U.S. Bepartment of Justice

OMB NO. 1124-0002; Expires February 28, 2014
Washington, DC 20530
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Supplemental Statement’

Pursuant to the Foreign Agents Reglstratlon Act of
_ 1938, as amended
L ——————EEE—EEEEEEEEE————————
For Six Month Period Ending 5/31/2011

. (Insert date)

| I- REGISTRANT

| - .

1 . (a) Name of Registrant (b) Registration No.
? Lou Hammond & Associates, Inc

5935
| (c) Business Address(es) of Registrant
39 East 51st Street
\
|
\
|

New York, NY 10022

2. Has there been a change in the information previously furnished in connection with the following?
(a) Ifan individual:

(1) Residence address(es)

Yes [ No O
(2) Citizenship Yes [] No [J %
3) Oqcupation ‘ Yes [ No [ :
(b) If an organization: %"i—
(1) Name Yes [] No K] cé’
(2) Ownership or control Yes [ No -
(3) Branch offices Yes [ No X =
(c) Explain fully all changes, if any, indicated in Items (a) and (b) above :i -
(o0

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, AND 5(a)

3. If you have previously filed Exhibit C!, state whether any bhanges therein have occurred during this 6 month reporting period
Yes O No K]

If yes, have you filed an amendment to the Exhibit C?

ibit C? Yes [ No [
If no, please attach the required amendment

1 The Exhibit C, for which no pninted form 1s provided, consists of a true copy of the charter, articles of incorporation, association, and by laws of a registrant that 1s an
organization. (A waiver of the requirement to file an Exhibit C may be obtained for good cause upon written application to the Assistant Attorney General, National Security
Division, U.S. Depanmcnt of Justice, Washington, DC 20530.)

Formerly CRM-154

FORM NSD-2
Revised 03/11
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4. (a) Have any persons ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting period?
Yes [] No

If yes, furnish the following information:
Name Position Date Connection Ended

(b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?

Yes [] No Kl
If yes, furnish the following information:

Name Residence Address Citizenship Position Date Assumed

5. (a) Has any person named in Item 4(b) rendered services directly in furtherance of the interests of any foreign principal?
Yes [ No
If yes, identify each such person and describe the service rendered.

(b) During this six month reporting period, has the registrant hired as employees or in any other capacity, any persons who rendered
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clerical or

secretarial, or in a related or similar capacity? Yes [ No
Name Residence Address Citizenship Position Date Assumed

(c) Have any employees or individuals, who have filed a short form registration statement, terminated their employment or
connection with the registrant during this 6 month reporting period?  Yes [ No '
If yes, furnish the following information:

¢ Name . Position or Connection Date Terminated

(d) Have any employees or individuals, who have filed a short form registraﬁon statement, terminated their connection with any foreign
principal during this 6 month reporting period?  Yes [J No ¥

If yes, furnish the following information:

Name Position or Connection Foreign Principal Date Terminated

6. Have short form registration statements been filed by all of the persons named in Items 5(a) and 5(b) of the supplemental statement?

Yes [] No K]

If no, list names of persons who have not filed the required statement.
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II - FOREIGN PRINCIPAL

7. Has your connection with any foreign principal ended during this 6 month reporting period?  Yes [J No
If yes, furnish the following information:

Foreign Principal Date of Termination

‘ 8. Have you acquired any new foreign principal(s)? during this 6 month reporting period? Yes [ No K]
! If yes, furnish th following information:

Name and Address of Foreign Principal(s) Date Acquired

9. In addition to those named in Items 7 and 8, if any, list foreign principal(s)> whom you continued to represent during the 6 month
reporting period.

Bermuda Department of Tourism
675 Third Avenue - 20th floor
New York, NY 10017

10. (a) Have you filed exhibits for the newly acquired foreign principal(s), if any, listed in Item 8?
Exhibit A® Yes X No [
| Exhibit B* Yes X No [

If no, please attach the required exhibit.

(b) Have there been any changes in the Exhibits A and B previously filed for any foreign principal whom you
represented during this six month period? Yes [ No [
If yes, have you filed an amendment to these exhibits? Yes [ No [J

If no, please attach the required amendment.

2 The term "foreign principal” includes, in addition to those defined in section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly
supervised, directed, controlled, financed, or subsidized in whole or in major part by a foreign government, foreign political party, foreign organization or foreign individual.
(See Rule 100(a) (9)). A registrant who represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he

' is not entitled to claim exemption under Section 3 of the Act. (See Rule 208.)

3 The Exhibit A, which is filed on Form NSD-3 (Formerly CRM-157) sets forth the information required to be disclosed concerning each foreign principal.

4 The Exhibit B, which is filed on Form NSD-4 (Formerly CRM-155) sets fourth the information concerning the agreement or understanding between the registrant and the
foreign principal.
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III - ACTIVITIES

11. During this 6 month reporting period, have you engaged in any activities for or rendered any services to any foreign principal
named in Items 7, 8, or 9 of this statement? Yes X No (]

If yes, identify each foreign principal and describe in full detail your activities and services:

Bermuda Department of Tourism

1) Preparation of material promoting tourism

2) Contact w/ media to place material before traveling public
3) Organize press trips

4) Organize special events

Attached are monthly reports describing all the activities and copies of all Press Releases during this period

12. During this 6 month reporting period, have you on behalf of any foreign principal engaged in political activity® as defined below?
Yes (] No X

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant.
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery,
names of speakers and subject matter.

13. In addition to the above described activities, if any, have you engaged in activity on your own behalf which benefits your
foreign principal(s)? Yes (] No X

If yes, describe fully.

5 The term "political activity" means any activity that the person engaging in believes will, or that the person intends to, in any way influence any agency or official of the
Government of the United States or any section of the public within the United States with reference to formulating, adopting or changing the domestic or foreign policies of the
United States or with reference to political or public interests, policies, or relations of a government of a foreign country or a foreign political party.
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IV - FINANCIAL INFORMATION

14.(a) RECEIPTS-MONIES

During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, or 9 of this

E b
statement, or from any other source, for or in the interests of any such foreign principal, any contributions, income or
money either as compensation or otherwise? Yes Xl No (O

If no, explain why.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies
Date”

From Whom Purpose .Amount
12/1/2010 to Bermuda Dept. of Monthly retainers $252,000.00
5/31/2011 Tourism Out-of-pocket expenses $403,154.64

Please see attached!
$655,154.64
Total

(b) RECEIPTS - FUNDRAISING CAMPAIGN

During this 6 month reporting period, have you received, as part of a fundraising campaign’, any money on behalf of any
foreign principal named in Items 7, 8, or 9 of this statement? Yes [ No Kl
If yes, have you filed an Exhibit D to your registration? Yes [ No [
If yes, indicate the date the Exhibit D was filed. Date

(c) RECEIPTS-THINGS OF VALUE

~
¢D
During this 6 month reporting period, have you received any thing of value® other than money from any forelgn principal

<
named in Items 7, 8, or 9 of this statement, or from any other source, for or in the interests of any such foreign pn@g_ipalV 77l
Yes [ No X

If yes, furnish the following information:

-Foreign Principal Date Received Thing of Value Purpose

62 :6 Wi 02%

6,7 A registrant is required to file an Exhibit D if he collects or receives contributions, loans, moneys, or other things of value for a foreign principal, as part of a fundraising
campaign. (See Rule 201(¢)).

8 An Exhibit D, for which no printed form is provided, sets forth an account of money coilected or received as a result of a fundraising campaign and transmitted for a foretgn
principal.

9 Things of value include but are not limited to gifts, interest free loans, expense free tmvel favored stock purchases, exclusive rights, favored treatment over competitors,
“"kickbacks," and the like.



15.(a) DISBURSEMENTS-MONIES
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During this 6 month reporting period, have you

9 of this statement? Yes

No O

(1) disbursed or expended monies in connection with activity on behalf of any foreign principal named in Items 7, 8, or

(2) transmitted monies to any such foreign principal?

Yes [ No

If no, explain in full detail why there were no disbursements made on behalf of any foreign principal.

Date To Whom
12/1/2010 to Bermuda Dept. of Tourism
5/31/201

ALL OUT-OF-POCKET INVOICES

FOR THE SIX MONTH PERIOD
ARE ATTACHED!

Purpose
Phone calls
faxes
fedexes
photocopies

postage
printing
messengers
taxis
airfares
hotels

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies, including
monies transmitted, if any, to each foreign principal.

Amount
$403,154.64
~ 9
fo o
- S
= py
w
o
o)
==
(W

6¢

$403154.64

Total
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(b) DISBURSEMENTS-THINGS OF VALUE
During this 6 month reporting period, have you disposed of anything of value'® other than money in furtherance of or in
connection with activities on behalf of any foreign principal named in Items 7, 8, or 9 of this statement?

Yes [] No

If yes, furnish the following information:

Date Recipient Foreign Principal Thing of Value Purpose

(c) DISBURSEMENTS-POLITICAL CONTRIBUTIONS
During this 6 month reporting period, have you from your own funds and on your own behalf either directly or through any
other person, made any contributions of money or other things of value'! in connection with an election to any political
office, or in connection with any primary election, convention, or caucus held to select candidates for political office?

Yes [ No
If yes, furnish the following information:

Date Amount or Thing of Value Political Organization or Candidate Location of Event

10, 11 Things of value include but are not limited to gifts, interest free loans, expense free travel, favored stock purchases, exclusive rights, favored treatment over competitors,
"kickbacks" and the like.
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V - INFORMATIONAL MATERIALS

16.(a) During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational materials?"'*
Yes No O
If Yes, go to Item 17.

(b) If you answered No to Item 16(a), do you disseminate any material in connection with your registration?
Yes No O
If Yes, please forward the materials disseminated during the six month period to the Registration Unit for review.

17. Identify each such foreign pfincipal.
All disseminated material are included in this package for your review.

18. During this 6 month reporting period, has any foreign principal established a budget or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials? Yes [] No X

If yes, identify each such foreign principal, specify amount, and indicate for what period of time.

19. During this 6 month reporting period, did your activities in preparing, disseminating or causing the dissemination of informational
materials include the use of any of the following:

[J Radio or TV broadcasts [0 Magazine or newspaper L1 Motion picture films O Letters or telegrams
[ Advertising campaigns &I Press releases - [J-Pamphlets or other publications [ Lectures or speeches
O Other (specify) ‘
Electronic Communications
Email

[ Website URL(s):
O Social media websites URL(s):
X Other (specify) _Mail

20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of
the following groups:

{1 Public officials O Newspapers [ Libraries
[ Legislators {0 Editors [ Educational institutions
[0 Government agencies . [ Civic groups or associations [ Nationality groups

X1 Other (specify) Media

21. What language was used in the informational materials:
X English O Other (specify)

22. Did you file with the Registration Unit, U.S. Department of Justice a copy of each item of such informational materials
disseminated or caused to be disseminated during this 6 month reporting period? Yes X No

23. Did you label each item of such informational materials with the statement required by Section 4(b) of the Act?
Yes No O

12 The term informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, including that published by means of advertising,
books, periodicals, newspapers, lectures, broadcasts, motion pictures, or any means or instrumentality of interstate or foreign commerce or otherwise. Informational materials
disseminated by an agent of a foreign principal as part of an activity in itself éxempt from registration, or an activity which by itself would not require registration, need not be
filed pursuant to Section 4(b) of the Act. )
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VI- EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have) read
the information set forth in this registration statement and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and that such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the

undersigned make(s) no representation as to truth or accuracy of the information contained in the attached Short Form Registration
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge.

(Date of signature)

¢z | 2zen

. . . . . 13 .
(Print or type name under each signature or provide electronic signature )

p/,vn/é/ﬂ/m,&/\

6 Wy OEHAT 10l

.
.

8¢

13 This statement shall be signed by the individual agent, if the registrant is an individual, or by a majority of those partners, officers, directors or persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to excoutc this statement on its behalf.



Bermuda

BERMUDA DEPARTMENT OF TOURISM
INVOICES FROM 12/1/2010 TO 5/31/2011

DATE RETAINER  OUT-OF-POCKET
12/1/2010 42,000.00
1211 5/2010 10,888.46
1/3/2011 42,000.00
1/27/2011 16,260.80
2/1/2011 42,000.00
2/23/2011 2,489.59

3/1/2011 42,000.00

3/8/2011 60,000.00
3/16/2011 135,770.00
3/31/2011 116,853.87

4/1/2011 42,000.00

4/14/2011 10,000.00
4/15/2011 20,000.00
4/27/2011 13,294.70
4/27/2011 4,346.48

51212011 42,000.00

5/26/2011 13,250.74

TOTAL 252,000.00 403,154.64
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LOU HAMMOND & ASSOCIATES

DATE:

January 15, 2011
TO: William Griffith; Ann Shutte; Ann White; Stacey Evans
Bermuda Department of Tourism
FROM: Terence Gallagher; Michelle Horn; Susannah Gregory; Matthew
Monagan
Lou Hammond & Associates
CC: Lou Hammond; Stephen Hammond
RE:

Activity Report — December 2010

Following is a summary of services conducted by Lou Hammond & Associates on behalf =
of the Bermuda Department of Tourism for the month of December 2010

GENERAL ACTIVITIES

—

Cos

=
=
W
o
L ]

Agency participated in weekly conference calls with client and pr0V1ded agendas@hd
call reports on the same.
®

0 4
Agency continues to update LH&A and Bermuda Twitter page and website with it
client releases and images

Agency provided client with relevant media clips

Agency sent client pertinent news articles daily from The Royal Gazette
[ ]

Agency drafted speaking points for W. Griffith and Honorable Patrice Minors for
James Beard Media Luncheon

e Agency liaised with client to develop 2011 calendar of events for use on CTO
website.

Agency took part in an integrated meeting with Global Hue, Icrossing and Bermuda
Department of Tourism to discuss budget and 2011 events



WRITTEN MATERIALS

e LH&A VALUE BLAST - Agency included The Reefs Hotel and Club and Elbow Beach
in LH&A’s weekly travel deal round-ups distributed to target media.

e “BERMUDA RENDEZVOUS” PROGRAM OFFERS VISITORS FREE DAILY
CULTURAL ACTIVITIES - Agency drafted and distributed to targeted media.

¢ “FEEL THE LOVE” IN BERMUDA THIS HOLIDAY SEASON WITH VALUE-

ADDED HOTEL PACKAGES AND ISLAND-WIDE SAVINGS - Agency drafted
and distributed to targeted media.

KEY HIGHLIGHTS

CONDE NAST TRAVELER
As a result of media outreach and release distribution, outlet highlighted the
“Compliments of Bermuda” promotion its December issue.

FROMMERS.COM
As a result of media outreach and release distribution, outlet highlighted the
“Compliments of Bermuda” promotion on December 6.

PALM BEACH POST
As a result of media outreach and release distribution, outlet highlighted the “Bermuda
Rendezvous” program on December 15.

TODAY SHOW

As a result of media outreach, outlet highlighted Bermuda in its “Wow, Deal
Destinations 2011” segment on December 25. Agency worked with Travelzoo Senior
Marketing Manager Christie McConnell to provide video for this coverage.

TRAVEL + LEISURE ,
As a result of media outreach and release distribution, outlet highlighted the “Bermuda
Rendezvous” program in its December issue.

TRAVEL INDUSTRY TODAY

As a result of securing a media visit for freelance writer Margaret Swaine, outlet
highlighted the history of Gosling’s Black Seal rum and its connection to Bermuda on
December 7.

TRAVELINGGOLFER.COM ,
As a result of securing a media visit for Golf Reporter Brent Long, outlet highlighted
several Bermuda locations as perfect to visit during a golf holiday on December 16.
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NEWS BUREAU

Listed below are media with whom the agency has had contact on behalf of Bermuda
Department of Tourism and provided information in the way of specialized pitches,
press kits or fact checking. In most cases, although listed only once, LH&A liaised with
publications or freelancers on multiple occasions.

ABCNEWS.COM
Agency sent Travel Correspondent John Griffith a specialized pitch on the "Bermuda
Rendezvous" program for editorial consideration. Communication continues.

Agency also sent Griffith a specialized pitch on “Holiday Season Packages” for editorial
consideration.

ABOUT.COM
Agency sent Caribbean Travel Writer Robert Curley a specialized pitch on the “Bermuda
Rendezvous” program for editorial consideration.

Agency also sent Curley a specialized pitch on “Holiday Season Packages™ for editorial
consideration.

