U.S. Department of Justice Exhibit A OMB No. 1105-0003

Washington, DC 20530 To Registration Statement
Under the Foreign Agents Registration Act of 1938, as amended

L e —————————————

Privacy Act Statement. Every registration statement, short form registration statement, supplemental statement, exhibit, amendment, dissemination report, copy of political
propaganda or other document or information filed with the Attorney General under this act is a public record open to public examination, inspection and copying during
the posted business hours of the Registration Unit in Washington, D.C. One copy is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act,
and copics of such documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. Finally, the Attorney Genreral
transmits an annual report to the Congress on the Administration of the Act which lists the names of all agents and the nature, sources and content of the political propagan-
da disseminated or distributed by them. This report is available to the public.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the time for reviewing instruc-
tions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. Send comments regarding
this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chief, Registration Unit, Criminal Division,
U.S. Department of Justice, Washington, D.C. 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, D.C. 20503.

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant 2. Registration No.
Fleishman-Hillard
200 N. Broadway, St. Louis, MO 63102 3774
3. Name of foreign principal 4. Principal address of foreign principal
Edwin Rahrs Vej 38
Grindsted Products DK~-8220 Braband, Denmark

5. Indicate whether your foreign principal is one of the following type:
O Foreign government
O Foreign political party

[® Foreign or O domestic organization: If either, check one of the following:

O Partnership O Committee
. SIS
Corporation O Voluntary group
O Association O Other (specify) ,
O Individual—State his nationality ___ . ¢
6. If the foreign principal is a foreign government, state: [_;

a) Branch or agency represented by the registrant.

b) Name and title of official with whom registrant deals.

7. If the foreign principal is a foreign political party, state:
a) Principal address
b) Name and title of official with whom registrant deals.

¢) Principal aim

Formerly OBD-67 FORM CRM-157
SEP.88




8. If the foreign principal is not a foreign government or a foreign political party,

a) State the nature of the business or activity of this foreign principal

Grindsted Products 1s an international company that researches, develops
and manufactures a comprehensive range of functional food ingredaients.

b) Is this foreign principal

Owned by a foreign government, foreign political party, or other foreign principal .................... ... Yes [0 No
Directed by a foreign government, foreign political party, or other foreign principal...................... Yes 0 No
Controlled by a foreign government, foreign political party, or other foreign principal ................... Yes O No &
Financed by a foreign government, foreign political party, or other foreign principal ..................... Yes 0 No X
Subsidized in whole by a forcign government, foreign political party, or other foreign principal.......... Yes 0 No X
Subsidized in part by a foreign government, foreign political party, or other foreign principal............ Yes 0 No X

9. Explain fully all iiéms answered “Yes” in lu;m 8(b). (If additional space is needed, a full insert page may be used.)

10. lfthe forelgn prmcnpal isan organization and is not owned or controlled by a foreign government, foreign political party or other
foreign principal, state who owns and controls it.
Danisco A/S
Langebrogade 1
DK-1001 Copenhagen, Denmark
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U.S. Department of Justice Exhibit B _
hi i 1 OMB No, 108007
Washington, DC 20530 To Registration Statement Approial Expires N, 30, 1961

Under the Foreign Agents Registration Act of 1938, as amended
| ——————————— . —————ST————

INSTRUCTIONS: A registrant must furnish as an Exhibit B copics of cach written agreement and the terms and conditions of each orai
agreement with his foreign principal, including all modifications of such agreements; or, where no contract exists, a full statement of
all the circumstances by reason of which the registrant is acting as an-agent of a forcign principal. This form shall be filed in triplicate
for each foreign principal named in the registration statement and must be signed by or on behalf of the registrant. :

Privacy Act Statement. Every registration statemient, short form registration statement, supplemental statement, exhibit, amendment, dissemination report, copy of political

propaganda or other document or information filed with the Attorney General under this act is a public record open to public examination, inspection and copying during

the posted business hours of the Registration Unit in Washington, D.C. Onc copy is automatically provided to the Secretary of State pursuant to Scction 6(b) of the Act,
and copics of such documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. Finally, the Attorney Genreral
transmits an annual report 1o the Congress on the Administration of the Act which lists the names of all agents and the nature, sources and content of the political propaganda
disseminated or distributed by them. This report is available to the public. .

