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Washington, DC 2053 To Registration Statement
Under the Foreign Agents Registration Act of 1938, as amended

Privacy Act Statement. Every registration statement, short form registration statement. supplemental statement. exhibit. amendment. dissemination report. copy of political
propaganda or other document or information filed with the Attorney General under this act is a public record open to public examination. inspection and copying during
the posted business hours of the Registration Unit in Washington. D.C. One copy is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act,
and copies of such documents are routinely made available to other agencies. departments and Congress pursuant to Section 6(c) of the Act. Finally, the Attomey Genreral
transmits an annual report to the Congress on the Administration of the Act which lists the names of all agents and the nature. sources and content of the political propagan-
da disseminated or distributed by them. This report is available to the public.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response. including the time for reviewing instruc-
tions. searching existing data sources. gathering and maintaining the data needed. and completing and reviewing the collection of information. Send comments regarding
this burden estimate or any other aspect of this collection of information. including suggestions for reducing this burden to Chief. Registration Unit. Criminal Division,
U.S. Department of Justice, Washington, D.C. 20530: and to the Office of Information and Regulatory Affairs, Office of Management and Budget. Washington. D.C. 20503.

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of registrant - 2. Registration No.
Henry J. Kaufman | 9Q§§%3é£3

2233 Wisconsin Avenue, N.W.
—Washington,—DC 20007
3. Name of foreign principal

People's Democratic Republic of Ethiopia

' 4. Principal address of foreign principal

| Embassy of Ethiopia

| 2134 Kalorama Road, N.W.
.__Washington, DC 20008

5. Indicate whether your foreign principal is one of the following type:
B Foreign government
O Foreign political party

U Foreign or O domestic organization: If either, check one of the following:

O Partnership 0 Committee
O Corporation O Voluntary group
[0 Association O Other (specify) .

O Individual—State his nationality . o . B

6. If the foreign principal is a foreign government, state:
a) Branch or agency represented by the registrant. Embassy of Ethiopia

b) Name and title of official with whom registrant deals. Girma Amare
Counselor Egharge D'Affaires
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7. If the foreign prmc1pal is a foreign polmcal pdrly stale joo
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a) Principal address —:,ﬁ
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b) Name and title of official with whom registrant deals. IS )
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¢) Principal aim
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8. If the foreign principal is not a foreign government or a foreign political party,

a) State the nature of the business or activity of this foreign principal

b) Is this foreign principal

Owned by a foreign government, foreign political party. or other foreign principal ................ ... ... Yes O No O
Directed by a foreign government, foreign political party. or other foreign principal................... ... Yes 0 No O
Controlled by a foreign government, foreign political party, or other foreign principal ................ ... Yes O No O
Financed by a foreign government, foreign political party, or other foreign principal ................ .. ... Yes O No O
Subsidized in whole by a foreign government, foreign political party, or other foreign principal.......... Yes O No O
Subsidized in part by a foreign government, foreign political party, or other foreign principal ............ Yes 0 No O

9. Explain fully all items answered “Yés’;a llen71778w(b).r V(I_V/'adidil‘irt;;lzilis}mce is needed, 7ai_wftiz-l/7inrserlr };ag; maf be u.&ed.)

10. Iftheforeign principalisan organization and is not owned or controlled by aforeign government. foreign political party or other
foreign principal, state who owns and controls it.

Date of Exhibit A

li‘;lamciziand Tiitle' - ature
Michael G. Carberry | \
Chairman/CEQ
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INSTRUCTIONS: A registrant must furnish as an Exhibit B copics of each written agreement and the terms and conditions of each oral
agreement with his foreign principal, including all modifications of such agreements; or, where no contract exists, a full statement of
all the circumstances by reason of which the registrant is acting as an agent of a foreign principal. This form shall be filed in triplicate
for each foreign principal named in the registration statement and must be signed by or on behalf of the registrant.