- AGENT@HOME

Agency sent Senior Editor Kerry Medina a specialized pitch on the "Bermuda
Rendezvous" program for editorial consideration. Communication continues.

Agency also sent Medina a specialized pitch on “Holiday Season Packages” for editorial
consideration.

AM-NEW YORK
Agency sent Editor Lucy Cohen Blatter a specialized pitch on the “Bermuda Rendezvous’
program for editorial consideration. Communication continues.

b

ASSOCIATED PRESS
Agency sent Caribbean/Bermuda Travel Editor Michael Melia a specialized pitch on the
“Bermuda Rendezvous” program for editorial consideration. Communication continues.

Agency also sent Melia a specialized pitch on “Holiday Season Packages” for editorial
consideration.




ARTHUR FROMMER’S BUDGET TRAVEL
Agency sent Travel Editor Andrew Minarcek a specialized pitch on “Holiday Season Packages”
for editorial consideration.

ATLANTA JOURNAL CONSTITUTION
Agency sent Contributing Editor Clara Bosonetto Maerz a specialized pitch on the “Bermuda
Rendezvous” program for editorial consideration. Communication continues.

BERGEN RECORD
Agency sent Travel Editor Jill Schensul a specialized pitch on the "Bermuda Rendezvous”
program for editorial consideration. Communication continues.

BLACKBOOK.COM
Agency sent Online Travel Editor Longton Bryce a specialized pitch on “Holiday Season
Packages” for editorial consideration.

BOSTON GLOBE
Agency sent Travel Editor Anne Fitzgerald a specialized pitch on the "Bermuda Rendezvous"
program for editorial consideration. Communication continues.

BUFFALO NEWS
Agency sent Web Site Editor Brian Connolly a specialized pitch on “Holiday Season Packages”
for editorial consideration.

CANADIAN TRAVEL PRESS
Agency sent Editor-In-Chief Edith Baxter a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.’

Agency sent Travel Writer Ian Stalker a specialized pitch on “Holiday Season Packages” for
editorial consideration.

CARIBBEAN LIVING
Agency sent Editor Ava Rosales a specialized pitch on the “Bermuda Rendezvous” program for
editorial consideration.

CHICAGO TRIBUNE
Agency sent Travel Editor Ross Werland a specialized pitch on “Holiday Season Packages” for
editorial consideration.

CHICAGO SUN-TIMES
Agency sent Travel Section Editor Lori Rackl a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

CINCINATTI ENQUIRER
Agency sent Travel Editor Denise Stockstill a specialized pitch on “Holiday Season Packages”
for editorial consideration.




CONDE NAST TRAVELER
Agency sent Online Editor Tom Loftus a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

DAILY CANDY
Agency sent Editor Jordan Blumberg a specialized pitch on “Holiday Season Packages™ for
editorial consideration.

DALLAS MORNING NEWS
Agency sent Travel Editor Mary Ellen Botter a specialized pitch on the "Bermuda Rendezvous"
program for editorial consideration. Communication continues.

DENVER POST
Agency sent Travel Editor Kyle Wagner a specialized pitch on “Holiday Season Packages” for
editorial consideration. Communication continues.

FREELANCER JANE ZAREM (FODOR’S — CARIBBEAN GUIDE BOOKS)
Agency sent Freelance Writer Jane Zarem a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

FREELANCER RHEA MAHBUBANI (AM NEW YORK, NEW YORK TIMES)
Agency sent Freelance Writer Rhea Mahbubani a specialized pitch on the “Bermuda
Rendezvous” program for editorial consideration. Communication continues.

FROMMERS.COM
Agency sent Associate Editor Amy Chen a specialized pitch on the "Bermuda Rendezvous"
program for editorial consideration. Communication continues.

GAYOT
Agency sent Travel Editor Dylan Nugent a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

HARTFORD COURANT
Agency sent Features Editor Gina Seay a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

HOTEL INTERACTIVE
Agency sent Editor-in-Chief Glenn Haussmann a specialized pitch on “Holiday Season
Packages” for editorial consideration.

IN THE KNOW TRAVELER
Agency sent Editor-in-Chief Devin Galaudet a specialized pitch on “Holiday Season Packages”
for editorial consideration.



JOHNNYJET.COM
Agency sent Editor-in-Chief John DiScala a specialized pitch on “Holiday Season Packages” for
editorial consideration.

JUSTLUXE
Agency sent Editor Courtney Driver a specialized pitch on “Holiday Season Packages” for
editorial consideration.

KANSAS CITY STAR
Agency sent Editor Mary Lou Nolan a specialized pitch on "Holiday Season Packages" for
editorial consideration.

LOS ANGELES TIMES _
Agency sent Travel Editor Catharine Hamm a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

LUXURY TRAVEL MAGAZINE
Agency sent Editor-in-Chief Christine Gray a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

METRO BOSTON :
Agency sent U.S. Features Editor Ray Amber a specialized pitch on “Holiday Season Packages”
for editorial consideration.

Agency also sent Amber a specialized pitch on the “Bermuda Rendezvous” program for editorial
consideration. Communication continues.

METRO NEW YORK
Agency sent Travel Editor Amber Ray a specialized pitch on "Holiday Season Packages" for
editorial consideration.

Agency also sent Ray a specialized pitch on the “Bermuda Rendezvous” program for editorial
consideration. Communication continues.

MIAMI HERALD
Agency sent Travel Editor Marjie Lambert a specialized pitch on the “Bermuda Rendezvous™
program for editorial consideration. Communication continues.

NATIONAL GEOGRAPHIC TRAVELER
Agency sent Travel Editor Kathie Gartrell a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

NEWSDAY
Agency sent Travel Editor Shawna Van Ness a specialized pitch on the "Bermuda Rendezvous"
program for editorial consideration. Communication continues.



Agency also sent Van Ness a specialized pitch on “Holiday Season Packages” for editorial
consideration.

NEW YORK CARIBBEAN NEWS
Agency sent Editor Tony Best a specialized pitch on “Holiday Season Packages” for editorial
consideration.

NEW YORK DAILY NEWS
Agency sent Caribbean Beat Editor Jared McCallister a specialized pitch on the “Bermuda
Rendezvous” program for editorial consideration. Communication continues.

Agency also sent McCallister a specialized pitch on "Holiday Season Packages" for editorial
consideration. Communication continues.

NEW YORK POST
Agency sent Travel Editor David Landsel a specialized pitch on the "Bermuda Rendezvous"
program for editorial consideration. Communication continues. '

Agency also sent Landsel a specialized pitch on “Holiday Season Packages” for editorial
consideration.

NEW YORK TIMES
Agency sent Travel Reporter Michelle Higgins a specialized pitch on the "Bermuda
Rendezvous” program for editorial consideration. Communication continues.

Agency also sent Higgins a specialized pitch on “Holiday Season Packages” for editorial
consideration.

NY1
Agency sent Host Val D’Elia a specialized pitch on “Holiday Season Packages” for editorial
consideration. ‘

ONBOARD MEDIA
Agency sent Senior Editor Linda Brockman images to include on the covers of Celebrity and
Royal Caribbean Magazines.

ORLANDO SENTINEL
Agency sent Reporter Sara Clarke a specialized pitch on “Holiday Season Packages” for editorial
consideration.

OTTAWA CITIZEN
Agency sent Travel Editor Laura Robin a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.



PHILADELPHIA INQUIRER
Agency sent Travel Editor Bill Reed a specialized pitch on the “Bermuda Rendezvous” program
for editorial consideration. Communication continues. \

RECOMMEND
Agency sent Caribbean Editor Ciara LaVelle a specialized pitch on the "Bermuda Rendezvous"
program for editorial consideration. Communication continues.

Agency also liaised with LaVelle regarding a Bermuda luxury travel story. Agency helped
LaVelle reach out to A. Shutte for quotes. Communication continues.

SAN FRANCISCO CHRONICLE
Agency sent Deputy Travel Editor Spud Hilton a specialized pitch on “Holiday Season
Packages” for editorial consideration.

SEATTLE TIMES .
Agency sent Travel Writer Kristin Jackson a specialized pitch on “Holiday Season Packages™ for
editorial consideration.

SHERMANSTRAVEL.COM
Agency sent Contributing Editor Ed Perkins a specialized pitch on the "Bermuda Rendezvous”
program for editorial consideration. Communication continues.

Agency also sent Perkins a specialized pitch on “Holiday Season Packages” for editorial
consideration.

SMARTERTRAVEL.COM
Agency sent Executive Editor Anne Banas a specialized pitch on the “Bermuda Rendezvous”
program for editorial consideration. Communication continues.

Agency also sent Banas a specialized pitch on “Holiday Season Packages™ for editorial
consideration.

SOUTH FLORIDA SUN-SENTINEL
Agency sent Lifestyle Editor Gretchen Day-Bryant a specialized pitch on “Holiday Season
Packages” for editorial consideration.

STAR TRIBUNE
Agency sent Travel Reporter Jim Buchta a specialized pitch on “Holiday Season Packages” for
editorial consideration.

THE WASHINGTON POST
Agency sent Travel Editor Joe Yonan a specialized pitch on the "Bermuda Rendezvous" program
for editorial consideration. Communication continues.




Agency also sent Yonan a specialized pitch on “Holiday Season Packages” for editorial
consideration.

THE WALL STREET JOURNAL
Agency sent Reporter Jonnelle Marte a specialized pitch on the "Bermuda Rendezvous" program
for editorial consideration. Communication continues.

TIME.COM
Agency sent Lifestyle and Travel Reporter Deirdre Van Dyk a specialized pitch on the “Bermuda
Rendezvous” program for editorial consideration. Communication continues. -

TORONTO STAR
Agency sent Travel Editor Jim Byers a specialized pitch on the “Bermuda Rendezvous” program
for editorial consideration. Communication continues.

TORONTO SUN :
Agency sent National Travel Editor Robin Robinson a specialized pitch on the “Bermuda
Rendezvous” program for editorial consideration. Communication continues.

TRAVEL + LEISURE .
Agency sent Online Executive Editor Rich Beattie a specialized pitch on “Holiday Season
Packages” for editorial consideration.

TRAVEL AGENT
Agency sent Senior Editor Joe Pike a specialized pitch on “Holiday Season Packages” for
editorial consideration.

TRAVELPULSE
Agency sent Editorial Director James Shillinglaw a specialized pitch on the “Bermuda
Rendezvous” program for editorial consideration. Communication continues.

Agency also sent Shillinglaw a specialized pitch on “Holiday Season Packages™ for editorial
consideration. ‘

TRAVELWEEK
Agency sent Staff Writer Cindy Sosroutomo a specialized pitch on the “Bermuda Rendezvous’
program for editorial consideration. Communication continues.
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Agency also sent Sosroutomo a specialized pitch on “Holiday Season Packages” for editorial
consideration.

TRAVEL WEEKLY
Agency sent Contributing Editor Laura Del Rosso a specialized pitch on the “Bermuda
Rendezvous” program for editorial consideration. Communication continues




Agency also sent Del Rosso a specialized pitch on “Holiday Travel Packages” for editorial
consideration.

TRAVELZOO.COM

Agency liaised with Senior Marketing Manager Christie McConnell to provide destination b-roll
for a Today Show “Wow, Deal Destinations 2011” segment on December 25. Agency sent a
digital clip of the coverage to client for review.

USA TODAY
Agency sent Travel Reporter Jayne Clark a specialized pitch on "Holiday Season Packages" for
editorial consideration.

VANCOUVER SUN
Agency sent Travel Editor Carolyn Campbell a specialized pitch on “Holiday Season Packages”
for editorial consideration.

MEDIA VISITS

INDIVIDUAL:

FREELANCER (CARIBBEAN TRAVEL + LIFE, NEWSWEEK); JANUARY 14-16, 2011
Agency received approval from client for Freelancer Sana Butler to visit Bermuda during
Marathon Weekend 2011. Unfortunately, Butler had a conflict and could not attend at this time.
Communication continues for future opportunities with Butler and Caribbean Travel + Life.

FREELANCER (GOODLIFE, WINECOP.COM, TORONTO STAR); DECEMBER 11-
15,2010

Agency assisted Alex Eberspaecher and his wife w1th accommodations and various meals.
Agency worked with Bermuda to arrange an island tour and opportunities to photograph golf
courses. Eberspaecher will publish two articles for GoodLife in an upcoming issue. Articles to
highlight golf and general travel in Bermuda. Agency to track coverage and send to client for
review.

CONNECTICUT MAGAZINE (FREELANCER- BOSTON GLOBE, WASHINGTON
POST); DECEMBER 23-26

Agency assisted Editor Charles Monagan and his family with golf reservations at Port Royal and
provided a list of on-island Christmas activities for his convenience. A “Christmas in Bermuda”
story is scheduled to appear in November/December 2011. Agency to track coverage and send
to client for review. Communication continues.

WORKING MOTHER; DECEMBER 10-13

Agency worked with Tucker’s Point regarding media visit for Teresa Palagano in December.
Agency also assisted Palagano with roundtrip airfare and arranged an island tour and various
meals. Palagano to include Bermuda in February and April issues of magazine. Agency to track
coverage and send to client for review.
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GROUP:

NBC UNIVERSAL (NBC LEARN); DECEMBER 3-5, 2010

Agency assisted in seeking accommodations and prov1ded customs/immigration/flight assistance
for the crew. Communication continues.

PRESS TRIPS

e GOLF AND SPA/BERMUDA MARATHON WEEKEND; JANUARY 14-17,2011
Agency developed press trip invitation for Golf and Spa group press visit and pitched to
target health, fitness and travel reporters for press trip. Agency followed up with media
and secured the following five journalists:

Heather Mikesell, American Spa
Andrea Amadio, Parents Magazine
Christine Speer, Philadelphia Magazine
Shaun Tolson, Robb Report Collection
Liz Oziast, SPA Magazine

o O O O O

Agency has sent flight times to journalists for approval and is liaising with Elbow Beach
to arrange spa treatments and accommodations. Communication continues.

EVENTS / PROMOTIONS

EVENTS:
e THE JAMES BEARD MEDIA LUNCHEON; DECEMBER 9, 2010
e Event included a reception featuring hors d’oeuvres, followed by a multi-
course lunch and introductions to the destination.

.o Minister of Business Development and Tourism Hon. Patrice K. Minors, JP, MP,
Director of Tourism William Griffith and Director of Global Operations Ann Shutte
were introduced and spoke about Bermuda. LH&A organized the rundown.

e Agency conducted outreach to secure the following five media attendees:

o Chelsea Morse, Food & Wine

o Brian Major, Performance Media Group

o Dorene Internicola, Reuters

o Kathryn O’Shea-Evans, Travel + Leisure

o Andrea Peterson, Wall Street Journal
e Agency worked with Beard House, client and Chefs Herbie Bascome and Cliff

Crawford to secure food sourcing, wine, kitchen prep space and logistics for event.

e Agency arranged accommodations and airfare for chefs.
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HOT TIPS

Agency provided the following “HOT TIPS media leads and contacts to the client.

A freelancer for a women’s fitness magazine was seeking warm-weather hotels with unique
wellness or fitness programs being offered this winter for an upcoming story. Agency collected
and sent information from The Reefs Hotel and Club and Elbow Beach for consideration.

Communication continues.

Smart Luxury Travel magazine was seeking luxury travel deals for the "Luxe List" debuting in
the March/April 2011 issue. Agency collected and sent information from The Reefs Hotel and

Club for consideration. Communication continues.

EDITORIAL CALENDAR

Agency forwarded the following editorial calendar opportunities on behalf of
Bermuda Department of Tourism.

Outlet Opportunity Description
Condé Nast Traveler | All-Islands Issue
Travel + Leisure Hotels/It List

Robb Report Travel: Destination Spas (May)

Collection

Glamour The Beach Issue

Association News Spa feature

Forbes Life Culture Issue

Fortune Summer Travel

Bridal Guide Caribbean Vacations: A Guide to Attractions and Activities
City Magazine Spring Destinations

Los Angeles Travel Issue

Magazine

Sunset Magazine

Travel Issue

Parents Magazine

Best Family Resorts

#H##
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LOU HAMMOND & ASSOCIATES

DATE: February 16, 2011

TO: William Griffith; Ann Shutte; Ann White; Stacey Evans
Bermuda Department of Tourism

FROM: Terence Gallagher; Michelle Horn; Susannah Gregory; Matthew
Monagan
Lou Hammond & Associates

CC: Lou Hammond; Stephen Hammond

RE: Activity Report — January 2011

Following is a summary of services conducted by Lou Hammond & Associates on behalf
of the Bermuda Department of Tourism for the month of January 2011.

