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Media Advisory: NYC Vigil for the Amazon TONIGHT

Alex Armstrong
Mon 9/23/2019 12:33 PM

To: Press <press@mightyearth.org>

MEDIA ADVISORY

A Vigil for the Amazon 

NYC Demands: End Corporate Deforestation

As the world comes together in New York City for Climate Week, activists are increasingly demanding 

large corporations deliver on their pledges to protect the environment and fight climate change. 

Tonight, members of the media will have the opportunity to meet and photograph activists taking 

direct action outside a meeting of some of the world's most recognizable brands.

Today, 9/23, the Consumer Goods Forum (CGF) meets in New York as part of Climate Week. The CGF 

is a body comprised of 400 of the top global companies that have pledged to end deforestation by 

2020. Tragically, many of the members are deeply complicit in - and profiting from - the purposeful 

burning of the Amazon. One member, Cargill, even sent a letter to its suppliers encouraging them to 

clear more land. Other member companies such as Walmart and Costco source a large percentage of 

their meat from suppliers that are incentivizing deforestation like Cargill and JBS - and thus are tied to 

the burning of the Amazon as well.

Activists will converge on the Consumer Goods Forum to hold a Vigil for the Amazon and demand 

member companies to immediately cut all ties to deforestation.

WHO: Concerned citizens, activists, and representatives from groups including Mighty Earth, Sunrise 

Movement, CREDO Mobile, Friends of the Earth, Amazon Watch, Care2, 350 NYC, and more

WHAT: Vigil for the Amazon outside the Consumer Goods Forum meeting

WHERE: 101 Park Avenue, New York, New York 10017 (41 st and Park Ave)

WHEN: Tonight, Monday, September 23, 2019, 6:00 PM EDT

For more information / on-site contact: Michael Greenberg, michael@miqhtYearth.org. 

240.421.9894

ALEX ARMSTRONG I Senior Director I miahtvearth.org 

T+1-203-434-4594 

alex@miahtvearth.org 

Follow us: Facebook I Twitter

Mighty Earth is responsible for the content of this message. The information in this email and any attachments is 

confidential and is intended for the addressee only If you are not the intended recipient, please delete this message and any 

attachments and advise the sender.

Some of Mighty Earth’s work on forests is supported by Waxman Strategies, some of whose work is funded in part 

by organizations, including the European Federation for Transport and Environment, the Center for International Policy, and 
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AidEnvironment under grants from the Norwegian Agency for Development Cooperation. Waxman Strategies is required under 

22 U.S.C. § 614 to disclose that this material is distributed by Waxman Strategies on behalf of the one of the 

aforementioned organizations working under a grant from the Norwegian Agency for Development Cooperation. Additional 

information is on file with the Department of Justice, Washington, D.C.
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Article for Grist?

Glenn Hurowitz
Sun 9/22/2019 7:17 AM

To: Nathanael Johnson <nathanael47@gmail.com>
Cc: Liviya James <liviya@mightyearth.org>; Alex Armstrong <alex@mightyearth.org>

| 1 attachments (28 KB)

19-09.22 when companies try.docx;

Hey Nathanael - I wrote this blog post in advance of Climate Week in NYC, where the five year 
anniversary of the New York Forest Declaration is being, er, celebrated. While we and everyone else 
have been focused on what's gone wrong, I thought it's worth showing what can go right with a 
concerted strategy and a lot of advocacy - and how we can all learn from that to fight the 
destruction of the Amazon.

I thought Grist might be the perfect place for this. It's short notice, but I think to have the best 
impact, I was hoping it might be posted tomorrow before the NYC event. Let me know!

All the best,

Glenn

MIGHTY EARTH

GLENN HUROWITZ | CEO | miahtvearth.org 

T +1-202-688-0151 M +1-917-386-3571 

alenn@miahtvearth.ora

Follow me @alennhurowitz

Mighty Earth is responsible for the content of this message. The information in this email and any 
attachments is confidential and is intended for the addressee only.
If you are not the intended recipient, please delete this message and any attachments and advise 
the sender.

Some of Mighty Earth's work on forests is supported by Waxman Strategies, some of whose work is 
funded in part by organizations, including the European Federation for Transport and Environment 
and AidEnvironment under grants from the Norwegian Agency for Development 
Cooperation. Waxman Strategies is required under 22 U.S.C. § 614 to disclose that this material is 
distributed by Waxman Strategies on behalf of the one of the aforementioned organizations 
working under a grant from the Norwegian Agency for Development Cooperation. Additional 
information is on file with the Department of Justice, Washington, D.C.
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Reducing Deforestation is Possible When Companies and Governments 
Actually Try

By Glenn Hurowitz

A new assessment of deforestation by the world's leading analysts was pretty grim: 
despite large companies like Cargill. Ahold Delhaize. and McDonald's joining 
governments in 2014's New York Declaration on Forests in pledging to stop 
deforestation for industrial agriculture by 2020 at the latest, the opposite has 
happened: deforestation has surged to 64 million acres annually - an area the size of 
the United Kingdom stripped of its forestand animals every single year.

