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U.S. Department of Justice ‘ Exhlblt A to Registration Statement
Washington, DC 20530 Pursuant to the Foreign Agents Registration Act of
1938, as amended

e ——
INSTRUCTIONS. Fumish this exhibit for EACH foreign princbipal listed in an initial statement and for EACH additional foreign principal acquired

subsequently. The filing of this document requires the payment of a filing fee as set forth in Rule (d)(1), 28 C.F.R. § 5.5(d)(1). Compliance is
accomplished by filing an electronic Exhibit A form at http://www fara.gov.

Privacy Act Statement. . The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq.,
for the purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this
information is subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours of the
Registration Unit in Washington, DC. Statements are also available online at the Registration Unit’s webpage: http://www.fara.gov. One copy of

- every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The
Attorney General also transmits a semi-annual report to Congress on the administration of the Act which lists the names of all agents registered under
the Act and the foreign principals they represent. This report is available to the public in print and online at: http:.//www.fara.gov.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington,
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1. Name and Address of Registrant - 2. Registration No.
Ogilvy Public Relations Worldwide
1111 19th Street NW, 10th Floor 5807
Washington DC 20036

3. Name of Foreign Principal : 4. Principal Address of Foreign Principal
Embassy of Chile 1732 Massachusetts Ave, NW
Washington DC 20036

5. Indicate whether your foreign principal is one of the following:
X] Foreign government '
|:I Foreign political party
|:| Foreign or domestic organization: If either, check one of the followmg

| Partnership ' O Committee !
O corporation : O Voluntary group
[ Association O Other (specify)

O Individual-State nationality

6. If the foreign principal is a foreign government, state:
a) Branch or agency represented by the registrant

Embassy of Chile

b) Name and title of official with whom registrant deals
Alejandro Buvinic, Head of Economic Department - Trade Commissioner

7. If the foreign principal is a foreign political party, state:
a) Principal address

b) Name and title of official with whom registrant deals

¢) Principal aim
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8. If the foreign principal is not a foreign government or a foreign political party:
a) State the nature of the business or activity of this foreign principal.

b) Is this foreign principal: .

Supervised by a foreign government, foreign political party, or other foreign principal

Owned by a foreign government, foreign political party, or other foreign principal

Directed by a foreign government, foreign political party, or other foreign principal

Controlled by a foreign government, foreign political party, or other foreign principal
_ Financed by a foreign government, foreign political party, or other foreign principal

Subsidized in part by a foreign government, foreign political party, or other foreign principal

Yes [J No O »
Yes [J No [
Yes [] No [0
Yes [] No [J
Yes [J No [
Yes [ No [

9. Explain fully all items answered "Yes" in Item 8(b). (If additional space is needed, a full insert page must be used.)

10. If the foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other

foreign principal, state who owns and controls it.

EXECUTION

In accordance with 28 U.S.C.. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the
information set forth in this Exhibit A to the registration statement and that he/she is familiar with the contents thereof and that such

contents are in their entirety true and accurate to the best of his/her knowledge and belief.

Date of Exhibit A |Name and Title - |Signature

June 28,2012 ‘ Andrew Kochar, Global CFO /s/ Andrew Kochar

eSigned
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OMB NO. 1124-0004; Expires February 28, 2014

U.S. Department of Justice Exhibit B to Registration Statement
Washington, DC 20530 Pursuant to the Foreign Agents Registration Act of
1938, as amended

INSTRUCTIONS. A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral agreement
with his foreign principal, including all modifications of such agreements, or, where no contract exists, a full statement of all the circumstances by
reason of which the registrant is acting as an agent of a foreign principal. Compliance is accomplished by filing an electronic Exhibit B form at

hitp://www, tara gov.

Privacy Act Statement. The filing of this document is required for the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 ef seg.,
for the purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide

the information is subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the
Attorney General under this. Act is a public record open to public examination, inspection and copying during the posted business hours of the
Registration Unit in Washington, DC. Statements are also available online at the Registration Unit’s webpage: http://www fara.gov. One copy of
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The
Attorney General also transmits a semi-annual report to Congress on the administration of the Act which lists the names of all agents registered under
the Act and the foreign principals they represent. This report is available to the public in print and online at: http://www.fara.gov.

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, including the
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington,
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503.

1. Name of Registrant ' . 2. Registration No.
Ogilvy Public Relations Worldwide
1111 19th Street NW, 10th Floor 5807

Washington DC 20036

3. Name of Foreign Principal

Embassy of Chile

Check Appropriate Box:

4, The agreement between the registrant and the above-named foreign principal is a formal written contract. If this box is
checked, attach a copy of the contract to this exhibit. '

5.0 There is no formal written contract between the registrant and the foreign principal. The agreement with the above-named

foreign principal has resulted from an exchange of correspondence. If this box is checked, attach a copy of all pertinent
correspondence, including a copy of any initial proposal which has been adopted by reference in such correspondence.

6. [0 The agreement or understanding between the registrant and the foreign principal is the result of neither a formal written
contract nor an exchange of correspondence between the parties. If this box is checked, give a complete description below of
the terms and conditions of the oral agreement or understanding, its duration, the fees and expenses, if any, to be received.

7. Describe fully the nature and method of performance of the above indicated agreement or understanding.

To provide communication and public relations services in the development of Chile’s participation in the "58th Summer
Fancy Food Show," which will take place in the city of Washington DC, United States of America, from June 17th-19th, 2012
and the event “Flavors of Chile,” to be held on June 25th- 26th, 2012, in Miami, Florida, United States of America.
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8. Describe fully the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal.

