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Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq., for the
purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the Attorney General under this
Act is a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit in Washington, DC.
Statements are also available online at the Registration Unit's webpage: http://www.fara.gov/. One copy of every such document, other than informational
materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and copies of any and all documents are routinely made
available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to
Congress on the Administration of the Act which lists the names of all agents registered under the Act and the foreign principals they represent This report
is available to the public in print and online at: http://www.fara.gov/.
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3. This amendment is filed to accomplish the following indicated purpose or purposes:

=

[ To give a 10-day notice of change in information as required by Section 2(b) of the Act. ; a
o}

To correct a deficiency in = =

[ Initial Statement . et

- N Z =

Xl Supplemental Statement for the period ending December 31,2005 = =

=)

[ other purpose (specify): E‘z E

=

[] To give notice of change in an exhibit previously filed.

4, If this amendment requires the filing of a document or documents, please list - ’
Attachment 1 - List of services provided to foreign principal Canadian Tourism Commission (CTC) for the period from July through
December 2005.

Attachment 2 - List of expenses incurred on behalf of CTC for the period from July through December 2005.
Attachment 3 -- List of fees and expense reimbursements received from CTC during the period from July through December 2005.

5. Each item checked above must be explained below in full detail together with, where appropriate, specific reference to and identity of the
item in the registration statement to which it pertains. (If space is insufficient, a full insert page must be used.)

The original Supplemental Statement for this period did not disclose the Canadian Tourism
Commission as a foreign principal serviced during this period in response to Item 9, or the
services engaged in (Item 11) or expenses incurred on behalf of CTC (Item 15), or fees and
expense reimbursements received from CTC during this period.
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EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have)
read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the

undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form Registration
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature)

(Type or print

. 1
e under each signature')
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I This statement shall be signed by the individual agent, 1f the registrant 1s an individual, or by a majority of those partners, officers, directors or persons pertforming similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf.
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ATTACHMENT 1

Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

ick performed the following activities on behalf of the CTC July 2005

CruiseCritic.com
e Montréal

12 million hits per

month n/a

Shop Etc. — August 2005
e Willow Stream spa (OPI Banff press trip
placement) _ _
~ News Bureau/Media Outreach

Lauren Price
Freelancer

Lauren freelances for several magazines including

400,000 $14,000

Luxury Travel Advisor, Travel + Leisure, Four
Seasons and Ritz-Carlton magazines and others.

Lauren advised us she is taking a cruise on Silversea
to Canada in September and will keep us updated of
any opportunities to perhaps tour Maritime cities.

Lauren David Peden
Freelancer

Lauren requested information on the most expensive
travel suites in Canada for an upcoming article in
Business Traveler (circ. 55,000).

Abby Ellin
Freelancer

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

Abby requested information on how hotels in
Canada are luring business travelers with wonderful
perks -- i.e., really expensive cars, free cell phones,
etc. for an upcoming article in The New York Times

__(cire. 1,121,057).

Senior editor Tom Rose traveled to the Niagara
region April 18-22. A series of articles highlighting
the Niagara region are slated for summer. Agency to

continue following up with editor.

Philadelphia Inquirer
(circ. 361,000)

Agency worked with contacts in Ontario and at
festivals to arrange journalist visit to Shaw and
Stratford Festivals to produce theater story for the
Arts section of the Philadelphia Inquirer. Story
slated for early August publication.

EE IRV w2 AONDIOZ
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Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

DailyCandy
(Approx. 350,000)

Staff writer, Jeralyn Gerba, returned from the trip
and shared extremely positive feedback with
Agency. Jeralyn listed Agency as the contact to her
editor for fact checking her article, which she was in
the process of writing. Will advise of slated
publication date.

Boston Herald
(circ. 248,988)

Special Projects

Fall 2005 / Winter 2006 Interim Program

Agency secured publication to attend the Calgary
Stampede press trip in July. Partner handled
arrangements.

Agency facilitated day of trip communications

between journalist and partners.

| Deveopi interim prgrm to set stag for Brand
Launch in early 2006. Meeting with Susan/Greg in
August to discuss.

The Badger Briefs
Quarterly E-Newsletter

Agency currently working on analyzing data
gathered from the previous three newsletter issues
for a targeted creative mailing slated for distribution
on August 15. Agency sending detailed memo to
client in early August.

Agency also working on Fall 2005 issue, and will
incorporate the “Keep Exploring” theme.

Grand Central: $1 Million Idea

Final word from Grand Central indicates that
Canadian Pacific trains will not fit into Grand
Central Station. Based on client direction, agency
awaits info regarding spring Brand Launch from
DDB - which will determine direction for $1M
event in spring.

Sea to Sky Potential FAM Trip

Agency continuing to work with Absinthe’s public
relations agency to coordinate press trip. Trip
pushed out to winter or Spring *06 as a result of
company’s schedule.

Kingsbrae Arms

Reviewed information sent regarding luxury
property

LUCEBurelles Clipping Service

CTC/DDB/WS
2006-2007 Program

_Meetings/Conference Calls |

Agency forwarded monthly cost breakdown to CTC
as well as hrd copy clip mailing to partners.

Final edits on Brand Canada core program
completed in early July. Additional client feedback
given for niche programs; conference calls with
Yolaine and Jeremy in next few weeks to discuss

upcoming projects and direction.




Woman’s Day
(circ. 4,060,619)

Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

Agency secured a sweepstakes to appear in the
magazine’s December issue. Giveaway to consist of
a trip for two to Vancouver. Participating partner is
the Fairmont Waterfront Vancouver. Agency liaised
with CTC, partner and publication.

Williams Sonoma

Agency exploring potential partnership opportunities
with Williams Sonoma through a personal contact in
the PR department in San Francisco.

History Channel

Agency had exploratory meeting with History
Channel regarding interest in developing a Canadian
alliance. Channel interested and willing to discuss
ideas at significantly lower cost than New York
partnership. Agency to develop some partnerable
ideas for further consideration.

The Body Shop

Agency pulled comparative information for The
Body Shop and Origins. Per client direction, will
pull background on pitching The Body Shop as CTC
board member has relationship.

General Motors

GM client and public relations team considering
Canada/Yukon for Chevy Yukon 2006 promotions.
Awaiting feedback.

Kellogg’s

Researched and forwarded details about
ad/marketing agencies for Kellogg. Researched
current promotions and marketing tactics. Agency to
develop pitch for Kellogg’s working with Jackie.

Macy’s

Agency researching opportunities for retail presence
in New York for 2006, but Macy’s interested in
exploring participation in their fall 2005 ski
promotion. Will meet with contacts in August to
brainstorm ideas.

Red Bull

" PRODUCT PLACEMENT OUTREACH =~ |

(Television)

The L Word (Showtime)

|

Per request, researching background on company to
determine if good fit for CTC partnership.
Demographic skews young, agency to forward

background to DDB and client.

