us. f)epartment of ..ce Supplemental Statement . . OMB No. 1105-000

Washington, DC 20530 Pursuant to Section 2 of the Foreign Agents Registration Act
of 1938, as amended.

For Six Month Period Ending __ J-‘J}‘%"f 8 !9?3{}

(insert dzlc)

] Name of Registrant NewZeaﬁaBd Meat Producers RegistrationNo. 2524
Board

Business Address of RigisifamN Glebe Road Suite 58D

Arlington VA 22201
I-REGISTRANT

1. Has there been a change in the information previously furnished in connection with the following:

{a) If an individual:

(1) Residence address Yes O3 No OO
(2) Citizenship Yes O No O
(3) Occupation Yes O No (O

{(b) Ifan organization:

(1) Name Yes T3 - No 3
(2) Ownership or control Yes [ No I
(3) Branch offices Yes @ No O

2, Explain fully all c}{anges, if any, indicated in item 1,

Relocated office from NY to VA

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, and 5.

3. Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting
period? Yes (¥ Ne O

1f yes, furmish the following information:

Date Connection
Ended

30 Sept 1989

Name Position <+

Barrie G. Saunders Birectb&,m

7

OBD-64 FORM CRM-154
Formerly _ RM-15¢




. . (PAGE 2)

4, Have any persons become partners, offlicers, directors or similar officials during this 6 month reporting period?
Yes @ No O :

If yes, furnish the following information:

Residence Date
Name Address Citizenship Position Assumed

Lawrence 1. Bryant 1319 Ogkan St McLean VA New Zealand Director 20-9-89

5. Has any person named in Item 4 rendered services directly in furtherance of the interests of any for¢ign principal?
Yes O No &

If yes, identify each such person and describe his services.

6. Have any employees or individuals other than officials, who have filed a short form registration statement, terminated their
employment or connection with the registrant during this 6 month reporting period? Yes [ No 3

If ves, furnish the following information:

Name Position or connection Date rerminated

7. During this 6 month reporting period, have any persons been hired as employees or in any other capacity by the registrant who
rendered services to the registrant-directly in furtherance of the interests of any foreign principal in other than a clerical or
secretarial, or in a related or similar capacity? Yes O No X}

If yves, furnish the following information:

Residence ' Position ar Date connection
Name Address cOnnection began




. H—FOREIGN PRINCIPAL .
{PAGE 3)

8. Has your connection with any foreign prinicpal ended during this 6 month reporting period? Yes O No B9

If yes, furnish the following information:

Name of foreign principal "~ Date of Termination

b

9. Have you acquired any new foreign principal’ during this 6 month reporting period? Yes [J . No

If yes, furnish following information:

Name and address of foreign principal Date acquired

10. In addition to those named in Items 8 and 9, if any, list the foreign principals' whom you continued 10 represent during the
6 month reporting period.

NEW Z EALAND MEAT PRODUCERS BOARD

I—ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 8, 9, and 10 of this statement? Yes [ No O

If yes, identify each such foreign principal and describe in full detail your activities and services:

NEW Z EALAND MEAT PRODUCERS BOARD
SEE PAGE 10a AND 10b ADDITION TO THIS STATEMENT FOR ELABORATION

YThe term *foreign principal® includes. in addition to those defined in section 1{b) of the Act, an individual o organization any of whose activities are directly or indirectly supervised, directed, conirolled,
financed, or subsidized in whale or in major part by a foreign government, {oreign polificai parly, foreign organizaiion or foreign individual, (See Ruie 100{2)(%)).

A registrant who represents more than one foreign principal is required Lo list inhe statemenis he les under the Act ondy hose foreign principals for whom he is nod entitled to csins exempiion undesSzction
3 of the Act. (See Rule 208.)




. . {PAGE 43

12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity? as defined below?
Yes O No X

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadeasts, give details as fo dates, places of delivery,
names of speakers and subject matter.

13, Inaddition to the above described activities, if any, have vou engaged in activity on your own behalf'which benefitsanyorall of
your foreign principals? Yes O No X

If yes, describe fully,

The term “political activities” means the dissemination of political propaganda and any other activily which 1he persen engaging thergin believes will, o1 which he intends to, prevail upon, indoctrinaie,
converd, induce, persuade, of in any other way influence any sgency ur official ol the Governnzent of the United States or uny section ofthe pubdlic within $he United Siaies with reference to formulating. adopling,
or chunging the doniestic or foreign policies of the United States or with reference o the polilical or public interssis, policies, of relaiions of a governmens of a foreign country o7 & foreiga political pany.