Privacy Act Statement. Every registration statement, short forni registration statement, supplemcntal statemient, exhibit, amendment, dissemination report, copy of political
propaganda or other document or information filed with the Attorney General under this act is @ public record open to public examination, inspection and copying during
the posted business hours of the Registration Unit in Washington, D.C. One copy is avtomatically provided to the Secretary of State pursuant to Seetion 6(b) of the Act,
and copies of such documents are routincly made available to other agencies, departments and Congress pursuant to Section 6(¢) of the Act. Finally, the Attorney Genreral
transmiits an annual report to the Congress on the Administration of the Act which lists the nanies of all agents and the nature, sources and content of the political propaganda
disseminated or distributed by them. This report is available to the public.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, including the time for reviewing instruc-
tions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the collection of information. Scnd comments regarding
this burden estimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chicf, Registration Unit, Criminal Division,
U.S. Department of Justice, Washington, D.C. 20530, and to the Office of Information and Regulatory Affsirs, Office of Management and Budget, Washington, D.C. 20503,
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Name of Registrant I I N'amc orwaor‘eign‘ Pfin.(‘i[;a‘
Henry J. Kaufman & Associates, Inc. People's Denocratic Republic of Ethiopia

Check_Appropriate Boxes:

L.IX The agreement between the registrant and the above-named foreign principal is & formal written contract. If this box is checked,
attach three copics of the contract to this exhibit.

2.0 There is no formal written contract between the registrant and foreign prmccpal The agrecment w ith the above-named foreign principal
has resilted from an exchange of correspondence. If this box is checked, attach three copics of all pertinent correspondence, in-
cluding a copy of any initial proposal which has been adopted by reference in such correspondence.

3.0 The agreement or understanding between the registrant and the foreign principal is the result of neither a formal written contract
nor an exchange of correspondence between the partics. If this box is checked, give 8 complete description below of the terms and
conditions of the oral agreement or understanding, its duration, the fecs and the expenses, if any, to be received.

4. Dcscribc:fully the nature and method of performance of the above indicated agreement or understanding.

As public relations/public affairs counsel, Kaufman will assist the
Government of Ethiopia with communicating the newjdirections the country
is moving in with respect to its political, gron nic fand social policy;
its movement away from Marxist ideology ang, towagd mofé denmocratic
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5. Describe fully the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal.
Media relations and public affairs activities designed to update the
U.S. public on current conditions in Ethiopia and to promote greater
understanding of the U.S.-Ethiopian relationship.

6. Will the activities on behalf of the above foreign principal include political activitics as defined in Section 1(0) of the Act?!
Yes i  No [l

If yes, describe all such political activities indicating, among other things, the relations, interests or policics to be influenced together
with the means to be employed to achieve this purpose.
Aforementioned communications activities will support People's Democratic

Republic of Ethiopia's efforts to re-establish full diplomatic
relations with the U.S.

In order to achieve this objective, recgistrant seeks to inform the U.S.
Media, Congress, and Federal Agencies of Ethiopia's emerging viewpoints
on issues which affect both nations. This will be accomplished through
press releases, brochures, etc. ’

© DacofBxhbitB | Nameand Tilke
S T Michael G. Carberry
7-13-90 LﬂbL’ Chairman/CEO

'Political activity as defined in Section 1) of the Act micans the dissenjination of politica! propagands and sny othet a:tivity which the person engaging B rein beticses will, or wff ¢ inlends wo, prevait upon, Bdocirinate,
converi, induce, persuade, of in any other way influence any agensy or official of the Gosernment of the United States or amy section of the public within the United Sttes with reference ko formutating. adopting. $r changing
the domestic or foreign policies of the United States or with reference ko the political or public interests, policiks. or relations of a grermnent of a forcign country or 8 foreign political pary
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~_ with communicating the new directions the country is moving In with respect to its polltlcal,‘

.. -economic and soclal policy; its movement away from Marxist ideology and toward more
- democratic structures. ‘

SERVICE CONTRACT

The following constitutes a contract between the Government of Ethiopla (the Client) and
Henry J. Kaufman & Assoclates (the Agency), effective as of June 18, 1990. The contract R
Incorporates the understanding of the parties with respect to the retention of Henry J. Kaufman & = - P
Assoclates as the public relations/public affalrs agency for the Government of Ethlopla. o :

As public relations/public affalrs counsel, Kaufman will assist the Government of Ethlopla '

I Appointment and Authorization of the Agency ' SR

The Agency Is hereby retained on an exclusive basis to represent the Client in carrying out Hs -
advertising and/or public relations program and Is authorized to act on behalf of the Client in this :
regard subject to the terms and conditions of this agreement. L.