The analysis comes out just as hundreds of big companies are meeting in New York 
City for an event celebrating the five year anniversary of their failed commitment 
(we'll be protesting outside). Why are companies and governments failing so 
spectacularly in living up to their pledges? For the most part, it's because they're not 
even trying.

It's quite rare for companies to actually stop buying animal feed or meat due to 
environmental concerns; for big consumer companies, it*s far more common to 
respond to evidence of massive deforestation by softly asking their suppliers if they 
might perhaps consider doing better - and then continuing to buy billions of dollars 
worth of raw materials even when their pleas are ignored. That"s the norm, and it's 
why deforestation for meat in South America and cocoa in West Africa hasn't gone 
down despite a lot of corporate pledges to act.

However, in some areas, when companies have faced sufficient grassroots pressure, 
they have tried to change, and their efforts have produced huge positive results.

The palm oil industry is rightly famous for its vast deforestation: it has destroyed 
more than 30,000 square miles of the Paradise Forests of Southeast Asia, and 
replaced them with palm oil monocultures. In many parts of peninsular Malaysia 
and Borneo, you can fly in a jet several miles up in the air, and look out your window 
and see no other organism than palm oil stretching out to the horizon in what was 
once orangutan and tiger habitat.

Despite this dirty history, the palm oil industry has dramatically reduced its 
deforestation in recent years.

When I started working on the issue in 2011, annual deforestation levels for palm 
oil stood at approximately one million acres per year. Between 1999 and 2015, 
more than 100,000 orangutans were killed in Indonesia alone.

By 2018, however, despite a lot of challenges, deforestation for palm oil across 
Southeast Asia had declined to 182,000 acres, according to analysis by Chain 
Reaction Research and echoed elsewhere. While that is still 182,000 acres too many, 
it is less than a fifth of what palm oil for deforestation was just a few years ago.
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That is a remarkable decline. In climate terms, it's like wiping away the pollution 
from more than 80 coal-fired power plants. And there are many orangutans, tree 
kangaroos, and other endangered animals that are alive today because of this 

progress.

And, as indicated in the new report, this progress by the palm oil industry has 
contributed to a 30 percent decline in overall destruction of primary forests in 
Indonesia alone in recentyears (most of Indonesia's forests are classified as 
secondary forests, but we've detected reductions in secondary forest clearance in 
the palm oil industry as well).

A key ingredient to this progress has been hard-hitting campaigns by a number of 
NGOs, including Mighty Earth. The goal of these campaigns was never to change just 
one particular company or another, or to make a point about the evils of 
deforestation, but rather to transform the whole industry and help Southeast Asia 
achieve its environmental goals.

By pressuring palm oil customers, financiers, and other business relations, these 
campaigns were able to bring irresistible pressure on an industry that had mostly 
pooh-poohed sustainability and let the bulldozers do their worst.

Industry transformation campaigns started in 2013, and within six months, the 
world's largest palm oil company, Wilmar International, had adopted the strongest 
forest and human rights policy of any agribusiness. Their leadership, combined with 
continued campaigning, meant that by the end of 2014, companies representing 
about 90 percent of globally traded palm oil (by volume) had adopted equivalent 
strong policies.

Although most of these traders made initial progress at stopping deforestation on 
their own plantations and with a subset open-minded producers, effective industry
wide implementation took too long to really get off the ground. Customers and 
financiers were too often willing to "engage" with deforesting producers by urging 
them to change instead of taking the simpler step of immediately ending business 
relationships with deforesters. This soft approach to tackling deforestation meant 
that, initially, companies like Korindo and Astra were able to clear tens of thousands 
of acres without real consequences - unless an NGO happened to target them.

That blase attitude toward enforcement set the stage for the biggest calamity of 
recenttimes in SoutheastAsia's environment: the 2015 haze crisis in which outlaw 
palm oil and paper companies took advantage of exceptionally dry conditions to 
burn vast areas of forest across the region. In the end, 6 million acres went up in 
smoke, causing 100,000 premature deaths from air pollution and costing the 
economy at least $16 billion before, months too late, the Indonesian government 
(combined with rainfall) finally stepped in to stem the disaster.