. . {PAGE §)

IV—FINANCIAL INFORMATION

14, {a) RECEIPTS—MONIES _
During this 6 month reporting period, have you received from any foreign principal named in ltems &, 9 and 10 of this
statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or money
either as compensation or otherwise? Yes No O

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies.’

Date From Whom Purpose Amount

SEE PAGE 11 ADDITION TO THIS STATEMENT FOR ELAEBORATION

Total

{b} RECEIPTS—THINGS OF VALLE
During this 6 month reporting period, have you received any thing of value* other than money from any foreign principal
named in Items 8, 9 and 10 of this statement, or from any other source, for or in the interests of any such foreign principal?
Yes OJ No X

If yes, furnish the following information:

Name of Date Description of
Sforeign principal received thing of value Purpose

A registrant is required to fite an Exhibit D if he collects or receives contribusions, leans, moaey, or other things of vatue for & foreign principal, as part of & fund raising campaign. See Rute 201(e}.
4Things of vatue include but are not limited to gifts, interest free touns, expense free travel, favored stack purchases, exclusive rights, favored treatment over competitors, “kickbacks,” and the fike.



. . {PAGE &}

15. (a) DISBURSEMENTS—MONIES
During this 6 month reporting period, have you
(1) disbursed or expended monies in connection with activity on behall of any foreign principal named in Items 8, 9 and 10 of
this statement? Yes [ No O
(2) transmitted monies to any such foreign principal? Yes O No [X
If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including
monies transmitted, if any, to each foreign principal.

Date To Whom Purpose Amount

SEE PAGE 15a ADDITION TO THIS STATEMENT FOR ELABORATION

Total




. . : (PAGE T)

15. (b) DISBURSEMENTS—THINGS OF YALUE

During this 6 month reporting period, have you disposed of anything of value® other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in items 8, 9 and 10 of this statement?

Yes [J No X

If yes, furnish the following information:

On behalf of Description
Date Name of person what foreign of thing of
disposed to whom given principal value Purpose

(¢} DISBURSEMENTS—POLITICAL CONTRIBUTIONS :
During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any

other person, made any contributions of money or other things of value® in connection with an election toany political office, or
in connection with any primary election, convention, or caucus held to select candidates for political office?

- Yes O No X

If yes, furnish the following information:

Nanee of
Amount or thing political Name of
Date of value organization candidate

V—POLITICAL PROPAGANDA

(Section 1(j) of the Act defines “political propaganda” as including any oral, visual, graphic, written, pictorial, or other
communication or expression by any person (1) which is reasonably adapted to, or which the person disseminating the same
believes will, or which he intends to, prevail upon, indoctrinate, convert, induce, or in any other way influence a recipient or any
section of the public within the United States with reference to the political or public interests, poligies, or relations of a
government of a foreign country or a foreign political party or with reference to the foreign policies of the United States or promote
in the United States racial, religious, or social dissensions, or (2) which advocates, advises, instigates, or promotes any racial, social,
political, or religious disorder, civil riot, or other conflict involving the use of force or violence inany other American republicorthe
overthrow of any government or political subdivision of any other American republic by any means involving the use of force or

violence.}

16. During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any political propaganda as
defined above? Yes O No

1F YES, RESPOND TO THE REMAINING ITEMS IN THIS SECTION V.

17. Identify each such foreign principal.

$Things of value include but are not limited to gifts, interest [ree loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competilors, “kickbacks,” and the like,



. . {PAGE 8)

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating political propaganda? Yes O3 Ne O

If yes, identify each such foreign principal, specify amount, and indicate for what period of time,

NA
19. During this 6 month reporting period, did your activities in preparing, disseminating or causing the dissemination of political
propaganda include the use of any of the {ollowing:

O Radio or TV broadcasts O Magazine or newspaper ] Motion picture films [ Letters or telegrams
articles
[J Advertising campaigns O Press releases O Parphlets or other 3 Lectures or
NA publications speeches

O Other (specify)

20. During this 6 month reporting period, did you disseminate or cause to be disseminated political pmpéganda among any of the
following groups:

