U.S. Department of Justice Exhibit A , _ OMB NO. 1124-0006
Washington, DC 20530 To Registration Statement

Pursuant to the Foreign Agents Registration Act of 1938, as amended
S —
Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq., for the -
purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the Attorney General under this Act is
a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit in Washington, DC. Statements
are also available online at the Registration Unit's webpage: http://www.fara.gov/. One copy of every such document, other than informational materials, is
automatically provided to the Secretary of State pursuant-to Section 6(b) of the Act, and copies of any and all documents are routinely made available to other

agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to Congress on the
Administration of the Act which lists the names of al] agents registered under the Act and the foreign principals they represent. This report is available to the
public in print and online at: http.//www.fara.gov/. '

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the time for
reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information.
Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chief,

Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, DC 20530; and to the Office of Information
and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant 2. Registration No. -
Daniel J. Edelman, Inc.
200 East Randolph Drive 3634
Chicago, IL 60601
3. Name of foreign principal 4. Principal address of foreign principal
Airport Road
Critical National Infrastructure Authority - Abu Dhabi (CNIA) Al Bateen Air Base
: Abu Dhabi 62220
S. Indicate whether your foreign principal is one of the following: o -
) [X] Foreign government o =B
. ., L{) '-l_.‘
[ Foreign political party ‘ S B
’ SN
[J Foreign or domestic organization: If either, check one of the following: - %;“ 2
. :‘
[C] Partnership (] Committee 5 =
(] Corporation ] Voluntary group A A
- Z =
[ Association [] Other (specify): — :

[J Individual-State nationality

6. If the foreign principal is a foreign government, state:
a) Branch or Agency represented by the registrant

CNIA is the government authority tasked with handling the protection and security of Abu Dhabi’s vital assets and infrastructure. i’he_y are affiliated

to the Abu Dhabi Executive Council. Eventually CNIA will be a fdr-proﬁt entity; operating through the money that other governments and agencies
pay to send students to their Security Academy.

b) Name and title of official with whom registrant deals
Shaikha Ahmed Al Neaimi, Head of Public Relations Department

7. If the foreign principal is a foreign political party, state:

a) Principal address

N/A v
b) Name and title of official with whom registrant deals

¢) Principal aim

Formerly CRM-157 FORM NSD-3
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8. If the foreign principél is not a foreign government or a foreign political party,

N/A

b) Is this foreign principal

Supervised by a foreign government, foreign political party, or other foreign principal
Owned by a foreign govemment, foreign political party, or other foreign principal
Directed by a forelgn government, forelgn political party, or other foreign principal
Controlled by a forelgn government, foreign political party, or other foreign principal
Financed by a foreign government, foreign political party, or other foreign principal

Subsidized in part by a foreign government, foreign political party, or other foreign principal

9. Explain fully all items answered "Yes" in Item 8(b). -

A
a) State the nature of the business or act1v1ty of this foreign principal.

Yes [
Yes [
l Yes [
Yes [
Yes []
Yes [

No
No
No
No
No
No

oo0oooa

N/A

| LINA NOLLY %1519/ S5t/

(If additional space is needed, a full insert page must be used.)
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principal, state who owns and controls it.

N/A

Date of Exhibit A

Name and Title

10. If the foreign principal is an organization and is not owned or controlled bya forelgn government, foreign political party or other foreign

02/19/10

Randall Corley
Global Compliance Officer




OMB NO. 1124-0004

U.S. Department of Justice Exhibit B
Washington, DC 20530 » To Registration Statement
Pursuant to the Foreign Agents Registration Act of 1938, as amended

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral agreement with his
foreign principal, including all modifications of such agreements, or, where no contract exists, a full statement of all the circumstances by reason of which the

registrant is acting as an agent of a foreign principal. One original and two legible photocopies of this form shall be filed for each foreign principal named in -
the registration statement and must be signed by or on behalf of the registrant. .

Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 ef seq., for the
purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the Attorney General under this Act
is a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit in Washington, DC. Statements
are also available online at the Registration Unit's webpage: http://www.fara.gov/. One copy of every such document, other than informational materials, is
automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and copies of any and all documents are routinely made available to other
agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to Congress on the
Administration of the Act which lists the names of all agents registered under the Act and the foreign principals they represent. This report is available to the

public in print and online at: http://www.fara.gov/.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, including the time for
reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of
information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden

to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, DC 20530; and to the Office of
Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1. Name of Registrant ' o 2. Registration No. S
Daniel J. Edelman, Inc. : 3634 «

[€4] -3

< ™M

pen] ke

. , . TR e

- 3. Name of Foreign Principal - )
i

Critical National Infrastructure Authority - Abu Dhabi (CNIA) iﬁ =

. oS O

2 &

_.!

Check Appropriate Boxes:

4. [X] The agreement between the registrant and the above-named foreign principal is a formal written.contract. If this box is checked, attach
a copy of the contract to this exhibit.

5. [0 There is no formal written contract between the registrant and the foreign principal. The agreement with the above-named foreign
principal has resulted from an exchange of correspondence. If this box is checked, attach a copy of all pertinent correspondence, including a

copy of any initial proposal which has been adopted by reference in such correspondence.

6. [0 The agreement or understanding between the registrant and the foreign principal is the result of neither a formal written contract nor an
exchange of correspondence between the parties. If this box is checked, give a complete description below of the terms and conditions of the
oral agreement or understanding, its duration, the fees and expenses, if any, to be received.