To provide communication and public relations services to enhance Chile’s participation in the “Summer Fancy Food Show
2012,"in Washington DC, United States of America, that will be held June 17th- 19th, 2012, and i the “Flavors of Chile”
event, that will be held on June 25th- 26th, 2012, in Miami, Florida, United States of America.

. The primary objective of this initiative is the implementation of marketing and communication activities within the
framework of strategically positioning the image of the country as a major exporter.

The provision of services covered by this private tender includes the design and implementation of a communications plan
with innovative and creative proposals, capable of enhancing the effectiveness of available resources, before, during,’and
after the participation of Chile in the show and in the aforementioned events.

9. Will the activities on behalf of the above foreign principal include political activities as defined in Section 1(0) of the Act and in
the footnote below?  Yes K] No [O-

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced
together with the means to be employed to achieve this purpose.

The program is designed to promote Chile's food products to importers in the United States and position Chile as a strong
trade partner. The means for achieving this consist exclusively of media relations activity to promote Chile's participation in
the "Fancy Food Show" and the "Flavors of Chile" event. The primary audience for this program are US importers of food
products.

EXECUTION

In accordance with 28 U.S.C. § 1746, thé undersigned swears or affirms under penalty of perjury that he/she has read the
information set forth in this Exhibit B to the registration statement and that he/she is familiar with the contents thereof and that such
contents are in their entirety true and accurate to the best of his/her knowledge and belief.

Date of Exhibit B Name and Title — - [Signature

June 28, 2012 Andrew Kochar, Global CFO s/ Andrew Kochar eSigned

Footnote: Political activity as defined in Section 1(0) of the Act means any activity which the person engaging in believes will, or that the person intends to, in any way influence
any agency or official of the Government of the United States or any section of the public within the United States with reference to formulating, adopting, or changing the
domestic or foreign policies of the United States or with reference to the political or public interests, policies, or relations of a government of a foreign country or a foreign political

party. .




SERVICE AGREEMENT

In Santiago, on May 23, 2012, the General Bureau of International Economic- Relations (Direccién
General de Relaicones Economicas Internacionales) of the Ministry of Foreign Relations, Public
Service, domiciled at Teatinos No. 180, piso 9° Santiago, RUT. NO. 70.020.190-2, hereinafter
DIRECON, represented, as will be proved below, by Mr. Alejandro Buvinic, a Chilean lawyer, with
National Identity Card No. [B I with the same address as the party he represents, and
OGILVY PUBLIC RELATIONS WORLDWIDE INC., hereinafter THE COMPANY, domiciled at 1111
19th Street, NW Floor 10 Washington, DC 20036 represented by Robert F. Mathias, with Driver's
License NO.ji}§ B 2 United States citizen, with the same address as the party he represents for

the purposes of this agreement have agreed to the following:

CONSIDERING:

1. That DIRECON has to constantly execute several purchase processes and public
. procurements, which are regulated by Law No. 19.886 and its Regulations.

2. That DIRECON, through its Export Promotion Bureau, hereinafter PROCHILE, has the mission
’ — among others — to carry out the permanent advertising in the international market of the
domestic products in order fo create, extend or intensify their demand in the best conditions
possible; support export development; internationalize Chilean businesses and the
strengthening of the country’s image abroad.

3. That pursuant to the above, several public relations and communications activities within the:
framework of the events named International Fair “Summer Fancy Food Show 2012”, to take
place in Washington, DC, United States of America, from June 17 to 19 of 2012, and “Flavors
of Chile”, to take place in Miami on June 25 and 26 of 2012.

4. That, for the Exempt Resolution of DIRECON No. J-323 dated April 5, 2012, the Private Bid
Terms and Conditions were approved for selecting the foreign entity with which to hire the
public relations and communications activities, in order to boost Chile’s international promotion
due to the development of Chile’s participation in the events mentioned in the prev10us
numeral :

5. That the preceding individualized private bid was awarded through DIRECON’s Exempt
Resolution No. J-403 dated May 2 of 2012, to the offer presented by the company OGILVY
PUBLIC RELATIONS WORLDWIDE, INC., because that offer complies with the corresponding
Technical Specifications, and also because it is convenient for the Service’s interests.

6. That the respective formalities required by the laws, regulations and the Private Bid Terms and
"Conditions have been fulfilled;

7. That there is the n‘ecessary budget for financing the procurement of the services already
- individualized. Y .

FIRST: DIRECON commissions THE COMPANY, which hereby accepts, to render the public
relations and communications services in order to boost Chile’s international publicity due to Chile’s
participation in the events named International Fair “Summer Fancy Food Show 2012”, to take place in
Washington, DC, United States of America, from June 17 o 19 of 2012, and “Flavors of Chile”, to take
place in Miami on June 25 and 26 of 2012. ,




The services entrusted shall be executed according to the conditions, modalities and other stipulations
set forth herein, in the respective Private Bid Terms and Conditions and in the technical and economic
offer delivered by THE COMPANY in the corresponding procurement process, documents which are
included as an integral part hereof. The technical offer rendered by THE COMPANY is attached
herewith as an Exhibit.

SECOND: The total amount of the communication and public relations services to be rendered by
THE COMPANY to DIRECON amounts to USD$ 49,950.00.- (forty nine thousand nine hundred fifty
00/100 dollars of the United States of America), associated taxes and expenses included.