O Public Officials O Newspapers O Libraries
{7 Legislators [J Editors O Educational institutions
O Governmenl agencies [0 Civic groups or associations (] Nationality groups
O Other i)
Orher (pecit) L _
21. What language was used in this political propaganda:
O English O Other (specify) .
e e —-NA . _ } o
22. Did you file with the Registration Section, U.S. Depariment of Justice, iwo copies of each item of political propaganda material
disseminated or caused to be disseminated during this 6 month reporting period? Yes O No O
T e e NA
23. Did you label each item of such political propaganda material with the statement required by Section 4(b) of the Act?
Yes (O No [J
_ B} O 1. G
24. Did you file with the Registration Section, U.S. Department of Justice, a Dissemination Report for each item of such political
propaganda material as required by Rule 401 under the Act? Yes O No O

NA

VI—EXHIBITS AND ATTACHMENTS
25. EXHIBITS A AND B
(a) Have you filed for each of the newly acquired foreign principals in Item 9 the following:
Exhibit A® Yes [J No O

Exhibit B Yes O Ne O
NA

If no, please attach the required exhibit.

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you represented
during this six month period? Yes (O No O

If yes, have vou filed an amendment to these exhibits? Yes O No (O

If no, please attach the required amendment,

SThe Exhibit A, which is filed on Form CRM-157 (Formerly OBI[»-67) sels forth the informution required 1o ke disclased concerning ¢ach foreign principal.
Mhe Exhibil B, which is filed on Form CRM-155 (Formerly OBI3-653 sets forth the information concerning the agreement or understanding between the registrant and the foreiga principal.
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If you have previously filed an Exhibit C?¥, state whether any changes therein have occurred during this 6 month reporting

26. EXHIBIT C

period. Yes O Ne O
NA
K If yes, have you filed an amendment to the Exhibit C? Yes [ No O3

If no, please attach the required amendment.

27. SHORT FORM REGISTRATION STATEMENT

Have shortform regié%ration statements beenfiled by all of the persons named in Items 5 and 7 of the supplemental statement?
Yes O No

If no, list names of persons who have not filed the required statement.

The undersigned swear(s) or affirm(s) that he has (they have) read the information set forth in this registration statement and
the attached exhibits and that he is (they are) familiar with the contents thereof and that such contents are in their entirety true and
accurate to the best of his (their) knowledge and belief, except that the undersigned make(s) no representation as to the truth or
accuracy of the information contained in attached Short Form Registration Statement, if any, insofar as such information is not
within his (their) personal knowledge.

(Type or print name ynder eachgignature)

L4
/
{Both copies of 1his statement shall be signed and sworn 1o befare a notary public or ,
other person authorized to administer oaths by the egent, il 1he registrani is an individusl, / L

or by a majority of those partners, officets, direciors or persons performing simitar 4 - 7.
functions who ere in the United States, if the registrant is an organization.) LAWRIZ%W BRYANT
Ed

Subscribed and sworntobeforemeat .. 31110 N GLEBE RD ARLINGTON_VA 22201

4 this C? % day of QWW\ 19 QD

v J

Q@wu ~. /@VM

(Signature of notary or ether officer)

My Commission Expires ék{‘ S; ), 1993

BThe Exhibit C, for which no printed form is provided, consisis of a true copy of the charter, articles of incorporation, association, constitution, and bylaws of a registrant that is an organization. (A waiver of

the requirement 1o file an Exhibit C may be oblained for good cause upon written spplication 1o the Assistant Attorney General, Criminal Division, Internal Security Section, U.8. Department of Justice,
Washington, [).C, 20530.)
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ATTACHMENT IN ELABORATION OF ITEM 11

THE NEW ZEALAND MEAT PRODUCERS BOARD 1S A STATUTORY BOARD OF
NEW ZEALAND, WITH A REPRESENTATIVE IN NEW YORK., IT IS A BOARD
REPRESENTING THE MEAT FARMERS OF NEW ZEALAND. I, THE
UNDERSIGNED, HAVE BEEN TEMPORARILY SECONDED TO ARLINGTON VA
OFFICE TO MANAGE ITS AFFAIRS.

PRIMARY FUNCTIONS ARE AS FOLLOWS:

(A) TO OBSERVE, MONITOR AND REPORT ON THE MEAT MARKET IN THE
USA AND CANADA., THIS FUNCTION BEING PARTICULARLY RELATED TO
IMPORTS OF NEW ZEALAND MEAT INTO THE USA AND CANADA,

{B) TO ASSIST TRADE INQUIRIES FOR NEW ZEALAKD MEAT.

{(C) TO LIAISE WITH THE NEW ZEALAND EMBASSY, CONSULATES, AND
TRADE COMMISSIONERS, AND OUR ATTORNEY ON ANY DEVELOPMENTS THAT
MIGHT AFFECT NEW ZEALARD MEAT.