7. Describe fully the nature and method of performance of the above indicated agreement or understanding.
- Develop a message, materials, and branding to explain and showcase CNIA’s services, programs, and facilities

+ Develop a plan and strategy for announcing the vision of the development of CNIA
» Develop a marketing and communications plan to continue to raise the profile of CNIA

Formerly CRM-155 sEnEMS;g 2007



8. Describe fully the activities the registrant qhgages in or proposes to engage in on behalf of the above foreign principal
e Develop Communications and Marketing Plan

o Develop compelling messages that resonate both emotionally and rationally to explain the roles,
~ objectives, services, and programs that CNIA provides
o . -

Raise public awareness and support for CNIA’s mission and activities targeting potential
customers, the media, and other influencers

o Target influential individuals in the safety, security, defense, and emergency preparedness sector
to help inform the development of CNIA build credlblhty |n the f eld, and create a third party
group of-advocates

o Develop and Support a Speakers Bureau (update events database, secure participation with
event organizers, and prepare criteria that helps evaluate speaking opportunities)

e Develop and Manage Public Announcement
\

o Supervise event management firm on all aspects of the CNIA announcement

o Develop event materials (press releases, event agenda, speeches presentatuon etc.)
o Conduct message/medna training for CNIA staff

o Provide ongoing guidance on how the event can best achieve CNIA’s objectlves
[ ]

Supervise vendor development of CNIA’s visual identity, brand, name, and branding guidelines i
Develop Web site to launch in_.conjunction with the announcement

footnote below?

\
9. Will the activities on behalf of the above foreign principal include pohtlcal actwmes as deﬁned in Section 1(0) of the Act and in the
Yes O , No [X

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced together with
the means to be employed to achieve this purpose

Although Statement of Work called for Influencer Outreach, none has taken place
reporting period.

during this

[yl
pev) )
) oo
w

Date OfEXhiBi; B | Name and Title
2119 _ Rasdll Corl
ozi / 16 Cobal Compﬁpga offic

Footnote: Political activity as defined in Section 1(0) of the Act means any activity which the person engaging in believes will, or that the person intends to, in any way influence
any agency or official of the Government of the United States or any section of the public within the United States with reference to formulating, adopting, or changing the
domestic or foreign policies of the United States or with reference to the political or public interests, policies, or relations of a government of a foreign country or a foreign political
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LETTER OF AGREEMENT For Edelman Use Only .
- November 17, 2008 G
Client Code:
‘ Project No(s).
Shaikha Al Neaimi . '
Critical National Infrastructure Authority
62220 Abu Dhabi, UAE

Dear Shaikha Al Neaimi:

This lefter constitules the master services agreement (“Agreement”) between Ctitical National
Infrastructure Authority (“Client") and Daniel J. Edelman, inc., doing business as Edelman, ("Edeiman™)

for the provision of services as set forth hergin. The parties agree as follows:
1.

Services. Edeiman shall perform those services (“Services”) set forth in each statement
of work ("SOW"} executed by the parties, a sample of which is attached hereto as Exhibit A. 1f Client
wants lo expand the scope of the Services or wants additional services, Client and Fdeiman shall
mutually agree upon the additional services to be performed and the amount required to perform the
additional services and either amend the current SOW or execute a new SOW, a5 appropriate, Edgiman

shall bill Client and Client shall pay Edelman for such additional services in accordance with the terms of
this Agreement,

2, Compensation.
2.1,

Budget. The total projected fees and expenses for the Services {"Budget”), if
determined, are set forth in the SOW. The Budget pertains to Services only as set forth in the SOW and

is only for Services rendered by Edelman’s New York office, uniess specifically provided otherwise herein.
If any activiies entail services of other Edelman offices, divisions or affiiates, Client will pay for such
services at Edelman’s then current tilme and material rates customary for such office location, practice
and title.

3

22. Prepayment. Client shall pay Edeiman a prepayment equsl to the professional

fees as set forth in the SOW prior to Edelman beginning or conlinuing to perform any Services. Edelman

2.3.

payment schedule set forth in the SOW.

shall apply such prepayment(s) to Client's paymenl obligations set forth in this Section 2.
Fee Billing. Edelman shall bill Client for its"professional fees according fo the

24, Expenses.

{a) Qut-of-pocket Expenses. Client shall reimburse Edelman for all cut-of-pocket, third-
party vendor expenses incurred by Edelman in performing the Services. Stch expenses include, but are

not limited lo, research services, media monitoring/clipping, production costs, overnight delivery,
messenger, cellular phone, and Blackberry charges and Iohg distance and conferencing charges. Client
shall pay a ten percent (10%j) service charge on all such expenses incurred and paid by Edelman, Client
may avoid the service charge by either 1) paying vendors directly or 2) prepaying Edelman for such
expenses, Prapayment of expenses must be received by Edelman no fater than fifteen (15) days after

the date of the involce setting forth such vendor expense; if payment is not received by Edelman within
fifteen (18) days of the date of the invoice, the service charge will be imposed. Client shall be required to

prepay Edeiman or direct pay venders for any individual expense equat to or greater than US$5,000.

) {b) Travel Expenses. Client shall reimburse Edelman monthly for all travel and/ or
entedtainment related expenses incurred by Edelman or its employees in performing the Services..