Public Reporting Burden. Public reporting burden for this colicction of information is estimated to average .33 hours per response, including the time for reviewing instruc-
tions, scarching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. Send comments regarding
this burden estimate or any other aspect of this collcction of information, including suggestions for reducing this burden to Chief, Registration Unit, Criminal Division,
U.S. Depariment of Justice, Washington, DC. 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC. 20503,

Name of Registrant : ' Name of Foreign Principal
Fleishman-Hillard Grindsted Products -

Check Appropriate Boxes: . .

1.07 The agreement between the registrant and the above-named foreign principal l\fr" A formal written contract. If this box is checked,
o, ]

attach three copics of the contract to this exhibit. oy
Py ey

W (ot T

, o o KR .

2.01 There is no formal written contract between the registrant and foreign principal. Tb‘“‘c\agrcclﬂncnt!w(nh the above-named foreign principal
has resulted from an exchange of correspondence. If this box is checked, atméh'thrcc'copigs ‘of all pertinent correspondence, in-

cluding a copy of any initial proposal which has been adopted by]%‘rcfc‘fcnce inSuch cfgrrcqundcncc.

3.X The agreement or understanding between the registrant and the fofgii_gﬁ p(incipéﬁs,lhczrcﬁuit‘ of neither a formal written contract
nor an exchange of correspondence between the parties. If this box §s checked, give a complete description below of the terms and
conditions of the oral agreement or understanding, its duration, the fees and the“expenses, if any, to be received.

4. Describe fully the nature and method of performance of the above .indicated agreement or understanding.

Fleishman-Hillard is working with Grindsted on a trade publicity program
to support the marketing of the company's products and services to
different target audiences.

Formerly OBD-65 ' FORM CRM 1SS
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5. Describe fully the activities the registrant engages in or proposes té) engage in on behalf of the above foreign iprincipal. 3

The trade publicity program involves trade media relations,
story identification, story development and placement within
appropriate trade media.

6. Will the activité%s on behalf of the above foreign principal include political activities as defined in Section 1(o) of the Act?!
Yes (1 No B

If yes, describe all such political activities indicating, among other things, the relations, mteresls or policies to be mﬂuenced together 4
with the means to be employed to achieve this purpose. ‘

Date of Fxhlbxt B “ } Namc nd Tule S)gnaturc

, =
A /X & /? = /%; /. Wé/{/Jﬁf

'I\rlulcal nclnity as dcﬁncd in Scmon I(o) of the Act means the d:cscmmanon of pohuc propaganda and any other aclivity which nu person r.'ng lgm; (hmm hchevc% wﬂl or “hl(‘h c mlcnds 10, prc»all upon |ndoclnnak
convert, induce, persuade, of in any other way influcnce any sgency or official of the Government of the United States or eny section of the public within the United States with reference 1o formulating, adopting, or changing
the, domestic or foreign policics of the United States or with reference 1o the political or public interests, policies, or relations of a government of a forcign country or a foreign political party.

St 1.5, GOVERNMENT PRINTING OFFICE: 1990 - 282-068/25017



FLEISHMAN-HILLARD, INC.

CONTRACT

, THIS CONTRACT, is entered into on _July 21, 1992 , between
FLEISHMAN-HILLARD, INC., a Missouri corporation ("F-H") and
Grindsted Products Inc, USA, a subsidiary of Grindsted Products A/S
("Client").

F-H and Client agree as follows:

1. Retention. ,
(a) Services. " Client retains F-H to provide the public
relations and related services described in Exhibit A hereto.

(b) Retainer and Fees. 1In consideration for services
rendered, Client shall pay F-H a nonrefundable monthly retainer of
$3,000.00, payable upon receipt of F-H's invoice. Client shall also
pay such other fees as F-H and Client agree to from time to time.

(¢) Billing. F-H shall bill Client monthly for its
services and for charges incurred in representation of Client for
printing, photography, typography, and other production costs,
together with a standard agency commission of 17.65%. F-H shall
also bill Client for all expenses, service charges, sales and use
taxes, and other out-of-pocket costs incurred in its representation
of Client including without limitation travel expenses, legal fees,
and the cost for spokespersons or other third parties retained under

this Contract.