(D) TO ASSIST TRADE AND FARMING VISITORS FROM NEW ZEALAND.

(E) TO LIAISE WITH FARMER BODIES IN THE USA AND CANADA, SUCH
AS CATTLE AND SHEEP FARMER ORGANISATIONS; AND ALSO MEAT TRADE
ASSOCIATIONS.

REGISTRATION NO.: 2526 %ﬁ
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SUPPLEMENTAL STATEMENT
PERIOD ENDING 8 January, 1989

Attachment in elaboration of Item 15A,

B. Saunders

Minneappolis - Beef Board $NO CHG
Los Angeles - National Livestock & Mt Bd 1,850
Houston - Trade Show 790
Charleston - Cuninary Convention 650
Chicago - MICA Convention 1,850
Several trips Lo DC - Trade Matters 900
Several trips to DC - Relocation 1,280
Several trips to New York City to meet 850

with various industry reps & PR firm

P, Gianotti

Chicagoe - MICA Convention $1,450
Ottawa - CMIC Meeting 970
lLos Angeles - Tacc Bell Meeting 950
Several trips to DC - Relocation 1,190

Several trips Lo New York City - trade visits 300
& PR firm

L. Bryant

Chicago - MICA Convention $1,380
NY/Ottawa - trade and Government visits 1,250
New Orleans - Beef Board Meeting 1,545
Chicago - National Livestock & Mt Bd 850

Several trips to New York City - Trade meetings 780

TOTAL $18,835
REGISTRATION NUMBER: 2526
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RECEIPTS- JULY 8, 1989 TO JANUARY 8, 1930

DATE FROM WHOM

PURPOSE

JULY WELLINGTON
PETER GIANOTTI
WELLINGTON
AUGUST WELLINGTON
WELLINGTON
WELLLINGTON
AM]
PETER GIANOTTE
EXECUTIVE SUITE
CATTLE BEEF PROMO
SEPT WELLINGTON
MERRILL LYNCH RELO
WELLINGTON
OCT WELLINGTON
NOV WELLINGTON
CITIBANK
US POST OFFICE
L1 BRYANT
L1 BRYANT
PR GIANOTTI
AMERICAN AIRLINES
DEC WELLINGTON
WELLINGTON
PR GIANOTTI
LT BRYANT
CITIBANK
PR GIANOTTI
LI BRYANT
STATE FARM INS

REGISTRATION NUMBER: 2526

OPERATING EXP

TELE REIMBURSEMENT
OPERATING EXP

OPERATING EXP

OPERATING EXP

OPERATING EXP
CONFERENCE REIMURSEMENT
TELE REIMBURSEMENT
REFUND

REIMBURSEMENT OF EXP

360
645

OPERATING EXP({HOUSE PURCH) 475,000

RENT REIMBURSEMENT
OPERATING EXP
QPERATING EXP
OPERATING EXP

CLOSED ACCOUNT
REIMBURSEMENT POSTAGE
REIMBURSEMENT TELE

2,878
50,000
50,000
84,000
58,053

399
37

REIMBURSEMENT ENTERTAINMENT 140
REIMBURSEMENT ENTERTAINMENT 156

REFUND

OPERATING EXP
OPERATING EXP
REIMBURSEMENT TELE
REIMBURSEMENT TELE
CLOSED ACCOUNT
REIMBURSEMENT TELE
REIMBURSEMENT TELE
INSURANCE REFUND

TOTAL

100
50,000
20,000

73
48
14
42
51
367

$1,032,523
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8 July 1989 To 8 January 1990

STAFF SALARIES 190,383'¥L
INSURANCE 6,369
RENTS 40,777
TRAVEL 20,613
ENTERTAINMENT 4,394
GENERAL OFFICE EXPENSE 13,320

PROPERTY MAINTENANCE/EXP 15,716
LEGAL: BRONZ & FARRELL
JOEL ROBINSON

THOMAS RE 64,497

CAPITAL PURCHABES 470,351
PROMOTION 160,937
TOTAL $ 987,357

¥*INCLUDES TICKETS TO NEW ZEALAND - B SAUNDERS




Registrant: New Zealand Meat Producers' Board

Registration#: 2526

The following persons in your organization filed short form
registration statements on the date indicated by each name.
These short forms are still in an active stetus. Please review and

update where appropriate.
Date Current Termination
Filed Name Role Date?
1/09/87 Barrie G. Saunders Director 30 Sept 1989
NaNR&&XX Director Mktg

10/15/87 Peter Rodolfo Glianottdi

20/09/87 Lawrence 1 Bryant Director Trade Policy
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New Zealand

1989

New Zealand Meat Producers Board

Issue two

Caitle and sheep farming using
the best nature has to offer - that’s
the basis of the New Zealand meat
industiry. The New Zealand beefl
and lamb producer has developed
and refined pastoral farming tech-
niques to proeduce some of the best
catile and sheep in the world.