The payment of the previously mentioned amount shall be made by DIRECON to THE COMPANY in
two installments as mentioned below:

First Payment: an amount of USD 17,482.50 (seventeen thousand four hundred eighty two 50/100
dollars of the United States of America) corresponding to the public relations and advertising activities
against the. presentation of a Partial Report referred to in chapter 11.3.1 of the corresponding Private
Bid Terms and Conditions, which shall be delivered within the first month starting from the effective
'date hereof. : -

Second Payment: an amount of USD 32,467.50 (thirty two thousand four hundred sixty seven 50/100),
once the Final Report referred to in chapter 11.3.2 of the corresponding Private Bid Terms and
Conditions is dehvered within 30 days following the flnallzat|on of the Flavors of Chile event.

. Each payment shall 'be made within thirty (30) days following the receipt by DIRECON of the
respective invoice correctly issued, provided that the administrative act that approves this contract has
been completely processed.

THIRD: It is expressly mentioned that there is no subordination or dependence bond between the
parties, and that DIRECON is released from the payment of any labor, social security, tax, or any
other type of benefit that THE COMPANY has with respect to workers, experts, and/or product or
service suppliers in the compliance of the obligations that it undertakes hereby. Therefore, DIRECON
shall be a third party separate from such relations and shall have no responsibility whatsoever, not
even secondary, for the allowances THE COMPANY might owe.

FOURTH: In case THE COMPANY breached any of the obligations herein set forth, it shall pay a fine
equivalent to 15% of the total price to DIRECON, who shall determine the seriousness of the facts and
if they are attributable to THE COMPANY. -

The fine shall not be applied if the event is caused by force majeure or acts of God, as decided by
DIRECON.

If DIRECON considers that there is enough cause for applying a fine, it shall communicate its decision
in writing to THE COMPANY, indicating the amount and grounds thereof. THE COMPANY shall have
. a term of five working days starting from the communication to formulate its defense. With the
defense arguments or after the mentioned term has elapsed without delivering those arguments,
DIRECON shall decide on the matter through a grounded resolution, prior analysis of the evidence,
sending THE COMPANY a copy of the relevant Administrative Act.

In case DIRECON determined the appropriateness of applying a fine pursuant to the previous
procedure, THE COMPANY shall directly pay the fine, through Vale Vista, to the International
Economic Relations Bureau, in a term not exceeding 10 days as of the notice thereof. If the payment
is not made within the mentioned term, DIRECON is hereby empowered to discount the amount of the



fine from the invoice pending payment. In any case, if fines are caused, their payment does not acquit
THE COMPANY from complying with the main obllgatlon

- FIFTH: This agreement shaII be effective once the Resolutlon that approves it has been completely

processed.

SIXTH: All the expenses generated or caused because or due to this agreement, and/or any others
that might originate in the compliance of obligations that, according to the agreement, have been
agreed to by THE COMPANY, shall be borne exclusively by it.

SEVENTH: According to numeral 1.6 of the Private Bid Terms and Conditions that are an integral part
of this agreement, DIRECON'’s Technical Counterpart for that purpose shall be Mr. Roberto Parra,
Assistant of the Deputy Department of National and International Press of the Export Promotion
Bureau, or whoever substitutes or replaces him and he shall have the same functions that are
mentioned in the preceding individualized section.

EIGHTH: Mr. Roberto F. Mathias declares on his behalf and on behalf of the company he represents,
that he is not in any of the situations described in item 6" of Article 4™ of Law No. 19.886, of the Terms
and Conditions on Administrative Supply and Service Agreements. and that the main partner of THE
COMPANY is WPP Group.

NINTH: DIRECON shall be the only titieholder of the intellectual property rights of the products
generated as a result of the services subject matter of this bid; therefore, all the documentation,
information, data, conclusions and suggestions produced and/or gathered, shall be property of
DIRECON. ,

TENTH: For all legal purposes, the partieé establish their address at the city and municipality of ‘
Santiago, Republic of Chile, and submit to the jurisdiction of the Ordinary Courts of Justice thereof.

ELEVENTH: This agreement is issued in two counterparts of identical sense, value and date, staying
DIRECON with two and THE COMPANY with the other one.

The legal capacity of Mr. Alejandro Bubinic, as representative of the International Economic Relations
Bureau, is recorded in the Service Resolution, Exempt No. J-1089, of 2011. The legal capacity of Mr.
Robert F. Mathias to act as representative of the company Ogilvy Public Relations Worldwide, Inc., is
recorded in the certificate issued by the Chief Operating Officer of Ogilvy Public Relations Worldwide,
inc., dated May 29, 2012. Such documents are not inserted herein since the parties know them.

ALEJANDRO BUVINIC
INTERNATIONAL ECONOMIC RELATIONS BUREAU'

, ROBERT F. MATHIAS
OGILVY PUBLIC RELATIONS WORLDWIDE, INC.



EXHIBIT
TECHNICAL OFFER FROM THE COMPANY .

"~ ALEJANDRO BUVINIC
INTERNATIONAL ECONOMIC RELATIONS BUREAU

ROBERT F. MATHIAS
- OGILVY PUBLIC RELATIONS WORLDWIDE, INC.



- Technical offer
Ogilvy- Communications Agency
Summer Fancy Food Show
Flavors of Chile in Miami



‘Summer Fancy Food Show

Support the event for the media prior to the fair, with the purpose of building brand awareness and interest.

