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U.S. Department of Justice Amendment to Registration Statement
Washington, DC 20530

Pursuant to the Foreign Agents Registration Act of 1938, as amended

OMB NO. 1124-0003

Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 ef seq., for the

purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this information is
subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form registration statement,
supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the Attomey General under this
Act is a public record open to public examination, inspection and copying during the posted business hours of the Registration Unit in Washington, DC.
Statements are also available online at the Registration Unit's webpage: http://www.fara.gov/. One copy of every such document, other than informational
materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and copies of any and all documents are routinely made
available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The Attorney General also transmits a semi-annual report to

Congress on the Administration of the Act which lists the names of all agents registered under the Act and the foreign principals they represent. This report
is available to the public in print and online at: hitp://www.fara.gov/.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average 1.5 hours per response, including the time for
reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of

information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions for reducing this

burden to Chief, Registration Unit, Counterespionage Section, National Secu{ity Division, U.S. Department of Justice, Washington, DC 20530; and to the
Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1. Name of Registrant 2. Registration No.
CMGRP, Inc. d/b/a Weber Shandwick 3911

3. This amendment is filed to accomplish the following indicated purpose or purposes:

[J To give a 10-day notice of change in information as required by Section 2(b) of the Act
To correct a deficiency in
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4. If this amendment requires the filing of a document or documents, please list - W =
—y
Attachment 1 -- List of services provided to foreign principal Canadian Tourism Commission (CTC) during period from January to June
2010.
Attachment 2 -- List of expenses incurred on behalf of CTC during period from January to June 2010,

Attachment 3 -- List of fees and expense reimbursements received from CTC during period from January to June 2010.

5. Each item checked above must be explained below in full detail together with, where appropriate, specific reference to and identity of the
item in the registration statement to which it pertains. (If space is insufficient, a full insert page must be used )

principal serviced during this period in response to Item 9,
11) and expenses incurred on behalf of CTC

The original Supplemental Statement for this period did not disclose the CTC as a foreign
(Item 15),
received from CTC during this period.

or the services engaged in (Item
or fees and expenses reimbursements
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EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have)
read the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the

undersigned make(s) no representation as to the truth or accuracy of the information contained in the attached Short Form Registration
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.
(Date of signature)
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1" This statement shall be signed by the individual agent, i the registrant is an individual, or by a majority of those partners, officers, directors or persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf.



' ATTACHMENT 1
-,

Weber Shandwick
Canadian Tourism Commission
January - June 2010 Status Report

[Weber Shandwick performed the following activities on behalf of the CTC for the month of January:
(Core Public Relations

Jnry 20 feature on Vancuver s a
countdown to the 2010 Winter Games.

Destination of coverage of Vancouver appeared
in the January 2010 issue.

An online story featuring Vancouver appeared on
January 1, 2010.

An online feature on family travel to Whistler

appeared on January 19, 2010.

MSNBC.com (Daily Audience Reach: 103,333) Online article highlighting the cpuntdown to the
Vancouver Games and preparations to get the

destination read Januar: 2010.

AAA Journey Magazine (c. 588,335)

MSN.com (Daily Audience Reach: 3,166,667)

Skiresorts.com (Daily Audience Reach: 583)

Agency sent an update on 2010 Winter Games
story ideas to:
David Wolman, Outside
Kate Chandler, Away.com
Carlanne McCrystal, Examiner.com
Harriet Baskas, MSNBC.com
David Armstrong, San Francisco Chronicle
Juliana Shallcross, Hotel Chatter/Jaunted
Genevieve Brown, Travelocity.com
Sophie Gayot, Gayot.com
Erika Lloyd, Away.com
Sean Giancola, AOL Travel
Crissy Persico, AOL.com
JD Rinne, Budget Travel
Pavia Rosati, Daily Candy
Peter Frank, Concierge.com
Rob Lovitt, MSNBC.com
Pat Mack, Gayot.com
Steve Almasy, CNN.com
Jeff Koyen, Forbes Travel
Peter Greenberg, CBS
Daniel Kellison, Bonnie Hunt TV
Tim Lemke, Washington Times
Emily Becher, AOL.com
Matthew Futterman, WSJ.com
Roxanna Scott, USA Today
Dan Warrick, Via
Jerry Micco, Pittsburgh Post Gazette
Liz Miersch, Conde Nast Traveler

2010 Winter Games Story Ideas
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Weber ShandWick

Canadian Tourism Commission
January - June 2010 Status Report

Constance Droganes, CTV
Jorge Rojas, Miami Herald
Paul Chi, People Magazine
Charles Coxe, Men’s Journal
Heather Loeb, Men’s Health
Sue Hovey, ESPN

Bethany Gumper, Fitness
Jennifer Sembler, Elite Traveler
John Meyer, Denver Post
Mike Espindle, Elite Traveler
Anne Fitzgerald, The Globe
Philip Hersh, Chicago Tribune

Destination Weddings & Honeymoons (c.
175,000)

Agency worked with Tourism BC to pitch

Freelancer Maryann Hammers for a “Destination
Spotlight” article on British Columbia which will
appear in the March/April issue of the magazine.

Metro New York (c. 307,312)

Agency pitched Deputy Features Editor Dorothy
Robinson on the Fairmont Pacific Rim in
Vancouver for a “Hot New Hotels of 2010”
round-up.

The Wall Street Journal (c.2,024,269)

Agency pitched travel deals and Olympic news
available in Vancouver throughout the duration
of the Games.

MSNBC.com (Daily Audience Reach: 103,333)

Media attending Games

Agency is working with Harriet Baskas on two to
three Olympic stories as a result of the 100 Day
Countdown Pitch

Agency reached out to various outlets and
developed a list of media who will attend the
2010 Winter Games.

