U.S. Department of Justice Exhibit A
Washington, DC 20530 To Registration Statement
Under the Foreign Agents Registration Act of 1938, as amended

OMB No. 11050003

Privacy Act Statement. Every registration staterient, short form registration statement, supplemental staterent, exhibit, amendment, dissemination report, copy of political
propaganda or other document or imformation filed with the Atlorney General under this act is a public record apen to public examination, inspection and copying during
the posted business hours of the Registration Unit in Washington, D.C. Onc copy is automatically provided to the Secretary of State pursuant © Section 6(b) of the Act,
and copies of such documents are routinely made available to other agencics, departments and Congress pursuant to Section 6(c) of the Act, Finally, the Attorney Genreral

transmits an annual report to the Congress on the Administration of the Act which lists the names of all agents and the nature, sources and content of the political prapagan-
da disseminated or distributed by them. This report is available to the public.

Public Reparting Burden. Public reporting burden for this collection of information is estimated 1o average .49 hours per response, including the time for reviewing instrue-
tions, searching existing data sources, gathering and maintaining the duta needed, and completing and reviewing the collection of information. Send comments regarding
this burden cstimate or any other aspect of this collection of information, including suggestions for reducing this burden to Chief, Registration Unit. Criminal Division,
U.S. Depantment of Justice, Washington, D.C. 20530 and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, D.C. 20503.

Furnish this exhibit for EACH foreign principal listed in an initial statement
and for EACH additional foreign principal acquired subsequently.

1. Name and address of "riégislranl

2. Registration No.
Trombone Associates, Inc.

- 450 Park Avenue South, NY, NY 10016 q (@ O (

3. Name of foreign principal 4. Principal address of foreign principal
Am Forsthaus Gravenbruch
Kempinski International 6078 Frankfurt/Neu
T - ‘i‘qpnhurg 2
5. Indicate whether your foreign principal is one of the following type:

[J Foreign government

1 Foreign political party

[0 Foreign or ) domestic organization: If either, check one of the following:

O Partnership O Committee

X Corporation O Voluntary group

[0 Association O Other (specify)

O Individual—State his nationality

6. 1f the foreign principal is a foreign government, state:

N/A
a) Branch or agency represented by the registrant, 5
b) Name and title of official with whom registrant deals. .
I i [
i
7. If the foreign principal is a foreign political party, state: .
N/A !
a) Principal address L)
Ll
b) Name and title of official with whom registrant deals.
¢} Principal aim
Formerly OBD-$7

FORM CRM-157
SEP.88




8. If the foreign principal is not a foreign government or a foreign political party,
a) State the nature of the business or activity of this foreign principal

Hotel chain.

b} Is this foreign principal

Owned by a foreign government, foreign political party, or other foreign principal .................... .. Yes 1 No &K

Directed by a foreign government, foreign political party, or other foreign principal.......... ... .. ... Yes 1 No H
Controlled by a foreign government, foreign palitical party, or other foreign principal ............... ... Yes [ No K
Financed by a foreign government, foreign political party, or other foreign principal..................... Yes {1 No 0
Subsidized in whole by a foreign government, foreign political party, or other foreign principal.......... Yes O No K

Subsidized in part by a foreign government, foreign political party, or other foreign principal ............ Yes (0 No 89

9. Exfmléin fully all ilé-ms énswé;erdi “Yes“ in ltem S{b) -(;l-f'ad('f;:ff;azzaf space ;;needed a fulf i‘ns.e“n page ma)r:' Ee med}

10. Ifthe foreign principalis an organization and is not owned or controlled by a foreign government, foreign political party orother
foreign principal, state who owns and controls il.

Datc of Exhibit A Namcand Title | signature

December 2, 1991

- g

1
| |
Jrllseﬂg‘}:o;;!_l_)gne, Exec. VP ;




U.S. Department of Justice Exhibit B
Washington, DC 20530 To Registration Statement M No. WIS

Apprnal Exgites Nov, WL 194
Under the Foreign Agemts Registration Act of 1938, ay amended

INSTRUCTIONS: A registrant must furnish as an Exhibit B copies of cach written agreement and the terms and conditions of each oral
agreement with his foreign principal, including atl modifications of such agreements; or, where no contract exists, a full statement of
all the circumstances by reason of which the registrant is acting as an agent of a foreign principal. This fornt shall be filed in triplicate
for cach foreign principal named in the registration statement and must be signed by or on behalf of the registrant.