Provided Showtime with deal memo from CTC.
Continue to liaise between Showtime and CTC
regarding new story lines, available locations,
preliminary availability dates for location shoot and
support requirements. Newest storyline will




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

incorporate British Columbia as a destination where
two characters get married in Canada. Proposed
shooting dates between December 5th — 14th with
episode to air end of 1st quarter beginning of 2nd
quarter.

Amazing Race 8 (CBS)

Production began as of July 1st. Continue to liaise
between CTC and production regarding rental
vehicles, partner support, finalization of hotel
accommodations for cast and crew and additional
support issues. Production will set up in Montreal on
July 28th and film in Montreal on July 30th. On
July 31st production will film in Toronto and
Niagara Falls. Season 8 to premier fall 2005. Two
hour Canada season finale air date is still TBD.

HH

Philadelia Inquier - Agust 2005

Weber Shandwick performed the following activities on behalf of the CTC August 2005

e Kayak.com Toronto segment

e Individual trip to Shaw and Stratford Festivals 368,883 315,288
“WB 11 Morning News” (New York) — August
12, 2005 : 86,678 $1,222

Association News — October 2005
A Dan elesur 0 announcement
- News Bureau/Media Outreach

“Fox & Friends”
Fox News Channel

USA Today
(circ. 2,220,863)

40,000

Agency in discussion with segment producer for
potential Canadian Thanksgiving segment;
discussions on hold due to Katrina.

For upcoming story, pitched information to Gene
Sloan about unusual hotels, tours and inns for a story
on five off-beat alternatives to fall leaf peeping trips

in New England. Awaiting feedback.




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

Freelance, Josh Sens
(Travel + Leisure, The New York Times,
American Way)

Pitched writer re: Canada Keep Exploring branding
and discussed upscale fishing trip. Potential for
spring 2006 travel.

Art Culinaire
(circ. 15,000)

Publication received our creative mailing pitch about
Eisingen Farm outside Toronto and requested
images for potential story; Agency working with
partner to obtain images.

Beverly Hills 213 (circ 50,000)
Newport Beach 714 (circ. 52,000)

Publications (same publisher) received our creative
mailing about Absinthe / Sea to Sky adventure and
they are very interested in covering. Agency
mentioned upcoming press trip in spring 06 and they
asked to be top-of-mind.

Time Out New York
(circ. 112,413)

Publication (same publisher) received our creative
mailing about Absinthe / Sea to Sky adventure and
requested additional information; although they will
not cover since it doesn’t come to NY area, they
requested we keep them in mind for upcoming

Canada press trips.

H
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Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

The Buffalo News
(circ. 194,225)
Travel + Leisure
(circ. 965,977)
Marie Claire
(circ. 290,396)
Travel + Leisure Golf
(circ. 650,548)
Global Traveler
(circ. 65,000)
Adventure Sports
(circ. 30,000)
Chicago Tribune
(circ. 573,744)
Spa
(circ. 100,000)
The Star-Ledger
(circ. 400,042)
Pittsburgh Post-Gazette
(circ. 238,860)
Conde Nast Traveler
(circ. 777,231)
Florida International Magazine
(circ. 79,045)
The Washingtonian
(circ. 152,964)
Desert Living
(circ. 50,000)
Fairways & Greens
Budget Living
(circ. 511,008)

Created fall editorial calendar with appropriate
opportunities for Canada in newspapers and
magazines. Agency created individual pitches for
editorial contacts with timely story ideas.

Publication dates for the various newspapers and
magazines run October through December. Agency
to follow up to secure interest and coverage.

Meeting and Travel Trade Publications

Agency drafted and distributed press release
announcing the CTC’s appointment of Dan
Melesurgo to targeted meetings and travel trade
publications. Currently following up to secure
coverage.




Weber Shandwick
. Canadian Tourism Commission
July — Dec. 2005 Status Report

Miami Herald Travel Experience
(Spring 2006)

Agency attended unveil event in New York hosted
by travel editor Jane Wooldridge.

The Miami Herald is incorporating a purely
“editorial” pavilion to their popular consumer travel
show. Agency in touch with the publication to
uncover potential opportunities for Canada. Will
forward feedback/recommendation to client.

The Badger Briefs
Quarterly E-Newsletter

Agency working on Fall 2005 issue, and will
incorporate the “Keep Exploring” theme.

endin;

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

Senior editor Tom Rose traveled to the Niagara
region April 18-22. A series of articles highlighting
the Niagara region.

Agency forwarded update to partner/client that Tom
was awaiting feedback from the print edition on
whether they would run the story as well. Agency to
continue following up with editor.

DailyCandy
(Approx. 350,000)

Staff writer, Jeralyn Gerba, returned from the trip
and shared extremely positive feedback with
Agency. Jeralyn listed Agency as the contact to her
editor for fact checking her article, which she was in
the process of writing. Will advise of slated
publication date.

Boston Herald
(circ. 248,988)

Agency secured publication to attend the Calgary
Stampede press trip in July. Partner handled
arrangements.

Agency facilitated day of trip communications
between journalist and partners.

Association News

(circ. 40,000)

Agency distributed press release announcing the
CTC’s appointment of Dan Melesurgo. Slated for
publication in October.

Meeting News
(circ. 60,100)

~ Special Projects

Fall 2005 / Winter 2006 Interim Program

Agency distributed press release announcing the
CTC’s appointment of Dan Melesurgo. Publication
plans to cover in an upcoming issue but date is TBD.

Further developing interim program to set stage for
Brand Launch in early 2006 and umbrella Keep
Exploring PR. Susan to confirm date for
presentation of program.

Good Morning America Dream Vacation

Contacted partner to discuss possibility of offering
Canadian dream vacation to GMA prizewinners
regardless of their choice. Partner declined.

Miami Market

Researching media and event possibilities in the




Weber Shahdwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

Miami market — for potential GL event and also
general consumer ski promotion. Will continue
working with Yolaine re: details and direction.

The Pond at Bryant Park

Developing opportunity for Canada sponsor the
newest addition to New York’s Bryant Park: The
Pond. Ice skating rink is presented by CitiBank and
WS is developing ideas for Canada “warming tent,”
Canadian holiday tree and other aspects of a key
sponsorship. Awaiting information from Octagon,
the company that manages The Pond events and
sponsors. The Pond has the potential to reach
millions of New Yorkers and could provide many
media opportunities for the CTC.

LUCEBurrells Analysis

Agency worked with vendor to compile several
overviews and breakdowns of clips over the past few
years. Sent to client in grid and graph form, with
accompanying memo.

LUCEBurelles Clipping Service

Agency forwarded monthly cost breakdown to CTC
ailing to part

b e : £RCRAY £,

Sea to Sky Group Press Trip

Trip pushed out to winter or spring 20

as aresu

of cbmpany’s schedule.