Olympics media event outreach

American Express Publishing

Agency extended invitations to key media for the
cross-Canada open houses, savour Canada
breakfast and Four Host First Nations VIP event.

Agency worked with the CTC to reach out to
Travel + Leisure, Food & Wine, Departures and
Executive Travel magazines to assist with
Canadian editorial concepts and story ideas.

Online Game

Agency is working with CTC and Weber
Shandwick digital team to plan and execute an
online digital game, set to launch in April 2010.
Agency drafted a proposal to partners for
participation and is researching legal and
technical logistics.

Sports Illustrated Swimsuit Issue Launch

Agency, CTC, partners and Sports Illustrated
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Canadian Tourism Commission
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worked together to develop strategy and press
releases to promote the February 9, 2010 launch.

Agency drafting copy for an email blast about

Canada: Red Hot key partner contacts during the Games to the Red
Hot list.

Media Marketplace Agenf:y has confirmed professional development
panelists. A

- Meetings/Conference Calls.
Rogers & Cowan Conference Calls

enc tol staff event. _

Agency part1c1pate a onthly upde
conference call with Rogers & Cowan.

Weber Shandwick/CTC Call to discuss media relations outreach moving
January 4, 2010 forward.

Weber Shandwick/CTC Call to discuss Olympics outreach.

January 11, 2010

Weber Shandwick Call with Harley Pasternak to discuss upcoming
January 14, 2010 opportunities.

Weber Shandwick/CTC Kick-off call for CTC online game project.
January 19, 2010

Weber Shandwick/CTC Online game site IA walkthrough.

January 25, 2010

Weber Shandwick/CTC Call to discuss roles at 2010 Winter Games.
January 27, 2010

Weber Shandwick/CTC Call to discuss CTC online game logistics.
January 27, 2010

Rogers & Cowan performed the following activities on behalf of the CTC for the month of January:

» Entertamment Marketlng (R&C)

“Top Chef”

(Bravo)

R&C is in discussions with producers regarding
destination integration opportunities for Canada in
Season 7 and 8. CTC worked with Tourism
Ontario/Toronto on preparing a location proposal for
Season 7. R&C submitted proposal to production on
1/27. Currently waiting for feedback from Bravo.
Initial feedback has indicated that the show may stay
domestic for Season 7 but they are very interested in
Toronto for Season 8 which shoots August — October
2010.
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Production is interested in Canada as a vacation prize
giveaway. Wayne Brady hosts this new take on the
classic game show. Production is looking for
spectacular prizes to feature. Each show features 1-3
vacations as the ultimate prize and is given a unique
set. R&C presented the opportunity to CTC and is
currently waiting to hear back.
R&C is in discussions with producers of the U.S.
version of this lifestyle, property, and travel show that
highlights the best homes and locations around the
world. Producers have expressed great interest in
going to Canada, specifically St. John and Jasper.
Production is currently preparing a presentation which
R&C will review and share with CTC. -

“Let’s Make a Deal”
(CBS)

“A Place in the Sun”
(Syndicated)

ROMOTIONS LOC*‘ TON--

Release date has been set for August 13, 2010. R&C is
in discussions with Universal regarding promotional
opportunities with this feature film about a video
game-loving young Canadian who must defeat seven
o s evil ex’s to win the girl of his dreams. Film is set and
“Scott Pllgr“}l vs. the World” shot in Toronto andgstars Michael Cera (Canadian),

(Universal) Mary Elizabeth Winstead, and Kieran Culkin.
Tourism Ontario/Toronto has expressed great interest.
R&C will be coordinating an internal call with CTC
and partners to brainstorm creative ideas after the
Winter Games.

\Weber Shandwick performed the following activities on behalf of the CTC for the month of February:
_Core Public Relations

% Medla Placements Secured by Agency

Olympic spread shot in Vancouver hit news
stands this month.

Sports Illustrated Swimsuit Issue (c.3,252,298)

| Associated Press (Daily Audience Reach: The February 3, 2010, AP story details Matt
270,000) Lauer’s experience carrying the Olympic Torch.
Online video from the TODAY SHOW that ran
on February 9, 2010, highlights the countdown to
the Vancouver Games.

The online feature ran on February 19, 2010,
detailing 10 great places to strike a swimsuit
USAToday.com (Daily Audience Reach: 196,667) | pose. As a result of the Sports Illustrated
Swimsuit Issue, Whistler was included as the first
destination listed.

MSNBC.com (Daily Audience Reach: 103,333)
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Startribune.com (Daily Audience Reach: 24,097)

The Star Tribune blog post on February 10, 2010,
is a result of the Sports Illustrated Swimsuit Issue

features Lindsey Vonn’s participation in the

shoot.

Weightwatchers.com (Daily Audience Reach:
106,667)
¢ Audience Reach as a result of 4 articles:
426,668

Weightwatchers.com produced four online
features as a result of participating in the “Train
Like An Athlete” press trip.

Boston.com (Daily Audience Reach: 146,667)

Boston Globe freelancer, Kari Bodnarchuk (who

attended the “100-Day Countdown” press trip)

produced an online piece on February 18, 2010,

incorporating information from the Canada
House Tour.

USAToday.com (Daily Audience Reach: 196,667)
¢ Audience Reach as a result of 43 Blog
Posts: 8,456,681

Sports Illustrated Swimsuit Issue Launch

Denny Gainer and Dennis Moore and produced
43 blog posts throughout their time in Vancouver
throughout the Games.

seleae oui the Sprts S

Hlustrated Swimsuit Issue launch to top 50 daily
newspaper sports and travel editors and selective
media who the agency has worked with or have
attended past in-market events.