GENERAL ACTIVITIES

Agency participated in weekly conference calls with client and provided agendas and
call reports on the same.

Agency continues to update LH&A and Bermuda Twitter page and website with client rel
and images.

Agency provided client with relevant media clips.

Agency sent client pertinent news articles daily from The Royal Gazette.

WRITTEN MATERIALS

LH&A VALUE BLAST - Agency included The Fairmont Southampton, the U.S. Airways
Bermuda Vacation Package, Tucker’s Point Hotel and Spa and Fairmont Hamilton Princess in
LH&A’s weekly travel deal round-ups distributed to target media.

“ESCAPE TO BERMUDA THIS FEBRUARY FOR FIRST-EVER
“FEEL THE LOVE MONTH?” - Agency drafted and distributed to targeted media.



THE PGA OF AMERICA EXTENDS STAY OF PGA GRAND SLAM OF GOLF
THROUGH 2012 IN BERMUDA AT THE PORT ROYAL GOLF COURSE - Agency
drafted and distributed to targeted media.

A HUB FOR INTERNATIONAL CULTURAL EVENTS, BERMUDA SHOWCASES TOP

TALENT FROM AROUND THE WORLD AT ANNUAL FESTIVAL OF THE
PERFORMING ARTS - Agency drafted and distributed to targeted media.

KEY HIGHLIGHTS/COVERAGE

AOL TRAVEL - Feel the Love Month

BALTIMORE SUN - Compliments of Bermuda

BRIDES — Bermuda Feature

CHICAGO TRIBUNE - Bermuda Honeymoon Feature

FLORDIA SUN-SENTINEL — Feel the Love Month

HARTFORD COURANT - Syndicated from Chicago Tribune Feature
JETSETTER.COM - Feel the Love Month

MONTREAL GAZETTE — Compliments of Bermuda

PALM BEACH POST — Compliments of Bermuda

TOWN & COUNTRY — Compliments of Bermuda

TRAVEL AGENT CENTRAL - PGA Grand Slam at Port Royal through 2012
TRAVE AGE WEST — Bermuda Rendezvous Program
TRAVELPRESS.COM - Feel the Love Month
TRAVELPULSE.COM - Feel the Love Month

NEWS BUREAU

Listed below is a sampling of media with whom the agency has had contact on behalf of
Bermuda Department of Tourism and provided information in the way of specialized
pitches, press kits or fact checking. In most cases, although listed only once, LH&A
liaised with publications or freelancers on multiple occasions.

Agency sent a specialized pitch on Bermuda's ""Feel the Love Month' to short/long lead
media outlets. A sampling includes:

ABCNews.com

About.com

Agent@Home

AM New York

American Spa

Associated Press

Arthur Frommer's Budget Travel
Atlanta Journal Constitution
Baltimore Sun

Blackbook.com



Boston Globe
Business Travel News
Canadian Travel Press
Charleston Post-Courier
Chicago Sun Times
Chicago Tribune
Conde Nast Traveler
Daily Candy
Denver Post
Fred Bernstein, Freelancer; New York Times, Metropolitan Magazine
Frommers.com
Gayot
Gazette
Hartford Courant
Houston Chronicle
JohnnylJet.com
Kansas City Star
Kelly Carter, Freelancer; Elite Traveler, People, Styelist, USA Today
LOGO Online
Los Angeles Times
Metro Boston
Miami Herald
Montreal Gazette
National Geographic Traveler
New York Daily News
New York Post
New York Times
NY1
Orlando Sentinel
Ottawa Citizen
Palm Beach Post
- Philadelphia Inquirer
Prevue
Recommend
San Francisco Chronicle
Seattle Times
Shermans Travel Media
SmarterTravel.com
St. Louis Dispatch
Star Tribune
Time Out NY
Time.com
Toronto Sun
Travel + Leisure



Travel Age West
Travel Weekly
Travel with Kal
TravelAge West
TravelHotNews.com
TravelPulse.com
-USA Today

. Vancouver Sun
Washington Post

Agency sent a specialized pitch on the PGA Grand Slam in Bermuda through 2012 to
Caribbean, trade and travel outlets. A sampling includes:

About.com Guide to Caribbean Travel
Associated Press
Amsterdam News

Atlanta Journal-Constitution
Baltimore Sun

Baxter Travel Media

Boston Globe

Canadian Travel Press
Canadian Traveller
Caribbean Business
Caribbean Life

Caribbean Living
Caribbean News Digital
Caribbean Today

Caribbean Travel & Life
Corporate & Incentive Travel
NY Carib News

New York Times

Successful Meetings

Travel Agent

Travel Weekly
TravelHotNews.com
TravelPulse.com

Vacation Agent

Washington Post

Agency sent a specialized pitch on the Bermuda Festival of Performing Arts to short lead
media outlets. A sampling includes: '

e Arizona Republic
o Asbury Park Press



Atlanta Journal-Constitution
Birmingham News
Blackbook.com

Boston Globe

Business Travel News
Buffalo News

Calgary Herald

Charlotte Observer

Chicago Tribune

Cleveland Plain Dealer
Dallas Morning News
Detroit News

Edmonton Journal
JohnnyJet.com

Laura Daily; Freelancer, A44 World, AARP The Magazine
Los Angeles Times

Miami Herald

Milwaukee Journal Sentinel
Newsday

New York Times

NY1

Orlando Sentinel

Palm Beach Post

Peter Zaremba; Freelancer, New York Daily News
Philadelphia Inquirer
Sacramento Bee

San Antonio Express-News
San Jose Mercury News
SmarterTravel.com

Sunshine Flint; Freelancer, Brides, Conde Nast Traveler, Town & Country
Wall Street Journal
Washington Post

MEDIA CONTACT

Agency provided destination images to Ottawa Citizen Contributing Writer Daniel Drolet
for February coverage. ’

Agency provided destination images to Robb Report Editor Shaun Tolson for April
coverage.

Agency provided destination images to TravelwithVal Travel Writer Amanda Chan for
February coverage.

Agency provided destination images to Philadelphia Magazine Art Director Chesney
Polis for April coverage.




PRESS TRIPS

SPA/BERMUDA MARATHON WEEKEND; JANUARY 14-17, 2011
Agency hosted spa group press trip. Agency followed up with media and secured flight times,
spa treatments and accommodations for the following five Journalists:

Heather Mikesell, American Spa
Andrea Amadio, Parents Magazine
Christine Speer, Philadelphia Magazine
Shaun Tolson, Robb Report Collection
Liz Oziast, SPA Magazine

Agency continues to follow up with journalists regardlng fact-checking and i images. Agency to
track resulting coverage and send to client for review.

HOT TIPS
Agency provided the following “HOT TIPS” media leads and contacts to the client.

A freelancer for a women’s fitness magazine was seeking warm-weather hotels with unique
wellness or fitness programs being offered this winter for an upcoming story. Agency collected
and sent information from The Reefs Hotel and Club and Elbow Beach for consideration.
Communication continues.

AOL Travel was seeking hotels with unique wellness or fitness programs being offered through
the end of 2011 for an upcoming story. Client did not have appropriate information at this time.
Communication continues.

Parents Magazine was seeking family vacation giveaway packages for its annual Family
Vacation Giveaway Photo contest in the September 2011 issue. Client did not have appropriate
information at this time. Communication continues.

Self Magazine was seeking relaxing spa giveaway packages, with a culinary twist, for its annual
Spa Giveaway story in the June 2011 issue. Client did not have appropriate information at this
time. Communication continues.

The Today Show was seeking spring break or romantic Valentine's Day packages for
consideration in an upcoming segment. Agency collected and sent information from The Reefs,
The Fairmont Princess and Tucker’s Point for consideration. Communication continues.

Spamagazine.com was seeking Valentine’s Day themed-spa packages from Bermuda hotels for
possible “Feel the Love Month” story. Agency collected and sent information from Tucker’s




Point, Grotto Bay, The Reefs and Cambridge Beaches for consideration. Communication
continues.

MISCELLANEOUS

e Agency liaised with “Regis and Kelly Live” producer regarding special retirement gift for
Regis. Communication continues.

e Agency liaised with K. Darrell in answering questions for Bermuda Smart Meetings
feature and sent final version to reporter Julie Keller.

e Agency contacted K. Darrell regarding interview with Editor Cara Clinton for Successful
Meetings feature. Agency sent completed questions to Clinton for consideration.

e Agency contacted Ted Williams and NBC regarding possible Bermuda visit.
Agency/client agreed to hold and discuss opportunity at later date.

e Agency sent images from Caribbean Hotel Association Awards to N. Talbot for local
media distribution.

e Agency sent Bermuda promotional video to iCrossing for use on new website
GoToBermuda.com.

e Agency sent Executive Vice President to Orlando for PGA Grand Slam announcement.

EDITORIAL CALENDAR

Agency forwarded the following editorial calendar opportunities on behalf of Bermuda
Department of Tourism.

Outlet Opportunity Description
24 Hours Vancouver Travel
AAA Motorist - Bermuda: caught between the devil and the deep blue
Northeast Ohio Region | sea
Arthur Frommer's Real deals: exclusive must-book packages
Budget Travel
Better Homes & | Family: best year ever: weekend getaways
Gardens
Boston Globe Spring Travel
! Boston Magazine Destination dining
| CITY Magazine Travel
Conde Nast Traveler The hot list issue




>

Family Circle Best beaches

Golf Digest America's 100 greatest
Golfweek Best courses issue

Jezebel Focus: spas

Jezebel Travel: exotic vacation getaways
Los Angeles Family The best in family travel
Modern Luxury Spring & Summer Travel
New York Magazine Travel

Parents All American Family Trips
Reader's Digest Travel and food

Redbook Summer Fun

San Francisco Spring Travel

Chronicle

Shape Couples getaways
Successful Meetings Golf resorts

The Robb Report Travel

Collection

Travel + Leisure Summer Escapes
Travelweek Family travel

Upscale The *travel* issue

Virtuoso Life

Hotel and resort updates

Wall Street Journal

Golf
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LOU HAMMOND & ASSOCIATES

DATE: March 31, 2011

TO: William Griffith; Ann Shutte; Ann White; Stacey Evans
Bermuda Department of Tourism

FROM: Terence Gallagher; Jaime Derbyshire; Susannah Gregory; Matthew
Monagan
Lou Hammond & Associates

CC: Lou Hammond; Stephen Hammond

RE: Activity Report — February 2011

Following is a summary of services conducted by Lou Hammond & Associates on behalf
of the Bermuda Department of Tourism for the month of February 2011.

GENERAL ACTIVITIES

Agency participated in weekly conference calls with client and provided agendas and
call reports on the same.

H
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Agency continues to update LH&A and Bermuda Twitter page and website with client relégses
and images.

Agency provided client with relevant media clips.

Agency sent client pertinent news articles daily from The Royal Gazette.
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- WRITTEN MATERIALS

LH&A VALUE BLAST - Agency included Tucker’s Point Hotel and Spa and The Falrmont
Southampton in LH&A’s weekly travel deal round-ups distributed to target media.

BERMUDA SPORTING COMPETITIONS ARE A WINNING ATTRACTION FOR
TOURISM TO THE DESTINATION - Agency drafted for on-island distribution.



KEY HIGHLIGHTS/COVERAGE

PORTHOLE CRUISE — Bermuda destination feature
SHERMANSTRAVEL.COM - Tucker’s Point Spa (Result of spa press trip)
SMARTERTRAVEL.COM - Feel the Love Month
TAKINGTHEKIDS.COM - Feel the Love Month

TORONTO SUN - Feel the Love Month

USA TODAY — AirTran Service to Bermuda

As a result of release distribution, Chicago Tribune Travel Editor Ross Werland
highlighted Bermuda in a destination piece that was syndicated in the following outlets:

CANADA.COM
COLUMBUS DISPATCH
DENVER POST
JANESVILLE GAZETTE
LIMA NEWS

OTTAWA CITIZEN
PHILADELPHIA INQUIRER
PITTSBURGH TRIBUNE-REVIEW
POST AND COURIER
READING EAGLE
SACRAMENTO BEE
TENNESSEAN

THE FREE PRESS

THE RECORD

THE REPUBLIC

THE STAR LEDGER

THE WEEK

WICHITA EAGLE
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NEWBUREAU

Agency sent a specialized pitch to Boston area media regarding the Boston Globe Travel Show
and special Gombey performance. A sampling includes:

About.com (Caribbean Travel Guide)

Bridal Guide

BostonGardens.com

Clearchannel Radio

CVN-Multi-Media

Diane Bair; Freelance Writer; Luxury Travel, Outdoor Recreation
Examiner.com

Gatehouse Media New England

JetSetExtra
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JustLuxe

Life TV Show
OffManhattan.com
Frommers

SELF

The Boston Foodie
TheTravelEditor.com
WBZ Radio
WindsorTravel.com

MEDIA CONTACT

e Agency provided destination images to Brides Magazine Editorial Assistant Leigh Bond
for pending coverage.

e Agency provided destination information regarding Tucker’s Point, Fairmont, Elbow
Beach and The Reefs to Burt Wolf Productions Senior Producer Caroline McCool before
her visit.

e Agency provided Mid-Ocean Club image to Golf Odyssey Editor-In-Chief David Baum
for pending golf feature coverage.

e Agency provided destination information to Canada AM Executive Manager Caroline De
Silva for promotional prize partner coverage.

o Agency provided Tucker’s Point images to ShermansTravel.com Contributing Writer Liz
Ogziast for February coverage. '

e Agency provided Rum Swizzle recipe and Bermuda press kit to Woman’s World for May
coverage. :

e Agency provided resort wedding information to 7ravelweek Associate Editor Kathryn
Folliot for April coverage.

PROJECTS/EVENTS

CHRIS ROBINSON TRAVEL RADIO SHOW, FEBRUARY 26, 2011

Agency liaised with client and show producers to arrange radio interview on Saturday, February
26 with W. Griffith and J. Crellin. Agency provided times, dates and rundown of show for client
preparation.

TRAVEL WITH KAL RADIO SHOW, FEBRUARY 23, 2011

Agency liaised with client and Host Kal London regarding aspects of Bermuda tourism interview
on Wednesday, February 23 with Minister Patrice K. Minors. Agency provided dates, times,
show information and speaking points for client preparation.

TODAY SHOW/ROYAL WEDDING OPPORTUNITY, APRIL 28, 2011 (DATE
PENDING) _

Agency working with NBC Correspondent Kerry Sanders regarding Today Show Royal Wedding
coverage from Bermuda.. Client advised that segment would focus on how local Bermudians
will be observing the wedding and could include possible interviews. Communication continues.



BERMUDA SALES BLITZ; BOSTON (MARCH 1-4); BALTIMORE (MARCH 17);
ATLANTA (MARCH 23-24); NEW YORK CITY (MARCH 30-31)

Agency/client developed strategic plan for promoting Jet Blue/AirTran direct service to Bermuda
from Boston, Baltimore and Atlanta during month of March. Agency/client utilizing guerilla
marketing techniques in major transportation hubs within each city and reaching out to reserve
dinner reception locations. Agency/client to visit each site beforehand and determine best course
of action regarding event setup and execution. LHA has secured or is working to secure the
following for the March Bermuda Sales Blitz:

Boston:

March 1 - Guerilla Stunt in South Station involving steel pan player, Bermuda promotional
material and vacation giveaways.

March 2 — “Top of the Hub” Dinner including Travel Agents and BDOT members.

March 3 — Neiman Marcus Event involving Bermuda promotional material giveaways.

Baltimore:

March 17

(Day) Guerilla Stunt at Baltimore’s Penn Station involving steel pan player, Bermuda
promotional material and vacation giveaways.

(Night) Dinner and presentation at Baltimore National Aquarium including media, BDOT and
LHA members. |

Atlanta:

March 23 - Guerilla Stunt at Peachtree Center involving steel pan player, Bermuda promotional
material and vacation giveaways.

March 24 — Dinner and presentation at Georgia National Aquarium including media, BDOT and
LHA members.

New York City:

March 30 — Guerilla Stunt at Grand Central Station involving steel pan player, Bermuda
promotional material and vacation giveaways.

March 31 — Dinner and presentation at Mandarin Oriental Hotel.