Privacy Act Statement, Every registration statement, short form registention statement, supplemental statement, exhibit, amendment, dissemination report, copy of political
propaganda or ather document or information filed with the Attorsey General under this act is & public record open o public examination, inspection und copying during
the posted business hours of the Registration Unit in Washington, PXC. One copy s antomatically provided to the Secretary of State pursuant fo Scetion 6(bj of the Act,
and copies of such documents are routinely made available to other agencies, depariments and Congress pursuant to Section 6(c) of the Act, Fimally, the Attorney Genreral
transmits an annual report 10 the Congross on the Administration of the Act which lists the names of 81l sgents and the nature, sources amd content of the political propaganda
disseminated or distributed by them. This report is available W the public.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to sverage .33 hours per response, inchuding the time for reviewing instrue-
tions, scarching existing data sources, gathering and maintaining the data needed, and completing, and reviewing the collection of information. Send commenls regurding
this burden estimate or any other aspeet of this collection of information, including suggestions for reducing this burden to Chief, Registration Unit, Criminal Division,
1.8, Department of Justice, Washington, DC. 20530; and to the Office of Informution and Regulatory Affairs, Office of Management and Budget, Washington, DC. 20503,

Name of Registrant Name of Forcign Principal

Trombone Associates, Inc.

Kempinski Hotels

Check Appropriate Boxes:

LIx The agreement between the registrant and the above-named foreign principal is a formal writien contract. If this box is checked,
attach three copies of the coniract to this exhibit.

2.0 | There is no formal written contract between the registrant and foreign principal. The agreement with the above-named foreign principal
has resulted from an exchange of correspondence. If this box is checked, attach three copies of all pertinent correspondence, in-
cluding a copy of any initial proposal which has been adopted by reference in such correspondence.

3.0 The agrecment or understanding between the registrant and the foreign principal is the result of neither a formal writien contract
nor an exchange of correspondence between the parties. I this box is checked, give a complete desceription below of the terms and
conditions of the oral agreement or understanding, its duration, the fees and the expenses, i any, to be received.

A T4

4. Describe fully the nature and method of performance of the above indicated difeement or understanding.

Advertising (place media, develop creative); public relations;
issue press relecases; set up press conferences; plan feature
articles; organize fam trips. Sales promotion, design and print
collateral material,

Formwrhy ©RD 05 TORKE CRAL 5%
Sties




2.

§. Describe fully the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal.

Advertising (place media, develop creative); public relations;
issue press releases; sel up press conferences; plan | feature

articles; organize fam trips; sales promotion; design and print
collateral material.

6. Will the activities on behalf of the above foreign principal include political activities as defined in Section (o) of the Act?!
Yes (] Nol(X¥

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced together
with the means to be employed to achicve this purpose.

Date of Exhibit B _ " Name and Title Signature

December 2, 199)] Ilse Trombone, Exes. VP
o . B B P (21
1political sctivity as defined in Section 1o] of the Act means the disserination of palbitical proy

piganda and any other activity which the person engaging thercjl belicves will. or which he inends to, prevaid upon, indoctrinate.
convert, induce, persuade, of in any other way influence any agency or official of the Goverament of the United States oz any seclion of the public within g

United States with teference o formulating. edopling, oz chasging
the domeslic ot forcign poticies of the United States or with reference w the pofitical o public interesss, policies. or relafions of n gevernment of 8 foreign country o1 8 foreign political pasy.
»
» YEU.5. GOVERNMENT PRINTING OFFICE: 1990 « 2B2-068/75017




ASSOCIATES | NC
ADVERTISING

PUBLIC RELATIONS
EVENTS MARKETING

460 PARK AVENUE SOUTH, NEW YORE K, NY 1
TEL: 65 8

January 16, 1991

Mr, Pecco Beaufays
Vice-President, Sales & Marketing
Kempinski International

750 Lexington Avenue

New York, NY 10022

Dear Pecco:

Please be advised that as of January 1, 1991, Tromson Monroe returned to the
previous name of Trombone Associates, Inc., with Mario Trombone and the
undersigned being the principals.