Media outreach in Vancouver

Olympics media event outreach

| additional information or CTC assets.

Agency reached out to several key media outlets
while in Vancouver, requesting to meet in person
and following up to see if they needed any

| Agency followed up with key media for the

cross-Canada open houses, Savour Canada
breakfast and Four Host First Nations VIP event.

Staffing the Games

Online Game

Agency representative supported the 2010 Winter
Games. She helped to staff the CTC media room,
International Press Center, the CTC’s First
Nations Event, the Cross-Canada open house
tours, and Matt Lauer’s torch relay run.

Agency worked with CTC and Weber Shandwick |
digital team to plan and execute an online digital
game. Game execution put on hold at CTC

request.

Sports Illustrated Swimsuit Issue Launch

Agency worked with CTC to develop a press

release that was distributed selective media to
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promote the February 9, 2010 launch of the
Sports Hllustrated Swimsuit Issue.

Agency worked with CTC to develop a CODE
pitch and press release. Agency engaged eight
CODE Support Weber Shandwick offices including UK, France,
Germany, Australia, China, Japan, Korea and
India for international media distribution.
Agency wrote and distributed an email blast
Canada: Red Hot about key partner contacts during the Games to
the Red Hot list.

Agency has confirmed professional development
panelists and is gathering questions from
attendees for panelists. Agency to help staff
event.

Media Marketplace

Agency participated in a monthly update
conference call with Rogers & Cowan.

Weber Shandwick/CTC Call to discuss Games — time planning for CTC
February 3, 2010 staff.

Weber Shandwick/CTC Call to discuss U.S. online game project.
February 16, 2010

Weber Shandwick Call to discuss U.S. online game project.
February 18, 2010

Weber Shandwick/CTC Call to discuss partner involvement for U.S.
February 23,2010 " | online game.

Rogers & Cowan performed the following activities on behalf of the CTC for the month of February:

Production will be staying domestic for Season 7 but
“Top Chef” has expressed great interest in Toronto for Season 8
P which shoots August ~ October 2010. R&C shared

(Bravo) feedback with CTC and forwarded production’s hotel
needs for Season 8.
Production is interested in Canada as a vacation prize
giveaway. Wayne Brady hosts this new take on the
“Let’s Make a Deal” classic game show. Production is looking for
(CBS) spectacular prizes to feature. Each show features 1-3

vacations as the ultimate prize and is given a unique
set. R&C presented the opportunity to CTC and is

6
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awaiting feedback.

R&C presented a destination location opportunity to
CTC for Season 2 of this lifestyle, property, and travel
show. Producers are very interested in filming an
episode in St. John’s in July 2010. Currently awaiting

“A Place in the Sun”
(Syndicated)

R&C had an internal creative brainstorm call with
CTC, Tourism Toronto and WS to discuss potential
promotional ideas surrounding the theatrical release of
the film. R&C will be reaching out to studio to share
ideas discussed and get feedback.

“Scott Pilgrim vs. the World”
(Universal)

IWeber Shandwick performed the following activities on behalf of the CTC for the month of March:
Core Public Relations

Agency worked with Tourism BC to pitch
Freelancer Maryann Hammers for a “Destination
Spotlight” article on British Columbia which
appeared in the March/April issue of the

Destination Weddings & Honeymoons
(c. 175,000)

magazine.

Agency worked with writer Harriet Baskas who
MSNBC.com : produced an online feature that ran on March 4,
(Daily Audience Reach: 103,333) 2010 on “What to do in Vancouver after the

Games.” The piece included ten suggestions all
accompanied b i

Agency pitched ABC News Travel Producer
ABCNews.com ( Daily audience reach: 356,673) | Scott Mayerowitz on unique St. Patrick’s Day
celebrations in Canada.

Agency pitched Caitlin Sarubbi footage from her
Connecting With Canadians trip to
Newfoundland to NBC’s TODAY Show,
WNBC, FOX and CNN.

Connecting with Canadians
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Agency developed a targeted media list and
pitched post-Olympic story ideas on various
topics throughout March including Hannah Teter
surfing in Tofino, “Gold Medal Eats,” Canadian
spas, “Trips of a Lifetime,” and Aboriginal
tourism. In total more than 350 media were
pitched from top-tier outlets including:

USA Today
ESPN
Associated Press
AM New York
Bon Appetit
Denver Post
Real Simple
NBC
Post-Olympic Pitching San Antonio Express-News
Saveur
Health
Men’s Fitness
Self
Shape
National Geographic Traveler
Outside
Luxury SpaFinder
Yahoo! Sports
Atlanta Journal-Constitution
Boston Globe
Chicago Tribune
Los Angeles Times
Newsweek
The Wall Street Journal

conversion strategy
Conversion Strategy , ideas for CTC and assisted with developing PR
strategy for CTC’s urban cinema concept.
Agency updated Red Hot media list by
categorizing media outlet beats and including
Canada: Red Hot frequency of publications. Agency brainstormed
story ideas and drafted the Q1 edition of Canada:
Red Hot, for distribution in early April.

Agency confirmed professional development
Media Marketplace panelists and is gathering questions from
attendees for panelists. Agency to help staff
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event in April.

“Meetings/Conf¢

Rogers & Cowan Conference Calls Agency participated in a monthly update
conference call with Rogers & Cowan.

Weber Shandwick/CTC Call to discuss Red Hot story ideas.

March 4, 2010

Weber Shandwick/CTC Call to discuss post-Olympic public relations

March 4, 2010 plans.

Weber Shandwick/CTC Call with CTC to discuss building projection

March 15,2010 plans.

Weber Shandwick/CTC Call with CTC to discuss U.S. media relations

March 24, 2010 efforts.