SUSTAINABLE TOURISM CONFERENCE; APRIL 3-6, 2011
Agency working to secure North American media for conference taking place at the Fairmont
Southampton. Agency has confirmed accommodations and flights for the following journalists:
e Melanie Reffes — Caribbean Correspondent, Around the World Radio
e Donn Bobb — Chief Executive Producer, UN Radio
e Anthony Everett Fraser — Reporter, Associated Press
o Michael DeFrietas — Freelance Journalist, Canadian Travel, Caribbean Travel + Life



Agency has secured accommodations and is working to arrange flights for the following
journalists:

Eddie Patricelli — Editor-in-Chief, Islands Magazine

Gay Myers — Caribbean Editor, Travel Weekly

Linda Straker — Reporter, Grenada Advocate

Peter Richards — Editor, Caribbean Media Corporation

Graham McKenzie - Reporter, Travelmole.com

Solomon Herbert — Editor-in-Chief, Black Meetings & Tourism

Brian Major — Beat Reporter, TravelPulse.com

Agency to send representative to attend conference, liaise and assist with media.

PRESS TRIPS

GOLF PRESS TRIP; APRIL 28-31, 2011

Agency working with Fairmont Southampton to arrange press trip promoting PGA Grand Slam
of Golf in October. Agency to develop invitations and reach out to top golf editors. A sampling
includes:

Greg Midland — The Met Golfer

Ted Mclntyre — Ontario Golf

Tim Branco — New England Golf Monthly
Dot Anderson — The 19" Hole

Jeff Thoreson — Golf Styles

Hunki Yun - Links

Mark Pazdur — Executive Golfer

Jason Scott Deegan — Travelgolf.com

Agency to send representative to assist with media and provide on-island support.

HOT TIPS
Agency provided the following “HOT TIPS media leads and contacts to the client.

The Today Show was seeking packages to use in on-air, vacation giveaway contests. Agency
collected and sent information from Tucker’s Point for consideration. Communication
continues.

Live! Regis and Kelly was seeking packages to use in on-air, vacation giveaway contests.
Agency collected and sent information from Tucker’s Point for consideration. Communication
continues.

AOL Travel was seeking seeking spa treatments that use chocolate, maple syrup or anything else
"mouthwatering” for an upcoming story. Client collected and sent information from Cambridge
Beaches Resort and Spa. Communication continues.



The Today Show was seeking Bermuda Royal Wedding-themed packages for consideration on
the show. Agency collected and sent information from Tucker’s Point for consideration.
Communication continues.

W Magazine was seeking details on spring/summer spa openings as well as new initiatives
and/or spa deals for the upcoming June issue. Agency collected and sent information from
Tucker’s Point and The Reefs for consideration. Communication continues.

Condé Nast Traveler was seeking details on spring/summer spa openings as well as new

initiatives and/or spa deals for the upcoming June issue. Agency collected and sent information
from Tucker’s Point and The Reefs for consideration. Communication continues.

MISCELLANEOUS

e Agency continues to liaise with “Regis and Kelly Live” producer regarding special
retirement gift for Regis. Communication continues.

o Agency sent Executive Vice President T. Gallagher to Bermuda to assist and provide
support for on-island PGA Grand Slam of Golf announcement.

e Agency sent representative to attend CTO PR Council meetings and provided client with
appropriate feedback.

e Agency liaised with Gombey’s public relations travel show organizers regarding Boston
Globe Travel Show.

e Agency liaised and met with Theo of World Dance Championships regardmg bringing
celebrity dancers on island. Communication continues.

e Agency updated Bermuda Fact Sheet for client and i-crossing utilization.
e Agency advised of opportunity with HGTV’s “House Hunters” for couple to hunt for
new home in Bermuda. LHA following up with producers regarding island involvement.

Communication continues.

e Agency sent Executive Vice President Terry Gallagher to Philadelphia media event and
provided press kit materials for top travel writers.



EDITORIAL CALENDAR

Agency forwarded the following editorial calendar opportunities on behalf of Bermuda
Department of Tourism.

Outlet

Opportunity Description

24 Hours Vancouver

Travel

7X7 Magazine Travel: where to go now
Arthur Frommer's Budget | Summer travel package
Travel

Associated Press Outdoors/Summer

Boston Globe Summer Travel

Canadian Travel Press Honeymoons

Chicago Classifieds: summer getaways
CITY Magazine Travel

Coast Magazine

Travel: luxury vacation locales near and far

Conde Nast Traveler

Top spas to beauty tips to wellness retreats, the
ultimate way to tap into the rejuvenating power of
travel

Condé Nast Traveler

Business Poll

D Magazine

Spring travel planner

Departures Magazine

An issue dedicated to incomparable experiences in
travel, fashion, design, and shopping right here at
home

Ebony Summer travel

ELLE Doing good by traveling well

ESPN Rise Golf

ForbesLife Travel

Golf Digest Resort Rankings

Golf Digest Travel Issue

Golfweek The golf life

Health Top spas solve your beauty problems

Houston Lifestyles &
Homes

Seasonal destinations

InStyle Travel package

Islands Caribbean gems

Jezebel Travel: exotic vacation getaways
Los Angeles Family Travel: summer travel preview
Meetings West Spas

Metrosource Travel




Miami Herald

Mother’s Day Issue

Modern Luxury Culture Issue

New York Times Nationwide Festivals/Summer Performances

New York Times Travel Fall

Outside Weekend escapes: our favorite places to escape for

a 72-hour getaway

Parenting Early Years

Summer fun

Pathfinders Travel Sizzling summer vacations and destinations
Magazine

Philadelphia Magazine Hotels and resorts

Ranch & Coast Destinations

Recommend Travel

Robb Report Travel

Robb Report Collection Where to meet and where to stay

San Francisco Chronicle Honeymoon

San Francisco Chronicle Summer Travel/Spa Fun

SELF Travel

Smart Meetings Magazine | Gaming and golf destinations
Sports Illustrated Golf courses and outings
TIME Spas guide

Travel + Leisure The it list, The A list

Travel Courier Bermuda

Travel Weekly Luxury

Travelweek Luxury travel

Us Weekly Mother's Day gift guide
Vacations Escapes to exotic locales

Wall Street Journal

Global business travel: meetings and conventions

Westchester Magazine

Travel

Woman's Day

The summer issue
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LOU HAMMOND & ASSOCIATES

DATE: April 15, 2011

TO: William Griffith; Ann Shutte; Ann White; Stacey Evans

Bermuda Department of Tourism

FROM: Terence Gallagher; Jaime Derbyshire; Susannah Gregory; Matthew
Monagan
Lou Hammond & Associates

CC: Lou Hammond; Stephen Hammond

RE:

Activity Report — March 2011

Following is a summary of services conducted by Lou Hammond & Associates on behalf
of the Bermuda Department of Tourism for the month of March 2011.

GENERAL ACTIVITIES

Agency participated in weekly conference calls with client and provided agendas and
call reports on the same.

102

Agency continues to update LH&A Facebook, Twitter, Bermuda Twitter pages as well as
company website with client releases and images.

Agency provided client with relevant media clips.
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Agency sent client pertinent news articles daily from The Royal Gazette.

WRITTEN MATERIALS

LH&A VALUE BLAST - Agency included Tucker’s Point Hotel and Spa, The Fairmont

Hamilton Princess, Newstead Belmont Hills and the Compliments of Bermuda Extension in
LH&A’s weekly travel deal round-ups distributed to target media.

MINISTER MINORS SPEAKING POINTS - Agency drafted and sent speaking points for the

Hon. Patrice K. Minors, Minister of Business Development and Tourism for Bermuda for
WCBS-FM interview.
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WILLIAM GRIFFITH SPEAKING POINTS - Agency developed and sent speaking points
for Director of Tourism William Griffith and Host Dan Taylor during WCBS-FM interview at
Grand Central Station.

BERMUDA RANKED AMONG WORLD’S TOP HONEYMOON DESTINATIONS -~

~ Agency drafted and distributed to targeted media.

BERMUDA TOURISM EXTENDS “COMPLIMENTS OF BERMUDA” DEAL,
TRAVELERS TO RECEIVE FREE-NIGHT STAYS THROUGH JUNE - Agency drafted
and distributed to targeted media.

BERMUDA DEPARTMENT OF TOURISM’S MARCH SALES BLITZ BEGINS WITH
SUCCESSFUL OUTREACH IN BOSTON AND BALTIMORE - Agency drafted for on-
island distribution.

KEY HIGHLIGHTS/COVERAGE

BUFFALO NEWS — Compliments of Bermuda

CARIBBEAN NEWS DIGITAL — Compliments of Bermuda
CONDE NAST TRAVELER — Compliments of Bermuda
DELTAVACATIONS.COM - Compliments of Bermuda
EXAMINER.COM - Compliments of Bermuda

GLOBE AND MAIL — Compliments of Bermuda
INTHEKNOWTRAVELER.COM — Compliments of Bermuda
JETSETTERBLOG.COM - Brides Ranking

OTTAWA CITIZEN — Destination Feature

PHILADELPHIA MAGAZINE — Spring Break Bermuda Feature
PREVUE — Bermuda Rendezvous

RECOMMEND - Compliments of Bermuda

SUCCESSFUL MEETINGS — Bermuda Group Meetings Story
THE GAZETTE — Compliments of Bermuda
TRAVELWITHVAL.COM - Compliments of Bermuda
TRAVELPULSE.COM - Brides Ranking
VIRTUALPAPER.COM - Bermuda Golf Feature
WASHINGTON POST — Compliments of Bermuda

NEWBUREAU

Agency sent a specialized pitch on Bermuda’s BRIDES ranking to short/long lead trade. A
sampling includes:

About.com (Caribbean Travel Guide)
Associated press

Baxter Travel Media

Canadian Travel Press

Canadian Traveller



el

Corporate & Incentive Travel
Corporate Meetings and Incentives
Freelance

International Travel News
JaxFax ,

Meetings and Conventions
NY Carib News
OpenJaw.com

Recommend Magazine
Successful Meetings

Travel Agent

TravelHotNews

Travel Industry Today

Travel Weekly

Travel World News
TravelPulse.com

Travelweek

Vacation Agent

Agency sent a specialized pitch on the Compliments of Bermuda extension to lead media. A
sampling includes:

About.com (Caribbean Guide)
ABCNews.com
Agent@Home.com

AM New York

American Spa.com
Associated Press

Arthur Frommer's Budget Travel
Atlanta Journal Constitution
Baltimore Sun
Blackbook.com

Boston Globe

Business Travel News
Canadian Travel Press
Charleston Post-Courier
Chicago Sun Times

Chicago Tribune

Conde Nast Traveler

Daily Candy

Denver Post

Frommers.com

Montreal Gazette

Hartford Courant



Houston Chronicle

Jane Zarem, Freelancer; Fodors, Caribbean Guide Books

JohnnyJet.com
Kansas City Star
LOGO Online

Los Angeles Times
Maria Lisella, Freelancer; Travel + Leisure
Metro Boston

Miami Herald

New York Daily News
New York Post

New York Times

NYI .
Orlando Sentinel
Ottawa Citizen

Palm Beach Post
Philadelphia Inquirer
Prevue

Recommend

San Francisco Chronicle
Seattle Times
Shermans Travel Media
SmarterTravel.com
St. Louis Dispatch
Star Tribune

Time Out NY
Time.com

Toronto Sun
Travel+Leisure.com
Travel Age West
Travel Weekly

Travel with Kal
TravelAge West
TravelHotNews.com
TravelPulse.com

USA Today
Vancouver Sun
Washington Post
Wall Street Journal



MEDIA CONTACT

'Agency provided interview responses.to Smart Meetings Contributing Writer Sandy Cain

for pending coverage.

Agency provided destination images to TravelwithVal.com Contributing Writer Amanda
Chan for March coverage.

Agency provided destination information and images to In Jersey Travel Writer David
Butwin for July coverage. '

Agency provided destination copy and images to Private Journey Advertising Director
Kristina Spade for March coverage.

Agency provided destination wedding information and Bermuda b-roll to TheKnot Public
Relations Manager Melissa Bach regarding a possible segment with TBS Movie & A
Makeover. Communication continues on pending coverage.

Agency provided destination images and information to Bergen Record Art Director
Alexis Tarrazi for April 3 coverage.

Agency provided fact-checking and Compliments promotion information to Washington
Post Travel Columnist K.C. Summers for March coverage.

Agency provided fact-checking to Baltimore Sun Travel Editor Michelle Deal-
Zimmerman for April coverage.

Agency provided information about new air service, the Compliments extension, and
Feel the Love rewards for Caribbean Travel + Life June/July coverage.

Agency submitted the Fairmont Hamilton Princess’ Girls Long Weekend Away Package
for consideration in a Frommers.com “Girls Getaway” story. '

Agency provided destination images to Main Line Times Travel Writer Ralph Collier for
March coverage.

Agency provided Tucker’s Point fact-checking and spa images to Spa Magazine Deputy
Editor Liz Ozaist for June coverage.

Agency provided answers for a USA Today advertorial. Communication continues
regarding pending coverage.

Agency provided sailing images to The Today Show for a segment highlighting sailing in
the Caribbean. '

Agency provided Bermuda information and fact-checking to Freelance Journalist
Michael DeFreitas. Communication continues regarding pending coverage.

Agency continues to liaise with “Regis and Kelly Live” producer regarding special
retirement gift for Regis. Communication continues.

Agency advised of opportunity with HGTV’s “House Hunters” for couple to hunt for
new home in Bermuda. LHA following up with producers regarding island involvement.
Communication continues.

PROJECTS/EVENTS

TODAY SHOW/ROYAL WEDDING OPPORTUNITY, APRIL 28, 2011
Agency worked with NBC Correspondent Kerry Sanders regarding Today Show Royal Wedding
coverage from Bermuda. Segment would focus on how local Bermudians will be observing the



wedding and could include possible interviews. The Today Show advised schedule was very
hectic and could not guarantee coverage at this time.

BERMUDA SALES BLITZ; BOSTON (MARCH 1-4); BALTIMORE (MARCH 17);
ATLANTA (MARCH 23-24); NEW YORK CITY (MARCH 30-31)

Agency/client developed strategic plan for promoting Jet Blue/AirTran direct service to Bermuda
from Boston, Baltimore, Atlanta and New York City during month of March. Agency/client
utilized guerilla marketing techniques in major transportation hubs within each city and reached
out to reserve dinner reception locations. Agency/client visited each site beforehand and
determined best course of action regarding event setup and execution. Agency developed media
alerts for guerilla events and invitations for dinner receptions and distributed to target media in
each city. Agency also secured partnership with CBS radio and local affiliates in Atlanta and
New York City broadcasted live from Peachtree Center and Grand Central Station. LHA
arranged or assisted with the following for the March Bermuda Sales Blitz:

Boston:

March 1 — Guerrilla Stunt in South Station involving steel pan player, Bermuda promotional
material and vacation giveaways.

March 2 — “Top of the Hub” Dinner including Travel Agents and BDOT members.

March 3 — Neiman Marcus Event including Bermuda promotional material giveaways.

Baltimore:
March 17
(Day) Guerrilla Stunts at Baltimore’s Penn Station/The Harborplace and Gallery involving steel
pan player, Gombey Dancers Bermuda promotional material and vacation giveaways.
e Agency secured the following media for this event:
o WBAL-TV

(Night) Dinner and presentation at Baltimore National Aquarium including BDOT members,
Gombey Dancers and LHA members.
e Agency secured the following media for this event:
e Joe Sugarman, Baltimore Style
¢ Derrice Deane, Caribbean National Television

Atlanta:
March 23 - Guerrilla Stunt at Peachtree Center involving steel pan player, Gombey Dancers
Bermuda promotional material and vacation giveaways.
March 24 — Dinner and presentation at Georgia Aquarium including media, Gombey Dancers,
Travel Agents, BDOT and LHA members.
e Agency secured the following media for this event:
o Tiffany Gatlin, Atlanta Go To Girl

New York City:
March 30 — Guerrilla Stunt at Grand Central Station involving live band, Gombey Dancers,
Bermuda promotional material and vacation giveaways.



e Agency secured and arranged interviews with Bermuda Director of Global Operations
Ann Shutte, Director of Tourism William Griffith and Grotto Bay hotelier Clyde Darrell
with the following media for this event:

e WCBS-FM
e WPIX-TV
March 31 — (Day) Agency secured and escorted Minister Minors for an interview with CBS
Radio.
(Night) Dinner and presentation at Mandarin Oriental Hotel including Travel
Agents, BDOT and LHA members.

