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U.S. Department of Justice 

Washington, DC 20530 

Exhibit A to Registration Statement 
Pursuant to the Foreign Agents Registration Act of 
1938, as amended 

INSTRUCTIONS. Furnish this exhibit for EACH foreign principal listed in an initial statement and for EACH additional foreign principal acquired 
subsequently. The filing of this document requires the payment of a filing fee as set forth in Rule (d)(1), 28 CF.R. § 5.5(d)(1). Compliance is 
accomplished by filing an electronic Exhibit A form at http ://www. fara. go v. 

Privacy Act Statement. The filing of this document is required by the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 et seq., 
for the purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide this 
information is subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form 
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the 
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours of the 
Registration Unit in Washington, DC Statements are also available online at the Registration Unit's webpage: http://www.fara.gov. One copy of 
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and 
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The 
Attorney General also transmits a semi-annual report to Congress on the administration of the Act which lists the names of all agents registered under 
the Act and the foreign principals they represent. This report is available to the public in print and online at: http://www.fara.gov. 

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .49 hours per response, including the 
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the 
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions 
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, 
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503. 

1. Name and Address of Registrant 

HL Group Partners LLC 
853 Broadway, 18th Floor, New York, NY 10003 

2. Registration No. 

on? 
3. Name of Foreign Principal 

National Moroccan Tourism Office 
4. Principal Address of Foreign Principal 

Office National Marocain Du Tourisrne 
Angle Rue Oued Al Makhazine 
et Rue Zalaqa B.P. 19 
Agdal, Rabat,MA 

5. Indicate whether your foreign principal is one of the following: 

[x] Foreign government 

• Foreign political party 

• Foreign or domestic organization: If either, check one of the following: 

• Partnership • Committee 

LJ Corporation • Voluntary group 

• Association • Other (specify) _ 

• Individual-State nationality 

6. If the foreign principal is a foreign government, state: 
a) Branch or agency represented by the registrant 

National Moroccan Tourism Office 

b) Name and title of official with whom registrant deals 

Chakib Ghadouani, Marketing Manager 

7. If the foreign principal is a foreign political party, state: 
a) Principal address 

b) Name and title of official with whom registrant deals 

c) Principal aim 

Formerly CRM-157 
FORM NSD-3 
Revised 03/11 
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If the foreign principal is not a foreign government or a foreign political party: 

a) State the nature of the business or activity of this foreign principal. 

b) Is this foreign principal: 

Supervised by a foreign government, foreign political party, or other foreign principal 

Owned by a foreign government, foreign political party, or other foreign principal 

Directed by a foreign government, foreign political party, or other foreign principal 

Controlled by a foreign government, foreign political party, or other foreign principal 

Financed by a foreign government, foreign political party, or other foreign principal 

Subsidized in part by a foreign government, foreign political party, or other foreign principal 

Yes D No D 

Yes D No D 

Yes D No D 

Yes D No D 

Yes D No D 

Yes D No D 

9. Explain fully all items answered "Yes" in Item 8(b). (If additional space is needed, a full insert page must be used.) 

10. If the foreign principal is an organization and is not owned or controlled by a foreign government, foreign political party or other 
foreign principal, state who owns and controls it. 

EXECUTION 

In accordance with 28 U.S.C. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the 
information set forth in this Exhibit A to the registration statement and that he/she is familiar with the contents thereof and that such 
contents are in their entirety true and accurate to the best of his/her knowledge and belief. 

Date of Exhibit A 

August 07,2013 

Name and Title 

James Berman, CFO 

Signature 

/s/James Berman eSigned 
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u.s. Department of Justice Exhibit B to Registration Statement 
Washington, DC 20530 Pursuant to the Foreign Agents Registration Act of 

1938, as amended 

INSTRUCTIONS. A registrant must furnish as an Exhibit B copies of each written agreement and the terms and conditions of each oral agreement 
with his foreign principal, including all modifications of such agreements, or, where no contract exists, a full statement of all the circumstances by 
reason of which the registrant is acting as an agent of a foreign principal. Compliance is accomplished by filing an electronic Exhibit B form at 
http://www.fara.gov. 

Privacy Act Statement. The filing of this document is required for the Foreign Agents Registration Act of 1938, as amended, 22 U.S.C. § 611 etseq., 
for the purposes of registration under the Act and public disclosure. Provision of the information requested is mandatory, and failure to provide 
the information is subject to the penalty and enforcement provisions established in Section 8 of the Act. Every registration statement, short form 
registration statement, supplemental statement, exhibit, amendment, copy of informational materials or other document or information filed with the 
Attorney General under this Act is a public record open to public examination, inspection and copying during the posted business hours of the 
Registration Unit in Washington, DC Statements are also available online at the Registration Unit's webpage: http://www.fara.gov. One copy of 
every such document, other than informational materials, is automatically provided to the Secretary of State pursuant to Section 6(b) of the Act, and 
copies of any and all documents are routinely made available to other agencies, departments and Congress pursuant to Section 6(c) of the Act. The 
Attorney General also transmits a semi-annual report to Congress on the administration of the Act which lists the names of all agents registered under 
the Act and the foreign principals they represent. This report is available to the public in print and online at: http://www.fara.gov. 

Public Reporting Burden. Public reporting burden for this collection of information is estimated to average .33 hours per response, including the 
time for reviewing instructions, searching existing data sources, gathering and maintaining the data needed, and completing and reviewing the 
collection of information. Send comments regarding this burden estimate or any other aspect of this collection of information, including suggestions 
for reducing this burden to Chief, Registration Unit, Counterespionage Section, National Security Division, U.S. Department of Justice, Washington, 
DC 20530; and to the Office of Information and Regulatory Affairs, Office of Management and Budget, Washington, DC 20503. 

1. Name of Registrant 

HL Group Partners LLC 

2. Registration No 

3. Name of Foreign Principal 

National Moroccan Tourism Office 

Check Appropriate Box: 

4. [x] The agreement between the registrant and the above-named foreign principal is a formal written contract. If this box is 

checked, attach a copy of the contract to this exhibit. 

5. • There is no formal written contract between the registrant and the foreign principal. The agreement with the above-named 

foreign principal has resulted from an exchange of correspondence. If this box is checked, attach a copy of all pertinent 
correspondence, including a copy of any initial proposal which has been adopted by reference in such correspondence. 

6. • The agreement or understanding between the registrant and the foreign principal is the result of neither a formal written 
contract nor an exchange of correspondence between the parties. If this box is checked, give a complete description below of 
the terms and conditions of the oral agreement or understanding, its duration, the fees and expenses, if any, to be received. 

7. Describe fully the nature and method of performance of the above indicated agreement or understanding. 

See attached contract 

Formerly CRM-155 F 0 R M N S C M 

Revised 03/11 
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Describe fully the activities the registrant engages in or proposes to engage in on behalf of the above foreign principal. 

The design and execution of a public relations campaign in the American Market. 

9. Will the activities on behalf of the above foreign principal include political activities as defined in Section l(o) of the Act and in 
the footnote below? Yes • No g 

If yes, describe all such political activities indicating, among other things, the relations, interests or policies to be influenced 
together with the means to be employed to achieve this purpose. 

EXECUTION 

In accordance with 28 U.S.C. § 1746, the undersigned swears or affirms under penalty of perjury that he/she has read the 
information set forth in this Exhibit B to the registration statement and that he/she is familiar with the contents thereof and that such 
contents are in their entirety true and accurate to the best of his/her knowledge and belief. 

Date of Exhibit B 

August 07, 2013 

Name and Title 

James Berman, CFO 

Signature 

/s/James Berman eSigned 

Footnote: Political activity as defined in Section l(o) of the Act means any activity which the person engaging in believes will, or that the person intends to, in any way influence 
any agency or official of the Government of the United States or any section of the public within the United States with reference to formulating, adopting, or changing the 
domestic or foreign policies of the United States or with reference to the political or public interests, policies, or relations of a government of a foreign country or a foreign political 
party. 
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ROYAUME DU MAROG 
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meimMAm&NmMAmcpm DU TOURISME: 

R E L A T I P A : 

^GQMCEpiW^pT iRErVtlSATION.B'UME CAMBAGNE DE. 
R E I ^ O T N S I t J B M Q l ^ AMERICA1N MJ TITRE 

WEB ANNEES 2Oll-2012-^O13» 

Marehe n° 11/005 

% 

r m >M 
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Marthe-n° 11/005 liant I'ONMTa S'Agence HI. GROUP. 
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MARGHE 

N° 11/005 

Resultant du concoursn°DA/03/Tl, lance le vendredi 11 fevrier 20llcn verm des dispositions 

des paragraphes 1 et 2 de Particle 19 ct de Particle 60 clu Reglemcnt Modificatif n°l du 27 juin 

2007, modifiant et complctant ccku du 06 rabii II 1425 (24 juin 2004), fixant les conditions et les 

formes dc passation des marches de POffice National Marocain du Tourisrne, ainsi que certaines 

dispositions relatives a Icur conttole et leur gestion. 

:REMTIFAM 

•:Q(m$0mm ETM^MMAmm, JB5ITME€AMPAGNE « : 
R E J ^ I O M S B I J ^ 

•DES..ANNEES 201140t2«.20l3 

L'QpFICE H ^ O N M . MAmCA^J>V TdURISME, sis angle rue Oued El ftald^zine: et rue 

Xallaga, BP.19, Agdal, Rabat, represente par son Dkeeteui General, Monsieur A r o 

/^D0tJ :,:d^x^:^^'rmaG «l'ONMT », 

M 
D A G E N C E ' ' H t GROUP PARTNERS LLC' ' , sise^au.BSS Broadway 18th Floor, Mew York 

ISIŶ  10003 USA, representee par Monsieur HAMILTON SOUTH en sa qualite•. de/ Fpundirig 

Partner, idenoirirne ei-aprcs « X/Age«ce»j 

D'AUTRE PART, 

. IL A E T E ARRETE E T C O N V E N U CE QUI SUIT : 

H ^ B Pagc:2sur20 

Matchc n° 11/005 font l'ONMT a 1'Agence HI, GROUP 
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.ARTICLE- :1-. OBJET DU MARCHE 

Le present marche cadre ;.a pour objet la conception et la realisation d'une; campagite de relations 

publicities sur.le-marche americain pQur les annees i20tI,.20i2.etj201;3. 

Le M'altte d'Ouvrage est FOffice National Marocain du Tburisme (QNfMT). 

A R T I C L E 2 ,- R E F E R E N C E S AUX T E X T E S GENERAUX 

jLe present fnatch^ catlreest etahM icn vertu des dbposirioBs riu ReglementM du 27 

juin'2007, modi&nt et coffipletant celui du 06 tabii II~':i'$25 (24 ;jtiih 2004), approuyarjt; les 

conditions et fortrjes dans .lesqttdlesspnt passes les marches de tTavaux.fbumitores;*tde services; 

ppur I t eprnpte, de FOifice: National Marpcaindu Tpurisme, atnsL que-;eerfcames; disp^sMbns; 

relatives a leiir contioleet;leurgestipn„ 

Les pi:escriptir>ns du; present ttarqhenepeuyent en aucune inariiere derbger ou mbdifier !es 

cohdiHbns et les formes preVues /par le Reglement preeitev Toute :dispbsitioh cbntraire au 

R^g^Riefitp^be^tevestH^Ue'e.t.-npn avenue. 

Les;parties contraetantes du marche soot soumises aux disppsmbns ;des textes suiyants: 

• fedecret-no2^01^2332 du :22: rabii J 1423 (04 juin 2002) appiquyarit; le. Cahkr des Clauses; 

Adrriinistraaves Generales' (CCAGr) applicables aux marches de services portant sur les 

prestaabnsd'etuBes.et de rriaitrise d'ceuyre passe pour lfr^ 

• X'arrete h02-3579;
;du 08 juiliet 2005 portant organisat ion^ ; 

« Le I3ahirri<>lr03f-195idu 16 ramadan 1424 (11rioverhbre: 2003) pbrtant promulgation de; la loi 

69-00 .relative auxoritrole financier deFEtatsurJes entiepiisesipnbliqueslet auttes orjganismes ; 

» lA;dccisipn;nc'2l67 du 6-mai 2005 pmanant.du Minis.tere des.Finances e tde la privatisation, 

portant le scuilde visa. 

. • Le dahir du 23 chaoual 13.67 (28 aout 1948) relatif au nahtissement des tiiatehes publics tel 

qii'il a |te;eomplete par les'circulaires n° 796 SGP du 15 avril 1953,et/n°3;3202>du 15 mars 1954. 

• Les textes; eh vigtieur telatifs a la.teglementation tiscale au Maroc. 

S'ajoutani aux textes susvises, totis les textes iegislafifs. et teglementaires en yigueur relatifs aux 

prestations a effectuer dans le cadre du present marche. 