Winnipeg GL Group Press Trip

Client approved press trip. Slated for spring 2006,
will begin pre-planning.

Canadian Diamonds / NWT Press Trip

__Meetings/Conference Calls

CTC/DDB/WS
2006-2007 Program: Niches

Conference calls with Yolaine and J eremy to discuss |

Discussed ideas for supporting Canadian diamonds
and potential Blachford Lodge press trip. On hold

GL projects.

Conference call with Ernst and DDB to discuss
direction for fishing niche. Agency to follow up with
DDB and research/assess media coverage of high-
end fishing.




Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

GL sponsorships

Agency evaluated possible sponsorship
opportunities in CTC key markets plus San
Francisco and South Florida for Sep-Nov timeframe.
Recommendations for initiatives in Boston, Los
Angeles and South Florida presented to CTC for
discussion. Initial contact made with development
representatives. Program on hold until budget
outlook clarified.

Promotion Qutreach

Updating sell sheet and developing multiple
partnership targets compatible with the Keep
Exploring theme and audience for CTC.

General Motors

Awaiting feedback from GM client and PR team re:
Canada/Yukon 2006 promotions.

Kellogg’s

Made initial contact with Tim Gant from Brigandi,
promotions agency for Kellogg’s. Agency to follow

up.

Food Network

Received feedback from programming director.
Information was passed along to sales department
for upcoming opportunities. They will contact us

with any interest.

Macy’s

Agency researching opportunities for retail presence
in New York for 2006, but Macy’s interested in
exploring participation in their fall 2005 ski
promotion. Meeting pending.

Taste of the Nation 2006

Agency has started dialogue with New York and
Boston contacts; will keep CTC updated

Woman’s Day
(circ. 4,060,619)

i

'PRODUCT PLACEMENT OUTREACH |

_(Television)

The L Word (Showtime)

i

1
Pt

Agency secured a sweepstakes to appear in the
magazine’s December issue. Giveaway to consist of
a trip for two to Vancouver. Participating partner is
the Fairmont Waterfront Vancouver. Agency liaised

with CTC, partner and publication.

Attended location scout on August 12" and 13" in
Whistler, B.C. on behalf of CTC. Reviewed and
shared Showtime agreement with CTC, and
continued to help revise CTC deal memo for
Showtime. Proposed shooting dates are December
12" - 16™ or January 2™ - 8", with season finale
episode to air end of 1* quarter beginning of 2™

9



‘Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

quarter.

Traveled from Canada after four days of filming in
Montreal and Toronto. Season 8 will start airing
September 27'h; Canada episode could air end of
2005/ beginning of 2006.

Amazing Race (CBS)

HiHE
Weber Shandwick performed the following activities on behalf of the CTC Sept. 2005
.. Core Public Relations

Media Placements -

~ Circulation/

Estimated Ad Value

DallyCandy.c?m — Sept. 17, 2005 553.400 $155.000
e Montréal
New York Times - Sept. 18, 2005
e Air Canada/Katrina 1,680,582 /a
CruiseCritic.com - Sept. 14, 2005 12 million hits per wa
o Montréal (2" set of articles) month
Association News — October 2005
| e Dan Melesurgo appointment to CTC 40,000 | A»

News Bureau/Media Qutreach

Agency pitched Canadian Thanksgiving idea
coupled with prize trip to show. Suggested Canada
host a Thanksgiving Day in the Riff Raff Room on

October 10.

Agency pitched Jaywalking segment to test people’s
knowledge about Thanksgiving and exploiting
people’s lack of awareness of the holiday beyond
U.S. borders.

Agency pitched radio stations to give thanks to a
lucky listener on Canadian Thanksgiving Day with a
trip to Canada.

Agency pitched producer to broadcast from Bryant
Park on the day after Thanksgiving (U.S.) to cover
the “topping” of the Canadian tree, possibly include
Diana Krall for seasonal Friday concert, highlight
tree lighting ceremony and kickoff of The Rink.
Follow up in progress.

Agency pitched producer Canadian Thanksgiving
segment idea for plaza or as a location remote from

Niagara Peninsula.

Ellen DeGeneres Show

Tonight Show with Jay Leno

Mix 98.5, Boston
7100, New York

Good Morning America
(reach: 5.9 million)

CBS Early Show
(reach: 2.8 million)

National Geogrphtc Traveler Agency responded to media query regarding rural

10



Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

(circ. 719,000) learning vacations. Provided freelancer Elaine
Glusac with information about farm stays with
interactive opportunities in Canada.

Plenty Per request, provided freelancer Judy Koutsky with
(circ. 100,000) information about ecologically friendly spas.
Agency fielded request from freelancer for
Accent ' sponsored travel for “artist colony” story. Assisted
(circ. 25,000) with suggestions for research sources, but declined

to assist with travel at this time.
Agency followed up with trade media about CTC’s
appointment of Dan Melesurgo.
: Agency working on Fall 2005 issue, and will
The Badger Briefs incorporate the “Keep Exploring” theme. Issue
Quarterly E-Newsletter slated to go out on October 10. Agency also
revamped media list

Meeting and Trade Publications

Senior editor Tom Rose traveled to the Niagara
region April 18-22. Tom is planning to have the
piece live before the winter, and will promote the

Festival of Lights and Icewine Festival.

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

Agency secured publication to attend the Calgary
Stampede press trip in July. Partner handled
arrangements.

Agency facilitated day of trip communications
between journalist and partners.

Agency distributed press release announcing the .
CTC’s appointment of Dan Melesurgo. Publication
plans to cover in an upcoming issue but date is TBD.

Boston Herald
(circ. 248,988)

Meeting News
(circ. 60,100)

.. Special Projects - o i S =
Developed detailed PR program and media relations
outline to set stage for Keep Exploring Brand
Launch in early 2006. Agency to meet with Susan in
late September.

Based on feedback from Yolaine, Miami outreach

Miami Market on hold. Thoughts for this market to be included in
Fall 2005 presentation.

Presented sponsorship details about The Pond at
Bryant Park, securing client approval. Continued
: idea development for Canada “Hot Zone,”

The Pond at Bryant Park experiential zone, Canada holiday tree, Canadian
diamond involvement, etc. Working to finalize
contracts and CTC agreements with Bryant Park and
Octagon.

Fall 2005 / Winter 2006 Interim Program

11



Weber Shandwick
Canadian Tourism Commission
July - Dec. 2005 Status Report

Media Marketplace 2006

Forwarded media list for the Northern Lights
Awards to Heather Dolan.

Chicago Film Festival

Assisted CTC with converting images to slides and
securing ballot boxes.

Inside Out Newsletter

Provided Monica with insight for Inside Out
newsletter.

New York Partners Media Luncheon

Provided Monica with story ideas sheet to be
included in press materials.

LUCEBurelles Clipping Service

Agency forwarded monthly cost breakdown to CTC
as well as hard copy clip mailing to partners.

