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CISTRATION SECTIOY 10 REGISTRATION STATEMENT

gy
[

Under the Foreign Agents Registration Act of 1938, as amended

Approvel expires Oct, 31, 1570

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently,

1. Name and address of registrant 2.

Foote, Cone & Belding Advertising
200 Park Avenue, New York, New York 10017

Registration No.
Lo

o

3. Name of foreign principal 4. Principal address of foreign principal

Bermuda 01d Towne Hall,

Front Street

Department of Tourism Hamilton, Bermuda

5. Indicate whether your foreign principal is one of the following type:

X8 Foreign government
[] Foreign political party

(] Foreign or [_] domestic organization: If either, check one of the following:

(] Partnership 1 Committee
7] Corporation [ ] Voluntary group
[] Association [T} Other (specify)

[] Individual - State his nationality

6. If the foreign principal is a foreign government, state:

a) Branch or agency represented by the registrant.
Department of Tourism

b) Name and title of official with whom registrant deals.

W. J. Williams, Director
Deparitment of Tourism

7. If the foreign principal is a foreign political party, state:
a) Principal address
b) Name and title of official with whom the registrant deals.

c) Principal aim

8. If the foreign principal is not a foreign government or a foreign political party,

a) State the nature of the business or activity of this foreign principal




b) Is this foreign principal

Owned by a foreign government, foreign political party, or other foreign principal .. ... Yes
Directed by a foreign government, foreign political party, or other foreign principal. ... Yes
Controlled by a foreign government, foreign political party, or other foreign principal .. Yes
Financed by a foreign government, foreign political party, or other foreign principal. .. Yes

Subsidized in whole by a foreign government, foreign political party, or other foreign
bl T | Yes

Subsidized in part by a foreign government, foreign political party, or other foreign
25T 2 T Yes

U 0 0000

No

No

No

No

No

No

o 0o o0odad

9. Explain fully all items answered ‘‘Yes’’ in Item 8(b). (If additional space is needed, a full insert page may
be used.)

10. If the foreign prineipal is an organization and is not owned or controlled by a foreign government, foreign
political party or other foreign principal, state who owns and controls it.

Date of Exhibit A Name and Title

Richard G. Balian, V. P,,
/%/“/(——tj" c?fo', 19 :3 Adminigtratign an
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EXHIBIT B -- CONTRACT o 3iiit'™

FOOTE, CONE & BELDING

AGENCY SERVICE AND COMPENSATION POLICY

Accepted

Date

April 11, 1973



FOOTE, CONE & BELDING

AGENCY SERVICE AND COMPENSATION POLICY

MEDIA ADVERTISING

A1l advertising space in magazines, newspapers, transportation
and outdoor displays, or other print advertising media, and
facilities for the broadcast of radio and television prorgrams,
will be billed to the Client at the ""card' rates of media owner.
Where card rates allow no agent's commission or a commission
less than 15% of the gross rate, Client will be billed at media's
net rate plus 17. 65%.

In comformity with standard Agency practice, invoices will be
rendered to and paid by the Client in sufficient time to enable
the Agency to meet payment dates of the media owners.

Cash discounts in the amounts allowed the Agency will be credited

to the Client, provided agency bills are paid by Client on or betore
the discount dates indicated thereon,

PRODUCTION CHARGES--PRINT MEDIA

All artwork, engraving, typesetting, electrotyping, and other
production costs incident to space advertising will be billed to
Client at Agency's net cost plus 17.65%. Mechanicals prepared
by the Agency's Art Staff will be billed to the Client at prevailing
hourly rates, and will be considered part of Agency's net cost.
Charges for final comprehensive layouts used will be on the
following basis, which will be considered part of the agency's
net cost:



FINAL COMPREHENSIVE USED:

General Magazines

1 page $125, 00
1/2 page $90. 00
1/4 page or less $65. 00

Newspapers

1,500 lines to full page $125. 00
751 to 1,499 lines $90. 00
750 lines or less $65. 00

PRODUCTION CHARGES--RADIO AND TELEVISION

All radio and television talent including payroll taxes and insurance,
rights, props and other production oosts incident to radio or
television advertising will be billed to Client at Agency's net cost
plus 17.65%, If quoted to the Agency at a gross rate, including

15% commission, as in package shows, they will be billed at

gross rate. Production costs will include a charge for the final
storyboard selected for use on the basis of $300. 00 for commercials
of one minute or over and $150. 00 for commercials less than one
minute. Travel and living expense of Agency staff for out-of-iown
or location production will be billed at net cost.