Page 1 of 13
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including, but not limited to, air travel, ground transportation, lodging, meals, tips and wireless and Jong
distance telephone calls. Such expenses are not subject to the 10% service charge.
t4 .
{¢) Taxes. Client shall reimburse Edelman for all taxes. including, without limitation,
taxes on the sale or use of goods and services, value added taxes, and general services-taxes, imposed
- by any government or taxation authority, es 8 result of Edelman’s perfermance of the Services, provided,
however. that Client shall not be responsible for any taxes based solely on Edelman’s income. .

(d) Internal Expenses. Client shall reimburse Edelman for expenses related to in-house
photocopying, local telephone calls (not long distance or phona card calls), facsimile use (including
related telephone charges), U.S, postage (other than mass mailings) that Edelman incurs on Client's
pehalf, Client shall pay Edelman a monthly charge equa! to six percent (6%) of Edelman’s monthiy fees
as telmbursement for such expenses. Notwithstanding any provision to the contrary contained hereln,
Edelman shall nat pravide Client with an accounting or detsil for such charge.

(e) Rebates. Edelman shall not pass on to Client any rebate Edelman receives if such
rebate is based on Edelman's overall purchase volume and not a purchase specifically and solely for
" Client’s account. ;

{f) Legal Services: The costs of Edelmian’s outside legal services incurred to approve
copy, deal with regulatory issues, arrange spokespersons, negotiate terms with vendors and suppliers
engaged on behalf of Client, and other matters dealing with the provision of services will be billable to
Client as a third party expense. Edelman shall provide for Client’s prior approval, an estimate of k’:gal
expenses to be incurred.

2.5, Payment. Except as otherwise provided herein, payments for the fees and
expenses described in this Section 2 are due and owing to Edeiman on the invoice dates; provided,
however, that such payments shall not be deemed lale it received by Edelman within thirty (30) days of
such invoice dates. If payment is not received by Edelman within such period, Edelman may assess and
Client agrees to pay a late payment charge at the rate of 1% per monih (12% pec year} or the maximum
legal rate, If Client is more than thirty (30) days late in paying any invaice, Edeiman may, in its sole
discretion, cease performing Services until Client had paid all outstanding invoices. Edelman's failure to
1ssue an invoice in a timely manner will not relieve Client of Client's obligation 1o pay the amounts due
pursuant to such invoica, but will postpone the due date accordingly. Restrictive endorsements or other
stalements on checks accepted by Edelman. shall be of no force or effect. To the extent that Client
disputes any invoice, Client must provide Edelman written notice of such dispute within thirty (30) days of
the invoice date, or Client shall waive any claim with respect to such invoice.

2.¢.  international Services, All amounts due under this Agreement shall be billed
and paid in US dollars. Edelman reserves the right to adjust the Budget if there is a variation in any
relevant currency exchange rate greater than twa percent (2%). Client, recognizing that Edelman is
ohligated to pay out-of-pocket, third party vendor expenses and other costs in full in the local currency in
which they ware incurred, shall reimburse Edelman if any shortfall occurs as a result of fluctuating
cuiTency exchange rates. in such lnstances Edelman will include an adjustment in the next monthty
invoice or render a separate invoice.

3. ‘ indemnification.

3.1~ Client represents and wamrants that the materials and information it provides to
Edelman are accurate and complete and that it is the owner or licensee of ali intellectual property rights
sufficient to enable Edelman to edit, reproduce and otherwise use, publish and distribute such materials
in performing Services for Client  Client shalt defend, indemnify and hold Edelman harmless from and
against any third-party ligbiliies, actions, ¢taims. damages. judgments or expenses, in¢luding reasonable
attorneys’ fees and costs, (collectively *Claims”) that arise out of or relate to: (i) information, statements
or matenals (including any Claims relating to Intallactual property rights therein), prepared or provided by
Client, that Client directed Edeiman to use or that were approved by Client, including, without limitation,
any Claims of mfrmgement or misappropriation of copyright, trademark, patent, trade secret or other

Page 2013
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intetlectuat property or proprietary right, infringement of the rights of privacy or publicity, or defamation or
libel (i) product Niability or death, personal injury or property damage arising out of, or relating to, Client's
acls or omissions or Client's products, services or equipment; andfor (iif) Client's negligence or willful
misconduct.

: 3.2 Edelman shall defend, indemnify and hold Client harmless from and against any
Claims that arise out of, or relate to Edelman's gross negligence or willful misconduct in performlng the
Services under this Agreement

33 The indemnifying party's obllgahons under this Agreement are conditioned vpon
{1} the other party’s giving prompt, written notice of a Claim; (i) the indemnifying party having sole control

of the defense and settiernent of a Claim {provided that the indemnifying party may not settie any Claim in

a manner that would adversely affect the other party's rights, reputation or interests without the other
party's prior written consent, which shall not b& unreasonably withheld), and (i} the other party’s
coopsaration with the indemnifying party, at the indemnifying party’s expense, in the defense and
settlement of the Claim, as the indemnifying party may reasonably request The party seeking
indernnification shall have the right to participate in the defense thereof with counsel of its thocsing at its
Own expense,

34 In agdition, in matlers in which Edelman is not an adverse party, Ctient shall pay
or reimburse Edelman for all reasonable staff time, attorneys’ fees and expenses Edelman incurs in
refation to subpoenas, depositions, discovery demands and other inquiries in connection with suits,
proceedings, governmental, legisiative or regulatory hearings, investigations or other ¢ivil or criminal
praceedings in which Client is a party, subject or target.