1,'Agence -deyra se procurer ces documents sielle ne:les/pQs^ye.;pas'i.;ejle.h'e;ppui:taen aucun cas 

exciper de Fignorance de ceux-ci et se derober aux obligations qui y spnt cohtenues. 

ARTICLE 3- P I E C E S C O N S T I T U T I V E S DU M A R C H E 

Fetont parties in tegrantes du marche, les documents eontractuels-'suiyants : 

» Facte d'engagement par lequel FAgence s'engage a realiser les prestations demandees ; 

• le cahier cles prescriptions speciales 

• le programme deconcpurs complete par Foffre technique ; 

W*> 
r » i 

MTtWf-

Bige3suf20 
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* le reglement de consultation. 

••• la decomposition du mpntant global etle bordereau des prtx et details des prix des prestations 
demandees; 

. etlevCeAG-EMa 

En cas de contodietipii pu de cUfeence entre>les; documents constitutife du marche, ceux-ci 
prevalent dans Fordrepu lis spnt enumer|s ci-dessus. 

ARTICLE 4 : DESCMPTIF DES PRESTATIONS 

4.1 :.:OR!SANIS^IONDES R-ESSOURCES1 ;ET -GESTION Bg ;PRO;ET 

L'agence,doit,cohformement;a son ofie-technique^ dans lexadre du present 
marche, les effettifs necessakes etsuffisahte efficace des prestations pout 

les differents; volets d'intervehtibh ^ 
par uhe ressource respohsable, interlbcutriee <|e FQNMT, quivsera en charge dtv suivi qucitkLtert 
des ttavaux.du respect des timings,de Fa|»plicatipn des;; yalidatibhs, de F execution des itravaux et 
de leurhyrarsbh. 

Aussii L'Agence doit ptesenter la structure bperatibrihelle glbbale, detailier 1-ensemble des 
ressources: humaineslafiecrees a "ce ptpjetet cê  defacon definitive, aihsi que les process.: de travail. 
quidbivehtimperativementprendre ehcomptelevolet-reporting (suiviregulieretformel). 

4.2. DESCRIPTION PES PRESTATIONS 

4.2.1 Travail de base : 

Le. parti, plis de: FONMT est de mettre ,en place,..une politique de gestion dela relation client 
visant a ftdeliser, a epntribuer au:;recmtement:des,tpuj:i§tes et a ameliprer leur experience, en yue 
d'augmenter les arriveestoui-istiques ainsiqueladureemQyennede:Sejour. Conforrnement a son 
bffre technique, Fagence .doit developper la recorriittandation :sttat:egique adaptee et assurer fa 
realisation des plans d'actibris aihsi que la mise: en place des outils; selon les orientations 
suivantes::. 

Pour la fideiisation : 

- Mettre eh place des programmes de fidelisaLipn 

Pour le recrutement: • 

- Developper des cpmmunautes de prescripteurs, 

-Fake clu bouehe a oreille (G to;C); un levieit de cohversibn, 

- Permettre .un suivi de la . conversion. 

Pour Fimplenieritation operationnelle: 

r Traduire la strategic en plans d'actions, 

- Mettre en place les outils necessakes a Fexecutibn des plans d'actions, 

*5 
• P l l Pag* 'i sur.20. 
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- Proposer unprpcessus de gestiori desoutils 

- Proposer des modes de controle et d'evaluatioh dUi-ret6ur.is.ui'-3nv;estissem'e'ht:(RO.-r) 

4.2.1.1 Communiques de presse : 

L-agence dbit faireTehsemble des trivaux de recherehecbncerhant des themes .selecfibnries'eh 

cbricertation;aveeFOI^MT:;N dolt ecrire les:communiques, etveiller a 

leur diffusion. <3e riravail se 

4,2.12. ^ n e w s l e t t e r 

L'Agencfc doit echtet trim^striellerneht uhe e-newsletter ;-sur' des themes selectibnhes eh: 

cpheettation, ayeeFOJSJI^^Rahatjttt-New York; cOTprehaht-les trayaiix de recherche, dehiise.eh'. 

page et de-djsitibutiphi 

4.£L3>' Hews bureau. 

L'agence doit; ayp.tr/;un'travaiF.de support a Fensemhledes'medias: en metrant en place hneceUule 

d'infprmatipn qui alipiente la:presse en inferjaiations,;en sujetsvd'interet, eomprenarit egalemeht-

1'alimerttatipn en irdprmatipa. cpnccrnant le programme de deyelpppement strategique des-

differentes "initiatives nationales dans le, domaine du tourisme et autres ; sujets fourths pat 

FONMT. 

4.2.1.4 Dey^lojpjpeiM^ 

LAgehcei-'dbitTake les recherches necessakes, ectke 'et developper un. dossier de presse. C&; 

dossier est destine aux- prbfessibhhelsetau grand pubhCjihduaht cles; informations generales siir 

le Maroc, :sur le tbmrisrhe de niches, airisfcque tbute autre information foiimie. pax F0NMT.,Le:: 

developpemehtdu dossiec de; presse se fera des le premier tiimestte, ertsiiite urte mise: a jour 

••'trkhes'toelle'pdu'-:fichi;er-ej;:d
:eis-infprhiatiohs .deyra etre programmee en coheertation avec FONMT. 

4.2.1.5 Organisation de voyages de presse. 

L'Agence.doit organiser:des;voyages, de presse pour mettre -en avants les atouts touristiqu.es du: 

Maroc, L'Agence doit, reertiter les journalistes (61 jourtialistes par voyage), ainsi que; de les 

accpnipagner au.Marpc.:.Ces: voyages de-.presse. seront brganises pout les journaux grand public, 

les jBagazJhes.etiesjpurnaux-profe organiser chaque annee 6 voyages de 

presse pour 6 journalistes par gtoup.e, ainsi que 20 journalistes individuellement: Le voyage sera 

organise integralement par Fagehce. L'ensemble des prestations sont a- la charge de Fagence. 

(transport, sejour ethebergement aihsi que le programme dti sejbur et des visites). L'agence. dev:ta. 

fake -validet: par FONMT la lis'te des jburnalistes ainsi que le programme du voyage. 

4.2.1.6 Orgamsation de medias tours et d'interyiews, 

L'Agence doit organiser et assurer des interviews avec des journalistes appropries.ipour le top 

management C5NMT, Les.:.;npmSi ainsi que les supports des journalistes devront etre valides au 

prealable. Au total sur.-;une annee lOlnterviews devront etre realises. 

4.2.17 Ahalyse e t rapport mensueJ. 

u& 
Page 5 sur 20 

Marche n° 11/005 liant S'ONMT.a l'Agencc Wt, GROUP 

Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 

http://ayp.tr
http://'travaiF.de
http://touristiqu.es


Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 

L!agehce doit develbppei' uri rapport mensuei reptehant le planning du mpis n-i avec les 

realisationSvle mbis; h, le planning de realisation, les ptochaines etapes,et les resultats. 

:'Cerappprt cpmprendVe^ presse sur; la destination, resultants;des actions de; 

FAgence akisiique;;Fevaluatipn financiere du retpur surinyestissement.: 

La ffioisieme pattie: du rappprt teprehd les grandes lignes du programme et propose des 

recpmraahdatibnS; 

4V2;1$ ^Clipping. 

Le service de cEppihg-'est mensuei. L'agence doit prendre en cha%eHti:;pige; .media Maroc eh 

general- mais egalemfehigles ditTerentes destinations ;tburistiques du pays; (^amkech> 'Fes, Tahget^ 

Casablanca, Esslapuka-}etfe'- sikL Quaczazate) ";• Ellfcihclut le calcul de Fequivaleht^eh pubMcite, et 

devra etre jbiht datts »Ih htppbrt rhetisuel. 

4i:2il.^' ErJitipn';du';aossiefvde;.presse; 

li-'Agehee' dpkimpri&eK^elbn les besoins les dossiers de'presse incluaht CD5 graves et^slides 

show,: Bile vfa^ de presse. Ge traVaiLfera l?Qbjeivd'uhe 

- validation par. l'0NM'f; 

4.2vki0 Gesiipn dii cotnpte O N M T 

Dans;le,;.cadre de'sptfiteayail de:base; I'Agence doitutiliser tous les mpyensyafin de/garafitkune 

bonne gestibn du: cpmpte ONMT tels; qtie le mailing, telephone, grayure, duplication^ -'fax,. 

reproduction,.,, etc, 

L'agenee doit etre force de proposition aupres des medias TV et presse pour la realisation de 

reportages et dpcumentaires thematiques autour du Marpc et de ses attraits et etablkunehase de 

dpnnees qualifiee des medias 

*L2.2 Travail de devetbppemehfc 

4.2.2,1 Develbppemettt des relations avec la distribution ; 

4i2v2.1.1 Laneement du programme e-Iearning pour les agents de voyage: 

L-Agericexdoit assurerle lancement d'un programme de formation en ligne destine aux agents de 

voyages ameticairis. A noter quel 'ONMT a deja lance un programme, d'e-Learhihg, nomme les 

experts du Maroc, et qui cible les agents de voyages :operant dans les marches eurbpeens 

prjorJMkes. 

Ce.; programme eonsiste; en la mise en ligne d'un site dp formation compose de 15 mpdules. 

Chaque module est. suivi d'un test de cbnnaissailce, L'inscrit ayant cpmplete Fensemble de k ; 

formation avec succes-est cbnsidere cbmme un agent de voyage, diplome et beheficie d'uft 

eductburau Maroc. 

L?Agence doit alors inclure : 

b La cpnceptipn d'un; site internet B2B d'e-Learning. L'ONMT New-York mettra a la 

disposition de I'Agence les textes, visuels: et ficliiers natifs du site B2B: en ligne cpticu. 

tfe 
§l j j | Page6.sur;20 
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pour le marche biitaimique. L'agence doit adapter et completer les dormees raise a sa 

disposition pour cohcevbirleisiteamericaih. 

©: yanimationdusitedes experts avec;lesnpuyeautesdes destinaapnsj, phptpsEductours.>, 

;6.-. Le lancement d'une campagne de conhnuriieahPh pokr inciter les-agents de voyages a 

s'ihscrke au programme de formation via la presse specialtseeJeclite et, bn-lihe, le e-

maihng et aiitrtfs actibhs. 

Le? concurrent,: deyra., egalettietit. : 

6 . Assurer, a i'Cj^MTj/New' York (uo suivi ::rheri|uel de: Fevblutibh des inscriptions ̂  au 

fprpgiamrheides inscriptions pat module; de/fetfnatipn ef deS:agehtSfde voyages dlplomes; 

Q Fake/le: suivi des inseripaOT^ 

-ces:iductpurs :jsont inelus;daris le; point2. 

o -CJarahtir un nombre d'ihscrits au ;pkogramme;de :Folkna.tibti au thuiiikumrde' 1000 agerits 

.chaque anne^. 

4.2.2.12 Educto^rs : 

L'agence doit de fink un listing de participants potentiels qualifies: (Agents de voyages* Dkecteurs 

d'a^nces;-etRespbnsables Tours Operateurs) pourjes^byagesjde^::fajtniliarisatibn:et prpspectibn 

i au Maroc et le fake valider par FONMT New York. Elle doit garahtk la participation aux: 

eductours, .d'au -;ffioins 100 participants chaque annie. A rtbter-que ce nombre inclueles 

diplpmes du programme en ligne dee-Learning. 

.L'ONMT New: York: et Rabat commuhiquerbhta FAgence les programmes' desejour au Maroc. 

avec les dates de thus les eductours dans des delais convenables, ce dernier: devra assurer 

Fadhesibri d'au hioiris 20 participants par eductaur. L'agence est eh charge-de concevok et 

envoyer; les invitations pius fake les telahces et le sura des'inscriptions^ L'agence prendra eh 

charge . route la gestion des .prestations aeriennes et, terrestres liees aux eductours eh termes de 

logistique etde.'jSnancement. L'agence doit lake valider par FQiNMT la liste des participants ..ainsi 

que le programme du voyage. 

4.2.2.1.3 pemarchage des agences de voyage .:; 

L'ONMT New-York cprhmuniquera a FAgence les zones prioritakes. ainsi que les periodes 

favorables qu'U faudra prendre en consideration pour le dematchage des-. agences de voyages. 

L'Agence.doit proposer une liste d'agences dcvoyages a demarcher: selon des criteres fixes au 

preakble pat la delegation. Gette liste devra etre validee par F0NMT. 

L'Agence doit garantir le dematchage de 600 agents par an. 