INCIDIINTAL EXPENSES

Expenses incurred on behalf of the Client which are considered
exirancous to the direct preparation of advertising will be billed
at net cost without commission. Examples of these would be
iravel expenses, postage, shipping charges, packing, etc.



SPECIAL SERVICES

The writing, designing and production of merchandising,
display or other promotional material, booklets, dealer
advertising materials, direct mail, motion pictures, etc.,
will be billed at Agency's net cost plus 17.65%. Net cost
will include Agency time.

Agency time, at this date, will vary from $25 to $40

per page for copy and from $20 to $35 per page for

layout. The same ranges of charges will apply to revisions
of both copy and layout as well as to modifications incident
to reruns of existing materials.

MARKE TING

The cost of Marketing Services, to the extent of counsel and advice
to the account team and the Client, shall be absorbed by the Agency.
This function usually involves aiding the account team in the
preparation of annual Marketing Plans.

Where special marketing analyses are needed in conjunction with
product or market development activities on the part of the Client,

an agreement will be reached in advance as to an equitable fee for
marketing services provided by the Agency. Such fees usually cover
time and out-of-pocket expenses for fieldwork and preparation of a
marketing report and recommendations.

RESEARCH

The agency will absorb copy research costs incurred in the
development and pretesting of Client's advertising at the rate of
$2, 000. 00 per million dollars in billing per annum, contingent
upon a Client commitment of $1, 000, 00 per million dollars in
billing. These costs shall include staff time (excluding research
consultation and supervisory time) and net out-of-pocket costs.

All developmental copy research and advertising execution
pretesting in excess of the above $3, 000. 00 per million dollars

in billing, and all other research, is billable to the Client, subject
to advance authorization.



NEW PRODUCT DEVELOPMENT

While the Agency welcomes the opportunity to work on new
product assignments, this frequently results in a substantial
increase in Agency costs. When the Client's regular billing
will not support such increased Agency costs, a supplementary
agreement will be submitted in connection with new product
development.

SPECIAL FEES

In special instances, as for example on accounts highly technical
in character, the Agency's costs may be disproportionately high
in relation to commissionable volume. In such cases, by mutual
agreement in advance, a monthly fee basis may be arranged to
supplement the regular commissions earned.

ESTIMATES AND COMMITMENTS

On all special work of whatever nature, where the Client is to be
hilled, estimates will be submitted to the Client for his approval
prior to proceeding with such work.

Where commitments or agreements are made in the name of or
on behalf of a Client, thereby incurring a liability of the Client,
such commitments or agreements shall be submitted to the Client
for his specific approval prior to incurring any obligation.

TERMINATION

This agreement shall remain in force for a minimum of one year
from effective date of appointment and may thereafier be terminated
by 90 days' notice in writing sent to the principal office of the party
to whom such notice is directed. During the 90-day period, the
Agency shall be entitled to receive all commissions on advertising
placed for the Client.

In the event of an account transfer, where short rates or additional
discounts are involved, the Agency will bill for short rates in
advertising it has placed and will refund any additional discounts
earned by the advertiser in such advertising.
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Contracts or commitments entered into on behalf of the
Client (including liability for talent residuals), and still
in existence at the termination date, shall become the
responsibility of the Client.

The Client shall have full rights to all materials, including
ideas, which have been previously used or paid for prior

to the termination date. The Agency shall retain all rights

to material and/or ideas which have not been paid for or have
been rejected by the Client during the period of their association.

CHANGES IN COMPENSATION FOR SERVICES

Any changes in the basic outline of compensation for services
shall be specifically outlined in writing and shall become a part
of the agreement Agency and Client.