35  This Section shall survive termination or expiration of this Agreement.

4. Term. This Agreement shall commence effective as of November 17, 2008 and shall
continue through December 31, 2009. This Agreement shall automatically renew for subsequent one-
year tems unless terminated by either party as provided herein, -

5. Termination. Either party may lerminata this Agreement or a particular SOW for any
reason by providing the other party with not less than sixty (60) days’ written notice. In addition, either
party may terminate this Agreemant upon len (10) days’ written noticz 1o the other party in the event of a
rmaterial breach of this Agreement (including non-payment of any invoics), If such breach is not corregted
by the other party within the ten-day period. Either party may immediately terminate this Agreement if the
other becomes insolvent; is unable to pay its debts as they mature; is the. subject of a petition in
bankruplcy or of any other proceeding under bankruptcy, |nsolvency or similar laws; makes an
assignment for the benefit of creditors, or is named in, or its property is subjected to, a suit for the
appointment of a receiver; or is dissolved or liquidated. The respective rights and duties of the parties
shall continue in full force and effect during the nolice -period. Upon expiretion or termination of this
Agreement, Client shall pay Edelman fees through the termination date and reimburse Edelman for
expenses incurred through the termination date. In addition, Client shall either assume fiability or pay
Edelman for non-cancelable expenses committed to be incurred priar to the termination date.  This
Section shall survive termination or expwatnon of this Agreement, .

If the term set forth in an SOW extends beyond the expiration or termination date of this
Agresment, the terms of this Agresment shall extend automatically for such SOW unti} such SOW's
termination or expiration.

8. Umltatlon of Liability. EDELMAN'S AGGREGATE LIABILITY ARISING OUT OF, OR
RELATING TO, THIS AGREEMENT (WHETHER IN CONTRACT, TORT OR OTHER LEGAL THEORY)

SHALL NOT EXCEED THE AMOUNT OF FEES PAID BY CLIENT TO EDELMAN PURSUANT TO THIS -

AGREEMENT, IN NO EVENT SHALL EDELMAN BE LIABLE TO CLIENT FOR ANY SPECIAL,
CONSEQUENTIAL, PUNITIVE OR OTHER INDIRECT DAMAGES (INCLUDING, BUT NOT LIMITED TO.
LOST REVENUES OR PROFITS), WHETHER OR NOT NOTIFIED OfF SUCH DAMAGES. This Section
shall survive fermination or expiration of this Agreement.

Page 3 of 13
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7. Confidentiality. Each parly wili use reasanable efforts to keep confidantial all
information and matenals so designated by the other party and to limit access to such information and
materials to those with a need to know for purposes of performing this Agreement. Notwithstanding the

-foregoing, each party acknowladges that information and materials shall not be deemed confidential for
the purposes-of this Agraement if such information and malerials: (i) become publicly available through.

no wrongful act or breach of any obligation of confidentiality on the receiving party’s part, (i) are, at the
time of disclosure, lawfully known to the receiving party without restriction on disclosure; (i) are
independently developed or obtained by the receiving parly without breach of this Agreement, (iv) are
reguired to be disclosed by law or applicable legal process; or (v) are authorized for release by the
disclosing pariy.

8. Intellectual Property. Unless specifically provided for in the SOW and paid for by Client,
Edelman does not perform any searches, including but not fimited to, trademark, copyright or patent
searches, to determine if materials prepared or provided by it, or any portion thereof, may infringe the
rights of any third party, and such searches and determinations are the responsibility of Client, Nothing in
this Agreement shall prohibit or prevent Edelman from using materials that are obtained from third parhes
pursuant to limited licenses.

Upon payment in full of all amounts due and owing Edelman wilh respect to the Services,
Edelman will, upon Client's request, assign all of its right, title and interest, including all of its copyright
and tragemark rights, in the materials Edelman creates in connection with such Services; provided,
however, that Client shall obtain no ownership interest in (i) third party materlals, including without

" limitation, stock photography, (i)} materials prepared by Edelman prior o or outside the scope of this '
Agreement, even if customized for Client, and (jii) materials Edelman considers proprietary, including but

not limited to, media lists, media training guides, influencer lists, data bases, BrandCARE™ materials and
proposals Edeiman submits to Client that Client does not engage Edelman to implement.  Upon Client's
request, and at Client's expense, Edelman shall use reasonable efforts to obtain from any third party any
and all assignments and releases necessary to grant Client the rights of such third party. This Section
shall survive termmanon or expiration of this Agreement.

=X NonSollclhtlon of Employees. During the term of this Agreement and for one (1) year
after its termination, Glient will not, without the written consent of Edelman, knowingly solicit (either
directiy or indirectly} any Edelman employee with whom Client came into contact during the performance
of this Agreement, for the purpose of engaging such employee ‘as an empIOyee. consultant, agent or

other independent centractor. In the event Client does so solicit. and employ or engage any person so -

employed by Edelman, Client shall pay Edelman a fee equal to the total amount of such employee's
annual cash and non-cash compensation as a reimbursement to Edelman of its recruitment and training
costs. This Section shall survive termination or expiration of this Agreement.

10. Choice of Law and Jurisdiction. This Agreement shall be canstrued in accordance
with the laws of the Slate of lllinois, regardiess of any confiict of law rules, Client hereby submits to the
exclusive jurisdiction of the federal and state courts located in the State of fliinois. This Section shall
survive terminalion or expiration of this Agreement. ’

1. Attormeys’ Fess. In the event that any action or proceeding (including, without limitation,
any altemative dispute resolution mechanism agreed 1o by the parties) i3 brought In connection with thls
Agreement, the prevailing party shall be entitled to recover its costs and reasonabre attorneys’ fees, Thls
section shall survive termination or expiration of this Agreement.