Dans lie. cadre du demarchage des agences, FAgence doit realiser les 'actions suivantes pour 

chaeune d'entre elles : 

O Former des demarcheurs capables de presenter leproduit Marpc :avec les npuyeautes; 

darts le secteur touristique, notamment la presentation du programme de formation les: 

experts du Maroc. L'ONMT New-York devra tester et valider lechoix des demarcheurs. 
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;•£)• Elabbrer uri quesfibhhake qui seia presente-aux'^gences aidemarchei. Le questionnaire: 

permettra d'identifier les: points faibles et les;points: forts lies a la destination Marrbc, Je: 

taux de recomrriandatibh, les: verites: teahsees; jsut le Marpc et sur les destinations 

• cbhcuicrehtesidkectes. 

o Cpnceypkune presentation ; m r ^ ^ la base;des ki formations fournies; 

auptealable parTONMT. 

o Realise* desfvisites-d-uhe dureeide 30 mihhfes^chacuhedutaht les quelles le derharcheur 

devia M r e l a p ^ 

les brochures fbufhiespar'FONMT/New-Ybrk: 

o. JRemettre un rapport final sur ;le; demarehage avec, tputes les .analyses et illustrations 

.graphiques des: 'i&ultats nptamment ceW tessOttfes udes: -dpnttees recueilhes; via le; 

questipnnake. 

4.2.2.L4 Workshops: 

.L'Agence doit, realiser -2 Workshops chaque annee ;eh fayeur de la- profession touristique 

marpcaine. 

Les: Workshop reunkoritlesprofesslohhelsmafocam journee. 

L'Agence; aura pour rrhssipnde rea&^ York..et 

le deuxieme dans une seepncle yiUe des Etats Unis. La prestation doit inelure : 

6 Location et a m e n ^ 

o. Prevbir un desk pour chaque professionhei marocain. 

o Cocktail dinatpke.-; gasLrpnomie marpcaine, 

6 A nimatipn..musicale ma'rocaihe. 

G Elaboration de la liste-des invites; potentiels qui doit, cibler: les decideurs dans le-'.-secteut 

tPutistiqiie-americairtj & savpk les tburs/Pperateurscle% les agents de voyages ptpducteurs. 

de packages, les.reseaux de disttibutibO independahts et autres ihvites'de marques, Cctte 

liste doit etre validee par KONMT/New Yprfc 

o Conception, et envoi des tnvitatibns, lesrelances.etle suivi des. inscriptions pour la parties 

americaine. A npter que les invitations, cpncernant la partie marpcaine serpnt gerees par 

FONMT: 

L'agence doit garantkla participation <fau mains 100 pro'fessionnels affiericains par evenement. 

EUe doit garantk egalement la participation: de 2 a, 3 jpiknalistes americains pour assurer une 

couverturemedia tique dans la presse iSpecialisee. 

L'agence doit foutnk uhplahnktgxFexecutibn et dkiger Forgamsatibri : 

o Selection etnegociatibn del'endrok et des covits et prise en-charge; 

o Oestion et suivide Fensemble de la logistique.; 

o Developpernent de la liste des invites, envoi et suivi des confirmations; 

U 4|S» MM Wfee8-«ui20 
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o: Rapportfinalsiir^F^^ 

Tousles/aspects lies aFprgamsation du workshop devront c 

4,2.2i|.S D^yelop^ement gv^nemehtielles. 

;L'Agehee doit itealiser des. eyerrements :eh faveht-du grand pubhcet des peoples chaque annee 

dahs la: viUedelNew; ybrk • ft ife^eas-ecliearitakMaxoc:. 

'%. '•Eveh'em^ts^^'-Yp^lE;. 

Les ^ h e m e n t s ;de^New^ York: devtbht etre organises chaque -'annee; autOur de thematique-s 

»rreteMayeeF0.N^^ 

Eh faveur depeppleer-presse•-.*. 

- GasJtronomie•:; organiser: Uhe q^nMhe" gastrohbmique dans uh grand hotel de New 
Yptk,-

•• Haute cOutufe : defile ;de: styiistes marocains: avec Defiles dans un grandhotel. G>u Iprs 

d?vme sOkee de gala clomrantlaquinzaine 

- Wellness ; Bhvisager une cpUaboration entie un hotel spa riiarocain et un homblogue 

New Yorkais; avec; la presentation a la cUentele des produits wellness marbcains 

(utilisation ;des= produits du tetrok: -saypn nokj gornmage txaditipnrtel, henne, huiles 

es^entiellesv. ;) -

- Exposition de peihture j'Mehtifier d.es;peihttes marocains qui exposeroht ieurs ceuvres 

dans une galerie 

- Golf..: Proposer a la.RAM deparraineruntoutnoidegolf au Maroc au profit de la presse 

specialisee 

En faveur du Stand;'Public;: 

-• Proposer a une chainedesuperiTtatchesou tin grand magasin de presenter les produits du 

terrpk:: huite d'Argan, ittiel, Amlpu.. ..essehces/ decbratibn de.vitrines 

- Artisanat marocain••: ihviter les nouveaux designers marocains;! exposer leurs creations; en 

vitiihe d'un grand' magasin / decoration de yitrine 

- Dans les grandgs places (animations:marocaines de type Ahidous ou Gnawas, ou:encore 

spectacle de danse:regroupant des artistes, des deux, nationalites (type flamenco avec 

chekkara). 

L'agence doit, proposer uh. plan d'actipn detaille des evenements a organiser sur tine annee. avec 

un concept. evehemeutiel d.eerit au niveau de son offre technique qui retranscrk le 

ppsitionnement ainsi. que la diversite de Foffre Maroc et qui permettt'a de fake venk les eibies 

pressenties. Aussi, l'agence doit offer une experience inolibliable aux participants. L'agence doit 

eibler les medias, prescripteurs, leaders d'opkhon, peoples de differents horizons (spbttifsY 

artistes, mon.de des affakes, patrons etdecideuts decpmpagnies aetiennes. • .)et le grand public en 

general.. 

*s i i » « Page 9 sm::20 
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A Fin d'assurer une couverturc mediatique optimum des evenerhehts, Fagehce doit s'assurer des 

retombees post-evenements ainsi qu'un buzz avant Feyehement L'agence devra mettre en place 

Fensemble des moyens humains, techniques et logistiques pout^ la conception, la realisation et la 

gestion complete de ces cvcnemcnts axe sur ;: 

« la definition d'un concept eveneraentiel; 

•* ^:;declihaison ,de ee concept dans toutle deroulement; 

•k. fernise eh;ceuyre desfhioyens::hnmairts êt -techmqueiriecessakes a l'implementatipn.dfe 

k:platefortne: operationneile; 

» ia;prise:;ettieha^ejpgfe^ 

>; iyh5repbrfing d e t a ^ DV:D:et photos a Fappui. 

Zi Evgnement delbealise au Maioc 

I^Agence doif inyiter plusieurs stars et personnalites americaines (Cihema, musique, rrtodg,, 

politique, etc^ a; celebrer un; evenement au Marpe. Eile doit spumettre ;a;FONMT pour accord 

une.liste d'invites potentiels quLpnt tin positionnement enrelation avec le segment qbleppur le; 

Marbc, a^saybih:. ^sophisticated travelers », File doit aussi sptimettre a'FONMT' line."liste-: de 

jpitmaHstesqui cbuvrkbnt Fevenement.. 

L-agenceidpit ,'mettre; en .place Fensemble des moyens humains, techniques et logistiques pour la 

conception, la realisation et: la.gestion complete de ces eyenements axe sur: 

.»• la delMitibh d'un concept evenementielj 

• ;la declihaispn de ceiconcept dans tout le deroulement; 

• la nkse en ceiivre des moyens humains et techniques necessak.es a Fimplementation: de 

la pfatefptme-operatipnnelle;: 

'»' la.piise :eh ehatge-lPgistique •et''fih'ah'ci'ere.de'.rehsembte'''de's-pjre'sta;tibhs 

» 0 n repotting detaille: post evenement avec DVD et photos a Fappui, 

Partant des: obje.ctifs et du positionnement de la destination, l'agence, et conformement a son 

bffre technique, ..dpit adopter .Uhe. approche coheeptuelle et creative ihedite, autour de laquelle les 

evehements serbnt declinees. 

L?agencevdoit proposer un concept federateur, sa materialisation en termes: d'idee:s,.d?identite:: 

visuelfeet^raphique, d'babillage, de decoration, d'arhbiances,.d'aikmations festives^ et de facon. 

geherale, de tout element d'krimersion des participants dans Funivers tiii Maroc. 

Pour la,:scenansatipn du concept, l'agence doit mettre en avant les atouts et..pptentialkes:de,ia. 

destination de maniere. geherale, permettaht ainsi. de presenter une nouvelle: image de la-

destinatibn en accprtl avec son positionnement. 

A.utput desj.eyenements,.l'agence doit: 

"P" Conceyok les invitations ; 

i 5> -'Gr'eier. i'envoi des invitations, les relances etle. suivi des. cbnfkmations.; 

Pi.ge;10sur20 
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*p- Ehcadrer les Invites pendahti'evehehient; 

> Evaluer Fimpact et les retpmbees mediatiques;; 

3*-: ReiMtrieJa revue de presse; et la pige medias eh 4 exehiplaires (papier et suppbrt 

huha$iique),;dans un delaimaxhhalde deuxteois a dafer de chaqiie everiemeht. 

L'ageOcSdpjtS^^ et quahtattyes. 

A Foccasibn des evenementSy, l'agence, e^ chames 

TJfy dbht;une\Mfmpihs devaht figurer parmi les 3 plus;grandes chain^gSnej^Stes#* £ays;-et la: 

fkesencesde supports; depresse de domaines divers (grand public, toufisme, economies peoplev.,) 

jchaque sbkee. 

Dispositif die spohsbring et partenariat 

Ljagence doit procedeib a la recherche- de sponsor's: et partehakes, avec- lesquels des. echa.nges; 

marcharidises-ipburraient etre mis en place en cbritrepartie deyisibitite de leur marque lots des 

evenemehts; Ces; parteharia'ts: doivent etre ,eh- coherence avec les dbjectifs :des: sbirles -et nej 

doiveht en rien denaturet leui caractere institutiohhel 

L'agence doit communiquer ja liste despattenariatsqu^clle est a.merne;d'assu:rer. 

3, Presentation de la candidature du Matoe pour abater des meetings 

annuels 

L'Agence doit presenter-leMaroc aux organisations tesppnsables du Mice aux EtatsvTJnis etcelles1 

telles.xjue.l'USTpA, FASlAvetc... . comme destmation,;potentielle offrant vineihrrasttticftke de 

qualite ppurJeur,reunion annuelle. L'Agence doit preparer.le dossier;,de..ta.candidatee;Maroc en 

.collaboration avec FpNMT New York..Elle ;assis.tera. FONMT pout la presentation du:dossier 

-aux; iriteresses'. Si le Maroc est retenu pour I'unede ces conventions, le dossier56ra;trattsmk au 

Moroccan Convention E|ui:eau?et-autre partenake, 

4.2,2,1,6 Developpement des operations de communication. 

1. Delpcalisation de programmes: televises 

L-Agence doit delocaliser au Maroc, chaque annee, un programme televise de premier plan.: 

2. Reseaux. sociaux 

L'Agence doit organiser, des .campagnes sur les reseaux sociaux qui "constituent tin veritable levier 

e-marketihg. Aujpurd'hui les Hogs, et les. reseaux sociaux tels que Face book, Twitter, myspacej 

deviennent des-canaux de communications incpntourhables etpermettehide diffuser du contenu 

de qualite. L'approche et la presence Maroc sur les reseaux sociaux doit se fake en collaboration 

avec FONMT pour definir des contenus a diffuser. Bien evidemment, ilfaudra tenk compte de 

•tputes les pppprtunites (comp.ortement de,la cible, habitudes de 'lecture'y discours; et langage....)" 

pour capitaliser sur. les ciualites-dureseau social mais surtout veillei a un mode d'organisatibn « 

vivant» (jeux concours et autres). 

ARTICLE 5- F O R M E E T CARACTERE D E S P R I X 
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Le present marche cadre est a prix hkxte, arrete sur la base de la decomposition du mbntarit 

global des prestations demandees avec indication pour̂ ^ chacune d-eUes; du prix rorftitake propose; 

parlAgence.et duibprdereau des:.prix. 

Dans la decomposition du moritant global et du bordereau des prix et details; des prix, leS-jprM: 

serbhtdorines en indiquarit les prix hors 'T^A eh lettres;.et encbiffreS pour lesprix forfaitakes et 

uhitakes^ainsL^ ihd^Ue::le"pburceritage de la- TVAet sa, 

yaleUrainsi quelle: hipnfctntto 

Gette decbrnpositiondu mbntarit global;et bordereau des prixtetdetak estinaatif des; prestations 

pbjetdh marche qhi sera ptesente 

• Budget du plari d'actibhs propose etdeconkjp|eiselohl& posted 

9 Remuneration-'-de TagehOe (llpnbrake:s,d'agence).,.: 

Les prix du marche cbmprenneht;le; benefice ainsi que tous les droits, knpots, taxes, firais 

generaux et, d'une facph generate tomes lies depenses qui |80ht:;to; consequence necessake: et; 

dkecte^du travail. 