Rogers & Cowan performed the following activities on behalf of the CTC for the month of March:
Entertainment Marketmg ( R&(,)

Production has expressed great interest in Toronto for
Season 8 which shoots August —~ October 2010. R&C
“Top Chef” shared feedback with CTC and forwarded

(Bravo) production’s potential hotel needs for Season 8. CTC
is currently reviewing opportunity with Toronto and
will have feedback after Media Marketplace.

R&C presented a destination location opportunity to
CTC for Season 2 of this lifestyle, property, and travel
show. Producers are very interested in filming an
episode in St. John’s in July 2010. R&C confirmed
that 2™ season will have guaranteed distribution.
R&C is currently gathering additional information

f oduction which it will he CTC

“A Place in the Sun”
(HGTV/The Travel Channel)

R&C had an internal creative brainstorm call with
CTC, Tourism Toronto and WS to discuss potential
promotional ideas surrounding the theatrical release of
the film. R&C reached out to studio to share ideas
discussed and provided feedback and teaser trailer to
CTC. CTC will share their feedback after Media
Marketplace.

“Scott Pilgrim vs. the World”
Release: August 13,2010
(Universal)
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Weber Shandwick performed the following activities on behalf of the CTC for the month of April:
Core Public Relations

Agency developed a targeted media list of high-
end luxury publications as well as top travel and
broadcast media. Agency pitched the
Wick/Nimmo Bay travel package to outlets
including:

Robb Report

Robb Report Luxury Resorts
Worth

Money

Cigar Aficionado
ForbesLife

The Wall Street Journal

The New York Times
Executive Travel

Elite Traveler

Luxury Travel Magazine
Andrew Harper’s Hideaway Report
Travel + Leisure

Conde Nast Traveler
Nymag.com

Peter Greenberg

Everett Potter

Town & Country

Los Angeles Confidential
Departures

Captivate Network

Good Morning America
Good Morning America — Weekend
The Today Show

LXT1v

The Early Show
LuxuryExperience.com
ForbesTraveler.com

Daily Candy

UrbanDaddy

Wick/ Nimmo Bay Package Outreach

10
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Concierge.com
AOL Travel

USA Today
Justluxe.com
Hotelchatter.com
Luxist.com
Vagablond.com

Yogayayas.com ( Daily audience reach: N/A)

Agency sent images to Madelyn Miller after her
interest in the “10 places to do yoga in Canada’s
national parks,”
Hot.

story from the spring 2010 Red

Travelocity SMT Opportunity

Jimmy Kimmel

Agency presented Summer Travel SMT
opportumty to the CTC tobe a featured

for a paid Canada integration. Agency
developing show concept and working with
producers to draft a contract.

Agency approached VH1 about filming a Top 20

VH1 Top 20 Countdown Countdown episode in Canada. Agency working
with VHI1 to pinpoint timing, location and fees.
Agency is in talks with Sports Illustrated

Sports Illustrated regarding a possible upcoming shoot in Alberta.

CTC is looking into location options.

Canada: Red Hot

The Q1 edition of Canada: Red Hot was
distributed on April 13.

Building projection plans

Agency drafted an initial PR plan as well as
provided counsel to the CTC. After consulting
with its legal team, Agency recommended that
the CTC not move forward with the building
projection plans in the US market.

Media Marketplace

Meetings/Conference Calls

Rogers & Cowan Conference Ca s

tlhzmgSocml

Agency partlclpatedlnamonthlyupdate -

Agency assisted in staffing Canada Media
Marketplace, April 12 — 14. Agency moderated
the professional development panel, “Building
Buzz: Producing Online Editorial Content and

conference call with Rogers & Cowan.

Weber Shandwick/CTC
April 19, 2010

Call to discuss media relations efforts.

11
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Weber Shandwick/CTC/Rogers & Cowan
April 23, 2010

Agency met with CTC and R&C in New York to
discuss the state of public relations and
measurement well as 2010 objectives.

Rogers & Cowan performed the following activities on behalf of the CTC for the month of April:

Entertamment Marketmg (R&C )

“Top Chef”’
(Bravo)

R&C submitted CTC’s season 8 proposal to
production on 4/27 and has been informed that the
producers might be looking to change the format for
season 8. If so, they would film at a previously shot
location. The producers are still very interested in
Toronto and will know which direction they are
heading by the end of May. R&C has informed
production that if they do not select Toronto for
Season 8, we will not be able to put forth any offers
for future seasons. R&C has given production a
deadline of May 21 for a final decision.

“A Place in the Sun”
(HGTV/The Travel Channel)

- PROMOTIONS - LOCA |
SN OUTREACH (Fllm_): A
“Scott Pilgrim vs. the World”
Release: August 13, 2010
(Universal)

| screening of the film at Universal on 4/21 and

R&C presented a destination location opportunity to
CTC for Season 2 of this lifestyle, property, and travel
show. R&C had a call with the producers on 4/20 and
confirmed that the second season will have guaranteed
distribution. Producers are very interested in filming
an episode in Canada in July 2010 and are open to
locations. They are currently locking their distribution
plan and will provide R&C with more feedback once
is is finalized.