With good soil and a temperate cli-
male with adequate rainfall (20-60
inches}, there is no need for ani-
mals 1o be finished in feedlots or
kept indoors. Even bobby veal
calves stay in the paddocks.

Extremes of temperalures are rare
and most of the couniry experi-
ences 1700 to 2500 sunshine hours
peryear, Livestock are grazed year
round on pastures which are pre-
dominantly grass-legume mix. Pas-
ture growtlh is seasonal and ani-
mal produciion is managed ac-
cordingly. In winter, hay and si-
lage supplements are commmon and
use Is made of fodder crops.

Sheep and beef cattle are mainly
farmed onrolling to steep hill coun-
try with dairy cattle located in
higher rainfall, low lying areas. As
at June 30 1989 there were 62
million sheep, 4.8 millionbeef caitle
and 3.2 million dairy catlle.

Beef production relies on tradi-
tional breeding herds but the dairy
industry supplies cows for slaugh-
ter, and calves to raise for beel
production. Sheep and callle are

Typical mixed beef and sheep farm.

generally reared on farms together
and the farms are mostlly owner
operaled. The major sources of in-
come are wool (47 percent),
sheepmeal {21 percent) and beefl
(19 perceni}.

Farmers are totally unsubsidized
by the Government and have to
rely on earnings predominaigly
from overseas as 80 pércent-bf
sheepmeat and beef is exporigd.
Meai and by-products are vital#o
the exporl economy, providing
about 23 percent of export eafr-
ings. g

(o8
The effeciive utilization of Né}i‘{
Zealand's nalural advaniages
makes the country a major player
in world meal markeis and the

largest exporter of lamb meat.
With the positive outlook for beef,
New Zealand farmers are intend-
ing to expand their herds o take
advantage of the growing market.

Hereford beef cattle.
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Changes in company ownership,
mergers, takeovers and plant ra-
tionalization have been an ongoing
feature of the New Zealand meat
industry since late 1985.

Many of the once famillar names
such as Borthwicks, Hawkes Bay
Farmers Meat Coy, Pacific Freez-
ing, Southland Frozen Meat, South
Otago Freezing Coy, Aotearoa
Meats, New Zealand Refrigerating
Coy, Farmers Meat Export, Gear
Meat, Hellabys and Producer Meats
have now disappeared.

At the same time there have been a
number of new small single spe-

cies plants opened in both Islands.

Waitakl, who purchased or merged
some of the above into their opera-
tion, will sell their North Island as-
sets to Auckland Farmers Freezing
Coy (AFFCO).

These changes have had a ripple
effect through the North American
market as theimporiers’ traditional
supply relationships and bases
have eroded. Disruptive though this
is to the individuals affected by
these changes, a more efficient and
competitive industry ought to
emerge in New Zealand in thelonger
term.

Messag% from the Direc?tors

The present projections for the vol-
ume of beef available in 1990 indi-
cate a 17% reduction on 1989.
This has been caused by the
slaughter of cows and helfers due
to regionalized droughts and does
not signal a decision by farmers lo
cut back beef production. It is
expected that numbers will recover
for the 1991 year because of a 20%
reductionin calf slaughterings this
year.

o

Peter Gianotti

The New Zealand meat industry is
now represented in the United
States, Canada and Mexico by two
specialists with specific roles. Mr
Peter Gianotti as Director Market
Services and Mr Laurie Bryant as
Direcior Trade Policy.

Peter is available to handle all que-
ries relating to promotion and in-
formation covering the production
and distribution of meat. Having
an exlensive background in meat
production handling of both beef

New NZMPB
Officers
in

North America

and lamb, he has been with the
Board since 1984 and in North
America since 1987,

Laurie trained as an agricultural
economist, He spent 4 years with
the Ministry of Agricuture and Fish-
erles before joining the Board where
he has been for 14 years. He has
considerable trade policy experl-
ence as well as an extensive knowl-
edge of the meat industry gained
working in both production and
market services departments.

Laurie Bryard

We have moved from White
Plains, New York to
Arlington County, Virginia.