Seul.le montant des. h6horak.es. annuels et la Commission sur les txavaux externalises sonta : titte; 

definitif les au tires; montants.soht a tithe ihdicatifs. 

Cesprix: sont ferrnes et non revisables. 

ARTICLE 6 - RJEMUNERATION t m I / A G E N C E 

En remuneration de ses servkes,TAgenee: Factarera;:scs;to pour 

le Conseil, Coordination et firestion du ebmpte QNMT; 

Pour Vexetcice 2011: 

5** Mbhorakes agences annuel H T ; L635:543,00 DMS; 

> Commission d'agence sut;tiavaux-.extî haife&.:t-:0:-.:b/6:-

Pour 1-exetciee 2012: 

P Honorakes agences annuel HT : 1 ,:63;5:543,00 DHS;. 

y Commission d'agence sur travaux externalises.::,0% 

Pour Fexercice 2013 : 

•>: Honorakes agences annuel H T : 1.635.543,0015HS; 

y Commission, d'agence sur travaux externalises : .0% 

Les frais d'expedition et de transport; speciaux autorises: pair FONMT seront rembourses a 

FAgence sans majoratioii de la commission, sur presentation des .justificatifs qui seront precises 

au moment de Fautorisatipn, en dehors des factures; et des justificatifs de Fexecution de la 

campagnedontFenvoi au siege ceniplreste a la charge de-FAgenee. 

i 
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Pour les travaux de .realisation technique, fechoix; du fourrhsseur exterieUr sera etabli a la^uite 
d'un appej d'bffies restrektt, selpn un cahier des charges precis redigepar FAgence. Trpis' 
fournisseurs serpnt consult^ dont Fun sera designe par FONMT. Le Lead Project de FONMT 
donneta son accord sur le choix du fburnisseur et deyxa. eh aviser prealaDlefnent le Service 
Central. 

La Realisation des .operations hors; Media sera>:facturee oonfofflieuKht aux devis preakblement. 
acceptes. 

Les' travaux d'kOptesMbh^ 
d'un appel d'bffes::skr labase d'tin: cahier des i^arges'prOpbse par FAgence et approuve parTe; 
-Lead Project qui doit "eh- ayiserileseryiee: central de FOJNMT. 

Les devis cpnttadictpkes".pour. les» ttavaux .effectoes, en dehprsde I'Agence: ne serQntobligatbkes 
que sile motitaht;des devis depasse;les 10i)OQB-(pix;rriilJe euros). 

Uriei-etenue a Ia;sbhrce de 1:0% serajoperie sttflakelnM&atioh delAgerice cohformemeht aTa 
reglementatibn hscale'en vigueur-au Maroc. 

ARTICLE 7 - % 

Le mbntant des prestatibhs susceptibies d'etre cpmihandees pair FONMT, duraht chaque exereice 
budgetakej est cohTpris ;entte :uh;.jjhinimum. ,de trpis millions (3 000 000) de dkhams .et--.--.uft: 
maximum de quihZ!erRElUonS:(15:000000) dedirhams, toutes taxes comprises: dans la limite; 
des credits.de paiements; disppnibles. 

ARTICLE 8-DUREEDU MARCHE 

Le marche cadre sera cpnclu pour une tiuree d'une annee renouyelable par tacite reconduction; 
dans la;lhTiite de 3 (trois) ans et be, acbmpterde; la date de notification de Fordre de service: 
prescrivantle commehcemeht desprestatibns. tiptendra fin au 31 decembie 2013. 

ARTICLE ?- Suivi ET MOE-ALITES DE RECEPTION DE LA CAMFAGNE 

Le lancement des travaux.et prestations he seia effeetue. qu'avee Faccord pfeaiable de,FONMT.. 
Get accord, sera, nptifie a FAgence par un ordre de;.service qui, fixant le budget allpue, habilitera 
cette detntere a engager le processus de reahsation des prestations. 

LAgence rcmettra a FONMT, pout approbatibn, les plans financiers et: les plans d'actiohs. 
annuels 

L'Agence ne notifiera les; accords:.aitx; differents prestatakes qu'aptes la notification ectite de 
FONMT sur les prix, conditions, dispositifs et formats oii tout autre, element d'appreciation. 

Les Lead Project, designes;par le service central de; FONMT a Rabat selon les ehantiers;relatifs a 

la mission, valide FensemlMe-des..,travaux eommandes. par FONMT, sot- la base d'un document 

knprime• qu'il signe.en.tantque bpn d'executipn. 

Ce document eonstitue le justificatif du lancement de Fexecution des travaux en question. 
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Les Lead; Project etabEtpnt uh prbces yeirbal de reception pour ehaque realisation effecttieeCpar 

FAgence.: 

Par aiUeurs, FAgence devra fhuruk a FONMT les: fichiers' nati'fs et/ou les elernehts;. 

techriologiques1 tie Fehsemble des.ttavauxvalideset realises. 

L-Agences'engage-a travailler enetrpitejcollabpration avec l'agence media mandatee par FONMT 

en, epprdpnnant; leurs: ;diffis£entes; actions ;;en, vue d'assurer la reussite des campagnes de 

cpmmunicatibn. £*Agence garde en totak^kiresponsabiikede l'execution de la mission qui lui 

esf assignee ;danslepres;ent:cont%t.: 

Tbutedecisibn devra fake Fobjet d'un compte-tendu ecrit de la part de FAgence. Ces comptes-

rendusiengagerbnt chacune des parties, sauf desaccord total ou partiel exprimc par FONMT dans 

uhdelai-de 48--heures a compter de la date de reception du compte-rendu concerne. 

Les msttubtions-;d'annulation de prestatibn(s) o u d e ttavaux de; FONMT devront parvenu* pat; 

ecrit a FAgence dans: des :dejais sulfisants pour perrnettre a celle-ci' dfc: les transmettre :aox; 

prestatakes-bufouriksseurs et de preserver au mieux les;intefets de FONMT'. 

L'ONMT se reserve le droit de dernahder a I'Agence de, modifier ou d'annuler uhe Ou plusieurs 

,actibnsilorsqu'iFle;juge.utile-'et.ee, dans le tregpeet de lareglementation en.yigiteur-, 

Tbtite/mbchficatibn eventteiie daris Fexecution de la campagne de relations publiques hepburra 

intervehkqu'apres Faccord de FONMT et cohformement a la reglementatiori.en vigueur. 

.L'Agence remettra a FONMT en deux exemplakes, tpus les supports,,realisations, ou prises de 

vUe;qui;sontparaes dans lecadreclela.campagne. 

Les prestations execu tees : spnt spunhses a des: verifications destinees a constater qujelles 

repbhdeht.aux stipuktibhsdti marche; Les Lead Project devront^ pour la confbiMite auXcClauses 

contractuelles de chaque prestation, etablk un proces verbal de; reception partiel et certifier: 

chaque facture eny pbrtant la mention « cettifiee conforme aux clauses contxaetuelles,>>. 

A ttavers be proces verbal la commission s.Oit.: 

% Constate;,la confotmite des prestations par rapport aux .clauses contractuelles ; 

% Constate des incoherences, onksS;ion% imperfections^ Dans tels cas, FAgence. dispose d'une,: 

setnaine pour y.remedier, sans que eela coutequpi que ce sort a; FONMT. :sinpn, FAgenee.ne sera; 

pas payee pour toute prestation non-conforme aux clauses contractuelles;. Dans le cas ou 

FAgence pour des raisons ne dependant pas de sa volonte est dans F obligation de changer: les 

keaix bu prestations proposes, elle est tenue.de.remettre uhe offre egale ou equivalente a celte: 

propdsee et reteriue initialementpar I'ONMT. Dans le cas ou la proposition de remplacement est: 

autre, de qualite moindre et d'un impact juge par lemaitte d'ouvrage kiferieur, elle he pburra etre 

reteriue ;et par consequent rion payee. 

S'agissant des eyehements '.qui. serbht realises-aux USA et.au Maroc, I'Agence est fenue de iivrer; 

les.lieux.ou se^tiendrdnt.les everiements au.plus tare! 72 heures avant la date de commencement: 

desdites sokees. 

^ 
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La commission ;Constimee du Dkecteur de lacominurueation de FONMT et du tepresentaritde 

la delegation;; de;PONMT a New York, dispose de 24 heures pour procedet a la verification et 

Fapprpbation: delalivraisOn des lieux. Si la cpmmissipn constate desimperfections pu anomalies, 

TAgence dispose de :4& henres; (avaat le commencement.-'de-l^eneffi^nt; y ;aSereht): pohr y 

remedierj sans ;que cela ne cpute quoi que ce spit a 1'ONiMJf, settle JAgenee en stibka .les 

c;bhseqhencesi,'Sihbn;::eile rife sera, pas; payee ' pout; ;tpute::presfttion,;:npn aux olauses1 

cbntjraemelles. A ktTincde .cette phase, une prenhere reception partielleseta^ 

.Les. observations de ladite commission spnt consignees' dans''uii prbces verbal dbhtebpie sera; 
:transrmsevalA^ncei 

J A la: cloture de: chaque;, eyehementv une .deuxieme;:re£epfihnr partielle:: sera pronpncee .par la, 

comnhssion ;preckee; Elle1: fiera Fobjet d'un probes: verbal signe par;: les membres de ladite 

commission;:. 

A npter; que:;la derni&e reception partieHe tient lieu de Jeeeptibn defffiinve deTevenement eh 

question;, 

Dans thus/ les casV a chaqiie receptiOnj une copie; du proces-vetbal de; reception etabli par 

FONMT sera. hptifiee:a.l'Agence. 

L'lO^IMTs'engagea;. 

- :Design;er le Lead Project.pour chaque dharitieh Celui-ci assurera: la definition des plans 

annuels, lesuiyi lacoordination et la receptiondes differehts tiavaLix et actions;. 

- Nbtifier-a FAgehce son accord pour les.plans financiers, les devis d'executipnetde production; 

darts lesdelais communiques par celles-ciet ce pbiir-assurer le boh derbulemeht ties prestations;:^ 

- Gommuhiquef a FAgence, des qu'il en aura cohhaissarice, tout element, eyenement- acte 

susceptible d'affeeter la bonne execution des travaux, de- manicrea 'c&. que FAgence puisse 

ptendretputes les mesures necessakes en son pouyok pour yrerhedier et en suitke; Fapplication; 

- :Cobperer activement avec Pequipe dediee de FAgence ; 

'• Fo.utnk eh temps-utile. et dans des delais compatibles avec la mission et autresobligatipnsde 

FAgehcetOutes les informations necessakes a la bonne execution. 

Aussi,- FONMT s'engage ,a respecter la legislation en vigueur dans le pays cpneerne quant au 

contenu de.ses messages publicitakes et garantk par ailleurs FAgence contre toute demaridej.mise 

en demeurej reclamation, requete ou action d'un tiers, y compris en sohdarite, au cpntenu de.ses 

me's sages pubHcitakes. 

LAgeneeest et demeurc proprietake de tous les logiciels, putils: d'evaluation et post-evaluation, 

d'analyse et de developpemenr. qu'BHe utilise. Gependant, en contrepartie de la remuneration 

versee par FONMT a ceile-ci, FAgence cede it FONMT la propriety de tout docurrient, toute 

creation, etude, et analyse -realisesdahsrle cadre de chaque prestation, 

Les; documents ainsi que toute information de toute nature^ appartenant a i 'ONMT et mis a la 

disposition de FAgence, sont et demeurent la prppriete de. FONMT et ne pourront etre utilises 

par FAgence. a d'autres fins que Fexecution des travaux et prestations. 
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ARTICLE lft-MODALITES DE REGLEMENT 

Le; reglement des prestations reahsees .cpntprmement aux, clauses eonttactuelles, et dument 

reteptipnnees: sera effectue dans les quarante^cinq|^;jpUrsia compter;de;ia,;date de reception 

;des-factures cprresppndatttes 

L'Agence devra etablir ses facmres libellees en dollars de maniere a fake ressortir clakement lc 

detail des prix, degressifs, bonifications, reductions, remises ou autres avantagcs et prix net. Les 

facmres doivent etre presentees en quatre (4) exemplakcs dument datces, arrctees, signees, 

precisant les references du marche y afferent et assotties d'une copie des proces verbaux de 

reception correspondants. Elles doivent etre transmises pour reglement au siege de FONMT, a la 

charge de FAgence, accompagnees lc cas echeant des copies des facmres des fournisseurs, du 

proces verbal dc reception, des supports et des justificatifs correspondants selon les modalkes ci-

apres; 

- Eh ce qui ebneethe les ;hpri6rakes'vre^ofs''̂ u'--iCipn|.e^J!;,'-i. la cbOrdihatibh et a la gestion du 

;compte ONMT, FAgence.etabhTune:facto exemplakes. 