-

s
i Services to be Performed

The Agency shall act as the agent of the Client in performing those services usually rendered by
our Agency.

IHl. General Covenants

A. The Agency will use its good faith efforts and judgment In the performance of all services
and duties, but since results are influenced by many variables beyond either the Agency's
or Client’s control, it Is understood that the Agency does not stipulate or guarantee
specific or overall results or returns from advertising, public relations or research.
Agency shall have no liabllity hereunder except for its gross negligence or willfut
misconduct. Further, the Agency will not perform or provide, and the Client agrees not to
request, any service or material which s unlawful, or is to be used In any unlawful
manner, or which in the Agency’s judgement is offensive or which might otherwise be
detrimental to the interests of the Client or the Agency.

B. The Agency agrees:

o That materlals produced or purchased by the Agency for the Client, and pald for ]
by the Ciient, shall be the property of the Client. Unused or unplaced advertising=”
for which the Agency has not been compensated, or materlals, ldeas, plans, i
musical themes, slogans and other products that have not been adopted by the
Client (whether or not the physical embodiment is in the Client's possession and
whether or not paid for) shall be the sole property of the Agency, and the Agency
shall be entitied to the proceeds of the sal§, an@te exclusive and unrestricted
use, of such property. Yo e :

X i -

o That the Client may, during normat buglﬁees hours atﬁ e Agency’s place of
business, examine the Agency’s time ant accaijnting fa?ﬁgds pertalning to the

Client. o D& S
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o That information and materials provided by the Client to the Agency on a
confidential basis shall be held in confidence by the Agency except as otherwlse
required by law. '

o That Jennefer Hirshberg, Executive Vice President of Kaufman Public Relations
will be the management supervisor on the account.

C. | The Client agrees:

) To reimburse and compensate the Agency In accordance with the provisions in
: this contract for all costs Incurred for services performed and materials produced
on behalf of the Ciient by the Agency, or a third party at the Agency’s direction.

o To assume full Iléblllty and responsibllity for any additional expenditures resulting
from missed deadlines, closing dates, or Insertions caused by Client's delay in
approving any work or expenditure or otherwise. :

IV.  Third Party Contracts &

The Agency Is authorized to enter into contracts with third parties to effectuate the purposes of
this contract. The Client agrees to reimburse the Agency for out-of-pocket expenses and bllis (at
the Agency’s cost plus 20 percent) which the Agency may incur as a result of contracting with
third parties for work to be done on the Client’s behalf. While the Agency shall exert its good
faith efforts to prevent any loss to the Client resutting from fallure of proper performance by any
third party, the Agency shall not be liable or responsible for any such fallure.

V. Indemnification

It is understood that Henry J. Kaufman & Assoclates cannot undertake to verify all the facts
supplied to it by Ethlopla of all factual matters included In material prepared by us and approved
by the Government of Ethlopla. Therefore, the Government of Ethlopla agrees to indemnify and
hold harmless Henry J. Kaufman & Assoclates from and against any and all losses, claims,
damages, legal fees, expenses or liablilities which Henry J. Kaufman & Associates may Incur
based upon information, representations, reports, data or releases furnished or approved by the
Government of Ethiopia, whether or not Henry J. Kaufman & Assoclates prepares or participates
in the preparation of the material. Such indemnification extends to, but is in no way limited to,
any claim, suit or proceeding arising out of the Agency’s obligations resulting from the use of
media under applicable union codes or contracts relating to the production of commerclals.

In addition, the Client will indemnify the A'gency for all reasonable attorneys' fees and costs . -
incurred in enforcing the terms and conditions of this contract. The Client's duty to Indemnify the
Agency under this contract will not terminate with the cancellation of this contract.