R&C had a promotional brainstorm call with the CTC
and Tourism Toronto (TT) on 4/20. R&C viewed a

12
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provided a review to the CTC. If the CTC and
partners (TT and Ontario) agree to pay for the
sponsorship of the LA premiere, then Universal will
work with the talent to organize a video podcast of
Toronto. Michael Cera could record a Toronto video
podcast with his castmate Jason Schwartzman while
they are in Toronto for reshoots from May 15-17.
CTC/TT would need to pick up the costs for shooting
this video. R&C has provided Universal with an
overview of CTC and TT and how they plan to use the
podcast. The CTC and TT drafted a rough script
outline for the podcast which R&C has shared with
the studio. Universal is currently in discussions with
the filmmakers to get their approval. The studio is
offering this podcast opportunity in exchange for
sponsoring the LA premiere at $100K which would
include some branding at the Toronto premiere in late
July. The LA premiere will take place at Mann’s
Chinese theatre either Aug. 2 or 3. R&C received
confirmation from CTC and partners (TT and Ontario)
that they can commit to the sponsorship. There are
also opportunities for trip giveaways either through
CTC and partners own sweepstakes or through the
film’s partners, Coke and Adidas. The studio may also
be willing to cut a commercial spot for the CTC to run
on broadcast if CTC can get a new media buy
approved.

Core Public Relations

Bergen Record (c. XXXX)

\Weber Shandwick performed the following activities on behalf of the CTC for the month of May:

_MediaOutreach' o

Agency pitched Bergen Record editor Terecille
Basa-Ong on the luxurious WickaNimmo
vacation package for inclusion in the “deals”
section.

TravelAge West (c. XXXX)

Agency reached out to TravelAge West editor
Skye Mayring to offer assistance on a story on

13
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Alberta we heard she was working on.

Newsweek (¢c. XXXX)

Jimmy Kimmel

Agency pitched Newsweek writer Jerry Guo on
luxury yoga experiences in Canada____

Agency approached ABC’s Jimmy Kimmel Live!
for a paid Canada integration. Agency working
with producers to provide creative content for a
live integration, which will provide a call-to-
action to a CTC microsite in development.
Canada segment is set to tape and air on June 10.

G8/G20 Summits

Agency pitched and secured drops with nine top
outlets including The Huffington Post, CNN,
Morning Joe, Forbes.com, FOX News and NBC.
CTC will be in NY visiting these outlets and
dropping off digital materials for the summits.

Agency working with DC office to coordinate
drops in DC. DC office suggesting a cocktail
reception for media. CTC will need DC office
assistance with reception/invitation lists.

Agency researching G(irls)20 Summit and
potential opportunities surrounding the delegates.

VH1 Top 20 Countdown

Agency approached VH1 about filming a Top 20
Countdown episode in Montreal. Agency
working with producers to secure timing and
logistics.

Sports Illustrated

Agency is working with the CTC and Tourism
Alberta for a swimsuit edition shoot in
Banff/Lake Louise, Alberta. Shoot is scheduled
for July 25 — August 1.

Canada: Red Hot

Agency is drafting copy for the Q2 edition of
Canada: Red Hot.

Culinary Tourism World Summit

Agency participated on a media relations kick-off
call for the Culinary Tourism World Summit,
scheduled for September 19 — 21 in Halifax,
Nova Scotia. Agency will work with CTC to
secure media to attend the Summit.

Building projection plans

Agency drafted an initial PR plan as well as
provided counsel to the CTC. After consulting
with its legal team, Agency recommended that
the CTC not move forward with the building
projection plans in the US market.

Media Marketplace

Agency researching options for a digital element
in for 2011 Media Marketplace. Agency reaching

14
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to vendors for proposals and cost estimates

conference call with Rogers & Cowan.

Weber Shandwick/CTC
April 19, 2010

Call to discuss media relations efforts.

Weber Shandwick/CTC/Rogers & Cowan
April 23, 2010

Agency met with CTC and R&C in New York to
discuss the state of public relations and
measurement well as 2010 objectives.

Rogers & Cowan performed the following activities on behalf of the CTC for the month of May:

Entertainment Marketing R&C)

“Top Chef”’
(Bravo)

R&C submitted CTC’s season 8 proposal to
production on 4/27 and has been informed that the
producers might be looking to change the format for
season 8. If so, they would film at a previously shot
location. The producers are still very interested in
Toronto and will know which direction they are
heading by the end of May. R&C has informed
production that if they do not select Toronto for
Season 8, we will not be able to put forth any offers
for future seasons. R&C has given production a
deadline of May 21 for a final decision.

“A Place in the Sun”
(HGTV/The Travel Channel)

R&C presented a destination location opportunity to
CTC for Season 2 of this lifestyle, property, and travel
show. R&C had a call with the producers on 4/20 and
confirmed that the second season will have guaranteed
distribution. Producers are very interested in filming
an episode in Canada in July 2010 and are open to
locations. They are currently locking their distribution
plan and will provide R&C with more feedback once

15
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this is finalized.

R&C had a promotional brainstorm call with the CTC
and Tourism Toronto (TT) on 4/20. R&C viewed a
screening of the film at Universal on 4/21 and
provided a review to the CTC. If the CTC and
partners (TT and Ontario) agree to pay for the
sponsorship of the LA premiere, then Universal will
work with the talent to organize a video podcast of
Toronto. Michael Cera could record a Toronto video
podcast with his castmate Jason Schwartzman while
they are in Toronto for reshoots from May 15-17.
CTC/TT would need to pick up the costs for shooting
this video. R&C has provided Universal with an
overview of CTC and TT and how they plan to use the

“Scott Pilgrim vs. the World” podcast. The CTC and TT drafted a rough script
Release: August 13, 2010 outline for the podcast which R&C has shared with
(Universal) the studio. Universal is currently in discussions with

the filmmakers to get their approval. The studio is
offering this podcast opportunity in exchange for
sponsoring the LA premiere at $100K which would
include some branding at the Toronto premiere in late
July. The LA premiere will take place at Mann’s
Chinese theatre either Aug. 2 or 3. R&C received
confirmation from CTC and partners (TT and Ontario)
that they can commit to the sponsorship. There are
also opportunities for trip giveaways either through
CTC and partners own sweepstakes or through the
film’s partners, Coke and Adidas. The studio may also
be willing to cut a commercial spot for the CTC to run
on broadcast if CTC can get a new media buy
approved.
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Meredith
and Kim