-,, Concernant les autres travaux et prest'atiohs, FAgence etablit une^facthre.eh trojsexetoplakes. 

Ces;factures doiyent etre, accompagnees des devis valides,;et ceftitles cohformes pat les Lead 

Project 

~ Eoe'e quLcohcemeles .frais de production:extetnes^TAgerice-etablit uneVfacture corifbrme;en 

hois exemplakes. Cette facture -devra etre acebmpagriee le cas; echeant des: copies ties factures. 

fournisseurs tie FAgence,, a fitre dejustifieatif ainsi que-du boh d'executibn dument valide-parle 

Lead;PrOJect 

- ..Les- faetures Agence. doivent ••etre certifiees cbhfdrmesi.avec hiention":« certifie ednforme aux 

clauses ebntractuel!es;» pat le Lead iProjeet de FONMT. Cette forthalM est -cUctee pat la 

procedure- du marche et ne signifie nullement Faccusede reception desdites factures. 

- L'ensemble des factures; et justificatifs; doit etre. adresse par FAgence au siege de FONMT a 

Rabat pour reglement, les frais d'ehybi efant a la charge de FAgence. 

Les factures relatives aux. differents travaux. et prestations realises par FAgence seront 

accompagnees du proces verbal.de reception correspbndant. 

L'ONMT no tifiera a FAgence {'acceptation ou lerejetdes factures dans.un delai maximum delO 

(dix) jours, a compter dc la date de' reception par le siege de.l'ONMT desdites factures. 

Dans le cas d'une agence etablie au Maroc, ces factures doivent rappelei outre Fidentificatioh 

fiscale, le n° de la patente et le n° du tegistte du commerce, Tintitule .exact a 24 chifftes du 

compte cpurant de FAgence ainsi que les references etnumero du marche y afferent. 

Les prestations facturees doivent eotrespbhdre a celles iealisees et eohimandeessut la base du 

;clevis valides prealablement par FONMT Rabat. 

% 
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ARTICLEII-BOMICILIATIONDU PAIEMENT 

Le paiement qui est prevu -$u:^,r^^,;^^-'sera;-ejfiec^e,;par FONMT par vkement au compte 
baneakesptiyeit au nom;l'Agence;a la 0-MGWSAN: CHASE compte,;n° ;'3p4935492 £• New 
¥prk tel que precise :auttiveau;;del^ 

ARTICLE 12-eAuTioi^EMEiW 

Le montant du eaufipnnernent dejBnitif est fee;, a 3% ;du montant rriinimuin du marche, la 
caution bancake:doitltre mcpni banque tnarocaine. Elle doit etre 
cpnstituee- dans les; trente (3Q) jouts: qui: suiyent la .notification de Fapprpbatkm du-marche, 
confbrmement aJFartible: 12;du GCAG-EMQ;. 

Le cautiohhement definitif teste, affec'te.ia la garahtie des engagements cbntJactuels de Fagence 

j itsqu 'a la Mceptiph-: defihStiw.de'aptes&tidhs;: 

La;main,levee surle fcautionhement-defihitif ;Sfera/prpnoncee;,epnfOrmenient a; la reglementation 

en vigueur. 

ARTICLE ^ B L E T E N U K D E 'GARAOTIE. 

Une retehue de garanties de dix pouhbeht '(10%). sera ptelevee: sur chaque decbmpte/deliyre* 
FAgence. Cette tetenue cessede croitre lorsqu'elle; atteiht sept pour cent (7%)-du-montant du 
marche augmente', le cas;eeheaht,du,montant des .ayehants,. 

La tetenue de. garahtie est-acquise de pieih droita FONMT en cas, de negligences ou autres 
mariquements de I'Agence a ses bbligatibns. 

Cette-.•tetenue.sera.restituee'ai'Agence.;apres reception; definitive de Fensemble des prestations. 

ARTICLE 14- PENALITES DE RETARD 

A,.defalk de FAgence de realise* les prestations, conformement aux delais impartis, il sera fait 
application d'une penalite fotfaitake tie heuf pour mille (9/lQQQ) clu montant du marche 
eventuellement modifie ou complete parles.mbntantsdes avenants, pat jour calendake de retard. 

Toutefois, le montant des penalites qui seront appliquees ne devrak en aucun cas depasser 10% 
du montant du-marche augmente,; le casecheant, de celui des avenants; 

ARTICLE lis- SOUS-TRAITANCE 

L'Agence peut cohfiet Fexecution d'une partie du. marche a un tiers. Elle choisk librement ses 

sous traitants sOus.teserve: qu'elle: nbtifiei. FONMT ia nature des prestations qu'elle envisage de 

sous trailer ainsi que Fidentite, la raison bit la denomination sociale et Fadresse du sous trakant. 

Evn.aucun cas, la sous-traitance ne peut porter sur la totality du marche. 

ib 
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L'ONMT peut exercer un droit de recusation par lettre motivee dans un delai de quinze (15): 

jpurs a compter de I'accuse de receptibri, hotammeht lbrsque les sous traitants he remplissent pas 

les; Conditions p t e ^ du Reglement precite. 

LAgenee demeureupersonnellemenferesponsable de toutes les; obligations;,resultant du marche 

tant; enyers;FONMl';que .yifca^-vtis^destiers. 

L'ONMT he'S^tecbnha&au^ sous trakahts. 

ARTICLE 16- P R G ^ ^ 

Le teglerheht par l 'ONMT des travaux de conception et de creation effectues par lAgehce 

implique la cession-autbthatique aFONMT de thus les droits deteptbduction, de representation 

y cdriiptisd'adaptatibri;des. auwes^creees pat elle, resultah t de la prOprieire titterake et artistique,, 

tels qiFus-spht defihis: plir la, legislation; en vigueut: de:: telle softe: que l'ONMT puisse^, sanS; 

festeictib% expJbihkVadapter et rep^oduke:les ceuyres:realisees: pat FAgence. 

Les; slogansj, textes, maquette;s, typonSj films; prograhimes de CRM, elements teehnologiques 

developpes et/(ou»realises;idans le cadre du present marche deviennent la prppriete exclusive de 

FONMT, ties que "FONMT ehsaura.regie le montant, et doivent, a be titrevluietre restitaes sur sa 

deihande. 

La cession consentie ci-dessus ne recouyre pas les droits des tiers (droits d'auteurs, droits de la 

personnalke);, Ces: droits; spnt negocies par FAgence en accord avec FONMT suivant les 

iiecesskes de la prestation et: factures a celui-ci cOnformemeat a la legislation en vigueut. 

Lorsque FAgenceiera appel,pour lajcreation ou la realisation de ses ceuvres, a des tiers-extetieurs 

a FAgence (photographes, illustrateurs, mannequins, realisateurs, createurs, compositeurs: etc...), 

FAgence negOciera. pour le compte de l'ONMT la cession, tptale des; droits de propriete 

intellecmelleet artistique satis aucuhe restriction territOriale ou autre. 

Ces.droits comprennsntTautprisation, de la part des personnes physiques,,tFutihsetleur image on 

Fun-des elements deiem^perso:nnaUte:J,ainsi,que la cession des droits'd'utilisa.tion relevant du droit 

de la personnalke ou, des droits voisins du droit d'auteur pour les prises de vues (films ou 

photographies), les dessins, les entegis.trements sonores, Fimage ou.Ftin des elements, de. la. 

personnalite (mannequin, artiste, interprete, etc.), definis precisement dans le temps, Fespace 

gebgraphique et par. media, ebrifbrmement aitx, besoins de.FO.NMT. 

L'Agence precisera par ecrit le montant et la 'limite des droits d'utilisateur ttansferes a l'ONMT (y 

compris;.les droits de la; personnalke ou de Fimage ties perspnnes physiques) et les conditions 

dans lesquelles les .droits d'usages complementakes peuvcnt etre eventuellement obtenus, ceci 

avant Fexecutipttdes travaux. 

L'ONMT aura Fentiere prbpriete ihteUectuelle et industrielle de routes les prestations realisees; 

dans le cadre de ce marche y compris les productions audio visuelies, photos, creation, ainsi que 

tout autre document, sous routes;les formes y compris les formats electroniques. 

ARTICLE 17-oBLiGATioisiETRESPOiNSABiLiTEDE L'AGENCE 
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L'Agence; dokn&essakement execute*toutesles prestationsconvenues et arretees d'un commun 
accOrdSvecfONMT; 

L'Agenee s'engage a; prendre tovitesies dispositions necessakes pour que les eampagnes de 
relatiojis;;pubMquesv qu'elle hvre a FONMXspient 
en vkjueut et tie puissentidonner lieu â  tMamationde la partfde. tiers, personnes physiques; OU 
morales,, notatnment eoncernant les droits ;d?utihsation, d'explokation, de representation; et 
d|adaphttion. 

ARTICLE 1$- (SONHSDENTIALITE 

TMgenee; ;s?engage;;a nediyulgtter aucune information se tapportanL aux travaux/ouaux projets, 
qui:luisaurpnt £te "oonfies,. Elle .s'engage egalement a gard.et-epnfidentielles, fes^nforinationsKde: 
toutes;natures,:eOmm sadisposition par FONMT, 

Au ferine-; de Texpkatibn:; pu Fannulation du marche, FAgence remettra ik ;l'ONMT tbutes 
.mfprmafioh^ 

LacOhdifiohcle cphfidetiaalite su^ 

ARTie^l*Ji--':P^^ 

Dahs3FeveritOalite ;cFuhe affectation en hahfissemeht, il sera fait application ties dispositibris du' 
dank du 28 Aout 1948 retatif au nantissement des marches publics; etaht precise que:: 

1- Laliqtudatiori des sOrnmes dues par FONMT, eh execution dutoarcliBqui resuiteradu present: 
inarche sera opere'e par M, le Dkecteur General de FONMT bu par la persbnhe ayant reck 
delegation a cef effefc 

2-,Les;ipaiemehts prevus au marche seront effectues par le Tresorier Payeur de i'QNMT^ seul 
quaMe.pourrecevbklessightfications des:creahciers deFAgerice. 

3- Les;.renseignements et.ies etats prevus a i'article7 du Dahk du 28 Aout 1.948, seront fournis. 
par M- le, Dkecteur General de FONMT a FAgence ainsi qu'au beneficiake eVentiiel.des; 
nantissements ,ou siibrpgafions. 

4- En application de I'article 11 du GCAG-EMO, l'ONMT-deliyreta a la demandede FAgence 
« un exemplake unique » du marche. Les frais detimbrage sont a la charge exclusive de FAgence. 

ARTICLE 20-FRAIS O'ENREGISTREMENT 

Les frais d?enregJstrement.ou de timbres des.-trois (3) originaux du marche signes par les deux 
parties.sont a.lacharge du titulake du marche. ainsi quetous les autres frais eyentuels. 

ARTICLE 21- RESIUATION 

Les conditions de resuk.fion sont celles prevues par la reglementation en vigueut. 
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ARTICLE 22-JLITIGES 

lies parties s^frprceront de regler a 1-amiable les difficultes auxqueHes, pourrait donner lieu 
Finterpretation d-marche dument yatidepar ej|es. 

Tbufes cbhtestations;;oU difficultes pouvaht survenk enfieles partieSquaht a; Fmterpretatibh Ou 
Fexechtiohfc 

A R T I C L E ^ APPROBATION OUMARCHE 

Le 'matchi ne sera yalable: et definitif qu'apres son approbation pat: Fautbrke: bbmpetehte 
(Dkecteur General de FOffice National Marpcaih du Tburisrhe) ;et ce^;-c^ntckh^ment^a-Tatticle 
73: du reglement cite plus haut. 

L'apptobatibn du marche sera notified au concurrent dans un delai; maxkrium de 90 jbuis a, 
compter de la date fixee poik Fbuverture des plisj cohformement a Farticle 74 du Reglement 
precite. 

ARTICLE .24*. VISA DUMARCHE 

.Le marchen'estexecutoke qri'apres yisaprealabledu Conttoleur d'Eiat 

Fait en 3 exemplakes, a Rabat, le 

POUR L'Oi>fMT POUR L'AGENCE 

ABDEjL%iAMii> ADpOU HAMILTON SOUTH 

'DIRECTEURGEWERAL- EOIMDING-'PARTNER 

OA 
D -'Va^iiduToufisme. 

\ 
MADAME L E GOJMTR6LEUR; D'ETAT DE jjQJtiMT 

{ 
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[MOROCCAN NATION AL TOURIST OFFICE] 

RELATIVE TO 

"DESIGN AND EXECUTION OF A PUBLIC RELATIONS 
CAMPAIGN IN THE AMERICAN MARKET DURING 

THE YEARS 2011-2012-2013" 

Contract No. 11/005 
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CONTRACT 

No. 11/005 

Resulting from call for bids no. DA/03/11, put out oft Friday, February 11, 2011, pursuant to the 
provisions of Article 19 (1) and (2) and Article 60 of Amended Regulation No. 1 of June 27, 
2007, amending and supplementing the Regulation of 06 Rabii II 1425 (June 24, 2004), 
establishing the terms and conditions and forms of signing of contracts with the Office National 
Marocain du Tourisrne, as well as certain provisions relative to their monitoring and 
management. " , ,. 