- Pending Activities

Sea to Sky Group Press Trip

Press trip approved. Slated for sprihg 2006.

p Press Trip
. Meetings/Conference Calls =~

CTC/DDB/WS
2006-2007 Program: Niches

ference calls " Ylaine and ‘ eey " cuss

Pres ti ap roved ltd fsmer 006 ‘

GL projects.

Agency presented HEF plan with timeline to Ernst
and DDB. Plan includes overview of media trends in
coverage based on literature review and
recommendations for story angles. Next steps
include identification of “spokes guides” for fishing
in Canada and development of press releases.

Agency researched feasibility of participating in
events with magazine publishers which are wholly
dependent upon ad buys and therefore beyond
influence of PR. Agency will execute a themed
luncheon for select media in early 2006.

CTC/Weber Shandwick
Meeting to Review Activities for 2005

On September 28, agency presented action plan for
remainder of 2005 to help support “Keep Exploring”
brand platform.

g€ 1RV nZ AON D102
L0 HoLLY$L5193%/530/05H
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Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

Agency evaluated possible sponsorship
opportunities in CTC key markets plus San
Francisco and South Florida for Sep-Nov timeframe.

Recommendations for initiatives in Boston, Los
Angeles and South Florida presented to CTC for
discussion. Initial contact made with development

representatives.

GL sponsorships

Initiatives abandoned due to lack of budget.

Updating sell sheet and developing multiple

partnership targets compatible with the Keep

Promotion Outreach Exploring theme and audience for CTC.

Outreach ongoing with initial proposal forwarded to
REI marketing and promotions.

Agency reached out to Williams Sonoma PR
manager to discuss possible partnership
opportunities. Next steps include sending CTC sell
sheet to contact and examples of work with similar
retail outlets.

Made contact and had discussion with Patti Buys at

Kellogg’s Kellogg’s regarding potential partnership
opportunities. Agency to continue discussions and
brainstorm ideas in October.

Agency contacted Web site regarding potential
placement of Canadian guides for download. Initial
Audible.com feedback on requirements collected and may not be
viable option at this time. Placement would require

5-6 completed destination guides for placement.
Agency explored opportunity to place content on Hi-

Def television wall at retailer. Total cost and
feasibility of project dependent upon quality and
Best Buy content of native Hi-Def footage from CTC. Efforts
to ascertain exact footage shot by Fred Wallace
unsuccessful. Have not located his replacement or
determined the shoot is still moving forward.
Agency liaised with TON contacts to obtain added-
Taste of the Nation 2006 valu.e opportunities for the CTC. CTC decided to

continue to sponsor Boston and NY events. In the

process of signing master agreement.

Williams Sonoma

13



Woman’s Day
(circ. 4,060,619)

Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

Agency secured a sweepstakes to appear in the
magazine’s December issue. Giveaway to consist of
a trip for two to Vancouver. Participating partner is
the Fairmont Waterfront Vancouver. Agency liaised
with CTC, partner and publication.

'"'PRODUCT PLACEMENT OUTREA(,H |

(Television)

The L. Word (Showtime)

Reviewed and shared latest version of Showtime
agreement with CTC, and continued to help revise
CTC deal memo. Participated in conference call
regarding outstanding issues concerning DVD box
set inclusion. Proposed shooting dates are either
December 12" — 16™ January 9™ — 13" or January
16™ — 20™ with season finale episode to air at end of
1 quarter or beginning of 2" quarter.

Amazing Race (CBS)

Met with Amazing Race 8 producer, Carole
Terranova, for follow up meeting and recap of
Canada portion of series. Season 8 debuted on

September 27th; Canada episode could air end of
2005/ beginning of 2006. Working with Weber
Shandwick to define PR possibilities for finale

episode. Negotiating end credits for CTC and
partners with CBS and production.

HH

Weber Shandwick performed the folowmg actlvmes on behalf of the CTC 00t0ber2005 ]

News Bureau/Medla Outreach

14



Weber Shandwick
Canadian Tourism Commission
July — Dec. 2005 Status Report

Hello World

Agency supplied b-roll to supplement upcoming
episode on Canada. Hello World is on The
International Music Feed (IMF) and is currently in
approximately 10 million homes on Echo Star
satellite cable television.

Ellen DeGeneres Show

Agency continuing to look for visual 1deas for
Canada segment development. Will try to leverage
New York shows planned in November for
placement.

Good Morning America
(reach: 5.9 million)

The Badger Briefs
Quarterly E-Newsletter

Agency continued to pitch ideas for Canada related
segments from The Pond at Bryant Park. GMA
interested in b-roll of tree cutting in Nova Scotia for
package on day of tree lighting.

Fall 2005 issue distributed on October 10. Agency
forwarded recap report to CTC. So far, a record 179
media have read Badger Briefs, including producers

at CBS, CNN and MSNBC, top daily newspapers,
lifestyle magazines and key freelancers.
http://www.publicaster.com/info/ctc/fall2005/

Pending Hits

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

Senior editor Tom Rose traveled to the Niagara
region April 18-22. Tom was planning to promote
the Festival of Lights and Icewine Festival, but
coverage has been postponed until spring.

Boston Herald
(circ. 248,988)

Agency secured publication to attend the Calgary
Stampede press trip in July. Partner handled
arrangements.

Agency facilitated day of trip communications
between journalist and partners.

Meeting News
(circ. 60,100)

____Special Projects

The Pond at Bryant Park

i plans to cover i an up oinissu ut dte is B.

Agency distributed press release announcing the
CTC’s appointment of Dan Melesurgo. Publication

Agency working with CTC to secure Canadian
holiday tree, Canadian diamond involvement, etc.
Working to finalize contracts and CTC agreements
with Bryant Park and Octagon.

Fall 2005 / Winter 2006 Interim Program

Agency has begun executing various program
initiatives presented to client in September.

High End Fishing

Agency developed internal action plan based on
recommendations for high end fishing media

outreach. Will research selected lodges, identify

15
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- Canadian Tourism Commission
July — Dec. 2005 Status Report

“spokes guides” and begin developing releases for
distribution after January 1. Researching venue for
February media luncheon.

Inside Qut Newsletter

Provided Monica with insight for Inside Out
newsletter.

LUCEBurelles Clipping Service

Agency forwarded monthly cost breakdown to CTC
as well as hard copy clip mailing to partners.

§ mﬁaéimmgA

“Sea to Sky Group Press Trip

Press trip approved. Slated for spring 2006.

Meetings/Conference Calls

CTC Border Initiative

Promotions/Special Events/
Marketing Partnerships

Mix 98.5, Boston

_ Press trip approved. Slated for 2006.

Agency participated in conference calls with Jeremy
Maunder and Ernst Flach regarding supporting
passport/border initiative. Agency recommended
radio and or television promotions in key markets
selected by CTC.