SUSTAINABLE TOURISM CONFERENCE; APRIL 3-6, 2011
Agency worked to secure North American media for conference taking place at the Fairmont
Southampton. Agency worked with CTO and client to confirm accommodations, flights and
itineraries for the following journalists:
e Clive Bacchus — Managing Director, WINN-FM
Donn Bobb — Chief Executive Producer, UN Radio
David Cumberbatch — Executive Editor, Caribbean Media Services
Michael DeFrietas — Freelance Journalist, Canadian Travel, Caribbean Travel + Life
Anthony Everett Fraser — Reporter, Associated Press
Solomon Herbert — Editor-in-Chief, Black Meetings & Tourism
Stephen Lovell — Cameraman, Caribbean Media Corporation
Brian Major — Beat Reporter, TravelPulse.com
Michael McCarthy — Freelance Journalist, PostMedia Canada
Graham McKenzie - Reporter, Travelmole.com
Yndiana Monteverde — President, SoloCaribe.com
Gay Myers — Caribbean Editor, Travel Weekly
Eddie Patricelli — Editor-in-Chief, Islands Magazine
Melanie Reffes — Caribbean Correspondent, Around the World Radio
Peter Richards — Editor, Caribbean Media Corporation
J.C. Santiago — President, Caribbean News Digital
Janet Silveria — Senior Writer, The Gleaner
Theresa Storm — Freelance Journalist, WestjetVacations.com
e Stephen Wickens — Freelance Writer, Canadian Media

Agency sent representatives T. Gallagher and J. Derbyshire to attend conference, liaise and assist
with media. '

WORLD DANCE CHAMPIONSHIPS; MARCH 18-21, 2011

Agency liaised with competition representatives to discuss key competitors and opportunities for
coverage. LHA reached out to competitor from The Daily Buzz but decided not to pursue paid
opportunity.



MEDIA VISITS

JENNIFER SEMBLER, ELITE TRAVELER, MARCH 17-20, 2011

Agency secured round trip airfare, accommodations at Elbow Beach, spa treatment, meals and
passes to Dolphin Quest and the World Dance Championships. Sembler to write a Bermuda
destination guide including top accommodations, restaurants, romance/nightlife, family
activities, history/culture, shopping and events for Elite Traveler. Agency to track resulting
coverage for client review.

THERESA STORM, WESTJETVACATIONS.COM, APRIL 1-8, 2011

Agency worked with client to secure round trip airfare, accommodations at Fairmont
Southampton, some meals, island tours and on-island transportation. Storm to write a Bermuda
feature story on WestJetVacations.com and potential article for Up! Magazine. Agency to track
resulting coverage for client review.

MICHELLE DEAL-ZIMMERMAN, BALTIMORE SUN, APRIL 13-15,2011

Agency liaising with client regarding a short island tour and attraction letter while her cruise ship
is docked in Bermuda. Zimmerman included new AirTran flights from Baltimore to Bermuda on
Baltimore Sun’s website and is hoping to write a feature story upon return. Agency to track
resulting coverage for client review.

PAUL FRENCH, TAKEOFFEH.COM, APRIL 1-4, 2011

Agency worked with client to arrange an island tour and provide an attraction letter for French
during his visit. French to write a Bermuda feature story in April. Agency to track resulting
coverage for client review.

BRENDA BLACKMON, WWOR-TV, APRIL 1-4, 2011

Agency worked with client to arrange accommodations at the Fairmont Princess and liaised with
Blackmon regarding her on-island WWOR taped promotion of new book titled “A Mom’s
Story.” Agency to follow up with Blackmon regarding air date and track for client review.

STEVE JERMANOCK, BOSTON GLOBE, MAY 11-14, 2011

Agency working with client to arrange accommodations at The Fairmont Princess, Grotto Bay
and The Reefs, round trip airfare and on-island activities. Jermanock to review three resorts for
FamilyVacationCritic.com and write Sporting Life in Bermuda story for the Boston Globe.
Communication continues.

PRESS TRIPS

AIRTRAN INAUGURAL BWI FLIGHT; APRIL 7-10, 2011
Agency worked with client and AirTran to secure airfare, accommodations at the Fairmont
Hamilton Princess and itineraries while on-island for the following media:

e Joseph Guinto, National Geographic Traveler

e Rachel Guinto, National Geographic Kids

o Kevin Chaffee, Washington Life

e Larry Sindass, Caribbean National Television



e John Blake, Caribbean National Television

Agency sent T. Gallagher to Baltimore for promotional events preceding the inaugural flight on
April 7. Agency also sent J. Derbyshire to assist and liaise with media on-island.

TUCKER’S POINT PRESS TRIP; APRIL 7-10, 2011

Agency liaised with client to arrange island tour on April 9 for the following media:
e McLean Robins — AOL Travel

Amanda McClements ~ Washington Post, DC Modern Luxury

Sandra Ramani — Brides, Robb Report

Nicole Alper — Town & Country and Forbeslife

GOLF PRESS TRIP; APRIL 28-31, 2011

Agency working with Fairmont Southampton to arrange press trip promoting PGA Grand Slam
of Golf in October. Agency to develop invitations and work with client on tee times,
accommodations and itineraries. Agency reaching out to top golf editors. Confirmed media to
date include:

Tim Branco — New England Golf Monthly

. Steve Pike — Examiner.com
Michael Patrick Shiels, Golf Writers Association
Steven Gomen — Golf Fitness

Agency to send representative to assist with media and provide on-island support.
HOT TIPS
Agency provided the following “HOT TIPS” media leads and contacts to the client.

Newsweek was seeking spring spa fitness programs with a dedicated food component for an
upcoming story. Agency collected and sent information from Elbow Beach for consideration.
Communication continues.

AOL Travel was seeking seeking spa treatments that use chocolate, maple syrup or anything else
"mouthwatering" for an upcoming story. Client collected and sent information from Cambridge
Beaches Resort and Spa. Communication continues.

Lou Hammond & Associates was seeking information for an upcoming agency-wide release on
“Summer Family Travel.” Agency collected information from Elbow Beach and The Reefs for
consideration.




EDITORIAL CALENDAR

Agency forwarded the following editorial calendar opportunities on behalf of Bermuda

Department of Tourism.

24 Hours Vancouver

7X7 Magazine: SF People, Stories +

Style
Alaska Airlines Magazine

Arthur Frommer's Budget Travel

Association News

Bon Appetit

Boston Magazine
Canadian Travel Press
Chicago

CITY Magazine

Coast Magazine

DC

Departures

ESPN Rise

Faze Magazine

Forbes Life

Fore

Fort Worth Star-Telegram
Houston

Houston Lifestyles & Homes
Islands

Jezebel

Los Angeles Family

Luxury Spa Finder

Mature Lifestyles
Men's Health

Travel

Travel: where to go now

Great escapes

True stories: weird and wonderful tales from
readers

Meetings-friendly hotels

Travel Issue

Summer travel

Bermuda

Cover: summer getaways

Travel

Travel: luxury vacation locales near and far

Travel

Vacation Issue

Golf

Travel: Feature destination

Great Escapes

Golf travel information

Travel section

Travel

Seasonal destinations

The just go issue

Travel: exotic vacation getaways

Family travel

Readers' Choice Awards

Travel

Your perfect summer issue: the keys to the
greatest summer ever are right here - the
foods and exercises to give readers the best
body for the each, the best places to
C35+C36visit, and the gear they'll need once
they get there.



Men's Journal

Money
National Geographic Adventure
National Geographic Traveler

National Geographic Traveler

New York
NewsMax
Orange County Parenting

Preservation

Prevue
Quest

Ranch & Coast
Recommend
Recreation News
Sherman's Travel
Sizzle

Spa

Successful Meetings
Tennis Life Magazine
The Boston Globe

The Costco Connection
The Robb Report Collection
Time Out New York
Travel Weekly
Travelgirl

Travelweek

USA Today

Virtuoso Life
Westchester Magazine
Woman's Day
Woman's World

Summer special: a guide to living your
best summer ever.
Travel

The Adventure Travel Issue

Family travel: family-friendly
destinations, strategies, and tips on
traveling with children,

Places of a Lifetime

Travel issue
Golf
Travel

Traveler: exciting, surprising and intriguing
destinations you won't want to miss.
Bermuda.

Travel

Destinations

Golf vacations

Travel

Spa Getaways/Spa Hotel Deals
Hotel chef

Weekend spa trips: great 3 day escapes
Caribbean and Bermuda marketplace
Tennis and golf

Spring travel

Summer travel

Travel

Weekend Getaways

Luxury _

Cool off in the Caribbean

Summer family escapes

Golf and gear

Sustainable travel

Travel

Last minute travel plans

Memorial Day
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LOU HAMMOND & ASSOCIATES

DATE: May 13, 2011

TO: William Griffith; Ann Shutte; Ann White; Stacey Evans
Bermuda Department of Tourism

FROM: Terence Gallagher; Jaime Derbyshire; Susannah Gregory; Matthew
Monagan

Lou Hammond & Associates
CC: Lou Hammond; Stephen Hammond
RE: Activity Report — April 2011

Following is a silmmary of services conducted by Lou Hammond & Associates on behalf
of the Bermuda Department of Tourism for the month of April 2011.

GENERAL ACTIVITIES

Agency participated in conference calls with client and provided agendas and call reports on the
same.

Agency continues to update LH&A Facebook, Twitter and Bermuda Twitter pages as well as
company website with client releases and images.

Agency provided client with relevant media clips.
Agency sent client pertinent news articles daily from The Royal Gazette.

WRITTEN MATERIALS

LH&A VALUE BLAST - Agency included The Fairmont Southampton and Newstead Belmont
Hills in LH&A’s weekly travel deal round-ups distributed to target media.

BERMUDA TAKES ONE-OF-A-KIND VACATION EXPERIENCE TO THE NET WITH
NEW WEBSITE LAUNCH - Agency drafted and distributed to targeted media.

BERMUDA SHOWS STRONG FIRST QUARTER VISITOR ARRIVAL GROWTH -
Agency drafted and distributed to targeted media.



SUMMERTIME FAMILY TRAVEL HEATS UP WITH EXCITING EXCURSIONS AND
FESTIVALS ALL SEASON LONG - Agency included Cup Match in an agency-wide Summer
Festival release and distributed to targeted media.

SENATOR WILSON TRAVEL BRIEF FOR BWI FLIGHT LAUNCH - Agency drafted
speaking points for client.

KEY HIGHLIGHTS/COVERAGE

ABOUT.COM - Tucker’s Point Hotel and Spa Feature
ABOUT.COM — Compliments of Bermuda

BALTIMORE SUN - New AirTran Flights Promotion
BERGEN RECORD — Bermuda Railway Feature

CARIBBEAN TRAVEL + LIFE — Bermuda Destination Feature
EXAMINER.COM — Bermuda Destination Wedding Feature
FOXNEWS.COM - Bermuda Mother’s Day Deal
GADLING.COM - Beach Getaway Story

GO — Bermuda Destination Feature

- ISLANDS.COM - Result of STC Conference

PERRINPOST.COM - Compliments of Bermuda

RANCH & COAST — Bermuda Destination Feature

ROBB REPORT COLLECTION - Bermuda Beau Rivage Feature
SPORT DIVER MAGAZINE — Bermuda Destination Feature

NEW HAMPSHIRE SUNDAY NEWS — Compliments of Bermuda
TAKEOFFEH.COM - Bermuda Destination Feature

TORONTO STAR — Result of STC Conference
TRAVELWEEKLY.COM — New Website Launch
TRAVELPRESS.COM - Strong First Quarter Air Arrivals
TRAVELPULSE.COM - Strong First Quarter Air Arrivals
TRAVELWEEK.COM - Strong First Quarter Air Arrivals
TRAVELWORLDNEWS.COM — New Website Launch
UNRADIO.COM — Result of STC Conference
WORKINGMOTHER.COM - Bermuda Destination Feature

NEWBUREAU

Agency sent a specialized pitch on Bermuda’s strong first quarter visitor arrival growth to short
lead media. A sampling includes:

About.com (Caribbean Travel Guide)
Associated Press

Baxter Travel Media

Canadian Travel Press

Canadian Traveller

Corporate & Incentive Travel
Corporate Meetings and Incentives




&
L)

Agency sent a specialized pitch on Bermuda’s new website launch to short-lead media. A

International Travel News
JaxFax

Meetings and Conventions
NY Carib News
OpenJaw.com
Recommend Magazine
Successful Meetings
Travel Agent
TravelHotNews

Travel Industry Today
Travel Weekly

Travel World News
TravelPulse.com
Travelweek

Vacation Agent

sampling includes:

About.com (Caribbean Travel Guide)
ABCNews.com
Agent@Home.com

AM New York

Associated Press

Atlanta Journal Constitution
Baltimore Sun
Blackbook.com

Boston Globe

Budget Travel

Business Travel News
Canadian Travel Press
Charleston Post-Courier
Chicago Sun Times

Chicago Tribune
CondéNastTraveler.com
Daily Candy

Denver Post

Frommers.com

Montreal Gazette

Hartford Courant

Houston Chronicle
JohnnyJet.com

Kansas City Star

KC Summers, Freelancer; Washington Post




LOGO Online

Los Angeles Times -
Metro Boston

Metro New York
Metro Philadelphia
Miami Herald

New York Daily News
New York Post

New York Times

NYI

Orlando Sentinel
Ottawa Citizen

Palm Beach Post
Philadelphia Inquirer
Prevue

Recommend

San Francisco Chronicle
Seattle Times
Shermans Travel Media
SmarterTravel.com

St. Louis Dispatch
Star Tribune

Ted Stedman, Freelancer; The Denver Post, Endless Vacation
Time Out NY
Time.com

Toronto Sun
TravelandLeisure.com
Travel Weekly

Travel with Kal
TravelAge West
TravelHotNews.com
TravelPulse.com

USA Today
Vancouver Sun
Washington Post

Wall Street Journal

MEDIA CONTACT

e Agency provided destination images/fact-checking to Takeoffeh.com Freelance Writer
Paul French for April coverage.

e Agency provided Bermuda aerial images to Tennis Channel Producer John Zinni for
pending coverage.



Agency provided destination information and arranged interview with BDOT
representative for Boss Magazine Freelance Writer Greg Rienzi. Coverage is set for June
issue.

Agency provided destination images to Cabin Cruise Magazine Art Director Caroline
Geertz for pending coverage.

Agency provided wedding photos to LuvTrip.com Freelance Writer Melanie Reffes.
LHA tracked resulting coverage for client review.

Agency provided fact-checking to Elite Traveler Editorial Assistant Sahar Khan for
pending coverage written by Contributing Writer Jenn Sembler as a result of her recent
visit to the island.

Agency provided Bermuda destination images to CruiseCritic.com Managing Editor John
Deiner for the website. Communication continues regarding future opportunities.
Agency provided Bermuda wedding images to Freelance Writer Michele Peterson for
pending coverage on Examiner.com.

Agency sent a Bermuda press kit and provided fact-checking to Westjetvacations.com
Freelance Travel Writer Theresa Storm for pending coverage.

Agency reached out to Stephen Colbert’s producer regarding promotional tie-ins
regarding boat race from Charleston to Bermuda. Vice President T. Gallagher to attend
Charleston Cocktail reception to present Colbert with pair of Bermuda shorts.
Communication continues. '

Agency provided fact-checking to Baltimore Sun Travel Editor Michelle Deal-
Zimmerman for April coverage and will continue following up to track.

Agency advised of opportunity to develop Bermuda golf book with Writer John
Steinbreder. Client passed on opportunity at this time.

Agency provided information on policies BDOT has in place to avoid cruise passenger
harassment to Travel Weekly Senior Editor Gay Myers. Coverage is pending.

Agency provided cup match photos to About.com Caribbean Guide Editor Robert Curley
for pending coverage.

Agency provided destination images to The Montrealer Publisher Peter Kerr for the May
issue.

Agency followed up with Canada AM liaison Caroline De Silva regarding promotional
prize partnership. Client decided not to pursue due to limited coverage.

Agency pitched Harbor Nights Festival/Cup Match Cricket Festival and sent images to
JustLuxe Senior Travel Correspondent for pending coverage.

Agency continues to liaise with “Regis and Kelly Live” producer regarding special
retirement gift for Regis. Communication continues. '
Agency liaised with National Geographic Kids regarding a photo/trip giveaway contest
in its Canadian issue. Client passed and LHA continues outreach regarding future
opportunities.

Agency worked with NBC Correspondent Kerry Sanders regarding Today Show Royal
Wedding coverage from Bermuda. Segment would focus on how local Bermudians will
be observing the wedding and could include possible interviews. The Today Show
advised schedule was very hectic and could not guarantee coverage at this time.