VL Trademarks, Names, Slogans, Releases and Consents

The Agency shali secure all necessary consents and releases for material prepared for the Client
in accordance with this contract. The Client shall have the responsiblility for any specific
trademarks, names, slogans or other materlals which the Client furnishes the Agency. The Client
agrees that its own trademark counsel will perform any necessary clearances or research, and to
reimburse the Agency for any expenditures incurred by the Agency in this regard.
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Charges for Services

The Client will compensate the Agency for the services It performs on the Client's behalf in

. accordance with the terms and manner specified In this contract. However, the terms of such
compensation for specific services, which shall be controlling in the absence of any specific
modification are as follows:

A.

Vil

Advertising, planning and placement. The Agency will retaln commissions, I any, paldby
media. Where there are no media-pald commissions, or where commisslons are not Sty
adequate to reimburse the Agency for the cost of planning, creating and placing the RS
advertising, the Agency shall instead charge a foe of 20% of the cost of the media placed.
The Agency and the Client may agree in any Attachment that a fee will be pald in lieu of

media-pald commisslons, in which case commissions may be credited to the Client's
account. T : e

Marketing services. The Client shall compensate the Agency for marketing, planning and -

consultation services on an hourly basls and at rates in accordance with the Agency's

standard hourly rates for marketing services. For market research projects, at the Client's °

request, the Agency will furnish the Ciient a written es“mafe of the total cost, Including
time charges for Agency personnel.

Public relations consultation and services. The Client shall compensate the Agency for
public relations consultation and services on an hourly basis at rates In accordance with
the Agency’s standard hourly rates for public relations.

Production services. The Client shall pay the Agency cost plus 20 percent for all
production services and materlals the Agency purchases from outside suppliers on the
Client’s behalf. In addition, for production of non-advertising materials such as booklets,
books, folders, posters and other printed matter, and films, recordings, slides and other
audio-visual matter, the Client shall compensate the Agency on an hourly basis at the
Agency's standard hourly rates for production services for time devoted to planning,
editorial research, writing, editing, deslgning and directing.

Graphic design services. The Client shall compensate the Agency for graphic design,
layout, typography and mechanical art services on an hourly basis and at rates in
accordance with the Agency's standard hourly rates for graphic design services.

Miscellaneous expenses. The Client shall reimburse the Agency for miscellaneous
expenditures such as travel and related meals and lodging, long-distance telephone calls,
secretarial, telegrams, postage and express charges, and photoduplicating, etc. at cost
plus 20 percent. : :

Terms of Payment

The terms of payment, which shall be controlling unless specifically modified in any Attachment
hereto, shall be as follows: )

A.

A minimum monthly retainer fee of $25,000 shall be payable monthly In advance, with an
inltial payment of $50,000 to cover the first 2-months of retalner fee. Hourly time charges
of Agency personnel shall be applied toward such monthly fee and any excess shall be
biiled to Client as set forth below, not to exceed $300,000 for the term of this contract
(one year) unless specified by the client. As such minimum fee Is necessary to ensure a
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reasonable profit to the Agency, no credit shall be given for any month in which the fee
exceeds the monthly time charges.

The Government of Ethiopla will be sent monthly itemized invoices detalling necessary
and reasonable miscellaneous out-of-pocket expenses for such things as telephone, fax,
copying, postage, travel (within the Unlted States). Such charges normally run between
$1,000 and $2,000 per month.

ltemized bilis will be rendered to the Client monthly, and are payable within 10 days. Any
objections to a bill must be recelved by the Agency within 30 days. Bilis unpald for more
than 30 days are subject to a service charge of 1.5 percent per month (or such lesser rate
as authorized by law). .

Space/time costs for advertising will be bllled 30 days prior to the date on which the
commitment will become Irrevocable.

Production or speclal projects Involving substantial outlay or which extend over a period

of more than 30 days will be billed In advance, elther In whole or in part, at the Agency's
discretion and the Agency may request a security depaogit to be applied to any amounts
unpald at the end of the project. Cost and fees in excess of the advance payment shall
be bllied on a monthly basls.