Support the reception at the ambassador’s residence for importers, distributors and the media.

Support the inauguration of Chile’s pavilion in the Summer Fancy Food Show. ,

Promote the Chilean “food truck” two weeks before and two weeks after the Summer Fancy Food Show.
Promote Chile’s pavilion at the fair and the presence of the Chilean “food truck”.



N =

Our approach

To generate noise through a viral campaign around the Chilean “food truck” two weeks before the Summer Fancy Food Show.
To seize the event at the Ambassador’s residence for creating media coverage opportunities as to the commercial relation
between Chile and the United States.

To take advantage of Chile’s presence at the Summer Fancy Food Show for attalnmg media coverage and content generatlon
that make Chile stand out as one of the largest exporters to the United States.




Kickoff: Generate noise with the Food Truck

Objective: Increase brand awareness, generating noise around Chile’s participation in the Summer 'Fancy Food Show startmg 2-3
weeks before the fair.

Strategy: To develop several activities around the truck for enabling the development of a viral campaign and generate interest in the
media for a 2-3 week term :

Tactics: “Spot the Flavors of Chile”

1. Give three recognized reporters the exclusive opportunity. to be the first ones to have access to ProChile spokespersons and to
taste the culinary samples one day before the rest of the public.

2. Provide social media reporters and bloggers the opportunity to write about the Chilean Food Truck before it is available for the
general public.

3. Through a press release, to advertlse the promotion of the ‘Spot the Flavors of Chile’, consustlng of awarding a Chllean cookbook to

the first person that publishes the location of the Chilean food truck using the hashtag “#ChileFood”. The promotion shall be during
the month of June.

4. Engage DC-bloggers to feed our Twitter account mvutmg them to try the “Flavors of Chile”.



Reception at the Ambassador’s residence

Objective: Take advantage of the receptlon at the ambassador’s residence for ensuring media coverage and continuing the -
construction of the brand. .

Strategy: During the event, give exclusive access to media in the economic, trade, social and political sectors for speaking with the
Ambassador.

Tactics: “Discover Chile” v

1. Issue a press release to selected media, inviting them to assist to the reception and personally meet the Ambassador, and learn
more about the trade policy, investments, climate change and cooperation between Chile and the United States.

2. The day of the event, create a virtual round table with the Ambassador and bloggers in the trade, investment and food sectors.

3. Accomplish the publication of an opinion/editorial column in a relevant means of communication, whereby the Ambassador speaks
about the relation between Chile and the United States, its growth, the vision of future trade and cooperatlon ties.

4. Possibility of having the photo taken with the Ambassador.



Launching the Pavilion and the support program

Objective: Generate interest and media coverage regarding the inauguration of Chile’s pavilion in the summer Fancy Food Show.

Strategy: To offer an exclusive tour through the pavilion, including a tour, food and beverage samples as well as an interview with the
ambassador and the chef.

Tactics: “Flavors of Chile” VIP Tour .

1. Delivery of a press release to a selected media group, inviting them to participate in the pavilion’s inauguration and vip tour.

2. The vip tour will include: A “Chile tour” for the media and bloggers, including a tour through the pavilion and the food truck, a chance
to speak with the chef about the products, assistance to the ribbon cutting ceremony and the pOSSIblhty of being the flrst ones to try
the culinary samples. :

3. During the show we will create the following opportunities for medla coverage:

a) Press release: Issue a press release describing Chile’s participation, the pavilion and all the activities that will be taking place
~ within the fair's scope.
b) Morning: Presence of the foad truck in some morning television show of a DC area channel.
c) Twitter: Create a twitter party where the Ambassador speaks about the Chilean products and other relevant topics for the most
influential social media of the food, trade and investment sectors.
d) Interviews: schedule interviews in the pavilion.



Summer Fancy Food Show —
Expected Results

A press release inviting the media to participate in the activities within the SFFS.
A press release after the participation of Ch|Ie in the SFFS.

Press kit content proposal.

An opinion or Editorial column.

Publication of an article related to Chile’ s par’ucnpahon in the SFFS or the trade relations between Chile and the United States.
An interview with the Ambassador.

Blogger and social network coverage — 3 minimum.

Invitation/confirmation of the media to the activities.

Attendance of Ogilvy’s representative for media management in the events.

- Cooperation with the video concept.

Media databases. :

List of the 10 most influential journalists for the delivery of samples.



Flavors of Chile — Dinner

Objective: To promote the dinner “Flavors of Chile” and other events within this activity.

Strategy: In addition to inviting local media, to widen the group of interest by means of generating opportumtnes to engage the media that

" cannot assist to the event.

Tactics: Experience the “Flavors of Chile”

1.
2.
3.

o

Video- create a simple video of 2-3 minutes showmg a chef preparing Chilean specialties. To publish it in different media platforms.

To take the sommelier and the chef to an interview in a morning TV show of a network such as Univision and/or Telemundo.
During the morning of the event, create opportunities where the chef and other spokespersons of ProChile can answer questions
from consumers, opinion leaders and the media through twitter.

Interview- To ensure an interview with the chef and Chilean authorities in food and recreation specialized media.

To invite a select group of media and bloggers to the dinner.



Flavors of Chile — Wine Seminar

Objective: To promote the Chilean wine seminar.

Strategy: In addition to inviting local media, to widen the group of interest by means of generating opportunities to engage the media that
cannot assist to the event.