RELATIVE TO THE 

DESIGN AND EXECUTION OF A PUBLIC RELATIONS 
CAMPAIGN IN THE AMERICAN MARKET DURING 

THE YEARS 2011-2012-2013 

BY AND BETWEEN THE UNDERSIGNED 

The OFFICE NATIONAL MAROCAIN DU TOURISME, located at the corner of rue Oued 
El Makhazine and rue Zallaga, BP.19, Agdal, Rabat, represented by its General Manager, Mr. 
ABDELHAMID ADDOU, hereinafter called the "ONMT," 

party of the first part, 

and 

HL GROUP PARTNERS LLC, an agency, located at 853 Broadway, 18th Floor, New York, 
NY 10003, U.S.A., represented by Mr. HAMILTON SOUTH as Founding Partner, hereinafter 
called the "Agency," 

party of the second part, 

THE F O L L O W S HAS BEEN AGREED AND STIPULATED: 
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ARTICLE 1 - SUBJECT OF THE CONTRACT 

The subject of the within contract is the design and execution of a public relations campaign in 
the American market for the years 2011,2012, and 2013. 

The principal is the Office National Marocain du Tourisrne (ONMT). 

ARTICLE 2 - REFERENCES TO GENERAL LAWS 

The basic contract within is established by virtue of the provisions of Amending Regulation No. 
1 of June 27, 2007, amending and supplementing the Regulation, of 06 Rabii II 1425-(June 24, 
2004)^ approving the ternis and conditions and forms for the signing of contracts for projects, 
supplies, and services for account of the Office National Marocain dti Tourisrne, as well as 
certain provisions relative to their supervision and management. 

The provisions of the within contract may not in any way derogate from or amend the terms and 
conditions and forms established in the aforementioned Regulations. Any provision contrary to 
the aforementioned Regulations is null and void. 

The contracting parties to the contract are subject to the provisions of the following laws:-

• Decree No. 2-01-2332 of 22 Rabii 11423 (June 4, 2002) approving the General Administrative 
Specification (CCAG - Cahier des Clauses Administratives Generates) applicable to contracts 
for services covering studies and supervision signed for account of the State (GCAG-EMO); 
•• Decision No. 2-3579 of July 8, 2005 concerning the financial and accounting organization of 

,. the ONMT; 
• Dahir No. 1-03-195 of 16 Ramadan 1424 (November 11, 2003), promulgating Law No. 69-00 
relative to financial supervision by the State of public enterprises and other agencies; 
• Decision No. 2167 of May 6, 2005 embodying the approval issued by the Ministry of Finance 
and Privatization; 
• Dahir of 23 Chaoual 1367 (August 28, 1948) relative to pledging of public contracts, as 
supplemented by Circulars No. 796 SGP of April 15, 1953 and No. 3.3202 of March 15, 1954; 
• Current laws pertaining to tax regulations in Morocco. 

All legislative and regulatory provisions in effect with respect to the services to be performed 
pursuant to the within contract are in addition to the aforementioned laws. 

The Agency must obtain these documents if it does not have them. It may not in any case invoke 
ignorance of these documents and evade the obligations established therein. 

ARTICLE 3 - DOCUMENTS CONSTITUTING THE CONTRACT 

The following contractual documents constitute integral parts of the contract: 
• Commitment in which the Agency undertakes to perform the services requested; 
• Special specification; 
• Bid package supplemented by the technical offer; 
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•• Consultation regulations; 
• Breakdown of total amount, price list, and details of prices for the services;requested, 
• And the CCAG-EMO. 

In the event of contradiction or discrepancy between the documents constituting the contract, 
said documents shall take precedence in the order in which.they are listed above. 

ARTICLE 4: DESCRIPTION OF SERVICES 

4.1. ORGANIZATION OF RESOURCES AND PROJECT MANAGEMENT 

In conformity with its technical offer, within the framework of the within contract the Agency 
must furnish sufficient and necessary staff to ensure effective management of services for the 
various areas of activity (Press Relations and Events Planhing). Each area must be managed by a 
responsible person who shall serve as contact person for the ONMT, and shall be in charge of 
everyday follow-up of work, compliance with scheduling, application of approvals, and 
performance and delivery of work. 

The Agency must also present the overall operating structure, provide details of all human 
resources assigned to this project in final form, as well as the work process that must of necessity 
take into account the reporting activity (regular and formal monitoring). 

4.2. DESCRIPTION OF SERVICES 

4.2.1. Basic work: 

It is the purpose of the ONMT to establish a client relationship management policy aimed at 
creating client loyalty and contributing to recruitment of tourists and improving their experience, 
with a view to increasing the inflow of tourists and their average length of stay. In conformity 
with its technical offer, the Agency must develop an appropriate strategy recommendation and 
handle the execution of campaigns and the installation of tools, according to the following 
orientations; 

Client loyalty: 
- Set up programs to encourage client loyalty. 

Recruitment: 
- Develop communities of persons who influence consumer choices; 
- Make word-of-mouth a tool of persuasion; 
- Facilitate persuasion follow-up. 

Operating implementation: 
- Translate strategy into campaigns; 
- Create the tools necessary for execution of the campaigns; 

[initials] [logo] Page 4 of 20 
MOROCCO 

Contract No. 11/005 binding the ONMT with HL GROUP 

Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 



Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 

- Propose a process for managing the tools; 
- Propose methods for monitoring and evaluating return on investment (ROI). 

4.2.1.1. Pressreleases: 

The Agency must perform all the research work oh themes elected jointly with the ONMT New 
York. Thereafter, the Agency must write the press releases: and ensure their dissemination. This work 
shall be performed on the basis of one press release every two months. 

4.2.1.2. E-newsletter 

The Agency must publish a quarterly e-newsletter on subjects selected jointly with ONMT Rabat and 
New York, including research, make-up, and distribution. 

4.2.1.3. News bureau 

The Agency must provide support for all media by setting up an information unit to supply the press 
with information and subjects of interest, including Information pertaining to the program for 
strategic development of various national initiatives in the area of tourism and other subjects 
furnished by the ONMT. 

4.2.1.4. Development of a press packet 

The Agency must perform the necessary research, and write and develop a press packet designed for 
professionals and the general public, including general information on Morocco, niche tourism, and 
any other information furnished by the ONMT. Work on the development of the press packet will 
start in the first quarter, followed by a quarterly upgrade of the packet, and information must be 
scheduled jointly with the ONMT. 

4.2.1.5. Organization of press tours 

The Agency must organize press tours to promote the tourist attractions:;of Morocco. :Tlie.Agency 
must recruit the journalists (six journalists per trip), and accompany them to Morocco, These press 
tours shall be organized for the major general newspapers, magazines, and trao"e publications. The 
Agency must organize-'six press tours pert year for groups ofisixJdiirrtalistS; as well as 20 journalists 
individually; The tour in its[entirety shall: be ot^anizey by the Agency. All services shall he organized 
by the Agency. All services shall be arranged bythe Agency OrahsportatiQn,Jravel, and lodging, as 
well as; the trips ;anrJ! tours- schedule). The; Agencŷ ^̂ m obtain approval from the ONMT for the list 
of the journalists and the tour schedule, 

4.2.1.6. Organization of media tours and interviews 

The Agency must organize and arrange interviews with journalists appropriate for ONMT top 
management. The names and media of the journalists must be approved in advance. Ten interviews 
must be held per year. 

4.2.1.7. Analysis and monthly report 
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The Agency must prepare a monthly report describing the plan for month n-1, with executions, 
month n, execution schedule, subsequent steps, and results. 

This report also includes press articles on the destination, results of Agency campaigns, and financial 
evaluation of return on investment. 

The third section: of the report discusses; the major aspects of the program and offers 
recommendations. 

4.2.1.8. Clipping service 

The Clipping service is monthly. The Agency must take over the media tracking for Morocco in 
general and also for the various tourist attractions of the country: Marrakesh, Fez, Tangiers, 
Casablanca, Essaouira and the south, and Ouarzazate. It includes calculation of the equivalent in 
advertising, and must be included in the monthly report. 

4.2.1.9. Publication of the press packet 

Depending on need, the Agency must print the press packets, including recorded CDs and slide 
shows. The Agency shall also furnish the press packet holders. This work shall be approved by the 
ONMT. 

4.2.1.10. Management of ONMT account 

Within the framework of its basic work, the Agency must use all resources to ensure proper 
management of the ONMT account, including mailing, telephone, mastering, duplication, fax, 
reproduction, etc. 

The Agency must propose articles and thematic documentaries about Morocco and its attractions to 
the TV and press media, and must establish a qualified media data base. 

4.2.2. Development work 

4.2.2.1. Development of relationships with distributors: 

4.2.2.1.1. Launch of e-learning program for travel agents: 

The Agency must organize the launching of an on-line training program for U.S. travel agents. It 
should be noted that the ONMT has already launched an e-learning program and appointed the 
experts for Morocco, and is targeting travel agents operating in the priority European markets. 

This program consists in a 15-moduIe on-line training program, with a test following each module. A 
candidate who successfully completes all the training modules is considered a graduate travel agent 
and earns an Eductour in Morocco. 

The Agency must also include; 

o Design for a B2B Internet e-learning site. ONMT New York will provide the Agency with 
texts, visuals, and dedicated files for the on-line B2B site designed for the British market. 
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The Agency must adapt and supplement the data furnished to it for the designing of the U.S. 
site; 

o Promotion of the experts' site with new information about designations, Eductour photos, 
etc.; 

O Launch of a communications campaign, to encourage travel agents to register for the training 
program via the print and on-line trade press, e-mails, and other actions. 

The'cohtributor must also: 

o Provide ONMT/New York with monthly follow-up on the progress of registrations for the 
program, registrations by training module, and graduate travel agents; 

o Monitor registrations, by graduate travel agents for Eductours. It should be noted that these 
Eductours are; included in point 2; 

o Ensure a minimum of 1,000 registrants each year for the training program. 

4,2.2.1.2. Eductours: 

The Agency must establish a list of potential qualified participants (travel agents, agency managers, 
and tour operator managers) for familiarization and canvassing tours to Morocco, and have it 
approved by ONMT New York. The Agency must guarantee Eductour participation by at least 100 
participants each year. This number includes graduates of the e-Learning on-line program. 

The ONMT New York and Rabat shall give the Agency the Morocco travel programs with the dates 
of all the Eductours within appropriate time frames. The Agency must obtain participation by at least 
20 participants per Eductour. The Agency is in charge of designing and sending out the invitations, 
reminders, and follow-up of registrations. The Agency shall assume responsibility for the logistics 
and financing management of the airline and surface arrangements for the Eductours. The Agency 
must obtain ONMT approval of the list of participants and the travel schedule. 

4.2.2.1.3. Sales pitches to travel agencies: 

The ONMT New York shall inform the Agency of the priority areas and the favorable periods that 
must be taken into consideration for sales pitches to travel agencies. 

The Agency must propose a list of travel agencies to be visited according to criteria fixed in advance 
by the office. This list must be approved by the ONMT. 

The Agency must guarantee sales visits to 600 agents per year. 

In connection with agency sales pitches, the Agency must perform the following actions for each 
agency: 

o Train sales personnel capable of presenting the Morocco product with new developments in 
the tourism sector, in particular the presentation of the program for training experts on 
Morocco. The ONMT New York must test and approve the choice of personnel; 
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o Prepare a questionnaire that will be presented to the agencies to be visited: The questionnaire will 
make it possible to identify the weak points and strong points of Morocco as a destination, rates 
of recommendation, and sales of Morocco and sales of directly competing destinations; 

o Design a presentation on Morocco as a destination, based on information previously furnished by 
the ONMT; 

o Make 30-minute visits during which the salesperson presents Morocco, completes the 
questionnaire, and supplies the POS advertising and the brochiires provided by the ONMT New 
York; 

o Submit a final report on the sales-pitch operation, with complete analyses and graphic 
illustrations of the results, in particular those resulting from data collected via the questionnaire. 

4.2.2.1.4. Workshops: 

The Agency must hold two workshops each year to promote the Moroccan tourist industry. 

The Workshop shall be a one-day workshop attended by Moroccan and American professionals. 