(d) Payment. Client shall pay in full each F-H invoice
upon receipt. Client shall advise F-H of any dispute regarding an
invoice within 7 days of receipt. If Client fails to so notify F-H,

IR

Client shall be deemed to have accepted such invoice in its entirety.
[REEN i\i:
(e) Nonpayment. If Client fails to pay any F-H invoice
within 60 days after the date of the invoice seH may, in its sole
discretion, suspend all or any parkﬁdf‘ifsiﬁér 'ces to Client until

payment is received or, without prior notice to Client, terminate
this Contract. F-H shall incur no liability of:any kind to Client
if F-H so suspends its services or terminates this Contract. F-H
also reserves the right to charge interest up to 18% per annum on
all amounts more than 60 days outstanding.




(f) Collection Costs. In the event that F-H should

retain the services of attorneys or other persons to enforce this
Contract, including for the recovery of any sum due under this
Contract, or to defend any claim by Client against F-H, whether or
not suit be filed, then all costs and expenses, including reasonable
attorney's fees, incurred by F-H therein shall be paid by Client
whether or not the action, if any, is prosecuted to judgment. If
prosecuted to judgment, F-H shall be entitled to recover attorney's
fees and costs incurred in enforcing the judgment.

(g) Ownership of Materials. All materials produced at
Client's expense by F-H shall be the property of F-H until F-H
receives Client's payment in full for the cost of all materials and
other out-of-pocket expenses plus all fees due.

2. Termination. 1In addition to F-H's rights under paragraph
1(e) hereof, either party may terminate this Contract at any time
with or without cause by giving 15 days' prior written notice to the
other party. During the 15 day notice period, F-H and Client shall
continue to be bound by the terms of this Contract, F-H shall
continue to provide Client with the services specified in this
Contract, and F-H shall be paid in full for all services it performs
during such 15 day period. Client shall also reimburse F-H for all
amounts that F-H must pay to third parties pursuant to
non-cancellable agreements that F-H has entered into in its
performance of this Contract.

3. Confidentiality. Client may designate as confidential
any information that it provides to F-H under this Contract. F-H
shall not disclose such information without Client's permission.
F-H may, however, disclose such information to its employees,
counsel, and other professional advisors if it believes that
disclosure is required in connection with F-H's provision of
services hereunder. F-H may also disclose confidential information
to the extent required by applicable law or judicial or
administrative order. F-H may, without Client's approval, disclose
its representation of Client to other actual and potential F-H
clients.

' 4, Care of Client's Property. F-H will take reasonable

precautions to safeguard any of Client's property that is in the
custody of F-H or its affiliates, but F-H shall not be liable to
Client for any damage to Client's property unless the damage results
from F-H's gross negligence in connection with the care of such
property. F-H shall have no liability to Client for any damage,
loss, or destruction suffered by Client's property that is in the
custody or control of any third party retained by F-H or Client that
is not an affiliate of F-H.




-

5. Performance and Approvals. During the term of this
Contract, representatives of F-H and Client shall meet as frequently
as either party deems necessary to review F-H's and Client's
performance of their obligations hereunder. In addition to such
performance reviews, Client shall regularly review with F-H all
comments, criticisms, and suggestions that Client may have about
F-H's performance. Client shall also have the sole responsibility
for authorizing and approving the scope and content of all services
that F-H provides and the content and scope of dissemination of all
information, public relations, and promotional materials released by
or through F-H or Client. Client, with F-H's recommendation, shall
select &all other providers of services required in connection with
the planning and implementation of the services provided under this
Contract. ! :

6. Accuracy of Information. Client shall be solely
responsible for the accuracy, completeness, and legal compliance of
all information about Client that Client either provides to F-H or
approves in connection with F-H's performance of its obligations
under this Contract.

7. Indemnification.

(a) Indemnification by F-H. F-H shall indemnify the
Client and its officers, directors, employees, and agents against
any and all claims, liabilities, damages or costs and against any
demands, settlements, or judgments (collectively, the "Claims")
arising directly or indirectly from or in connection with any claim
of libel, slander, defamation, copyright infringement,
misappropriation of ideas, or invasion of rights of privacy arising
from any materials prepared by F-H on the Client's behalf
(a "Materials Claim"). However, indemnification provided by this
paragraph 7(a) shall not be applicable to any Claim arising from any
such materials that were prepared or approved by Client or any of
its employees, agents, or independent contractors.