Tactics: Experiénce the “Flavors of Chile”.

1.
2.

3.
4.

To take the sommelier and the chef to an interview in a morning TV show of a network such as Univision and/or Telemundo.
During the morning of the event, create opportunities where the sommelier and other spokespersons of ProChile can answer
questions from consumers, opinion leaders and the media through twitter.

Interview- To ensure an interview with the chef and Chilean authorities in food and recreation specialized media.

To invite a select group of media and bloggers to the seminar.

To give a good wine as gift.



“Flavors of Chile — Expected Results

A press release inviting the media to participate in the Flavors of Chile event.

A press release after the event.

-A press release inviting the media to participate in the wine seminar.

A press release issued after the wine seminar.

Press kit content proposal. ’

An opinion or editorial column.

Three articles about Flavors of Chile or on the trade relations between Chile and the United States.
Photographic material

Cooperation with the video concept.

- Media databases.

List of the 10 most influential joumalists for the delivery of samples.
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éonfmmo DE PRESTACION DE SERVICIOS

En’ Santiago a 23 de mayo de 2012, la Dlreccién General de  Relaciones Econdmicas

Intérnaciohales del Ministerio de Relaclones Exteriores Servicio Publico, domiciliada en Teatinos
N° 180, pisa 99, Santiago, RUT. N MESRPNEY] en adelante DIRECON, representada, segun
se acred-taré por--don. Alejandro Buvnmc, chrleno, bogado, Cédula Nacional de Identidad N°©
7.168:279-k, del mismo domicilio de su representada, por una parte, y por la otra OGILVY PUBLIC

“RELATIONS WORLDWIDE INC,, en adelantc LA EMPRESA, con domicilic en 1111 19th Street, NW
Floor_10 Washmgton, DC 20036 representada por Robert F. Mathiss, Licencia de Conduc:r
‘N

de nacionalidad, Estadoumdense para estos efectos con el mismo domicilio QUE su

"representada, se ha convemdo lo siguiente:

SIDERANDO:

, Que, DIRECON debe realizar permanentemente - diversos "proéesos de compras vy
contrataciones publlcas, los que estén rcgutados por la Ley N° 19 886 de 2003 y su Regiamento

la: DIRECON a través de sy Direccidn de Promocion de Exportaclones. en aaelante
PROCHILE ‘tiene como misién - entre otras - realizar una;labor permanente de difusion en el

"‘mercada Internacional de..los productos nacionaies para . crear, extender o Intensificar su

demanda en'las mejores condiciones, apoyar el desarrollo exportador; la internacionalizacion de

slas em vresas chllenas y el fort cumlento dela umagen pais enel extenor

3‘3 Que, de conformadad a lo anterior 5Q- llevaran a efecto duversas actnndades de relaciones

publicas y comunicaciones-en el’'marco de los eventos denaminadas Féria Internacional “"Summer
Fancy Food Show 2012”, a désarrollarse en la ciudad de Washington, DC, Estados Unidos de

Ameérica, entre:los dias 17 al-19de junio.de 2012 y, “Sabores de Chile” a reahzarse en la ciudad

de Miami, Estados Unidos de Améroca, entre los dias 25 y 26 df* junio de 2012;

4..Que, por Resolucion Exenta de DIRECON N° 3-323 de recha S de abril de 2012, se aprobaron
las; Bases de Licitacién Privada para seleccionar 3 la entidad extranjera con Ja cual contratar 10s
sérvicios de:de comunicaclones y- relaciones publicas, con el fin de potenciar el trabajo de

: ,mfusuon internacional de. Chile: con, ogasion del desarrollo de la participacién de Chile en los
v'eventos menczonados en el considerando anterior. . .

la_ chltamon pnvada 5 ndwndualizada precedentemente, se adjudicé por medio de la
n Exenta de DIRECON-N©°1<403 de fecha 2 de mayo de 2012, a la oferta presentada

por’la: empresa OGILVY PUBLIC RELATIONS WORLDWIDE, INC: por cumplir dicha oferta con las
_Especiﬁcacnones Téc¢nicas correspandlentes, como asimismo, por ‘resultar conveniente para los

mtereses del SGNICIO,

,6 Que sc ha cumpndo con las formahdades exigidas por las leyes, reglamentos y Bases de

ucitaclén Privada respectivas;

7. Que se cuenta con el presupuesto necesario para financiar la contratacién de los servicios ya
indivnduahzados,

PRIMERA- DIRECON encarga' a. LA EMPRESA, la que acepta en este acto, la prestacion de los
servicios de’ comunicaciones y relaciones publicas, con el fin de potenciar el trabajo de difusion
internacional de Chile con acasion de la participacion de Chile en los eventas denominados Ferip
Internagional "Summer Fancy Food Show 2012”, a desarroilarse en la ciudad de Washington,

DC, Estados Unidaos de América, entre los dias 17 al 19 de junio de 2012 y, “Sabores de Chije~a -
réalizar§e en la ciudad de Miami, Estados Unidos de América, entre for dias 25 y 26 de}g@ﬁlg de.
2012‘ E A I
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- establecudas en este contrato, en las Bases de Liaitacidn Privada respectivas yenls
¢éa y econdmica entregadas por LA EMPRESA' en el proceso de contratacion
correspandiente; documentos que se entiendén formar parte mtegrante‘ del presente contrato. La
oferta-técnica entregada por LA EMPRESA, se acompaiia a este documento como Anexo.