It shall be the task of the Agency to organize two turnkey events, the first in New York and the second in 
asecond U.S. city. The presentation must include: 

o Rental and outfitting of space, with emphasis on Moroccan authenticity; 

o A desk for each Moroccan professional; 

o Cocktail dinner: Moroccan gastronomy; 

o Moroccan music presentation; 

o Preparation of a list of potential guests to be targeted by decision-makers in the U.S. tourism 
industry, namely, key tour operators, travel agents that produce packages; independent 
distribution networks, and other brand-name guests. This list must be approved by the ONMT 
New York; 

o Designing and dispatch of invitations and reminders, and follow-up of registrations for the U.S. 
party. Invitations for the Moroccan party shall be handled by the ONMT. 

The Agency must guarantee attendance by at least 100 U.S. professionals per event. The Agency must 
also guarantee attendance by two or three U.S. journalists, to provide media coverage in the trade 
journals. 

The Agency must furnish an execution schedule and must direct the organization: 

o Selection and negotiation of the location, and costs and assumption; 

o Management and supervision of all logistics; 

o Preparation of the list of guests; dispatch and follow-up of confirmations; 
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o Final report on the event, with recommendations. 

However, all aspects of the organization of the workshop will have to be approved by the ONMT. 

4.2.2.L5. Development of events operations 

The Agency must hold events for the general public and celebrities each year in New York City, and, 
if appropriate, in Morocco. 

1. New York events 

New York events must be organized each year around themes decided upon with the ONMT, 
including, for example: 

For celebrities and the press: 

* Gastronomy: Organize a two-week gastronomy event in a major New York hotel; 

- Haute couture: Show by Moroccan stylists, with runway performances'in a major hotel, or 
at a gala evening ending the two-week event; 

« Wellness: Envisage a collaboration between a Moroccan hotel spa and a New York 
equivalent, with presentation to clientele of Moroccan wellness products (using local 
Moroccan products: black soap, traditional scrub, henna, essential oils, etc.); 

- Art exhibit: Identify Moroccan painters who will exhibit their works in a gallery; 

- Golf: Propose sponsorship by the RAM of a golf tournament in Morocco for the trade press. 

For the genera! public:. 

Propose that a supermarket chain or a department store offer local Moroccan products: Argan 
oil, honey, Amlou, etc., essences/window decorations; 

- Moroccan arts and crafts: Invite new Moroccan designers to exhibit their creations in the 
show window of a department store/decoration of store window; 

- In major locations, Moroccan Anidou and Gnawa music and dance groups using artists of 
both nationalities, genre Flamenco-Chekkara. 

The Agency must propose a detailed plan of events to be organized in the course of a year, with an 
events concept described in its technical offer that translates the positioning and the diversity of what 
Morocco has to offer, and which will make it possible to attract the target clientele. The Agency must 
offer participants an unforgettable experience. The Agency must target media, molders of consumer 
behavior, opinion leaders, people from various sectors (sports figures, artists, business, airline heads 
and decision-makers, etc.), and the general public. 
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To ensure optimum media coverage of events, the.Agency must ensure post-event repercussions and pre-
event buzz. The Agency must assemble all human, technical, and logistics resources for the design, 
execution, and complete management of these events organized around: 

• The definition of an events concept; 

• Versions of this concept throughout its development; 

• Use of human and technical resources needed in order to implement the operating platform; 

f Logistical and financial assumption of all services; 

• Detailed post-event reporting with supporting photos! and DVD. 

2. Delocalized event in Morocco 

The Agency must invite various U.S. stars and celebrities (cinema, music, fashion, politics, etc.) to hold 
an event in Morocco. The Agency must submit to the ONMT for approval a list of potential guests that 
hold key positions in relation to the target segment for Morocco, namely, sophisticated travelers. The 
Agency must also submit to the ONMT a list of journalists who will cover the event. 

The Agency must assemble the human, technical, and logistics resources for the design, execution, and 
complete management of these eyents organized around: 

*, The definition of an events concept; 

• Versions of this concept throughout the development; 

* Use of human and technical resources necessary in order to implement the operating platform; 

• Logistical and financial assumption of all services; 

• Detailed post-event report with supporting photos and DVD. 

Based on these objectives and the positioning of the destination, and in conformity with its technical 
offer, the Agency must adopt an unusual conceptual and creative focal point for the designing of the 
events. 

The Agency must offer a unifying concept and its embodiment in terms of ideas, visual and graphic 
identity, packaging, decoration, ambience, festive performances, and in general any element that 
immerses the participants in the world of Morocco. 

To set the stage for the concept, the Agency must emphasize the attractions and potential of the 
destination in general, thereby making it possible to present a newimage of the destination in accord with 
its positioning. 

Using the events as a focal point, the Agency must: 

> Design the invitations; 

> Handle dispatch of the invitations, reminders, and follow-up of confirmations; 
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> Organize the. guests during the event; 

> Evaluate the impact and the media repercussions; 

> Furnish a press review and media tracking in four copies (hard copy and digital support), within a 
maximum of two months -after each event; 

The Agency must undertake to ensure significant, concrete, qualitative press repercussions. At the time: of 
the events, the Agency must undertake to ensure the presence of at least two TV channels, at least one of 
which.must;be among the; three largest general channels in the country, and the presence of press froni 
various sectors (general public, tourism, economy, people, etc.) at each evening event. 

Sponsoring and partnership mechanism 

The Agency must search for sponsors and partners with which exchanges of goods could be established in 
consideration for visibility of their brand at events. These partnerships must be consistent with the 
objectives of the evening events, and must not in any way distort their institutional nature. 

The Agency must furnish a list of the partnerships that it is able to establish. 

3. Presentation of Morocco as a possible site for annual meetings 

The Agency must present Morocco to organizations responsible for MICE (Meetings, Incentives, 
Conferences, Events) in the United States and to such organizations as the United States Tour Operators 
Association (USTOA), the American Society of Travel Agents (ASTA), and others, as a potential 
destination with a quality infrastructure for their annual meetings. The Agency must prepare a Morocco 
sales packet in collaboration with the ONMT New York. It shall assist the ONMT in presenting the 
packet to interested parties. If Morocco is selected for one of these conferences, the packet shall be 
transmitted to the Moroccan Convention Bureau and the other partner. 

4.2.2.1.6. Development of communications operations 

1. Derealization of television programs 

Each year the Agency must delocalize a top-level television program to Morocco. 

2. Social media networks 

The Agency must organize campaigns on the social media networks that constitute a genuine e-marketing 
tool. Blogs and the social media networks such as Facebook, Twitter, and myspace are now becoming 
indispensable communications channels that make it possible to disseminate quality content. The 
approach and the presence of Morocco on the social media networks must be done in collaboration with 
the ONMT to establish content for dissemination. Obviously all opportunities must be taken into 
consideration (behavior of the target, "reading" habits, speech and language, etc.) in order to capitalize on 
the qualities of the social media network. Above all, attention must be paid to a "living" mode of 
organization (competitive games and the like). 

ARTICLE 5. FORM AND NATURE OF THE PRICES 
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The within basic contract is a mixed-price contract determined on the basis of a breakdown of 
the total amount for the services requested, with indication for each service of the all-inclusive 
price proposed by the Agency and the price list. 

In the breakdown of the total amount and the price list and price details, the prices indicated shall 
be prices before calculation of VAT, and shall be shown in words and numbers for the all-
inclusive prices and unit prices as well as the totals. The VAT percentage and amount shall also 
be indicated, as well as the total amount including all taxes. 

This breakdown-of the total amount and price list and individual estimate for seryices: covered by 
the contractthat is to be presented by the Agency shall include the following sections: 

• Budget for the campaigns proposed, broken down by item; 
• Agency compensation (Agency fees). 

The contract prices include profit as well as all fees, income and other taxesj overhead, and in 
general all expenses that are the necessary and direct consequence of the work. 

Only the annual fees and. the commission on outsourced projects are final; the other amounts are 
approximate. 

These prices are firm and non-revisable. 

ARTICLE 6 - AGENCY COMPENSATION 

As compensation for its services, the Agency shall invoice its fees covering its compensation for 
consulting, coordination, and management of the ONMT account. 

For the 2011 business year: 
> Annual Agency fee before taxes: 1,635,543.00 Dirharns; 
> Agency commission on outsourced projects: 0% 

For the 2012 business year: 
> Annual Agency fee before taxes: 1,635,543.00 Dirharns; 
> Agency commission on outsourced projects: 0% 

For the 2013 business year: 
> Annual Agency fee before taxes: 1,635,543.00 Dirharns; 
> Agency commission on outsourced projects: 0% 

Special shipping and transportation expenses authorized by the ONMT shall be reimbursed to the 
Agency without an increase in commission, upon presentation of evidentiary documents to be 
specified at the time of authorization, in addition to invoices and proof of performance of the 
campaign, to be dispatched to the central office at the expense of the Agency. 
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For technical projects, an outside supplier shall be selected in a limited call for bids, according to a 
specification prepared by the Agency. Three suppliers, one of them designated by the ONMT, shall be 
consulted. The ONMT Lead Project [sic; probably "Project Leader"] shall approve the choice of supplier, 
and must inform the Central Office In advance. 

Non-rnediaoperations shall be invoiced in confonnity with estimates approved in advance. 

Printing of brochures, fliers, and POS supports shall be the subject of a call for bids based on a 
specification proposed by the Agency and approved by the Lead Project, which must inform the central 
office of the ONMT. 

Obtaining; of competitive estimates for work done outside the Agency shall be obligatory only if the total 
amount of the estimates exceeds €10,000 (ten thousand euros). 

A 10% withholding at source shall be applied to the Agency compensation in; conformity with current tax 
regulations of Morocco. 

ARTICLE 7 - DEFINITION OF MINIMUM AND MAXIMUM TOTAL PRICE FOR SERVICES 

The total price for the services that are likely to be ordered by the ONMT during each budget year ranges 
between a minimum of three million (3,000,000) dirharns and a maximum of fifteen million 
(15,000,000) dirharns, all taxes included, within the limit of the available payment credits. 

ARTICLE 8 - TERM OF THE CONTRACT 

The basic contract shall be made for a term of one year, automatically renewable with a limit of 3 (three) 
years, effective froth the date of notification of service order for commencement of services. It shall end 
on December 31, 2013. 

ARTICLE 9 - FOLLOW-UP AND ACCEPTANCE OF CAMPAIGN 

Work and services shall be started only after prior approval by the ONMT. The Agency shall be informed 
of this approval in the form of a service order that sets the budget allocated and authorizes the Agency to 
begin performance of the services. 

The Agency shall present the financial plans and annual campaign plans to the ONMT for its approval. 

The Agency shall inform the various suppliers of the agreements only after written notice from the 
ONMT concerning the prices, terms and conditions, arrangements, and formats, or any other evaluation 
factor. 

The Lead Projects designated by the central office of the ONMT in Rabat for the project sites shall 
approve all work ordered by the ONMT on the basis of a printed document that it signs as a performance 
order. 

This document constitutes the evidentiary document for commencement of performance of the work in 
question. 
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The Lead Projects shall prepareacceptance reports for each project executed by the Agency. 

Additionally, the Agency mustfurnish to ONMT the Original files and/or the technological 
elements for all projects approved and executed. 

The Agency undertakes to collaborate closely with the media agency retained by ONMT, 
coordinating their various actions to ensure the/success of the communications campaigns. The 
Agency shall have full responsibility for perforrhahce of the mission assigned to it in the within 
contract. 

Any decision must be reported in writing by the Agency. These reports shall be binding on each 
party, unless the ONMT expresses complete or partial disagreement within 48 hours from the 
date of receipt of the report in question. 

ONMT instructions to cancel services or work must be in writing and must reach the Agency 
within a time frame sufficient lo allow the Agency to transmit them to the providers or suppliers 
and to protect the interest of the ONMT to the greatest extent possible. 

The ONMT reserves the right to ask the Agency to modify or cancel one or more campaigns 
when it considers this useful, in compliance with current regulations. 

Any potential change in the execution of the public relations campaign may be made only after 
approval by the ONMT and in conformity with current regulations. 

The Agency shall give the ONMT two copies of all supports, creations, and photographs that 
have appeared in connection with the campaign. 

Services performed are subject to verifications designed to confirm that they accord with the 
contract stipulations. For conformity with the contract clauses for each service, the Lead Projects 
must prepare a partial acceptance report and certify each invoice by noting, "certifiee conforme 
aux clauses contractuelles" [certified to be in conformity with the contract clauses]. 

In this report the committee; 

—• Either confirms conformity of the services with the contract clauses; 
—* Or notes inconsistencies, omissions, and defects. In such case the Agency has one week to 
remedy the problem, at no cost whatsoever to the ONMT. Otherwise, the Agency shall not be 
paid for any service that is not in conformity with the contract clauses. If for reasons not within 
its control the Agency must change the locations or services proposed, it must submit an offer 
equal or equivalent to the offer initially proposed and selected by the ONMT. If the substituted 
offer is different and of lower quality, and is judged by the principal to be inferior, it cannot be 
accepted and consequently cannot be paid for. 