‘Boston radio station WBMX-FM participated in a
promotion surrounding Canadian

Thanksgiving. Better known in Boston as Mix 98.5,
the station targets adult contemporary music
listeners ages 18 to 54.

The station sent out an e-mail about

the "Thanksgiving trip giveaway to 144,000

club members the week of October 3, who were
instructed to listen for a song that Friday for their
chance to win. Mix98.5 then aired "Congratulations
Promos" through Monday -- Canadian Thanksgiving
-- giving thanks to their lucky listener.

The Niagara Fallsview Casino partnered with us on
the promotion and provided a two-night stay for two
with dinner at their signature restaurant, 17 Noir.

Williams Sonoma

Agency spoke with Williams Sonoma PR manager
who said we cannot execute a promotion until there
are Canadian products in store.

“Holiday Shopping with Taste”
TON Boston Event

Agency liaised with client and TON contacts in
Boston to participate in “Holiday Shopping with
Taste” event pre-promoting next spring’s event.

Agency coordinating trip giveaway with Crate &
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Barrel stores in metro Boston and Fairmont The
Queen Elizabeth in Montreal.

_Pending Promotions =

Woman’s Day
(circ. 4,060,619)

Agency secured a sweepstakes to appear in the
magazine’s December issue. Giveaway to consist of
a trip for two to Vancouver. Participating partner is
the Fairmont Waterfront Vancouver. Agency liaised

with CTC, partner and publication.

Best Buy

~PRODUCT PLA OUTREACH |

(Television)

The L. Word (Showtime)

Prodution has confirmed their intent to film in

Agency secured interest from company that
programs Best Buy TV wall to place footage.
Execution depends upon available footage in Hi Def
from CTC b-roll shoot. Efforts to ascertain exact
footage shot by Fred Wallace unsuccessful. Have not
located his replacement or determined the shoot is
still moving forward.

Whistler the week of December 12" — 16™ Season
finale episode to air at end of 1** quarter or beginning
of 2" quarter 2006. Contract details are being
finalized. New inclusions for CTC to include
postcard promoting sweepstakes in DVD packaging,
pre-produced “Altitude” vignette in DVD and link to
www.comeseecanada.com on Showtime website.

Amazing Race (CBS)

CSI (CBS)

and discussing

Sent Mountee Standee for set ressing in travel

Reviewed end credit list with WRP. Production
confirmed that CTC and partners will all receive end
credits, but logos will not be shown. Canada episode
scheduled to air December 13, 2005. Worked with
Weber Shandwick to define PR possibilities for
finale episode. Provide list of PR priorities to CBS
possibilities with them.

agency.

The Bernie Mac Show (FOX)

Sent Niagara Falls brochures to be used in school
fund raiser auction scene.

Golden Globes Gift Bags (NBC)

Provided POV for trip package giveaway to Golden
Globes presenters.
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isidid
Weber Shandwick performed the following activities on behalf of the CTC:November 2005
_ Core Public Relations _

Media Placements : Cl}'culatlon/ ' Estimated Ad Value
L . AudienceReach .
WABC TV (ABC New York City) -~ 11/16/05

6:00 AM Newscast :

e Delivery of tree from Canada to Bryant Park. 195,017 $1,200
Featured banner displaying “Keep Exploring”
message.

WABC TV (ABC New York City) — 11/16/05

7:30 AM Newscast

« Delivery of tree from Canada to Bryant Park. 195,017 $1,200
Featured banner displaying “Keep Exploring”
message.

95.5 PLJ (New York City Radio Station) —
News Bureau/Media Outreach

Agency pitched Zamboni segment to show for New
York episodes. Show interested in gag, but in need
Ellen DeGeneres Show of trips to support Canada tie-in. Awaiting feedback
: on possible partner support from Toronto for follow
up with show.
Agency pitched ideas for traveling to Canada for
holiday travel segment on GMA with Emily
Good Morning America Kaufman. Provided Montreal b-roll and she is
(reach: 5.9 million) planning on including the destination in the
upcoming December 13 segment. It will feature
Montreal's "Sweet Deal" package.
Agency traveled to Nova Scotia for tree cutting b-
roll shoot. Arranged New York crew and reindeer
for New York delivery. Cut footage together for
distribution to local outlets and for use on Good
Morning America.

Good Morning America
(reach: 5.9 million)

ABC, NBC and FOX local affiliates

Agency pitched b-roll of Bryant Park’s Christmas
CNN . .
MSNBC tree being cut down and delivered to the Pond to
Tonight Show local New York TV stations as well as CNN and
. MSNBC, The Tonight Show and CBS Sunday
CBS Sunday Morning Morni :
NY1 orning.
N

New York Dai ewspapers Agency drafted and distributed media alerts
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highlighting Christmas tree delivery to Bryant Park

to New York daily papers.

Agency provided Niagara Falls and Toronto

consumer information to publication for upcoming
story.

Connecticut Magazine
(circ. 91,599)
Pending Hits

Herald Interactive
(Seven million page views/
1.6 million unique visitors per month)

Senior editor Tom Rose traveled to the Niagara

region April 18-22. Tom was planning to promote

the Festival of Lights and Icewine Festival, but

coverage has been postponed until spring.

Agency secured publication to attend the Calgary

Boston Herald Stampede press trip ‘in July. Partner handled
arrangements.

(circ. 248,988) Agency facilitated day of trip communications

Agency traveled to Nova Scotia to secure b-roll of
tree cutting per GMA interest. Collected images of
B-roll Shoot in Nova Scotia tree, Lunenburg town site. Interview with Ross

Pence re consumer info on Christmas tree for b-roll
package.
Agency attended delivery of tree to Bryant Park and
secured, edited and distributed b-roll. Worked with
Park arborist to augment tree for decoration.

Special Projects

Escorted Mounties to GMA on Nov. 25 for live
segments from The Pond. Show was to run tree b-
roll package with live commentary from Mike Barz.
Live tree shot from Park to include Mounties. Show
' ran long and b-roll cut for time.

Worked with park on tree lighting event evening of
Nov. 25. Escorted Mounties and representatives
from CTC to event. Pitched and distributed
additional b-roll to local TV outlets at ceremony.
Distributed still photo of Mounties, tree, Santa and
Vonzell Solomon with caption over regional wire
immediately after event.

The Pond at Bryant Park

Continued to finalize plans for tree topper and
Canadian diamond involvement.

Worked closely with Kenneth Cole’s design team to
manufacture the diamond topper to be included in
Kenneth Cole’s World Aids Day campaign launch.
Working with Kenneth Cole and eBay to auction
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Fall 2005 / Winter 2006 Interim Program

topper on Web site for charity.

Agency has begun executing various program
initiatives presented to client in September.

High End Fishing

Gay/Lesbian

Agency developed internal action plan based on
recommendations for high end fishing media
outreach. Will research selected lodges, identify
“spokes guides” and begin developing releases for
distribution after January 1. Plan small luncheon for
guides and key media targets for Wine Cellar in Feb
2006.