Agency liaised with client and Fresh Creations President Elmore Warren to arrange
payment, airfare, accommodations at Grotto Bay and “Hidden Gems” itinerary for Peter



Greenberg on-island broadcast. Agency following up with Greenberg regarding aerial
video of island and will track resulting coverage for client review.

e Agency provided airfare for three HGTV “House Hunters International” crewmembers
and advised producers are working with local production liaison Simone Barton. Agency
following up post visit to provide further assistance as needed and track resulting air date.

PROJECTS/EVENTS

SUSTAINABLE TOURISM CONFERENCE; APRIL 3-6, 2011
Agency worked to secure North American media for conference taking place at the Fairmont
Southampton. Agency worked with CTO and client to confirm accommodations, flights and
itineraries for the following journalists: '
e (Clive Bacchus — Managing Director, WINN-FM
Donn Bobb — Chief Executive Producer, UN Radio
David Cumberbatch — Executive Editor, Caribbean Media Services
Michael DeFrietas — Freelance Journalist, Canadian Travel, Caribbean Travel + Life
Anthony Everett Fraser — Reporter, Associated Press
Solomon Herbert — Editor-in-Chief, Black Meetings & Tourism
Stephen Lovell — Cameraman, Caribbean Media Corporation
Brian Major — Beat Reporter, TravelPulse.com
Michael McCarthy — Freelance Journalist, PostMedia Canada
Graham McKenzie - Reporter, Travelmole.com
Yndiana Monteverde — President, SoloCaribe.com
Gay Myers — Caribbean Editor, Travel Weekly
Eddie Patricelli — Editor-in-Chief, Islands Magazine
Melanie Reffes — Caribbean Correspondent, Around the World Radio
Peter Richards — Editor, Caribbean Media Corporation
J.C. Santiago — President, Caribbean News Digital
Janet Silveria — Senior Writer, The Gleaner
Theresa Storm — Freelance Journalist, WestjetVacations.com
Stephen Wickens — Freelance Writer, Canadian Media

Agency sent representatives T. Gallagher and J. Derbyshire to attend conference, liaise and assist
with media. Agency continues to track resulting coverage for client review.

MEDIA VISITS

THERESA STORM, WESTJETVACATIONS.COM, APRIL 1-8, 2011

Agency hosted Storm during Sustainable Tourism Conference and also worked with client to
provide extension on stay and extra activities. Storm working on a Bermuda feature story on
WestJetVacations.com and pitched story for Up! Magazine. Agency provided fact-checking for
coverage and will track resulting coverage for client review.



MICHELLE DEAL-ZIMMERMAN, BALTIMORE SUN, APRIL 13-15, 2011

Agency liaised with client regarding a short island tour and attraction letter while her cruise ship

was docked in Bermuda. Zimmerman included new AirTran flights from Baltimore to Bermuda

on Baltimore Sun’s website and will include general destination feature in Sun sometime in June.
Agency to track resulting coverage for client review.

PAUL FRENCH, TAKEOFFEH.COM, APRIL 1-4, 2011

Agency worked with client to arrange an island tour and provide an attraction letter for French
during his visit. French wrote a Bermuda feature story in April and Agency tracked resulting
coverage for client review.

BRENDA BLACKMON, WWOR-TV, APRIL 1-4, 2011

Agency worked with client to arrange accommodations at the Fairmont Hamilton Princess and
liaised with Blackmon regarding her on-island WWOR taped promotion of new book titled “A
Mom’s Story.” Agency to track resulting coverage for client review.

STEVE JERMANOCK, BOSTON GLOBE, MAY 11-14, 2011

Agency worked with client to arrange accommodations at The Fairmont Princess, Grotto Bay
and The Reefs, round trip airfare and on-island activities. Jermanock to review three resorts for
FamilyVacationCritic.com and write Sporting Life in Bermuda story for the Boston Globe.
Agency sent along final itinerary and will track resulting June coverage for client review.

MICHAEL MCCARTHY, WASHINGTON FLYER MAGAZINE, DATES PENDING
Agency working with McCarthy on individual visit covering the destination as a whole. LHA
continues to liaise regarding summer travel dates, accommodations and specific on-island
activities. Communication continues.

JENNIFER MIFLIN, CHICAGO-SUN TIMES, JUNE

Agency working with Miflin on individual visit and bachelorette/bachelor story for syndication
within the Chicago-Sun Times media conglomerate. Agency liaising with Mifflin regarding
assignment letter, specific dates and expected coverage dates and will pass media request form
when appropriate. Communication continues.

MARC ATCHISON, TRAVELIFE, PENDING DATES

Agency working with Atchison to arrange individual visit this summer. Atchison interested in
penning a Bermuda golf story. LHA to liaise and secure specific dates, accommodations and
tee-times for Atchison as appropriate. Communication continues.

PRESS TRIPS

AIRTRAN INAUGURAL BWI FLIGHT; APRIL 7-10, 2011
Agency worked with client and AirTran to secure airfare, accommodations at the Fairmont
Hamilton Princess and itineraries while on-island for the following media:

e Joseph Guinto, National Geographic Traveler

e Rachel Guinto, National Geographic Kids

o Kevin Chaffee, Washington Life



e Larry Sindass, Caribbean National Television
e John Blake, Caribbean National Television

Agency sent T. Gallagher to Baltimore for promotional events preceding the inaugural flight on
April 7. Agency also sent J. Derbyshire to assist and liaise with media on-island. Agency to
track resulting coverage for client review. '

TUCKER’S POINT PRESS TRIP; APRIL 7-10, 2011
Agency liaised with client to arrange island tour on April 9 for the following media:
e McLean Robins — AOL Travel
e Amanda McClements — Washington Post, DC Modern Luxury
e Sandra Ramani — Brides, Robb Report
e Nicole Alper — Town & Country and Forbeslife

GOLF PRESS TRIP; APRIL 28-31, 2011
Agency worked with Fairmont Southampton to arrange press trip promoting PGA Grand Slam of
Golf'in October. Agency developed invitations and worked with client to arrange tee times,
accommodations and itineraries for the following media:
e Tim Branco — New England Golf Monthly
Steve Pike — Examiner.com
Michael Patrick Shiels - Golf Writers Association
Amyr Heard — The 19" Hole

Agency sent representative M. Monagan to assist with media and provide on-island support.
Agency continues to track resulting coverage for client review.

HOT TIPS
Agency provided the following “HOT TIPS” media leads and contacts to the client.

Los Angeles Times was seeking was seeking fun Mother’s Day deals, packages and events.
Agency collected and sent information from The Reefs for consideration. Communication
continues.

Frommers.com was seeking Memorial Day deals and packages. Agency did not receive
appropriate information at the time.

The Price is Right was seeking top destinations and resorts to feature as prizes during next
season’s show. Agency collected information from Elbow Beach and The Fairmont
Southampton and will send for consideration. Communication continues.

Lou Hammond & Associates was seeking information on Father’s Day packages for ongoing
pitching purposes. Agency collected information from Elbow Beach for consideration.
Communication continues.



EDITORIAL CALENDAR

Agency forwarded the following editorial calendar opportunities on behalf of Bermuda

Department of Tourism.

24 Hours Vancouver

7X7 Magazine: SF People, Stories + Style

Alaska Airlines Magazine
Arthur Frommer's Budget Travel

Association News
Bon Appetit

Boston Magazine
Canadian Travel Press
Chicago

CITY Magazine
Coast Magazine

DC

Departures

ESPN Rise

Faze Magazine

Forbes Life

Fore

Fort Worth Star-Telegram
Houston

Houston Lifestyles & Homes
Islands

Jezebel

Los Angeles Family
Luxury Spa Finder
Mature Lifestyles
Men's Health

Men's Journal

Money
National Geographic Adventure
National Geographic Traveler

National Geographic Traveler
New York
NewsMax

Travel

Travel: where to go now

Great escapes

True stories: weird and wonderful tales from
readers

Meetings-friendly hotels

Travel Issue

Summer travel

Bermuda

Cover: summer getaways

Travel

Travel: luxury vacation locales near and far
Travel

Vacation Issue

Golf

Travel: Feature destination
Great Escapes

Golf travel information

Travel section

Travel

Seasonal destinations

The just go issue

Travel: exotic vacation getaways
Family travel

Readers' Choice Awards

Travel

Your perfect summer issue: the keys to the

greatest summer ever are right here - the foods and
exercises to give readers the best body for the each,
the best places to C35+C36visit, and the gear they'll
need once they get there.

Summer special: a guide to living your best summer
ever,

Travel

The Adventure Travel Issue

Family travel: family-friendly destinations,
strategies, and tips on traveling with children.
Places of a Lifetime

Travel issue

Golf
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. Orange County Parenting

Travel

Preservation Traveler: exciting, surprising and intriguing
destinations you won't want to miss.
Prevue Bermuda.
Quest Travel
Ranch & Coast Destinations
Recommend Golf vacations
Recreation News Travel
‘ Sherman's Travel Spa Getaways/Spa Hotel Deals
| Sizzle Hotel chef
Spa Weekend spa trips: great 3 day escapes
Successful Meetings Caribbean and Bermuda marketplace
Tennis Life Magazine Tennis and
golf
The Boston Globe Spring
travel
The Costco Connection Summer
travel
| The Robb Report Collection Travel
Time Out New York Weekend
Getaways
Travel Weekly Luxury
Travelgirl Cool off in
‘ the
| Caribbean
Travelweek Summer
family
escapes
USA Today Golf and
gear
Virtuoso Life Sustainable
travel
Westchester Magazine Travel
Woman's Day Last
minute
travel
plans
Woman's World Memorial
Day
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LOU HAMMOND & ASSOCIATES

DATE: June 15, 2011

TO: William Griffith; Ann Shutte; Ann White; Stacey Evans
Bermuda Department of Tourism

FROM: Terence Gallagher; Jaime Derbyshire; Susannah Gregory; Matthew
Monagan; Katie Thelen
Lou Hammond & Associates

CC: Lou Hammond; Stephen Hammond

RE: Activity Report — May 2011

Following is a summary of services conducted by Lou Hammond & Associates on behalf
of the Bermuda Department of Tourism for the month of May 2011. -

GENERAL ACTIVITIES

Agency participated in conference calls with client and provided agendas and call reports on the
same.

Agency continues to update LH&A Facebook, Twitter and Bermuda Twitter pages as well as
company website with client releases and images.

Agency provided client with relevant media clips.
Agency sent client pertinent news articles daily from The Royal Gazette.

WRITTEN MATERIALS

LH&A VALUE BLAST -- Agency included Elbow Beach, The Fairmont Southampton and The
Rosedon Hotel in LH&A’s weekly travel deal round-ups distributed to target media.

BERMUDA PLAYS HOST TO ATLANTA FALCONS CHEERLEADERS
FOR ANNUAL CALENDAR PHOTO SHOOT - Agency drafted release for regional/trade
distribution.



BERMUDA'’S FAIRMONT SOUTHAMPTON UNVEILS PACKAGES FOR
TRAVELERS ATTENDING 2011 PGA GRAND SLAM OF GOLF - Agency drafted for
client approval.

BERMUDA PROVIDES NEW INCENTIVE REWARDS PROGRAM TO “FEEL THE
LOVE?” — Agency drafted and distributed release to targeted media.

BERMUDA PARTNERS WITH AIRTRAN TO OFFER NONSTOP FLIGHTS FROM
ATLANTA - Agency drafted and distributed to targeted media.

BERMUDA DEPARTMENT OF TOURISM PARTNERS WITH PREMIER GOLF TO
OFFER NEW CENTRALIZED TEE TIME SYSTEM - Agency drafted and distributed to
targeted media.

CELEBRATED PORT ROYAL GOLF COURSE OFFERS PLAY ‘N DINE SPECIAL
AND EXTENDS VISITOR TOURNAMENTS FOR BERMUDA GUESTS -- Agency
drafted and distributed to targeted media. :

EIGHT TOP UK RADIO STATIONS READY TO FEEL. THE LOVE FROM BERMUDA
— Agency drafted release for on-island distribution.

BERMUDA TO HOST INFLUENTIAL LEADERS OF ATLANTA’S BUCKHEAD
COALITION ON AIRTRAN AIRWAYS INAUGURAL FLIGHT - Agency updated release

for on-island distribution.

BERMUDA DEPARTMENT OF TOURISM LAUNCHES NEW IPHONE
APPLICATION - Agency updated iCrossing’s release for distribution to targeted media.

Agency developed speaking points regarding the following:
e “UK ADVENTURES IN RADIO” COPY

e DIRECTOR WILLIAM GRIFFITH SCRIPT FOR CHFI-FM RADIO
INTERVIEW

e DIRECTOR WILLIAM GRIFFITH SCRIPT FOR BERMUDA “DESTINATION
OF THE MONTH” AUDIOCAST

e MAYOR MASSELL SCRIPT FOR ATLANTA & COMPANY INTERVIEW

e MINISTER MINORS SCRIPT FOR CBS-ATLANTA INTERVIEW



KEY HIGHLIGHTS/COVERAGE

ABOUT.COM - New Atlanta AirTran Flights

AMERICAN SPA — Destination Spa Story

FORTUNE - Gosling Rum Story

GLOBE AND MAIL — Port Royal Play N’ Dine

GOODLIFE - Destination Feature, Result of Media Visit
HOTELINTERACTIVE.COM - Centralized Tee System

JAXFAX — Result of STC

JUSTLUXE — Hamilton Harbor Nights (Festivals around the World Feature)
LANSING STATE JOURNAL — Result of Golf Press Trip
LUVTRIP.COM - Result of STC

MLIVE.COM - Result of Golf Press Trip

NEW ENGLAND GOLF MONTHLY - Result of Golf Press Trip
RECOMMEND - Destination Golf, Hotel Feature

SMART MEETINGS — Bermuda Meetings, New Developments Story
THE MONTREALER — Bermuda “What to Do, Where to Go” Story
TRAVELAGENTCENTRAL - Feel the Love Month Rewards
TRAVELAGENTCENTRAL — New Atlanta AirTran Flights
TRAVELPULSE -- New Atlanta AirTran Flights

TRAVELPRESS — Bermuda Partners with Premier Golf
TRAVELWORLDNEWS - Feel the Love Month Rewards
WOMANSWORLD — Bermuda Activity/Rum Swizzle Feature

NEWS BUREAU

Agency sent a specialized pitch on the “Feel the Love Rewards” program to media. A sampling

includes:

About.com (Caribbean Travel Guide)
Associated Press

Baxter Travel Media

Corporate & Incentive Travel
Corporate Meetings and Incentives
Fenuxe

International Travel News

JaxFax

Houston Chronicle

Improper Bostonian

In The Know Traveler

JaxFax

Meetings & Incentive Travel
Metro Boston

Miami Herald

National Geographic Traveler



New York Post

New York Times
Newsday

Recommend Magazine
Sophisticated Groom
Successful Meetings
Travel Agent

Travel Industry Today
Travel Weekly
TravelPulse.com
Travel + Leisure
Travel Age West
TripAtlas.com

USA Today

Wall Street Journal
Washington Post

Agency sent a specialized pitch on Bermuda partnering with AirTran to offer nonstop flights
from Atlanta to media. A sampling includes:

AirTran’s GO Magazine
Atlanta Business Chronicle
Atlanta Daily World
Atlanta Inquirer
Atlanta Journal-Constitution
Atlanta Now
J’Adore
Jezebel
Meetings and Conventions
NY Carib News
OpenJaw.com

- Points North
Upscale
Vacation Agent
WHERE Atlanta

Agency sent a specialized pitch on Bermuda’s new centralized tee system to media. A sampling
includes:

ABCNews.com
About.com
Agent@Home

Akron Beacon Journal
AM New York




Arthur Frommer's Budget Travel
Associated Press

Atlanta Journal-Constitution
Baltimore Sun

Blade

Boston Globe

Boston Herald

Callaway Golf Magazine
Canadian Travel Press
Canadian Traveller
Charlotte Observer
Chicago Sun-Times
Chicago Tribune
Cincinnati Enquirer
Conde Nast Traveler
Continental Magazine
Daily News

Denver Post

Endless Vacation

ESPN The Magazine
Forbes

Fort Worth Star-Telegram

Freelancer, Paul Kandarian; Boston Globe, About.com, Upscale Living

Freelancer; Steve Jermanock; Boston Globe, Budget Travel, Men's Journal, Travel +

Leisure
Frommers.com

Golf Digest

Golf Fitness

Golf Magazine

Golf Media Network
Golf Resort News
Golf Today Magazine
Golf World
GolfChannel.com
GolfStyles Atlanta
GolfWeek
Hemispheres
Orlando Sentinel
Philadelphia Inquirer
Pittsburgh Post-Gazette
Prevue

Providence Journal
Province

Seattle Times




SmarterTravel.com
South Florida SunSentinel
Southland Golf
Sporting News

Sports Illustrated

Time Out NY

Travel + Leisure
Travel Age West
Travel Agent Magazine
Travel Weekly
TravelPulse.com
Travelweek

USA Today

Wall Street Journal
Washington Post
WorldGolf.com

Agency sent a specialized pitch on Port Royal’s Play N’ Dine Special and visitor’s tournarnents
to media. A sampling includes:

About.com

Agent@Home

Akron Beacon Journal

AM New York

Arizona Republic

Arthur Frommer's Budget Travel
Associated Press

Baltimore Sun

Baxter Travel Media
BernsNews.com

Boston Globe

Boston Herald

Buffalo News

Business Travel News

Callaway Golf Magazine
Canadian Traveller

Conde Nast Traveler

ESPN The Magazine

Forbes

ForbeslLife

ForbesTraveler.com

Fort Worth Star-Telegram
Freelancer, Christopher Cox; The Observer, The Guardian
Freelancer; David Swanson; Caribbean Travel + Life, Brides



Global Traveler
Globorati

Golf Digest

Golf Fitness

Golf Media Network

Golf Resort News

Golf Today Magazine
GolfWeek

Grand Rapids Press
Hamilton Spectator
Hartford Courant
Hemispheres

Hotel & Motel Management
Hotels :
Journal Metro

Links Magazine

Lodging Hospitality
Meetings & Incentive Travel
Miami Herald

National Geographic Traveler
New York Post

New York Times

Newsday

Orlando Sentinel

Palm Beach Post

Peter Greenberg
Recommend

Shermans Travel Media
South Florida SunSentinel
Sports lllustrated

Time Out NY

Travel Weekly

Travel with Kal
TravelPulse.com
Travelweek
WorldGolf.com

MEDIA CONTACT

¢ Agency provided destination images to Southern Neighbor Travel Writer Debbie
Selinsky for pending coverage.