In the case of events that will be held in the U.S.A. and in Morocco, the Agency must deliver the 
premises where the events are to be held not later than 72 hours before the date of 
commencement of the said evening affairs. 

[initials] [logo] Page 14 of 20 
MOROCCO 

Contract No. 11/005 binding the ONMT with HL GROUP 

Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 



Received by NSD/FARA Registration Unit 08/07/2013 6:06:47 PM 

A committee composed of the ONMT communications manager and the representative of the ONMT 
New York office shall have 24 hours within which to verify and accept the delivery of the premises. If the 
committee finds defects or anomalies, the Agency shall have 48 hours (before the commencement of the 
event in question) to remedy the same, at no cost whatsoever to the ONMT, and with the Agency alone 
bearing the consequences. Otherwise, the Agency shall not be paid for any service that is not in 
conformity with the contract clauses. At the end Of this phase, an initial partial acceptance shall be 
pronounced. 

The comments of said committee shall be embodied in a report, a copy of which shall be sent to the 
Agency. 

At the end of; each event, a second ; partial acceptance shall be pronounced by the aforementioned 
committee^ It shall be embodied in a report signed by the committee members. 

It should be noted that the last partial acceptance shall constitute final acceptance of the event in question. 

In all cases, upon each acceptance a copy of the acceptance report prepared by the ONMT shall be sent to 
the Agency. 

The ONMT undertakes to: 

Designate the Lead Project for each project. The Lead Project shall'establish the annual plans, 
monitor coordination, and accept the various projects and actions; 

Inform the Agency of its approval of the financial plans and execution and production estimates 
within the time frames specified by them [sic; probably "it"], to ensure proper performance of the 
services; 

Inform the Agency as soon the ONMT learns of any factor, event, or act that could affect the proper 
performance of the work, so that the Agency can take all steps necessary and within its power to remedy 
the situation and monitor application; 

Cooperate actively with the assigned Agency team; 

Furnish within an appropriate time and within time frames compatible with the mission and other 
obligations of the Agency all information necessary for proper execution. 

The ONMT also undertakes to comply with legislation in effect in the country concerned with respect to 
the content of its advertising messages. In addition, it shall hold the Agency harmless of any demand, 
notice of demand, claim, application, or action by a third party, including jointly and severally, 
concerning the content of its advertising messages. 

The Agency is and shall remain the owner of all software programs and tools for evaluation, post-
evaluation, analysis, and development that it uses. However, in consideration of the compensation paid by 
the ONMT to the Agency, the Agency shall transfer ownership of any document and any creation, study, 
or analysis carried out in connection with each service. 

The documents, as well as any information of any kind, belonging to the ONMT and made available to 
the Agency, are and shall remain the property of ONMT and may not be used by the Agency for purposes 
other than the performance of the work and services. 
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ARTICLE: 10 - METHODS OF PAYMENT 

Payment for the services performed in conformity with the contract clauses and duly accepted 
shall bernade within forty-five (45) days from date of receipt of the pertinent invoices. 

The Agency must submit its invoices denominated in dollars, in such manner that they show 
clearly the breakdown of prices, decreasing rates, allowances, reductions, discounts, or other 
benefits, and the net price. Invoices must be submitted in four (4) copies, duly dated, settled, and 
sighed, with indication of the pertinent contract reference numbers. A copy of the pertinent 
acceptahce reports must be attached. Invoices must be sent to ONMT headquarters for payment, 
at Agency expense, and if necessary must accompanied by copies of suppliers' invoices, 
acceptance reports, supports, and evidentiary documentation, as described below: 

<- For fees pertaining to consulting, coordination, and management of the ONMT account, the 
Agency shall prepare a quarterly invoice, in triplicate; J& V^,grCVA^ C A ^ ^ - ^ S J U L N ^ V a , 

- For other work and services, the Agency shall prepare an invoice in triplicate. These invoices 
must be accompanied by estimates approved and certified by the Lead Project to be in 
conformity; 

- For outside production fees, the Agency shall prepare an appropriate invoice in triplicate. 
This invoice must be accompanied, if necessary, by copies of Agency suppliers' invoices as 
evidentiary documentation, as well as a performance voucher duly approved by the Lead Project; 

- Agency invoices must be certified to be in conformity, using the notation "certifie conforme 
aux clauses contractuelles'" [certified to be in conformity with the contract clauses] apposed by 
the Lead Project of the ONMT. This formality is dictated by the contract procedure, and does not 
in any way signify acknowledgment of receipt of the invoices; 

- All invoices and evidentiary documentation must be sent by the Agency, at Agency expense, 
to ONMT headquarters in Rabat for payment. 

Invoices pertaining to the various projects and services performance by the Agency shall be 
accompanied by the pertinent acceptance report. 

The ONMT shall inform the Agency of acceptance or rejection of invoices within a maximum of 
10 (ten) days from the date of receipt of said invoices by the ONMT headquarters. 

In the case of an agency established in Morocco, these invoices must also indicate the tax 
number, license number, and trade register number, the exact 24-digit checking account number 
of the Agency, and the pertinent contract number and contract references. 

The services invoiced must accord with the services performed and ordered on the basis of the 
estimates previously approved by the ONMT Rabat. 
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ARTICLE 1 1 - DOMICILIATION OF PAYMENT 

The payment specified in the contract shall be paid by the ONJMT by transfer to bank account 
No. 304935492 Opened in the name of the A g e n c y , y ^ ^ L W Q ^ M L ^ ^ ^ :!&New- York, 
as specified in the Agency undertaking. 

ARTICLE 12-GUARANTY 

The final guaranty amount is fixed at 3% of the minimum total contract amount. The bank 
guarantee must be unconditional and must be issued by a Moroccan bank. It must be constituted 
within thirty (30) days following the notice of approval of the contract, in conformity with 
Article 12 of the CCAG-EMO. 

The final guarantee shall continue to secure the contractual undertakings of the Agency until 
final acceptance of the services. 

The cancellation of the final guarantee shall be pronounced in conformity with current 
regulations. 

ARTICLE 13 - GUARANTEE WITHHOLDING 

Ten percent (10%) shall be withheld from each balance paid to the Agency, Withholding shall 
cease when the amount withheld reaches seven percent (7%) of the total contract amount plus the 
amounts of the riders, if any. 

The guarantee withheld shall automatically become the property of the ONMT in the event of 
negligence or failures by the Agency to meet its obligations. 

This withholding shall be refunded to the Agency after final acceptance of all services. 

ARTICLE 14 - LATE PENALTIES 

If the Agency fails to perform the services within the time frames imposed, a lump-sum penalty 
of nine per one thousand (9/1,000) of the contract amount, as amended or supplemented by any 
riders, shall be applied per calendar day of default. 

1 However, the total amount of the penalties to be applied may not in any case exceed 10% of the 
v total amount of the contract plus any riders. \ 

V • l — — 
ARTICLE 15 - SUB-COJNTRACTING 

The Agency may retain a third party to perform a portion of the contract. The Agency shall 
freely choose its sub-contractors, provided that it informs the ONMT of the nature of the services 
that it is planning to sub-contract, as well as the identity, the name or firm style, and the address 
of the sub-contractor. In no case may the entire contract be sub-contracted. 
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The ONMT may exercise its right of challenge in a letter indicating grounds for the challenge, within 
fifteen (15) days from the acknowledgement of receipt, particularly when the sub-contractors do not 
meet the conditions specified in Article 25 of the aforementioned Regulations. 

The Agency shall continue to be personally responsible to the ONMT and to third parties for all 
obligations arising out of the contract. 

The ONMT does not acknowledge any juridical link With the sub-contractorsi 

ARTICLE 16 - OWNERSHIP 

Payment by the ONMT for the design and creation work performed by the Agency shall lead to 
automatic transfer to the ONMT of all rights of reproduction and representation including adaptation 
of the works created by the agency, resulting from literary and artistic ownership, as defined by 
current legislation; and the ONMT may therefore, and without restriction, exploit, adapt, and 
reproduce the work done by the Agency. 

Slogans, texts, models, stencils, films, CRM programs, and technological elements developed and/or 
realized in connection with the within contract shall become the property of the ONMT exclusively, 
as soon as the ONMT has made payment therefor, and must therefore be returned to it upon its 
request. 

The foregoing assignment does not cover the rights of third parties (copyrights, personal rights). 
These rights are negotiated by the Agency in agreement with the ONMT depending on the necessities 
of the services, and are invoiced to the ONMT in conformity with current legislation. 

When for the creation or realization of its projects the Agency calls, upon third parties outside the 
Agency (photographers, illustrators, models, designers, creators, composers, etc.), the Agency shall 
negotiate for account of the ONMT the complete assignment of the intellectual and artistic property 
rights, without any territorial or other restriction. 

These rights include authorization by individuals to use their picture or one of the elements of their 
personality, as well as the assignment of the rights of use arising out of personal rights or rights 
similar to copyright for photography (films or photographs), drawings, sound recordings, image, or 
one of the personal elements (model, artist, performer, etc.) specifically defined in time and 
geographical space and by medium, in conformity with the needs of the ONMT. 

The Agency shall specify in writing the amount and the limit of the user rights transferred to the 
ONMT (including personal rights and rights to the pictures of individuals) and the terms and 
conditions on which additional use rights may potentially be obtained, before performance of the 
work. 

The ONMT shall have full intellectual and industrial ownership of all services performed pursuant to 
this contract, including audio-visual productions, photos, and design, as well as any other document, 
in all forms, including electronic formats. 

ARTICLE 17 - OBLIGATION AND RESPONSIBILITY OF THE AGENCY 
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The Agency must perform all the services agreed and decided upon by mutual agreement with the 
ONMT. 

The Agency undertakes to make all arrangements necessary to ensure that the public relations 
campaigns that it delivers to the ONMT are in full conformity with current legislation and cannot 
give rise to complaints by third parties^ individuals, or legal entities, particularly with respect to the 
rights of use, exploitation, exhibition, and adaptation. 

ARTICLE 18 - CONFIDENTIALITY 

The Agency undertakes to refrain from disclosing any information pertaining to the work or projects 
entrusted to it. The Agency also undertakes to maintain the Confidentiality of commercial or financial 
information ofany kind that has been made available to it by the ONMT. 

Upon expiration or cancellation of the contract, the Agency shall return to the ONMT all confidential 
information not previously returned. 

The confidentiality requirement shall survive the expiration or cancellation of this contract. 

ARTICLE 19 - PLEDGE 

In the event of pledge, the provisions of the Dahir of August 28, 1948 relative to the pledging of 
public contracts shall be applied, with the understanding that: 

1. Sums owed by the ONMT pursuant to the contract that shall result from the within contract shall 
be liquidated by the General Manager of the ONMT, or by the person designated for this purpose; 

2. The payments specified in the contract shall be made^by the Disbursements Treasurer of the 
ONMT, the only:party qualified to receive notices from Agency creditors; 

3. The information and the statements established in Article 7 of the Dahir of August 28, 1948 shall 
be furnished by the General Manager of the ONMT to the Agency, as well as to any beneficiary of 
pledges or subrogations; 

4. In application of Article 11 of the CCAG-EMO, upon request the ONMT shall deliver to the 
Agency "a single copy" of the contract. The expenses of documentary tax stamps shall be paid by the 
Agency alone. 

ARTICLE 20 - RECORDING FEES 

Recording fees or documentary tax stamps for three (3) originals of the contract signed by the two 
parties, along with any other expenses, shall be the responsibility of the holder of the contract. 

ARTICLE 21 - CANCELLATION 

The terms and conditions of cancellation are those specified by current regulations 
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ARTICLE 22 - DISPUTES 

The parties shall make every effort to resolve amicably any difficulties that may arise from the 
interpretation of the contract duly approved by them. 

Any disputes Or difficulties that may arise between the parties concerning the interpretation or: 
performance of the contract shall be submitted to the administrative courts of Rabat. 

ARTICLE 23 -APPROVAL OF THE CONTRACT 

The contract shall be valid and binding only after it has been approved by the competent 
authprity (the General Manager of the Moroccan National Tourist Office), in confonhity with 
Article 73 of the regulations cited hereinabove. 

The contributor shall be informed of approval of the contract within a maximum of 90 days from 
the date scheduled for opening of the envelopes, in conformity with Article 74 of the 
aforementioned regulations. 

ARTICLE 24 - ENDORSEMENT OF THE CONTRACT 

The contract is enforceable only after prior endorsement by the State Comptroller. 

Drawn up in 3 originals, in Rabat, on 

FOR THE ONMT FOR THE AGENCY 

ABDELHAMID ADDOU HAMILTON SOUTH 
GENERAL MANAGER FOUNDING PARTNER 

[signature] 
[stamp:] 

ABDELHAMID ADDOU 
General Manager 

Moroccan National Tourist Office 

THE STATE COMPTROLLER OF THE ONMT 
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