Inside Qut Newsletter

Researching a variety of GL sponsorship options for
CTC consideration. Putting together film festivals,
HRC dinners, key pride festivals with cost and
calendar for January 2006 evaluation.

Provided Monica with insight for Inside Out
newsletter.

LUCEBurelles Clipping Service

Pending Activities =~ -

Agency forwarded monthly cost breakdown to CTC
as well as hard copy clip maili

O partners.

World Cup Races in Alberta Press Trip

Sea to Sky Group Press Trip
Winnipeg GL Group Press Trip

Supported Travel Alberta’s press trip with media
pitching. Due to the trip’s short notice and
proximity to Thanksgiving, no media were
confirmed for Dec. 3-7 press trip. Several media are
interested in attending similar trip in Feb.

HEF Group Press Tri

Press trip approved. Slated for spring 2006.

Press trip approved. Slated for summer 2006.
Press trip a

Bryant Park Partnership

Promotions/Special Events/
Marketing Partnerships

Woman’s Day
(circ. 4,060,619)

“Holiday Shopping with Taste”

roved. Slated for spring/summer 2006.

Canadian diamonds to discuss

Agency held several conference calls with CTC,
Bryant Park, Nova Scotia, Kenneth Cole and

program elements.

Agency secured a sweepstakes in the magazine’s
December issue. Giveaway consisted of a trip for

two to Vancouver. Participating partner was the
Fairmont Waterfront Vancouver.

Exposure consisted of a full page promoting our

Vancouver trip giveaway (circ.: 4,060,619, reach:
10,151,547 / ad value: $179,365). Promotion also
included Web site “enter-to-win” component

(759,424 unique hits per month) including Canada

logo and link to tourism site.

Agency attended November 10 “Holiday Shopping
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TON Boston Event with Taste” event pre-promoting next spring’s event.

Agency coordinated trip giveaway with Crate &
Barrel stores in metro Boston and Fairmont The
Queen Elizabeth in Montréal. Forwarded enter-to-

win cards to CTC to enter new contacts in database.

Pending Promotions o ,
Agency secured interest from company that
programs Best Buy TV wall to place footage.
Best Buy Execution depends upon available footage in Hi Def

from CTC b-roll shoot. Efforts to ascertain exact
footage shot by Fred Wallace unsuccessful.

Need to determine if native Hi-Def footage suitable
for Best Buy promotion exists.

Reviewed most recent version of Showtime contract.
Production has confirmed their intent to film in

The L Word (Showtime) Whistler the week of December 12" — 16™  Season
finale episode to air at end of 1** quarter or beginning
of 2" quarter 2006.

Shared feedback and suggestions for PR
opportunities with Weber Shandwick. Worked with
Weber Shandwick on press release revisions for
Amazing Race (CBS) anticipated Canada exposure. Finalized PR
discussions with CBS for season finale Canada
episode. Canada episode scheduled to air December
13, 2005.

ididid
Weber Shandwick performed the followmg activities on behalf of the CTC: December 2005
_Core Public Relations

Media Placements Clr culation/ Estimated Ad Value
... _AudienceReach . " " ,
CBS Amazing Race — 12/13/05
9:00 PM
e Montréal, Toronto and Canada received
amazing exposure in the season finale.
' News Bureau/Medla Outreach

Over 12 million viewers $332.275.96

Ellen DeGeneres Show Agency advised that best ptc so uld
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present detailed description of trip/idea that already
had full subscription from industry partners for
execution.
Agency pursued possible partnership with VH1's
Top Video Countdown to air from Canada. VH1

VH1 expressed initial interest in Vancouver, however,
Top 40 Countdown ultimately had to pass on opportunity due to change
of programming from on location shoots to in studio

taping.

Per request, agency sent press materials about the

 Private Air Magazine (circ. 25,000) | gyerall destination including a list of story ideas.

____ Special Projects

Collected initial feedback from Craig Murray at
Nimmo Bay. Touched base with Andrea Peddle re
local women fishing guides. Further info and
interview of guides pending. No response at present
from Knee Lake in Manitoba. Wine Cellar at 21
Club on hold for March 1 luncheon.
Attended GL focus group in New York City.
Observed that challenge to selling Canada for GL
audience same as general leisure market —
impression that Canada is cold and not exciting.
Will propose changing group press trip to support
the new Yukon Pride adventure outfitter and bring
attention to exciting experience that leverages
incomparable natural beauty.

High End Fishing

Gay/Lesbian

Also researching several GL film festivals and
National Lesbian and Gay Journalist Association
opportunities.

Agency drafted press release announcing winners of
Amazing Race and the fact that the finale was filmed
in Canada; Agency sent Amazing Race winners a
gift basket full of Canadian treats to enjoy at their
hotel during their stay in New York City while
making media appearances
Agency forwarded monthly cost breakdown to CTC
as well as hard copy clip mailing to part

CBS Amazing Race

5

LUCEBurelles Clipping Service

Supported Travel Alberta’s February press trip with’

World Cup Races in Alberta Press Trip media pitching. Agency secured Lexus magazine
(circ. 1.4 million internationally) to attend the trip.
Sea to Sky Group Press Trip Press trip approved. Slated for spring 2006.
Winnipeg GL Group Press Trip Press trip approved. Slated for summer 2006.
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__HEF Group Press Trip ________|_Press trip approved. Slated for spring/summer 2006,
_Meetings/Conference Calls |
Gay Market Focus Groups WS Canada team attended gay market focus groups
December 6, 2006 . :
New York organized by Yolaine Dupont.
Meeting with Laura Serena WS Canada team met with Laura to discuss eBay
December 7, 2006 partnership and other potential diamond
New York opportunities for 2006.

Promotions/Special Events/

Marketing Partnerships
Worked closely with Kenneth Cole and eBay
contacts to auction topper on Web site for charity.

Polar Bear Diamond provided a diamond to bejewel
the Kenneth Cole-designed replica ornament of the
Bryant Park tree topper, which was auctioned off on
eBay. The auction was live on eBay from December
9-19 and featured on the “In the Spotlight” section
of the Giving Works page, eBay’s special charity

The Pond ats?ryant Park page which receives between 7-8 million viewers
eBay daily. The winning bid was for $6200.

The Agency also drafted a press release on behalf of
Polar Bear Diamond and distributed pro bono on the
wire (as you know) and conducted outreach to key
Internet sites and blogs.

WS Canada team continued to provide support to the
Canada/diamond pavilion staff.

Agency proposed promotion with the New York
Rangers hockey team. Sweepstakes would offer the
chance for a lucky winner and guest to see the
Rangers play the Maple Leafs in Toronto and

New York Rangers explore Canada with a day of local sights and
activities scheduled. Promotion would be online and

in the arena to maximize consumer exposure to the

“Ultimate Canadian Hockey Experience

Sweep sts.”

