, NY1 and local cable channels. Also press coverage in several papers

including the Weekly Gleaner, and a strong online presence via social networks, Facebook,
etc.

A : wy ; ! ) . q
NYASTA Summer Outing This event will involve a goft day and di dlnner functlon and will present a great opportumty to

network and solidify business relationships between JTB and agency owners

onheast

MP!L;rId‘Educatlon;Congress!(wEC =

Lon ok 7/28531/201 2k A Group Annualjnetwarking/tradeleventiopenttojthelnaticnalimembershipjoiMB I cki or3
Jamaica Foundation of Houston - Gala & Awards Ceremony Houston, TX 28-dJul West Support diaspora event and use opportunity to showcase the destination and encourage TBA 400 Consumers
travel.