Cancellation

This contract shall remain In effect and be binding upon the parties and their assigns for a
period of one year. Thereafter, the Agreement shall automatically be renewed for
successive one year periods and may be terminated by elther party upon ninety days
prior written notice. The rights and responsibllities of the Agency shall continue In full
force during the period of notice, including the ordering and biiling of all advertising in
media whose closing dates or broadcast dates fall within such period, at which time
media commissions shall be deemed earned by the Agency. In the event of such
cancellation (and after the expiration of the 90 day Interval following notice), all rights and
liabilities arising out of the relationship shall cease, including the carrying to completion
of plans already made for the publication, production, or broadcast, of advertisements, or
any space which has been reserved, except as provided below or elsewhere In this
agreement:

1. Any uncancellable or untransferable contract still existing at the explration of the
90 day interval following notice shall be pald for by the Client. Any additional
media charges (such as short rates) for fallure to utilize preagreed quantities of

time and space, shall be pald by the Client. Any materlals, services, etc., which -

the Agency has committed to purchase on the Client’'s account shall be pald for by
_ the Ciient in accordance with provislons of this contract. o '

2. The Client will be responsible for any sales tax applicable to work performed by
the Agency for the Client which may at any time be levied as a result of an audit
by the taxing authority or otherwise.

Agency shall render a final blil after termination of the contract. The Client agrees to pay
such invoice within 10 days after recelpt. Any objections to the final bill must be received
by the Agency with 15 days. Thereafter, unpald amounts are subject to a service charge
of 1.5 percent per month (or such lesser rate as authorized by law). The Client
acknowledges that upon termination of this contract it shall continue to be liable for all
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outstanding obligations Incurred pursuant to this contract (including to third parties) and
agrees to Indemnlfy the Agency with respect to the same.

Subject to the prior performance by the Client of all covenants made by It in this contract, -
the Agency agrees that promptly after the effective date of cancellation of this contract it
will transfer to the Client all property in lts possession belonging to the Client. The '
Agency also agrees to give all reasonable cooperation toward transferring (with approval ¢ -
of third parties in Interest) all reservations and arrangements with advertising media, or-: T
others, for advertising space, broadcastlng, or materlals yet to be used, upon belng
released from the related obllgauons.

lt Is understood and agreed by the Client and the Agency that the covenants made In thls

" contract relating to obligations arlslng upon canoellatlon of the contract shall survive such

canceliation.
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Miscellaneous

Special Conditions. This contract shall not be subject to any special conditions unless
such special conditions are specifically identified In the Attachments hereto.

Arbitration. At the Agency’s option, any claim, controversy, or dispute arising hereunder
of connected herewith or related hereto shall be settied and determined by arblitration In
accordance with the then existing rules of the American Arbitration Assoclation and such
arbltration shall be held in Washington D.C.. The decislon and award of the arbitrator
shall be final and binding upon the parties hereto and judgment thereon may be entered
in the highest court of the forum having jurisdiction. The Arbitrator shall not have the
power to modify the express terms of this contract.

-+ No Solicitation. The Client agrees that during the term of this agreement and for an 18

month period thereafter, it will not solicit or induce any employee of the Agency to leave
his or her employment with the Agency or hire any such employee, or request or advise
any other client of the Agency to withdraw, curtall or cancel it business with the Agency.

Governing Law. This contract shall be governed by anq‘lm'efp}eted according to the
substantive and procedural laws of Washington D.C.

Entire Understanding. This contract and any attachments contaln the entire
understanding between the parties with respect to this subject matter and supersedes all
prior and contemporaneous understanding relating to this subject matter. No amendment,
modification or walver of this contract or any part of this contract may be effected except
by a written instrument which has been duly executed on behalf of the party against
whom the enforcement of such amendment, modification or walver Is sought (in case of
Agency, execution must be by a corporate officer of Agency).

Agreed to by the Client
GZR 0007 o)
Can?) (urseler, harge ot Ay,

¢/15/90

(date) /

Agreed to by the Agency
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