SEGUNDA: - El monto total de los qerv:c:os de ¢comunicaciones y relaciones publicas 3 prestar
por ‘LA EMPRESA a DIRECON asciende a la surmna de USD$ 49.950,00.- (cuarenta y nuéve mil
novecientos cincuenta 0/100 ddlares de Ios Estados Unidos de Aménca). impuestos y gastos
asomados incluidos. : ~

El pago del rnonto sefislado precedentemente, ‘se realizard por DIRECON alA EMPRESA en dos
desembolsos, de la forma que se senala a :ontmuaclon~ :

Prime_u_’ago' por un’ monto de: USD 17 482 50 (diecis-ete mil cuatraocientos ochenta v dos
500/100 ddlares._de los Estados Umdos de América), correspondientes: a las actividades de
difusion y- relaciones publicas contra:1a; presentacion de un: Informe. Pargial a que se refiere el
acépite 11.3.1 de Ias corresoondlentes Bases ‘de Licitacion Privada, el cual deberé ser cntregado
dentm del primcr mes desde la entrada en vigendia del contrato.

Segur_»g_o_ Pago por un monto de USD 32 467,50 (treinta y dos mil cuatrocientos sesenta y siste
50/100); -ufa” vez ‘entregado el Informe: Final a que  se refiere el acapite 11.3.2 de las
corréspondientes Bases de Licitaciéon Privada, el cual debera ser entregado dentro de los 30 dias

postenores a la ﬂnalbzamén del evento’ Sabores de Chile.

Cada’ pago se real;zara dentro- de los tre}nta (30) dias slgurentes a |a recepc:on, por parte de
DIRECON, de la respectiva factura correctamente emitida y sicmpre que se encuentre
totalmente tramutado el acto admimstratwo que.apruebe el presente contrato.

TERCERA: Se deja expresa constancla que entre las partes no existe vinculo de subordinacién o
dependencia: alguna, asi como, también, que DIRECON queda liberada de todo pago de prestaciones
labora!es, previsionales, tributarias, o de cualqunera otra naturaleza que:LA EMPRESA contraiga
respecto de trabajadores, expertos, y/o provéedores de productos o servicias en el cumpllmaento de
las obligaciones que.asume por el presente instrumento, Por consiguiente, DIRECON seré un tercero
extraﬂo a dichas: relaciones y no tendra responsabllldad, ni siquiera subsldiaria por las prestaciones
' que LA EMPRESA ventualmente adeudare :

CI.IARTA' : En aso de- lncumpnmiento de. cualqu:era de las obhgaciones ernanadas del presente
contrato imputable a LA EMPRESA, se le-aplicard a @sta Una muita equivalente al 15% de! precio
wotal que deberd pagaric D!RECON quuén callﬂcara ia gravedad de los-hechos y- s: éstos son
mputablcs alLA EMPRESA ’

La rnulta no se aphcaré sl el evento se pmduc por caso fortuto o fuerza mayor, calificados por
DIRECON ’ N

Si DIRECON considerare que existe merito suﬁcvente para la aplicacidn de una mults,
comunicard por.escrito su decision a LA EMPRESA, indicando el monto y fundamento de la
misma. LA EMPRESA dispondrd de.un plazo de cinco dias haviles a contar de la comunicacién
para formular descargos. Con el mérito de’los descargos o transcurrido. el piazo aludido sin que
éstos se hubiesen formulado, DIRECON resolvera sobre el particular mediante resolucion
fundada, previa ponderacion dc los antecedentes, remitiéndole a LA EMPRESA, copia del Acgo -
Administrative pertinente. o \
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En caso que DIRECON determine la procedencia de la ‘aplicacidn de la multa conforme al
procedimiento anterior, LA EMPRESA deberd pager directamente, mediante Vale Vista, la multa a
‘la -Direceidn General de Relaciones Econdmicas Tnternacionales, en un plazo no superior a 10
‘dias. contados “desde  su notificacién. De no efectuarse el pago dentro del plazo sefialado,
DIRECON quedara facultado para descontar el monto de 1a multa de la facturacién pendiente de
_pago. En todo caso, de devengarse multas su pago no exonera a LA EMPRESA del cumplimiento
de la obhigacidn prlncipal

QUINTA: EI presente cohtraté comenzara a regir una vez que I3 Resolucidn que lo apruebe se
encuentre totalmente tramitada.

- SEXTA: Togdos los gastoé ‘qde se generen o produzcan por causa O £on 0casion de este contrato,
y/0 cualesquiera . otros que se. originen en el cumplimiento de obligaciones que, seglin el
. contrato, ha contrardo LA, EMPRESA seran de cargo excluswo do ésta.

sEPTIMA. De: conformudad a Io d:spuesto en el numeral 1.6 de las Bases de Licitacién Privada que
forman parte. integrante de este contrato, la Contraparte Técnica de DIRECON para tales efectos,
‘sera el sefior Roberto Parrs, Asistente del Subdepartamento de Prensa Nacional e Internacional
de la Dircccion.de Promaocion de’ Exportaciones, o quién lo subrogue o reemplace y tendra las
funciones quc s¢ seﬂalan en el acaplte mdlvnduahzado precedentemente

.~ OCTAVA: Don Robert 'F.jf"Mathias, vi’enjej"en declarar por si y.en nombre de la socledad que
representa, que no se encyentia en ninguna de las situaciones descritas en el indso 69 del Articulo

' 49 de la:Ley NP 19.886, de’Bases sobre. Contratas Administrativos de Suministro y Prestacion de
Servlcms y que el sacio Drmclpal de-LA EMPRESA es WPP Group.