3 B Z
Meredith and Kim pitched local TV stations

Meredith and Kim followed up with the Completed
about delegates attending the youth summit {local markets.
from their markets.
Red Hot Meredith |Weber Shandwick provided CTC with articles |CTC to coordinate publication for Summer|1-Jul-10
and images for Summer 2010 edition of 2010 edition. Weber Shandwick provided
Canada: Red Hot.

feedback on not continuing distribution of
Red Hot and will advise on

recommendations for its media relations
replacement
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Cost/Act Code Desc

HC_News Release
HC_News Release
HC_News Release

*

*

*k

WBS 210750-US12

HC_Facsimile
HC_Facsimile

*

*%

WBS 210750-JP01

HC_Parking
HC_Parking
HC_Professional Serv
HC_Professional Serv

*
*

*k

WBS 210750-CN02

- HC_Miscellaneous
HC_Miscellaneous

*

*k

WBS 210750-GB13

HC_Mailing Lists
HC_Mailing Lists
HC_News Release
HC_News Release
HC_Translation (KRC)
HC_Translation (KRC)

*

*k

WBS 210750-DEQO2

Hkok

Courier

Courier

HC_Accommodation
HC_Accommodation
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare

HC_Translation (KRC)
HC_Translation (KRC)

ATTACHMENT 2

Vendor Name

Corporate Voice Weber Shandwick

Publicom

Zimat Consultores

NEXWAY(RECRUIT)

Alan Hong

MengNan Zhao

PR Newswire Europe Ltd

na news aktuell
na news aktuell

English Express

CODE press release translation and distribution

New York Corporate Services Inc

Kimberly Kiernan

Jennifer Zaitz
Jennifer Zaitz
Jennifer Zaitz
Jennifer Zaitz
Kimberly Kiernan
Kimberly Kiernan

Doc/Work INVOICED

3/17/2010 6,397.40
2/22/2010 6,710.00

6,710.00
6,397.40
2/23/2010  3,970.00
3,970.00

10,680.00

6,397.40

3/3/2010 6,240
6,240

6,240

3/15/2010 45
45

3/8/2010 350
350

395

3/2/2010 424
424

424

2/17/2010 669
669

2/17/2010 205
205

2/24/2010 53.2
53.2

927.2

10,680.00

395

927.2

424

6,240

6,397.40
1/29/2010 15.9
15.9

6/27/2010  254.97
254.97

6/7/2010 45
6/7/2010 45
6/7/2010  477.9
6/7/2010 2897
6/27/2010 45

6/27/2010 45
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HC_Airtare
HC_Airfare
HC_Airtare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airtare
HC_Broadcast Service
HC_Broadcast Service
HC_Catering
HC_Catering
HC_Catering
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Clipping Services
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie

HC_Express Deliverie

HC_Express Deliverie
HC_Express Deliverie -
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Gifts-Non Employe
HC_Gifts-Non Employe
HC_Leased & Rental C
HC_Leased & Rental C
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a

Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Meredith Phares
Rene A Mack

Rene A Mack

American Broadcasting Company

Mangia 57th, Inc.
Mangia 57th, Inc.

Cision
Cision
Cision
Cision
Cision
Cision
Cision
Cision
Cision
Cision
Cision

Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express
Federal Express

" Federal Express

Federal Express
Federal Express
Federal Express
UPS
UPS
UPS
UPS

Jennifer Zaitz
Jennifer Zaitz

Jennifer Zaitz

Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan

6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010

2/5/2010
3/31/2010
3/31/2010

6/30/2010

4/22/2010
6/9/2010

2/9/2010
2/16/2010
2/16/2010
2/22/2010
2/22/2010
2/16/2010

3/1/2010
3/22/2010
3/26/2010
6/11/2010
6/18/2010

1/19/2010
2/1/2010
2/8/2010
3/2/2010
3/9/2010

3/16/2010
4/6/2010

3/15/2010

3/15/2010

3/15/2010
5/3/2010

6/28/2010
1/9/2010

1/16/2010

1/30/2010

6/19/2010

6/7/2010

6/7/2010

6/7/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010

533.92
236.68
-45

45

49

50
25.61
709.59
18
2,570.40
59,999.80
59,999.80
73.59
129.7
203.29
234.48
396.43
360.92
360.92
817.5
180.46
396.43
278.6
472.39
169.7
180.46
3,848.29
84.37
30.04
4.53
24

- 14.14
23.74
21.35
4.57
-4.57
4.57
8.1
9.22
8.63
3.54
19.96
95.44
351.63
30

30
80.21
80.21
6

5.2
9.49
130.19
11.22
47.48
113.58



HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a

HC_Meals - Staff & a -

HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client
HC_Meals-Client

Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Sarah Kissko Hersh
Sarah Kissko Hersh
Sarah Kissko Hersh
Valerie S Edmonds

Emily Clark

Emily Clark

Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares

6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010
6/27/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
1/22/2010
1/22/2010
1/22/2010
5/24/2010

6/21/2010
6/21/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
2/5/2010
4/23/2010
4/23/2010
4/23/2010
6/11/2010

2.18
7
4.08
4.49
17.54
11.59
18

4

2.7
14.05
8.45
14.4
2.83
13
9.9
12.02
18.79
16.34
5.73
5.06
4.82
33.19
27.3
9.64
3.44
8.35
13.09
14.38
29.03
7.65
33.24
9.17
13.18
13.36
7.49
17.72
1.61
2.06
10.83
10.6
17.64
60.63
863.73
268.4
52.38
26.91
18.39
52.89
39.7
59.87
148.36
40.5
215.31
227.53
1,150.24