(b) Indemnification by Client. Client agrees to
indemnify F-H and its officers, directors, employees, and agents
against any and all Claims that (i) constitute Materials Claims
4rising from or in connection with materials that were prepared or
approved by Client or any of its employees, agents, or independent
contractors, or (ii) except as provided in paragraph 7(a) of this
Contract, arise directly or indirectly from or in connection with
F-H's performance of its obligations under this Contract, provided,
however, that this clause (ii) shall not apply to Claims arising
from F-H's gross negligence or criminal conduct.




(c) Notice. Upon either party's obtaining notice of an
actual or possible Claim for which it may be entitled to
indemnification, it shall give prompt written notice of the Claim to
the other party hereto. Failure to give such notice by the informed
party shall not constitute a waiver of such party's right to be
indemnified as provided herein.

8. Waiver. The failure of either party to require the
strict performance of any provisions of this Contract in any one or
more instances, or to exercise its rights hereunder or at law or
equity, shall not constitute a waiver or relinquishment of any such
provisions or rights, and such provisions and rights shall continue
in full force and effect.

9. Inspection. ‘Client may inspect, at the appropriate F-H
office, all correspondence, contracts, books, accounts, and other
materials prepared or held by F-H that are directly related to its
performance of this Contract. Inspections may be made during F-H's
normal business hours on 3 business days' prior written notice to

F-H.

10. Third Parties' Performance. F-H shall supervise the
performance of any third parties retained by it or Client in
connection with the performance of F-H's obligations under this
Contract, but F-H shall not be liable in any way to Client for the
losses, liabilities, or damages incurred by Client as a result of
any action or failure to act on the part of such third parties.

11. Survival. Paragraphs 1, 3, 5, 7, 8, 9, 11, and 13 shall
survive the termination of this Contract.

12. Miscellaneous.

(a) Notices. All notices required under this Contract
shall be given in writing by personal delivery, telecopy (with
confirmation of receipt), or certified mail (return receipt
requested), addressed to F-H at 2405 Grand, 7th Floor, Kansas City,
Missouri 64108, Attention: Elizabeth Solberg; and to Client at the
address set forth below. Notice by personal delivery or telecopy
dhall be effective when received and notice by certified mail shall
be effective when deposited in the United States mails postage
prepaid.

(b) Successors and Assigns. This Contract shall be

binding upon and inure to the benefit of the parties hereto and
their respective successors and assigns. .




(c) Amendment. This Contract may be amended only in
writing executed by each of the parties hereto.

() Entire Agreement. This Contract constitutes the
entire agreement of the parties hereto with respect to the subject
matter hereof and supercede any and all prior agreements with
respect to such subject matter between F-H and Client.

(e) Governing Laws. This Contract shall be governed by
and construed under the laws of the State of Missouri.

(f) Assignment. This Contract may not be assigned by
either party without the prior written consent of the other party.

13. Agent for Service. Client hereby irrevocably designates

’
as its agent for the service of judicial notice or process in any
litigation involving Client and F-H under this Contract. F-H hereby
irrevocably designates Husch, Eppenberger, Donohue, Cornfeld and
Jenkins, 235 East High Street, Suite 300, Jefferson City,
Missouri 65101, as its agent for judicial service of process.

@[;; N'-HILLARD, INC.
By\&;‘iﬂ—d- 3 Q‘QJUZ’\
) \

Date L-\a "2

By l ' ‘ L %ﬂ%&*bg
' — )
Date \)MQQ{ }] qu

(Address)

N




EXHIBIT A

General Trade Publicity Program

As part of an ongoing relationship with authorized client
representatives, Fleishman-Hillard/Kansas City staff will
provide general trade publicity services such as the
following: media strategy, counseling and cultivation;
story research, development and placement. The objectives
of these efforts are outlined on page four of Exhibit B,
attached.

Time for work performed by Fleishman-Hillard/Kansas City in
connection with the "General Trade Publicity Program” will
be charged against the monthly retainer amount specified in
section 1(b) of the attached contract. Time for work
performed by Fleishman-Hillard in connection with "General
Trade Publicity Program" exceeding the monthly retainer
amount will be billed to the client at applicable hourly
rates.



EXHIBIT B

A PUBLIC RELATIONS PROPOSAL

TO

GRINDSTED PRODUCTS, INC.