NOVENA- DIRECON sera. el umco tntular de los derechos de propledad intelectual de los
productos que se generen cn:el marco la prestacién de servicios objeto de 1a presente licitacién;
por-consigulente, toda ia documentac:lén informacion, datos, conclusiones y sugerencias que . se
produzcan y/o recopnlen, seran de propledad de DIRECON.

WECIMA Para todos ‘los efectos lega!es, Ias partes fijan su domimlno en la ciudad y comuna de
tiago, Republsca de Chne, y se 'someten a la jurisdiccion de sus Tribunales Ordinarios de Justicia,

UNDECIMA- El presente contrato se extiende en dos ejemplares de 1déntico tenor, valor y fecha,
qucdando dos en poder de DIRECON y ¢l otro en poder de LA EMPRESA,

: La personena “de don Alejandro . Bublnic, ‘en representacién de k-] Dnrecmon General de Relaciones
Econdmicas Internacionales, consta en la: Resolucvon del Servicio, Exenta No J-1089, de 2011. La
_personerfa de Don Robert F. Mathias, para actuar en representacién de la empresa Ogilvy Public
Relations Worldwide, ] ne., consta en certificado extendido por el Chief Qperating Officer de Ogilvy
Publi¢: Relations ‘Worldwide ‘Inc,, con fecha 29 de mayo de 2012. Tales documentos no se
insertan por ser ‘conocidos por las paites.
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' . ALEJANDRO BUYINIC ‘
DIRECCION GENERAL DE RELACIONES ECONOMICAS INTERNACIONALES

ROBERT F, MATHIAS
OGILVY PUBLIC RELATIONS WORLDWIDE, INC.
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- ANEXO , ‘
OFERTA TECNICA DE LA EMPRESA

) ALEJANDRO BUVINXC 7
' DIRECCION GENERAL DE RELACIONES ECONOMICAS INTERNACIONALES

ROBERT F. MATHIAS
OGILVY PUBLIC RELATIONS WORLDWIDE, INC.
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Propuesta técnica
Ogilvy-Agencia de Comunicaciones
~ Summer Fancy Food Show
~ Sabores de Chile en Miami
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Summer Fancy Food Show

- Apoyar el evento para medios de comunicacion que se realizara con anteriaridad a la fer:a con el objetwo

de COﬂStl'UII’ conciencia de marca e mteres

Apoyar la recepcionen la resudencua del embajador para 1mportadores distribuidores y medios.

Apoyar la inauguracién del pabellén de Chile en la Summer Fancy Food.

Promaver el “food truck” chileno dos semanas previas y dos semanas posteriores a la Summer Fancy Food.

Promover el pabellén de Chile en la feria y la presencia del “food truck” chileno.
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Nuestro enfoque :

Generar ruido a traves de una campafia viral en torno al “food truck” chileno, con dos semanas de
anticipacion a la Summer Fancy Food.

Ap’rovechan el evento en la residencia del Embajador para crear oportunidades de cobertura. mediatica
_entorno a fa relacidn comercial entre Chile y Estados Unidos.

.*-‘Aprovechara presencia de Chile en la Summer Fancy Food para lograr cobertura medidtica'y generacion

~de contenido que resalte a Chile como une de los mayores exportadores a Estados Unidos.

ERYL 'Y
LRl
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K:ckoff Generar ruido con el Food Truck

Objetlvo' Aumentar la conciencia de marca, generando ruido en torno a fa partncipacson de Chtle en {a Summer
- /Fancy Food, comenzando 2-3 semanas previas a a feria.

zEstrategia:Desa rr'ollar diversas actividades en torno al camién que permitan desarrollar una campafia viral y
generar interés en los medios por un perfodo de 2-3 semanas.

Y:,Tactlcas. “Spot the Flavors of Chile”
‘1. Dar 1a oportumdad exc!usnva a tres perlodtstas de alto mvel pa ra ser Ios pnmems en tener acceso a

;‘;2, " _Propormonara penodlstas de redes socmles y bloggers ia oportunldad de escnblr sobre el Food truck

chileno antes de que este disponible para el ptiblico general.
3. Através de un comunicado de prensa, anunciar la promocin de 'Spot the Flavors of Chile", la que consiste
en gue !a primera persona que publlca la ubscacwn del food truck chlleno usando eI hashtag “#ChileFood”

4, Compmmeter a DC—onggers para ahmentar nuestra cuenta de Twatter invitandoios a probar los “Sabores

 de Chile".
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Recepcion en la residencia del Embajador i)

<,
gD

Objetivo: Aprovechar la recepcién en la residencia del emba;ador para asegurar cobertura medidtica y
continuar la construccién de marca.

- :Estrategia: Durante el evento, dar acceso exclusivo para hablar con el Embajador a medios del drea econdmica,
- de comercio, social y politico.