Our new address is:

Ballston Plaza II

1110 North Glebe Road
Suite 580

Arlington VA 22201




Fortex - ananovative CO)

Fortex Groupis based in New Zeal-
and's scenic South Island. Iis
strong farmer production base en-
ables coordination of the growing,
processing and export of a compre-
hensive range of lamb, goat and
venison producis, Cooperative
involvement with livestock sup-
plier/shareholders guarantees
quality and consistency.

Company Chief Executive Graeme
Thompson says they have encour-
aged the year round supply of heavy
weight lambs to ensure they can
maintain an orderly supply of suit-
able cuts.

Fortex's plant was designed and
“purpose built” for the export of
fresh product. Mcal processing
standards are second to none and
meet USDA, Agriculture Canada
and European Comrmunity stan-
dards.

“All our products are processed
and packed afier ageing using
state-of-the art vacuum packaging
technology which extends the life
of fresh lamb by maintaining its
hygienic condition,” Thompson
said. “Every care is taken in the

m?:any

Fortex plant in picturesque South Island.

handling and distribution system-
minimizing exposure to ensure de-
livery on time io each customer.”
He says this provides additional
lead for customer reordering, en-
suring maximum flexibility.

Information about the Fortex
Group's imporier/distributors is
available from the New Zealand
Meat Producers Board.

Range of cuts for USA.

Brian Comfort

New Zealand Lamb Company

The New Zealand Lamb Co (USA}
has a new Chiel Executive. Brian
Comfort, President of the New Zeal-
and Lamb Coin Canada, nowheads
both companies.

Mr Comfort's extensive experience
in the Canadian meat industry in-
cludes service with Canada Pack-
ers, Excel Food Sysiems and Cen-
tennial Packers.

He says his priorities for the USA

company are io maintain existing
relationships, to strengthen these
where necessary and to establisha
solid foundatlion on which to sus-
tain future growth.
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Canadian Laml’:’Cohiﬁany

The highly successful Toronto
based New Zealand Lamb Co has
heightened the awareness of Spring
Lamb in Canada. A multi-faceted
marketing and promotion program,
with strong advertising and public
relations components, is making
major inroads in convineing Cana-
dians 1o eat New Zealand Spring
Lamb more ofien.

The promotion programme has
been designed to reach the con-
sumer directly. This is very impor-
tant as many Canadians havenever
eaten lamb and are unsure about
preparation and cooking methods.
Sampling events and cooking dem-
onstrations through a wide range
of organizations, supermarketis and
shopping malls have introduced
lamb 1o a host of potential new
consumers.

To strengthen relationships with
key food media and generate ideas
for new stories and recipes, a
number of media events are held
annually in Toronio, Vancouver
and Montreal, These events show-
case a range of lamb cuts in inno-
vative recipes and promoie iop-of-
mind awareness for New Zealand
Spring Lamb preducts among the
key food media.

Building good relationships with
key Canadian food editlors and
writers has been an important step
inreaching the Canadian consum-
ers through food media, culinary
school tutors, nutritionists, chefs,
food service operators, and retail-
ers.

The Canadian hotel and restau-
rant seclor plays a key role in
persuading consumers to sample
innovative, gourmet lamb dishes.
Hotels and restaurants now have
the choice of an exciling new range
of lamb cuts marketled under the
name of “New Zealand Spring Lamb

Mix of cuts marketed in Canada.

Gourmet Meals." These culs are
trimmed and packaged to exiremely
high standards and are aimed at
the discriminating chef, The range
includes both traditional and very
sophisticated new cuts which are
both chef and oven ready.

The company also sells a Spring
Lamb Sausage as well as an exien-
sive range of frozen entrees, and is
developing other food products 1o
widen the market for lamb.

Selected retail products.

New Zealand Meat Produc-
ers Board

The Board's prime role is toassist
in the development of export
meal markels and {o maximise
relurns to ithe producers and
New Zealand. Anoffice is main-
tained in the Washingion D.C.
melro area which assists the
trade with information about lhe
New Zealand meal industry.
“Meat New Zealand™ is available
free of charge frony:

New Zealand Meat Producers
Board

1110 N Glebe Road, Suile 580
Arlinglon, VA 22201

Tel:  (703) 243-1295
Fax: ({703) 243-1497

Other publications available at
no charge are:

Brochure on New Zealand meal
industry

Meat Trade Guide

Handling and Siorage Guide
Lisi of North American Meat
Imporiers

New Zealand Lamb International
Cookbook