42.  Agslanment, Neither party may assign this Agreement or any rights or obligations

hereunder, whether directly or indirectly, without the prior written consent of the other parly; provided,

however, that Edelman may elect to engage subcontractors in connection with the performance of its
Services hereunder. :

13. Force Majeure. Neither party shall ve tiable to the other for any delay or failure in
performance hereunder due to ¢auses which are beyond the reasanable control of the parly unable to
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%

perform; except for the failure to pay any amounts due hereunder, If a force majeure event remalns in
effect for more than thirty days, the other party may terminate the affected SOW, .

14. Notice Except as otherwise provided herein, all notices that either party.i is raquired or
may desire to give” the othjer panty hersunder shall be In writing and shall be sufficlently given if {))
delivared in person, (i) 'sent,by registered or cerifiad mail, either postige prepaid, ({if sent by prapaid
overnight courier; () ransmitted by facsimile, upon receipt of a confirmation of fecelpt or {v) transmitted

by e-ma]l when recelved and opened Al such notices shall be addressed o each party as follows:

N

If to Edelman: Hadley Harris

’ Senlor Aceaunt Supervisar
Dzniel J. Edetman, Inc.
1500 Broadway -

New York, NY 10036

Tel: 212-704-4421

Fac;sl)-nile 212-391-8389

E-mall: hadley. haris@edelman.com

Witk a copy to: Office of the General Counsel
coL Danie} J. Edelman, nc.

S 1 200 East Randoiph Drive, 32nd Flaor
U : ' ' Chicaga, 11 60601
: ’ Facsimile: 312.257,6990
E-mafl. shanbhali@edeiman.com &

‘I toClisRt’ - . “Shaikha Al Neaimi *
S Criflcal National lnfmstfucm:e Autherity
62220 Abu Dhabi, UAE

Tel +0712 4489999
Facsimile; +S712 5159615
E-matl salnemmx@ema as

%

15. . Sectlon Headings. Section ‘headings comamed herein sre sotely l'dr. conyvenience and:
are not in any sehss to-be given weight in the construction of this Agreement.

N 16.‘ : :ucouma@sr!s. This Agreement and any ‘SOW hereundet may be executed i tWO or
more Counberparts. each of which will be deemed an original for purposes of this Agreement or the sow

17. Comgliance with Laws. Client shall comply with, and bem compllance with, afl
applicable federal, state and mumcxpal statutes, laws, ordinances and regolations, including, without .
lmaation, thosi, ra!ahng 10 privacy, securlly, environmsnt, Occupational Safely and' Heatih Admmistratmn‘
tahor standards and ahy permm licenses and cemﬁca‘bons Clisnt is required-to have

113_. . mm:m. This Agmzment along wih any. and alf SOWs exhxbuz apd*

ngle-agreement, as well as the entire agreement with.respect.to the. sub}ect

iy {
o PRI ‘fespatt \he ‘sobject rhatter” har&pf anc may be modified or- amended only by ‘a wiiing

jisignedbymepertymacharge&n N

o Your é?gﬁéiué beldw confinis: that you, as an authonzed representative of Clfent, enter ey this
Agreemem on»behalf of Client. .

N
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<
T~
. e 4 oo
Sincerely, . > &5
U.- "

" Danie! J, Edejman, Inc.

y/s

3

: 'TO~.ON msl_:l; DAY OF Y E B 2008, '

S

|

DANIEL J. EDELMAN, YNC

SO ‘ BY: W D
" Printed Name' w \ . -
ﬁ\ N akxj an Bneoon Printed Name: &hh) D@V 1
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EXHIBIT A

* STATEMENT OF WORK #1 (SOW #1)
o Sarvicag .

INA NOILY LSO
G0 W

Edelman shall perlorm the foliowing Services:

z

Mes:sagmg and Matesials Development and Vendor Stakeholder Commnmcannns
- - & Develop compeliing messages that resonate both emotionally and raionally-to exploin the
roles, objectives, services and programs that the Academy provides, as well asthe role of its

partners. Develop all internal.and external collatera) materials for the Academy, wmch ‘can be
used for IDEX, the public annouricement and beyond, including:

Academy ‘bagkgrounder ) .
Internzl Q&A documient, :

Geriere! talking points.on the Academy
COI"E bios (4-5}

OOOO

. Deyetqp template for monthly/bi<nonthty email communication with \(endor slakeholders o
keep them informed of the Academy's progress and sustain their 1ntere5L

Brém!lng and Vjsual dentity

) Develop‘a wsuzﬂ :denmy brand, name and branding guldelines for the Academy ﬂ’rat showgase the

unigue and- ﬁrst-fate training faciiity and position the Academy on a globat scale. The four~phased
- approagh will includa; -

v
L

~Bred positioning - through a facilitated workshap with the senior managemt team, the
brand positioning wilt be defined. The objectives of this warkshop Inglude:
v | Develaping the vigion. ahd mission
0 Developing a clear understanding of the key messaggs the Amdamy hopes 10
, communicate and o whom — the audiences
o Establishing the Academy 5 unique selling points

- o Developing a short statemant highlighting the desired market space and
: : . demonstrating how you will own that tecritary, as well as the brand essence

‘u.n..

: Nammg based on the strategis brand frariewark, we will genemte several‘potsnﬂai names

for the brand that have undargone due diligence in terms of top-iine linguistics screenmg and
gomain name searches (trademarking to be covered by the client).