¢ Agency provided historical information, sizzling summer activities and images to
Frommer’s Travel Guides’ Travel Writer Kelsy Chauvin for pending coverage.



Agency provided images to 444 Southern New England Travel Writer Elizabeth Papp
for pending coverage.

Agency provided images to Fodor’s Travel Online Editor Cate Starmer for pendmg June
coverage.

Agency provided private yacht information/contacts for Best of Luxury Travel Journalist
Tamara Moore. Communication continues regarding pending coverage.

Agency provided new Bermuda development information to Successful Meetings Writer
Karen Gines. Communication continues regarding pending coverage.

Agency provided new development information and i images to In-Focus Editor Glen
Mutel for pending coverage.

Agency provided images to New York Post Picture Researcher Jessica Hober for pending
coverage in Hot Deals/Where to Go Now section.

Agency provided fact-checking and images to Elite Traveler Editorial Assistant Sahar
Khan for pending coverage written by Contributing Writer Jenn Sembler as a result of her
recent visit to the island.

Agency sent a Bermuda press kit and provided fact-checking to Westjetvacations.com
Freelance Travel Writer Theresa Storm for pending coverage.

Agency provided cup match photos to About.com Caribbean Guide Editor Robert Curley
for pending coverage.

Agency continues to liaise with “Regis and Kelly Live” producer regarding special
retirement gift for Regis. Communication continues.

Agency provided snorkeling information to BOSS Magazine Writer Greg Rienzi for
pending coverage.

Agency provided images to JaxFax Freelance Travel Writer Melanie Reffes for August
coverage.

Agency provided information on “Compliments of Bermuda” and Junior Golf Tees to a
New York Post, SmarterTravel.com syndicated Travel Writer. Communication continues
regarding pending coverage.

PROJECTS/EVENTS

AIRTRAN INAUGURAL FLIGHT, MAY 26, 2011
Agency/client worked to secure the following during pre-flight/Bermuda activities:

Atlanta Falcon Cheerleader arrival in airport and photo shoots at Elbow Beach while on-
island.
Atlanta Falcon Cheerleader customs declaration forms for on-island arrival.

‘Mayor Massell interview with Atlanta & Company pre-flight.

Minister Minor interview with WXIA and WGLC at Hartsfield-Jackson International
Terminal.
Steel drum player and photography for i-Crossing utilization.

Agency sent LHA representative Jaime Derbyshire to assist and liaise with media and AirTran at
Hartsfield-Jackson International Airport.



STEPHEN COLBERT CHARLESTON DINNER RECEPTION, MAY 20, 2011

Agency reached out to Stephen Colbert’s producer regarding promotional tie-ins regarding boat
race from Charleston to Bermuda. Vice President T. Gallagher attended Charleston Cocktail
reception with BDOT representative to present Colbert with pair of Bermuda shorts. LHA also
drafted statement for K. Darrell to read during reception.

Agency sent images from event to Nick at i-Crossing and also distributed with note to top
entertainment publications in country. Agency also confirmed Colbert interview opportunity
with Premier Cox, however client declined due to Premier's schedule. LHA continues to track
coverage for client review.

NATIONAL AQUARIUM PROMOTION, JULY/AUGUST, 2011

Agency/client working with aquarium regarding AirTran Baltimore promotion at aquarium
during July or August. Partnership would include signage, promotional video on 4-D screen and
possible vacation giveaway. Communication continues regarding specific dates.

PGA GRAND SLAM OF GOLF/NEW YORK GOLF CENTER PROMOTION, JULY-
AUGUST, 2011

Agency advised of opportunity with New York Golf Center to arrange signage and trip giveaway
raffle for PGA Grand Slam in October. LHA provided information regarding foot/web traffic for
store and begin organizing details of promotion. Communication continues.

CTO CARIBBEAN WEEK, JUNE 9-10, 2011

Agency/client worked to confirm amount of collateral and desired set-up for booth at June 9
Media Marketplace. LHA prepared press kits for event and sent CTO information on Bermuda
for the new Diaspora website. Agency sent media attendee list to A. Shutte and worked to
confirm BDOT representative for June 9 event. T. Gallagher attended June 9 Power Breakfast
and developed speaking points for Minister. L. Hammond attended Caribbean Ball on June 10.

MEDIA VISITS

STEVE JERMANOCK, BOSTON GLOBE, MAY 11-14, 2011

Agency worked with client to arrange accommodations at The Fairmont Princess, Grotto Bay
and The Reefs, round trip airfare and on-island activities. Jermanock reviewed three resorts for
FamilyVacationCritic.com and will pen Sporting Life in Bermuda story for the Boston Globe.
Agency to track resulting July coverage for client review.

MICHAEL MCCARTHY, WASHINGTON FLYER MAGAZINE, DATES PENDING
Agency working with McCarthy on individual visit covering the destination as a whole. LHA
continues to liaise regarding summer travel dates, accommodations and specific on-island
activities. Communication continues.

JENNIFER MIFLIN AND SUZANNE WITT, CHICAGO-SUN TIMES, JUNE 22-26, 2011
Agency working with Miflin and Witt on individual visit and bachelorette/bachelor story for
syndication within the Chicago-Sun Times media conglomerate in September. Agency/client
working with journalists regarding specific activities/itinerary details and have confirmed
accommodations at both The Reefs and Elbow Beach. Communication continues.




LAUREN PRICE, MSN.COM AND PORTHOLE CRUISE MAGAZINE, JUNE 29-30, 2011
Agency working with client to arrange island tour for Price while cruise ship is docked in
Bermuda. LHA sent media request form for review. Price to write a “What to Do, Where to
Go” Bermuda feature for Porthole Cruise. Communication continues.

CAROLYN O’NEIL, ATLANTA JOURNAL-CONSTITUTION, PENDING DATES
Agency working with O’neil to arrange individual visit this summer. O’Neil interested in
penning a Bermuda destination story. LHA to liaise and secure specific dates, accommodations
and activities for O’Neil as appropriate. Communication continues.

DIANE THOMPSON, HARLEM COMMUNITY NEWS, PENDING DATES

Agency working with Thompson regarding an upcoming visit and general Bermuda destination
story. Communication continues regarding specific dates, accommodations for four nights and
flight information. ' '

PRESS TRIPS

AIRTRAN INAUGURAL ATLANTA FLIGHT; JUNE 9-12, 2011

Agency worked with client and AirTran to secure airfare, accommodations at the Fairmont
Southampton and itineraries while on-island for the following media:

Hollis Gillespie — AirTran’s GO Magazine

o Jennifer Bradley — Atlantan Brides

e Kat Goduco — Sophisticated Groom

e Tamara Crockett — Upscale Magazine

Agency to send M. Monagan to assist and liaise with media on-island. Agency to track resulting
coverage for client review.

HOT TIPS
Agency provided the following “HOT TIPS” media leads and contacts to the client.

TLC was seeking amazing honeymoon packages to give away during an upcdming episode of
Four Weddings. Agency collected and sent information from Elbow Beach and the Fairmont
Southampton for consideration. Communication continues.

The Price is Right was seeking top destinations and resorts to feature as prizes during next
season’s show. Agency collected information from Elbow Beach and The Fairmont
Southampton and sent for consideration. LHA continues to liaise regarding fall inclusion on
show. Communication continues.

Lou Hammond & Associates was seeking information on Father’s Day packages for ongoing
pitching purposes. Agency collected information from Elbow Beach and sent for consideration.
Communication continues.




MISCELLANEOUS

e Agency liaised with client regarding response to cruise/bus situation and articles in Royal
Gazette and USA Today blog.
e Agency attended and presented PR agendas at integrated meeting on May 10 at i-

Crossing offices.

" e Agency liaised with Ingenuity regarding key initiatives, asset bank site and incentive

meetings objectives.

EDITORIAL CALENDAR

Agency forwarded the following editorial calendar opportunities on behalf of Bermuda

Department of Tourism.

24 Hours Vancouver

Travel

7X7 Magazine: SF People, Stories +
Style

Travel: where to go now

Alaska Airlines Magazine

Great escapes

Arthur Frommer's Budget Travel

True stories: weird and wonderful
tales from readers

Association News

Meetings-friendly hotels

Bon Appetit

Travel Issue

Boston Magazine

Summer travel

Canadian Travel Press

Bermuda

Chicago

Cover: summer getaways

CITY Magazine

Travel

Coast Magazine

Travel: luxury vacation locales near

| and far
DC Travel
Departures Vacation Issue
ESPN Rise Golf

Faze Magazine

Travel: Feature destination

Forbes Life

Great Escapes

Fore

Golf travel information

Fort Worth Star-Telegram

Travel section

Houston

Travel

Houston Lifestyles & Homes

Seasonal destinations

Islands

The just go issue




Jezebel

Travel: exotic vacation getaways

Los Angeles Family

Family travel

Luxury Spa Finder

Readers' Choice Awards

Mature Lifestyles

Travel

Men's Health

Your perfect summer issue: the keys
to the greatest summer ever are right
here - the foods and exercises to give
readers the best body for the each,
the best places to C35+C36visit, and
the gear they'll need once they get
there.

Men's Journal

Summer special: a guide to living
your best summer ever.

Money

Travel

National Geographic Adventure

The Adventure Travel Issue

National Geographic Traveler

Family travel: family-friendly
destinations, strategies, and tips on
traveling with children.

National Geographic Traveler

Places of a Lifetime

New York

Travel issue

NewsMax

Golf

Orange County Parenting

Travel

Preservation

| Traveler: exciting, surprising and

intriguing destinations you won't
want to miss.

Prevue

Bermuda.

Quest

Travel

Ranch & Coast

Destinations

Recommend

Golf vacations

Recreation News

Travel

Sherman's Travel

Spa Getaways/Spa Hotel Deals

Sizzle

Hotel chef

Spa

Weekend spa trips: great 3 day
escapes

Successful Meetings

Caribbean and Bermuda marketplace

Tennis Life Magazine

Tennis and golf

The Boston Globe

Spring travel




The Costco Connection

Summer travel

The Robb Report Collection

Travel

TimevOut New York

Weekend Getaways

Travel Weekly

Luxury

Travelgirl Cool off in the Caribbean
Travelweek Summer family escapes
USA Today Golf and gear

Virtuoso Life Sustainable travel

Westchester Magazine

Travel

Woman's Day

Last minute travel plans

Woman's World

Memorial Day

Qutlet

Opportunity Description

24 Heures Montréal

Summer festivals special

Associated Press

Winter Weddings

Canadian Travel A3Press

Asia and Pacific, Caribbean, discover
America

Caribbean Travel & Life The hidden Caribbean
Chicago Tribune Summer fun guide
CITY Magazine Travel

Financial Advisor

Luxury travel

Fort Worth Star-Telegram

Travel section

Golf Digest Buddies Golf Issue

Golfweek The *golf* life

Islands The best of the best of lists: best cruises,
resorts, nude beaches, villas, romantic
spots and more

Jezebel Travel: exotic vacation getaways

Life & Style Weekly Father's Day

Los Angeles Family The best in family travel

Metro Boston Summer fun guide

Miami Herald Weekend Travel Getaways

New York The summer issue

Newsweek International

Global travel

Orlando Sentinel

Florida magazine: travel edition

Pathfinders Travel Magazine

the guys, too

Ranch & Coast

Destinations

Reader's Digest

Travel and food

Recommend

Adventures in the Caribbean

Girlfriend getaways: and a few things for




Recreation News

Travel

Robb Report

Grand openings: a series of full-page
snapshots showcasing resorts,
restaurants, and other rarefied
establishments that have recently made
their debuts

San Francisco Chronicle Travel

SELF Healthiest Cities

Shape Girlfriend getaways
Sports Illustrated Golf Plus

Star Tribune Travel

Successful Meetings Gaming resorts

Tennis Life Magazine Tennis and spa getaways
The Arizona Republic Travel

The Dallas Morning News - Wine panel: grilling

The Hartford Courant Summer activity guide
The Robb Report Collection Travel

Travel + Leisure Philanthropic Vacations
Travel + Leisure Family

Travel Weekly The best of luxury
Travelweek Hotels and resorts

w The summer blockbuster issue: the best

summer travel destinations and
exhibitions throughout the world

###
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LOU HAMMOND & ASSOCIATES, INC.

39 East 51st Street, New York, NY 10022-5901 - 212-308-8880 « Fax 212-891-0200 + ¢-muil tha@lbhanumond.com

. wwwlouhammond.com
e

-_
~

Bill To / . -
C. Ann Shutte ' nVOIce
Director of Global Operations -
BERMUDA DEPARTMENT OF TOURISM Date Invoice #
675 Third Avenue 20th Floor 12/15/2010 33527
New York, NY 10017
FOR: Out-of-pocket expenses incurred on your behalf during the month of November.

ltem Description Amount

Airfare Roundtrip flights San Francisco/Boston/San Francisco for Kelly Watney who then 413.40
joined her sister Heidi Watney on flight 1o Bermuda; Heidi is a reporter for New
England Sports Network .

Airfare Flight for Michelle Horn to Toronto for Caribbean Tourism Organization Mcdia 460.80
Markctplace

Airfare Roundltrip airfare JFK/Bermuda/JFK for Tercesa Palagano, executive editor, 362.50
Working Mother's Magazine

Accommodations Long-distance telephone 9.66

Accommodations AV needs for Peter Greenberg taping at Fairmont Southampton 1,745.00

Airfare Reimbursement of airfare for Peter Greenberg and C. McIntyre of Peter Greenberg 3,333.653
Worldwide Check Six Productions o

Publications BurrcllesLuce press clipping service 542.26

Publications BurrellesLucc press clipping service 299.4

Printing Updating Bermuda footage for Sky TV 240.@)’;

Printing Bermuda Perfect 10 Airport Shoot/Edit 1,498.