Presented by:
Fleishman-Hillard, Inc.
February 20, 1992




Situation Analysis

As one of the world's leading manufacturers of functional

ingredients for the food, dairy, bakery and confectionery

industries, Grindsted Products has the credibility and clout

to conduct a top-quality public relations program.

Grindsted Products differentiates itself from other
functional ingredients suppliers by providing highly
specialized customer service, including dedicated
research and development and complete technical support.
Grindsted also is the industry's premier one-stop source

of functional ingredients. These sorts of demonstrable differences

are a key to public relations success.

Because it is part of an international group of
companies, Grindsted Products has access to extensive
resources worldwide. This sort of first-class credential is a key to

respect and attention from the trade media and its readership.

Grindsted Products serves an increasingly sophisticated
marketplace -~ one that must answer growing concerns
about health, even as it strives for products that

satisfy consumers' tastes. This sort of fast-moving environment is

a key to trade-publicity opportunities.




And that publicity opportunity is tangible and timely for
Grindsted Foods and its Star Blends division. The trade media
are open -- even eager -- for solid, newsworthy,

well-presented information from the company:

"We'd love to hear from ingredients suppliers about how
their customers have solved problems with different
product applications. We'd welcome that kind of
information for a story."

-- Leticia Moore, Food Engineering

"Our sales rep keeps us in touch with Grindsted pretty
well, but the best way for us (to get case histories)
is to have agencies handle the stories. We don't
always have time to contact all of the people for the
information. The stories from reputable agencies are
as good as we can do ourselves."

-- Paul Rogers, Dairy Foods

Fleishman-Hillard is one of those agencies that food-industry
trade media know and respect. Because of that, our public

relations work on behalf of clients gets results. We become

your public relations partner, helping you communicaté with
strategic audiences though a planned program. We're pleased
to present such a program for Grindsted Products in the

following pages.



Marketing Objectives

The recommended public relations program for Grindsted
Products is designed to support what we understand to be your

marketing objectives:

J

e Expand market share for Grindsted Products in the food,

dairy, bakery and confectionery industries;

e Expand market share for Star Blends in the dairy and

frozen dairy dessert industries; and

e Broaden the application of Grindsted Products' existing

products to include new non-food markets.




Corporate Communication Objectives

To support your corporate marketing objectives,
Fleishman-Hillard recommends a program to achieve the

following communication objectives:

]

¢ Increase awareness that Grindsted Products is an
innovative and responsive leader among functional

ingredients suppliers;

¢ Establish the perception that Star Blends is an important

partner of and supplier to dairy and ice cream processors;

e Establish the perception that Grindsted is the functional

ingredients industry's leading problem-solver;
¢ Establish the perception that Grindsted offers the
functional ingredients industry's most valuable technical

support;

® Increase awareness of Grindsted's widespread

international resources; and

¢ Establish the perception that Grindsted is a one-stop

shop for functional ingredients needs.




Target Audiences

¢ Dairy processors
e Manufacturing bakeries
:

¢ Manufacturing confectioners

e Miscellaneous food processors

-- margarine and related products

-- coffee whiteners

-- juices

-- imitation sour and whipped creams, dips
-~ salad dressings

-- topping powders

e Suppliers of mixes, bases, formulations and related

products

e Potential sources for new non-food applications

-- plastics manufacturers

-- other




Program Elements

Grindsted and Star Blends products are well respected by food
and dairy processors. In addition, the company has
demonstrated its strong customer orientation by its
willingness to work with processors to develop customized
applications. These ‘characteristics are the foundation of a

basic public relations program that includes the following:

e Trade publicity focusing on Grindsted's (and Star

Blends') outstanding work for customers; this will

provide third-party endorsements to confirm the company's

sales messages; and

¢ C(Creative direct-mail support; this will increase the

impact of the company's sales program,




Trade Publicity

e Customer Application Stories

Fleishman-Hillard will work closely with Grindsted and
the trade press to develop exclusive customer-oriented
stories about the application of different products.
These will focus on how Grindsted's customers solved

)

product-performance problems or found new efficiencies

using Grindsted or Star Blends functional ingredients.

The basic theme: Grindsted's expert technical support is
key to developing highly marketable top-quality products
that withstand rigorous processing conditions and meet

tough consumer demands.

This sort of trade publicity focusing on Grindsted's

customers will help cement 0ld relationships and build

new relationships, too.