‘Tacticas: “Descubre Chile”

1. Emitir un comunicado de prensa a mednos seleccionadaos, invitandolos a atender a la recepciony conocer
personalmente al Embajador, y aprender mds sobre la politica comercial, inversiones, cambio climatico y

. cooperaciones entre Chile y Estados, Unidos. :

2. Eldia del evento, crear una mesa redonda virtual con el Embajador y- bloggers del sector de comercio,
inversion y alimentos. :

3. Lograr publicar.una columna de opinién/editorial en un medio relevante, donde el Embajador hable de la
relacién de Chile y Estados Unidos, su crecimiento, su-vision del comercio futuro y lazos de cooperacron

4. ODarla posahchdad de fotograflarse con el Embajador. '
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Lanzamiento del pabellony 7
programa de apoyo | N

'Objetivo: Generar interés y cobertura mediatica de la inauguracion del pabelion de Chile en la Summer Fancy
-Food. -

Estrategia: Ofrecer un tour exclusivo por el pabelldn, el que incluye un recorrido, muestras de comida y

bebestibles, y una entrevista con el embajador y fa chef.

Tactica: “Sabores de Chile” Tour viP
1. Envio de comunicado de prensa a un grupo seleccionado de medios, invitandolos a participar de la

inauguracion del pabeilén y tour vip.

'2. Vip tour incluiria: Un “tour por Chile” para medios de comunicaciény bloggers donde se harfa un

recorrido por el pabellon y el food truck, se tendria la oportunidad de hablar con la chef acerca de los
productos, presencia en la ceremonia de corte de cinta, y tendrian la posmlhdad de ser {os primeros en
probar las muestras culinarias.
3. Durante el show, crearemos las siguientes oportunidades de cobertura medsat;ca
a) Comunicado de prensa: Emision de un comunicado de prensa que describa la participacion de Chile,
el pabelldn y todas las actividades que se estaran realizando en el marco de la feria.
b} Matinal: Presencia del food truck en algiin matinal de un canal de tefevision del drea de DC.
¢} Twitter: Crear una reunién de twitter (Twitter party) donde el Embajador hablé de los productos
chilenos y otros temas pertinentes para los medios sociales mas influyentes del drea de alimentos,
comercio e inversién. :
d) Entrevistas: Agendar entrevistas en el pabelfén.
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Summer Fancy Food Show -

Resultados Esperados o

Un comunicado de prensa invitando a las medlos a participar de las actividades en e! marco de la SFFS.
Un comunicado de prensa posterior a la participacion de Chile en la SFFS.

Propuesta de contenido para el kit de prensa.

Una columna de opinidn o Editorial.

Publicacién de un articulo relacionado con la partu:lpacrén de Chile en la SEFS o las refaciones comerciales
de Chile y Estados Unidos. - :

Una entrevista.del Embajador.

Cobertura de Blogger/redes socuales mlnlmo 3.

tnwtacuon/conflrmaccon de medlos de comunicacién para las actividades.
Presencia de representante de Ogilvy para gestién de medios en fos eventos,

 Cooperacidn con el concepto del video.

' Lista de 10 periodistas influyentes para envio de muestras.
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Sabores de Chile - Cena N

Objetivo: Promaover la cena de “Sabores de Chile” y otros eventos en el marco de esta actividad.

»Estrategla Ademas de invitar a: medios locales; ampllar el grupo de interés a través de la generacién de

oportu nidades para comprometer a medios que: no puedan estar presentes en‘el evento en persona.

Tactlcas Expenence the "Flavors of Chile”

1. Video - crear un video sencillo de 23 mlnutos, que muestre al chef preparando especialidades chllenas
Publicarlo en diferentes plataformas mediaticas.

2. Llevar al sommelier y al chef a dar una entrevnsta en un matina! de un canal de televisién como U nivision
and/or Telemundo. :

3. Durante la mafiana del evento, crear oportumdades donde el chefy otros voceros.de ProChile puedan

- responder- preguntas a ‘través de twitter a consumldores, lideres de oplmén y mednos

4. Entrevista — Asegurar una entrevista con el chefy autondades chulenas enmedios de:alimentos Y

- recreacion, -

5. Invitara un gru po selecto de medlos y-bloggers a la cena.
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‘Objetivo: Promover ef seminario de vinos chilenos.

‘Estrategia: Ademaés de invitar a medios locales, ampliar el grupo de interés a través de la generacién de
_oportunidades para comprometer 3 medios que no puedan estar presentes en el evento en persona.

Tacticas: Experience the “Flavors of Chile” - -

Lievar al sommelier y al chef a dar una entrevista en un matinal de un canal de television como Univision
and/or Telemundo. ' : :
Durante la mafiana del evento, crear oportumdades donde el sommeher y otros voceros de ProChile

puedan responder pfeguntas y habiar sobre vinos a través de twftter a consumadores lideres de opinion y
medios.

3. Entrevista - Asegurar una entrewsta con el chef Y autondades chulenas en medlos de ahmentos Y
recreacion.

4. Invitar a un grupo selecto de medios y bloggers al seminano
Entregar un buen vino de regalo.

b
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Sabores de Chile — Resultados Esperados ™,

Un comunicado de prensa emitido después del- evento.
Un comunicado de prensa. inwtando alos medlos a partlcupar del seminario de vinos.
Un comunicado de prensa emitido una vez termmado el seminario de vinos.

I

, . : |

Un-comunicado de prensa invitando a los medios a participar del evento Sabores de Chile. }
|

\

Propuesta de contenldo para el kit de prensa.

Una columna de op:mon o editorial.

Tres artlculos sobre el Sabores de Chtle olas re!acuones comerccales de Chiley Estados Unidos.
Material fotogréfico. '

Cooperation con el concepto dei video.

Base de datos de-medios. B

K ~ lista de 10 periodlstas para envio de muestras