HC_Miscellaneous
HC_Miscellaneous
HC_Miscellaneous
HC_Office Supplies
HC_Office Supplies
HC_Photocopying
HC_Photocopying
HC_Promotional Mater
HC_Promotional Mater
HC_Rail

HC_Rail

HC_Rail

HC_Rail

HC_Sample Purchase (
HC_Sample Purchase (
HC_Sample Purchase (
HC_Sample Purchase (

ePrize LLC
Jay's Flowers

Meredith Phares
Meredith Phares
Chelsey Lutz

Susan Hruska Peters
Susan Hruska Peters
Susan Hruska Peters
Jennifer Zaitz

Meredith Phares
Meredith Phares

HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis

First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.
First Corporate Sedans, Inc.

HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Taxis
HC_Telephone
HC_Telephone
HC_Telephone
HC_Telephone
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
HC_Travel Other
SC_ Postage
SC_ Postage
SC_ Postage
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone

Kimberly Kiernan
Kimberly Kiernan
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
Meredith Phares
NYC GREEN CAR
Susan Hruska Peters
Susan Hruska Peters
Susan Hruska Peters
Susan Hruska Peters

InterCall
InterCall
InterCall

Jennifer Zaitz
Jennifer Zaitz
Meredith Phares
Meredith Phares
Meredith Phares

5/31/2010
4/22/2010

4/23/2010
2/5/2010
6/11/2010

5/23/2010
5/23/2010
5/23/2010

6/7/2010
2/5/2010
5/19/2010

2/12/2010
2/25/2010

5/7/2010
4/30/2010
6/21/2010

5/4/2010
6/27/2010

2/5/2010

2/5/2010

2/5/2010
5/24/2010
5/24/2010
6/30/2010
5/23/2010
5/23/2010
5/23/2010
5/23/2010

3/31/2010
4/30/2010
6/30/2010

6/7/2010
6/7/2010
2/5/2010
2/5/2010
2/5/2010

2/17/2010
3/18/2010

1/18/2010
2/19/2010
2/19/2010
2/19/2010
3/21/2010
4/20/2010
5/20/2010

7,500.00
119.76
7,619.76
12.96
12.96
28.68
28.68
5.47
5.47
124
95
142
361
35.05
6.41
3.99
45.45
66.3
159.83
119.85
285.97
84.66
7.5
43.62
37.29
31.52
34.29
15.18
6.5
95.29
18.38
11.37
11.88
14.75
1,044.18
2.31
5.84
29.2
37.35
9.95
3.5
4.78
12.44
13.7
4437
8.1
4.95
13.05
305.07
291.2
11.22
9.72
58.37
4.49
138.68
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SC_ Telephone
SC_ Telephone
SC_Weber Works
SC_Weber Works -
SC_Weber Works
SC_Weber Works
SC_Weber Works
SC_Weber Works
SC_Weber Works

WBS 211097-US12
Courier

Courier

HC_Taxis
HC_Taxis

WBS 211097-US30

CTC - Core Account Work

HC_Accommodation
HC_Accommodation
HC_Accommodation
HC_Airtare
HC_Airfare
HC_Airfare
HC_Airfare
HC_Airtare

HC_Data Line
HC_Data Line
HC_Data Line
HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Taxis

HC_Travel! Other
HC_Travel Other

WBS 211100-US12

CTC - Media Marketplace

Deluxe Delivery Systems, Inc.

Melissa Shuffield

Kimberly Kiernan
Rene A Mack

Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan

Kimberly Kiernan
Kimberly Kiernan

Deluxe Delivery Systems, Inc.

UPS

Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan
Kimberly Kiernan

First Corporate Sedans, Inc.

Kimberly Kiernan
Kimberly Kiernan
Rene A Mack
Rene A Mack

Kimberly Kiernan

6/21/2010

1/25/2010

2/1/2010
3/24/2010
4/21/2010
5/24/2010
6/23/2010

6/30/2010

6/30/2010

4/11/2010
4/25/2010

4/11/2010
4/11/2010
4/11/2010
4/11/2010

4/11/2010
4/11/2010

2/28/2010
2/27/2010

4/11/2010
4/11/2010
4/11/2010
4/11/2010
4/11/2010
4/11/2010
4/11/2010

-4/23/2010

4/11/2010
4/11/2010
4/16/2010
4/16/2010

4/11/2010

288.58
1,107.33
300

300

300

300

300

300
1,800.00

81,488.06

542
542
40
40

582
82,070.06

1,196.60
598.3
1,794.90
287
45
222.7
25
579.7
56.18
83.22
139.4
215
63.69
278.69
9.62
5.92
17.33
107.79
47.6
4.39
8.88
201.53
291.56
47.75
57

45

45
486.31
5

5

3,485.53

3,485.53
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HC_Events
HC_Events
HC_Talent Fees
HC_Talent Fees

WBS 191803-US12
CTC - Olympic

HC_Express Deliverie
HC_Express Deliverie
HC_Express Deliverie
HC_Professional Serv
HC_Professional Serv
HC_Telephone
HC_Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone

WBS 211101-US12

HC_Airfare
HC_Airfare
HC_Airfare
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Mileage
HC_Mileage
HC_Mileage
HC_Parking
HC_Parking
HC_Taxis

HC_Taxis

WBS 211101-US44

HC_Computer Supplies
HC_Computer Supplies
HC_Computer Supplies
HC_Computer Supplies
HC_Computer Supplies
HC_Computer Supplies

HC_Office Supplies
HC_Office Supplies
HC_Signage/Banners
HC_Signage/Banners
HC_Taxis