Publications Cision digital clip of the "Today" show with Valarie D'Elia 180.46

- I Local Travel Expenscs for Michelle Horn re "Early Show" stunt, JFK Airport Bermuda's Perfect 571.38

10 event and trip to Toronto for CTO Media Marketplace =

Printing 75 USB drives with a 3 color logo 1,066.98

Postage Postage . 1668

Printing Copy October 2010 Activity Report 2688

Printing Color copies of clips and labels for DVDs 43.25

Postage Deliveries 60.00

Printing Copy press clips and bind October 2010 Activity Report 17.00

Y VT - o ; .
Payable within 30 days of invoice. A charge of 1.5% per month will be made thereafier. TO tal $10.888.46




CREDIT CARD FORM (FORM K)

Use of company credit card: Immediately after charging on your group’s credit card
you must complete the following and give to the Controller:

AMERICAN EXPRESS (] visa [] MASTERCARD
TO: CONTROLLER
DATE: 11.30.10
VENDOR: Expedia
CLIENT & CODE 222
APPROX. AMOUNT: 413.40
DESCRIPTION: Roundtrip flight from San Francisco to. Boston for Kelly Wat
She then joined sister and New England Sports Network Reporter Heidi Watney for flight
to Bermuda,
NAME: atthew an

Charges over $2,000 must have the Chairman or President’s approval.

Approved by Chairman / President:

nE 6 WY OE R A

Date:

H: Company Folder / Forms / Credit Card Form (Form K)

LHA 9/08



Itinerary 11360263151 Page 1 of 1

BERMUDA
ool the Lovle-

Ticket receipt for Boston, MA (4)

Booked items

1 Ticket / Round Trip
San Francisco, CA (SFO-San Francisco Intl.) to Boston, MA (BOS-Logan Intl.)
Departure Date: Wed 10-Nov-10  Return Date: Sun 14-Nov-10

Bermudatourism.com ltinerary #: Purchase Date: 28-Oct-10 (%) Back to itinerary page
11360263151

Ticket numbers: 0167932049491

Traveler and cost summary

KELLY WATNEY Adutt $358.14
Taxes & Fees $48.26

Booking Fee $7.00

, Total $413.40

[American Exprass XXXXXXXXXXX2008] Payment $413.40

Balance Due $0.00

http://travel.wwtel.com/pub/agent.dll?qscr=open&itid=1360263 1 &vwtp=5 11/30/2010




CREDIT C KO ORM K

Use of company credit card: Immediately after charging on your group’s credit card
you must complete the following and give to the Controller:

] AMERICAN EXPRESS (J visa [J MASTERCARD
TO: CONTROLLER
DATE: November 29, 2010

VENDOR: xpedia

CLIENT & CODE  Bermuda 222

APPROX. AMOUNT: $460.80
DESCRIPTION: light to. Toronto for Caribbean Tourism Organization Media
Marketplace

NAME: Michelle Horn

Charges over $2,000 must have the Chairman or President’s approval.

Approved by Chairman / President:

Date:

H: Company Folder / Forms / Credit Card Form (Form K) LHA 9/08



Itinerary 134400828592 Page 1 of 2

Toronto, ON, Canada (2)

Proof of citizenship is required for international travel. When children are traveling, additional
documentation may also be necessary. It is your responsibility to meet entry requirements for the
countries you are traveling to and connecting through. To learn more, or to purchase a passport

or visa, visit the CIBT VISA Service Website.

Booked items

Although this itinerary doesn't qualify for ThankYou Points, you can still eam £ o
points if you add a hotel booking today or any time before you travel. 5 Thank You giu®

Renwes tloteord. ™~

Learn more about how to earn points for future bookings.

Flight: New York to Toronto back to tap
Expedia itinerary number: 134400828592 Main contact: Michelle Homn

Airfine ticket number(s): 0017830100476 E-mail: hom_michelle@hotmail.com

LAN Airlines confirmation code: 2HRWWY Home phone: 1 917363-1742 0

American Airlines confirmation code; IWKDWJ
Traveler and cost summary

Michelio Horn Adult American Airlines #915AFJ8 $366.50
» Taxas & Fees $94.30
Total (American Express) $460.80
Change this flight Print a receipt View cancellation information
Flight summary

Please reconfirm your international flight reservation at least 72 hours prior to departure by
contacting the airline directly. Seat assignments, meal preferences, and special requests must be
confirmed with the airline; we cannot guarantee that they will be honored. Free and special meals are
not available on many flights.

All passengers travelling to the USA must provide country of residence and details of the address
they will be staying upon arrival (street name and number, city, zip code and state), during check-in.
Failure to provide this may result in flight boarding being denied by the airline.

Traveling to Toronto

¥ Thu 28-Oct-10
New York (JFK) to Toronto (YYZ) 368 mi LAN Fy
Depart 11:05 am Arrive 12:45 pm (589 km) . "
Tarminal 4  Terminal 3 Duration: thr40mn  Flight: 532
Economy/Coach Class ( 26A ), Snack, Bosing 767-300
Total distance: 368 mi (589 km) ’ Total duration: 1hr 40mn
Traveling to New York
s Fri 29-Oct-10
Toronto (YY2) to New York (LGA) 356 mi A
Depart 5:25 pm Arrive 7:00 pm (573 km) .
i Duration: thr 35mn  Flight: 4468
Temeely e ™ _ Operaled by: AMERICAN EAGLE
Economy/Coach Class ( 10C ), Food For Purchase, Embraer EMB-140
Total distance: 356 mi {573 km) Total duration: thr 35mn

http://www.expedia.com/pub/agent.dil?qscr=open&itid=344008285&vwtp=4 11/29/2010



Itinerary 134400828592 Page 2 of 2

Additional airline fees may apply at check-in

Fees may be charged by airlines for services such as preferred seat selection and baggage handling. Please
note that fees are determined by the airline you check in with and may change at anytime.

See fees.

Airline rules & regulations

¢ Please note that the most restrictive set of rules applies to your entire itinerary.

o New York, NY (JFK-John F. Kennedy Intl.) to Toronto, ON, Canada (YYZ-Pearson Intl.)
Tickets are nonrefundable. A fee of $50.00 per ticket will be charged for itinerary changes after the

| tickets are issued, provided that the booking rules were followed.

¢ Toronto, ON, Canada (YYZ-Pearson Intl.) to New York, NY (LGA-LaGuardia)

Tickets are nonrefundable. A fee of $150.00 per ticket will be charged for itinerary changes after

the tickets are issued, provided that the booking rules were followed.

Tickets are nontransferable and name changes are not allowed.

Please read important information regarding airling liability limitations.

Prices do not include baggage fees or other fees charged directly by the airline.

Other penaities may apply.

Ses an overview of all the' tules and restrictions applicable for this fare.

View the complete penalty rules for changes and cancellations associated with this fare.

o 0 6 06 00

Customer Support
Itinerary number: 134400828592

if you have questions about your reservation, fill out our itinerary assistance form. We'll respond within
24 hours: For immediate assistance call Expedia at 1-800-EXPEDIA (1-800-397-3342) or 1-404-728-
8787 and have the itinerary number ready.

http://www.expedia.com/pub/agent.dll?qscr=open&itid=344008285 & vwtp=4 11/29/2010



CREDIT C O FORM

Use of company credit card: Immediately after charging on your group’s credit card
you must complete the following and give to the Controller:

AMERICAN EXPRESS ] visa [ MASTERCARD
TO: CONTROLLER
DATE: 11.22.10

VENDOR: Expedia.com

CLIENT & CODE 222

APPROX. AMOUNT: $362.50

DESCRIPTION: Roundtrip Airfare from J o Bermuda for Journalist Teresa

Palagano. Palagano is the Executive Editor of Working Mother's Magazine,

Feb issue; Working Mother is debuting a “Getaways” page in February that
Tucker’s Point Hotel & Spa will al included i

April issue: Tucker’s Point Hotel & Spa to be included in the annual Travel yound up that
showcases the best family-friendly vacation locales.

NAME: Matthew Monagan

Charges over $2,000 must have the Chairman or President’s approval.

H: Company Folder / Forms / Credit Card Form (Form K) LHA 9/08



Itinerary 134801273903

Ticket receipt for Hamilton, Bermuda (3)

Booked items

Page 1 of 1

Although this itinerary doesn't qualify for ThankYou Points, you can stifl earn

Learn more about how to earn points for future bookings.

points if you add a hote! booking today or any time before you travel. & Yhank You gig®

Rewpds tetworw

1 Ticket / Round Trip

New York, NY (JFK-John F. Kennedy intl.) to Hamilton, Bermuda (BDA-L.F. Wade Inti.)

Departure Date: Fri 10-Dec-10  Return Date: Mon 13-Dec-10

Expedia itinerary #: 134801273903 Purchase Date: 22-Nov-10 @ Back to itinerary page

Ticket numbers: 2797937911079

Traveler and cost summary
Teresa Palagano Aduit
Taxes & Fees

Total
[American Express XXXXXXXXXXX2008} Payment

Balance Due

http://www.expedia.com/pub/agent.dll?qscr=open&itid=348012739&vwtp=5

$268.00
$94.50

$362.50
$362.50

$0.00

11/22/2010



4/ PAETEC

ITEMIZED CALL DETAIL
DATE OF INVOICE 11.13.10 INVOICENUMBER 52719017
INVOICE PERIOO 10.15.10 - 11.14.10 ACCOUNT NUMBER 4358104
PA 7

(212) 5‘2-9900

NCE QUTGCI

REFERENCE DATE TIME

4427952614
442795261
442795261
442795261
442795281
442795261
442795261
442795281
442795261
442799281
442793261
18322414623
18322414620
18344791790
18365004112
18364764083
18378241612
445481411
445481411
445721802
447337261
447337261
447337261
447337261
448130669
448243501
448243501
448856861
448856862
448856861
18549662789

10115
101s
10115
1015
1018
1015
1015
1015
1015
10/18
1o1s
1018
wis
10119
10421
10/21
1022
w27
w27
10128
/05
1109
1108
11706
11/09
11/10
11410
1112
1112
112
1112

08:48 AM
09:52 AM
09:55 AM
09:56 AM
09:58 A
10:03 AM
10:07 AM
03:20 P
04:27 P4
04:35PM
04:36 PM
05:20 PV
05:44 PM
02:34 PM
12:53 PM
02:22PM
06:44 PM
02:48 PM
04:32 PM
05:00 PM
08:57 AM
09:03 AM
1131 AM
02:13PM
10:59 AM
10:05 AM
10:14 AM
11:43AM
11:50 AM
11:55 AM
12:02 PM

Totat for: (212) 542-9930
Tatat for: 222

# CALLED

441 202-3662
441 292-3682
444 2920733
441 292-3662
441 202-0753
441 292-0023
441 292-0023
441 2930178
441 293-0175
441 292-0023
441 334-7070
208 953-8971
206 953-8974
310 804-4900
248 2546337
308 495-6206
206 953-8971
905 849-8118
418 957-8088
441 2994021
441 298-4021
441 298-4021
441 2920023
441 232-2323
441 292.0023
441 294-2780
441 208-4021
441 205-4640
905 845-3457
441 234-0974
414 281-7861

LOCATION
DEVONSHIREBM
DEVONSHIRE BM
DEVONSHIRE,BM
DEVONSHIRE.BM
DEVONSHIRE.BM
DEVONSHIRE,BM
DEVONSHIRE,BM
DEVONSHIRE.BM
DEVONSHIRE,SM
DEVONSHIRE,BM
HAMILTON ,BM
SEATTLE WA
SEATTLE WA
SAN MONICA,CA
W BLOOMFLO,M)
MAMI FL
SEATRE WA
OAKVILLE ,ON
TORONTC .ON
OEVONSHIRE BM
DEVONSHIRE BM
DEVONSHIRE,8M
DEVONSHIRE 8M
DEVONSHIRE.BM
DEVONSHIRE,BM
DEVONSHIRE,BM
DEVONSHIRE.BM
DEVONSHIRE BM
OAKVILLE ,ON
DEVONSHIRE,BM
MILWAUKEE Wi
3t Calis
3t1Calis

NG CALL DETAIL (CONT'D) - 4358104 LOU HAMMOND & ASSOCIATES

MINUTES AMOUNT

08 0.1400
05 0.0500
a5 0.0900
0.6 0.1100
05 0.0800
1.2 0.2100
08 0.1100
12 0.2100
78 1.2800
05 0.0300
4 0.2400
88 0.0000
28 0.0000
1.1 0.0000
30 0.0000
1.8 0.0000
1.1 0.0000
27 0.1900
1.2 0.0900
08 0.1400
84 0.9200
68 1.1600
102 1.7400
10 0.1700
77 1.3100
1.8 0.3100
74 1.2100
1.8 0.2800
1.2 0.0800
24 0.4100
50 0.0000
96.6
96.6




CREDIT CARD FORM (FORM K)

Use of company credit card: Immediately after charging on your group’s credit card
you must complete the following and give to the Controller:

AMERICAN EXPRESS [] VISA ] MASTERCARD
TO: CONTROLLER
DATE: 10/8/10

VENDOR: Fairmont Southampton

CLIENT & CODE 222 Bermuda

APPROX. AMOUNT: 1,745.00

DESCRIPTION: AV Needs for Peter Greenberg Taping at Fairmont Southampton

NAME: Michelle Horn

Charges over $2,000 must have the Chairman or President’s approval.

Approved by Chairman / President:

Date:

H: Company Folder / Forms / Credit Card Form (Form K) LHA 9/08



Electronic Services Ltd
Paget, Bermuda PG 04

Estimate

Date | Estimate #

Tel: (441)236-3885 . Fax: (441) 236-3725
E-mail: info@electronicservices.bm
‘Web: www.electronicservices.bm

10/8/2010 1486

Name / Address

IMPORTANT!

Peter Greenberg Radio Show
ATTN: Shelli Gonshorowski
TEL: 206-953-8971

UPON APPROVAL, PLEASE SIGN AT BOTTOM TO
RESERVE EQUIPMENT & LABOR SERVICES

PETER GREENBERG RADIO SHOW AT THE
FAIRMONT SOUTHAMPTON HOTEL AND RESORT REP
OCTOBER 17th, 2010
IF
Qty Description #Days| Rate Total
OCTOBER 17th, 2010-FRANGIPANI ROOM
4 Shure SM58 Microphones on table stands 1 160.00 160.00
1 Mackie CFX-12 MK Tl audio mixer 1] 12000 120.00
1 Tascam CD/RW 2000 CD Recorder 1] 13000 130.60
2 CD Blank to be recorded 20.00 20.00
1 Marantz CDR420 HD/CD recorder as back up 1| 19000 190.00
2 JBL EON 510 (10") speakers with stands i1 20000 200.00
4 Sony MDR-7506 Headphones ] 40.00 40.00
1 Furman HA-6AB Headphone distribution amplifier | 45.00 45.00
LABOR
Setup & Breakdown 420,00 420.00
1 Audio Technician 420,00 420.00

THE ELECTRICAL POWER SERVICE CHARGES WILL BE HANDLED TAROUGH THE HOTELS CONVENTIONS

OPERATOR/TECK INICIAN RATES
Mon-Fri........6:00am - 6:00pm ....... $72/hr.ca
Mon-Fri........6:00pm - Midnight....... $85/hr.ca
Mon-Fti........ Midnight - 6:00am....... $105/hr.ca
Sat...........6:00am - Midnight.......$85/hr.ca

Sun & Bermuda Holidays...... ALL DAY ......$103/br.ca

Please Sign & Fax Back to Confirm

. PHASE, PER DAY + LABOR
Total

$1,745.00
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- Peter Greenberg WORLDWIDE
CHECK SIX PRODUCTIONS

Bill To:

Kristina Paiz
Lou Hammond &
Associates

212 308 8880
kristinap@thammon
d.com

Invoice

Event Date

101910

10 17 2010

Ship To:

Post Office Box 1377
Studio City, Ca. 91614

Federal Express / UPS
Pmts:

11071 Ventura Blvd.
Studio City, California
91604

Location -

Bermuda

Invoice #: . Bermuda

_ 10/17/2010-2 RS
Invoice ..10/19/10
Date:

Customer K. PAIZ
ID: RS

Event Comact Name

Radio Show Kristina Paiz

Payment Date

Check Six Productions
11072 Ventura Blvd.
Studio City, California 91604

818 985 9160 - Office
818 985 9173 - Fax

loratpsg@aol.com email
www.petergreenberq.com

Tux 1D

95-4850370

Termsy

Total

Quantity ftem Units Description Discount % Tuxable Unit Price
. Reimbursement of airfare
! Airfare ticket for P Greenberg $4,353.15
. Reimbursement of airfare
! Airfare ticket for C Mclntyre §1,480.50
For Wire Transfer details please contact us. Subtotal
(Please check with your bank directly for their specific wire transfer instructions) $5.833.65
Payments
Received <$2,500.00>
Balance Due ($3333.65
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