The primary media for application features in each of the

following target markets will include these trade

publications:

Dairy
Dairy Foods

bairy Field

Food Engineering

Food Processing

Food Technology

Prepared Foods

Miscellaneous Food

Food Engineering

Confectionery

Candy Industry

Food Processing

Food Technology

Prepared Foods

Food Engineering

Food Processing

Food Technology

Manufacturing Confectioner

Prepared Foods

Bakery

Bakery Production and Marketing

Food Engineering

Food Processing

Food Technology

Prepared Foods




Market Penetration Announcements

As Grindsted products are adopted by customers in new
markets -- both food and non-food -- stories announcing
the event will show the diversity of Grindsted's products
and the company's ability to solve problems across
different industries. These pieces will have an impact
when published; }hey also make effective reprints for use

in additional market development.
Fleishman-Hillard will develop these stories for use by

vertical or horizontal trade press, or both, as

appropriate.

Market Leader Announcements

When Grindsted products are adopted by a leading producer
in a market segment, a news story on the new relationship
will build the company's credibility. These pieces will
show that one of the most important producers in a
particular market has found persuasive reasons to switch

to one of Grindsted's products.

Fleishman~-Hillard will produce news stories announcing

the new relationship and distribute them to appropriate

vertical and/or horizontal trade press.




New Product Releases

When Grindsted introduces new products, these releases
will announce the news to potential new customers. These
announcements also will reinforce Grindsted's image as an
innovative, technologically advanced supplier of

functional ingredients.

L

Fleishman-Hillard will produce and distribute these new

product releases to the appropriate vertical and/or

horizontal trade media.

Direct Mail

Reprints

Top-quality reprints of trade magazine articles will help
Grindsted take full advantage of positive publicity
results. Reprints provide useful sales-support tools,
for sales calls as well as for direct-mail vehicles. By
redistributing trade publicity articles, Grindsted will

enjoy additional exposure of customers' success stories.

Fleishman-Hillard will work with Grindsted and the trade

media to develop desired reprints.
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Star Blends Direct-Mail Program

Grindsted can truly target desired customers and
potential new customers with specific messages about the
specialty formulas offered by the Star Blends Division.
Whether the company wants to reach frozen dessert
processors, cultured products processors, fluid milk
processors or ail three groups, creative direct-mail

pieces that play off the division's "star" image will

enhance sales efforts.

For example, a direct-mail program will be designed to
fit a creative "star" theme, such as the following:

-- "Give Your Cultured Products the Star Treatment”

-~ “Stars Are Born Here Every Day"

-- "The Rising Star on the Ice Cream Horizon"

-- "“Make Your Product the Star of the Dairy Case"
Appropriate messages about a particular product or blend
of products for a specific category of dairy processors
will be included, as well as corporate messages about
Grindsted's ability to customize blends, the company's

outstanding technical support, etc.

Similar direct-mail strategies can be developed for other
Grindsted products and their target audiences, such as
manufacturing bakeries, manufacturing confectioners or

other food processors.
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Fleishman-Hillard creates, writes, designs and produces
complete direct-mail campaigns (the recent "Every Day's a

¢ Sealright Day" direct-mail campaign was recognized as the
outstanding marketing program of 1990 by the
International Dairy Foods Association). In addition to
our creative capabilities, our Kansas City-based

direct-marketing, division also is available to handle or

assist with list development and acquisition, data

management and mailings.




Estimated Budget*

General Trade Publicity

-- Includes media strategy, counseling,
media cultivation, article
development and placement; estimate
eight articles/year

-~ Fees $ 3,000/mo. min.;
’ hourly thereafter
-- Miscellaneous expenses $ 500/mo.

(long-distance, copies, postage,
messenger, travel, etc.)

Reprints
-- Includes design, production $ 6,000/yr.
Direct-Mail Programs TBD

*professional fees will be billed hourly against the monthly
minimum,

Expense and reprint budgets are estimates based on our
experience in similar clients® situations. Actual charges
for out-of-pocket and production expenses will be determined
by quantities and other variables.

Miscellaneous expenses (phone, postage, travel, etc.)
generally are billed at cost. Out-of-pocket production :
expenses (printing, photography, typesetting, etc.) generally
include sales tax and agency commission of 17.65 percent.