Reviewed script pages to verify Canada inclusions
as provided for in contract. Season will premiere

23
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January 8, 2006. Season finale episode to air at end
of 1* quarter or beginning of 2" quarter 2006.
Verified that CTC sweepstakes link is up and
running on official “L Word” site. Following up
with Showtime regarding next steps for promotions.

Amazing Race 8 (CBS)

24

Montreal, Toronto and Canada received amazing
exposure in the season finale. Episode was seen by
more than 12 million viewers and the CTC and its
partners received more than 63 minutes of exposure.
Provided input for press release and submitted to
CBS for approval. Provided CTC with a copy of the
December 13" season finale episode of “Amazing

Race 8” and a detailed breakdown of the verbal and
visual exposures received by Canada.
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Cost/Act Code Desc

ATTACHMENT 2

Vendor Name

Doc/Work D Value (Tra

HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Cell Phone
HC_Cell Phone
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie

Meaghan McGee
Renata Hopkins
Rene A Mack
Sarah E Goldfarb
Valerie S Edmonds

American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express
American Express

Peter Campisi

Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service
Burrelle's Information Service

Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express

11/10/2005
11/10/2005
8/4/2005
12/1/2005
11/5/2005

7/28/2005
7/28/2005
7/28/2005
7/28/2005
7/28/2005
7/28/2005
7/28/2005
7/28/2005
8/25/2005
11/29/2005
11/29/2005
7/28/2005
7/28/2005
7/28/2005
11/29/2005

12/24/2005

7/1/2005
8/1/2005
9/1/2005
10/1/2005
11/1/2005
12/31/2005

7/10/2005
10/23/2005
11/20/2005
11/20/2005
11/27/2005

7/18/2005

7/18/2005

7/25/2005

8/15/2005

8/15/2005

8/22/2005

8/29/2005

8/29/2005

196.79
261.4
192.46
724.77
536.09
1,911.51
165.9
174
40
310.89
-553.52
730.07
589.25
-480.97
-286.86
241.66
241.66
-165.9
-174
-40
1,030.90
1,823.08
31
31
2,654.23
2,649.47
2,404.29
2,525.57
2,715.44
2,294.10
15,243.10
44
8
8
20
16
88.35
6.19
48.12
44.95
82.53
6.72
6.03
5.3
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HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie

HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Inter-company Exp
HC_Inter-company Exp
HC_Inter-company Exp

HC Leased & Rental C
HC Leased & Rental C
HC Leased & Rental C
HC Leased & Rental C
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a

Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
UPS
UPS
UPS
UPS
UPS
UPS

Renata Hopkins

Deluxe Delivery Systems, Inc.
Deluxe Delivery Systems, Inc.
Renata Hopkins

Valerie S Edmonds

Valerie S Edmonds

Bocca

Erin Migliore
Jennifer L Maguire
Meaghan McGee
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Renata Hopkins
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds

9/12/2005
9/19/2005
10/10/2005
11/7/2005
11/14/2005
11/21/2005
11/21/2005
12/5/2005
12/12/2005
12/5/2005
12/5/2005
12/5/2005
12/19/2005
9/24/2005
10/1/2005
10/1/2005
10/29/2005
11/5/2005
11/19/2005

7/14/2005

11/20/2005
11/6/2005

11/10/2005
11/5/2005
11/5/2005

9/28/2005
11/10/2005
9/15/2005
11/10/2005
8/12/2005
11/10/2005
11/10/2005
11/10/2005
11/10/2005
11/5/2005
11/5/2005
11/5/2005
11/5/2005
11/5/2005
11/5/2005
11/4/2005
11/4/2005
11/4/2005

150.58
32.83
9.48
26.57
61.04
12.48
126.4
19.74
15.08
16.01
6.43
10.6
23.7
21.47
6.9
0.75
12.73
18.35
5.97
961.3
27.2
27.2
32

38
88.17
159.97
139.55
387.69
52.68
50.27

5.52
72.29
5.09
60

55
6.14
14.34
16.77
1.72
11.77
42.81
42.8
3.91
4.69
3.58



HC_Meals - Staff & a

456.38

HC_Meals-Client Meaghan McGee 9/28/2005 183.62
HC_Meals-Client Meaghan McGee 9/28/2005 17.69
HC_Meals-Client Meaghan McGee 11/10/2005 65.13
HC_Meals-Client Meaghan McGee 11/10/2005 11.34
HC_Meals-Client Renata Hopkins 11/7/2005 26.68
HC_Meals-Client Renata Hopkins 12/6/2005 71.61
HC_Meals-Client Rene A Mack 12/17/2005 12.75
HC_Meals-Client Valerie S Edmonds 11/5/2005 12.05
HC_Meals-Client 400.87
HC_Miscellaneous Dawn Animal Agency 11/23/2005  2,709.38
HC_Miscellaneous Emerald Tree Care, Inc 11/23/2005  7,603.75
HC_Miscellaneous 10,313.13
HC_Office Supplies Jorian Weiner 9/21/2005 58.67
HC_Office Supplies Renata Hopkins 8/12/2005 54.17
HC_Office Supplies Sarah E Goldfarb 8/12/2005 26.34
HC_Office Supplies Valerie S Edmonds 11/5/2005 17.88
HC_Office Supplies Valerie S Edmonds 11/5/2005 14.11
HC_Office Supplies Valerie S Edmonds 11/4/2005 13.62
HC_Office Supplies Valerie S Edmonds 11/4/2005 8.74
HC_Office Supplies 193.53
HC_Parking Meaghan McGee 11/10/2005 29
HC_Parking Renata Hopkins 11/10/2005 4.5
HC_Parking Renata Hopkins 11/11/2005 60
HC_Parking 935
HC_Photography Feature Photo Service, Inc. 11/21/2005 2,481.79
HC_Photography 2,481.79
HC_Postage Renata Hopkins 11/10/2005 124.83
HC_Postage Renata Hopkins 12/21/2005 143
HC_Postage 1 267.83
HC_Printing C2 Media.com 11/22/2005  2,996.00
HC_Printing Fathom Creative, Inc. 10/6/2005 2,221.25
HC_Printing Fathom Creative, Inc. 11/29/2005 152.5
HC_Printing Modernage Photographic Ser  10/3/2005 45.52
HC_Printing Shop LLC 11/14/2005 4345
HC_Printing 5,849.77
HC_Professional Serv Maria Rosario Reyes 12/8/2005 1,500.00
HC_Professional Serv Maria Rosario Reyes 12/8/2005  3,500.00
HC_Professional Serv 5,000.00
HC_Promotional Mater Renata Hopkins 11/10/2005 42
HC_Promotional Mater Sarah E Goldfarb 8/5/2005 79.73
HC_Promotional Mater Sarah E Goldfarb 8/5/2005 34.14
HC_Promotional Mater Stephanie Borris 8/20/2005 5
HC_Promotional Mater 160.87
HC_Taxis Bens Luxury Car & Limo Servii  7/14/2005 272.81
HC_Taxis Bens Luxury Car & Limo Servi-  7/31/2005 394.74
HC_Taxis Bens Luxury Car & Limo Servi  10/15/2005