But NGO's have made progress over the last several years in addressing the 
industry's slowness, and government has improved in several respects as well. For
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instance, through Mighty Earth's Rapid Response project, the top 20 palm oil traders 
have agreed to act on deforestation alerts in their supply chains within 48 hours, so 
we can catch deforestation atthe five hectare level before it becomes 50,000 
hectares. That*s progress, but this arrangement still puts the burden for catching 
deforestation on small NGOs instead of the companies who have far greater 

resources.

To fill that gap, the leading companies have recently agreed to do more to monitor 
their own supply chains, provide transparent data about supplier performance, and 
finance improved industry-wide monitoring. But there are still huge gaps and 
broken promises: most importantly, these companies and their consultants are still 
unconscionably refusing to share information on their supply chains as they had 
promised, making it difficult for the public to have a true picture of how well they're 
actually enforcing their policies.

Finally, there are still terrible companies who have resisted the overall industry 
transformation - the ones responsible for the remaining 182,000 acres of forests 
felled for palm oil in 2018. These companies - Metro Lestari lava. BLD. Tunas Baru 
Lampung.and others are the dregs of the palm oil industry and have resisted the 
changes almost every other company has made. It is these companies who give the 
palm oil industry its continued, deserved reputation for deforestation and human 
rights abuse. Nonetheless, we and our allies have found lots of ways to leverage 
even these worst of the worst companies to change.

Of course, the private sector doesn't operate in isolation. For decades, the leading 
palm oil companies were able to take advantage of a corrupt culture to secure 
concessions to millions of acres of rainforest with little scrutiny of the impact on the 
environment or the people who lived in the forest. And they used their influence to 
stop government from adopting protections for even those forests most important 
to endangered species and the climate. Even when government did adopt good 
policies on paper, such as the 2011 government Moratorium on Deforestation, 
companies were able to lobby and bribe government officials to either issue 
exemptions over hundreds of thousands of acres, or just ignore the official policy 
and allow deforestation to go forward unchecked.

However, a sea change occurred when the leading palm oil companies - the same 
ones that had for years stymied better enforcement - started adopting stronger 
voluntary policies. They suddenly had an incentive to make sure their competitors 
were subject to the same strong policies that they were. And that means that honest 
government officials who wanted to protect the forest - either because they viewed 
it as the right thing to do or because they saw deforestation as damaging Indonesia's 
reputation and therefore its access to global markets - no longer face the same 
pushback from monied interests the way they used to.

The other significant change to the dynamic was when the Norwegian government 
(which has supported Mighty Earth's work), provided positive financial incentives
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and an array of capacity building to support the Indonesian government's own 
efforts to reduce deforestation. The prospect of results-hased payments, substantial 
technical support, and engagement across Indonesia has provided an essential 
complement to campaigns.

As a result, the last few years, especially since the haze crisis, have seen a torrent of 
pro-forest policy-making coming from Jakarta: the strengthening of the 2011 
moratorium to remove some of its loopholes, the rewetting of an initial 200,000 
hectares of peatland in 2017 with more than 400,000 slated for rewetting in 2018. 
President Jokowi has also banned further palm oil concessions. While 
implementation of these policies has been mixed, there are signs of seriousness: 
while Indonesia is currently experiencing another outbreak of terrible fires, the 
government has acted much more quickly, sealing dozens of concessions as crime 
scenes and mobilizing the military to fight the fires.

It is, frankly, very difficult to imagine these policies being enacted or implemented 
without the political realignment that occurred through NGO campaigns to 
transform the leading companies, as well as international donor engagement with 
Indonesia. Another key ingredient to the success on palm oil has been a concerted 
philanthropic strategy (notably by the David and Lucile Packard and Climate and 
Land Use Alliance] to support a combination of international NGO campaigns and 
improved civil society and governance in the region.

And while private sector progress has created room for government action, more 
recently the relationship has flowed the other direction: improved government 
action is forcing companies to implement their commitments with greater rigor. 
There's still a lot to do, but the improved response to the current haze crisis is 
reflective of significant progress.

This positive feedback loop, where corporate action and government policy are 
accelerated by NGO campaigns and supportive donors, has been too often neglected 
in analyses of deforestation, which tend to see it purely as an indicator of 
government action.

So as we turn our attention to today's crisis of deforestation in the Amazon and 
elsewhere, we must consider how to replicate this positive feedback mechanism. We 
must bring more pressure to bear on major agribusinesses like Cargill to reform 
their policies. But their customers with a purported commitment to sustainability 
must drop the soft approach and start making the purchasing decisions 
commensurate with the degree of crisis. In other words, if they actually care about 
deforestation, they have to actually do something about it.
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