. Vistial adenbfy following agreement on'one name, we will develop thiree wsual concepts

. whiich Bring the brand to life In ditférent ways and explore different mutes in whu:h your

1 X : identity might stand out Working with the Academy, we will pHoridse me concep!s t seiacta
preforre

g TOUts which we wiil then visualise on up to three stationery apphcatlons such zs

. - lettarhaad, compliments siip ang busmes.s ‘card, Once the route has been approved we will
- producsimaster arfwork of the lnch

. ;3:'- . Brang guidefines - foilowmsrifppm1

vafof the cord brand )demity,, we would *then prbduca
: c U simpledook and feel brond gu[deﬁnek wvemg

Y
[
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*  Corporate colour palette - primary and secondary colours
= Typography ’
= Use of imagery

o Select application examples — up to four examples

» Stationery
» PowerPoint
= Signage -

» Brochure — A4 brochure including front cover and one inside spread
(NB. Full brochure design to ba costad separately if required)

s  Website
(NB, Full website design and programming lo be costed separately if
required) ' ' :

Developing and Managing Public Announcement (tentatively scheduled for late Aprillearly May)}
Develop and manage the two-day Academy announcement strategy end supporting activities
» Develop the program for the announcement event
*  Work with vendor stakeholders to identify invitees and participants in roundtables
» Help identify 8 vendor to develop and manage the announcement event and present CNIA
with three options (including local vendors)
» Qversee the event management company to ensure that evarything is running smoothiy
» Develop and distribute save-the-dates and invitations
« Draft and develop media matenals (6.9. ad\nsory, press release, elc.) and fransiate into’
Arabic
o Develop the media strategy and supporting storylines to pitch
+ Identify appropriate media contacts to invite to the announcement event
- » Drive in-person media attendance
o Prepare all spokespeople for the Academy by providing media tralnmg and tailored matenals,
including:
o Talking points
o Speeches (2-3)
o Key messages for roundtabie moderators
o Run-of-show
« If agreed vpon, work with the event management company to develop a video for the
announcement event :

Communications and Marketing Plan

« Devslop a formal communicalion and marketing plan to raise pubhc awareness and support

for the Academy's mission and activities through a muiti-channel communications and
. marketing campaign that targets potential customers, the media and other influencers.

» The main deliverable will be an'actionable communications and marketing plan (to be
implemented past-announcement). which will reflect the findings of the markel research Study
and include the following elements:

o Fonmal setting of communication and marketing objectwes

o Refinemant and/or addition of key messages and proof points

o Identification of high-priority sudiences and the development of a targeted influencer
and media database

Page 8 0/ 13
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o Qulreach tactics for personalized outreach to influencers (e.g. policy makers,
business leaders, academia, etc.) as well as broad-based outreach 1o the general K
public

o Recommendabons for leveraging third-party advocates

o Recommended themes, ouliines and outlets for new content, intellectual capital
‘and/or materials (e.g. op-eds, white papers, collateral materials)

o Development of speakers bureau mcludmg identifying proactive and reactive
speaking opportunities. '

o Reccomendation for a glohal frade shuw and exposition plan

Story angles and corresponding media targets

o Specific content and site map recommendations for an Academy Web site

o

Term

December 15, 2008 and shall continue until May 15, 2009

Page 9 of 13
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Budget
Professional Feg

Edelman shall bill the Client monthly project fees. The invoice shall include hourly professional fees. not
to exceed the agreed-upon total budget, as well as OOP expenses. The Project and Retsiner Fees shall
compensate Edeiman for performance of the Services during such period. Edelman shall not be
obligaled to provide Client with hourly billing detail.

December 15, 2008 through April 30, 2009 : v
Messaging and Materials Development and Vendor Stakeholkder Gommunications = US$95,000

("Project Fee")

January 1, 2009 through March'1, 2009
Branding and Visual Identity = US$90,300 ("Project Feg")

December 1, 2008 through May 8, 2009 L
Developing and Managing Public Announcement = US$150,000 (*Project Fee') )
»  Additional outreach in target markets (e.g. Japan, France, Brazil) = US310,000/market
{"Project Fee”) ‘
+  Separate out-of-pocket fees will be incurred for an svent management vendor

December 15, 2008 through May 15, 2008 .
Communications and Markating Plan = US$45,000 ("Project Fee")

Out-of-Pocket Expenses

In addition, Edelman shall also bill Client for cut-of-pocket costs inciuding a 10% service charge (setvice
charge does not apply to Edelman trave! and entertainment expenses), plus a 6% administrative charge
for intemal expenses refated to in-house photocopying, local telephone calls (not long distance or phone
card calls), facsimile use (including related telephone charges), U.S. postage (ather than mass mailings)
that Edelman incurs on Client's behalf. Notwithstanding any provision to the contrary contained herein,
Edelman shall not provide Client with an accounting or detail for such charge,

All amounts due under this Agreement shall be billad and paid in US dollars.

Page 10 of 13
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SOW 1 ACCEPTED AND AGREED TO ON THIS22 DAY OR FEB 2008,
| - DANIEL J. EDELMAN, INC.. RN
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Sample Statement of Work for Ongaing Retainer
May 18, 2009-December 31, 2009 ¢

Upon completion of Staterment of Work #1, Edelman and client shall agree to in writing, an ongaing

monthly retainer, effective May 16, 2009 mrgugh December 31, 2009. Although the monthly retainer

activities are to be determined, we have provided several budget options, which highlight Edelman’s level
of service at each rate. At this pomt the Academy will not be contractually committed to selecting one of
these options. This can be discussed further and determined at a fater date.