255.27



HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_ Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Video Production
HC_Video Production
HC_Video Production
HC_Video Praduction
HC_Video Production
HC_Video Production
HC _Video Production
HC Video Production
HC_Video Production
HC_Wire Services
HC_Wire Services
HC_Wire Services
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying
SC_ Photocopying-Col
SC_ Photocopying-Col
SC_ Postage

SC_ Postage
SC_Telephone
SC_Telephone
SC_Telephone
SC_Factiva

Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Bens Luxury Car & Limo Servi
Meaghan McGee

Renata Hopkins

Rene A Mack

Valerie S Edmonds

Valerie S Edmonds

Rene A Mack
Rene A Mack
Valerie S Edmonds
Valerie S Edmonds
Valerie S Edmonds

Bacon's Information, Inc.
Bacon's Information, Inc.
Bacon's Information, Inc.
Gourvitz Communications, In
GRS Systems, Inc

Rainbow Video Duplicating In
Rainbow Video Duplicating In
Rainbow Video Duplicating In

PR Newswire Association LLC
PR Newswire Association LLC

11/14/2005
11/14/2005
12/14/2005
11/30/2005
11/30/2005
11/30/2005
11/30/2005
12/31/2005
7/31/2005
7/14/2005
12/31/2005
12/31/2005
11/10/2005
12/6/2005
8/4/2005
11/5/2005
11/5/2005

9/18/2005
9/18/2005
11/5/2005
11/4/2005
11/4/2005

8/18/2005
11/30/2005
11/17/2005
11/28/2005
11/22/2005

11/4/2005
11/18/2005

12/5/2005

12/14/2005
11/25/2005

8/19/2005
11/16/2005

9/2/2005
8/17/2005

8/19/2005
11/16/2005

11/30/2005

60.53
305.44
385.72

95.59
458.97
140.39
558.27

95.59

-394.74
-272.81
-95.59
95.59
23

12

20

6

38
2,458.77
23
33.55
6.97
70.37
3.41

137.3
165.12
316.47
316.47

7,062.34
487.69

54.19

92.12
167.98

8,662.38
877.5
600
1,477.50

107.1

46.55
153.65

12.5
12.5

72.09

72.09
393.71
403.64
797.35

1.5



* %

* %

* %k

SC_Factiva
SC_Lexis/Nexis
SC_Lexis/Nexis

WBS 103432-US12

HC_Factiva
HC_Factiva

WBS 103432-US02

SC_ Postage
SC_ Postage
SC_Factiva
SC_Factiva
SC_Factiva
SC_Factiva
SC_Factiva

WBS 103432-US13

HC_Cell Phone
HC_Cell Phone
HC_Professional Serv
HC_Professional Serv
HC_Professional Serv

WBS 103432-US01

HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Airfare
HC_Airfare

HC_Cell Phone
HC_Cell Phone
HC_Cell Phone
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC Meals - Staff & a
HC_Meals - Staff & a

David Krejci

Blue Sky Factory, Inc.
Blue Sky Factory, Inc.

Doug Looper
Doug Looper

American Express

Doug Looper
Doug Looper

Federal Express
Federal Express
Federal Express

Doug Looper
Doug Looper
Doug Looper
Doug Looper
Doug Looper
Doug Looper

9/30/2005

7/31/2005

12/27/2005

8/31/2005
9/30/2005
10/31/2005
11/30/2005

7/1/2005

10/24/2005
10/19/2005

7/15/2005
7/15/2005

8/25/2005

8/22/2005
9/8/2005

11/18/2005
11/11/2005
12/23/2005

7/15/2005
7/15/2005
7/15/2005
7/15/2005
7/15/2005
7/15/2005

15
102.12
102.12

59,515.71

21.84
21.84

21.84

20.92
20.92
6.65
5.9
2.95
2.95
18.45

39.37

9.34
9.34
350
350
700

709.34

232.86
286.44
519.3
540.79
540.79
103.41
56.65
160.06
7.48
3.7
11.62
22.8
7.59
8.69
5.68
24.95
4.11
14.29



HC_Meals - Staff & a Doug Looper

HC_Meals - Staff & a Doug Looper

HC_Meals - Staff & a Doug Looper

HC_Meals - Staff & a Doug Looper
*  HC_Meals - Staff & a

HC_Meals-Client Doug Looper

HC_Meals-Client Doug Looper
*  HC_Meals-Client

HC_Mileage Doug Looper

HC_Mileage Doug Looper
*  HC_Mileage

HC_Parking Doug Looper

HC_Parking Doug Looper
*  HC_Parking

HC_Taxis Doug Looper

HC_Taxis Doug Looper

HC_Taxis Doug Looper
*  HC_Taxis

HC_Travel Other Doug Looper

HC_Travel Other Doug Looper

* HC_Travel Other
SC_ Facsimile
SC_ Facsimile

*  SC_ Facsimile
SC_ Telephone
SC_Telephone
SC_Telephone
SC_ Telephone
SC_ Telephone
SC_Telephone

*  SC_Telephone

**  WBS 120122-US25

* k%

HC_Clipping Services Burrelle's Information Service
* HC_Clipping Services
HC_Graphics Shop LLC

*  HC_Graphics
**  WBS 134519-US12
*** Core Public

**** Client Name Canadian Tourism Commission

8/2/2005
8/2/2005
8/2/2005
9/8/2005

7/15/2005
7/15/2005

8/2/2005
8/2/2005

7/15/2005
8/2/2005

7/15/2005
7/15/2005
7/15/2005

7/15/2005
8/2/2005

8/23/2005
12/27/2005

7/29/2005
8/23/2005
9/27/2005
10/25/2005
11/23/2005
12/27/2005

11/30/2005

7/21/2005

5.19
4.02
15.44
25.65
115.61
27.91
52.56
80.47
23.89
23.89
47.78
55

22

77
10.72
37.84
6.6
55.16
4.08
118.3
122.38
8.46
6.99
15.45
166.62
418.07
147.43
87.78
67.48
49.95
937.33

2,694.13
62,980.39
2,356.07
2,356.07
8,690.00
8,690.00
11,046.07

11,046.07

74,026.46



LT M

74,026.46

NSD/CES/REGISTRATION UNIT
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Date Receive Amount Received

7/26/2005
7/26/2005
9/23/2005
10/5/2005

11/2/2005
12/27/2005

Total

154,737.96
2,439.95
39,747.18
95,204.05
50,520.88
54,070.90

396,720.92
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