Trombone Associates, Inc. will continue to service your account for both
- advertising and public relations. Mario and myself will act as your managing
supervisors at the agency, with the support staff of an account supervisor and an
assistant account executive. As you've suggested, we have changed the account
supervisor because she is burned out and hasn't been performing up to our

standards.
I'look forward to our continued relationship.
Sincerely,
se Trombone
Executive Vice-President

IT/clmd

(212) 684-2010 FAX: (212)
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40 EAST 49 STREET, NEW YORK, NEW YORK 10017 (212) 752-8660

June 12, 1987

Kempinski International Inc.
Lufthansa Building

1640 Hempstead Tumpike

East Meadow, New York 11554

Please accept this letter as acknowledgement of our appointment as your public
relations agency for Kempinski International Inc. and as confirmation of the basts on which
we shall operate in servicing you. While we anticipate doing preliminary work on behalf of
Kempinski during May our contract will become effective June 1, 1987. This letter
constitutes an agreement between Kempinski International Inc, and Tromson Monroe
Public Relations whereby Kempinski International Inc. (hereinafter referred to as the
Client) has engaged Tromson Monroe Public Relations (hereinafter referred to as the
Agency) to provide public relations services in behalf of the Client.

Public Relations Services

Tromson Monroe Public Relations agrees to perform the following services
including marketing planning in close cooperation with Kempinski International Inc.:

A.  Write press releases and/or special articles aimed at the trade, meetings and
incentive, and consumer media (newspapers, ma gazines, radio, television,
etc.) in accordance with an action plan mutually agreed upon.

B. Service press requests for information about Kempinski International Inc.
with the assistance and approval of the Client.

C. . Establish and maintain good relations with the press on behalf of the Client

for the purpose of placing or stimulating the writing of stories favorable to
the Client and supporting the Client’s objectives, subject to Client approval.

D.  Assist the Client in the conduct of prss and special travel industry
familiarization tours.

E. Assist the Client with the conduct of special promotional events as requested
by the Client.

F. Submit to the Client quarterly reports showing media clippings and
summarizing the Agency's public relations activities for the Client.

G.  Service Texas and the surrounding segion through our Dallas office.

H MONROE ADVERTESING, INC.




. Kempinski Ini¢rnational

o - /-

Fees and Expenses

As compensation for the public relations services provided by the Agency, the
Client agrees to pay the Agency a monthly fee of $3,000 beginning June 1, 1987, payable
as of the first day of that month. This fee is understood to cover the creative and
administrative services of the Agency and the services of the Agency's personnel necessary
to carry out the public relations program. _

In addition, the Client authorizes the Agency to expend during the 12 months an
additional sum not to exceed $1,000 per month for such ordinary expenditures as may be
necessary for the carrying out of the Client's public relations program, it being understood
that these expenditures shall cover such items as the printing and distribution of press
releases, postage, long-distance telephone calls, messenger services, news clipping
services, the production of reports, photographs, press entertainment, necessary staff travel
and such other items as may be requested by the Client. '

A gcnéy expenditures on behalf of the Client shall be billed to the Client after they
have been incurred and shall be supported by suppliers’ invoices or receipts verifying the
amounts involved.

Should public relations services extend beyond the scope of this agreement and '
contract, Tromson Monroe Public Relations will carry out these services with prior written
approval from the management of the Client.

Duration of Aereement

This agreement is effective as of June 1, 1987 and will remain in full force and
effect unless cancelled by either party on 90 days written notice.

Kindly indicate your acceptance and approval of the terms contained herein by
signing and retumning the duplicate copy enclosed.

P

FOR: FOR:
3
Tromson Monroe Public Relations Kempinski International Inc.
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