Below are severaf retainer budget options that will cover the execution of communications activities
outlined in the strategic communications plan that Edelman develops and is agreed 1o by CNIA. The
activities listed below provide examples of ongoing work, and are subject to review and approval.

Option #1 ~ $35,000 monthly rotainer
Examples of support Edelman would provide include:
» Ongoing strategic counse]
» Refinement and/or addilion of key messages and proof points
: * Activation of Academy spokespeople 2nd the coordination of message and media training
: » Qutreach activities for personalized outreach to influencers (e.g. policy makers, husiness |leaders,
academia, etc.) as well as broad-based outreach o the general public :
Leveraging third-party advocates using multiple channels
Developrnent of story angles and media outreach

Option #2 ~ $50 000 monthly ratainer
Examples of support Edelman would provide include:
» Ongoing strategic counse!
» Refinement and/or addition of key messages and proof points
» Activation of Academy spokespeople and the coordination of message and media training
I » Qutreach activilies for personalized outreach to influencers (e.g. policy makers, busrness leaders,
1] academia, ate) as well as broad-based outreach to the general public
i « Leveraging third-party advocates using multiple channels
Development of themes, outlines and outlets for new content, intellectual capital and/or materials
: {e.g. Op-Eds, white papers, collateral material) and manage their production :
» Development of speakers’ bureau
= 612 month calendar of primary and secondary news pegs
s Development of story angles and media outreach

Option #3 - $75,000 monthly retainer

Examples of support Edelman would provide include:
+ DOngoing strategic counsel
» Refinement and/or addition of key messages and proof points
¢ Activation of Academy spokespeople and the coardination of message and media traming
» Outreach activities for personalized outreach 1o influencers (e.g. policy makers, business’ Ieadefs,
academis, ele) as well as broad-based outreach to the general public
Identification of independent endorsers and surrogates
Leverage third-party advocates using multiple channels
Development of themes, outlines and outlets for new content, inteliectusi capital and/or matarials
{e.g. Op-Eds, white papers, collateral material) and meanage their production
Development of speakers’ bureau
5~12 month calendar of primary and secondary news pegs
Development of story angles and media outreach
Development and sxacution of the Academy's presanca at specific trade shows and exhibitions
Development of Creative Brief for advertising campaign

2
v & ®u s @
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Services

Edelman shall provide the following Services:

L

0

EXHIBIT A

STATEMENT OF WORK #2 (SOW #2)

LN HOLLY 16193/ SS1/HN
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Proactive Outreach (Influencer Outreach, Media Relations, Speakers Bureau).

Influencer Outreach — Edelman will reach a highly-targeted group of influential individuals in the
safety, security, defense and emergency preparedness sector, using a customized approach, to
help inform the development of the Academy, build credibility in the field and create a group of

third-party advocates for the Academy. Specifically, Edelman will employ the following tactics
- o Launch a listening tour

= Develop a list of top-priority influencers in key markets (e.g., Abu Dhabi, UAE,
Washington D.C., Brussels); listening tour to kick-off during next visit to U.S.
(tentatively D.C. in June) '

Secure (at least five meetings in each key market) for the-Chairman Ahmed Bin
Tahnoon Al Nahyan, Jeff Ramseyer and Shaikha Al Neaimi

Develop briefing documents, talking points and key questions to prepare AMC

A

leaders in advance of each meeting

Develop a document to assist in tracking and following up from meetings
Participate in meetings, upon request

o Develop global influencer database

* Begin development and continually update global influencer list with contacts
identified as targets for the listening tour, those recommended by other

influencers, those identified through research, etc.

By January 2010, finalize the Academy 500—a comprehensive and targeted

influencer database, with at least 50 new contacts added each month

o Develop and distribute a series of newsletters

Work with the AMC to develop newsletter articles, including input from
vendor/stakeholders; three issues to be distributed.to key audiences by May
2010

Refine and finalize template design

Work with AMC to identify recipients of the newsletter
Facilitate distribution of newsletter

;
7/
/

Media Relations ~ Edelman will assist in developing and driving a conversation through the
media about the issues of greatest concern for the Academy, and leverage the Academy'’s
research and subject-matter experts to position it as a go-to source for comment and analysis
on appropriate news events. Specifically, Edelman will employ the following tactics:

Page 1 0f 5




o Develop a long-term proactive media relations program

Begin building and continually updating a media database

Develop a media playbook with guidelines for reactive media and all materials
needed for an effective response ; and train communications staff on how and
when to use the media playbook

Where appropriate, insert messaging about the Academy into relevant CNIA
announcements not directly related to the Academy itself

o - Conduct pre- and post-announcement media outreach

Identify target media contacts. for the event

Assist in scheduling and preparing for one-on-one media briefings
Distribute press release(s) [number and subject matter TBD] and coordinate
outreach to target media

Facilitate interview requests with trained spokespeople

Draft and place bylines and op-eds

Work with media attendees and other targets to secure coverage of the
Academy and the event

o Speakers Bureau — Speaking events, conferences, trade shows and expos offer an opportunity
to take a leadership role among peer organizations, highlight original research, share best
practices, and-give the Academy’s leadership and experts a voice in the ongoing conversation
about safety, security, defence and emergency preparedness training. Edelman will employ the
following tactics to help develop and support a Speakers Bureau on behalf of the Academy:

o Develop a long-term speakers bureau program :

Build and continually update an events database, focusing initially on events in
early 2010