HC_Taxis

SC_ Photocopying-Col
SC_ Photocopying-Col

WBS 211101-US30

Bodiworx Health & Fitness Inc

Federal Express
Federal Express

LOEB AND LOEB LLP

InterCall

Kimberly Banton-Metcalfe
Kimberly Banton-Metcalfe

Kimberly Banton-Metcalfe
Kimberly Banton-Metcalfe

Kimberly Banton-Metcalfe
Kimberly Banton-Metcalfe

Kimberly Banton-Metcalfe

Kimberly Banton-Metcalfe

Paul Hudgins
Paul Hudgins
Paul Hudgins
Paul Hudgins
Paul Hudgins

Allison Bormel
Alphagraphics

Allison Bormel

1/22/2010

2/23/2010

6/21/2010
6/21/2010

4/30/2010
1/31/2010

3/21/2010
4/19/2010

4/27/2010
4/27/2010

4/27/2010
4/27/2010

4/27/2010
4/27/2010

4/27/2010

4/27/2010

6/12/2010
6/12/2010
6/12/2010
6/12/2010
6/12/2010
6/23/2010
6/15/2010
6/17/2010

6/25/2010

75
75
9,000.00
9,000.00

9,075.00
9,075.00

7.43
7.43
14.86
65.25
65.25
14.21
14.21
3.74
174.64
178.38

272.7

474.49
18
492.49
5.6
3.51
9.1
18.5
18.5
37

31

31
32.62
32.62

602.22

6.92
6.79
6.74
34.99
34.99
90.43
14.82
14.82
204.57
204.57
9

9

270
270

588.82
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CTC - Olympic Game

Courier New York Corporate Services Inc
Courier

HC_Subscriptions Emily Clark

HC_Subscriptions

HC_Telephone InterCall

HC_Telephone InterCall

HC_Telephone

HC_Wire Services PR Newswire Association LLC

HC_Wire Services
SC__ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone

WBS 211098-US12

CTC - Ongoing Media Relations

Courier Front Runner Delivery, Inc
Courier

HC_Accommodation Tara L Walls
HC_Accommodation

HC_Airfare Tara L Walls
HC_Airtare

HC_Meals - Staff & a Tara L Walls
HC_Meals - Staff & a Tara L Walls
HC_Meals - Staff & a Tara L Walls
HC_Meals - Staff & a

HC_Mileage Tara L Walls
HC_Mileage Tara L Walls
HC_Mileage

HC_Taxis Tara L Walls
HC_Taxis

HC_Telephone Verizon Conferencing
HC_Telephone Verizon Conferencing

HC_Telephone

HC_Travel Other First Corporate Sedans, Inc.

HC_Travel Other
SC_ Telephone
SC_ Telephone
SC_ Telephone
SC_ Telephone

WBS 211099-US25

CTC - R<(>&<)>C Entertainment Marketing

HC_Airfare Eric Helgesen
HC_Airfare Eric Helgesen
HC_Airfare

HC_Meals - Staff & a Eric Helgesen

1/15/2010
2/16/2010

1/31/2010
3/31/2010

2/11/2010
2/19/2010
4/20/2010

5/20/2010
6/21/2010

6/30/2010
4/28/2010

4/1/2010
4/22/2010
4/22/2010
4/22/2010

4/22/2010
6/28/2010

4/22/2010

4/1/2010
6/1/2010

4/30/2010
4/21/2010

5/24/2010
6/24/2010

1/22/2010
1/22/2010

1/11/2010

1,463.74

7.95
7.95
76.1
76.1
33.72
29.74
63.46
1,144.00
1,144.00
45.04
75.2
1.17
8.23
129.64

1,421.15
1,421.15

35.88
35.88
425.66
425.66
505.5
505.5
7.68
12.17
10.26
30.11
8

8

16
5.52
5.52
4.67
5.97
10.64
166.76
166.76
55.1
45.41
84.29
184.8

1,380.87
1,380.87
5

207.4

212.4
7.8
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HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Meals - Staff & a
HC_Mileage
HC_Mileage
HC_Mileage
HC_Parking
HC_Parking
HC_Parking

HC_Rail

HC_Rail

HC_Rail

HC_Taxis

HC_Taxis

HC_Travel Other

HC_Travel Other

WBS 221466-US28
CTC Scavenger Hunt
HC_Advertising
HC_Advertising
HC_Advertising
HC_Advertising

WBS 207946-US12

Olympic NBC Invoice

Eric Helgesen
Eric Helgesen

Eric Helgesen
Eric Helgesen

Eric Helgesen
Eric Helgesen

Eric Helgesen
Eric Helgesen

Eric Helgesen

Eric Helgesen

WNBC NY Satellite
WNBC NY Satellite
WNBC NY Satellite

****  Client Name Canadian Tourism Commission

FTxkkk

1/22/2010 5.4
1/22/2010 3.91
37.11
1/11/2010 400
1/22/2010 . 285
4285
1/11/2010 304
1/22/2010 29
54.4
1/11/2010 10
1/11/2010 725
17.25
1/22/2010 6.8
26.8
1/22/2010 18
18
794.46
794.46

1/20/2010 31,875.00
1/31/2010 383.34
1/31/2010 8,877.40

41,135.74

41,135.74
41,135.74

10,680.00
395

927.2

424

6,240
B

10,680.00
395

927.2

424

6,240
B
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Date Received. Amount:Received
1/11/2010 42,900.38
1/11/2010 107,582.93
1/26/2010 152,294.60
3/3/2010 72,401.87

4/14/2010 35,748.35
6/8/2010 92,999.26
3/22/2010 89,926.09
593,853.48

ATTACHMENT 3