Conduct outreach to event organizers on the Academy’s behaif to secure
Academy participation ' A

Prepare criteria that help the Academy evaluate speaking opportunities

Academy Announcement(s) - The announcement of the Academy will be the major milestone in the
next 12 months. It will garner interest from potential customers within the UAE and beyond, introduce
the Academy to international media and influencers and position Abu Dhabi as a leader in safety,
security, defence and emergency preparedness training. Edelman will employ the following tactics to
support the announcement event:

e Supervise IMG on all aspects of the Academy announcement
Ensure planning and implementation of the event is aligned with the vision for the
Academy, meets the agreed-upon objectives for this initial event and integrates the
Academy’s core messages
Monitor IMG’s deliverables and ensure that the company stays on schedule and within

(o]

o)

budget

Facilitate the planning process by serving as the intermediary between IMG and AMC
ensuring all parties have the needed information and troubleshooting any problems
Provide feedback and counsel on event concepts, planning and execution

Participate in regular calls and meetings with IMG to advance their progress

Provide regular updates to the AMC on IMG's progress

Page2of5 .




. Contmue to supervise Brand Faith in the development of the Academy name, logo and branding
guidelines

o Monitor Brand Faith's deliverables and ensure that the company stays on schedule and
within budget -

o Continue to serve as the intermediary between Brand Faith and the AMC, ensuring all
parties have the needed infoarmation and troubleshooting any problems

o Provide feedback and counsel on the branding process-

o Participate in regular calls with Brand Faith to advance their progress

o Provide regular updates to the AMC on Brand Faith’s progress

¢ Develop event materials
‘0 Develop press release(s), advisory, event agenda, speech(es) and refine and adapt
existing messaging as needed -
o Develop presentation to be given during the event on the Academy, its curriculum, its
facility, etc.

e Conduct message/media training for key Academy staff
o Train Academy leadership and experts to successfully employ messaging while
communicating with influencers
o Help to identify and create a pool of 4-5 fully briefed and media-trained spokespeople

» Provide Strategic Counsel
o Provide ongoing guidance, support and advice to AMC on how the event can best
achieve the Academy'’s objectives and how to maximize the impact of the event with
key media, influencers and other audiences
o Regularly revisit the communications and marketing plan and update the document as
necessary
" Digital = An Academy Web site can be used as an online destination for information on the Academy, its
operations, leadership, impressive new facility, customers and vendor/stakeholders. A robust Web
presence is an invaluable resource for reporters, influencers and anyone who might be interested in the
Academy, its mission, programs and ph:losophy Edelman will employ the followmg tactlcs to help
develop a Web presence for the Academy:
e Develop Web site to launch in conjunction with the announcement
' o Helpidentify vendor that can help build and maintain the Academy Web site (addmonal
budget, TBD)
o Create all content for Academy Web site .

Term

May 16, 2009 and shall continue until May 15, 2010.
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Budget

Professional Fee .
Edelman shall bill the Client monthly project fees. The invoice shall include hourly professronal fees not-
to exceed the agreed-upon total budget, as well as OOP expenses. The Project shall compensate
*Edelman for performance of the Services during such period. Edelman shall provide the Client with a
monthly activity report, summarizing Services for the month.

Proactive Outreach {Influencer Outreach, Media Relations, Speakers Bureau) = US$180,000 (“Project
Fee”)

Academy Announcement Event = US$175,000 ("Project Fee”)
*SOWH#1 included a budget of $US150,000 for Edelman’s activities to support the Academy
Announcement Event. The remaining US$50,000 may also be applied, as needed to SOW#2.

Digital = US525,000 (“Project Fee”)
*The cost of creating and maintaining the Web site, conducted by an outside vendor, will be an
additional expense TBD.

Media Training = (“Project Fee") C
Outlined below are estimates for trainings we have previously discussed, including training in NY for Dr.
Faisal; and training in Abu Dhabi for the AMC and the Academy PR team. Please note that these
estimates are subject to change based upon the final agenda for each training session. We have
provided broad ranges, as the price will differ dependent upon the number of participants.
e AMC training in Abu Dhabi (Top-level employees, up to six} = US$24,000-$32,000 plus OOPs and
videographer
o Group overview and discussion, including advanced-level techniques for talking to the
media (approximately 1:5 hours)
o One-on-one "mock" interviews with each member of the AMC (1 hour each)
o Academy PR team {up to twelve team members) = US$24,000:532,000 plus OOPs and
videographer
o Group overview and discussion of the media landscape and tips for talking to the
media (approximately 1.5 hours)
o One-on-one "mock" interviews with each member of the PR team (30
. minutes each)
* One-on-one director training with Dr. Faisal in NY (half-day) = US$7,500 in NY
o Overview and discussion including advanced-level techniques for talking to the media
(approximately 1 hour)
o One-on-one "mock"” interview (approximately 2 hrs)

Out-of-Pocket Expenses

in addition, Edelman shall also bill the Client for out-of-pocket costs including a 10% service charge
(service charge does not apply to Edelman travel and entertainment expenses), plus.a 6% administrative
charge for internal expenses related to in-house photocopying, local telephone calis {not long distance
or phone card calls), facsimile use (including related telephone charges), U.S. postage (other than mass
“mailings) that Edelman incurs on Client’s behalf. Notwithstanding any provision to the contrary
contained herein, Edelman shall not provide Client with an accounting or detail for such charge.

All amounts due under this agreement shall be billed and paid in US dollars.
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